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Return to profitability for the third quarter of 2009 – Decrease in losses for 

the Group 
 
 

“ALUMIL– ALUMINIUM INDUSTRY S.A.”  administration announces pre tax earnings for the third 

quarter of 2009, of approximately € 2.8 mi l .  For the Group, and respect ive ly € 2 mil .  

for the Parent Company. Consequently,  the losses of the f i rs t  ha l f of  2009 

decreased, despite the current  adverse c ircumstances prevai l ing in the industry 

of raw materia ls , as wel l  as to most of the European and Greek economy. The 

Group presents reduct ion in sales by 30.5% in 9M’09, reaching € 152.8 mil . ,  

compared to € 220 mil .  in 9Μ’08. this  decrease is the outcome of the 

cont inuous reduct ion in bui ld ing act iv ity in Greece and abroad, decl ine in the  

product ion act iv ity from the European automotive industry during the nine 

month period of 2009, decrease of stock from domest ic and foreign customers, 

in order to improve thei r cash f lows, as wel l  as to the decrease in a luminium 

price. 

Gross profi t  decreased by approximate ly 43%, to € 31.4 mil .  f rom € 55.1 mil .  in 

the third quarter of 2008, whi le operat ing profits (before interest,  taxes,  

deprec iat ion and amort izat ion, EBITDA), amounted to € 11.1 mi l . ,  reduced by 

approximately 65.7% compared to the corresponding per iod of 2008 

(approximately € 32.4 mil .  for 9Μ’08). Losses before taxes, amounted to € 6.4  

mil . ,  compared to the corresponding period of 2008 (earnings € 13.6 mi l .  for  

9Μ’08). Thus, losses per share amounted to € 0.34 (earnings of € 0,42 for  

9Μ’08).  

The great reduct ion in Gross profit  for  the f i rst ha lf  of 2009, which was mainly 

due to the decrease in sel l ing pr ices because of the decl ine in a luminium prices 

internat ional ly and the simultaneous increase in product ion cost , which, in turn,  



was the result  of reduced product ion quantity, but a lso to the expensive raw 

mater ia l  used from the execut ion of purchase contracts of 2008, was part ia l l y 

corrected during the thi rd quarter of 2009. 

 Operat ing cash f lows signi f icant ly improved for the Group (€ 14.9 mil .  for 9Μ’ 

09 compared to minus € 24.6 mil .  in 9Μ’ 08), and Parent Company (€ 5.3 mi l .  in 

9Μ’ 09 compared to minus € 31.6 mil .  in 9Μ’  08). Addit ional ly, the improvement  

in cash f low from invest ing act iv it ies for the Group (minus € 3.8 mil .  in 9Μ’ 09 

compared to minus € 10.8 mil .  in 9Μ’ 08),  and Parent  Company (€ 3.2 mi l .  in  

9Μ’  09 compared to € 1.3 mil .  in 9Μ’  08),  as wel l  as the improvement in cash 

f low from financing act iv it ies (minus €  6.8 mil .  in 9Μ’ 09 compared to the 

signi f icant burden of the corresponding per iod in 2008 of €  31.5 mil .) , led to  

the overal l  s trengthening of total  cash and cash equiva lents at  the end of the 

period by  € 4 mil .  (€ 16 mi l .  in 9Μ’ 09 compared to approximately € 12 mil .  in  

9Μ’  08).   

Regard ing the results  of the Parent Company, sales in 9M’ 09 decreased  by 

approximately 35.2%, to approximately € 105.4 mi l . , compared to € 162.7 mil .  

in 9Μ’08. Earnings before interest , taxes, deprec iat ion and amort izat ion 

EBITDA, amounted to minus € 677 thousand, compared to 9Μ’08 (approximately 

€ 12.2 mi l .) . losses before taxes amounted to approximately € 7 mil .  (earnings 

€ 3.8 mi l .  in 9Μ’08) and net results a fter taxes, amounted to minus € 4.8 mi l . ,  

compared to profits € 4.4 mi l .  dur ing the corresponding per iod in 2008.  

After the losses of the f i rs t quarter  of 2009, which increased sl ight ly bur ing the 

second quarter, the Group with the effort and support of a l l  employees (who 

during the second quarter , worked part t ime on a 6 hour schedule for the f ive  

working days of each week) managed to reverse the negat ive results .  

Despi te the cr is is , the Group’s subsidiar ies in the Balkans are prof itable, except  

for the subs id iar ies in Bulgaria . The Group reorganised in central  Europe and 

unt i l  the end of the year a new modern distr ibut ion center in the Czech 

Republ ic  wi l l  be completed, which wi l l  support sales in centra l  Europe with 

much better service and lower costs than today. Simultaneously,  another new 

distr ibut ion center  is prepared in Sochi,  located in southern Russ ia, to support  

sales in markets of the former Soviet Union, where ALUMIL has an act ive 

presence in the last  two years.  



Furthermore, the Group’s investment in the United States of Amer ica,  a fter  two 

years of stagnat ion, is  beginning to bear s ince the in it ia t ion of large projects in 

New York that have a l ready been prescr ibed, and ALUMIL systems wi l l  be used. 

 ALUMIL, act ing ear ly to prepare for the next day aftrer cr is is , has proceeded to 

the reorganizat ion of the Group operat ions with the merger of ALUMIL YU 

INDUSTRY and ALUMIL COATING during the thi rd semester of 2009, and the 

impending merger of ALUNEF S.A. with Parent  Company ALUMIL S.A,  and in an 

aggress ive market ing-commercia l organizat ion in foreign markets. Another 

direct act ion of the Group against the cr is is is the refinancing of the exist ing 

long term debt of ALUMIL S.A.  on terms that are cons istent  wi th the current  

economic condit ions (with no addit ional burden to the tota l borrowing of the  

Company and the Group), to support the increase in sales,  which wi l l  certa inly 

fo l low.  

The Group’s strateg ic object ive, which is over 70% of total sales to be related 

with exports,  remains.     

Data and Information of the F inancia l Statements are publ ished on Fr iday,  

November 27th,  2009, in the Hel lenic f inancia l  newspaper «NAFTEMPORIKI». 

Aforementioned data are a lso ava i lab le in the A lumi l  web si te,  

www.alumil.com ,  a long with the complete F inancia l Statements’  report and 

the corresponding announcements. 
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ALUMIL is ranked among the largest aluminium extrusion and profiles production private European 

groups (No 1 in Greece since 2000) establishing production sites, large sales networks and warehouses for products 
targeting architectural & industrial use, shipbuilding, transportation, etc. With 28  subs id i a r i e s , 22 of which are 

spread throughout Europe, Africa and the Middle East, ALUMIL provides p roduc t i on  s i t es  i n  f ou r  He l l en i c  

i ndus t r i a l  a rea s ,  Roman ia ,  Bu lga r i a ,  Se rb i a ,  Bosn ia  and  A lban i a . ALUMIL has successfully infiltrated 
into 45 markets in Europe, the Balkans, the M. East and in the U.S.A. A significant competitive advantage remains its 

widespread sales network in Greece and in every client-country. Parent company was founded in 1988 and since 1998 
is listed in the Athens Stock Exchange. Included eight times in GrowthPlus’ Europe’s 500 for its contribution to the 

European economy, ALUMIL Group sales surpassed € 285 m. in 2008, EBITDA reached € 37 m. Alumil is an associated 
member of the European Aluminium Association as a recognition of the Company’s significant contribution to the field 

of design and production of architectural aluminium systems, and industrial profiles.    
 

(Symbols: Athens Stock Exchange: ΑΛΜΥ, Reuters: ALMr.AT, Bloomberg: ALMY GA, Telerate (Bloomberg): GR;ALMY). 
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