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2 TOX0G Tou oepivapiou eival va
LETAPEPEL PE TOV KAAUTEPO TPOMO
OTOUG OUPUETEXOVTEG TIC KAAUTEPEG
NPAKTIKEG Kal peBOdOUC piag
ENITUXNPEVNG OTPATNYIKAG WNgplakou
marketing , 6ivovtdg toug tnv eukalpia
va oxebldoouv and tnv apxn pia
otpatnyikn digital marketing kapnavia.

MNeprypagn oepivapiou

Ot ouppetéxovieg Ba katavonoouv t dladikacia oxedlaopou
OTPATNYIKNG OE OXEON e TO target group nou ancuBuvovral
kaBwg kal Ba yvwploouv oUYXPOVEG TEXVIKEG Slapnplong

Kal npowBnong péow SEO, SEM, Content Marketing, email,
social media, nAat@oppeg dlapnpiong tng Google.

To oepvéplo anoteAeital and ouvduaopd NapoucIacewy,
EPWTNOEWV Kal oudNTNoNG PETALU TWV CUUPETEXOVTWY Kal
TOU €loNyNTN.

YKonog

2KonoG ToU Npoypappatog eival n oAokAnpwpévn
eknaideuon oe Bewpia, TEXVIKEG, Epyaleia anoTeAEoUATIKWY
otpatnyikwv tou digital marketing. Me tn Ahgn tou
eKkNaldeuTIkoU NPOYPAUHATOG, Ol CUPHETEXOVTEG EXOUV OAQ
Ta €p6OIa Kal TIG NPAKTIKEG SeEIOTNTEG yia va pnopouv

va oxeblalouy, ouvtoviouy, uhonololv kat agloAoyouv
otpatnyikeg tou digital marketing kal va uAonolouv online
Kapnavieg otnv npagn.

Y€ noloug ansuBuvetal
Ye Marketing Managers, PR Managers, Product
Managers, Brand Managers, Account Managers, Sales
Managers.
Y& OTEAEXN EMXEIPNOEWV NOU aoxoAouvtal n BEAouv
va aoxoAnBouv e To oxedlaopd v epappoyn Kat thv
LéTpnon otpatnyikwy digital marketing.
Ye OAa ta oteAéxn h and@OITOUG NAVEMIOTNHLAKWY
0x0AQV nou bev éxouv Npolnnpeaia kat evdlagépovral
va anoKINoouV Kopupaieg yVWOoEeLG Kal e€I0TNTEG 01O
digital marketing.
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Katnyopia oepivapiou:
Wnolakd Mapketivyk (Digital Marketing)

Hpepopnvia die§aywyng:
14 Maiou 2020

Npeg d1e€aywyng:
09:00 - 17:00

TeAeutaia npépa unofoAng
QltNoEWV:
08 Maiou 2020

Xwpog die€aywyng:
‘OpAog Xpnpatiotnpiou ABnvav
New. ABnvav 110, 104 42 ABhva.

Mwooa cepvapiou:
EAANVIKN

Kéotog ouppetoxng
290 €

To oepvaplo pnopel va xpnpatodotnBei
and to 0,24% tou OAEA

Ot ouppetéxovteg Ba AdBouv:
Tnv UAN tou oepivapiou o évtunn
poppn kabwg kal Befaiwon
napakoAouBnong.



MNpdéypappa oepvapiou
Evétnta 1n - THINK:
Strategy and Planning Process
Digital Marketing Objectives
Customer Funnel and Personas

Evétnta 2n - CREATE:
Websites and UX Design
Website Development Best Practice
Digital Copyrighting
Search Engine Optimisation (SEO)
Content Development for Digital Marketing

Evétnta 3n - ENGAGE and RETAIN:
Search Engine Marketing (SEM)
Search Advertising (PPC, Google, etc)
Online Advertising (banners, etc)
Retargeting
Social Media Strategy
Social Media Advertising
Email Marketing
Mobile Marketing
Video Marketing
CRM and Brand Touchpoints

Evétnta 4n - OPTIMISE:
Digital Marketing Analytics
Google Analytics
Law and Regulations
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Eionyntig

Ap. Avtwviog MixanA

O Ap. Avtoviog MixanA efvar AieuBuving Marketing kal
Senior Marketing Trainer tng etaipeiag StudySmart.

O Avtwvng diaBetel 20 xpovia MpoodEUTIKNG EpNELPiag
WG OUPBOUAOG PIKPWV Kal PEYAAWY ETAIPEIY GO0V
apopd tn oTPATNYIKA PAPKETIVYK, Kal TV UAoroinon
auTNG Kat apopd 6A0 To (PACKA EVEPYEIWY Ot online
kat offline enineda.

O Avtivng €xel evepynaoel wG oUPBoUAOG Kal aviTEPOG
SIEUBUVING PAPKETIVYK O€ MOIKIAEG Blopnxavieg, dnwg
TPOGIUa Kal notd, Eevodoxeia, travel agents, TexvoAoyia,
dlapkn katavaAwtikd ayabd, oikodopikd npoiévra Kat
KATaoKEUEG, EKNAISEUTIKA 1OpUpata (oto Hvwpevo
BaaoiAeio, tn Nétia Appikn, Méon AvatoAn, Oukpavia,
BouAyapia kat tnv EAAGSa). Exel ndvw and 2000 wpeg
d1baokaiag wg Senior Trainer otn StudySmart, oto
University of Central Lancashire (UK), otnv EEAE
(EMnvikn Etaipeia Alolknong Enixelphogwy), kat otnv
Global Marketing Institute (Nétia Appikn). Exel epneipia
OTOV EAgYX0 TNG Asitoupyiag TUNPATWY HAPKETIVYK,
OTPATNYIKNG Kal TAKTIKNG. avAantugén Kal eKteAeon
OTPATNYIKWV PAPKETIVYK, KaBwg kat Social Media
Marketing, Content Marketing, Online Channel
Management, Video Marketing, CRM, Online Advertising,
Vertical Search Engines, SEO, Online Reputation. Exel
dnpoatevoel pla oglpd apBpwy oxetika pe Tov Marketing
Audit (énou kar npoteivetal and to Chartered Institute
of Marketing (CIM, UK) w¢ pepog tNg MpoTevopevng
BIBAloypapiag yia Ty OXETIKA ENAYYEAUATIKN
notonofnon). Exet eniong dnpooieloel dUo BIBAla
oxeTikd pe to GDPR yia tov Eevodoxelakd kAAdO kal Tig
OTPATNYIKEG WNPLakoU PAPKETIVYK yia Eevodoxeia. O
Avtwvng eivat mtuxiouxog Oovopikwy Enotnpov and
10 EBvikd kat Kanodiotpiakd Maveniothpio ABnvavy, pe
peTantuxiakeg onoudég (MA) oto International Business
and to University of Central Lancashire, petantuxiakd
SinAwpa otpatnyikol pdpketivyk and to Chartered
Institute of Marketing (CIM) kat dibaktopikd (PhD) otig
Business Competitive Strategies for SMEs and to
University of Central Lancashire (UK).
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