F.G. EUROPE S.Α.

The financial figures for the Group of F.G. EUROPE S.A. improved in the first three months period of the current year. In detail the revenues for the three-months period amounted to 32,6 mil. Euro compared to 32,3 mil. Euro for the related period of 2005. The gross margin also increased to 8,57% compared to 6,37% during the related period in the previous year. The increase in gross margin is primarily due to the change in the sales mix. It is noted a significant increase by 37,28% in the sales of long living consumer goods (air conditioners - white electrical goods - consumer electronics), that amounted to 10,26 mil. Euro compared to 7,50 mil. Euro during the related three months period of 2005 and the decrease of mobile telephony sales (from 24,79 mil. Euro in 2005 to 21,91 mil. Euro during the first three months of 2006). The other sales that represent the services of the groups' subsidiaries increased during the three months to 1,33 mil. Euro compared to 0,43 mil. Euro during the related period of 2005.

Consolidated

 
                 
3M 2006
3M 2005
%

Revenues
              32.591
  
32.303
 
0,89%

Less: Cost of Sales
 29.798
  
30.246    
-1,48%

Gross Profit
     
2.793
    
2.057

35,78%

Gross Margin
    
8,57%
   
6,37%

34,54%

Other income
       
800
      
941    

-14,98%

General Expenses 
2.368
   
2.102
 
12,65%

Operating result
     
1.225
      
896
 
36,72%

EBITDA
                     
1.337
   
1.033
 
29,43%

Financial result (net)
432
      
681

-36,56% 

Earnings before taxes
793
      
215

268,84%

Income taxes
        
261         
126

107,14% 

Earnings after taxes
532
        
89

497,75%

Attributable to:
 

 

Parent company
        
431
      
121
 

Minority interest
        
101
      
-32
 

Earnings per share
0,01
     
0,00


Analysis of Results:

Operating expenses income:

Τhe operating expenses for the period increased by 12,65%, primarily due to increase in personnel expenses and after sales services of the appliances, due to the increase in sales of long living consumer goods. Other income decreased by 14,98% amounting to 800 thousand euro compared to 941 thousand euro in the related period of 2005. 

EBITDA:

The earnings before interests, taxes, depreciation and amortization (ΕBITDA) increased by 29,43%, amounting in the first three months to 1,34 mil. Euro compared to 1,03 mil. Euro during the related period of 2005.

Finance Costs:

Net financial costs decreased by 36,56% primarily due to the decrease of net debt from 56,73 mil. Euro as of December, 31 2005, to 50,27 mil. Euro as of March 31, 2006 but also due to foreign exchange gains because of the increasing Euro exchange rate compared to the Dollar. 

Cash Flow:
The cash flows for the three months period improved primarily due to the increase in operating cash flow from 2,38 mil. Euro to 6,20 mil. Euro.

Earnings before taxes:

Improved significantly by 268,84% for the period amounting to 793 thousand euro compared to  215 thousand euro during the first three months of 2005.

Earnings after taxes:

The earnings after taxes for the Group amounted to 532 thousand euro compared to 89 thousand euro posting an increase of 497,75%. 

A significant improvement in sales and results of the parent company and the group is expected for the next time because of:

- Seasonality and therefore an increase in air conditioners sales.

- The intensive advertising campaign that is currently on air and will continue in the next time, that covers the products of SHARP (refrigerators and LCD TVs) and the air conditioners (FUJITSU, GENERAL).

- The continuously increasing demand of LCD and PLASMA TVs, towards the world cup in the next month but also,

- based on the three months data, constantly improving competitive position of the company in the segment of long living consumer goods sales (air conditioners, white electrical goods and consumer electronics of SHARP).

