Tnv 26" NoeguBpiou 2009 H AMA KATASKEYH EKMETAAAEYSH KAI AIAXEIPIZH AKINHTQN
ANSQNYMH ETAIPIA (AMA AKINHTA AE) evnuEPQOVEI TO EMNEVOUTIKO KOIVO OTI:

1. Auvaper TnG ané 3/530/19.11.2009 and®acng Tou, To AIOIKNTIKO ZupBoUAlo TnG Enitponng
KepaAaiayopag anogpaocios Ta akdAouba:

(a) Evekpive To aitnua Tng AMA AKINHTA AE yia Tnv doknon Tou JIKaI®UATOG €£ayopac
(squeeze-out) eni Twv peToxWV TngG eraipiac «IMAKO MHNTIA ANQNYMH ETAIPIA MESON
MAZIKHZ ENHMEPQZHZ (IMAKO MEDIA SA) nou dev KaTéxel n AMA AKINHTA AE cuu@wva pe To
Gp6po 27 Tou v. 3461/2006 (B) ‘Opioe wC nUépa navong Tng dlanpaypaTeuonc Twv HETOXWV TNG
IMAKO MEDIA SA tnv 10" AekepuBpiou 2009.

2. Z0uewva pe TIG diaTAgEIG TNG unod oToixeia 4/403/8.11.2006 anoépaong Tou AIOIKNTIKOU
ZupBoudiou Tng Emitponng KepaAaiayopac, n AMA AKINHTA AE 6a KataBaAelr Tipnua ToIg
HETPNTOIG Uwoug 1,17 eup® ava e§ayopalopevn PETOXH WG EEAC:

(a) otnv eraipia EAANvika Xpnuatiotipia A.E. (EXAE), npokeiuévou EKEIVN PE TN OLipd Tng va
MNIOTWOEI  TOUG OXETIKOUG AoyapiacuoUs XpnuaTiKAG €KKABAPIONG TWV XEIPIOTMV, YIA EKEIVOUC
TOUG JIKAIOUXOUG HETOXOUG TNG IMAKO MEDIA SA nou €xouv napacxel OTOUG XEIPIOTEG TOUG
OXETIKN €E0UOI080TNON €ionpagng Tou avaioyoUvToc TIMAMATOG, Kal

(B) oTo Tapeio MNapakatabnk®v kar Aaveiwv UNEp eKeiVwV Twv dikaloUXwv PETOXWV ThG IMAKO
MEDIA SA nou dgv £xouv €£0UCI0B0TNTEI OXETIKA TOUG XEIPIOTEG TOUC.

3. Znueiwvetar 6T n AMA AKINHTA AE dev Ba avaAdaBer tTnv KaTapBoAn TwvV avepXOUEVWV Of
0,08% dikaiwpaTwy ekkabapiong unép Tng EXAE, Ta omoia agopolv OTNV KaTaxwpnon Tng
eEWXPNUATIOTNPIAKAC peTaBiBaong Twv eEayopalopevmv PETOX®V  Kal €niong o @oépog
peTaBiBaong 0,15% 6a Bapuvel Toug peTapiBadovreg peTdxouc.

4. H kataBoAn Tou TIiuAAToG Twv 1,17 gupd ava eEayopalduevn peToxXn (Meiov Ta dikaiwpara
€KKaBapiong kai Tov opo petaBipaong, Ta onoia Oa napakpatnBouv anod Tnv EXAE) 6a AdBel
XWPAa TPEIG (3) EPYACINEG NUEPEG WETA TNV OAOKARPWON TNG €KKABAPIONG TwV GUVAAAAyQOV TnG
TEAEUTAIAG NuéPAg d1anpaypaTeuong Twv PETOXGOV TN IMAKO MEDIA SA.
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