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NMuSUHITKT OUKUILGI TN

H mapouoiaon auth anotunwvel tnv ntapovoa amoyn tng KPI-KPI A.E. H
TIOPOUCLOoN QUTH OOG TIAPEXETOL VLo EVNUEPWON Kol Oev pmopel va
ekANdOel wg mpoodopd yla TNV ayopd 1 TWANCON HETOXWV N WG
xpnpatoolkovoulko epyadeio. H KPI-KPI A.E. 1 n Buyatplkn tng, kabBwg Kat
kaBe SlevuBuvtAg | umdAAnAog autwyv dev €xouv Kapia euBuvn ywa KaBe
AUEON N €UUECN OTMWAELN, N oOTola amoppeEL amo Tn XPAon Twv
MANpodopLWV Kol TWV OTOL(EIWV QUTAG TNC Topouciaong Kol Tou
TLEPLEXOUEVOU TNG, KAOOCOV 0 OKOTIOC TNC Elval AUOTNPA EVNUEPWTLKOG. H
mapoucioon autn €ival Poilov MVEVUATLKAG EPYACiog TwWV OTEAEXWV TNC
KPI-KPI A.E. kat &ev pmopet va avanopaxOei, dtaveunBet 1 ekboBel amod
Kavéva MPOCWTIO YLl omolodnNToTte AOyo Xwpic tnv €yypadn ouvaiveon
¢ KPI-KPlI A.E. e mepimtwon petafoAng omolovOAmote otolxelwv N
npoBAEPewv ou avadEpovtal otnv tapovoa tapouaciacn, n KPI-KPI A.E.
b€ Ba npofPel o kapld Snuoota n kat’ Woiav evnuépwon.



Enevouote
010 SNANVIKO YoupTl




Kupuwu smeudutka onuein

v MovadiKr] elonyHEVN ETALPELQ, OE TIAYKOOWLO £TTITTESO, TIOL TIPOODEPEL
N duvatétnta emévéuong oto EAANVIKG MNoovprt.

v Kepdoddpa avamtuén, akdun Kal ot SIAPKELX TNG OLKOVOULKT]G
Kplong, SLaTNPWVTAG VYL X PN HLATOOLKOVOULKY] KaTdoTaon.

v 'EMTIELPT) KOl KTIOTEAECHATIKY SLOLKNTIKY) Oada, TTou KaTtopOwaoe to
"Oopa TWV 7 INVWV” JE  LKOVOTNTA VO UETOTPETIEL TNV ATIOAUTH
Kplon, o€ eukatpla.

v Néa uTtepoUyypovn, QUTOMATH TIOXPAYWYIKY Hovada ylaovpTng,
otV KapdLd tng {wvng YAAAKTOG.

v YYPNAEG amtodO0ELG TIPOG TOUG UETOXOUG

v IkavotTnTa ylo TNV a€loTioinoT) EVKALPLWY AVATITLUENG 0TV
TIOYKOO LA ayopd EAANVLKOU yLaoupTLoU & TaywTov.




H Kpt Kpt ue pa pormu

Kpnuat/Ku etolxein
‘'OpLAOG (€ €K.)
MwArjoelg
MNeplBwplo MiktoU kEpdoug

MeplBwplo EBITDA

MNepBwplo kab. kepdoug (U.P.)

AmtodoTikOTNTA LOlWV KEPaAaiwv
2UVOAO EVEPYNTLKOU

Tapeio

Advela

KoBapo Tapeio (tapeio-6avela)

1610 Kepdhaal (LETOY WV PNTPLKTG)

68.1
32.4%

11.1%

7.5%

15.1%

60.8
11.3
7.0

4.3

355



H lotopiu pue

ESaywytkdg
Kataokeur| veou Kataokeun TIPOCAVATOALGUAG TIOU Néa
gpyoctac (?U €pyootac i?U QVTATIOKPIVETAL OTNV uTtEPGUYX P
Topaywyng TAPAYWYNS  qugnuévn grjtnon eMinvikol ovr) povésa
maywtou YOAQKTOKOUIKWOV YLOUPTIOU OTO EEWTEPIKS  yiaoVpTNg

1994 1987 1995 1998 2003 2006 nex.2013 2014

H KptKpt ‘Evapén Elcaywyn Mupkayld otnv
1SpveTaL amd dlavoprg oTo XAA TIOP ALY WYLKY
Tov MNwpyo TPOLOVTIWV povdda
TowaBo otnv ABrjva yloaouptng

/)(// /]{,//



O ivBpodnoi pae, i) SV Hus

.. Mag 6lvouv To
QVTOYWVLOTIKO
TIAEOVEKTN O KALL
K&vouv tn otadopd!

307 EPTAZOMENOI

IYNEPIATEL ITO
200 AIKTYO AIANOMHI

ME NITYXIO
30% AE1/ TEI ENIBPABEYIH
BEST
HELLAS
6% ME 2007 h'ﬂ'ﬂ'ﬁ
METANTYKIAKO
Best workplace KPMG KaAutepn
2007 & 2011 A/von AvBpwrTiivou

AvvopikoV 2009

Z >
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To Buunu TV 7 VKV

24.12.2013,
OMooXEDIS KUTHATPOMI] TS
HOVEduS yuoupme

KdOplo p€pLuva, 1 LkovoToinon Twv
TIPOLYYEALWV TWV TIEAATWV KaL N
TIAPO OV OTa padLa

Kataokeur] vEou uTtEpaUy)POVOU
£PYOO0TOGIOU YLOOUPTNG

‘Evapén Aettoupyiog o€ 7 urjveg
(31.08.2014)

13.08.2014,
NEEC eyKuTuoTiess

VIoupme

— Vi




EYKituouioels - Enevduoeis

OL TIOPOYWYLKEG EYKOTOOTAOELG KAAUTITOUV 20.000 M? €VTOG LOLOKTNTOU
OLKOTIEOOU 50.000 M?

* YMAomoinon enevouTikoU TIPOYPAUUATOG CUVOALKOU UPOUG €20€K.
* Néeg umtepoUyYPOVEG EYKATOOTAOELG PE SLTTAACLA TIOPAYWYLKT
IkovoTNTa (50% Ypriomn) kot uTtodour] Yo TPLITAdCL TTopaywyr

60.000 1évot/£10¢ MUPUYWYLKI dUvInKemu
Rﬂl (ekTp.)

3,9 Xpovwu payback period (<)

30% ouvolixou hudget KPUTIKi] EMYopIynon

*  2EK.€ YL0 OAOKAT)pWOT) TIEVTAETOUG ETIEVOUTLKOU TIPOYPAMUATOS -
OUVOALKT|G a§lag 8,7 €K. €
* 2.000 TOVOL £TNOLA TTApAYWYLKT] SuvaplkotnTa (50% xprion)



- Yuioupt

=
—
—
=
=
[
=

Tamnp




[woupuiu Kpt Kpt pe yaha nuepus

Ané 1o 1954

OuAAEyoupE KaBnpepiva

0 ~a

rAOYPTIA 0AG@pEOKO ydAa!

KP! KPI

ME FAAA 100%
HMEPAZ EANHNIKO

100%
Ao\ EAARVIKG
yaha Ieppwy

EZoogaliloupe v S
ENAXIZTH

encepyaaoia Tou

ka1 diaoQaAifoupe €101

OAEZ Tic Bpenikés ouoicg
TOU yGAGKTOG.
MNa oag!
Movo
ano TIG PApPES
Tou Nopou Zeppwv.

-

/

To kaGvoupe yiooupTi 2 4 QPE:! @

\__/

péoa o€ HOAIG




EUKOAN npoofuon

o€ eupelu {mun YIAuKTos

o

Kevtpkn
Makebdovia

TTapaywyn

& 50%
OUVOALKOU

14t ; EYXWPLOU
YAAQKTOG

12

Anoppodolpe

25%

TNG TOTILKNC

TOPAYWYNG
YAAQKTOG
(og aktiva 50km)



Augnomn nepdiav
SAANVIKIIS (yoptis YUIOUpTIOU

MepidLo uyopds

YUIOUPTIOU oc dyko -
EANGOU

— W‘ 2008 2009 00 011 002 N3

=

13 I



EAANVIKO YWIOUpTL — (yopil lie
TENHOTUI SUVHIIKI) MHYKOOHIMC

To EAANVLKO YLOOUPTL ATIOTEAEL
EVa aTtO TA TIAEOV
QVOTITUCOOMEVA TPOPLUQ, HUE
TEPAOTLA SUVAULKT] OTNV
TaykoopLa ayopd. Ot
KOTOVaAWTEG apyiCouv va to
AVOKOAUTITOUV KL VO TO
ELOAYOUV WG LEPOG NG
KoOnpepLvig Toug Statpodris.

EAANVIKG Nuoupul
(ek€)

HTA  EAMMAAA  HB.  Teppavia  Itodia

Source: IRI, Nielsen, Euromonitor, Company’s
estimates



OLOVTH IS - NUY®T0

Tamp

AiE!

SRAN
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LTIPUTYIKES OUVEPYUOIES

Co-branded mpotovta
0 guuEpYNOLU BE TV

- St y
B Necra
4 ‘ﬂn‘m o8
(Master; \
ME LOMDAKTA TAAAKTOT .
a o

T HuySaAou

% e |
fﬁlz 5 4
&<

o
&

Luvepyuoia pe m

:![5

SVILKERS]

ICE CREAM




Kuwvoroja npotovu

PAOYAA =N

B NN A




H novn sAANVIKI SUpEita nuyeton

-‘)3.

IUYKPITIKE MASOVEKTRpOTI

V" A€oy, n povn eEAANVIKY] eTaLpeia
TIOyWTOU HE TTaveANadLKO SikTuo
TIWAT]CEWV.

v MpowBnon tou Greek Frozen Yogurt
OTLG TOUPLOTLKEG TIEPLOXEG.

v H pdvn etaipeia ou mopayel
EANVIKOS yLOOUPTL KOl Ty W T
ToveEA S LKA.

V' Opyavwpévo Siktuo dlavourig, Ue
14.000 ONMEln TTWANONG.

MepidLo uyopiis nuymon -
EANN@du

11,5%

11%

10,5%

9,5%

8 8%

2008 2009 2010 2011 2012 2013 (

18 I



EUKIPIES

OTLS VIIOUONIEVES ITYOPES

H Kpt Kpt €xet Loyupr] mapouoia ota BaAkdvia Kot TLG yOpw XWPES.

LUYKPUTIKi

AiKTUO NUY®TOU 010 £EWTIEPIKO

nmASovEKTRpaTI

V' Auvatotnta KaAuyng
LSLaltepwv avaykwy
oTNV TayKOouLa
ayopa moywtou

v" Frozen yogurt
v" Private Label

Ap1Bpog

ONMEiWV

TwWAnong
Kumpog 300
Ipak 700
Zeveydin 300
IpAavdia 1000
FYROM 1500
ANBavia 700

MaAste,
uy NS

Ap1Bpdg

onpeiwv

TwWAnong
BouAyapia 300
Poupavia 300
SepPia 300
MaupoBouvio 500
2ZYNOAO 5900




EEuyayiKos npoouvuoonos

E€aywyeg Kpt Kpt (€ ek )

CAGR 11
26% 9,9 ) 17%
8o 86 435 " E€aywyEg
0
W EAAGSa

2009 2010 2011 2012 2013

AlBavia Iphavbia [IoAwvia Thofaxia
Avotpia Teppavia IopanA Poupavia  OMavdia
BéAyio Hong - Kong Itakia Pwoia H.B.
BouAyapia Ipax Movteveykpo Zeppia




NpoiovTH WIHTIKIC SUKETIC
(Private Lahel )

To TtpoldVTa LOLWTLKTG ETIKETAG ATIOTEAOUV OTPATNYLKY] OGS ETILAOYT, TIOU
LLOLG ETILTPETIEL VO AELOTIOLOUIE TNV TIAPAYWYLKT] LG SUVOULKOTNTA KOl VX
€VIOYVOUE TNV Topousia pag o€ pio paydaio avamtuooopevn ayopd.

nu:nvsi_g' oSS yiu Kutupeplonoc noliocmy
npotovta PL 2014

0T0 ouvolo uyopis [og dyxo)

M Branded © PL

source : Nielsen data for PLMA's 2013

21 B



NpoiovTH WIHTIKIC SUKETIC
[ Private Lahel )

Buotkol meAdres pus

MapAdyoupe TIPOIOVTA LOLWTIKNAG ETIKETAG YL
EANVLKEG KOl EVPWTINIKEG aAuoideg super market.

Wal’rrose (9 .

i 2l 2\ BaoiAonoudos

ka1 tou noudiov to yada!

22 >



To opuyitt pug

v Na TTIpWTAyWVIOTHOOUHE GTNV TIyKOG LA AyOPd TOU
auBevtikoU EAANVIKOU yloaoupTLov.

v Na LKAVOTIOLOUE TIG LOLATEPEG AVAYKEG TNG
TIAYKOOULOG YO PAG TIAY WTOV.

v Na metOyoupe dteloduomn Twv TIPOLOVTWY pag o€ OAa
T EAANVIKA VOLKOKUPLA KOl Ol KATOVOAWTES LG VO
viwBouv epr)davol yLa TnVv ETILAOYT] TOUG.




0w duviEns jius

v' AmtoteAeopatikn aAvcida epodiacuov
v' ApLOTN TIOLOTNTA TPOIOVTOG OE OVTOYWVLOTLKT] TLUT).
v Edpatwpévo brand otnv EAAGSa

v EuelAi§la mapaywyrig, QVTATIOKPLVOUEVT] OTIG LOLAITEPES
TOU EKAOTOTE TIEAATN

v" YYU\C XpNHOTOOLKOVOULKI) KALTALOTOOT TIOU ETILTPETIEL:
= AlOTH)PNOT AVTAYWVLIOTIKNG TLLOAOYLOKT)G TIOALTIKNG

= Xpnuatodotnon TwV ENMUTAEOV AVOYKWV O€ KEDAAALO
Klvhonc.




Eotinon o€ npotlovta UWnAiis

npoouBeene ugius

46%

120 -
i 3o

37% 37 2% - 40%

10

0 0 4 8
LEEE ||
20

2008 2009 2010 2011 2012 2013 o%

mMwMoelc  MIMkto Kepdog  —Mikto meptBwplo kepdouc

NwAneeis (€ £k) km neptéwpro EBIT ava kAdo

. Y% 1 0
100 1 " . 4% 1,5% ” - 20%
h 13% - 10%
- o%
50 -
- -10%
I I - -20%
0 -30%
2008 2009 2010 2011 2012 2013
i NMwnoeg naywto M Mownoel yaouptt —+ Maywro EBITY% I'laoupu EBIT%
25 T>
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Yyuic

XPNIUTOOUKOVOIKI] KUTHOTHoN)

H X pnpoatootkovoutkr] pog dtoyeiplomn emtpemel tn Stapdpdwon vyLoug
XPNHOTOOLKOVOULKT]G KATAOTOONG Kat T Statrjpnor uWnArig SaveLakrg
SUVOULKOTNTAG WOTE va e(pooTe o€ BEon va KAAUYOUUE aVAYKEG
XPNHOTOSOTNONG yLa LEAAOVTIKA ETTEVOUTIKA OXESLO UOG

Tupeio / (Adavewn (€ £x)

Taueio /
2,4 0,4 1,8 4,4 4,3 (Adveia)
Taueio
11,3
6,1 b
4,2
23
- ay.
3 015 1,3 1,0 1,0 Savela
1,5 L4
2,0
-3,0 Makp.
-6,0 davela
2009 2010 2011 2012 2013
26

2013 2012 2011 2010
Peuototnta 3,0 3,6 2,7 2,3
MoyAeuon 16% 8% 13% 6%
NETOUPYKEG 56 57 24 38
POEG (€ €K) ! ! ! !

Peuatotnta: KukA. Evepyntiko / Bpay. Ymoxpewoelg

MoyAevon: Advewa / (161a kepdAaia + Advela)



loXupomowmuEwmn B€omn uxoum

y [ 4
KL 0TV mENLOO0 TS KPLONC
ayopaoTLK Suvapn, Onwc

QIOTUTIWVETAL 0TO EAANVLKO AET, n

Kpt Kpt katadepe va eVIOXUOEL TLG -22%
NMWANROCELC KaL TNV kepdodopia TN,

233 21
amnodekvuovtag OTL: m
. ' 208
v' To EMXELPNOLOKS HAC HOVTEAD
KOTLDEPVEL VOL ETILTUYXAVEL, OKOMLN 14 o
2008 2009

Kall o€ tepLodouc kplonc

v H ZATnon Twv mpoiovIwy HaC

TIaPAEVEL UPNAR, aKOUN KAl O€
SUOKOAEC OLKOVOULKEG OUVONKEG

2010 2011 2012 2013

Auénon nohioewv (€ ekl Adnon mxrou kEpdous (€ £K)

+72% +34%

255 68,1

55 2.1
165 01

397 23 —

I .

Modioec 08 Nufoel naywtod Nwhioe yaoupriod — Mukdoet; '13 MucoKépbos ‘08 MeraBohiMK  MetaohiMK/  MuoKépbog 13
[mayutd yiolptt

27 o
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KENOO0@OPU tVIIUiN)
BT

CAGR 18,4%
11,3%

T ] I I I I
010 2011 2012 2013 2010 2011 2012 2013

y ” » - ” s ”
NMapaywyn (X tovol Meponu uve peroxn’ (€ Aemual
’ . CAGR 60
B [laovuptt ElMoaywto 30 159 ,
25 5’0
42 42
3,8
3’0 | ‘ ‘
2008 2009 2010 2011 2012 2013 2008 2009 2010 2011 2012 2013
2 *MNepapPavel KATaBoAEG LEPLOUATWY KOl EMLOTPODWV
8 kedpahaiov. H emiotpodn kebaAaiov 2010, epdaviletal m
LoOTIO0 N EMLUEPLOpEVN oTa £€Tn 2009 Kot 2010 Tou A

adopovoe



Tulil ovt/K®V UNIK®Y
YHAUKTO0S
Germany - Pﬂﬁﬂrﬂ%ﬂwd" (SMP)

Magermilchpulver ADPI-Extra
/ Ead)vu(éq ustaBoAéc Gtr]v TLur’] Surce: Slddeutsche Butter - und Kaseborse &y, Kempten - Download: 15 Sep 2014 11.09

YAAOKTOC UrmopolV va 3500

odnyroouv otn UELwaon Tou
3.000 \T T i M

neplbwplou kEpdouc, Aoyw NG
1500

Nep18wplo KEpdouc

SuokoAloG HeTOKLVNONG TOU
ETUMPOCOETOU KOOTOUC OTNV
TEALKN TLUA TOU.

Price im C per ton

2,000 !

v' Yemepiobo uPniol
QVTAYWVLOMOU, TIPOKELUEVOU -Imll-mlﬂ 'I‘"“
va ouvtnpnBei n ayopaq, 1500 —r—r—
, , Jan Feb Mar Apr May Jun Jul Aug Sep Oct Mov Dec
OLUEO(VOVTOLL OL EKTITWGELG aTov Germany, Hannover - Price of Butter
TEALKO KATAVAAWTNA HE Deutsche Markenbutter, lose

, , Source; Butter-und Kase-Borsz eV, Kempten - Downioad; 15 Sep 14 11:50
QIOTEAECOUA KOl TO KaBapo

4.500
KOOTOG va au&aveTal. P A ’M—l

£ 4000
EZiptnon amé mv eAANVIKi ¢
- i X
ayopu e -
v" 80% Ttou cuvolou ;:.om:- )
MTWANCEWV : J;—(
v 75% Twv 0yopwv o
2,000
Jan Feb Mar Apr May Jun  Jul Aug Sep Oct Mov Dec
29 Bio1vp)



LTowLin MeToxis

Stolyelor LETOXT|S Ao HETOX®Y

Ayop&: Meoaiag kal Mikprg
KePaAalomoinong
KA&dog: TpddLua

13%

>UuBoAa: 9%
X.A.A: KPI

Reuters: KRIr. AT
Bloomberg: KRI GA

ISIN code: GRS469003024

78%
Ap. METOYXWV: 33.065.136

B olkoyévela TowvaBou
W Ogopikol eTeVOUTES

1010 TES

30 A,



KAidos NMuKTtoKomK®y

e

NMwAnoeg 29.601 33.937 -13%
MikTtO kK€PSOG 5.174 9.663 -4,6%
r;:ttg(bpto 17:5% 28,5%
EBIT 461 4.261 -89%
E';fT‘ed’pm 1,6% 12,6%

31 -



KAudos Nuymtov

R

MwAnoeg 23.537 23.187 2%
MikTo 10.160  10.598 4%
KEPDOG
Mikto. 43,2% 45,7%
neplOwplo
EBIT 5.385 4.750 13%
MNepBOwplo 0 0
EBIT 22,9% 20,5%

32 -_—



umoteAeonuta Outhou

e e o
NwArjoelg 53.138 57.491 -8%
MikTto kK€pSOG 16.048 20.254 -21%
Mikto teplOwplo 30,2% 35,2%

EBITDA 8.267 9.880 -16%
MNeplBwplo EBITDA  15,6% 17,2%

EBIT 7.091 8.130 -13%
Képodn mpo popwv  7.204 8.141 -12%
Képon petd popwv  6.372 7.181 -11%
33 -



ITOINELH EMKOWGVIIS

KPI KPI A.E.
BIOMHXANIA TAAAKTOZ

3° XIA. 2EPPQN-APAMAZ
2EPPEZ
TK 62125

TnA.: 2321068300
Fax: 2321068311

Email: investors@krikri.gr
Website: www.krikri.gr

34 _—



