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Corporate Governance is Most Important
How would you generally rate listed companies tor the tollowing ESG aspects?

/
What weight of importance would you attribute to the following ESG aspects

in relation to your investment decision-making?
Performance Importance

m Extremely positive " Adequate ¥ Poor MExtremely poor

Business operations 76% 5%

Safety, health and the workplace 72%

Local dev-elopment and supply 1% 51%
chain management

Community engagement, human 9% 55%

rights and strategic investments
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Approach to managing climate I
change

ulting, Inc. or its other professionals.

on in assets confirms the rising value of corporate Environmental, Social and



Global Enterprise Value — World’s publicly traded companies
has surpassed US$100 trillion

52% resides in intangibles whose total worth has reached 57,3 USS$ trillio
- more than ever before

Global Enterprise Value - Absolute Breakdown (USD tn)

Global Enterprise Value Change (%) 2016-2017

Enterprise Valug 18%
Tangible Assets 16%

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 e g -

» Tangible Assets  Disclosed Intangible Assets (exg/w)  » Disclosed Goodwill  » Undisclosed Value S .

24. Brand Finance GIFT™ October 2018 Undiscloszd Value




S&P 500 Sustainability Reporting

Governance & Accountability Institute Research Results
S&P 500° Companies Sustainability Reporting

® Non-Reporters

2012 2013 2014 2015 2016 2017 2018

Source: Govemance & Accouniability Institute, ine, 2018 Research — www.ga-Institute.com




2019 Proxy Season

THE POWER TO

make a difference

Fwery vabe counts. Ta egress aur sppreciation for
vaur partiapation Bank of Amenca will donate
51 to the mernican Bed Crass on bebak of

every stockholder accours that voees Q

American

ﬁ Red Cross

Wit weowid you like the power o do?

BANK OF AMERICA %5
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Rating Influence Proxy Voting

ABOUT ESG RATINGS - SCORES - RANKINGS - “BEST OF”

-
— INETITUTE, INC
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« ESG / sustainable investing ratings agencies emerged — independent rafings, ranks, scores
provided to asset owners and managers

* Top 7 influencers with significant influence today

— Bloomberg Bloomberg

j ;DSP INCDP
ISS»

- Mscl MSCI "

— RobecoSAM (DJSI / S&P 500 ESG) ROBECOSAM®

— Sustainalytics {_) susTAINALYTICS

— Thomson Reuters {2 womson weurers



MSCI
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Adoption of Global Investment Standards

isg' Investor Stewarship Group - The Principles

THOMSON
REUTERS

The
Growing Impact

of ESG
Rating

SUSTAIN
ANALYTICS
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e companies

general terms,
interest that may arise
activities.

sible for proxy voting decisions
t activities and policies of third parties
ecisions.

2nces with companies

Ate, to encourage the adoption
ardship principles.



VISA - Disclosures for Voting

CORPORATE GOVERNANCE AND BOARD HIGHLIGHTS

We are committed to corporate governance practices that promote long-term value and strengthen board
and management accountability to our stockholders, customers and other stakeholders. Information
regarding our corporate governance framework begins on page 7, which includes the following highlights:

Number of director nominees 10 Commitment to board refreshment

Percentage of Independent Director nominees 90%  Annual board, committee and director evaluations
Directors attended at least 75% of meetings ALL Regularly focus on director succession planning
Annual election of directors Regular executive sessions of Independent Directors

N

Maijority voting for directors Risk oversight by full board and committees
Proxy access (3%/3-years) Stockholder outreach/engagement program
Separate Chairman and CEO Stock ownership requirements for directors and executive officers

USRS
SCSUNRR

Chairman is Independent Director

Political Participation, Lobbying and Contributions Policy
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VISA - Disclosures for Voting

Summary of Director Qualifications and Experience

PP R A

Payments

Technology

Senior Leadership
Public Company Boards
Financial

Global Markets
Marketing | Brand

Risk

Government | Geo-political
E-Commerce | Mobile
Gender | Diversity

Years on Board 3 11 1

11

<1

1

11



VISA - Disclosures for Voting

ISADur director nominees exhibit an effective mix nfdhmmit]r, experience and perspective

IHNOEFERDERCE DFeERSITY

| Maynard G. Webb, Jr. 2014 Foundar, Webb Investment Network v

MRC = Audi and Risk Commites O = Compansation Commiiee  MGC = Mominating & Corporala Govermanca Committes '8
* Derisa Momison was appointed to ARC cffective Jaruary 1, 2B



VISA - Disclosures for Voting
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EXECUTIVE COMPENSATION PROGRAM HIGHLIGHTS

WHAT WE DO NOT DO:

Pay for Performance X  Gross-ups for Excise Taxes
Annual Say-on-Pay Vote X Reprice Stock Options
Clawback Policy ¥  Fixed-Term Employment Agreements

Short-Term and Long-Term Incentives/Measures x Allow Hedging and Pledging of Visa Securities
with Payouts Capped at 200% of Target

Independent Compensation Consultant
Stock Owmership Guidelines

Limited Perquisites and Mo Related Tax
Gross-Ups

Double-Trigger Severance Arrangements
Mitigate Inappropriate Risk Taking

Regularly Engage with Stockholders on
Executive Compensation Matters




VISA - Disclosures for Voting

ISA

Strategic Framework

Growth

Drive Digital .@

Achieve success as a leading partner
for digital payments comparable to
what we have achieved in the
physical world.

T | -
rftnarchinc
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Evolve our client interactions to true
partnerships with financial institutions,
merchants and new industry partners.

%ES
d Access =4

AN

Expand access to Visa products and
services globally.

Foundational
[ 9

Transform Visa's technology assets to
drive efficiency and enable innovation.

wy
g = : n Sorimrity
. i (@ | (.]‘.’.‘.l ',)')\/\» Ly

Champion payment system security
for the industry.

Bring Visa's vision, mission and
strategy to life through compelling
brand expressions that drive

'\/"t';":‘:":-:'.;;? s [

measurable outcomes for Visa and our

partners.

Additionally, the Board annually discusses and approves the budget and capital requests, which are firmly
linked to Visa's long-term strategic plans and pronties. Through these processes, the Board brings its
collective, independent judgment fo bear on the most crtical long-term strategic issues facng Visa.,




Coca-Cola Disclosures for Voting

4 Proxy Statement Summary

This summary highlights information contained in the Proxy We akso encourage you read our latest Annual
Statement. This summary does not contain all the information Report on Form 10- available at

that you should consider, and you should read the entire wwnw.coca-colacompany.com/fannual-meeting-of-shareowners
Proxy Statement before woting.

ABOUT THE COCA-COLA COMPANY

The Coca-Cola Company (the "Company”) is the word's largest nonalcoholic beverage company. We own and market numerous
valuable nonalcoholic beverage brands, including the following:

sparkling water, enhanced Jjuice, dairy and
soft drinks water and sports plant-based

drinks beverages
Coca-Cola, Diet Coke/ Aquarius, Dasani, glacéau Ades, Del Valle. innocent, Ayataka, Costa, FUZE TEAL
Coca-Cola Light, Coca-Cola smartwater, glacgau Minute Maid, Minute Maid Seorgia, Gold Peak.
Zero Sugar, Fanta, vitamimwater, lce Dew, Pulpy. Simphy, ZICO HOMEST TEA
Schweppes”, Sprite, | LOHAS, Powerade

Thums Up
*  Schweppes Is owned by the Company In certain countries other than the LS.

Finished beverage products bearing our trademarks, sold in the United States THE COCA-COLA SYSTEM
since 1886, are now sold in more than 200 countries and teritories. We make
our branded bewverage products available to consumers throughowt the world
through our metwork of independent bottling partners, distributors, whaolesalers
and retailers as well as Company-owned or -controlled bottling and distribution
operations — the world’s largest beverage distribution system. Beverages
bearing trademarks cwned by or licensed to us account for more than 19 billion
aof the approximately 61 billion servings of all beverages consumed worldwide
every day.

HOW WE ARE GROWING OUR BUSINESS

Im 2018, wee pursued frve strategic prionties to drive accelerated groseth for our Company, fuel our results and create value for owr
shareocwners. We encourage you to refer to pages 'S0 and 51 for a smapshot on how each of cur pricrities fueled our results for fiscal

We are a global business that cperates on a
local scale, in every community where we do
business. We are able to create global reach
with local focus because of the strength of
the Coca-Cola system, which comprises our
Company and our approximately 225 bottling
partners wordwide.

year 2018,
1 Accelerating 2 Driving revenuse 2 Strengthening our £] Digitizing the 5 Unlocking the
growth of a leading growth algorithm system's valus enterprise power of our
Cconsumer-centric creation people
brarnd portfolio advantage
. 1 =l m 28
“Bewerages for Life” is We are refining ouwr We are re-energizing ‘We are adapting We are fostering a growth
our vision to lewverage resvenue growth our bottling system to digital with a oulture that encourages
our brand-building management to support the growth focus on improving accountability, performance
expertise with a practices to ensure of our evoheed owr interactions and ownership, and whera
mimbler. tect-and-learn we hawve the right product portfolio. with comsumers our employees are curious,
— h to launching price Tand_ package and CLISI.OITI.EFE_ inclusive, empowered
- combinations to meast and enhancing our and embrace a test-and-
more of the drinks that . - ,
consumer desires. internal systems. lesarn mentality.
Consumers want.




Coca-Cola Disclosures for Voting

ROADMAP OF VOTING ITEMS

ITEM 1 Q

ELECTION OF DIRECTORS

Dur Board recommends
a wote FOR each Director
Mominee

The Board and the Committee on Directors and Corporate Governance believe that the
12 Director nominees possess the necessary qualifications and experiences to provide
guality advice and counsel to the Company’s management and effectively oversee the
busimess and the long-term interests of shareowners. 2 See page 14 for further
information

DIRECTOR NOMINEES

Committes Memberships

Years of Other
MHominee Age Tenure A C DCG E F MWD FIDR Boards'
HERBERT A. ALLEN
Fraskdant, Chiaf Exacutive Cfficer and Diroctos, 73 37 o O 2 o
Allan & Company Incorporatcd
ROMALD W. ALLEM Independent
Foemar Chairman of the Board, President and 77 28 1 2
Chicf Exoouthve OfFficar, &aron's, Inc.
MARC BOLLAND Independent 50 a (e ] 2
Head of Eurcpean Porticllo Oparations, The Blackstone Group LP.
AMA BOTIN Independent
Exccuttea Thair, Banco Santandar, S A 58 & a O 2
CHRISTOPHER C. DAVIS Independent 53 1 o (o] 4
Chairman, Davis Scloctod Sdvisars WY, Inc.
BARRY DILLER Independent
Chairman of $he Board and Sanicr Exscuthn, 777 o 0O L O 2
BCintarctvaConp and Expedia Growp, Inc
HELEME D. GAYLE Independent 63 & 1 (o] 1
Chief Executhve OFicar. Tha Chicago Communiy Trust
ALEXIS M. HERMANM Independent
Chair and Chisaf Exacutive Officer, New Vemtures LLC I = D l 3
ROBERT A. KOTICK Independent 56 7 0O O 1
Chief Exoouthve OFicar and Diractor, S&ctivision Blizzard, Inc.
MARIA ELENA LAGOMASING Lead Independent Director? &0 1 O 1 (o] 1
Chief Exeoutive Oficar and Maraging Parner, WE Family Officas
JAMES QUINCEY?
Chicf Exoouttue Oficar, Tha Coca-Cola Company =4 2 l' o
CAROLIME J. TSAY Independent 37 1 o o 1
Chicf Exoouttue OFicar, Computa Softwara, Inc.
DAVID B. WEINBERG Independent &7 4 (o] (o] a
Chairmar and Chiof Exocutive Oficar, Judd Emoeprizas, Inc.
A Sudit Committee E Executive Committee PIDR Public Issues and L chor & Char [followng 2009
C Compensation Comimittee FFinance Commitiee Ditwersity Review Commitiee O Member  Annual Mesting)
DCE Committee on Directors and  MID Management Development ame‘. ffollcwing 2018
Corporate Governance Comemittes Annual Meeting

' Other public company boards. For Mr. Davis, Inchedes investment company directorships in 5elected Funds, Davis Funds and Clipper Funds
Trust, three fund complexes which are adwised by Davis Selected Advisers, LP. and other entitles controlled by Davis Selected Adwisers, LP.



Coca-Cola Disclosures for Voting

* » High mtagrity

social issues

SNAPSHOT OF 2019 DIRECTOR NOMINEES
ALL DIRECTOR NOMIMEES EXHIBIT:

» An appredation of multiple cultures
» A commitment to sustasnabdty amnd

>  Innovateee thinkang
= A proven record of suCcess

> EKnowledge of corporate govermance

requirements and practices

FPERSPECTIVE

10.3

0-2 years
mEm 3

3-5 years
mEEm 4

&-10 years =10 years
mm 2 mmmm 4

4] Hiah Level of

13 out of 13

Risk Owersights

13 out of 13

8 out of 13
[N N .

[ ] Innowvation/

& out of 13
I -

roxy Statement

ANERAGE AGE DIVERSITY
38%
63'5 Women LT T T T -
YEARS
31%
<60 years B61-70 years
Ethnic/Racial HEEN
EEEEEE & mmm 3 D .
i 23%
mmm= 4 Crizen of mEm 3
Another
Country

Financial Experience

Management Expertise

U Marketing Experience

= Technology Experience

OUR DIRECTOR NOMINEES EXHIEBIT AM EFFECTIVE
MIX OF SKI LL% EXPERIENCES, DIVERSITY ANMD FRESH

Relevant Senlor Leadership/Chief
Executive Officer Experlence

13 out of 13
1N TN N N N N I

4 Broad International Exposure;
Emerging Market Experience

10 cut of 13
L]

= Gowernmental or
=0T Geopolitical Expertise

T out of 13
[ -

Extensive Knowledge of the
Company's Business
andjor Industry
B outof 13
-

GOVERMNMANCE
HIGHLIGHTS

We are commitied to good corporate
governance, which promotes the
long-term interests of shareowners,
strengthens Board and management
accountabety and helps bulld public
truest inthe Company. The Sovernance

sarction beginning on page 13
describes our gowssnance framework,

& 1 of 13 Director nominees
independent

& Commitment to Board refreshment
isince 2009, T new Direchors jolmned,
mncluding tweo new directors in the
past year, and 13 Dhrectors reslgned]

& Robust Director nominee
selection process

& Regular Board, comemittee and
Director evaluations

& Annual election of Drectors with
majority voting standard

& Lead Independent Director, elected

=

&=

=

by the imdependent Direciors

Independent Awdit, Compensation
and Governance Comimittees
Regular exeouthve sessions of
ployee Directors

& Long-standing active shareocwner
engagement

&  Annual “say on pay” adwisory vote

& |Proxy access right

& Shareowner right to call specal
meetngs

OTHER BEST PRACTICES
Long-standing comemitment towand
sustainability

Transparent public policy
engagemeant

Stock ocwnership guidelines for
executives

AntHhedging, anti-short sale and
antHpledging polides

e & 0 o



Coca-Cola Disclosures for Voting

ITEN 2 &
ADVISORY VOTE TO APPROVE EXECUTIVE COMPEMSATION

Tha Comparry secks a non-binding adstsany wole to approve tha compersation of ts Mamed DurE:';d ml ml S =8
Exccuthea Oficess 2= die=cribed in the Compersation Cisoussicn and Analy=i= baginning on

page 2B ard the Compersaticn Tables boeginring on pago B0 £ Soo page 46 for firther
Informatian

2018 FINAMCIAL HIGHLIGHTS

{1 D]% 5% Crganic rewenues B a non-EAAP franciall messura that exchodes or
has athersi=a bean adjusted for the Impea of acquisklons, dveshres

Raporied Net Crganic Revanues and sinschaal Boers, 2= applicablo, the Impact of changes In foncegn

Ravanues Mo GAARY oumancy ancanges atas 2= wal a2 tha mpact of acooumting cheamgos

Comparablc cumonoy neutral oparating Income (adu=sicd for stnoctueal
rams and accounting changas) s a non-GAAR finesncial maasurs

that cachedes or bas ofherwisc boon adpested for Bams Impacting
camparabiiity, tha impact of changes In foreign curencoy exdhangs

1496 11256 rates, a-;::'dr.lz.j.;ﬂ mpact -\:Ilrﬂ:l'ul:lg.fulﬂ amnd sccourTing ::han-gnﬁ. e
pored cmEa Currancy Mevtral Arman a recandliagon of non-GAAP finendal measares 10 cur
gﬂmg E\:l-nrﬂ'ﬂI::mmp:!m:d —— results & eporsd under acoourming prindples generally acoeptad In
Incama stnuchural Bams and acooumting the LS [PEAAFTL

chamnges) Homn- S0

COMPENSATION HIGHLIGHTS

CHAMNGES TO OUR ANMUAL AMND LONG-TERM
COMPEMNSATION METRICS

2017 Parformancs Bairhics 5 20dE Performancs Mstrics
Mot operating rowomuss ”
Arnual Incerrtree Plan Pram bafors Eax = f m'l::ng rrnn
Unh cass solumsa F 5
2018, 2018 and 2007 Gramt 5 20E arant Performancs BMetrics
Farformarses Mebics

Eocomomic prodt parating ¢

Lang-Term Porfocrmanca-Basod fevards Mot aperating rewvonuss = Emsa— e

Fras cash ficw
Teotal shareowmar return modifier Total =h - modiBer

Hota: To ewaluaies parfarmance In a manmsa conskstent with how managament esaluates owr opamating resuls and remds, the kay
fim=ncial matrics In cor anmesal and long-term incanthea plans arc measurad on @ non-SAAP bexi [soo page B2

2018 PAY AT A GLAMNCE

=08 Arwvaal 20 Lomeg-Term 08 Tokal Direct
m--_u-[a Cetlee. Award Incanthes Award Valls Compansaticn

HasTed Executhoe OfTiCar [ [E7] [E7]
Jomes Dulrc oy £ 1,450,000 § 0000 £ 0547450 £1E, 120 AED
Kathny M. Waller 50,000 1.731.EFS S ITEA44 CES03 N
Mtz Kot 1,000,000 280,000 4EIE414 = S A
John Murphy CLO.000 1L127.500 3308317 A CECANT

S50 000 12355000 2800180 A B15 1D




Greek Corporations need to explore potential
and embrace

behavioral changes in the following areas

of Corporate Governance:

Evaluation
of Board Leadership
Inclusion &
of Strategic Renewal
Principles
of Trust

CG Building Blocks
& Controls
for a Sound
Adoption Board
of Global Annual Agenda -
Investment
Standards

These are the critical components

for the Greek Corporate Brand Identity
Index in the Global Sustainable

and Responsible Investment arena.



Inclusion of Principles of Trust

The 6 Principles of Trust
for a Sound Corporate Governance

CULTURE

STAKEHOLDERS

Analysis of FTSE 100 Corporate Reporting Trends in 2018 13th Edition



Evaluation of Board Leadership
& Strategic Renewal —

STANTON CHASE B CBE | 5000l

Board Leadership Performance Heatmap
- Benchmark Sample of Board Evaluation
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1. Mission and Values

[—]

II. Ethics and Accountability
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III. Board Composition, Culture, and Engagement

1V. Board Meetings, Administration, and Orientation

V. Strategy and Petformance Measures

VL. Board's Relationship to Management

VII. Risk, Financial Monitoring, and Crisis Control

VIIL. Succession Planning and Human Resources

<

IX. Shareholder : Stakeholder Involvement

—
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X. Industry-Specific Section

—
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CG Building Blocks & Controls
for a SoundBoard’s Annual Agenda

L-T Sustainable Corporate Strategy
Wider Value Creation

Strategic framework & relationship with Investors
Annual Strategic Planning & Performance

Market Status & Company’s Positioning

Business Model

CEO Evaluation & Leadership Statement & Succession
Driving Transformation & Changes of the year
Financial management

ESG Benchmarking

Risk Management & Appetite
Corporate Culture & Best
Practices

Technology, Cyber Security and
Digital Disruption

Pay for Performance
Management & Remuneration poli
Organization Design,

Talent Quality Review

Investment Proposals

« Decision making process

Dynamics
Board Evaluation

Board’s Operation

Culture of Trust
Communication Style /Tone
Board Education inside
Organization

* Board Training & Team Building

Board Composition/Renewal

Performance Review & KPIs Reports
Review of Board’s Meeting Minutes
& Protocols

Annual General Meeting

Review of Proxy process & Voting
Approach

Annual Account Statements

L-T & Next Year’s Budgets

Auditors Review

Annual Risk Evaluation

Regal and Regulatory Compliance
ountability & Committees review
estors, Shareholders & Stakeholders
mmunication Plan



Sustainable Performance & Long-Term Investment

The Data: Where Long-Termism Pays Off

AVERAGE COMPANY REVENUE (in Uss billions per year, indexed to 2001)

$10.0 Long-term

FINANCIAL CRISIS
7.5

5.0

2.5

(0]
2001 2 03 04

AVERAGE COMPANY EARNINGS (in Us$ billions per year, indexed to 2001)
$2.0

Long-term

1.5

1.0 All others

0.5

0
2001 ‘02 03 ‘04 ‘05 ‘06 07 ‘08 ‘09 "0 m 2 13 14

AVERAGE COMPANY ECONOMIC PROFIT (in Us$ billions per year)

$1.00
Long-term

0.75 1
+81%
0.50 _
All others
0.25 _//
o
2001 02 ‘03 04 05 06 07 08 ‘09 10 il "2 "3 "4
AVERAGE MARKET CAPITALIZATION (in US$ billions per year, indexed to 2001)
$20 —
15 Long-term +58%,
1
10
5
2001 ‘02 ‘03 ‘04 ‘05 06 07 ‘08 ‘09 ‘10 m 12 "3 "4
AVERAGE JOB CREATION (annual cumulative jobs added) Tracked data on 615
20K . . .
Long-term nonfinancial U.S. companies
15 . from 2001 to 2014
-+ .
10 52 7> (representing 60% to 65%
. All others _ of total U.S. market cap.
__#___
o
2001 ‘02 03 04 05 06 07 ‘08 ‘09 10 i 12 13 "4

SOURCE MCKINSEY GLOBAL INSTITUTE

FROM “THE DATA: WHERE LONG-TERMISM PAYS OFF,” BY DOMINIC BARTON,
JAMES MANYIKA, AND SARAH KEOHANE WILLIAMSOMN, MAY-JUNE 2017 © HBR.ORG



Thank you

George Vlachos
Intl. Director of Board Advisory Services — Stanton Chase
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