CROWN

Brand-Building Packaging™

CROWN Hellas Can
BIOMHXANIA EIAOQN XYSKEYAZIAT A.E.

EEapnviaia Oikovopikn ‘EkBeon <01 01 2010 - 30 06 2010>



TTEPIEXOMENA

AHAQZEIZ MEASIN TOY AIOIKHTIKOY ZYMBOYAIOY
‘EKOEZH AIOIKHTIKOY ZYMBOYAIOY
'EKOEZH ETTIZKOTTHZHZ ENATIAMEZHZ OIKONOMIKHZ TTAHPOZOPHZHZ

EZAMHNIAIEZ OIKONOMIKEZ KATAZTAZEIZ 30/06/10

KATAZTAZH OIKONOMIKHZ OEIHZ

KATAZTAZH ATTIOTEAEZIMATON XPHIHZ

KATAZTAZH TTPOZOETOY ZYNOAIKOY EIZOAHMATOZ

KATAZTAZH METABOANN IATON KEZAAAION

KATAZTAZH TAMEIAKOQN POON

ZHMEINZEIZ ETII TON OIKONOMIKON KATAZTAZEQN
1. Tevikég TAnpogopieg yia TiIg dpaoTnpidTnTeC Tou OpiAou

. ZUvoyn Baagikwv AoyioTikwy Apxwy

. ZnpavTikéc AoyioTikég EkTiphoeic Kai Kpiogigc Tne AloikAoswg

. Emoxikétnta Apaotnpiotnrag

. TTAnpowéphon kartd Topéa dpactnpidTnTag

. TTapdywya Xpnuarooikovopikd TTpoiovTa

. ANoimtd ‘Ecoda/(¢€oda) EkpeTdAAeuong

8. AvdAuoh Aamaviv

9. ®4poc Eicodnparog

10. Képdn Ava MeToxnh

11. Mepiopara

12. Evdex0Opeveg UTIOXPEWOEIG

13. ZuvaAAayég pe ouvdedepéva Hépn

14. TTpbéaBeTa ZToixeia kai TTAnhpowopieg

15. MeTayevéaTepa yeyovoTa

ZTOIXEIA & TTAHPOZOPIEZ

ool wmN

~

2 eAida 1l

10

10
11
11
12
13
14
14
14
20
20
21
22
22
23
23
23
24
24
24
24
25

26



AHAQZEIZ MEAON ToYy AIOIKHTIKOY ZYMBOYAIOY
(oUppwva pe To dpBpo 5 map. 2 Tou N.3556/2007)

AHAQNOYME OTT €€ dowv yvwpiloupie:

a. ol Oikovopikéc Kataotdoeic Thg ETtaipiac kai Tou Opihou yia Thv mepiodo 01/01-30/06/10, Tou kataptioOnkav oUpewva pe Td
1ox0ovTa AieBvi AoyioTikd TTpdTuTa, ameikovi{ouv KaTd TpoTo aAnBr Ta OToIXEid TOU EVEPYNTIKOU Kdi Tou TTadnTikoU, Thv KaBaph
Oéon kai Ta amorteAéopata xphoew¢ Th¢ CROWN HELLAS CAN Biopnxavia Edwv Zuokeuvacsiac A.E. kaBw¢ kar Twv
EMIXEIPNOEWY TToU TtepiAapPpdvovTal oThv evomoinon ekAappavopévwy wg alvoAo, cUpewva pe Ta opi{dpeva oTi¢c Tapaypdgoug 3
é¢wc 5 Tou dpBpou 5 Tou vépou 3556/2007

Kai

B. n EkBeon tou AioiknTikoU ZupPouAiou, ameikovilel KaTd TpOTo aAnBA TIC TTANPOYOpiEC TTou amaiTouvTal PAoel ThG TTapaypdgou
6 Tou dpBpou 5 Tou vépou 3556/2007.

XaAavdpi, 5 AuyovuoTou 2010

O TTp6edpoc Tou AloiknTikoU ZupupouAiou O e€ouaiodoThpévog AvTITipoEdpog To e€ouaiodoTnuévo
& AiguBivwy ZUppouiog péhog Tou AloiknTikoU ZupupouAiou péAog Tou AloiknTikoU ZuppouAiou
Ashok P.C. Kapoor BaaiAeiog K. Zdaykag Peter Nuttall
A.A. E 2961187 A.AT. X 679950 A.A. 706170536
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‘EKOEZH AIOIKHTIKOY ZYMBOYAIOY
Tng «CROWN HELLAS CAN Biopnxavia Eidwv Zuokevaociac A.E.»

Emi TWV ETACIWV ETAIPIKWY Kal EVOTOINHEVWY
OIKONOMIKON KATAZTAZENN THZ 30"* TOYNIOY 2010

KUpioi MéToxot,

To AioiknTiké ZupPoUAio €xel ThV TIUA va 0d¢ TTAPOUCIACE! Td 0IKOVOUIKA HeyEONn Kai Ti¢ SpaoThpidThTeg Tne ETaipeiac kai
Tou Ouihou, pe pdon Tig diatdeic Tou dpBpou 136 Tou K.N. 2190/1920, Twv dpBpwv 4 & 5 Tou N. 3556/2007 kai Ti¢ e’
autoU ekdoBcioec amopdoceic The EmiTpontic Kepahaiayopdc, yia Thv xpovikh mrepiodo 1/1-30/6/2010.

TTOPEIA EPTAZION - ZHMANTIKA FTETONOTA - OIKONOMIKA ZTOIXEIA

O1 ayopéc oTic omoieg AciToupyoUue e€akoAouBolv va emhpedlovTtal améd Thv oikovoUikA Kpioh. Evw n ayopd Thg Ipnpikic
XEPOOVAOOU @aiveTal va aTaBepomolciTal, av Kal o XdunAdTtepa emimeda, n ayopd doxeiwv avagukTikwyv othv EAAGda éxel
UTTOOTEI ONUAVTIKA CUPPIKVWaON 0€ UYKPION HE TV avTioToixn Tepiodo ToU TTPonYoUHEVOU £TOUG.

‘Hrav emopévwe avaykaio va ekivioel pia ekTeTapévn e€aywyiki Tpoomddeia mpokelpévou va avamAnpwOoulv o {nuiéc amo
TNV amwAeid TWARGEWVY 0Ty eyxwpla ayopd Tng EAAGdag kai va aiomoinBei n aufnuévn mapaywyikh duvapikétnTa, mou
dnpioupyhOnke aTto gpyoaTdaio Thg ZePiAAng He Thv oAokARpwaon The de0TepNC YPAUUAC TTApaywyng.

& auth Tnv TpoomdBeia suvonBhkape amd Thv avnon Tng JATNONG BoXEIWV AVAYUKTIKWY 08 AAAEC EUPWTIAIKEC aAYopEC
omwc M. Bpetavia, FaAAia, ITaAia kaBwe kai ToupKia 6Tou amokTAoape TTpdoPach HEOW TWV CUYYEVWY ETAIPEIWY HAg, TTOU
dpacTnplomoloUvVTal 0 AUTEC TIC AYOpPEG.

Ztnv Iomavia, o TWAARCEIC PeATIWONKAV KaTtd 4,5%, Adyw avfnong Tou pepidiou pag oThv ayopd kabwe kar Twv e€aywydv
Tpo¢ Th MaAAid, HEow OUYYEVWY £TAIPIWY HAG.

Ta mpoypdupata peiwong Tou KOOTOUC Tdpaywyhg oTa epyoodTdoia pac othv Iomavia pofiBnoav ato TepIopioud Twv
EMTTWOEWY amd TIC aUEAOEIG OTIC TIMEC Twy PonONTIKWY UAWY, avaAwaigwy Kai HETagopIkwy, utoponBolpeva Kai amé tnv
algnon Twv TIHWY TWARCEWY TWV amoppigpdTwy (scrap) Aeukoaoidnpou.

Ztnv EAAGBa, o1 ouvoAikéc TTWARCEIC peiwBnkav katd 2,9% oe olUykpion pe To A' e€dunvo Tou 2009. H ouppikvwon 6w
NG eyxwplac ayopdc doxeciwv avayukTikwy, épTaoe oc 12,5%. H kUpia peiwon apopoloe aTa doxeia AvaYUKTIKWY KaBwe o
O0YKOG TTwAnoewyv Soxeiwy UTUpag, Tapépeive aTa emiTeda TWV TEAEUTAIWY ETWV.

To emakdAouBo EAAcippa oTIC eyXWpleg TTWAACEIC avaAnpwOnke oe deydAo Pabuod pe Tov @podiacpd doxeiwv aloupiviou,
oTic ayopéc Tng M. BpeTaviag, ITaAiag kai Toupkiag, o ouvepyacia Pe OUYYEVEIC HAG ETAIPEIEG.

O1 TwARoeic doxeiwv Tpowitwy PeATILBNKaY KaTd 36,5% ot oxéon pe mépuol, aAAd akdpn dev éxel pBdoel n KUpla eTToxA
KovaepPotoinong Twv @poUTwy. TTepiuévoupe pia @uaioAoyikh oailév pe Tnv emipUAagn va unv umdpel avactdtwon oe
UTtNpEaieg, OTTWG o1 HETAPOPEC, oV gival WTIKAG onpaciag yia Tov KAddo.

O1 TwAhoeig doxeiwv agpoloOA, éva oAU HIKpO HEPOG TNG dpacTnPIOTNTAC Hag, emnpedleTal amd To TPEXOV OIKOVOUIKO KAiud.

KEPAH

O KUkAoc Epyaoiwv Tou Opihou katd To A’ EEdunvo Tou 2010 au€hBnke opiakd oc 159,99 améd 158,54 skatoppupia supw.
H atfnon Twv evomoinuévwy MwARcewv TPohABe améd Ttnv Iomavia dedopévou 6TI o TwAAoeic Tng EAAGSag onpsiwoav
TTwon 2,9% w¢ Tpo¢ To avTioToixo TepaIvo eEdpnvo.

Ta Mikta Képdn Tou Opihou Uyoug supw 22,6 ckar. tapoudiacav Hikph PeAtiwon the Tang Tou 0,9% 1o A' e€dunvo Tou
2010. Or peiwpéveg amoapéaelg Kupiwg Tou epyoaTaciou oto Agoncillo Thng Tomaviag ouykpdThoav To K60TOG TWANBEVTWY
kai 7o TTepiBwpio MikToU Képdoug ota emimeda Tou 2009.

O peiwoeig ota £€oda Sioiknong Kai 81aBeong Tou opihou PeAtiwoav katd 7,4% ta Acitoupyika Képdn tou 2010 evs Ta
Acitoupyika Képdn mpo Topwv, Tokwv & Amoopéocwv (EBITDA) peiwbnkav katd 1,4% kai mepiopiotnkav oc 18,9 ekar.
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eupw amé 19,2 ekar. 1o A’ e€dpnvo Tou 2009.

Ta KaBapa Képdn mpo Eépwv emhpedoThkav OeTikd amd Ta aunuéva Xpnpatooikovopikd £coda Tou 2010 ev Ta Képdn
HeTa awd Fépouc Tou opiAou, TreplopioBnkav oc 9,4 ekar. supw amd 9,7 ekar. To A’ e€dunvo Tou 2009, fATol peiwon 2,6%
AoYw Tou uynAdTepou Pdpou EroodhApatoc atnv EAAGDa, Tou avéaTpeye Th PeATIWON TWV KEPBWY TIPo YopwV.

2thv Iomavia, n peiwon Twv TIHWYV TWARCEWV, of AUEAOEIC OTIC TIUEC Twv PonBnTiIKWY UAWY Kal Tou KOOTOUG Twv
HETAYOPIKWY eixav oav amoTéAcopa Tnv Katd 13,1% ouppikvwon Twy Kepdwy mpo dpwv, Tékwy & Amoopéoswy (EBITDA)
mapd Thv afloonueiwtn aténon Tou dyKou TWARCEWV KABWC Kal TNV £@dpHOYA TPOYPAHHATWY HEIWONG TOU KOATOUC
Tapaywyng, Twv damavv dioiknong kai 81dBesong. H onpavTikh 6pwe TTWwon Twy amooPécewv TePIOPIoE ThV UTToXWphon
Twv AcIToupyikwy Kepdwv ot 6,1% we pog To A’ e€dunvo Tou 2009.

2thv EAAGa, n ouppikvwon Tou Oykou TWARCEWY, Adyw TTTWONG Twy TWAARCEWY JoXEiWV AVAYUKTIKWY oThv gyxwpla ayopd,
avTiotabuioTnke o peydho Pabuéd amd Thv avEnon Tou Gykou Twyv eaywywv. O1 TwWARoeIC doxeiwv Tpowipwyv Tou A’
e€apnvou Tou 2010 PeATILUONKAY O GUYKPIOK HE TNV AVTIOTOIXN TIEPOIVA TTEPiodo.

Tlapd Th TTWon Tou 6ykou Twv TMwAKRcewv oThv EAAGSa, Ta péTpa peiwong Tou KOATOUG AciToupyiag Tou egappéodnkav,
odAynoav oc PeATiwon Tou HIKTOU KéPSoug Katd 9,6%. Mia onpavTikf peiwon Twy e£6dwv ioiknong Kai 31dBsong, KUpiwg
Adyw Twv xapnAdTepwy royalties kar e§6dwv d101KNTIKAG UTTOOTAPIENG TOu opiAou, 0dfiynoav ae PeATIWON Twv AEITOUPYIKWY
Kepdv katd 29,8% wg mpog To A 'e€dunvo Tou TTponyoUUEVOU £TOUC.

H aufnuévn popohoyia Adyw Tng ékTakThe ciopopdc Tou N.3845/2010 mepidpioe Thv alfnon Twv KaBapwv Kepdyv HETA
amné poépouc o1o 4,8%.

ZuvonTIKA K arodoTik6TATa Tou OpiAov yia To A’ EEaunvo Tou 2010 éxerl wg £€Ac:

Outhog Eraipsia
AEIKTEZ EZEAIZHZ (A’ E€dunvo 2010 wg mpog 1o A' e€dunvo Tou 2009)
e KUkAou Epyaoiwv (mwAhoeic) 0,9% -2,9%
o MikTWyv Kepdbv 0,9% 9,6%
e Acitoupyikwyv Kepdwv (EBIT) 7.4% 29,8%
o Kepduv mpo Bopwy, Tokwy & Amoopécswy (EBITDA) -1,4% 20,9%
e Kepduiv po @6pwv 8,9% 375%
o Kepduyv petd amé Bépoug -2,6% 4.8%
TTEPIONQPINN KEPAOYZ (A’ E¢dpnvo 2010)
o MikToU Képdoug 14,1% 17.2%
e KaBapoU Képdoug (rpo opwv) 9,4% 10,5%
AEIKTEZ PEYZTOTHTAZ orig 30/6/2010
e [evikh PeuoTéTnTa 2,72 1,08
e Apeon PeuoTdTtnTa 2,14 0,66

ETTIEKTAZH APAZTHPIOTHTON - ETTENAYZEIT

H emévduon 0,6 ekar. eupw oThv Iomavia emKeVTPWONKE aTNV HETATPOTIA Widg YpaupAg, WaoTe va mapdyel éva véo péyeOog
doxeiou 37,5 cl yia To omoio umtdpxel {ATNON 0TV ayopd Kal o€ KATIOI0 TAPETOPEVO KOOTOC OXETIKG We Thv BeUTEPN YPAUUAC
Tapaywyng doxeiwv aTo epyooTdaio TnG ZePiAAng.
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2thv EAAGda emevdUoupe oe véa peyédn doxeiwv 6mwg 25 cl kai 33 cl TUmou ‘'sleek’, mou mapouaidlouv aufavépevn
amAXNon aTo KaTavaAwTIko Koivd Tdoo aThv SUTIKA 600 Kal aThv avaTtoAikh Eupwn.

O1 Aoiméc emevdUoeic agopolv oc umd eféMIEn Tpoypdupara PeATiwong The ToIdTNTAC Kal 0Td Tpid €pyodTdoid Kdi Thv
gykaTdoTaoh TPiTNG Ypappng diapépewang doxeiwv (shaping) ato epyoatdaio Tng KopivBou.

O1 emevdUoeig Tou opiAou To A' e€dunvo Tou 2010 avAABav oc cupw 1,1 ekar.

TTPOOTITIKEZ - KINAYNOI I'TA TO B' EEAMHNO

O1 yeVIKEG OIKOVOUIKEC OUVORKEG £XOUV QVTIKTUTIO OTIC ETTIXEIPNHATIKEG HAG BpacTNPIOTNTEC KAl AVNOUXOUKE OTI 0 OUVONRKEC
Upeang Tng EAAnVIKAG oikovopiac Ba emnpedoouy TepaiTépw TRV ayopd TWY TPOTOVTWY HAg.

To péyeBog The peiwong Twy TTwARcewv oThv EAAGda, katd To A’ e€dunvo ATav peydAn amoyoATeuoh evw civar mBavéd auth n
TAON va OUVEXIOTEI Kl KATA TOUG ETTOUEVOUG HAVEG.

H ToupioTikh Prounxavia otnv EAAGSa £xel eMNPedcTei dpvnTIKA AUTA ThY Xpovid Kdi UTtdpxXouv ShpooteUddTda yid TepdiTépw
akupwaoeig Adyw Twv mpopAnudTwy otnv TAphon Thg dnuéaiag tagng améd didpopeg d1adnAwoeic kaBwg Kai otnv diakivhon
TOU KoivoU. AuTO Bda £Xel dpVNTIKEG ETITITWOEIC 0TV ayopd Tou eumnpeToUpE.

Aiatapaxéc otn AsiToupyia Twv AIHEVWV Kdl OTIC UETAWOPEC UTIOPEI va £TNPEAOOUV APVNTIKA TIC €€aywyéC pac Kai Tig
TwWARCeIC doxeiwv oTov KAGdo Tpowijwv, 0 0Toio¢ XapdkTnpileTal amd évrovn €MOXIKOTNTA, Kal €ival guaioBntog oThv
81aKoTh ThG TTpopnBeiac epoUTWY, AdXavikwy Kal Twv amaiToUPevwy yid ThV KovoepPoToinan UAIKWY.

FENIKOTEPOI KINAYNOI

o Auopeveic olkovopikEG OUVBRKEC evBEXETAI va ETNPEAOOUV dpvhTIKA Thv CATNON yid Pmtlpa & avayukTikd, TTou Katd
ouvémeia Ba Bif el Thv ayopd Twv OXETIKWY UAIKWY ouokeuaaiag (MeTaAAIKda Soxeia) TTou eeiC TTApAYOULE.

e O Toupiopdc cival évac copapdc mapdywv Tou UTTopEi va emhpedasl apvhTikd Thv CAThoNn Twy TipoidvTwy pac (doxeia
UTUpac & avayukTIKWY) Adyw Tou 6TI To HéyeBoc Twv ayopuwy, Tou e€UTTNPETOUNE, OUVBEETAI AUEDA HE TNV TOUPIOTIKA
Kivnon.

o Avrifoec Kaipikéc OUVORKEC evAEXETAI va peiwoouv Thv JATNON TWV TIPOIOVTWY PA¢ TO6Go 600V dgopd oTa doxeid
umupac & avayukTikWwy 600 Kal ota doxeia Tpowigwv. O Kaipdg cival €vag onpavTtikog mapdywv Tou £mnpedlel To
péyeBoc Tou KapmoU aAAd Kai Thv TToI6ThTa Tou KaTdAAnAou yia kovoepPoToinon poddkivou.

o TlpopAAuaTa oTIC UTTNPETicC AIHEVWY Kdal TIC HETAPOPEC YEVIKOTEPA TWV TPOIOVTWY UTOPEI vd €MNPEACOUV SUOHEVWIG
TNV 1IKAVOTNTA HAG va TApEéXOUHE UYnAoU emITEDOU UTNPECIEC TPOG TOUC TeAATEC pag, e édeaon autoUg Twv
e€aywywyv, pe mBavo emakdAouBo Tnv amAsia kdmolou pépoug Twy e€aywyikwy pag dpaoTnploTATWY.

o  Eva duvaré supl, yevikd, BUOKOAEUEI TNV AVTAYWVIOTIKA Hag Béon aTic ayopéc Tou e§wTepikoU.

o O diakupdvoeig oTIC TINEC Twy epTropeupdTwy (commodities) kai Tou Acukoadidfipou kKaBwg emiong Kal dAAwv Pacikuwyv
UAIKWYV, amaiToUv TTPOCEKTIKA £QApUOYA TWV TTOMITIKWY pag diaxeipiong Kivouvwy.

ZHMANTIKA F'EFTONOTA

Acev uTtdpxel kavéva onpavTikd yeyovac Tou éAape pépoc K oAokAnpwOnke petd Tnv 30/6/2010 kai péxpr Thv éykpion Twv
amoTeAsopdTwy amd To A.Z. tnv 5/8/2010.

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

KUplog péroxoc Tne etaipeiac givar n SOCIETE DE PARTICIPATIONS CARNAUDMETAL-BOX S.A.S. (Buyatpikh Tou
Opihou CROWN HOLDINGS INC), ou otic 30 Touviou 2010 kateixe To 80,56% Tou peTOXIKOU KepaAdiou The ETaipeiac.
To um6AoITto avAKel aTo gUpUTEPO ETTEVOUTIKG KOIVO.

ZuvaAAayég Kal umdAoima pe ouvdedepéva pépn: O1 ouvaldayéc peTall Tng UNTPIKAC €Taipeiag Kar Tng BuyaTpikAg Thg,
éxouv amaAeipBei Kard Tnv evomoinon. Tad TMood TwWv TWAACEWV Kdl Ayopwy OWPEUTIKA amd Thv évap&n ThG OIKOVOUIKAC
XpAong Kai Ta umdAoima Twv AamMAITAOEWV Kal uttoxpewoeswv Tne ETaipeiac kar tou Opidou otn AREN ThG Tpéxouoag
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TEPIOBOU, TTOU £XOUV TIPOKUYEI atrd cuvaAAayég pe ouvdedepéva Uépn, avaAUovTal aTov TTapakdTw Tivaka:

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

30/06/2010 30/06/2009
(mood e xikidde¢ eupid)) ENOTIOTHMENA | . | ENOTIOIHMENA | __ ..
ZTOIXEIA ZTOIXEIA

o TlwAAceig ayaBuwy & umnpeoiwyv 19.872 17.176 8.170 8.369
o Ayopéc ayaBwv & umnpeoiwv 36.790 10.652 37.654 11.406
o  ATaITAoeIg amd ouvdedepéva pépn 5.038 3.5630 1755 1539
o YTmoxpewoeig o ouvdedepéva pépn 8.259 26.033 10.191 36.097
e YuvaMayég & apoiPpég S1euBUVTIKWY

oTeAexwy & peAwyv Tng dloiknong 747 533 891 666
e  AmaiThoeig amod 31eUBUVTIKA oTeAéxn &

HéAN Tng di1oiknong - - - -
o  YTmoxpewoaeig mpog Ta 31eUBUVTIKA

oteAéxn & péAn Tng dioiknhong 63 63 54 54

AvaAuTIKOTEPA O€ OX£E0N HE TIC avwTépw ouvahAayég dieukpiviovTal Ta akdAouBa:

O1 ayopéc amd dAAa ouvdedepéva pépn agopolv Kupiwg TpopnBeia dkpwy yia Thv Iomavikh ayopd Kai KATolwv yid TIG
avdykeg Tou KAddou Tpowidwy Tng EAAGSac, Abyw Tou avoiypdaTtog Tou UTIdpx el oThV TTapaywyikh SuvapikoThTa The Taipeiag
pag peTall doxeiwv & drpwv.

H etaipeia ayopdlel emiong amd ouyyeveic etaipeie¢ MBoypagnuévo Acukooidnpo via doxeia Tpogipwy. Emiong ayopdloupe
doxeia oTIC TEPIMTWOEIC, TTIOU h TOTIKA TTapaywyikh duvapikdétnta othv EAAGda kai othv Iomavia dev pmopei va IKavoToiRoel
TNV aixyh The emoxiakic {ATNONG ThG ayopdc A Kai Thy CATRON yia kdmoia peyéOn doxeiwv Tou dev TapdyovTal amod eUdg.

H eTaipeia éxel uoypayel didpopeg oUUPATEIC e TIG OUYYEVEIG ETAIPEIEG:

e "CROWN PACKAGING TECHNOLOGY, INC " mou éxer Thv “Tlveupatikf 1810kThoia” 3nAadh civar kdroxo¢ adeiag
EUTIOPIKWY ONUATWY, EUPECITEXVIWY, TEXVOYVWOIAC KAl TTApoUsidong TEXVIKWY HeBddwv, xopnyei 8 atnv Etaipeia tnv
ddcia va avamrtuooel, va Kataokeudlel, va XphoidoTolei Kai va epumopeleTal mpoidvta & UTNPECIEC OXETIKEG HE Ta
TPOIOVTA KABWG emiong va eKUeTAAAEUETAl Ta epTOpIKd ohparta, Kdvovrag xphon Tipovopiwv e1dikwy HeO6dwy
mapaywync (Know-How), eupeaitexviluv kai dikaiwpdTwy TveudaTikAg 1810kThoiag The. Evavti tng adeiag, n etaipeia
KataPpdAAer aTov Xopnyd The dikaibparta ioa mpo¢ 1,8% (2009: 1,8%) Twv TWARCEWV Twv TPOIOVTWY yid Td oToid
X0pNnyeital n oxeTIKA ddeia kar Tnv

e "CROWN Europe Group Services", etaipeia mou AeiToupyei umd Tn popen EupwmdikoU Opidou OikovopiKwy
Zupeepdvtwy (Groupement Européen d' Intérést Economique), pe okomd Tnv KAAUYN TwvV OUVEXWY avaykwv yid
oupPouAég kai PonBela oe Topeic O6MwG ayopwv, marketing, TeXVIKWv JdpadTnpioTATWY, ToI0TIKOU €AEyxXoU,
XPNHATOOIKOVOUIKAG B1axXEipiong, HNXavoypdg@IiKwy UThpeoiwv-cpappoywy, diaxeipiong avBpwivou duvapikoU, dieBviv
VOUIKWY OUUPOUAWY Kai emevdUTIKoU oxediaopoU. EvavTi Twy umnpeoiiyv autwy n Etaipeia karapdAer othv CEGS, padi
HE TIC AAAEC eTaipeieC Tou opiAou Trou eTtionhg déxovTal TTAPOHOIEG UTNPETiEG, TETOI0 OO0 TTou va e€acpaAileTal h
KAAuyn Twy e€68wv TNC XWPIG dpWC TTepIBwpio KEPSOUG.

Mépn Tou €181koU pnxavoAoyikoU e€omAiopoU, Tou eival marevTapiogévog amd Tov o6piho Tng CROWN, ayopdlovrar amd
eTaipeieg Tou opihou TN CROWN Trou €181keUovTal 0 auTég TIC £101IKEC KATAOKEVEG. ETtiong kAToleg ayopég avTaAAaKTIKWY,
UAIKWY OUOKEUaoiag KATr.

O1 ouvahhayéc petall Tne eTaipeiac kai Twv ouvdededévwy e AUTH TTPOOWTWY YivovTal e TpéXouoeg TIPEC ayopdc (arms

2¢ehida 6
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Brand-Building Packaging™
length basis).

O1 Ymoxpewoaeig o auvdedepéva Uépn TNG UNTPIKAG eTalpeiac mepiAappdvouy daveiakh ouupacn Uyoug supw 40 ekar. pe n
Buyatpikh Tng, CROWN Bevcan Espafia SL pe emtékio EURIBOR mAéov mepiBwpio 0.25% emi Tou ekdoToTe utoAoiTou, h
omoia AAyel oTic 31/12/2010. To untéAoimo Tou daveiou autou avepxoTav oTi¢c 30/6/10 ot cupws 23,5 ekar. (31/12/09: 20
€Kar.).

O1 TwARGEIC Kal oI araITAOEIC TNG UNTPIKAG £TaIpeiac apopoUv Kupiwg ae TwARoeIC doxeiwv-dkpwy UTUpag & avayukTIKkwy
o€ ouyyeveic eTaipeiec othv M. BpeTavia, ITaAia, Toupkia kaBwg kai pog Thv BuyaTpiki pag otnv Iomavia.

TéAog, o1 apoiPéc Twv SIeUBUVTIKWY oTeAEXWY Kai peAwv The Aloiknong Tou OpiAou avhABav ot supw 0,75 ekat. kartd tnv
mepiodo 1.1-30.6.2010.

XahAavdpi, 5 AuyouaTou 2010
TO AIOIKHTIKO ZYMBOYAIO THZ ETAIPEIAZ

O TTpéedpoc Tou AloiknTikoU ZupPouhiou & AicuBlvwy ZUppouAog

Ashok Kapoor

2ehida 7



‘EKOEZH ETTIZKOTTHZHZ ENATIAMEZHE OIKONOMIKHZ TTAHPOZOPHZHZ

TTpoc Toug peToxouc Tng Crown Hellas Can Biopnxavia Eidwv Zuokevaoiac A.E.

Eioaywyh

EmiokoTTAoaye Th GUVNUUEVN GUVOTITIKA ETAIPIKA KAl EVOTIOINKEVN KATAGTACN XPNHATOOIKOVOUIKAG
©éonc The Avivupng Etaipeiac "Crown Hellas Can Biopnxavia Eidwv Zuokeuaciac A.E." (n Etaipeia)
Kai Thg BuyaTtpikic The, Tng 30n¢ Touviou 2010 Kai TIC GXETIKEG OUVOTITIKEG ETAIPIKEG KAl
EVOTIOINUEVEG_KATAOTACEIC ATOTEAEOUATWY Kal ouvoAIKoU 1008ApATog, HeTaPoAwy kaBaphc Béong Kai
TAUEIAKWY powv TN £€dunvng Tep1ddou mou £Ange auTAv TNV huepopnvia, KABWE Kai TIC ETIAEYHEVEG
EMEENYNUATIKEG ONUEIWOEIC, TTOU CUVOETOUV ThV eVAIAEDH XPNHATOOIKOVOUIKA TTAnpopdphan, h oTroia
amoTeAei avamoéomaoTo pépog TG e€apnviaiac oikovolikAg €kBeang Tou dpBpou 5 Tou N.3556/2007.
H Aioiknon éxel Thv uBlvn yia Tnv KATApTION KdI Ttapouadiach auTAC TN evAIAUEONC OUVOTITIKAC
XPNHATOOIKOVOUIKAC TTAnpopdpnong, olppwvda pe Ta AiBvi TTpdTutta XphuaTooikovoikAc Avagopdc,
OTWC auTd éxouv VI0BeTnBci amd Tnv Eupwmdikh Evwon kai epappélovrar othy Evdidueon
Xpnpartooikovopikfi Avagopd (AiBvéc AovioTiké TTpoTumo «AATT» 34). Aikf pag euBlvn civai va
EKPPACTOUE OUUTTEPAOHA ETTi AUTAC TNG VOIAUEONG OUVOTITIKAG XPNHATOOIKOVOUIKAG TTANPO®OPNONG HE

pdon Thv €MIOKOTNON PAC.

Elpoc Emiokémnonc

Aievepyhoape Thy emiokdTthon pag oUppwva pe to AieBvéc TTpéTumo Emiokdémnong 2410
«Emokémnon ev3idueong XphHaTooikovoiKAG TTAnpo@dpnong Tou dievepyeiTal améd Tov avedpTnTo
eAEYKTA TG ovTOTNTAC». H emoKATNON TG vAIAUETNG OIKOVOUIKAG TTANPO@OPNONG ouvioTaral aTn
dievépyela JIEPEUVNTIKWY EPWTNHATWY KUPIWE TIpo¢ TTpdowTa Tou eival utreUBuva yia
XPNHATOOIKOVOUIKA Kal AoYIOTIKA BépaTta Kal oThv e@appoyhn avaAuTIKwy Kai dAAwv d1adikaciwy
EMOKOTNONG. To €UPOC TNG EMIOKOTINONG €ival OUCIWOWG HIKPOTEPO ATIO AUTO Tou EAEYXOU TTOU
dievepyeital oUppwva pe Ta Aiebvi TTpoTuma EAEyxou kai ouveTiwg, dev pag 3idel Th duvardTnTa va
amoKTAgoule T 81ac@dAign 0TI €xouv TTepIEABel oTnV avTiAnyh pag 6Aa Ta ondavTikd Oépara Ta omoia
Oa pmopovoav va evromiaToUv oe évav €Aeyxo. KaTtd ouvémela, pe Thv Tapovuoda dev d1ATUTIWVOUNE

yvuwun eAéyxou.

2¢ehida 8



upnépaopa
Me pdon Thv €TIOKOTINON pag, dev Exel TeptEABel oThv avTiAnyh pag oTidAToTe Ba pag odnyoloe oTo
ouuTépaopa 4TI n ouvnuuévn evaIAPEDON XPNUATOOIKOVOUIKA TTAnpowdpnon dev £xel KaTapTIoOei, atmo

KdBe ouoiwdn dmoyn, ouppwva pe To AATT 34.

Avagopd emi GAAWV VOHIKWY Kal KavovioTIKWv Otpdrwy

H emiokdTNoN pag dev evToTioe omoIadATIOTE ACUVETIEIA  AvVAVTIOTOIXid TWV AOITIWY OTOIXEIWY ThG
mpopAeméuevne amd To dpBpo 5 Tou N.3556/2007 eaunviaiag oikovolikhc ékBeong, He Th
OUVNHUEVN XPNHATOOIKOVOHIKA TTANpowophon.

T 3 XaAdvdpi, 6 AuyouoTtou 2010
m CEV[A ERHOUSE@PERS . H OPKQQTOXZ EAETKTHZ-AOTIZTHX

TTpaicyouwTepxaoucKoUnepg

Avwvupocg EAeykTikh ETtaipeia

A. Kneioiag 268

152 32 Xahavdp!

AM ZOEA 113
Aéomoiva Mapivou
AM Z.OEA 17681
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E=AMHNIAIEZ OIKONOMIKEE KATAZTAZEIZ 30/06/10
KATAZTAZH OIKONOMIKHZ OEIHZ

T, O OMIAOZ H ETAIPEIA
(moad oe xi1A1dde¢ eyow) 30/06/10 31/12/09 30/06/10 31/12/09
ENEPFHTIKO
Evowpara TTdyia TTepiouoiakd Ztoixeia 67.205 70.403 17.160 17.877
AuAa TTepiouaiakd ZToixeia 31.254 31.385 649 780
TuppeToxéc oe Zuvdedepéveg Emixeiphoeig - - 101.719 101.719
TTapdywya XpnuaTooikovopikd Méoa 6 5.715 7.844 5.347 7.844
Noimég Makpomip6Oeopeg ATAITAOEIG 1410 1482 276 348
Z0voAo Mn KukAopopoUvtog Evepyntikol 105.584 111,114 125.151 128.568
ATmoB¢para 40.660 26.267 21.745 14.862
TTeAdTeg ka1 Aoimég Epmopikég ATaiThoeig 56.481 37.389 24.030 22.262
Noimég Bpaxump6Oeopeg ATaiTRoEIG 11.965 10.342 3.766 2.586
TTapdywya Xpnuarooikovopikd Méoa 6 7.378 3.153 3.369 3.153
Tapeiakd AiaBéoiua kai IoodUvapa 72.208 82.942 2.943 3.042
Z0voho Kukhowopouvtog EvepyntikoU 188.692 160.093 55.853 45,905
ZYNOAO ENEPFHTIKOY 294.276 271.207 181.004 174.473
IAIA KEZAAAIA
MeToxikéd Kepdhaio 37.297 37.297 37.297 37.297
Noimd AToBepaTikd 68.629 67.263 65.565 67.263
Képdn/(Znwiég) Eig Néov 79.388 73.176 13.717 13.280
‘Idia Kepdhaia MeToxwy ETaipeiag 185.314 177.736 116.579 117.840
Aikaiwpara Meioynegiag - - - -
ZYNOAO IAION KEZAAAION 185.314 177.736 116.579 117.840
YTIOXPEQZEIZ
TTpopAéyeig 8.458 8.393 889 824
YToxpewoeig mTapoxwy mpoowikoU 10.929 10.340 10.380 9.868
AvaPparopeveg Bopohoyikég YTToXpeWaeIg 11.825 8.734 1.405 2.204
AngBcioec EmdoThoeig - ETixopnyhoeig 8.403 8.828 - -
MakpoTip6Oeopeg YToxXpewaoeIg 39 39 - -
ZUOvoAo Makponp6Ocopwy Ymoxpewoswy 39.654 36.334 12.674 12.896
TTpounBeutég 48.489 42.449 14534 14.497
Ymoxpewoeig yia ®6po EicodAuarog 5.367 6.052 3.219 3.833
Noimtéc Bpaxump6Oeopeg Ymoxpewoeig 11 15.452 8.572 33.998 25.407
BpaxumpéOeoueg Tpamelikég Ymoxpewaoeig - 64 - -
ZUvoho Bpaxunp6Ocopwyv Ymoxpewoswyv 69.308 57.137 51.751 43.737
ZYNOAO YTIOXPEQZEON 108.962 93.471 64.425 56.633
ZYNOAO IAION KEEAAAION & YTTOXPEQZEOQN 294.276 271.207 181.004 174.473

O1 onueiwoeig oTic gehideg 14 éwg 25 amoTeAoUv avamoéomacTo Pépog auTwy Twv Oikovopikwy Kataotdoswv
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KATAZTAZH ATTIOTEAEZIMATON XPHZHZ

O OMIAOZ H ETAIPEIA
Zny. 2010 2009 2010 2009
(mood o€ XIAIdOES EUpW) 1/1-30/06 | 1/4-30/06 | 1/1-30/06 | 1/4-30/06 | | 1/1-30/06 1/4-30/06 | 1/1-30/06 | 1/4-30/06
TTwARoeIg 5 159.992 97.441 158.537 87.158 62.997 37.228 64.900 35.622
KéoTto¢ TTwAnBévTwy 8 (137.371) (83.145)  (136.128) (76.091) (52.176) (30.502) (55.030) (31.103)
MikTé Képdog 22.621 14.296 22.409 11.067 10.821 6.726 9.870 4.519
Noimd é00da/(£€0da) ekpeTdAAeUONG 7 267 (72) 493 543 56 (51) 330 469
‘E€o0da AciToupyiag AidBeong 8 (6.105) (3.322) (6.993) (3.434) (2.470) (1.337) (3.250) (1.566)
‘E€oda AioiknTikAg AciToupyiag 8 (2.283) (1.139) (2.403) (1.168) (1.826) (910) (1.878) (955)
Képdn mpo Topwv XpnuatodoTikwyv &
EmevduTikWwv AmoT/Twv 14.500 9.763 13.506 7.008 6.581 4.428 5.072 2.467
Xpnparooikovopikd Ecoda/(EEoda) 489 442 252 103 51 66 (250) (50)
Képdn mpo Tépwv 14,989 10.205 13.758 7.111 6.632 4.494 4.822 2.417
®6po¢ £1008AKATOC 9 (5.589) (4.215) (4.106) (2.182) (3.007) (2.464) (1.363) (680)
Képdn petd and Eopoug 9.400 5.990 9.652 4.929 3.625 2.030 3.459 1.737
Karavepnyéva oc:
- MeTéxouc Tng Etaipeiag 9.400 5.990 9.652 4929 3.625 2.030 3.459 1737
- Aikaiwpata Meloyngiac - - - - - - - -
Baoikd & amopeiwpéva képdn avd 10
peToxXh (eupw) 0,3906 0,2489 0,4011 0,2048 0,1506 0,0844 0,1438 0,0722
KATAZTAZH TIPOZOETOY ZYNOAIKOY EIZOAHMATOX
O OMIAOZ H ETAIPEIA
Zny. 2010 2009 2010 2009

(mood o€ x1AIdOe¢ eypw) 1/1-30/06 | 1/4-30/06 | 1/1-30/06 | 1/4-30/06 | | 1/1-30/06 | 1/4-30/06 | 1/1-30/06 | 1/4-30/06
Képdn petd and Eopoug 9.400 5.990 9.652 4.929 3.625 2.030 3.459 1.737
ATmoTiyunon mapdywywv Xpngarool-
KOVOUIKWY péowv 6 1.306 (1.123) 4.823 4.432 (1.758) (4.187) 4.823 4.432
Aoimtd ouvoAikd £00da peTd anéd ®6poug 1.306 (1.123) 4.823 4.432 (1.758) (4.187) 4823 4432
ZUYKEVTPWTIKA OUVOAIKG €00da HETA
and Eépoug 10.706 4.867 14,475 9.361 1.867 (2.157) 8.282 6.169
Karavepnpéva oe:
- MeTéxouc Tng Etaipeiag 10.706 4867 14.475 9.361 1.867 (2.157) 8.282 6.169
- Aikaiwpara Meloyngiag - - - - - - - -

10.706 4.867 14.475 9.361 1.867 (2.157) 8.282 6.169

O1 onueiwoeig oTic gehideg 14 éwg 25 amoTeAoUv avamoéomacTo Pépog auTwy Twv Oikovopikwy Kataotdoswv
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KATAZTAZH METABOANN IAINON KEEAAAINN

(moad oe x1AIdde¢ Eyow)

YwréAoimo oTic 1 Tavouapiou 2009

AVTIOTABWION KIVEUVOU TAUEIAKWY powV HETA QopwY
Avayvwpliopévo (képdoc)/Inuia oTnv KatdoTach amoTeAEoUdTWY
Képdoc/(Tnmid) Tou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep1ddou

2 XNUATIOPOC ATIOBEPATIKWY

ZUvoAo avayvwpiopévou kaBapoU képdoug mePIGdOU

Mépiopa yia To 2008

YwréAoiro oTi¢ 30 Touviou 2009

YwréAoimo oTi¢ 1 Tavouapiou 2010

AVTIOTAOWION KIVEUVOU TAUEIAKWY pOowV HETA OpwWY
Avayvwpiopévo (képdog)/Inpia oTnv KatdoTach amoTeAEoUATWY
Képdoc/(Tnmid) Tou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep1ddou

ZXNUATIoP6C ATTOBEpATIKWY

ZUvoAo avayvwpiopévou kaBapoU képdoug mePIGdoU

Mépioua yia To 2009

YnéAoimo oTig 30 Iouviou 2010

(moad oe xi1A1ddeg eyow)

Ywréhoiro otic 1 Tavouapiou 2009

AVTIOTABWIoN KIVEUVOU TAUEIAKWY pOowV HETA @opwyY
Avayvwpliopévo (képdoc)/Inuia oTnv KatdoTach amoTeAEoUdTWY
Képdoc/(Tnmid) Tou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep1ddou

2 XNUATIOPOC ATIOBEPATIKWY

ZUvoAo avayvwpiopévou kaBapoU képdoug mePIGdoU

Mépiopa yia To 2008

Ywréhoiro oTig 30 Touviou 2009

YwnoéAoimo oTi¢ 1 Tavouapiov 2010

AVTIOTAOWION KIVEUVOU TAUEIAKWY pOoWV HETA POpWY
Avayvwpiopévo (képdog)/Inpia oTnv KatdoTach amoTeAEoUATWY
Képdog/(Tnwid) mou avayvwpioTnke dueoa ota ‘Id1a KepdAaia
KaBapé képdog mep1ddou

ZXNUATIoP6C ATTOBEpATIKWY

ZUvoAo avayvwpiopévou kaBapol képdoug mep163ou

Mépioua yia To 2009

YnéAoimo oTig 30 Iouviou 2010

O OMIAOZ
MeTox1k6 AmoBepaTika Aoimd AmnoTeAéopara Zuvoho Idiwv
KepaAaio eUAoyng afiag anoOeparika €I véov KepaAaiwv
37.297 (8.010) 57.595 59.159 146.041
- (1.322) - - (1.322)
- 6.145 - - 6.145
- 4.823 - - 4.823
9.652 9.652
- - 775 (775) -
- 4.823 775 8.877 14.475
- - - (3.128) (3.128)
37.297 (3.187) 58.370 64.908 157.388
37.297 8.471 58.792 73.176 177.736
- 2.216 - - 2.216
- (910) - - (910)
- 1.306 - - 1.306
9.400 9.400
- - 60 (60) -
- 1.306 60 9.340 10.706
- - - (3.128) (3.128)
37.297 9.777 58.852 79.388 185.314
H ETAIPEIA
MeTox1kd AmoBepartika Aoimd AmnoteAéopara €i¢  ZOvoho Idiwv
Ke@daAaio eUAoyng afiag anoOeparikd véov KegpaAaiwv
37.297 (8.010) 57.595 9.739 96.621
- (1.322) - - (1.322)
- 6.145 - - 6.145
- 4.823 - - 4.823
- - - 3.459 3.459
- - 775 (775) -
- 4.823 775 2.684 8.282
- - - (3.128) (3.128)
37.297 (3.187) 58.370 9.295 101.775
37.297 8.471 58.792 13.280 117.840
- (848) - - (848)
- (910) - - (910)
- (1.758) - - (1.758)
- - - 3.625 3.625
- - 60 (60) -
- (1.758) 60 3.565 1.867
- - - (3.128) (3.128)
37.297 6.713 58.852 13.717 116.579

O1 onueiwoeig oTic gehideg 14 éwg 25 amoTeAoUv avamoéomacTo Pépog auTwy Twv Oikovopikwy Kataotdoswv
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KATAZTAZH TAMEIAKQN POON

(moad oe xi1A1dde¢ eyour)

AciToupyikéc ApaoTnpidTnTeg

Képdn mpo Bopwv

TTAéov/(Meiov): TTpooappoyég yia

- AToopéoeig (evowpatwy & AUAWY TIEPIOUTIAKWY OTOIXEIWV)
- ATloopEécoeIg ETIX0PNYNOEWY

- TTpoPAéyeig

- Xphuatooikovopikd £é003a

- XpewoTikoi Toékol kar Zuvagh EEoda

TTAéov/(Meiov) TTpooappoyéc yia MetaPoAéc KegaAaiwv Kivnong
Meiwon/(AUEnon) AToBepdTwy

Meiwon/(A0Enon) AtaiThoswy

(Meiwon)/AuEnon Ymoxpewoewv (mAnv Tpamelwv)

Meiov: XpewoTikoi Tokor & Zuvaph EEoda kataPpePpAnuéva

Meiov: KatapepAnuévor opoi

Zuvoho Eiopouv/(Ekpolrv) and Acitoupyikég dpaatnpioTnteg (a)

EmnevduTikéc ApaoTtnpiéTnTeg

Avyopd Evowpatwy & AuAwy TTayiwv TTEPIOUGIAKWY OTOIXEIWY
Eiompdgeig amé TTwAhoeig Evowpatwy & AuAwy TTayiwv
EiompaxBévrec Tokol

Zuvoho Eiopouv/(Ekpourv) and emevduTikég dpaotnpioTnteg (P)

XpnuatodoTikég ApaoTnpidTnTeg

Eionpd€eic améd ekdoOévra / avaAngBévra Adveia

E€opAnoeig Ymoxpewoewy amé XphuatodoTikég HioBwoeig (xpeoAUoia)
Mepiopata TTAnpwBévTta

Zuvoho Eiopowv/(Ekpouv) and XpnuartodoTikég dpaotnpidotnteg (Y)

KaBaph AlEnon/(Meiwon) Tapeiakiv AiaBeoipwv & Iood0vapwy mepid6dou
(a+p+y)

Tapeiakd AiaBéoipa & ToodUvapa évaping mepidédou

Tapeiaka AiaBéoipa & IoodUvapa ARENG mep16Sou

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-30/06 | 1/1-30/06 1/1-30/06 | 1/1-30/06
14.989 13.758 6.632 4822
4.409 5675 1373 1509
(425) (183) - .
764 483 687 417
(497) (411) (136) (101)
8 159 85 351
19.248 19.481 8.641 6.998
(14.393) (2.765) (6.883) (6.317)
(17.131) (25.037) (1.879) (3.840)
9.696 (18.834) 1.905 (14.842)
(8) (159) (85) (351)
(7.420) (627) (4.830) (741)
(10.008) (27.941) (3.131) (19.093)
(1.089) (1575) (534) (57)
- 174 - 174
497 411 136 101
(592) (990) (398) 218
- - 3.500 19.000
(64) (125) - .
(70) (64) (70) (64)
(134) (189) 3.430 18.936
(10.734) (29.120) (99) 61
82.942 99.456 3.042 6.838
72.208 70.336 2.943 6.899

O1 onueiwoeig oTic gehideg 14 éwg 25 amoTeAoUv avamoéomacTo Pépog auTwy Twv Oikovopikwy Kataotdoswv
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2HMEIQZEIZ ETIT TON OIKONOMIKNN KATAZTAZENN

1. MENIKEZ TTAHPOZOPIEZ 'TA TIZ APAZTHPIOTHTEZ TOY OMIAOY

H CROWN Hellas Can Biounxavia Eidwv XZuokeuaciag A.E. (oto €€A¢ avapepopevn wg «ETtaipeia») eivar Avivuun Etaipeia, n
omoia 18pUBNnKke aTic 02 AmpiAiou 1965 (8EK 15/1965), éxer é8pa To Ao XaAavdpiou, EBvikh¢ AvTiotdoswe 57, T.K. 152 31,
ABnva, EAAGSa pe avTikeipevo epyaoiwv Th Biounxaviki TTapaywyn, Epmopia kai eioaywyn Eidwv Zuokeuaciag KAOs Hop@Ac Kai
€idouc, ouuTTEPIAAUPAVOLEVWY OXETIKWY TIPWTWY UAWY Kai pnxavoAoyikoU e€omAiouoU.

O1 evomoinpéveg olkovopikéC Kartaotdoeic Tou Opihou CROWN Hellas Can (oto €§Ac avagepdpevoc wg «Opihog»),
mepiAauPpdvovTal oTIC eVOTIOINUEVEG oIKOVOHIKEG KaTtdoTdoeig Tng CROWN HOLDINGS INC., Corporate Headquarters, One
Crown Way Philadelphia, PA 19154-4599, U.S.A.

O Ouihog, ekT6¢ The pnTpikhic CROWN Hellas Can, mepiAaupdver Thv akdAoudn Buyatpikf eTdipeid h oTroia evoToigitTal He Tn
HEB0d0 TG OAIKAG evowpdTwaong:

% OUPHETOXAG TNC UNTPIKNAC

. E5
Emwvupia Edpa €Talpeiag oTo kewdAaio BuyatpikAg

Pol. Ind. El Sequero
Crown Bevcan Espana S.L. Avda. Del Ebro Parcelas 34y 35 A 99.999%
Agoncillo (La Rioja), Spain

O1 ouvnupéveg Evdidueoeg Zuvomtikéc Oikovopikéc KataoTdoelg eykpiOnkav améd 1o Aloikntiké ZuppoUAio The «CROWN
Hellas Can Biopunxavia Eidwv Zuokeuaciag A.E» tnv 5/8/2010 kai éxouv avapThOcei aTo 81adikTuo, 0TNV NAEKTPOVIKA
di1cUBuvon www. crownhellascan. gr.

2. ZYNOYH BAZIKON AOIIZTIKON APXON

2.1 Baon mpocToipaciag Twv Oikovouikwy Karaotdaoewv

O1 TdpoUsEC ETAIPIKEC KAl EVOTIOINUEVEC €VOIAUECEC OUVOTITIKEC OIKOVOUIKEC KATAOTAoEIC éXouv ouvtaxBei amd Th Aloiknon
oUppwva pe Ta AigBvh TTpdTuma Xpnuatooikovouikig TTAnpogépnong (ATTXTT), kar Tig Aiepunveieg tng Emitpomic Aiepunveiwy
Twy AieBviwv TTpotUmwy XphuatooikovouikAg TTAnpogdpnong, 6mwe éxouv UIoBeThBei amd Thv Eupwrdikh Evwon kai ta ATTXTT
Tou éxouv £kd0Oci amd To ZupPoUAiio AieBviuv AoyioTikv TTpotumwy (ZAATT), cupmepiAappavopévou Tou AieBvolc AoyioTikoU
TTpéTuTrou (AATT) 34 «Ev8idueon Oikovopikh TTAnpopophon»

O1 evBIAUETEC OUVOTITIKEG OIKOVOMIKEC KATAOTAOEIC yia Thv Trepiodo mou éAnfe tnv 30/06/10 kataptiotnkav pe Pdon Tig idieg
AoyIoTIKEC apx£C, TTOU dkoAoUBRBNKav yid Thv £ToIHACIA KAl TtAPOUCIiAONn TWV OIKOVOUIKWY KataoTdoswv Tng Etaipeiac kai tou
Ouilou yia To 2009.

O1 0IKOVOIKEG KATAOTAOEIG £€XOUV oUVTaxOei e Pdon TNV dpxXh Tou 10TOPIKOU KOGTOUG.

H oUvtaln Twv oikovopikwyv KataoTdoswv oUpdpwva pe Ta ATTXA amaitei Tn Xphoigomoinon UToAoyiopwyv Kai UTToBéoewy TTou
emnpedlouv Ta avagepOEvTa TOad TWV TTEPIOUCIAKWY OTOIXEIWY Kal UTTOXPEWTEWY, TN YVWOTOTOINON eVOEXOHEVWY ATIAITACEWY KAl
UTIOXPEWOEWY KATA TNV NUEPOUNVIA TWV OIKOVOUIKWY KATAOTACEWY Kdi Td avapepOévra mood 0ddwv kal e€6dwv katd Tn didpkeida
™G xphong uméd avagopd. O1 utoAoyiopoi pacifovTar aThy KaAUTepn duvaTh yvon Thg d1eUBuvang The Etaipeiag kai Tou OpiAou oe
ox£on e TIC TpéXouaeg ouvOnkeg kai evépyeieg. Opiodéva ouykpITIKd Kov3UAia avataivounbnkav yid va eivai ouykpioiga pe Ta
avTioToixa Tng Tpéxouadc xpnong. Tuxov d1awopéC g€ TTOOd TWV OIKOVOUIKWY KATAOTACEWV Kdl avTioToiXd Tood OTIC OnUeEIWaEIg
ogeihovTal g€ aTPOYYUAOTIOINDEIG.

2.2 Néa mpéTuma, diepunveieg kai Tpowomoinon wpoTUTWY

ZUYKEKPIPEVA VEA TTPOTUTIA, TPOTIOTIOINGEIC TTPOTUTTWY Kal Sigpunveieg £xouv ekdoBei, Ta omoia gival UTTOXPEWTIKA yid AOYIOTIKEG
Tep16doug mou Eekivouv Katd Th didpKela TnG tapoloag xpAong h petayevéaTtepa. H ekTipnon Tou OpiAou oXeTIKA We Tnv emidpaon
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amoé Thv €QApHOYA AUTWY TWV VEWY TTPOTUTIWY, TPOTIOTTOINOEWY Kal S1EPUNVEIWY TTApdATIOETal TAPAKATW.

TTpéTuma Kai dIEpUNVEIEC UTOXPEWTIKEC Yid THV TpéXOUad OIKOVOUIKA wepiodo/Xpron

ATIXA 3 (AvaBewpnuévo) «Zuvevwoeic Emxeiphoswy» kai AATT 27 (Tporomoinuévo) «Evoroinpévee kai AmAéc OIKOVOUIKEG
Karaotaoeig» (epappdletar yia eTRoIeG AoyioTIKEG TTEP1ddoUg Tou Eekivouv Tnv A peTd Thv 1n TouAiou 2009)

To avaBewpnuévo ATTXA 3 ci0dyel pia ocipd aAAaywv 0To AOYIOTIKG XEIPIOUO CUVEVWOEWY ETTIXEIPACEWY 01 0TToieC Ba emnpedoouv
To Tood ThG avayvwploBcioag umepaliag, Ta amoTeAéopara TnG avagepOPeVng TTEPIddoU 0TV 0TToid TIPAYHATOTIOIEITAI h ATTOKTNON
EMIXEIPACEWY Kal T HEAAOVTIKA amoTeAéopaTa. AUTEG o1 aAAayég TepiAappdvouy Thy e€odomoinon damavuy Tou oxeTidovTal ue Thv
amokTNon Kdl TNV davayvdipion peTayevéoTepwv peTaPoAwv aTnv eUAoyn afia Tou evdexopevou Tiphuatog (“contingent
consideration”) ota amoteAéopara. To Tpomomoinuévo AATT 27 amaitei ouvaAAayéc mou odhyoUv ot dAAayéC  TTOOOOTWY
OUHHETOXNAC g€ BuyaTtpikA va kataxwpoUvTal otnv kaBaph Béan. To TpomoToinuévo TTPOTUTIO HeTAPAAAEI TO AOYIOTIKO XEIPIOUO Yia
TI¢ {nuie¢ mou TpaypaTomoloUvVTal amd BuydTpiKh ETaIpEia KABWCE Kal TG amwAeldg Tou eAéyxou Buyatpikfc. EmimAéov, divetal n
duvaroTnta emAOYAC, 0 KAOE ouvévwaon €TIXEIPATEWY, 0 ATTOKTWY va €MIUETPA TUXOV ph €AéyXouod CUUHETOXN OTOV ATTOKTWHEVO
€iTe otnv eUAoyn alia €iTe OoTo avaAoyikdé TOOOOTO TOUC €Ti TNG Wn €AéyXouodg OUMHETOXAC, Twv KaBdpwv avayvwpioijwy
TEPIOUTIAKWY OTOIXEIWY Tou amokTwievou. O OuiAoc epappdler autég TI¢ ahhayég amd Tnv 1n Iavouapiou 2010.

ATTXA 1 (Tpowomoinon) «TTpwrtn epappoyn Twv J1EBVWV mpoTUTWY XPNHATOOIKOVOUIKAC avagopdc» - TTp6oBeTe¢ amarAayéc

H mapoUca Tpomomoinon Tapéxel emITpdoOeTeC emMeENYACEIC yid TIC €TdIpeiec Tou epdppdlouv yid TpwTh @opd Ta ATTXA
avagopikd Pe TNV XPAON ToU TEKUAIPOUEVOU KOGTOUC OTA TTEPIOUCIAKA OTolXEia TTETpEAdioU Kal agpiou, Tov kaBopiopod yia To KaTtd
To00 KATOId oup@wvia epTrepIEXEl HioBwon Kal TIC UTTOXPEWOeIC TapoTAIodoU o1 oTroie¢ TepiAaupdvovTtal oTo KOOTOG Twv
evowpaTtwy mayiwv. H ouykekpipévn Tpomotoinon dev Ba éxel emidpach OTIC OIKOVOUIKEG KaTaoTdoeig Tou OliAou KaBweg o 6pIAog
éxel AdN petaPei ota ATTXA.

ATTXA 2 (Tpowowoinon) «TTapoxéc wou E€apTwvral ard thv Aia Twv MeToxwv>»

T KOTOC TNC TPOTIOTIOINONG gival va amoodghvioel To Tredio epappoyAc Tou ATTXA 2 kai To AoyIOTIKO XEIPIOHS yid TIC dpoiPpéc TTou
e€apTwvTal amé Thv afia Tng peTOXAG Kai diakavovi{ovTal ToIG HETPNTOIG OTIG EVOTIOINUEVEG N ATOHIKEG OIKOVOUIKEG KATAOTACEIG
TNG OIKOVOUIKAG ovTOTNTAC Tou Aaupdvel aya®d B utthpeaieg, OTav N 0IKOVOUIKA ovToOTNTa 3V £XEl Kapia umoxpéwaon va e€opARoEl
TIC apoipéc mou efapTwvtal amd Thv aia Twv peToXWwv. H Tpomomoinon auTh dev avapéveTdl va emNPEdoEl TIC OIKOVOUIKEC
KaTtaordoeig Tou OpiAou.

AATT 39 (Tpomomoinon) «Xpnuartooikovopika péoa: Avayvwpion Kai Emipétpnon»

H mapolUoa Tpomomoinon amooagnvilel Tov TPOTO He Tov oTroio Ba £mpeme va e@apHOovTdl, 05 CUYKEKPILEVEC TTEPITTWOEIC, Ol
apxég mou kaBopifouv KaTd moco évag avTioTaOuiI{opevog Kivauvog N THAHA TWV TAPEIGKWY POWV EUTITITEI 0TO TEdio £QAPHOYAG
TnG AoyIoTIKAG avTioTdBuiong. H Tpomomoinon auth 8ev emnpedler Tov OpiAo.

EAATTXA 12 - Zupgwvieg Tlapaxuwpnong (ocUppwva pe Thv vioBéThon amé Thv EE, spappéletar via Ti¢ mepi68oug mou ekivolv
v 30 MapTiou 2009)

H dicpunveia avagépetal OTIC ETAIPEIEC TTOU CUUHETEXOUV 08 OUHQWYieC Ttapaxwpnong. H diepunveia auth dev €xel epappoyh oTov
‘Ovuiho.

EAATTXA 15 - Zupgpwvieg yia TRV KATAOKEUR akivntng meplouoiac (oUpgwva pe Thv uioBéthon amd tnv EE, epapudletar amd 1
Tavouapiou 2010)

H dieppnveia avagépeTtal 0Toug UQIGTAUEVOUC B1dopeTIKOUC AoyIaTIKoUG XEIpIoHoUC Yid TIC TWARTEIC akivnTng Teplouaiac. Mepikég
0IKOVOUIKEC ovTdTNTEC avayvwpilouv To £00d0 oUppwva pe To AATT 18 (3nA. éTav peTagépovral ol Kivduvol Kal Td o@éAn
KUPIOTNTAC ThG akivnThg Teploucidg) kai dAAec avayvwpilouv To £0080 avdAoyd pe To oTAdI0 0AOKARPWONG ThG akivnTng
Ttepiouoiac oUppwva pe to AATT 11, H Sicpunveia Siacapnvilel Tolo TpdTUTTIO TPETEI va €@appooTei oc KABe mepimTwon. H
digppnveia dev £xel epappoyh atov OpiAo.
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EAATTXA 16 - AvriotaBpiocic piac kaBaphc emévduone oe ekpHeTAAAeUon oTo e€wTepikd (oUppwva pe Thv UI0BéTnon améd Thv
EE, epappéletai amé 1 TouAiou 2009)

H diepunveia éxel epappoyh oc pid OIKOVOUIKA ovToThTa Tou avTioTaBuiler Tov Kivduvo £évou VOUioUdTog TOU TPOKUTTEI aATo
kaBdph emévduon ThG oc eKUETAAAEUON 0TO eWTEPIKG KAl TTANPEI TOUG GPOUC Yid AoyIOTIKA avTioTdBpiong cuppwva pe To AATT 39.
H &iepunveia mapéxel odnyieg OXETIKA He TOV TPOTTO HE TOV OTOIO Hid OIKOVOWIKA ovTOTNTA TPETEl va KaBopioel Ta Tood Tou
avataivopgoUvTal amé Ta idia kepdAaia oTa amoTeAéopaTa T600 yid To HECO avTIoTABIoNS 600 Kai yid To avTioTaBuléuevo oToixeio.
H diepunveia dev éxel epappoyh atov Opiho, kaBuwe o ‘Opihog dev epappdlel AoyIOTIKA avTioTaOpiong yia omoladAtmoTe emévduon oc
EKHETAAAEUON 0TO e§WTEPIKO.

EAATTXA 17 «Aiavopii pn XpNHATIKWY TEPIOUCIAKWY OTOIXEIWY OTOUG HETOXOUC

H 8iepunveia mapéxer kaBodnynon oTov AoyiOTIKG XEIPIOHO Twv akdAouBwv pn apoipaiwv (non-reciprocal) diavopwv aToixeiwv
EVEPYNTIKOU ATIO TV OIKOVOUIKA OVTOTNTA OTOUC HETOXOUG TOU evepyoUv umd Tnv 1I318TNTA Toug w¢g péToxol & a) diavopéc pn
XPNHATIKWY oToIXEiwv evepynTikoU Kai P) Siavopég Tou divouv OTOUC HETOXOUC TNV €TIAOYA amoAdPAC &€iTe pn XpNUATIKWY
oToIXEIWV EVEPYNTIKOU €iTe pHeTphTWV. H digppunveia auth dev emnpedlel TIC 0IKOVOUIKEG KaTaoTdoelg Tou OpiAou.

EAATTXA 18 «MeTaPiPpaceic meplouoiakwy oToixeiwv and meAdree» (oUppwva pe Tnv uioBéthon amé Thv EE, spappéleTtal yia
€TAOIEC AOYIOTIKEG TTEP1BDOUG TTou EeKkivoUv Thv A peTd Thv 31 OkTWwpPpn 2009)

H 3igppnveia SicukpiviCel Tic anaithoeig Twy ATTXA yida TIC OUHQWVIEC OTIC OTIOIEC N OIKOVOUIKA ovToTNTA Adupdvel amd évav
TeAATN €va EVOWHATO TTEPIOUTIAKO OTOIXEIO, TO OTIOI0 TTPETEI TN OUVEXEID VA XPNOIHOTIOINGE! YId va TIAPEXEl OTOV TTEAATN TN oUVEXN
Tpoopacn oe ayabd K ge UThpeaieC. Z& OPIOHEVEC TIEPITITWOEIC, N OIKOVOUIKA ovTOTNTA AduPpdvel petpntd améd évav meAdTn Tou
TPETEI va XpNnoidoToinBoUv Hovo yid ThV amdKThon R TNV KATAOKEUR TOU EVOWWATOU Teplouaiakol aToiXeiou. H digpunveia dev €xel
epappoyh atov Opiho.

TpomomolfoelC o mpdTuma mou amoTeAoUv éva TUAUA Tou mpoypduparoc eThoiwv PeATiwoswy yia 7o 2009 Ttou ZAATT
(ZuppouAio AigBvuv AoyioTikiv TTpotUmwv)

O! TapakATWw TPOTIOTIOIACEIC TIEPIYPAPOUV TIC ONUAVTIKOTEPEC dAAayéc mou umeioépxovtdl ota ATTXA w¢ emakdAouBo Twv
amoTeAcopdTWY TOoUu E€TAOIOU TipoypdupaTog PeATiwoswy Tou ZAATT mou dnuooisutnke Tov IoUAlo 2009. O mapakdTw
TPOTIOTIOIAGEIG 1I0XUOUV Yid ThV TpéxXouad olkovolikA Ttepiodo/xphon. Emiong, epbdoov 8ev avagpépeTal S1apopeTIKd, 01 TPOTIOTIOIACEIC
auTég dev £€XOUV ONUAVTIKA ETTITITWON OTIG 0IKOVOUIKEG KaTdaTdoeig Tou OpiAou.

ATTXA 2 «TTapoxéc wou E€aptvral and Tnv Afia Twv MeToxuv»

H Tpomomoinon smiPePpaiiivel 11 o1 €109op£EC HIAC ETIIXEIPNONG Yid Th oUoTdoh piag koivoTipaiac kai o ouvaAAayéC KoivoU eAéyxou
e€aipolvTal amd To medio epappoyhc Tou ATTXA 2.

ATIXA 5 «Mn KukhogopoUvta TTepiouciaka Zroixeia wou Karéxovral mpo¢ TTwAnon kai Aiakoneioeg ApaotnpiéTntec»

H Tpomomoinon amooapnvi{el yVWOTOTOINGEIC TToU dmaiToUvTal 6gov agopd Td HPn KUKAowopoUvTa Teploudiakd oToixeia mou
KaTatdooovTal W¢ KaTexopeva mpog TwAnon A Ti¢ diakomeioeg dpaoTnPIOTNTEG.

ATTXA 8 «KAadoi ApaotnpioTATwy>

H Tpomomoinon mapéxel d1eUKpPIVioeIg 600V ad@opd ThV YVWAOTOTI0INGN TTANPOPOPIWY GXETIKA HE TA TTEPIOUCIAKA OTOIXEId TOU TOHEQ.

AATT 1 «TTapouciaon Twv Oikovopikwyv Karaotaoswvs

H Tpomomoinon mapéxel dieUkpivioelg 0TI o TIBavog 31aKavovIoUOg HIAC UTTOXPEWANG HE TNV £KJOON GUHHETOXIKWY TiTAWV Jev £XEI
ox£0Nn e Thv KaTaTagh ThG WS KUKAOQOopoUV A pun KUKAoYopoUV aToixEio.
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AATT 7 «Karaotaoeic Tapeiakiwv Powv»

H Tpomomoinon amaitei 011 povo o1 damdveg ToOU KATAANYouv O€ €va avayvwplopévo TTEPIOUCIAKO OTOIXEi0O aTnV KaTtdotaon Tng
0IKOVOHIKAG Béang Pmopolv va KataTdooovTal wg emeVAUTIKEG dpaoTNPIOTNTEG.

AATT 17 «MigBwoeig>»

H Tpomomoinon mapéxel dIEUKPIVIOEIC WG TIpo¢ ThvV Katdtan Twv [oBWocwy ynmédwy Kal KTIpiwv w¢ XphHatodoTIKEC R
AEITOUPYIKEC HIoBWOEIG.

AATT 18 «'Eooda»

H Tpomomoinon mapéxel mpooOeTn KaBodNynon oxXeTIKA HE Tov KABOPIOU6 WG TPOG TO AV N OIKOVOHIKA OoVTOTNTA €VEPYEI WG
TIPAKTOPEUOUEVOC/ EVTOAEAG K TIPAKTOPAG.

AATT 36 «Arnopciwon Aiac TTepiouoiakwy ZToixeiwv»

H Tpomomoinan dicukpivilel T h peyaAUTepn povdada dnpioupyiag TAPEIAKWY poWV aThY oTroid TTPETEl va eMIPEPIOTEI h uTtepalia yia
TOUC OKOTTOUG TOU EAEYXOU aTropeiwong eival évag AEIToupyikog Topéag omwe opileTal améd Thv mapdypago 5 Tou ATTXA 8 (8nAadh
TIPIV ad Th oUYKEVTpWOn/dBpoion Twv Topéwy).

AATT 38 «AUAa TTeplouciaka Zroixeia»

01 Tporomroifocic dicukpivilouv (a) TI¢ amaiThoelg oUpgpwva e To ATTXA 3 (avaBewpnpévo) 60ov agopd To AOYIOTIKO XEIPIOHS TWV
AUAWV TIEPIOUCIAKWY OTOIXEIWY TTOU ATIOKTABNKAV O¢ Wia ouvévwon emixeiphoewy Kai (P) Thv Trepiypdph Twy peBddwv amoTipynong
TOU XPNOIHOTIOIOUVTAI EUPEWC ATTO TIC OIKOVOMIKEG OVTOTNTEG KATA TNV emipéTpnon The eVAoyng afiac Twv dUAWV TrepIouaIakwy
OTOIXEIWY TTOU ATTOKTABNKAV 0€ Hia auvévwon emixeipAoewy Kai dev diampaypatelovTal o€ evepYEC ayopéc.

AATT 39 «Xpnuatooikovopika Méoa: Avayvipion kai Emipétpnon»

O1 TpomroTroIRoeIC dgopoUv (a) IEUKPIVIOEIC OXETIKA HE TNV AVTIMETWITION TWY KUPWOEWV/TTPooTipwy améd TpoTAnpwyh daveiwv wg
Tapdywyd oTevd ouvdedepéva pe To KUplo oupPpoAaio, (B) To edio amahlAayAc yia TIC oupPdoeic ouvévwong emixeiphoswy Kai (y)
digukpivioelg 0TI Ta Képdn N Cnuiéc amd avTioTdduion TAueldkwy powv [Iag TPoOdOoKWHEVNG OUvAAAQyng Tipémel va
emavaragivounBolv améd Ta idia KepdAaia oTta amoTeAéopara oTnv Tepiodo KATd Thv omoid N avTioTaBui{épyevn TPoodoKwevh
Tapelakh poh emnpedlel Ta amoTeAéopara.

EAATIXA 9 «Emnavekrignon Twv Evowpatwyévwy TTapaywywv»

H Ttpomomoinon dicukpiviler 611 n EAATTXA 9 dev 1oxUel og mOavh €TavekTipnon, Katd Thv nuepopnvid TG ATTOKTNONG, TWV
EVOWHATWHEVWY Trapaywywy o€ cupPpoAdid TTou amoKTABNKAv g€ Wia oUVEVWON ETTIXEIPATEWY TTOU AQOPd OIKOVOUIKEG OVTOTNTEC TTOU
TeAoUV UTTO KoIVO €AcyXoO.

EAATTXA 16 «AvtioraBpiosic piac KaBaphc Ewévduong oe EkpetaAAcuon oto EEwTepikd»

H tpomomoinon avagéper 6Ti, oc avTiotdOuion piac kaBaphn¢ emévduong oc ekpeTAAAcuon oTo efwTepikO, KATAAANAG péoa
avTIoTABUIONG UTTOpEi va KATEXOVTAl amd OTOIAdATIOTE OIKOVOMIKA ovTOTNTA €VTOC Tou opiAou, cupmepiAappavopévng Tng 18iag
eKHETAAEeUONC 0To e€WTEPIKO, EpdOOV TTANPOUVTAI OpIapéveg TTPoUTT0OEDEIG.
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TTpéTuma kai dicppnveicg uroxpewTikéC amd Tnv 1" Tavouapiov 2011

ATTXA 9 «Xpnuarooikovopika péoa» (cpappuéletal oTIC £TAGIEC AoYIOTIKEC Ttep1ddouc Trou Eekivouv Tnv A peTd Thv 1n Iavoudpiou
2013)

To ATTXA 9 amoTeAci To TpWTo HéPOC TNC TTPWTNG pdong oto épyo Tou ZAATT (ZuppoUAio Aigbviiv AoyioTikwy TTpoTUTTWY) Yid
Tnv avtikatdotaon tou AATT 39. To ZAATT okomelel va emekTeivel To ATTXA 9 katd tn Sidpkeia Tou 2010 étol WwoTe va
TpooTeBoUV VEEC aTtAITAGEIC yid ThV TASIVOUNON KAl ThV ETIIMETPNON TWV XPNHATOOIKOVOUIKWY UTTOXPEWOEWY, TNV dmroavayvupion
TWV XPNUATOOIKOVOUIKWY péowv, Thv amopsiwon The afiag, kai Th AoyioTikA avTioTd®Ouiong. To ATTXA 9 opiler 6TI 6Aa Ta
XPNUATOOIKOVOUIKA TEPIOUOIAKA OTOIXEid EMIUETPWVTAI dpXIKd oTnv  eUAoyn aia Toug oOuv, OThV TEPIMTWON  €VOG
XPNHATOOIKOVOUIKOU TIEpIoUaIdkoU aToiXeiou Tou dev civalr oThv elAoyn afia péow TwV ATTOTEAEOUATWY, OUYKEKPIHEVA KOOTN
ouvaAhAhaywyv. H petayevéaTtepn mIPETPNON TWV XPNHATOOIKOVOUIKWY TTIEQIOUTIAKWY OTOIXEIWY YiVETAI €iTE OTO ATTOOPETHEVO KOOTOC
gite otnv elAoyn alia kar e€aptdralr amd To EMIXEIPNPATIKO HOVTEAO TNG OIKOVOMIKAC OVTOTNTAC OXETIKA We Th SiaxeEipion Twy
XPNHATOOIKOVOUIKWY TTEPIOUCIAKWY OTOIXEIWY KAl TWV OCUUPATIKWY TAPEIAKWY POWV TOU XPNHATOOIKOVOHIKOU Trepiouaiakol
otoixeiou. To ATTXA 9 amayopelel emavatalIiVoUAoeIg, EKTOC ATO OTAVIEC TEPITITWOEIC TIOU TO ETMIXEIPNUATIKO HOVTEAO ThG
OIKOVOUIKAG OVTOTNTAG aAAAEEl, KAl OTNV TIPOKEIPEVN TIEQITITWAON N OIKOVOUIKA OVTOTNTA aTaITeiTal va emavartalivounoel HeAAOVTIKA
Ta emhpealopeva XPNUATOOIKOVOUIKA TEpioudidkd oToixeid. Zopewva pe TiIc dpxéc Tou ATTXA 9, 6Aec o1 emevdloeic ot
OUHHETOXIKOUC TiTAOUC TIpETel va emipeTpwyvTal oe eUAoyn afia. EvroUToig, n dioiknon éxer Tnv emiAoyh va mapouoidlel ota Aoimd
OUVOAIKA £008a Ta TpaypaTomoIn@évra kai pn Tpaypdatotoinfévra Képdn Kai Tnuiéc e0Aoyng afiag OUHHETOXIKWY TiTAWV TToU dev
KATEXOVTAlI TPOGC EUTOPIKA €KPETAAAEUONn. AUTOC o TPoodIopIOUdC YiveTal KATd Thv dpXIKA avayvwpion yia KdBe éva
XPNHATOOIKOVOUIKO Hédo EexwploTd kai ev pmopei va ahAd€er. Ta képdn kai o nuiég eUAoyng aiag dev peTagépovral ota
amoTeAéopaTd PETayevEéoTEpd, eV Td £00da amd pepiogata Ba ouvexioouv va avayvwpilovral ota amoTeAéoparta. To ATTXA 9
katapyei Thv e€dipeon TNG EMIPETPNONG OE KOGTOC YId TIC HN EICNYHEVEC HETOXEC Kal Td Ttdpdywyd o€ pn elonyHEVEG HETOXEC, AAAd
Tapéxel kaBodnynon yid To TOTE To KAOATOC UTTOPEI va €ival avTITTPOOWTEUTIKA eKTiPnon Thg eUAoyng aliac. O Ouihog PpiokeTal otn
diadikaocia ekTipnong tng emidpaong Tou ATTXA 9 oTIC olkovopikéG Tou KataoTtdoeig. To ATTXA 9 Sev umopei va epdppooTei
vwpiTtepa améd Tov Opiho 31671 dev £xel UIOBeTNOEI amd Thv Eupwmdikh Evwon. Mévo dtav uioBeThBcei, o Opihog Ba amoypaocioel edv
Ba epappdoel To ATTXA 9 vwpitepa améd Thv 1 Iavouapiou 2013.

AATT 24 (Tpowomoinon) «lvwoTomwoinoelg ouvdedepévwy Hepwv» (cpappdleTal yia eTACIEG AOYIOTIKEC TrEPI6SOUC TToU EeKivouv
Tnv f wetd Thv 1n Iavouapiov 2011)

H mapoloa Tpomomoinon emixelpei va HEIWOEN TIC YVWOTOTOINGEIG TwWv ouvaAAaywv avdueoa oe ouvdedepéva pépn dnuociou
(government-related entities) kai va amooagnvioe! Tnv £vvoid Tou ouv3edepEVou HEPOUG. ZUYKEKPIUEVA, KATAPYEITAI h UTTOXPEWON
TWV ouVOEdEPEVWY HeEPWY BNUOGIOU va YVWOTOTIOINOOUV TIGC AETITopéPEleC OAWV Twyv ocuvaAAaywyv pe To Onuéoio kal pe dAAa
ouvdedepéva pépn dhnuociou, amooagnvilel Kal dTAOTIOIEI TOV OpIOUO ToU ouvAEdEUEVOU HEPOUC Kal eTIIPAAAE! ThY yvwaToTroinon Ox!
HOVO TwWV Oxéoewv, Twv cuvaAAaywyv Kal Twv UToAoiTtwy avdueoa ota ouvoedepéva pépn aAAd kai Twv deopelocwy TOOO OTIC
AaTOHIKEG 000 Kal OTIC EVOTOINUEVEG OIKOVOUIKEG KaTtaoTdoelc. O Ouihogc Ba cpappdoel autéc TIC aAAayéC amd Thv nuépa Tou
TiBevTal oe epappoyn. H Tpomomoinon auth dev éxel akdpn vioBeTnBei amd Tnv Eupwmdikh Evwon.

AATT 32 (Tpomomoinon) «Xpnuarooikovopika péoa: Tlapousiaon» (c@apudleTarl yia eTAOIEC AOYIOTIKEC TTEPI6SOUG TroU EEKIVOUV
TNV R YeTd Thv 1n &eppouapiou 2010)

H mapoloa TpoTmromoinon mapéxel emeENYAOEIC OXETIKA HE TOV TPOTIO HE TOV OToio oplopéva dikaiwpara mpémel va Tafivounboulv.
2 UyKeKpipéva, dikaiwuata, dikaiwyaTa mpodipeong A dikaiwpara ayopd¢ HETOXAG Yid ThV ATTOKTNON GUYKEKPIUEVoU apiBuou 18iwv
OUHHETOXIKWY TiTAWV TNC OIKOVOUIKAC OVTOTNTAC YId €Vd OUYKEKPIUEVO TTO0O OTIOI0USATIOTE VOUIOUATOC aToTEAOUV GUUHETOXIKOUG
TITAOUC €dv N 0IKOVOUIKA OVTOTNTA TPpoapépel auTd Ta dikaiwpara, dikaiwpara mpodipeang h dikaiwpara ayopdc HeToXAG avaloyikd
0c 0AOUG TOUC UQIOTAHEVOUG HETOXOUG ThG idiag katnyopiac Twv 18iwv, Un Tapaywywyv, CUPHETOXIKWY TiTAwv. H ouykekpipévn
TpoTroTroinon 0V avapéveTal va £xel emidpaon OTIC 0IKOVOUIKEG KaTaaTdoelc Tou OpiAou.

ATTXA 1 (Tpomomoinon) «TTpwtn epappoyn Twv JIEBVWV mpoTUTWV XPNHATOOIKOVOUIKAC avawopdc» - YVWOTOTOIROEIC Yid
XpnHaTooikovopika péoa (spappoleral yia eTRoleC AoyioTIKEC Trep1ddoug Tou EekivoUv Tnv A HeTd Thv 1n TouAiou 2010)

H mapoUoa TpoToToinon TdpéXEl yid TIG £TAIpEiEg TToU £pappdlouv yia TpwTn @opd Ta ATTXA Tig idieg diatafeig petdpaong mou
mepiAauPdvovTal otnv Tpomotoinon Tou ATTXA 7 oXeTIKA He Th OUYKPITIKA TTANpopdphon TTou agopd TIC YVWOTOTIOIRGEIC TG VEAC
1gpdpxnong Tpiwv emmédwy gvAoyng afiag. H ouykekpipévn Tpomomoinoh dev Oa €xel emidpaon OTIC OIKOVOUIKEG KATAGTACEIG TOU
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Ouihou kaBW¢ o 6pIAo¢ éxel AdN peTapei ota ATTXA.

EAATTXA 19 «Aiaypagpy XpnpHaToolKoVopIKWY YmroxXpeWoewy He OUPPETOXIKOUC TiTAouc» (cpappdéleTail yid £TROIEC AOYIOTIKEG
Tep163ou¢ Trou ekivolv Thv i petd Tnv 1 TouAiou 2010)

H Aiepunveia 19 avagépetal oTo AoYIOTIKO XEIPIOUO ATTO TNV OIKOVOUIKA OVTOTHTA ToU €K3idel oUPPETOXIKOUC TiTAOUG ot évav
TIOTWTA, TPOKEINEVOU va B1aKavovIioTei, 0AOKANPN A €v HEPEI, HiIa XPNHATOOIKOVOUIKA uttoxpéwon. H dicpunveia auth dev €xel
epappoyh atov Opiho. H Tpomomoinon auth dev éxel akdun uioBeTnBei amd Tnv Eupwmdikh Evwon.

EAATIXA 14 (Tpomomoinon) «Opia TTepiouoiakiv Ztoixeiwv KaBopiopévwy TTapoxwv, EAdxioto AmaitoUpevo Zxnuartiopévo
KepdAalo Kai n aAAnAemidpaon Toug» (epapudleTal yid TIC €TAGIEG AoYIOTIKEC TTEPI6oUC TTou eKivouv Thv R peTd Thv 1 Tavouapiou
2011)

O1 TpoTroTmoINCEIC £@appdlovTal OE TTEPIOPIOUEVEG TTEPITITWOEIG: OTAV N OIKOVOUIKA ovTOTNTA UTOKEITAI 0 €AdXIOTO ATAITOUHEVO
oxnuaTiopévo KepdAalo kai mpoPaivel oe TTpOwpNn KATAaPoAn Twv €10QopWY yia KAAuyn autwy Twv amaiThoewy. O1 TPOTTOTTOINCEIG
QUTEC ETITPETOUV OE Hid TETOIA OIKOVOUIKA OVTOTNTA vd AVTIHETWTIIOE! TO 69EAOG ATO Hid TETold TTPOWPN TANPWHR WG TTEPIOUTIAKO
oToixeio. H Sicpunveia dev éxel epappoyh otov Ouiho. H Tpomomoinon auth dev éxel akdun vioBeTnBei amd Tnv Eupwndikh ‘Evwon.

TpomomolfoelC o mpdTuma mou amoTeAoUv éva TUAUA Tou mpoypduparoc eThoiwv PeATiwoswy yia 7o 2010 tou ZAATT
(ZuppouAio AigBvuv AoyioTikwy TTpoTUTtwy)

O1 TapakATW TPOTIOTIOIACEIC TIEPIYPAPOUV TIC ONUAVTIKOTEPEC aAAayég Tou umeioépxovtal ota ATTXA w¢ emakdéAouBo Twv
amoTeAEOUATWY Tou ETACIOU TipoypdupaToc PeATiwoswy Tou ZAATT Tou dnpooieuthke Tov Mdio 2010. O1 TtadpakdTw TPOTOTIOIRCEIC,
epdoov dev opileTal dia@opeTIKd, 10XU0LV Yia TIC €TAOIEG AoyIOTIKEC TEPIddoug Tou ekivoUv Thv K peTd Thv 1n Tavouapiou 2011,
Emiong, epdoov dev avagépeTal 1aPopETIKA, O TPOTIOTIOINCEIC AUTEG JEV AVAUEVETAI vd £XOUV ONUAVTIKA ETITTWON OTIC OIKOVOUIKEG
karaoTdoeic Tou OpiAou.

ATTXA 1 «TTpwrn epappoy Twv SIEBVIWV TtPoTUTWVY XPNHATOOIKOVOUIKAC avagopdc»

O1 TpomoToihoeic apopolv: (a) TPOOOETEC YVWATOTOINCEIC AV Hid 0IKOVOHIKA ovTOTNTA aAAAEel TIC AOYIOTIKEG TNG TTOAITIKEG R TRV
gpappoyh Twy amaAhaywyv Tou ATTXA 1 apoU éxel AdN dnpoaieloel evAIAUETEC OIKOVOUIKEG TTAnpogopisc oUppwva pe To AATT 34,
(B) amaAAayéc 6Tav n Pdon avampoodpHoyYAG XPNOIHOTIOIEITAI WE KTEKPAIPOUEVO KOOTOG», Kail (Y) amaAAayég yid TIGC OIKOVOUIKEG
OVTOTNTEG TTOU UTOKEIVTAI O¢ €181KA pUBUION va XPNOIHOTIOINGOUV WG KTEKUAIPOHEVO KOOTOG» YId TIG EVOWUATEG AKIVNTOTIOINGEIG A
Ta dUAd TEPIOUOIdKA OToIXEid TIC AoyIOTIKEC afiec oUppwva pe Tig TponyoUpeveg TTTAA 0IKOVOUIKEG KATAOTAOEIG.

ATIXA 3 «Zuvevwoeig Emixeiphocwvs»

O1 TPOTIOTIOIRCEIC TIAPEXOUV ETITIPOOOETEC SIEUKPIVIOEIC OXETIKA HE: (a) ouppwyVieg ev3eXOUEVOU TIHAPATOC TTOU TIPOKUTITOUV ATt
OUVEVWOEIG ETIIXEIPACEWY HE NUEPOUNVIEC ATTOKTNONG TTOU TiponyoUvTal ThG epappoyAc Tou ATTXA 3 (2008), (B) Thv emipéTpnon Tng
un eAéyxouaac ouppeToxAg, Kai (Y) AOYIOTIKA avTIHETWIoN Twy cuvaAAaywv TAnpwpAg Tou Pacifovral o afieg HETOXWY Kal TTou
amoTeAoUV PEPOC HIOG ETIXEIPNUATIKAC ouvévwong, oupmepiAaupavopévwy Twy emiPppapelocwy Tou pacifovral o aie¢ HeToxwy
Kail Tou dev avTikataoTddnkav n ekoUcoid avTikaTaoTadnkav.

ATIXA 7 «Xpnuatooikovopikd Méoa: MvwoTomroIRoeig»

O1 Tpomomoinoei¢ TepiAauPpdvouy TOAAATTAEG S1EUKPIVIOEIG OXETIKA HE TIC YVWOTOTIOINCEIG TWV XPNHUATOOIKOVOUIKWY HETWV.

AATT 1 «TTapouoiaon Twv Oikovopikwv Karaotaoswvs

H Ttpomomoinan dicukpivi{el 0TI 0l 0IKOVOUIKEC OVTOTNTEG PTTOpoUV va Tapoucidfouv Thv avdAuan TWV CUOTATIKWY OTOIXEIWY TWV
AoITIlIV oUVOAIKWY £000WV €iTE aTNV KATAoTaon HeTAPOAWY 18iWV KEPAAAiWV €iTE OTIC GNUEIWTEIG.
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AATT 27 «Evomoinpéveg kai Idiaitepec Oikovopikéc Kartaoraoeic»

H Ttpomomoinon Sicukpiviler 611 o1 Tpomomoihoeig Twv AATT 21, AATT 28 kai AATT 31 mou amoppéouv amd Thv avaBewpnon Tou
AATT 27 (2008) mpémel va epappdlovTal HeAAOVTIKA.

AATT 34 «Ev3iduson XpnuaTtoolKovopiki Avagopd»

H tpomomoinon divel HeyaAUTepn £p@ach OTIC dpXEC YVWOTOTIOINONG TToU TTPETTEl va e@appolovTal oc oXEéon He ONHAVTIKA YeEyovoTa
Kal ouvaAAayég, oupmeplAdupavopévwy Twy HETAPOAWY avagopikd pe eTIHETPAROEIC oThv eUAoyn aia, kaBW¢ kai oTnv avdykn
ETMIKAIPOTIOINONG TWV OXETIKWY TANPOYOPIWY ATTd TNV TI0 TTPOaYATh £THAIA £€KBeonN.

EAATTXA 13 «TTpoypappara TTiotétnrag TTeAatwv»"

H tpomomoinan dieukpivilel Tnv évvoia Tou 6pou «glAoyn a&ia», oTo TAdigio Tng emIuETPNONG ThG eMIPpdPeucng TWV TTpoypapHdTWY
TOTOTNTAG TTEAATWY.

3. ZHMANTIKEZ AOIIZTIKEZ EKTIMHZEIZ KAI KPIZEIZ THx AIOIKHIENQT

Tpéxwv @oépog eloodnparog: H Tpéxouoa damdvn @dépou €100dAUATOC avayvwpileTdl oTIC eVOIAUETEC OUVOTITIKEG OIKOVOUIKEG
KATAoTAoEIC Pdosl Twv KAAUTEpwY eKTIHACEWY TNC Aloiknong oXeTIKA pe To OTABUIOUEVO pEGO €TAOIO OUVTEAEGTR @oOpoU
€1000APATOG TTOU avApEVETAl YId TO TTARPEC OIKOVOUIKO £€T0G.

Aanaveg: O1 damdvec Tou dev TpaypaToToloUvTal avahoyikd KaTtd Tn SidpKeia Tou oikovouikoU éToug tpoPAémovTal i avapdAhovral
OTIC €VOIAUETEC OUVOTITIKEG EVOTIOINUEVEC OIKOVOMIKEG KATAOTAOEIC HOVO edv Oa ATav emiong owoTd va TpoPAcwOolv A va
avapAnBouv TéToleg damdveg oTo TEAOG TOU 0IKOVOUIKOU £TOUG.

4. ETIOXIKOTHTA APAZTHPIOTHTAZ

O1 dpaoThp1dTnTEC Tou OpiAov, 6TwWG TtapouaidlovTal oTov TApakdTwW Tivakd, UTOKEIVTAI 0€ £TTOXIAKEG DIAKUUAVOEIC, HE TN HéyIoTh
{AThon oTo TpiTo Tpiunvo KABe £Touc. AUTO o@eiAeTal OTO yeyovdg OTI TOCO TA AVAYUKTIKA 000 Kdl Td Tpoé@ida Td oToid
ouokeudlovTal oTd TPoTIdvVTd TG £TAIpEiag TTapoudidlouv avTioToixn emoxikA {ATnon.

KYKAOZ EPFAZIQN OMIAOY

(mood o€ x1A1dde¢

eypwy) 2008 2009 2010
A' Tpipnvo 65.338 19% 71.379 22% 62.551
B' Tpiunvo 92.498 28% 87.158 27% 97.441
I Tpipnvo 114979 34% 107.309 33% -
A' Tpipunvo 63.134 19% 59.753 18% -

335.949 100% 325.599 100% 159.992
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5. TTAHPOZOPHZH KATA TOMEA APAZTHPIOTHTAZ

O Ouihog €xel évav Topéa eTIXEIPNHATIKAG 3pdoTnPIOThTAG oTov KAGdo ouokeudaciag OTou Kai dpaoTnploToIEiTAl, AUTOV ThG
HETAAAIKAC ouokeuaaiag, kail Uo TopEic yewypagikAg Spaotnpidtnrac, The EAAGSoc¢ kai Tng Iomaviag.

Ta amoTeAéopata kaTd yewypdiko Topéd ATav we eEAC:

(moad o€ x1A1dde¢ Eypus) EAAAAA IZTTANIA ZYNOAO
1/1-30/06/10

2 UVOAIKEG HIKTEC TTWARCEIC avd Topéa 62.997 98.027 161.024
EvdocTaipiké¢ TWARTEIC (1.032) - (1.032)
KaBapé¢ TTwARoeig 61.965 98.027 159.992
MikTd Képdn 10.821 11.800 22.621
AeiToupyikd Képdn 6.581 7.919 14500
MIKTd XpnpaTooikovopikd (¢€0da)/écoda 51 438 489
EvdocTaipikd xphuatooikovopikd (§€0da)/écoda 79 (79) -
KaBapd xpnuatooikovopikd (¢€oda)/écoda 130 359 489
Képdn npo wopwv 6.632 8.357 14,989
dopol (3.007) (2.582) (5.589)
KaBapa Képdn 3.625 5.775 9.400
(mood o€ x1A1dde¢ Eypwr) EAAAAA IZTTANIA ZYNOAO
1/1-30/06/09

ZUVOAIKEG HIKTEC TTWAROEIC avd Topéa 64.900 93.848 158.748
EvdoeTaipiké¢ TWAROEIG (211) - (211)
KaBapé¢ TTwARoeig 64.689 93.848 158.537
MikTd Képdn 9.870 12,539 22.409
AeiToupyikd Képdn 5.072 8.434 13.506
MiKTd xphuartooikovopikd (€0da)/écoda (250) 502 252
EvdoeTaipikd xphuatooikovopikd (£€0da)/écoda 286 (286) -
KaBapd xpnparooikovopikd (£€oda)/éooda 36 216 252
Képdn mpo @opwv 4.822 8.936 13.758
®6pog Eicodhparog (1.363) (2.743) (4.106)
KaBapa Képdn 3.459 6.193 9.652

MeTapipdosic kai ouvaAAayéc peTall Topéwv TPAYUATOTIOIOUVTAI HE TIPAYHATIKOUC €UTTOPIKOUG Opoug Kal oUvORKeg, oUppwva pE
auTd Tou 1oXUouV yia ouvaAAayég pe TpiToug.

Ta mepiouoiakd aToIXEid Kl 0l UTOXPEWOEIG TWV TOHEWY £X0OUV WG eEAG:

(moad o€ x1A1dde¢ Eypu) EAAAAA IZTTANIA ﬂpooapfuovéc Z0voho
Evornoinong

30 Iouviou 2010

Z0voho EvepynTikoU 181.004 208.197 (94.925) 294.276
Z0voho YToxpewoswy 64.425 68.348 (23.811) 108.962
30 Iouviou 2009

2 0voho EvepynTikoU 174473 187.853 (91.119) 271.207
Z0voho YToxpewoswy 56.633 56.843 (20.005) 93.471

Ta Teplouaiakd oToixeia Twy Topéwyv TTepIAAUPAVOUV KUPIWG evowpdara Trdyid, duAd TepIoudiakd aToixeid, amoBépara, amaiTAoeIg
Kai diaBéaoipa.

O1 UTIoXPEWOEIC TWV TOPEWY TTEPIAAUPAVOUV TIC AEITOUPYIKEC UTIOXPEWOEIC.
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6. TTAPArQrA XPHMATOOIKONOMIKA TTPOIONTA

O OMIAOZ H ETAIPEIA
30/06/2010 31/12/2009 30/06/2010 31/12/2009

(mood oe x1M1dOeg yp)) Evepynriké | TTaOntiké | Evepynmiké | TTaBnrikd Evepynriké | TTaOntiké | Evepynmiké | TTaOnriké
TTpoBeouiakda ouppoéAaia diampayuateUoipwy ayabuv 9.413 - 10.702 - 7.973 - 10.702 -
TTpoBeouiakd ouppoéAaia ouvarAdyparog 3.680 - 295 - 743 - 295 -
ZdvoAo TTapaywywv XpnuAaTOOIKOVOUIKWY HETWY 13.093 - 10.997 - 8.716 - 10.997 -
Heiov: MakpompdBeoyueg Oéoeig

TTpoBeopiakd ouppoAaia diampaypaTeUoipwy ayadbwy 5.715 - 7.844 - 5.347 - 7.844 -
TTpoBeopiakd ouppoAaia cuvaAAdypaTog - - - - - - - -
ZUvoAo Makp/opwy mapdywywv Xpnu/KOVOUIKWY péowv 5.715 - 7.844 - 5.347 - 7.844 -
Z0voho Bpax/opwv mapdywywv Xpnp/Kovopikwy péowv 7.378 - 3.153 - 3.369 - 3.153 -

H e0Aoyn alia Twv Ttapdywywyv XphHATOOIKOVOUIKWY HEOWVY TTou S1aKpATWVTAIl Yid avTIoTAOWIoN TAUEIKWY 0pWVY KATATAooovTdl O¢
HaKkpoTpdOeopa oToixeia evepynTikoU Kai TadnTikoU av h umoAeimopévn mepiodo péEXP! TN AKEn Tou avTioTa®ui{opuevou oToixeiou
umtepPaiver Toug 12 pAveg Kai oav PpaxumpdBeopo oToiXgio evepynTikoU Kal TadnTikoU av n mepiodo¢ auTh eivar pikpdTepn améd 12
HAvES.

Ta 1o 2010, dev umdpxel pn ATMOTEAEOUATIKA avaAoyia amd avTioTAOWion Taueiakwy powyv, TTou va avayvwpileTal aneuBeiag oThv
Kardotaon AmoteAeopdTwy Xphong.

Ta képdn kai o Tnuiéc mou agopolv TNV dATOTEAEOUATIKA avaAoyia Tng avtiotdOuiong avayvwpilovrar ota amoOeparikd
avTiotdduiong kivduvwy othv Kardotaon TTpdoBetou ZuvoAikoU Eicodhpatog. MeTayevéoTepa Ta Tood autd HeTagépovTal aThv
Kardotaon AmoTeAcopdTwy Xphong TIC TepIddoug KaTd TIC oTroie¢ h avTioTaBui{épevn mpoUmoAoyioBeioa ouvaAiayh emidpd oTta
amoTteAéopara pe e€dipeon TIC TEPIMTWOEIC OTToU To KEPBOG K h Inuid TrepiAauPdveTal oTo apxikd TTood Tou avayvwpileTal yid Thv
ayopd amoBepdTwy. Ta mood autd avayvwpilovTal TeAIKA 0To K6OTOG TWANBEVTWY aTNY TepimTwon Twy amoBepdTwy. Méoa otnv
mepiodo mou EAnge Thv 30/06/10 TrepiAf@Onkav oTo KOOTOC TWANBEVTWY TNG WNTPIKAGC ETAIPEIAC Kal ToU opiAou képdn amd
TpoBOeoiakh KAAUYn ahoupiviou Toool € 223 xIA. kal képdn amd mpoBeopiakh kKdAuyn doAapiou oool € 687 xIA.(2009: Tnuiéc
ahoupiviou 6.217 xiA, képdn BoAapiou 72 XIA.).

T 0upwva pe Thv Tpotrotroinoh Tou ATTXA 7, via Tnv Xpfion Tou 2010, n eTaipeia kair o ‘OpiAog TIPETTEl vd YVWOTOTIOIACEI TOV TPOTIO
kaBopiapol Thg eUAoyng agidg Twv XPNUATOOIKOVOUIKWY gpyaAciwv Trou mapouaidlovrtar otnv Kardotaon Oikovolikhig @éong. Ta
povadikd XphHaToolKoVoUikd epyaAcia oe eVUAoyeg afiec Tou €xel n eTaipeia eival Ta Tapdywyd XpnUATOOIKOVOUIKA epydAcia TTou
avaAUovTal 0ToUG TdpdTdvw TVAKES. Td XpNUATOOIKOVOUIKA auTd epyaAcia emipeTpwvTal oto "Emimedo 2" Tng 1epapxiac Twy
elAhoywy aliwv émwg mepiypdpetal ato ATTXA 7. To "Emimedo 2" twv eUAoywyv aiiwv apopd oe eUAoyeg alieg mou pacilovrar o
dcdopéva Trou €iTe dueoa €iTe éupeoa cival diaBéaipa oe evepyEéC ayopéc.

7. AOITIA ‘EZOAA/(ESOAA) EKMETAAAEYZHZ

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
(moad e x1AIdde¢ Eyow) 1/1-30/06 1/1-30/06 1/1-30/06 1/1-30/06
Emdothoeig - 47 - 47
Amoopéoeic Eixophyhoswy 425 183 - -
Tuvahayparikég Alagopéc (206) (146) 7 (135)
Noimd ‘Egoda / (E§oda) 48 409 49 418
Z0voho Aoimwv Eoédwv/(EE6dwv) Eky/Acuong 267 493 56 330
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8. ANAAYZH AATTANON

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
(mood o€ xiAIddES suypu) 1/1-30/06 1/1-30/06 1/1-30/06 1/1-30/06
KéoTog avaAwOEvTwyY UAIKWY Kai HeTaPpoAn
amoBépatog eToipwy & epTopeUpdTWY 98.956 96.699 38.224 40.091
Aamndveg TTpoowmikoU 20.669 20.599 12.419 12.322
Amoopéoeig 4.409 5.675 1.373 1509
Royalties & E§oda Aioikntikig Ymoothpi§ng 5.231 6.007 1935 2.610
MeTagopikd EEoda TTwARoewy 7.105 4866 2.743 1.065
Noimd ‘E€oda 9.389 11.678 (222) 2.561
ZOvoho Aamavirv 145.759 145.524 56.472 60.158
O1 Aardaveg katavéyovrai oc:
Kéotog TTwAnBévTwY 137.371 136.128 52.176 55.030
‘E€0da Acitoupyiac AidBsong 6.105 6.993 2.470 3.250
‘E€oda AioiknTikAg AciToupyiag 2.283 2.403 1826 1878
Zovoho Aaraviov 145.759 145.524 56.472 60.158
9. 80POx EIZOAHMATOZ
O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
(mood o€ xIAIdOEC Eypw) 1/1-30/06 1/1-30/06 1/1-30/06 1/1-30/06
®opog TTep168ou (2.175) (4.385) (2.171) (1.522)
Avapariopevog ®opog Eicodhparog TTepi6dou (2.301) 344 277 224
Aoimroi pépol (1.113) (65) (1.113) (65)
$opog Eicodnparog (5.589) (4.106) (3.007) (1.363)

ZUppwva e To vopo 3845/6-5-2010 «MéTpa yia Thv epappoyh Tou pnxaviopoU othpiEng tng EAAnvikig Oikovopiac amd ta Kpdrtn
MéAn tTng Zvng Tou Eupw kai To AieBvéc Nopiopartiké Tapcio» emiIPAAAETAlI EKTAKTN €1090pd OTIC KEPSOYOPEC EAANVIKEG
EMIXEIPROEIC UTTOAOYITOHEVN OTO OUVOAIKO KaBapd c106dnua yia Tn diaxelploTikh Xphon mou éAne Ttnv 31/12/09 pPdoer
TPoodeUTIKAC KAipakag éwg 10% Twv ouvoAikwv kaBapwyv kepdwy Toug. To 006 TG EKTAKTNG £1090PAG, TToU gival KatapAnTtéa Tov
Tavoudpio Tou 2011, avépxetal yia Tov 6uiho Kai Ty etaipeia oc eupw 1,05 ekar. kar emipaplver, olupwva pe ta AATT, Ta
amoTeAéopata Tou 2% TpipAvou Tou 2010.

10. KEPAH ANA METOXH

O OMIAOZ H ETAIPEIA
(moad e x1AIddE¢ Eyow) 2010 2009 2010 2009
1/1-30/06 1/1-30/06 1/1-30/06 1/1-30/06
KaBapd Képdn amodoTéa oToug HeTOXOUG (XIA. Eup) 9.400 9.652 3.625 3.459
Méoog oTaBuiopévog apiBuég HeToxwy o KukAogopia ANV 18iwv
HETOXWY (XIA.) 24,0625 24,0625 24,0625 24.062,5
Baoikd & Amopsiwpéva Képdn avd MeTtoxh (eup) 0,3906 0,4011 0,1506 0,1438
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11. MEPIZMATA

H Ethoia TakTikh Tevikh ZuvéAsuon Twy peTdxwy The 24n¢ Touviou 2010 evékpive Th diavoufi ouvoAikoU pepiopdatog (TTpwTou Kai
TpdoBeToU) TToooU cupw 0,13 avd peToxh yia Th xphoh Tou éAnge Thv 31/12/09. H ouvoAikh utoxpéwaon yid HepiodaTta avépxeTdl o€
eupw 3.128 ekar. kar mepiAappdavetar oto KovdUA «Aoimtég BpaxumpdBeoueg Ymoxpewoeig» Tou IooAoyiopou tng 30/06/10.

12. ENAEXOMENEZ YTTOXPEQIEIZ

Aev untdpxouv emidikeg f UTTd diaiThoia S1aPopéc JIKACTIKWY A SIAITATIKWY 0pYAVWY TTOU eVEEXETAI Vd £XOUV CUAVTIKA ETTITTWON
oTNV 0IKOVOUIKA KaTdoTaon A Aeitoupyia Tng Etaipeiag.

Tooo n unTpIkA eTaipeia 6go kai n Tomavikn BuyaTpikh £xouv eAeyxOei amd TiIc @opoAoyikég apxéc péxpr Kai Tn xpnon 2006. Ocdov
agopd othv Tomavikh BuyaTpikh, EKKpEUEi popoAoyikh diagopd, n omoia Oa kpi1Bei amd Ta appdédia @opoAoyikd dikaaTApIA EvavTi ThG
omoiag éxouv xopnynBei eyyunoeig Uyoug eupw 6,36 ekar. To amoTéAeopa Opwg TNG OIKAOTIKAG Kpioewg Jev TIPOKEITAlI va
ETNPEAOEl ONUAVTIKA TNV OIKOVOUIKA KATAoTaon Tou oiAou.

H untpikh eTaipeia éxer peAAovTIKEC Seapeloeic via ayopd mayiwv aiac tnv 30/06/10 supws 1.170 xIA. eviw o Opihog 1.604 xIA.

13. ZYNAAAATEZ ME TYNAEAEMENA MEPH

KUplog pétoxoc Tng etaipeiag givar n SOCIETE DE PARTICIPATIONS CARNAUDMETAL-BOX S.A.S. (Buyatpiki Tou OpiAou
CROWN HOLDINGS INC), mou oTi¢ 30 Iouviou 2010 kareixe 1o 80,56% Tou peToxikoU KepaAdiou The ETtaipeiac. To uméAoimo
avAKEl aTO EUPUTEPO ETTEVBUTIKO KOIVO.

YuvaAhayéc kai umdhoima pe ouvdedepéva pépn: O1 ouvarAayéc peTall TG UNTPIKAC eTdipeidg Kal The BuydTtpikKAC ThG, éXOouv
amahelpBei katd Thv evomoinon. Td Tood Twv TWARCEWY Kdl AYopWwv OWPEUTIKA dTtd Thv évapfn TnG oIKovoUIKAC XpAohG Kai Ta
UTTOAOITIa TWV ATTAITACEWY Kal UTtoxpewoewv Tng ETaipeiag kai Tou OpiAou aTn AREN Tng Tpéxouoag Tepiddou, TToU £XOUV TIPOKUYEI
améd ouvaAAayécg pe ouvdedepéva pépn, avaAlovTdl oTov TTApaKATW Tivakd:

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

30/06/2010 30/06/2009
(mood o¢ x1A1d0e¢ eupw) ENOTIOIHMENA ENOTIOIHMENA
STOIXETA H ETAIPEIA TTOIXEIA H ETAIPEIA

TTwARoeIg ayaBuv Kai UTthpeaiwv 19.872 17.176 8.170 8.369
Avyopéc ayaBuwv Kai uTthpeoiwy 36.790 10.652 37.654 11.406
ATaiThoeIg and ouvdedepéva uépn 5.038 3.5630 1755 1539
Ymoxpewaoeig oe ouvdedepéva pépn 8.259 26.033 10.191 36.097
YuvaAhavég & apoipég dieuBUVTIKWY oTeAexwy & HeAWY Thg

dloiknong 747 533 891 666
ATtaiThoeIg amd 31euBUVTIKA aTeAéxn & péAn Tng dioiknong - - - -
YToxpewaoeig mpog Ta d1euBuvTIkd oTeAéxn & HEAN Thg Sioiknong 63 63 54 54

O1 Ymoxpewoeig o ouvdedepéva pépn TG UNTPIKAC eTalpeiag epiAaupavouv uroxpéwon mpog Tn Buyatpikh Tng, CROWN Bevcan
Espana SL, Uyoug eupw 23,5 ekart. (31/12/09: 20 ekar.) mou apopd oe daveiakn aUppacn péxpr Tou TTogoU Twy eupw 40 ekar. pe
emiTokio EURIBOR mAéov mepiBuwpiou 0.25% emi Tou ekdoToTe uToAoiTou Kai n omoia Afyer otigc 31/12/2010.

14. TIPOZOETA ZTOIXEIA KAI TTAHPOZOPIEZ
14.1 O ap1Bpéc Tou amacxoAoUpPEVOU TTPOOWTIKOU 0TO TEAOC TG TPEXOUOAC Kal TG TPohyoUHevnG Teptddou ivai:
- OuiAou: 30/06/10: 759 & 30/06/09: 768

- Etaipeiac:  30/06/10: 427 & 30/06/09: 445
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14.2 Asv upioTavTal epmpdypara pdpn €T TWV TEPIOUCIAKWY OToIXEiWV Tou OpiAou.

15. METAMENEZTEPA MEFTONOTA

Acev umtdpxouv yeyovéTa petd Thv nuepopnvia tng Kartdotaong OikovopikKAG ©&ong Tou va €XOUvV ONUAVTIKA ETTTWON OTIC
Oikovopikég Kataotdoeic Tou Opihou kai Thg ETaipeiag.

Xahavdpi, 5/8/2010

O1 umelBuvol yia Tnv katdpTion Twv Oikovouikwy Kataotdoswy

O Tpdedpoc Tou AloiknTikoU O Avtimtpdedpoc Tou AloiknTikoU H AieuBlUvTpia Twv Oikovopikuwv
Zuppouhiou & AisuBivwy 2 udpouAiou YTmhpeaiwyv
2 UdpouAog
Ashok P.C. Kaboor BagiAeioc K. Zdvkac AvveAikh A. Nikdkn
A\ E 2961187 AAT. X 679950 AAT. AE 048614
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2 TOIXEIA & TTAHPOZOPIELZ

CROWN Hellas Can Biopi

ia Eiduiv Z iag A.E.

AP. M.A.E. 6499/06/B/86/57

E6viiig Avriotaoewg 57, 152 31, Xakavdpr

ZTOIXEIA KAI TTAHPOZOPIEZ THZ TTEPIOAQY
ATIO 1 TANOYAPIOY 2010 EQZ 30 IOYNIOY 2010

(Z0upwva pe Tnv amépaon 4/507/28.04.2009 Tou AroiknTikol Euppouhiou g Empomtic Kepahdiayopdc)

Ta mapakdTw oToIXEia Kai TANPOROPIEG TIOU TIPOKUTTOUY AT TIG OIKOVOWIKEG KATAGTAGEIG, GTOXEUOUV OE id VEVIKI EVNUEPWON YIa TNV OIKOVOLIKi KATGOTacN Kai Ta amoreAéoyiara Tng CROWN Hellas Can A.E. ZuvioTolyie ETOUEVW GToV avaywiiaTn, Tpiv ipopei e omoiaBmoTe Eidoug EMevBUTIKN EmiAovih fi GAAN GUVaARYii e Tov exBoTn, va avaTpé€er anv SievBuvan
B1aBIKTUOU Tou EKBOTN, 6TIOU AVAPTUIVTAI Of OIKOVOWIKEG KATAGTAGEIC KABWC Kal N EKBEGN EMIOKTIMANG ToU VOUIHOU EAEYKTA TIoTE QUTH amarTeiTal

ZTOIXEIA THEZ ETTIXEIPHEIHZ

ApusSia Ymnpeia - Nopapxia:

Yroupyeio Avamrugng, Mevikii Fpaupareia Euttopiou, ArevBuvan Avwviwy Eraipeiiv & Tiotewg

ZTOIXETIA KATAZTAZHE TAMEIAKON POON

ENOTIOTHMENA ITOIXEIA
1/1-30/06/10  1/1-30/06/09

ETATPEIA
1/1-30/06/10  1/1-30/06/09

(mood exppacuéva oe xikiddes euptr)
[ Aciroupyikéc Apao

| AiegBuvon Biadikriou: www.crownhellascan.gr Képdn mpo Bpwv (ouvexiZbpeveg SpaoTnpioTnTeG) 14,989 13.758 6.632 4822
Z0vBeon AloiknTiko ZupBouliou Kapoor Ashok, Zaykag BaciAeiog, Cartwright Terence, Nuttall Peter, Pollen David, Clay Michael TTAéov/(Meiov): TTpooappoyég via
- ATIOOPEGEIC (cVOWNATWY & QUAWY TEPIOUGIAKAY OTOIXEIWY) 3984 5492 1373 1509
Hucoounvia éykpiong ams To AtomnTikd ZUHBOUAIO Tw OIKOVOHIKY } - Tlpophéyeig 764 483 687 417]
5 AuyoUotou 2010
kataoTdoewv: - Zuvakhayuarikég Aiagopéc - - - -
Opkuwr6s eheykrric AoyioTrig Mapivou Atamoiva AM ZOEA 17681 - AmoTeAéopara (éa0da, £€oBa, képBn ka Inpiéc) EnevBuikiic ApaoTnpiéiag (497) (a11) (136) (101)
EAeykTIK eTQpeia PRICEWATERHOUSECOOPERS - XpewoTikoi Tokor kar Zuvapr E§oda 8 159 85 351
[Tumrog éxeeang eAévxou ereykriv: Me ovpguvn yvisun 19.248 19.481 8.641 6.998|
TThtov/(Meiov) TTpoadsmovs via MetaBohés Kegahaiwy Kivnang
Meiwon/(Av€non) AmoBepdruwy (14.393) (2.765) (6.883) (6.317)
Meiwon/(AG€non) Anairoewy (7.131) (25.037) (1.879) (3.840)|
ZTOIXEIA KATAZTAZHE OIKONOMIKHE OEZHE (Meiwan)/ Augnon Yroxpedacwy (mAny Toameliv) 9.696 (18.834) 1905 (14.842)
Meiov: Xpeworikoi Tokor & Euvaeh EEoda katapePAnuéva ®) (159) (85) (35)
ENOTIOTHMENA ITOIXEIA ETAIPETA Meiov: KarapepAnuévor $6por (7.420) (627) (4.830) (741))
(noad ckppaouéva o xikiddeg eupds) 30/06/10 31/12/09 30/06/10 31/12/09| [Zivoro R in) and (@ (10.008) (27.941) (3.131) (19.093)
ENEPTHTIKO EncvBumixi
ATiéKTnon @uyaTpikibv, GUYYEVY, KovoTpag v Kal Aoy emevBUoEwY - - - -
1510xpnaomoiodueva evodyara navia oToixia 67.205 70403 17160 17877 | Avopd Evouparwy & Aukwv Tayiwy mepiovoiaxiov oToixciwv (1.089) (1575) (534) (57)
Auka mepioudiakd aToixcia 31254 31385 649 780| |Erompdteic ané Twhrioei Evowparwy & Aukwy Tlayiwy - 174 - 174
[ Aoima un kukhogopotvTa epiouaiaxd oToixeia 7125 9326 107342 109911 [Eiompax@évres Toxor 497 a1 136 101
AmoBépara 40,660 26.267 21745 14.862| [Mepiopara Eiompax8évra - - - -
Anarrioeic ané Tedreg 56.481 37.389 24.030 22.262| [Eivoto R ) anb cmevBuikég srnvee (B) (592) (990) (398) 21|
[Aormé kukAogopouvTa mepiouoiad aToxeia 91551 96.437 10.078 8.781
ZYNOAO ENEPTHTIKOY 294.276 271.207 181.004 174.473| |XonuaroSorikéc Apaotnpibtnree
Eiompdteic ané ek5oBivia / avamng®ivra Adveia - - 3500 19.000|
AQAPH O AT YTIO; TEIX Eophioeic Aaveiwy - - - -
E€opAiocic Yroxpewocwy amo XpnuaroBoTiég uioBwoeis (xpeoAboia) (64) (125) - -
Metox k6 Kegdhaio 37297 37.297 37.297 37.297| |Mepiouara TTAnpwBévia 70) (64) @0 (64)
[ Aoimé aroixeia Taiwv Keparaiwy 148017 140439 79.282 80543| [Zivoho Eiopoov/(Expoun) and XpnuatoBotikég SpaotnpiéTnres (v) (134) (189) 3.430 18.93¢]
Z0voho 18iwv Kegahaiwv ISI0KTATGY unTpIKAG (a) 185.314 177736 116,579 117.840|
Awaiyara Meioyniac (8) - - - | |KaBaph Adgnom/(Mciwon) Taeiaiv AtaBeoiiwwy & TooBivauwy wepiédou (a+pey) (10.734) (29.120) ©9) 61
[Zovoko Biwv Keparaiwv (v)=(a)+(B) 185.314 177.736 116.579 117.840| |Tayciakd AiaBéaia & TooBivaya évapEng mepidBou 82.942 99.456 3.042 6.838
TTpopAéyeic / Aoimég MakpompBeapeg Ymoxpewoeic 39.654 36.334 12,674 12.896| [Tapeiakd AiaBiowa & Toodivaya AfEng mepiéBou 72.208 70.336 2.943 6.899]
(Aormé s BpaxumpoBeanics Yroxpewoeic 69.308 57137 51751 43.737]
[Zovoko Yroxpedoewv (5) 108.962 93471 64.425 56.633
[ZYNOAO TAION KEZAAAION KAT YTIOXPEQZEON (v)+(5) 294.276 271.207 181.004 174 473 ZTOIXEIA KATAZTATHY 3A,
ENOTTIOIHMENA ITOIXEIA ETAIPEIA
(mo0d exppaouéva oe xihiddec eupur) 30/06/10 30/06/09 30/06/10 30/06/09|
ZTOIXEIA KATAZTAZHE TYNOAIKON EZOAQN
Zivoko Biwv kegakaiwy évapEng wepidBou (01/01/2010 kai 01/01/2009 avriaToixa) 177.736 146.041 117.840 96.621]
ENOTIOTHMENA ETOIXEIA ETAIPEIA ZuykevTpwTIK GUVONIKd £0Ba BET aTtb p6pous (UVEXIZEEVES Kai
. n Siakoneioeg 6 ) 1867 8.282
(o0t enppaouéva oe xikiddec cupr) 1/1-30/06/10_ _1/1-30/06/09 1/1-30/06/10_ _1/1-30/06/09 | |Awaveunévra Mepiouara (3.128) (3.128)
Zivoko Biwv Kegakaiwy AENG wepidSou (30/06/2010 Kai 30/06/2009) 116.579 101.775)
Kokhog Epyaoiiv 159.992 158,537 62.997 64.900|
Mikrd Képdn / (Znwiéc) 22.621 22.409 10.821 9.870|
Képdn / (Znuitc) oo @Spuwy, XpnuarodoTiki & EMEVBUTIKWY ATOT/Twv 14500 13506 6581 5072
Képdn / (Znuikc) mpo Bopwv 14.989 13758 6.632 4.822| TIPOZOETA ZTOIXEIA KAI TIAHPOZOPIEZ
Képdn / (Znuiéc) petd and B6pous (A) 9.400 9.652 3.625 3.459) | a) O Opikog mepihaupaven Tig axbhouBEG eTaipeicg:
Karavéyovrai o Enwwuyia Eraipeiag % Zupyeroxic Edpa Gooc Evo
T10kTriTec MnTpikiic 9.400 9.652 3625 3.459| CROWN Hellas Can Biopnxavia Eidwv Zuokeuaciag A E. Mnpikiy EAAGSa Ok evowpdTwon
Axaiiata Meioyngia - - - g CROWN BEVCAN ESPANA SL. 99,999% Tomavia ONK evowpdrwon
Aev undpxer kauia perapor W@can Kai oTov Tp6TO Twy ETapeidy Tou omg oKoVopIKEG KaTaoTAoEIG.
[Aoimé cuvoné éaoBa peté ané Zépoug (B) 1.306 4.823 (1.758) 4.823
B) Téoo n ntpikit craipeia 0o kai n Tomaviki BuvaTpiki EXouv cheyxBei amé TIc gopohovikéG apxEc éXp! Kkai T Xpiion 2006. Odov aopd onv Tomavikit Buyatpiki, exkpeuei
[Zuvkevipwring ouvokiké éooda peré amd Eopoug () + (B) 10.706 14.475 1.867 8.282| | gopokoyikit Biagopd, n omoia Ga kpiBei amé Ta dpysdia popohoyikd BikaoTrpia. To amoréAcoa TG BIKAOTIKAG KpICEWG BEv TPBKEITAI V. ETNPEAOE! OMUAVTIKA TNV oikovoIKil
Karavéyovrai oe: KaTdoTaon Tou opiAou.
T8ioKTiireg MnTpikic 10.706 14475 1867 8.282]
Aikaripata Meioyngiag - - - | | v) Exouv tnoneei o1 iieg pacikéc AoyioTikéc apxéc mou 1a T oOvTagn Twy " e 31/12/2009.
Képdn uerd ano @opoug avé Metoxi - baoikd (ot cupib) 0,3906 o401 01506 0,1438)
Képdn / (Znuiéc) mps ppw, XpruaroBoTikiby, emevauTikiy ) Aev upioTatar mepimTwon akkayig TS oiKovouIKIiG Xpiong TG eTaipeiac.
anoTeAcopdrwy kai cuvonkdy amoopéocwy 18.909 19.181 7.954 6.581
) Oi OIKOVOIKEG KATAOTOEIG Tou opikou CROWN Hellas Can, mepihappdvoviai oTic evomoinuéveg oikovopikég kataotdoeig Tng CROWN HOLDINGS INC., Corporate
Headquarters, Philadelphia, U.S.A., Tou Karéxe! £uic0a uéow EUpwTaikiv Buyatpikiv g, To 80 56% Twy HEToxdv g,
ENOTIOIHMENA ITOIXEIA ETAIPEIA o) Acv ugioTavrar eumpdypata Papn T TWV TEPIOUTIAKWY OTOIXEIWY TOU OHIAOU.

(oot exppacuéva oe xikdBec eupds)

Korhog Epyaciiv
Mikrd Képdn / (Znpiéc)

Képdn / (Znuitc) oo @opuwy, XpnuarodoTiki & EMeVBUTIKWY ATOT/Twv
Kepdn / (Znuic) moo Bopwv

Képdn / (Znyiés) yevé and Bépous (A)

Karavéyovrai ge:
I3iok e MNTPIKAG
Gara Meioyngiag

[Aorma ouvoha éooBa et amé Zépous (B)

[Zuykevipwrika ouvokika écoda weté and 2épous (A) + (B)
[Karavéuovrar oc

1510k iirec Mnmpiiic

Arkauiata Meioyngiag

Képdn uctd ané 26poug avd MeTox - Paoikd (ot cupt)
KépBn / (Znuiéc) Tpb @8puwv, XPruaToBoTikby, emevBuTIKiY
amoTeAcoudrwy Kai ouvoAIKibY amoopéaewy.

1/4-30/06/10

1/4-30/06/09

1/4-30/06/10

1/4-30/06/09

97.441
14.296

9763
10.205
5.990

5.990

(1.123)
4.867
4867

0,245;

11019

87.158
11067
7.008
7111
4.929

4929

4.432
9.361

9.361
0,204»;

9.813

37.228
6726
4428
4494
2.030

2.030

(4.187)
(2.157)
(2.157)
o,oam;

4292

35.622|
4519
2.467|
2.417|
1.737]

1737|

4.432]
6.169|

6.169)
0,072;

3.211

7) 7). Aev umdpxouv emidikeg fi U6 Siaioia Biagoptg SIKAGTIKY f BIOIKNTIKWY 0pYAWLY TOU EVBEXETA Va EXOUV GNUAVTIKI} EMITTTWON OTAV OIKOVOIKN, KaTAGTA0N ToU opiAoy.
ii). To olvoho avd mepimTwon Tw oxnuaTIoREVwWY IpOBAEYEWY Tou Exe1 Sievepynei avakveTa wg eEc:
- Tia avéAeyKTE 9opoAoyIKd XPAGEIS N ETaipeia cupt 455 XIA. Kai 0 Spihog eupd 601 XIA.
- Tia Aormég mpopAéyeig n eTaipeia eupt 434 XiA. Kai o opikog 7.857 XiA.

) O apiBu6S Tou ATAGXOAVULEVOU TIPOGWIKOU OTo TEAOG TG TPEXOUOAS KAl TNG TIPONYOUUEVNS XPHOEWS civa
- Ouitou:  30/06/10: 759 & 30/06/09: 768
- Erapeiac: 30/06/10: 427 & 30/06/09: 445

) Ta mood Twy TWAAGEWY Kai GYOPUY GWPEUTIKG amd TV EvapEn TG OIKOVOMIKAG XPAGNG KAl Ta UMIGAOIMA Twv amaITAgewy Kai UTtoxpedoewy Tg ETaipeiag Kai Tou OpiAou aTn AEN
NG TpEXOUGAS XPHONG, Tou EXouV Tipokier aTé ouvakhayég e ouvBeBcpéva pépn, avakvoviar (oc XiAGBeg eupt) we cEhG;

HETAEY Mntpikiic ke Aoimd EuvBedeuéva Mépn: (1) Twhiceig 17.176 (2) Avopéc/E€oda 10.652 (3) Amaimhoeig 3530 (4) Ymoxpewotig 26.033 kai

ueTagy Opikou pe Aormd Suvdedeuéva Mépn: (1) Tlwroeic 19.872 (2) Avopéc/Efoda 36.790 (3) Aarriioeig 5.038 (4) Yroxpedoeig 8.259

O1 ouvarAavéc & auoipéc BIEUBUVTIKIY oTeAeX WY & WEAWY TG BIoiKNONG aviABav via T HNTRIK £TaipEia ot eupty 533 XIA. Vi via Tov 6uiko OF Eupd 747 XIA. Kal of UTIOXPEWOEIC
7600 yia TV UNTpIKA 800 Kal Yid Tov 8o o€ eupl 63 XiA.

1) Znv Tt xouca mepiodo éxouv kataxwpn®ei am' euBtiag oTnv KkaBaph Béon e ETaipiag Znuiéc TodoU eupd 1.758 ex. Kai Tou OuiAou KépSN Toool cupl 1.306 K. Tou Agopoly
GTAY aMOTiyiNaN TWY TAPAYWYWY XPNUATOOIKOVORIKGY HEGWY TToU N INTAIKA ETAIpEIQ Kai  BUVTPIKA TG EXOUV GUVAYEI, Y1 KAAUYN KIVSUWWY Qo Tn BeTaBoNf T TiuAg Tou akougiviou
Kai Tng 1goTipiag Tou SoAapiou.

0 Tlpéedpog Tou AroiknTikod Zuppoukiov & AteuBivwy E0uoudog

Ashok P.C. Kapoor
AD. E 2961187

Baoiketog K. Zaykag
AAT. X 679950

XaAavdpi, 5 Avyosatou 2010

O AvrimpoeSpog Tou AroiknTiko Zupboukiou

H AteuBivipia Twv Oikovopkiv Yrmpeaiiy

Avvehikh A. Nikakn
AAT. AE 048614
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