CROWN

Brand-Building Packaging™

CROWN Hellas Can
BIOMHXANIA EIAQN ZYZKEYAZIAT A.E.

ETRola Oikovouikn ‘EkGeon <01 01 2010 - 31 12 2010>



TTEPIEXOMENA

AHAQZEIZ MEASIN TOY AIOIKHTIKOY ZYMBOYAIOY
‘EKOEZH AIOIKHTIKOY ZYMBOYAIOY
'EKOEZH EAErXOY ANE=APTHTOY OPKQTOY EAEIMKTH AOIFIZTH

ETHZIEZ OIKONOMIKEZ KATAZTAZEIZ 31/12/10

KATAZTAZH OIKONOMIKHI @EIHZ

KATAZTAZH ATTIOTEAEZIMATON XPHIHZ

KATAZTAZH TTPOZOETOY ZYNOAIKOY EIZOAHMATOZ

KATAZTAZH METABOANN IATON KEZAAAION

KATAZTAZH TAMEIAKOQN POON

ZHMEINZEIZ ETII TON OIKONOMIKON KATAZTAZEQN
1. Tevikég TAnpogopieg yia TiIg dpaoTnpidTnTeC Tou OpiAou

. ZUvoyn Baagikwv AoyioTikwy Apxwy

. ZnpavTikéc AoyioTikég EkTiphoeic Kai Kpiogigc Tne AloikAoswg

. Aiaxeipion XpnuarooikovouikoU Kivduvou

. TTAnpowéphon kard Topéa dpactnpidTnTag

. Evowpara TTayia TTepiouaiakd Ztoixeia

. AUAa TTeplouaiakd ZToixeia

. ZuppeToxéc oe Tuvdedepéveg Emixeiphoeig

9. AoBéuara

10. TTeAdreg & Aoimég ATaITAoeIg

11. TTapdywya Xpnuarooikovopikd TTpoiovTa

12. Tapeiakd Aiabéoipa & IoodUvapa

13. MeTox1k6 KegdAaio

14. Noimd AToBeparikd

15. TTpopAéyeig

16. AvapaAiépevoc ®opog EicodAparog

17. Adveia

18. AngBcioec EmdoThoeig - ETixophyhoeig

19. TTpounBeutéc & Aoimtég Ymoxpewoeig

20. Ymoxpewoeig TTapoxwy TTpoowTikoU

21. Aormtd Eooda/ (E€oda) EkueTdAAeuong

22. AvdAuon Aamtaviov

23. Aamdveg TTpoowTikoU

24. AvdaAuon XpnuaToolKoVvouIKWy ATToTEAEOUATWY

25. ®6pog Eioodnparog

26. Képdn ava petoxn

27. Evdexopeveg UToXpewaeIg

28. ZuvaAhayéc pe ouvdedepéva pépn

29. Acopcloeic AsIToUpYIKWY pIoBWosWwY

30. MeTayevéoTepa MeyovdTa

TIAHPOZOPIEZ APOPOY 10 TOY N.3401/2005

ONOOTDhWwWN

AIAGEZIMOTHTA OIKONOMIKIN KATAZTAZEQN

ZTOIXEIA & TTAHPOZOPIEZ

2 eAida 1l

18

20

20
21
21
22
23
24
24
24
39
39
42
43
44
45
46
46
47
47
48
48
49
50
51
52
52
53
53
54
54
54
55
55
56
56
57
57

58

59

60



AHAQZEIZ MEAON ToYy AIOIKHTIKOY ZYMBOYAIOY
(oUppwva pe To dpBpo 5 map. 2 Tou N.3556/2007)

AHAQNOYME OTT €€ dowv yvwpilouyie:

a. o1 Oikovopikéc Kataotdoeic The ETtaipiac kai Tou Opihou yia Tnv mrepiodo 01/01-31/12/10, mou kataptioBnkav oUdgwva pe Ta
1oxVovTa AieBvi AoyioTikd TTpdTuTa, ameikovi{ouv KaTd TpoOTo aAnBr Ta OToIXEid TOU EVEPYNTIKOU Kdi Tou TTaBnTikoU, Thv KaBaph
Oéon kai Ta amoteAéopara xphocw¢ the CROWN HELLAS CAN Biopnxavia Eidwv XZuokevaociac A.E. kaBw¢ kai Twy
eMIXEIPNOEWY TToU TepiAapPpdvovTal oThv evomoinon ekAappavopévwy wg alvoAo, cUpewva pe Ta opi{dgeva oTi¢c Tapaypdgoug 3
é¢wc 5 Tou dpBpou 5 Tou vépou 3556/2007

Kai

B. n ExkBeon Tou AioiknTikoU ZupPouAiou, ameikovilel KaTd TpOTTo AAnBA TIC TTANPOWOPiEC TTou amaiTouvTal PAoel ThG TTapaypdgou
6 Tou dpBpou 5 Tou vépou 3556/2007.

XaAavdpi, 24 &eppouapiov 2011

O TTp6edpoc Tou AloiknTikoU ZuppouAiou O e€ouaiodoThpévog AvTITipoEdpog To e€ouaiodoTnuévo
& AiguBivwy ZUppouiog péhog Tou AloiknTikoU ZuppouAiou péAog Tou AloiknTikoU ZuppouAiou
Ashok P.C. Kapoor BaaiAeiog K. Zdaykag Peter Nuttall
A.A. E 2961187 A.AT. X 679950 A.A. 706170536
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‘EKOEZH AIOIKHTIKOY ZYMBOYAIOY
Tng «CROWN HELLAS CAN Biopnxavia Eidwv Zuokevaociac A.E.»

Emi TWV ETACIWV ETAIPIKWY Kal EVOTOINHEVWY
OIKONOMIKN KATAZITAZEQN THZ 31H* AEKEMBPIOY 2010

KUpioi MéToxot,

To AloiknTiké ZuppoUAio éXel TNV TIUA va 0d¢ TAPouaIdoel Ta oIKovopikd Heyétn kai Tic dpaoThpidTnTeC Tou OpiAou yia To
étoc 2010. Zupewva pe Tov Népo, uopdAloupe Ttpog £ykpioh athv TakTikA TevikA ZuvéAeuon Tic Oikovopikég KataoTdoeig
n¢ Etaipeiag kai Tou OpiAou yia Th xphoh Tou éAnge Tnv 31" Aekepppiou 2010.

TTOPEIA EPTAZION - ZHMANTIKA FTETONOTA - OIKONOMIKA ZTOIXEIA

H ouvexiZépevn oikovopikh Upeon othy Iomavia kai oThv EAAGSa emnpéace Tnv ayopd Twv doxeiwv pmipac & avayukTikwy,
pe amoTéAsopd Th onuavTikh ouppikvwon ThG eyxwpla¢ ayopdc otnv EAAGSa, Tng Td€ewg Tou 12% Kai oTacipyéThTA TG
TomavikAg ayopdg yia autoU Tou €idouc Ta doxeid, Tou akoAoUBnae TIG HeydAeg pelwoeig Twy 8U0 TTPoNnYOUHEVWY XPOVWY.

Tia Tov Adyo auTév h oTpaThyIKA Tou epappdoape aTéxeue atnv alfnon Tou pepidiou ayopdc pag othv Iomavia kabuwg kai
Twy efaywywv pag amd thv EAAGda, ou amd Koivol cuvTéAsoav aThv PeATiwon Twv ouvoAikwy TwARoswy Katd 2,3% ot
oUYKpION JE ThV TIponyoUHevn Xpovid.

H ouvoAikh Tapaywyh doxeiwv avayukTIKWY ATav IKavoToInTikA, He au€non éykou mepimou 450 ekar. doxeia améd £To¢ ot
£T0¢, N omoia TMPoNABe Kupiwg améd Ta Iomavikd epyooTdoia. H mapaywyhn Twv EAANVIKWY epyoaTddiwy S0XEiWV aVAYUKTIKWY
ATav oplakd KaAUTepN, Tapd Thv amwAeia Tapaywyng 9 nuepwy, Abyw oUUHETOXNG OTIC TTaveAAadIKEG amepyieg.

‘Ooov agopd ota doxeia Tpoidwy N Xpovid KIVABNKe oe ouvnBiopéva emimedd, He HIKPA HETAPOAR TOU OYKOU TTWARCEWY Kal
He gualoAoyikh egodeia gpoUTou.

H epappoyn mpoypaupudTwy peiwong KOOTOUC TTOU OUVEXIOTNKE 0€ OAEC TIC AEITOUPYIEC ThG EMIXEipNONG, OUVTEAEDE aTNV
PeAtiwon Tng kepdowopiac mapd Ta auinuéva é€oda amoBnKkeuong TWv TPOIGVTWY, Adyw Tou YNAGTEPOU OYKOU Trapaywyng
othv Iomavia, kai Th peydAn avaoTtdTwon OTIC HETAQOPEC ayabBwyv, AOyw ThG dmepyidg Twv IBIOKTATWY @OPTNYWY
auTokIvATWY oThv EAAGSa.

O1 mapamdvw evépyeleg oe ouvduaoud He TOAAA dAAa TpoypdupadTa avTiHeTWmIong KivBUvwy Trou e@appéadnkav, odhynhoav
oc avgnon 6,0% Tou WIKTOU KéPSOUC, TTOOOOTO APKETA IKAVOTIOINTIKO av AngBoUv uméyn ol OUVORKEG ThG Ayopdc Tou
avTIHETWTioAyE.

KEPAH
O KukAoc Epyaoiwv Tou Opirou au€hBnke katd 2,3% ota 333 amd 326 skatoupUpia eupw To 2009.

H onpavTikh abfnhon Tou dykou TTwAhoewv othv Iomavia, av Kai oe XauhAdTepeg TipéC, e€100ppOTNOE TWV Heiwon Tou dyYKou
TwAARcewv othv EAAGSa.

Ta Mikta Képdn Tou Opidou PeATiuOnkav katd 6,0% w¢ Tpoc To TtponyoUpevo éTo¢ amd 43,2 ekar. oc supw 45,8 ekar. To
2010. Ymhp€e ma av€non 18,0% otnv Iomavia, evis otnv EAAGSa peiwon tng Taewg Tou 6,9%.

To Mikté TTepiBwpio Képdoug Tou Opirou au€hBnke To 2010 ot 13,7% évavti Tou 13,3% 1o 2009. Ta avrioToixa TooooTd
yia Thv UnTpikh eTaipeia htav 14,4% kai 14,9%.

O1 peiwpéveg TiPéC TwARoewv oTthv IomavikA ayopd Kair To aufnpévo KOOTOC HETAPOPAS Adyw Twv uynAdTepwy eaywyv
™¢ EAAGBag oxedov amoppbépnoav Ta BeTikd amoTeAéopara amd Thv alfnon Tou OyKou TWAACEWV Kdl Td o@EAn Tou
TpoéKUYayv amd Ta MPOoypdupATd HEiwoNng Tou KOOTOUC gc OAd Td £pyooTdoid pag KaBwe Kai amd TNV onUavTikh peiwon Twy
amooPpéocwy 1o 2010.

H peiwon ota Aoima ‘Ecoda/('EEoda) EkpeTdAAeuong To 2010 ogeiheTar kupiwg otov avtihoyiopéd (é0odo) katd to 2009
TpoPAéyewv amaliwong mayiwy, Tou cixav dnpioupyhBcei o tponyoUueveg Xphoeic. O avTiAoyiopdc auTtdc cixe PeATiwaoer Ta
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amoTeAéoparTa Tou Tponyoupevou £Toug evw dev UThpE e avTiaToixo dgehog To 2010.

Ta ¢€0da Aloiknone kai Aia@eong diathphiBnkav oc oUvoAo ota emimeda Tou 2009. H peiwon Twv ££63wv autwy oTnv
EAAGSa amoppopiBnke amé 106mooeg auhoeig aThy Iomavia.

Ta Acitoupyika Képdn mpo Eopwv, Tokwv & Amoopéocwv (EBITDA) to 2010 PeATiwuBnkav opiakd katd 1,2% kar aviABav
oe eupw 38,9 ekartopuUpia améd 38,5 ekatoppupia To 2009.

Ta KaBapa Képdn mpo Eépwv Tou Opihou To 2010 avAABav oe 32,0 ekaToppUpia eupw, onpeiwvovrag auénon Thg Tagewg
Tou 14,9% oc oUykpion pe To TponyoUpsevo étoc. H PeATiwon auth ATav avaAoyikd peyaAdTeph auTAC Twv AEIToUpyIKWY
Kepdv Adyw Thg avgnong Twv Xphuatooikovopikwyv Eco6dwv yeyovdg, Tou ogeiAeTal oTd uynAdTepd Katd péco 6po
emevduBévTa diaBéoipa katd Tnv didpkela Tou 2010. Ta oxeTikd uynAd diaBéoipa KepdAaia oTo TEAOC Tou £Toug,
OUYKpIVOUEVaA e To HEOO 6po auTWy Tou emevdUBNnKkav katd Tn didpkela TNG XPAONC axeTiCovTal HE TNV ETTOXIKAOTNTA ThG
0paoTnpIOTNTAC Hag.

Ta Képdn peta and Eépouc avhkBav oc supw 20,6 ekar. amd 18,3 ekar. To 2009 Ator av€non 12,0%. H peAtiwon auth Atav
TogooTIdia HIKpdTEPN ammd ekeivn Twv Kepdwv Tpo @épwy (14,9%) kai TpohABe amé Thv EAAGSa agevéc Adyw Tng
UYNAGTEPNG EKTAKTNG clopopdc w¢ Tpog To 2009 kai ageTépou Adyw TN emIPoAAC TpdaOeTng wopoAoyiag aTta diavepdueva
KépdN.

ZuvonTIKA h arodoTik6TNTa Tou OpiAou yia To 2010 éxer wg e€ng:

Ouirog Etaipeia
AEIKTEZ EZEAIZHZ (2010 wg mpoc 2009)
e KUkAou Epyaoiwv (mwAhoeic) 2,3% -3,9%
e MikTWyY Kepdiv 6,0% -6,9%
o Acitoupyikwyv Kepdwv (EBIT) 8,7% -8,0%
o Kepdwv mpo ddpwv, Tokwv & Amoopéocwv (EBITDA) 1,2% -9,1%
o Kepdwv mpo ddpwv 14,9% -4,7%
o Kepdwv petd améd ®dpouc 12,0% -214%
TIEPIOQPINN KEPAOYZ
e MikToU KépBoug 13,7% 14,4%
e KaBapoU Képdoug (rpo opwv) 9,6% 8,3%
AEIKTEZ PEYZITOTHTAZ
e [evikn PeuoToTnTa 2,81 124
e Apeon PeuotéTtnTa 2,28 0,87
TTAPACQITKOTHTA

H mapaywyikétnhta Tou Opilou, 6Twe ekppdleTal pe To deiktn «TTwARoelg avd Epyalopevo», avhiABe oTo Togd Twv gupw
450,7 xihidadwv évavTi Twy 435,7 xi1hiadwy To 2009.

ETTEKTAZH APAZTHPIOTHTN - ETIENAYZEIX

Me Tnv emikpaToUaoad o1KoVOUIKA Kpioh, HeydAo Pépog Twy emevdUTEWY AC TTPOoavaToAioTnKe oTnv PeATiwon TG yKAPAg Twv
TPOIOVTWY TIOU TapdyovTdl 0Td £pY00TACIA AVAYUKTIKWY UE ThV €10aywyn TpIWy véwv peyeBwyv doxeiwv, evog othv Iomavia
kar dVo otnv EAAGda. TTioTeUoupe OT1 h emévduon auth Ba pag emITPEYE! va EMEKTEIVOULE TIC dpdoThplOTNTEG HAG OTIC
TOTIKEG ayopéC aAAd kai oTic e€aywyég Kal va pac Bwpakiocer évavti mBOavAg mepaiTépw emdeivwong oTIC ayopég, Tou
e€umnpeToUpe.

O1 Aoimtég emevdUaoceIg gixav oTdxo Thv PeATiwon TNC TTOIGTNTAC KAl TWY Ttapaywyikwy diadikaoiwy, yia va e§acpaAiooupe oTI
Ta gpyooTdoid pag Ba mapaypeivouv TpwToTOpd 600V AYopd TNV aTOd00N TWV TIPOIOVTWV.

O1 emevdUoeig Tou opiAou To 2010 avAABav og gupw 3,2 ekatoupUpia.
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TTPOOTITIKEZ - KINAYNOI I'TA TO 2011

H améTtoun atEnon Twy TIpWy Twy gpropeupddTwy (commodities) éwe To meTpéAdio, TTou TTUpodoTei AUEATEIC TOU KOOTOUG
TWv TpopnBeuTwy A’ UAWYV, 0Ol 0TI0iEC XphalpoToloUvVTdl OThV Ttapaywyikf Jac diadikacia, amoTeAsi éva onpavTike Kivouvo
yla TNV €MXEIPNHATIKOTATA pag amod To 2011 kar peTd.

O1 au€hoeic Twv TILWV Agukoaidipou Tou e@apudlovrar To 2011 kair nh oUvrunon Tng Tepiddou 10XUOC aUTWV Twv
eVAEIKTIKWY TIPWY Ba emhpedaouv coPpapd Thv 3pacThpidTNTA pag.

H avraywvioTikA 8pacTnpioThTa oc Hia emimedn A o Upeon ayopd sival AOyog avhouxiag Kal HTTopEi va eTTNpedoel Tov OYKo 1
Kdl TIG TIHEC TWARCEWY TOOO OTIC eyXWpIeg 600 Kai oTi¢ e€aywyikég ayopég.

Avapévoupe Hikph TTwon othv Iomavikf ayopd, aAAd h TepaiTépw emideivwon The ayopdc doxeiwv otnv EAAGda eivar évag
ooPpapoc Kivduvog. O TTIPOOTITIKEG Yid TIC TWARCEIG TTAPAUEVOUV PEUOTEG eV gival BUOKoAO va TpoPAcwBei 0 avTikTuTog TNG
0IKOVOUIKAG Kpiong omwg e€ehiooeTal oThv EAAGDa.

FENIKOTEPOTI KINAYNOI

e Auopeveic oIKovopIKEC OUVORKEC evAEXETAI va eTTNPEdoouv dpvhTiKA Thv {AThon yia doxeia pmipac & avayukTIKWy,
YEYOVOC TO OTI0I0O OTNV OUVEXEIDd WTTOPEi va €XEl APVNTIKEC EMITTWOEIC OTNV KATAVAAWONn Twv HETAAAIKWY €18WY
ouoKeuaaiag.

e O Touploudg cival évag onpavTtikog Tapdyoviag TMou h MTWON Tou WTopeEi va emhpedoel apvnTikd Thv {AThOh Twv
mpoidvTwy pac (doxeia pmipac & avayukTiIkWwy) KaBuw¢ h ayopd pac ouvdésTal dueod e Tov dpiBud Twv ToupioTwy oThv
TEPIOXN HAC.

o Avrifoeg Kaipikéc OUVORKeG evdEXETAl va pelwoouv Thy {ATNON Twv TPOIOVTWY pag, Téoo 60ov agopd ota doxeia
Umipac & avayukTikWwy 6co Kai ota doxeia Tpowipwyv. O Kaipdg eival Hia onpavTikR TApdUeTPOC ToU WTOPEi va
emhpedoel Thv KatavdAwon pmUpac & avayukTIKWY Kal To péyeBog The ecodeiag poddkivou Kabwe kai Ty ToIdThTd ToU
KovaepPoTIoINPEVOU TIPOIOVTOG.

o TlpopAAuara oTIG UThpeaieg AIHEVWVY Kal OTIC HETAPOPEC TWV TPOIOVTWY YEVIKOTEPA WTOpoUV va duoxepdvouv Thv
IKAvOTNTA HaAg va TApEXOUHE UTNPECieG UYnAoU emITTEOOU TIPOG TOUG TEAATEG HAG Kal €10IKOTEPA EKEIVOUG TWV
e€aywyuyv, pe mBavo emakdAouBo T amAsid Epoug Twy e§aywywy pag.

e 'Eva duvard eupw, vevikd, BUOKOAEUEI TNV avTAywWVIOTIKA pag B£on oTig ayopég Tou e§wTepikoU.

e O diakupdvoeig oTIC TIMEC Twy gumopeupdTwy (commodities) kai Tou Acukoaidfpou kaBwe emiong Kal dAAwy pacikwy
UAIKWYV, amaiToUv TTPOCEKTIKA £QApUOYA TwWV TTOMTIKWY pag diaxeipiong KivoUuvwy.

METATENEZTEPA T'ETONOTA

Z1i¢c 21-9-2010 amogacioBnke améd To AloiknTiké ZuppoUAio h évapgn The Siadikaciac yia Th ouyxuwveuon Tng Etaipeiag dia
Tne e€ayopdc Tng amd Thv aviivupn etdipeia pe Thv emwvupia «LOMOND YTTHPEZIES METAAAIKQN TIPOIONTON
AE» (n «LOMOND»), oUpupwva pe Ta dpBpa 68-77, 79 kai 79a Tou K.N. 2190/1920 kai ta dpBpa 1-5 tou Népou
2166/1993 pe mpoTeivopuevo avidAAdypd Toig HETPNTOIC 9,74 cupw avd peToxr, SuvApevo va avampoodppoodei oUppwva He
Tnv anégaoch 17/427/2007 tn¢ Emitpomtic Kepahaiayopdc. To avwTépw apxiké avTdAAaypa avampooappéoBnke ota 13,50
EUPW avd peToXA HeETd Thv oAokAfpwon Tn¢ diadikaciac amoTipnong améd avedptnto amoTIUnTh, oUHPwva He TA
TipopAcTdpeva otnv amdgaoch 17/427/2007 tnc Emitpottic KepaAaiayopdg.

Huepounvia IooAoyiopoU petaoxnupartiogoU éxer opioBei n 31-12-2010. Emiong, kat' epappoyhi Tou dpBpou 30 Tou V.
3461/2006, n LOMOND umépaie Adyw Tne avwTépw d1adikaciac UToXpewTIKA dnuooia mpdtacn yid Tnv amdkthon
4.678.480 petoxwv tng Etaipeiac (mou avrimpoowmelouv mepimou 19,44% Tou kegahdiou THC), HE TPOOYEPOUEVO
avtdAAaypa Toig HeTpnToic 9,74 eupw avd petoxh duvdpevo va avampoodppooBei Katd Ta poavagepdpeva.

MéToxol Tng peloynypiac ou ekmpoowToUoav ouvoAikd Trepitou 13,78% Tou peToxikoU KegaAdiou Tne eTaipeiac CATnoav Tn
oUykAnon EkTaktng Tevikhc Zuvéheuong pe Béparta (ouvomTIKWE) Thv Ttdpoxh e€nyRoewy yia Toug Adyoug ARYNG ThG wg
avw amégpaong Tou AZ, Thv avdkAnon Tng we dvw amdgacnc Tou A.Z Kai Thv doKnonh eTAIPIKAC aywyAG KATd Twv HeAWY Tou
A.Z. Katd tn pet’ avaPoAf ouvedpiaoh mou éAape Xwpa otic 15-12-2010, n ExktakTh Mevikf ZuvéAeuon KATayhAQioe Td wWe
Avw aITANATA yia avdkAnon TG amégaonc Kdi doknoh aywyhc pe mAsiopngia 84,67 % Twv eKTIPOOWTOUHEVWY YAPWY.

2T1ig 23-11-2010, o1 id101 wg dvw péToxXo! TNG HeEloyngiag doknoav eviov Tou MovopeAoUg TTpwTodikeiou ABnvuwyv aithon
pe avTikeigevo (a) To diopiopd TpoowpIvVAC B10iKNoNG ThG €Taipeiag PEXP! TNV OAOKARPWON -OWPEUTIKWE- TN Siadikaaiag
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dnuéoiac mpétaong Tng LOMOND Kkai Tng ouyxWwveuong ThG eTaipeiag We Tnv eTaipeia auth, i P) To diopioud vopigwy
EKTIPOOWTIWY TNG €TAIPEIAG YId vd ThV €KTIpoowTRoouv €IdIkd Katd Th diadikacia Tng dvw Onuociag TPOTAchG Kdi
ouyxwveuong. H aitnon oulnthBnke oTic 12-1-2011 (ekkpepei n OXeTIKA amoégaon), evw oTig 6-12-2010 amoppipBnke
OXETIKA @iTnoNn yid TTpoowpIvh diatayh e To id1o TTepieXOHEVO TTOU €ixXe UTTOPANOE.

2Tic 11-1-2011, o1 id1o1 wg dvw PEToXO!l ThG Heloyngiag kaTéBeaav aywyh evimiov Tou TToAupeAoUc TTpwTodikeiou ABnvv
He aiThpya va OewpnBei dkupn h amé 21-9-2010 amdégpacn Tou BioiknTIKOU oupPoUAiou ThG eTaipeiac He Thv omoia
amogaocioBnke h évapén diadikaciac ouyxwveuohc The pe Th LOMOND. H oulAThon The aywyng éxel opioBei via Tic 28-11-
2012. H etaipeia Ocwpei 0TI o1 avwTépw aiTNOn Kal aywyh ival Vopikd Kal ouciaoTikd aPpdoipeg Kal wg ek ToUTo avapéveral
va amoppiBOoUlv.

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

KUplog péroxoc Tne etaipeiac givar n SOCIETE DE PARTICIPATIONS CARNAUDMETAL-BOX S.A.S. (Buyatpikh Tou
Ouilou CROWN HOLDINGS INC), mou otic 31 Ackepppiou 2010 kareixe ouvoAikd 1o 84,68% (ducoa 80,557 % kai éupcoa
4,126% péow Tnc Buyatpikic Tng LOMOND YTTHPEZIEZ METAAAIKON TIPOIONTSIN A.E.) Tou petoxikoU kegaAdiou
Tn¢ Etaipeiag. To umdAoimto avikel oTo eUpUTEPO ETTEVOUTIKO KOIVO.

ZuvaAAayég Kal umohoima pe ouvdedepéva pépn: O1 ouvaAAayég The eTaipeiag pe ouvdedepéva e auTh TpodowTd, Ad@opoUV
TO0O0 0c cuvaAAayéc TG PNTPIKAG eTaipeiac pe Tnv BuyatpikA Tng oThv Iomavia 600 kai o cuvaAAayéc kai Twy dUo We dAAEC
eTaipeieg Tou odidou Tng CROWN. O1 guvaAAayécg peTall Thg UNTPIKAC Taipeidg Kar Tng BuyaTpikAg TG, £xouv amaAei@Bci
Kard Tnv evomoinon. Ta mood Twv ouvaAAaywv pe ouvdedepéva pépn , avaAUovTdl oTov TdpadkdTw Tivakda:

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

) ) , 31/12/2010 31/12/2009
(Trood o€ x1A1dde¢ eypl)
OMIAOZ ETAIPEIA OMIAOZ ETAIPEIA
, , , 34.458 33.115 16.012 15.348
o TTwAARoeig ayaBwy Kai uthpeaiwy
, , , 73.318 20.592 68.903 20.298
e Avyopéc ayaBwv Kal UTthpeaiwy
, , , , 2.568 3.249 1.848 1678
o AmaiThoeig amod ouvdedepéva pépn
, , , 5.099 20.920 4032 20.467
o Ymoxpewoei¢ oc ouvdedepéva pépn
o 2uvaAiayéc & apoiPpéc dieuBuvVTIKWY aTeAexwy &
LEADY The Bloiknon 1521 1.094 1950 1.499
o ATtaITROEIC atd 31eUBUVTIKA oTeAéXN & pEAN ThG i ) i )
d1oiknong
o YToxpewaoelg Tpog Ta d1euBUVTIKA oTeAéxn & HEAN TNG 9% % 220 220

dloiknhong

AvaAuTIKOTEPA 0€ OX£E0N HE TIC avwTépw ouvahAayéc BieukpiviovTal Ta akdAouBa:

O1 ayopég amé dAAa ouvdedepéva pépn apopolv Kupiwg TpopnBeia easy-open dkpwv yid Tnv IomavikA ayopd Kai kdmoiwv
yia Ti¢ avayke¢ The EAAGdag, Abyw Tou avoiyddTog Trou UTIAPXEl OThV TdpdywyiKA SUVAHIKOTNTA ThG eTaipeiac pag peTagu
doxeiwv & dkpwyv.

H etaipeia emiong ayopdler didgopa UeyEOn doxXeiwv amd OUYYEVEIC ETAIPEIEG YIA vaA IKAVOTIOINCEI TTEPITITWOEIC ETTEiyOUOAG
{AThonG aTnv ayopd.

Emiong doov agopd ota doxecia Tpowipwy, UTdpXouv ayopéc dkpwy Kai AiBoypagnpuévwy @UAAWY AEUKOGISAPOU aTtd OUYYEVEIC
eTaAIpEiEC.

H eTaipeia éxel uoypayel didpopeg oUUPATEIC e TIG OUYYEVEIG ETAIPEIEG:

- "CROWN PACKAGING TECHNOLOGY, INC " mou éxer tnv “Tlveupatikh 13iokThoia” 3nAadh civar katoxo¢ adeiag
EUTIOPIKWY ONUATWY, EUPECITEXVIWY, TEXVOYVWOIAG Kal TTdpouaidong TeXVIKWY HeBodwy, xopnyei othv Etaipeia Thv ddeia va
avamTuooel, va KaTtaokeudel, va XphoidoTolei Kal va TTwAei TTpoidvTa & UTThpedieg OXETIKEG HE TA TTPOTOVTA KABW¢ emiong va
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Brand-Building Packaging™
eKUETAAMEVETAI Ta eUTTOpIKA ahpaTa, KavovTag xphon Tpovopiwy eidikwy peBodwy mapaywync (Know-How), eupeaitexviwv

Kal dIKaIWPATWY TIveupaTikAG 181okThaiag Tng. EvavTi Thg adeiag, n eTaipeia katapdAAel oTov xopnyd Tng dikaiwuara ioa
mpo¢ 1,8% (2009: 1,8%) Twv TWARCEWY TWV TIPOIOVTWY Yid Td 0Troid XOPNYEITAl N OXETIKA Adeia Kal TV

- "CROWN Europe Group Services" (GEGS), etaipeia mou Aeitoupyei umd Th Hopehri EupwmdikoU Opikou OikovouiKwy
ZuppepbvTwy (Groupement Européen d' Intéréts Economique), e 0KOTO THY KAAUYN TWV GUVEXWY AVAYKWY Yid GUHPOUAEG
kal PonBeia oe Topeic OMWG ayopwv, marketing, TeXVIKWV SpacTnpIOTATWY, TOIOTIKOU €AEYXOU, XPNHATOOIKOVOHIKAG
diaxeipiong, HnXxavoypagikwy uthpeoiwyv-c@appoywy, diaxeipiong avbpwmivou duvapikoU, 8ieBviiv vopuikwy cudPpouAwy Kai
emevduTikoU oxediaopol. Evavti Twy umnpeoiwv autwy n Etaipeia katapdAer otnv CEGS, pali pe TI¢ GAAeC eTaipeieg Tou
opiAou Tou emiong déxovTal TApdHOIEC UTtNPETieg, TETOI0 TTood Tou va e€acgahileTal h KaAuyn Twy e€63wy ThG XWPig dHWC
Tep1BWpio KEPSoug.

E131k6¢ pnxavoAoyikdg e€omAiondc, TTou cival Tatevrapiopévog améd Tov dpiAo Thg CROWN, ayopdletal 6Tav anaiTeital, amoé
eTaipeiec Tou opihou TN CROWN Tmou e1dikelovTal oTic €18IkEC auTéC Kataokeuéc. Emiong amé eTaipeiec Tou opiAou
ayopdlovTtal avTaAAdKTIKA, UAIKA ouokeuaadiag KAT.

O1 ouvahhayéc petall Tne eTaipeiac kai Twv ouvdededévwy e AUTH TTPOOWTIWY yivovTal e TpéXouoeg TIPEC ayopdc (arms
length basis).

O1 Ymoxpewoei¢ oc ouvdedepéva pépn TG UNTPIKAC eTaipeiac mepiAaupdver Aaveiakh ouppaon, Oyoug ecupw 40 ekar.
(31/12/10: eupw 20 ekar.) pe Tn Buyatpikh Tng 'CROWN Bevcan Espana SL'. To emitékio éxer opioBei e EURIBOR mAéov
mtep1Bwpiou 0.25% emi Tou ekdoToTe uTtohoiTtou. H alupacn 1oxUer péxpr Tig 31/12/2011.

O! TMWAACEIC Kal Ol araITROEIC ThG UNTPIKAG £Talpeidc KUpiwg agopolv TTwARoeIG doxeiwv PmUpag & avayukTIKWY oThv
ItaAiknA, BpeTaviki kar ToUpKikh ayopd.

TéAog, o1 apoiPpéc Twv S1eUBUVTIKWY oTeAeXxWwv Kai peAwv The Aloiknong tou Opidou via To 2010 aviABav ot supw 1,52
€KATOHUUpPIA.

KEPAH TIPOT ATAQEZH

To AioiknTiké ZuppoUhio Tng CROWN Hellas Can A.E. mpoTteivel oThv TakTikh TFevikh ZuvéAeuon Twy HETOXWY TG Yid TO
étoc¢ o £Ange aTic 31 Ackepppiou 2010:

1) TTAnpwpn Mepiopartog cupw 0,13 ava petoxn Tou cuvoAikd avépxeTal oc eupw 3.128.125,00 kai
2) and To Ynohoimo Kepdwv eic Néov va petapepBoulv oc:
e TakTik6 AmoBepaTiko supw 386.704,29 kai

3) Ta KaBapd Képdn tng Buyarpikiic CROWN BEVCAN ESPANA S.L. otnv Iomavia, avépxovral HeTd Thv dgdipeon Tou
®opou Eioodhparog oto mood Twy gupw 14,37 ekatopplUpia. Ta képdn autd amogacioTnke va pn diavepnBolv Kai va
Tapapeivouv oe alfnon Twv 1I3iwv KepaAdiwy Tng.

ETTEZEHTHMATIKH EKOEZH TOY AIOIKHTIKOY ZYMBOYAIOQY
(ApBpo 4 mapa. 7 & 8 N. 3556/07)

ZXETIKA HE TIC avaAUTIKEC TTANPOYOPIEC TTOU avagépovTdl oUpgwvda e To dpBpo 4 mapa. 7 & 8 Ttou N. 3556/2007, kpiveTal
oKOTIHO va TeBoUV UT dyn Tng TakTiKAG MevikAg ZuvéAeuong Twy MeToxwy, Tou 2011 yia Th xphon 2010 kai o1 akdAouBeg
emegnynoeic:

A. AidapBpwon MeToxikoU KeypaAaiou

MeTd Thv TeAeutaia av€non Tou HETOXIKOU KegaAdiou TToU amogacioTnke améd Thv TakTikA Tevikh ZuvéAeuon Tng 29ng
Touviou 2006, To peToxIkd KepdAaio Tng Etaipeiac avepxotav oc cups 37.296.875, Siaipepévo oe 24.062.500 Kkoivég
adI1aipeTEG, OVOPAOTIKEG HETOXEC, OVOHAOTIKAC afiac The kaBepiac supw 1,55 kai dev UTtApXOUV EIBIKEC KATNYOPIEC HETOXWV.

Me pdon To yeToxoAdyio Tng 31/12/2010, n petoxikh ouvBeon The Etaipeiac Arav:
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Brand-Building Packaging™

MéToxocg Ap1Bu6c MeTtoxuwyv TTooooTd

e 'Société de Participations CarhnaudMetalbox' pe 19,384,020 petoxég

firo1 80.557% Tou MeToxikoU KepaAdiou Kai
1 20,376,700 84.68%
e 'LOMOND Metal Products Services S.A." pe 992,680 petoxég frol

4.126% Tou MeToXIKOU KepaAaiou *

2 | Mitica Limited 3,276,186 13.62%
3 | EupU EmrevduTiké Koivé & Ocapikoi EmevduTéc 409,614 1,70%
ZYNOAO 24.062.500 100,000%

* LOMOND Metal Products Services S.A." eivar 100% Buyatpikii The Société de Participations CarnaudMetalbox.

Ta dikaiwpara Kai o1 UTToXPEWOEIG TToU amoppéouv améd kdBe peToxHh, opifovrar oto KataoraTiké kar Tov K.N. 2190/1920.
Acev uttdpxouv TpovouIoUXEC HETOXEG Kal N eUBUVN TWV HETOXWV TEpIopileTdl 0TNV ovopaoTIkA afia Twv peToxwy Tou
KATEXOUV.

B. TTepiopiopoi otn MeTapipaocn Metoxuv

2 Ugpwva Pe To KATAOTATIKG TNG eTalpeiac n peTaPipaon Twy HeToxXwv cival eAeUBepn Kai dievepyeital oUppwva pe Tov K.N.
2190/1920 kai dev ugioTavrai TepIopIoHOi.

I. ZnuavTika aueoeg R EUHEOEG OUMMETOXEC KaTd Thv évvola Twy diataewv Tou TT.A. 51/92

211 18 ®eppoudpiou 2011, nh Société de Participations CarnaudMetalbox kareixe mogootéd 85,42% (dueoa 80,557 % kai
éupeoa 4,866% péow tne Buyatpikic The "LOMOND Ymnpeoiec MeTalikv TTpoidvtwy A.E.) kai n Mitica Ltd To 13,62%
TOU HETOXIKOU KeaAdiou TnG eTaipeiac kail dev utthpxav dAAol HETOXO! TTOU va KaTteixav dyeoa i éUHEda TTOGOOTO AVWTEPO
Tou 5% Tou peTox1koU kepahaiou Tng CROWN Hellas Can A.E. kai Toug omoioug va yvwpilel n eTaipeia.

ZNUEIWVETAI OTI KATd Thv Tapamdvw nuepopnvia n CROWN Hellas Can A.E. kateixe dueoa 10 99,999% Twv pETOXWY TNC
CROWN BEVCAN ESPANA S.L. othv Iomavia.
A. Katoxi petoxuwv mou wapéxouv dikaiwpara eAéyxou

Aev utdpxouv peToxEC TG eTaAIpEiag TTou TTapéxouv £18Ikd Sikaiwpata eAéyxou.

E. TTepiopiopoi oTo dikaiwpa yiRpou - TTpoOeopicc GoKNONG OXETIKWY SIKAIWHATWY

Acv upioTavral Ttepiopiopoi oTo dikaiwpa Yhgou. Ma Tnv AAyn Twy amopdocwy oTi¢ Mevikéc ZuveAeloei Twv MeTdxwy
epappélovrai o1 diaraeic Tou KaraorarikoU kai Tou K.N. 2190/1920.

ZT. Zuppwviegc MeTéXxwy yia weplopiodoUc oTn pHeTaPipaon HeToXWwy R 0TV Aoknon SIKAIWHATWY.

Acev UTIAPXOUV CUHPWVIEC HETOXWY YId TIEPIOPIOHOUC 0TN HETAPIPach HETOXWY A 0ThV dokhoh SIKaIWPATWY YAPOU, TToU va
gival yvwaToi atnv Etaipeia.

Z. Kavéveg diopiopgoUu / avrtikatdotaong HeAwv AioiknTikoU ZupPouAiou kai Tpowomoinonc Karaorarikol &g’ éoov
diagopomoloUvtal and Ta wpoPAcwopeva otov K.N. 2190/1920.

Acev uttdpx el diapopoToinon o axéon pe TI¢ 1oxVouoeg diatdfeic Tou K.N. 2190/1920.

H. Appodiétnta AioiknTikoU ZuppouAiou yia ékdoon véwv peToxwv / ayopd 1diwv pHeToXWy oUdgwva pe To dpBpo 16
Tou K.N. 2190/1920.

H1. To KaraoTartiké kai o K.N. 2190/20 mapéxel To dikaiwpa oto AioiknTikd ZupPoUAio va audvel To MeToxiké KegdAaio
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He ékdoan VEWV LETOXWV.

H2. H amékThon amé tnv ETaipeia Twv 18iwv TG HETOXWY £MITPETETAI CUPQWVA HE TIG TTPOUTOOECEIC KAl TOUC 6POUC TToU
TiBevTal aTo dpBpo 16 Tou K.N. 2190/20.

O. Znuavtikég oupgpwviec Tng Etaipeiag mou 1oxUouv / TpomomoloUvTal / Aflyouv ot mepinTwon aAAayng otov éAcyxo
Tn¢ Etaipeiag karémiv dnpéoiag mpdtaong.

O1 UgIoTAPEVEC onUavTIkéG oupPdoeic peTall mpopnBeuTwv Kar meAatwv The ETaipeiac 1oxUouv oe mepimrwon Tuxév
aAhayhc atov éAeyxo The ETaipeiac katémiv dnpédaiag mpdraong.

MeTalu Tng ETaipeiag pag kar Tng pntpikng «Crown Holdings, Inc» mpwnv «Crown Cork & Seal Inc» ugpiotartar cuppwvia
royalties ou 8ev emnpedleTal amé Tuxov aAhayég atov éAeyxo Tng ETaipeiag kartomiv dnudaiag mpdTaong.

I. Zuppwviec arolnpiwone peAdv AroiknTikoU ZupPouhAiou R mpoowmikoU oe wepinTwon wapaitnone / amdAuong Xwpic
pPaocigo Adyo W Teppatiopol Onreiac / amaoxéAnong Adyw dnpdoiagc mpdTaong.

2TIC Tapamdvw TEPITTWOEIC eV UTIApXoUV €ISIKEG OUUQWYVIEG Kal e@apuolovTal KaTd TrepITTWon ol eKAOTOTE 10XU0UOEG
Siata€eic Tou AoTikoU KWwdika kai The Epyatikfic NopoBeaiag.

270 TPOOWTIKG TWV epyooTaciwy katapdAAetal To 100% Tng vopiung amolnuiwong pe Pdon Ti¢ 10X0ouTeC SitepEic
OULQWVIEG.

ETHZIA AHAQYH ETAIPTKHEX ATAKYBEPNHZIHZ

[evika

H Eraipikh AiakuPépvnon avaepépetar oc éva oUvoho dpxuwv pe Pdon To oToio emSIWKETAI N uTreUBuUvn opydvwon,
AeiToupyia, dioiknon Kai £€AeyXog Hiag ETMIXEipnong, He HakpompdBeopo oTdxo Tn peyigTomoinon Thg afiac Tng Kai Tn
dla@UAagn Twv Evvopwy oUHQEPOVTWY OAWY dowv cuvdéovTdl He AUTAV.

Ztnv EAAGda, To TAdioio eTaipikAg diakupépvnong £xel avamTuxBei Kupiwg péow TG UI0BETNONG UTIOXPEWTIKWY Kavovwy,
omwg o Népog 3016/2002, Tou emiIPAAAEl Th CUHHETOXA UN EKTEAEOTIKWY Kdl avedpTNTWY N EKTEAEOTIKWY HeAWY oTa AX
Twv EAAnVIKWY cionypévwy eTaipeilv, Tn Béomion Kai Th AciToupyid Hovdddg e€owTepikoU e€AEyXOU Kai Thv UI00EThon
eowTepIkoU KavoviapoU Acitoupyiag. EmimAéov, éva mARBo¢ dAAwv vouoBeTikwy Tpdfewv evowpdTwoav ato EAAnVIKO
VOUOOETIKO TTAdicIO TIC eUpwTdiKéC odnyieg eTaipikoU dikaiou, SNUIOUPYWVTAG VEOUG KAVOVeC eTAIPIKAC Slakupépvnang,
onmwe o Népoc 3693/2008, mou cemiPdAAel Tn olUoTAon €MITPOTWY €AEYXOU, KABWC KAl ONUAVTIKEC UTOXPEWOEIC
yvwaToToinong, 6oov dgopd oto 1810KkThoIdkd KABeoTWe kai Th diakupépvnon piag etaipeiag, o Nopog 3884/2010 mou
agopd oe dIKAIWUATA TWY HETOXWY Kal TTPOOOETEC £TAIPIKEG UTTOXPEWOEIC YVWOTOTOINCEWY TIPOC TOUC HETOXOUC OTO TTAQiCIO
Tn¢ mpocToipaciac Tng MevikAg Toug ZuvéAeuong kai o Népog 3873/2010, ou evowpdTtwoe otnv EAANVIKA évvoun Tagn Th
Odnyia 2006/46/EK tn¢ Eupwmdikh¢ Evwong, Tepi eThoiwv Kal EVOTIOINUEVWY AOYAPIAOUWY ETAIPEILV OPIOHEVWY HOPPUWV.
Téhog, otnv EAAGSa, éTtwe €AAAOU Kal OTIC TIEPIoaOTEPEG dAAeC XWpeg, o Népog mepi avwvipwy etaipeidyv (N. 2190/1920,
TOV 0TroioV TPOTToTTo10UV TIOAAEC aTrd TIC Ttapamdvw Siatdaeig) mepiAaupdverl Toug PaocikoUc Kavoves diakuPEpvhohc Toug.

Kwdikac Evaipikic Aiakupépvnonc

H Eraipeia éxel amogaciosr autopoUAwe va cpapudler Tov Kwdika Evaipikig Aiakupépvnonc Tou Zuvdéopou
Emixeiphocwv kai Biopnxaviwv (ZEB) yia Tic Eionypéveg Etaipeiec (kahoUpevog cpe€nc «Kwdikag»). O Kwdikac autéc
PpiokeTal oTov 10T6TOTO ToU ZEB, 0Thv KATWO!I hAeKTpoVIKA d1eUBuvon:

http://www.sev.org.gr/Uploads/pdf/KED_TELIKO JAN2011.pdf

EkT6¢ Tou 1oToTOTOU Tou ZEB, 0 KWdikag civar diaBéaipog oe éviumn popeh oto Oikovouiké TuApa The Etaipeiac via Toug
epyalopévoug ThG.

O Kwadikag mepiAappdver dUo 1dwyv diataeic: Tic «Tevikég ApXEG», o1 0Troie¢ ameuBUvovTal og €ICNYUEVEG Kal N £TAIPEIEC,
kal Tigc «Eidikéc TTpakTikég», o1 oTmoieg ameuBUvovTal Hovo oe eionypéveg etaipeieg. O «Tevikég Apxéc» Tou Kwdika eivai
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ol akdAouBeg évdeka (11):

I. PéAoc kai appodidTnTeg Tou AloiknTikoU Zuppouhiou (AZ)
II. MéyeBoc kai oUvBeon Tou AZ
III. PéhAoc kai amaiToUpeveg 1816ThTeC Tou TTpoédpou Tou AZ
IV. KaBrkovra Kai oupttepipopd Twy peAbyv Tou AZ
V. Avddei&n umoyngiwv peAiv Tou AZ
VI. Acitoupyia Tou AZ
VII. AioAéynon Tou AT
VIII. ZUoTtnua eowTepikol eAéyxou
IX. Emimedo kai 31dpOpwon Twv apoipuv
X. Emkoivwvia pe Toug peTdXOUC
XI. HTevikA ZuvéAeuon (TZ) Twy peTOXWY

AmokAioeic and Tov KWdika Etaipikic Aiakupépvnone

H Eraipeia, katd mepimTwon, amokAiver i dev epappolel oTo aUvoAd Toug opiopévec diatdgeig Tou Kwdika (emonuaivovrar pe
TAdyia yodupara).

e Avagopikd pe To poAo, TIC appodidTnTeG, To HEyeBog, Th AciToupyia Kal Ta kaBAkovTa Twy peAwy kai Tou TTpbdedpou Tou
AZ:

o H 8iadikacia utopoAic uTroyngiwy yia Thv ekAoyh Toug oTo AZ amoTeAei pia onpavTikh dppodidTnTa Kai eubldvn The
I'Z, 6mwg mpopAémetal kai oto Kataortariké Tng Etaipeiac. H amégpaon auth Aaupdvetar amd tn T KaTémiv oxXeTIKAC
glohynong Tou AZ. AT (1.2).

o O apiBuéc Twv peAv Tou AZ civar €1 (6). H Etaipeia mAnpoi Tic TpoiumoBéoeic Tou TpoPAémovTal amd To voyo,
kabwe to AZ mpémer paoer Tou Népou 2190/1920 mepi Avwvipwy Etaipeidiv, Ap. 18, va amoteAsitar ané tpia (3)
TouAdxioTov péAn. A.IT (2.1).

o H Eraipeia, Oswpei 611 Ta Oépara avefapTnoiac Twv uTmoyngiwv HeAWY dmTovTal Twv appodioTATWY The MX, Xwpic
amapdaiThTa va UTtdpX el TiponyoUHEVn oXeTIKA éykpion atmd To AX. A.IL (2.4).

o To AZ Bcwpsei 6TI 0 AvTITp6EdpOC Tou, av Kai dev cival avefdpTnto péhog Tou AZ, civar Aéov KatdAAnAog yia Th
OUYKEKPIUEVN Béan, éxovTag Hakpdxpovn eTaIpIKA Teipa Kal Padirarn yvwon Twv vopikwy Bepdtwy the Etaipeiac.
AIIT (3.3)

o H Eraipeia 3¢ Bewpei 6T1 0 d10pIoU6G EKTEAEOTIKOU HéEAOUC Tou AT wg pn eKTEAEOTIKOU PEAOUG ot eTalpeia Trou Sev
gival Buyatpikh h ouvdedepévn avTiPaivel oTa oupdeépovTa TnG Etaipeiac. A.IV (4.3).

e Avagopikd pe Thv Emitpomh EAéyxou:

o H Eraipeia mAnpoi Ti¢c TtpoUttoBéacic rou TpoPAETTOVTAl ATTd TO VOUO, OXETIKA HE Th oUVOEeoN Kai TIC appodIdTNTEC ThC
EmtpomAc EAéyxou. EmimpoaBéTwe, n ETaipeia mpoTiBetar evrdg Tou 2011 va ekAé€er aveldpTnTo PN eKTEAEOTIKO
péAog we TTpoedpo Tng EmiTpoTg kai va avapThoel To KataoTaTiké Tng otov 10ToTomo Tng. B.I (1.4 & 1.7).
e Avagopikd pe To emimedo kai Th 31dpOpwoaon Twv apoipuv:

o H Eraipeia mAnpoi Tic TpoUmoBéoeic mou mpoPAémovTar amé To vépo. LI (1.3)
o  Avagopikd pe Tn M'Z Twv HETOXWV:

o H Eraipeia Bcwpsei 611 n mapousiach kai h oulATnon mBavuyv utoyneiwy yvia To AZ Ba TipéTel va TpaypdToTolsiTdl
otn F'Z, otnv omoia TpookahoUvTtail va AdPouv pépog dAol o1 evdiapepduevol. A.IT (1.1).

TpakTikéc Evaipikic Aiakupépvnone EmimAéov Twv TTpoPpAéyewv Tou Nopou

H Etaipeia epapuoler éva dopunuévo Kai amoTeAeopdTtiké oloThua eTaipikAg diakupépvnong €3W Kai apketd xpodvia. Ta
oUoThua auTéd JIETETAI ATd Kavoveg TToU EXouv BeomioTei Kal Abyw TNG UToXpEwang The HnTpikAG ETaipeiac yia cuppdpowaon
pe 1o Nopo Sarbanes-Oxley Act-404, Twv HTTA, kaBug n untpikn Etaipeia eivar eionypévn oe xpnpartiotipio Twyv HTTA.

H autépouAn epappoyh Tou Kwdika améd Thy ETaipeia ouvemdyeTar emimAéov TTPaKTIKEG eTAIPIKAG SiaKUPEépvnong ae axéan pe
tov KN. 2190 (kai Ti¢ avaBewphoeic Tou) Kai Tou¢ vépougc 3016/2002 kar 3693/2008, o1 omoiec  Ppiokovral
evowpaTwyéveg oTov Kwdika.
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2 uykekpipéva, n Etaipeia epappdlel TIc akdAouBeg emITTAEOV TTPAKTIKEG £TAIPIKAG BiakuPépvnong, ol oTroieg oxeTiCovTal 0To
oUVOAd Toug pe To HéyeBog, Th oUvBeon, Ta KABAKOVTA Kal Thy v Yével AsiToupyia Tou AZ:

o O apiBuéc Twy peAdv Tou AZ eivar £€1 (6), dnAadh Tpeic (3) TepioadTepol amd To Sid vopou {nToUpEVoO.

e Tab/6 Twv peAwv Tou AZ civail pn ekTeAeoTIKd, dnAadh Tpia (3) TepioodTepa amd To Sid vopou {NToUpEVoO.

e H Eraipeia éxer uioBeThoel TOMTIKA 31aXEiPIONC OUYKPOUOEWY OUPPEPOVTWY, N oTroid emITPETEl oTd WEAN Tou AZ Kai
otou¢ AieuBuvtéc Tne Etaipeiag va evromiCouv, aioAoyolv Kai mAUouV TOAvEG TIpayHATIKEG, eV SUVANEI | TTpoYavEig
OUYKPOUOEIC OUHPEPOVTWY TIOU UTopei va ©éoouv Umd ap@ioPAThon To kaBfnkov The adidipeTng TioTNG TOUG OTOUG
oToxou¢ TN ETaipeiac. Zuvroun mepiypagh TG TOAITIKAG auTAC PpiokeTal oTo KaraoTaTiké The Etaipeiac.

e H Etaipeia 31a8étel Etaipiké Tpappartéa, o omoioc¢ cival avitatog umdAAnAoG Kai pepipvd yia Th ouppdppwon tou AZ
TPOC TOUG £0WTEPIKOUC KAVOVEG Kal Toug vopouc. O1 appodidTnteg Tou ETaipikoU Mpappatéa eival n pofi TAnpowopiwy, h
gvhuépwon kai emipdppwon Twy peAwv Tou AZ, n opydvwon The TZ, n Kataypd@h Kai h TApPNON TWV TIPAKTIKWY Tou AZ
kal TG EAeykTikhc Emitpomtic. H BsopoBétnon Tou EtaipikoU Fpappartéa kai o1 appodidTnTEC TOU ATOTUTIWVOVTAI OTO
KaraoTariké tng ETaipeiag.

KUpia XapakrnpioTikd Twv Zuothudtwv Eowrepikol EAéyxou kai Aiaxeipione Kivoivwv oe Txéon pe tn Aiadikaoia
ZUvragne Xpnuartooikovopikwy Karaotdoswv

To ZUothya Eowtepikol EAéyxou kai Aiaxeipiong Kivdovwv tng Etaipeiac oe oxéon pe Th diadikdoia oluvrtagng
XPNHATOOIKOVOUIKWY KATAOTACEWY ouoIdaoTIKd KaAUTtTel Tpeig (3) eploxég:

o Tig 0ikAeideg aopaAleiag o ouVOAIKO €TaIPIKO eTtiTred0
e Tic dikAcideg aopaAciac oTa TAnpowoplakd cuoThuata The ETaipeiag
e Tic dikAcideg aopaAciac Tng diadikaciag auvTagng XpNHATOOIKOVOUIKWY KaTaoTAoEwy

AvaAuTIKd Kal avd Tteploxh, Ta KUpia XdpakTnpIoTIKA Toug gival Ta KATwoOr:

AikAcidec aopahciac ot eTaipikd ewinedo

Avayvdpion, aéioAdynon, LEonon Kai diax eioion Kivauvwy:

To AX tng Etaipeiag civar umetBuvo yia Tnv avayvwpion, afioAéynon, puétpnon Kai diaxeipion Twy KivdUvwy (6Tw¢ auToi
dnuoadiomoloUvVTal Kal OTIC €TAOIEC XPNUATOOIKOVOUIKEG KaTdoTdoeic The ETaipeiag), mepiAaupavopévwy Kai duTwy Tou
oxeTiCovral He TNV aflomioTia TWY XPNHATOOIKOVOUIKWY KatdoTdoswy. O1 eTMIXEIPNOIAKOI OTOXO0! €ivadl ETAPKWE 0poBeTNUEVO!
Kdl h ETMIKoIVWVId Toug yiveTal aToug AicuBuvtéc Twy Tunudtwy, Toug Aieubuvtéc EpyooTaoiwy, Th untpikh Etaipeia kai to
AZ péow ouvavthoswy Trou SlopyaviwvovTdl avd TakTIkd SiaoThApara petalu Twy AisuBuvtwy kai Tou AZ.

ZXEJIATUOC Kal TaparoAouBnon:

H Eraipeia 31aBéTel éva emapkéc Kai eUAoyo oUOTNUA KATAPTIOHOU Kdai TrdpakoAouBnong Tou eTAolou mpoUmoAoyiapou. O
TpoUTtoAoyIou6¢ apakoAouBeitar amd Tov TTpdedpo Tou A.Z. & AicuBivovra Zuupouho, Tov Oikovopiké AicuBuvTh, Toug
AicuBuvtéc Oikovopikwy Ymnpeoibv Twv Epyootaciwv kair toug AisuBuvtéc Tunudtwv kai Epyootaciwv. Eykpiveral
£ToIWC Kal Tpipnvidiwg améd Tov AieuBlvovta Zuppouho. O dToie¢ amokAioeig petapépovrar otov AicuBivovta ZUupouho
Kal To AZ, ev emtiong oulnToUvTal o€ TAKTIKEC ouvavThoelg peTalu Twy AieuBuvTiv EpyooTaciwy kai Twy TTpoioTapévwy
NoyioThnpiwv Twv Epyootaciwv. EkToc autv, pnvidiwg to AZ kai o AicuBivwy ZOuPoulo¢ Aappdvouv avagopéc Tou
TeptAaupdavouv otoixeia axeTikd pe To KepdAaio Kivnang (Working Capital), umroAoyiopoUg amoteAeopdtwy (P/L) KA.

Emdpkera ovorhiaroc Eowrepikot EAEyxou:

H emdpkeia Tou ouoThparog EowTepikol EAéyxou TTapakoAouBeital e ouaTnuaTikh Pdon amd thv EAcykTikA EmiTpoTh péow
TpIUNVIdiwy avagopuwyv Tou uTtoPdAAovTal amé Tnv utthpeoia cowTepikoU eAéyxou. To AZ, péow thg EAeykTikfc EmiTpoTAg,
Aappdver Tpinvidiwg avagopéc yia To UgioTduevo TAaiolo EowTtepikoU EAEyxou, kaBuwg Kai avagopéc pe mBavd suphuara
TNG UThpeoiac eowTepikoU eAéyxou, TepiAaupavopévwy autwyv Tou Tuxov oxeTiCovrar pe tnv  allomoTia Twv
XPNHATOOIKOVOUIKWY KATAOTATEWV.

EKTOC Twv eAéyxwy Tou dievepyoUvTal TAKTIKA amd Thv UTThpeaia eowTepIKoU €AEyXOU, EMITPOOOETWE N UnTPIKA ETaipeia
dievepyei eAéyxoug kdBe dUo (2) xpdvia h ouxvéTepa av {nThOki.

PoAor ka1 evBuveg Tou A
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Me Pdon TiIc ugioTdpeveg Beomiopéveg ToAITIkEG TnG ETaipeiac yia Tic appodidtntec Tou AZ, To AX amogacilel yia
omolodAToTE €idog ayopdg, TWANonG mayiou, oUvayng cupewvidg, Ke@aAalakng damavng KAT.

Kwidika¢ EmayyeAuarikiic Zuumeoipoodc:

H Eraipeia diaBéter Kwdika EmayyeAUaTikKAG Zupmepipopdc, o omoiog PpiokeTal otn di1dOson 6Awv Twv epyalopévwy Tng,
KaBWw¢ civalr avapThuévog oc 6Ae¢ TIC TomoBeaieg Kai epyootdoid The Etaipeiac. To TpApua AvBpwmivou AuvapikoU civai
uttelBuvo va emikoivwyvei Tov KWwdika EmayyeApdTiKAC Zupmepipopdc oToug epyaldpevouc tne Etaipeiac. Or AisuBuvréc
Twv Tunpdtwy Aappdvouv kdBe xpdvo péow NAekTpovikAG aAAnAoypagiac Tov Kwdika EmayyeApatikic Zupmepigopdc Kai
EMIOTPEPOUV e ATTAVTNTIKA aAAnAoypagid, YVwoToToIWVTAG £TO1 ThY avdyvwaon Kdi Katavonon Tou.

TTodAnwn Kai KaragroAli THC XoNuarooiKovVouIkiC andrng:

H Etaipeia, oThv TpoomdBeid Thg va amogUyel TEPITTWOEIC XPNHUATOOIKOVOUIKAC amdrtng, éxel Ocomioel €va 10xupd
TepIPAAAov eAéyxou, To oTroio TrepiAaupdver dTtwe éxoupe KRdN Tpoavagpépel HeTall dAAwWY Tn ouveXh TtapakoAoUBnon The
EMIXEIPNONG HéOw TNG £TAOIAG E£YKPIONG TOU TIpoUTIoAoyIopoU Kdi TWV TPIUNVIdiwy eKTIHACEWY Trou amooTéAhovTal oTo AZ
Kal Thv Umtapn evoc eTnoiou mpoUmoAoyiopdoU, 0 0Toiog €ival EQIKTOC Kal HEod OTd TTAdICIA TWY ETTIXEIPNUATIKWY OTOXWY TNG
Etaipeiac.

EmimpéoBeTa, upioTavrar 31adikagieC yia TIC TTEPIOXEC o1 0TToie¢ OcwpolvTal UYnAoU KIvBUVOU yid XpNnUATOOIKOVOUIKA amdTn,
OTWG via Tapddeiypa n TOMITIKR Ayopwy Kdi 0 Kavoviopog AsiToupyiag Tou XpnuatooikovopikoU Tunuarog. Or diadikacieg
auTég amoTeAolv eTITTAEOV AVTIKEINEVO EAEYXOU aTmd TNV UTthpeoia eowTepikoU eAéyxou The ETaipeiac.

TéAoc n Etaipeia éxel Oeomiosr wAdiolo oUppwva e TO OTIOI0 TO TIPOOWTIKO TNG UTTOPEi, UTTO eXEUUBEIA, va eKPPATEl TIC
avnouxieg Tou yia ev3eXOUEVEC TAPAVOMIEC KaAl TAPATUTIEC 0t Oépata XpnHATOOIKOVOUIKAG TTAnpopdphong R via dAAa
{nTApata mou dmrovrtal Tng Aertoupyiag Tng (Whistleblower Policy).

AikAeidec aopaAciac oTa mAnpowopiakd ouoTApara

To TUApAa Mnxavoypdenong @épel Thv €uBlivn ThC UTTOOTAPIENG TWV £QApHOYWY Héow TNG TAPNONG KAl eVhHEPWONG Twv
eyxXelp1diwv XpAong Tou AoyiopikoU, T60o yia Th PEATIOTN Xphon Tou 600 Kai yid Th ouppépewon pe Tig dratafeic Tou Kwdika
BipAiwv kai ZToixeiwyv (yia To AoyIOTIKO TTAKETO), TG EKTIAIBEUONC TWY XPNOTWY 0TA AVTiOTOIXA TTAKETA Kal ThG OUVTAPNONG
Kal avapdduionc Twv TpoypappdTwy péow Twv oupPoAdiwv CUVTAPNONG TOU Ug@ioTavTdl Pe TIC AVTIOTOIXEC £TAIpEieg-
TPOUNOEUTEG TOU AoyIoIKoU TTOU XphoIHOoTIoIEITal.

H Etaipeia AciToupyei péoa oe éva 10XUpd TTAQioI0 EAEYXOU TWV TTANPOYOPIAKWY OUGThUATWY TNC, TO OTToio opileTal amd ia
TANBWpa dikAeidwv acpaAciag, petall Twy omoiwv exwpilouv Ta akdAouBa:

e ZuoThuaTikéG ouvavThoeig Tou dlopyavivovtal petall Twv AicuBuvTwy Oikovouikwy Ymnpeoiwyv Twyv Epyootaciwy kai
Twv AileuBuvtwy Twv TunpdTwy The ETaipeiac, yia emiAuoh oXeTIKWY OepdTwy. & €TAGIEC OUVAVTACEIC, TTAIPVOUV HEPOC
kar o AicuBuvtéc Oikovopikwyv Ymhpeoiwyv Twv Epyootdciwv The mepioxhc Tng Eupwmng. ThpoUvral TipdkTIKA Twv
OUVAVTACEWY AUTWV.

e To yeviké oTpaThyikdé TAdvo TANPo@oplaKWy ouoTnudtwy Tng ETaipeiac kartapTiletar amd Tov EmikepaAig
TTAnpogopiakwy ZuoTnudTwy The TepioXg The Eupwmng, o omoiog eival eykateoThuévog oto Hvwpévo BaciAcio.

e AUo (2) gopéc To XpOvo BievepyeiTal £OWTEPIKOG EAcyxoC amd Th pntpikh ETaipeia, Ta amoteAéopara Tou omoiou
amooTéAMovTal otoug AicuBuvTtéc Oikovopikwy Ymhpeoiwv Twy EpyooTagiwy.

o YTApXOUV VYPATITEC TEPIYPAPEC TWV E€PyAciwy, poAwv Kai UTeuBuvoTATWY Twv epyalopdévwy Tou THAUATOC
TTAnpogopIakwy ZuoTnudTwy.

e H untpikA Etaipeia mpoopéper Thv Texvoyvwaia Tng yia Tn dievépyeia EkTipnong kar Aiaxeipiong Kivdivwy avagopikd pe
Td TANpo@opIaKkd cuoTAUATd.

e O1 moMTikéG kai diadikaoie¢ Tou TpApatog TTAnpo@opldkwy ZuoTNUATWY ETIKOIVWYOUVTAlI HEOW NAEKTPOVIKAC
alnhoypagiac oe véoug epyaldpevouc Kai avd Trdoa oTiypf civar diaBéoipec oto EowTtepikd Aiktuo (Intranet) Tng
Etaipeiag, yia émolov TIC XpEIAoTE.

e KaBnuepivd Aappdvovtar avtivpaga acgaAciac oTtov Kevtpikd diakodioth  (server) Tng Eraipeiac. Emiong,
Tipaypartomoieital palikn emefepyacia (batch processing) apxeiwv n omoia emiPpAémeTal amé Tn untpikn Etaipeia.

o H Evaipeia éxer Beomioer Zxédio Ektaktng Avdykng (Disaster Recovery Plan) kar Zxédi0 Emixeipnoiaking Zuvéxelag
(Business Continuity Plan).
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Tpantd Aikaiwpara Eic6dou (Access Rights) umdpxouv yia 6Aoug Toug epyaloéuevoug Tng ETaipeiag, avdhova pe Th Béon
TIOU KATEXOUV Kal To pOA0 Toug oTo THAUA 6TTOU aviKouv.

Tnpeital apxeio €1068ou aTO CUOTNUA.

Ta apxeia Kal ol €@aApUoyéC o1 OToieC XpnoigotoloUvTal amd TeAIKOUG XPNOTEC vyid TNV KATApTIon Twv
XPNHATOOIKOVOUIKWY KATAOTACEWY £X0UV TO amapditnto emimedo acgdAciac (m.X. mepiopiouévn mpoopacn Kar TARBoC
SikAcidwyv aopaheiacg).

AikAcidec _aopahciac diadikaciac auvraine XpnUAToOIKOVOUIKWY KATAGTAGEWY

Q¢ uépoc Twv Biadikaciwyv olvTadng Twv XpPNUATOOIKOVOUIKWY KataoTdoswv The Etaipeiac, ugioTavrar kai Asitoupyolv
OUYKeKpPIUEVEG DIKAeidec aogaAeiacg, ol omoieg oxeTiCovTal He Th Xphon epyaAciwv Kai peOodoAoyIWV KOIVWEC ATOJEKTWY
pPdoer Twv d1Oviv  TpakTikwy. O1 PacikoTepec OikAeide¢ daopaleiag mou oxeTifovrar We Thv KATdpTion Twv
XPNHATOOIKOVOUIKWY KaTaoTdoswv Tng ETaipeiag sivai o1 e€Ag:

270 TéAoG KABe Trep16dou Ta AoyIOTAPIA TWV £pYOO0TACIWY KABWG Kal To KEVTPIKG AoyIiOTAPIO TipoPaivouv OTIC eVEPYEIEC
TTOU amaiToUvTal yid Thv Katd To vopo ouvtan Twv TPoPAETOUEVWY XPNHATOOIKOVOUIKWY KataoTdoswy. Ta gpyooaTdoia
£XOUV aUTOTEAN AOYIOTIKA Kal TTApdyouv auToTeAEC aTroTEAEOHA. 2TO KEVTPIKO AoyIoTAPIO CUAAEyovTal OAd Ta amapaitnTa
oToIXEia Ao Ta pyoaTdaoid, d1EVEPYOUVTdI Ol YYPAWEC KAEITIHATOG KAl OUVTACOOVTAl Ol 0IKOVOHIKEC KATAOTAOEIC.
Ymdpxer AoyioTiké Eyxeipidio (Accounting Policies Manual), To omoio eykpivetar amé Tov Oikovopikd AieuBuvTh Tng
Etaipeiac kai akoAouBci Tic Pacikéc apxég ekeivou Tou Opidou. To Eyxeipidio mepiéxel opiopgoUc, apxEG AoYIOTIKAG TTou
xphoigotroloUvTal amd Thv ETaipeia, odnyiec yia ThV TPOETOIHACIA TWV XPNHATOOIKOVOHIKWY KATAOTACEWY, ThG
€VOTI0iNONG, KATI.

H Etaipeia, yia Thv 0pB6Teph ameikdvion TWV UTTOXPEWOEWY ThG TV KABE XPOVIKA OTIYHA KAl OTIC TTEPITITWOEIG KATA TIG
oTroie¢ N umoxpéwaon autn dev ThC €XEl AKOUN TTAPOUCIAOTEI HE TO AvdAoyo TAPACTATIKO yid £yypd@h ThG oTd AoyIoTIKA
ThG PiPAia, TTpoPaivel o€ UTTOAOYIOHO TWV TTOOWY AUTWYV e Thy HEBodo Twy TTpoPAéyewy. O1 TTpoPAEYeIC elo0dyovTal GTOUG
avdAoyou¢ AoyapracpoUc¢ TpoPAéyewy, HEXP! TN ARYN Tou @opoAoyikoU TTapacTaTikoU, oToTe yiveTal TARPNG avTioTpo®hn
NG TPOPAeYnc Kai akohouBci n eyypagh oTov avrioToixo Aoyapiacud e§6dou (apxh Tou mapactarikol). Téco o
UTToAOYIOHOC TWY TIPoPAEYewWY, 600 Kai oI avTioToIXEC eyypawéc TpoPAéwewv Kai €WV, QEPOUV TIG EVTETAAUEVEG
UTTOYpa@éG TWY UTTEUBUVWY TWV AoyiaTnpiwy.

‘OAeg o1 amoBnkeg Tng ETaipeiag AeitoupyoUy pe Tn HEBodo Tou HEou oTaBuIkoU KOaToUG.

O1 eioaywyéc kai ol e€aywyég aTic amoBhkeg avaAlovTal, kataxwpoUvTal Kal aBpoilovral PAcel TWV «aITIWV Kivhong»
via akpiPpn evnuépwon. O1 evnPEPWOEIC TN YEVIKA Kal avaAuTIKA AoyIOTIKRA yivovTal oTo TEAOC Tou UAva auTopard.

KdBe pnva dievepyoUvTal QUOIKEC amoypd@éG yia Thv emiPpePaiwon TwWY UTOACITTWY TWY  QUOIKWY Kdl TWV AOYIOTIKWY
amodnkWwy, oTIC TPWTEC Kal PondnTIKEC UAEG, oTa Pacikd avaAwaoipga UAIKA kal oTa éToipda poiévTd. Tia Ta avTaAAaKTIKd
epappoleTal To oUOTNUA TNG KUMOHEVNG UOIKAC atroypd@ng HEOA OTO OIKOVOUIKO £€TOG, HE TETOIO TPOTO, WOTE Héoa aTnV
XpPNAon va éxouv amoypagei 6Aa Ta avTaAAaKTIKA.

Ta AoyioThpia TWV £pYOCTACIWY €ival ETIPOPTIOPEVA HE TOV EAEYXO KAl Th OUHQWVIA TWV TIHoAoyiwy TWARCEWY.

H diadikacia £k300NC EKTITWTIKWY TIOTWTIKWY TIHoAoyiwv gépel TIC eykpioeic Twv appodiwv ArcuBuvtwy TTwARoswy.

O1 ayopéc Twv Tayiwyv cupmepiAdupdvovTal oTov TAOI0 TPOUTIOAOYIOUG TTOU OUVTAOOE! h £TaIpEia Kal epdoov eykpiBolv,
TOTE ouvTdoosTal dia «Aithon Ayopdc TTayiwv» (CAPEX), katdAAnAa uttoyeypappévn, n otoia oThv ouvéxeld TpowBeiTal
oTo TuAua Ayopwy yia Thv UAoTToinoh ThG.

H Etaipeia Thpei Ocwphuévo Mntpwo TTayiwv oTo umooUoTnua mrayiwv Kai dievepyei amooPéceic PAEl TWY CUVTEAEOTWY
mou TipoPAémovtal. O1 amoopéocic emaAnBelovTal WS TTPO¢ Tov UToAoyIopud Toug améd Toug AicuBuvtéc AoyioThpiwy Twy
EpvooTaciwy K Tov YmeUBuvo KevrpikoU AoyioThnpiou kai uttoypdgovTal amé autouc.

‘OAec o eyypapéc TWAARCEWY Trayiwv oToIXEiwyY, KABWC Kal To AToTEAEoUA AuTWwy, eAéyxovTal amd Toug AisuBuvTéc Twv
NoyioThpiwv (o1 oTroiol kai épouv Thv euBUVN 0pOETNTAG Toug) i OTTOIOV AUTOI £X0UV OpiTEl.

Mia amé Tig Ppacikéc egpyacieg Tou AoyigTnpiou gival n ocupd@wvia Twv UTTOAOITTWY Twv Aoyaplacuwy og TAKTA XpPoVIKd
diaothpata. O AieuBuvtéc AoyioThpiwv Twv epyooTdoiwv, KaBwe kai o YmelBuvoc KevrpikoU AoyioThpiou Kai Td
op1fopeva amd autoUg dtopa Twv AoyioThpiwv £Xouv TNV €uBUvn yid Tov €AcyXo Kal Th dievépyeld PNVIAIWY CUPQWVIWY
yia Ta Tapeia (KEVTPIKG Kal epyooTadiwy), TIC Tpdmeleg, Toug TEAATEG, Toug TTPopnOeuTéC, To BTTA Kal TIC UTTOXPEWOEIC
TIou amoppéouv amod HioBodoaia.

To Aidypappa Twv Aoyapiacpv (Chart of Accounts) tng Etaipeiac amaitei éykpion amé Tov Oikovopikd AicuBuvTh kai
Tn unTpIkA ETaipeia yia va aAhaxOci, va mpooTeBei A va agaipedei Aoyapiaoudc kabwg xpnaoipomoigital Koivod AoyioTiké
oxédio.
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2 XETIKA Pe pn emavaAapPpavopeveg ouvahhayéc, o omoiec de ouvnBilovTal oTn Kavoviki poh Twy 3pacThploTATWY TNG
Etaipciac, To AZ éxer Thv appodidThTa va amogadilel yid Tn AoyIoTIKA ameikdvion Tou Ba eTiAsyei, o€ ouvepydoia He Tov
Oikovopiké AieuBuvth Tne ETaipeiac.

O1 XpnuaTooIkovouikéG KaTaoTdoelc mapadidovral otnv Emitpom EAéyxou, n omoia agoU Ti¢ e€eTdoel TIC HETAPEPE! HE
Tn ocipd The oto AZ Tpog £ykpion.

Anpéoiec TTpooyopéc E€ayopac

H Etaipeia umdyetai othv Odnyia 2004/25/EK Tou EupwmdikoU KoivoPpouAiou kai Tou ZuppouAiou, Tng 21" AmpiAiou 2004,
OXETIKA We TI¢ dnpdaoieg mpoowopéc e€ayopdc. Ma autd To Adyo, TapatiBevral Ta KATwO! TANpowopldakd oToixeid, Katd To
dpBpo 10, mapdypagog 1 atoixeia y), 8), oT), n) kai 8) The w¢ dvw Odnyiag.

3

ZNUavrikéC GUETEC 1 EUWEOEC OUUNETOXEC (ouumepiAQuBavolévwy EUUIEOWY OUUUETOXWY WEow muoalidikuwy
d1apBowioewy 1i arAnAooupeToxric) kard tnv éwora tou dpBoou 85 tne Odnyiac 2001/34/EK: L1ic 21/9/2010,
oméTe Kai dnpoaielBnke To «TTAnpowopiakd AeAtio YmoxpewTikhg Anpéaoiag TTpéTaong», n Societé de Participations
CarnaudMetalbox kareixe mooooTd 80,56 % kai h Mitica Ltd. 1o 13,62% Tou peToxikoU kepahdiou Tng Etaipeiag kai dev
uTthpxav dAAol péToxol TOU va KaTeixav dpeod A éUUEcd TTOCOOTO aAVWTEPO Tou 5% Tou WETOXIKOU Ke@AAdiou THG
Etaipeiag kar Toug omoioug va yvwpilel n Etaipeia. ZnpeiwveTal 411 Katd Tnv mapamdvw huepounvia, n Etaipeia kateixe
dueoa 10 99,999% Twv peToxwy Thg Crown Bevcan Espana S.L. othv Iomavia.

Kdroxor KdBe €idouc TITAWV mou mapéxouv €10IKd OIKAIWWATA EAEYXOU Kal meplypapli Twv v ASyw OSiKaiwpdrwy:
Acev umtdpxouv petoxéc Tne ETaipeiac ou va tapéxouv £18i1kd dikaiwpata eAéyxou.

ITepiropropoi KdBe eidouc oTo dikaiwpa @rgou, Omws meEPIOPIONOl OIKAIWUATWY WYHYoU O Karoxous OeJoUEVoU
moo00ToU i aplBuoU Yrpwv, mpoBeoicec doKNoNS SIKAIWUATWY WHYou i OUOTHUATA oTa omoid [E TH ouvepyaoia TS
Eraipeiac, ra xpnuaromioTwriKd dikaiiyara wou amoppéouv amd TiTAoug, diaxwpilovrar amd TNV Karoxhi TiTAwv:
Aev vgioTavral Tepiopiopoi oTo dikaiwpa Yhgou. Ma Tn Ayn Twy amogdocwy oTi¢ Tevikég ZuveAeloeic Twy MeToXwy,
epapuolovral o1 iatageig Tou Karaoratikou kai Tou K.N. 2190/1920.

Kavovec doov agopd TO OIopIoUd Kal TNV avriKardoraon HEAWV Tou ouuPoudiov KaBW¢ Kai doov agopd TV
Tpomomoinon rou Karaorarikou: NAev uttdpxel diapopotoinon oc oxéon pe Ti¢ 1oxUouoeg diatdgeic Tou K.N. 2190/1920.

Efoudie¢c Twv peAdv Tou ouyPoudiou, 10iwe doov agopd TN duvareTnTa EKJOoons I emavayopdc Twv pETOXWV: To
Kataotariké kai o K.N. 2190/1920 mapéxouv 1o Sikaiwua oto Aloikntikd ZupPoUAio va aufdvel To MeToxiké KepdAaio
He é€kdoon véwv peToxwy. H amékThon améd thv Etaipeia 18iwv peToXWy eMTPETETAI CUPQWYA HE TIG TTPoUToBEcEIC Kal
TOUG 6pou¢ Trou TiBevTal aTo dpBpo 16 Tou K.N. 2190/1920.

H Fevikl ZuvéAeuon kai Ta Aikaipara Twv MeTdxwy

H F'Z twv petéxwy civar To avutaro dépyavo Tng Etaipeiac kai éxel To dikaiwpa va amogacilel yia KAOe eTaipikA UTTdBeon.
H I'Z civai n pévn apuddia va amopaciel yia:

KdBe Ttpomomoinon Tou KataoTarikoU, mepiAaupavopévng kar Tng av€nong tou MeToxikoU Kegahdiou mépav kdmoiwv
TooWwv N ThG Heiwong Tou MeToxikoU KegaAaiou.

Tnv ekAoyh peAwvY Tou AZ kai Tnv eKAoyh EAeyKTWY.

Tnv éykpion A TpoTtoTToiNON TWV XPNHATOOIKOVOUIKWY KaTtdoTdoswy The ETaipeiac ou umopdAhovTal amd To AZ.

Tn 81d0con Twv eTACIWY KEPAWV Kail TV €kdoan opoAoyiakoU daveiou.

Tnv mapdraocnh Thg didpkeiag, ouyxwveuah, didAuon The ETaipeiac kai diopiopéd ekkabapioTuy.

Tn YETATPOTA TWV OVOUACTIKWY HETOXWY O AVWVULEG KAl AVTIOTPOYWC.

Me aiThon peToéxwv mou ekmpoowToUv To 1/20 Tou KatapepAnuévou MeToxikoU KepaAdiou:

To AT umtoxpeoUTal va ouykaAei EKTakTn TZ Twy PeTOXWY, opilovTdc nuépa ouvedpidong auThc, h otroia dev TIPETEI va
amnéxel meploodTepo amd 45 (odpdvra méVTE) NuEPEC amd Thv hepopnvia emidoong The aithong otov TTpoedpo Tou AZ. H
aiThon TepIEXEl TO AVTIKEIPEVO ThG huephaiag didtagng.

pmopei va {nthBcei o éAeyxoc The ETtaipeiac amd Tto MovoueAéc TTpwTrodikeio TG Tepipépeidg oThv omoia £dpelel h
Eraipsia.

To AX umoxpeoUtar va avakoivivel oth TZ, epdoov eival TAKTIKA, Td Tood Tou, KaTd Thv TeAeutdia dieTia,
katapAiBnkav oe kdBe péhog Tou AZ i Touc AicuBuvtéc The ETaipeiac, kaBuig kai kdBe TTapoxh TTPoC Td TPOOoWTA AuTd
amé omoladhmoTe aiTia A oUupach The Etaipeiac pe autoug.
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Emiong, petd amé aithon petéxwy, mou ekmpoowtolV To 1/5 Tou katapepAnuévou MeToxikoU Kepahdiou:

e T10 AX umtoxpeoUTtal va mapéxel otn TZ TAnpogopicc yia Tnv Topeid Twyv ETdipiKWy UTtoBéoswy Kdl TNV TTEPIOUOIAKN
katdotaonh Tnhe Etaipeiac.

e umopei va IntnBei amd To apuddio AikaoThpio éAeyxoc Tng Etaipeiag, spdoov amd Tnv OAn Topeid TWV ETAIPIKWY
UT0B£0cwWV YiveTal TIOTEUTO OTI h 310iKhoNn TWV £TAIPIKWY UTTOOEoewy eV aokeiTal 6TWG eMIPAAAEI N XPNOTA Kal OUVETA
diaxeipion.

TéAog, HeTd amd aiThoh oTroIoUSATIOTE HETOXOU, TTou UToPdAAsTal othy Etaipeia mévre (B) TouAdxioTov TARPEIC npépeg TTpIv
am6é ™ TZ, To AZ umoxpeoUTal va mapéxel otn TZ TIC AITOUMEVEC OUYKEKPIUEVEC TTANPOYOPIEC yid TIG UTOBECEIC TNG
ETtaipeiag, oto WETPO TOU AUTEG cival XPAROILEG Yid TV TTPAYHATIKA EKTiNon Twy BepdTwy The nuephaiag didtagng.

Z0vBean & Acitoupyia AloikntikoU ZupPouliou, EmonTikwy Opydvwyv kai Emitpormwv tne Etaipeiac

ZOupwva pe To Kataotariké Thg, h Etaipeia Sioikeitar amdé AZ mou amoTeAcitar and mévre (B) éwg déka (10) péAn.
ZUupouhol prropei va eivar kai pn pétoxol. Méhog Tou AZ pmopei va ival kar vopikd mpdowTo, Tou uttoxpeoUTdl va opioEl
évd UOIKO TIPOOWTIO Yid Thv dokhoh Twv £ouaiwv Tou VoikoU TTpoowTou w¢ HéAoug Tou AZ. H Bnreia Twy peAwy Tou AZ
gival TpIETAG, apXiCel e TNV €KAOYA TOUG Kal ARyel He Thv oUUTTARpwaon TNG TpieTiag. Mmopei 6pwe va apaTtadei aAAd dev
pmopei va umepPei Tnv TeTpacTia. O olupouAol Twy omoiwv N Bnreia £Ange civar mavtoTe emavekAé€igor kai eAeUBepa
avakAnToi.

O Tpéedpoc Tou AZ mpoedpelel Twy ouvedpidocwy autol Kdl Ot TEPITTTWON daTmouaiac Tou A KwAUpaTo¢ Tpoedpelel o
AvTITIpOedpog Kal 6Tav KWAUeTal Kal autdg, o ZUuPouAog Tou opileTal amd 1o ZupPoUAio. O Tlpdedpog K o TepimTwaon
amouaiac Tou o AvTITIpoedpog, OUYKAAEi TIC ouvedpidoeic Tou AZ kai tpoodiopilel Thv NUépd Kal Wpd oUYKPATNONAC Tou.

To AZ ekAéyel Tov AicuBivovra ZupPpouro Tne Etaipeiag, o omoiog pmopei va eivail omoiodAmoTe péAog Tou AZ, kaBwg Kai
évav f ka1 TepiocdTepouc AtcuBuvtéc Tne ETaipeiag, o1 omoiol pmopei va eivai omolodhiToTe péAog Tou AZ, we Kai utdAAnAol
™n¢ Etaipeiag.

To AZ ppiokeTal oc anaptia kair ouvedpidlel £ykupd dTav eival TapdvTeG A avTITpoowTeUovTdl 08 AUTO To HIo6 TTAEOV €VOC
TWV oUPPoUAWY OUdémoTe GUWG 0 apIBPOC TwWV CUUPOUAWY TToU gival TTAPOVTEG AUTOTIPOOWTWG UTTOPEi va gival KATWTEPOC
Twy Tpiwv (3). Kavéva péhog Tou AZ 3¢ pmopei va avrimpoowTeVel TepioodTepo amd éva (1) péAn. Or amopdoeic Tou AX
AapupdvovTal Katd TAsioyngia Tou HigoU. Ze TepIMTWON IcoYniacg, utepioXUel n Yagog Tou TTpoédpou.

ZXETIKA e TIC oUTNTAOEIC KAl amropdoeic Tou AZ, ThpoUvTdl TIPAKTIKA TTOU KATAXWPOUVTAl KATd XpovoAoyikh asipd ot £181kd
yla To okomo auto PiPpAia, 6mou KataxwpoUvTal PETA AmO aiTNONR TOUC Kal ol yvwpeg oowv diagwvolv. Ta TpakTikd
utoypdgovTail amé Tov TTpoedpo kai Toug ZuppoUAoug Tou ATav TapdvTeg Kartd Th cuvedpiaon.

EidikoTepa To AZ éxel To Sikaiwpa va evepyei TIC TAPAKATW eVBEIKTIKA Kdi OXI TEPIOPIOTIKA UVNUOVEUOUEVEG TIPAEEIC,
dnAadn:

e Na kavovilel Ta oXeTIKA HE TIG £pyATieg Kal TNV e0WTEPIKA AciToupyia Tng ETaipeiag, oTo eowTepikd Kai aTo e€wTepikd,
va kavovilel Thv meplpépeid, Toug Opoug AsiToupyiag, Th @Uon Kal Thv €KTAOn TwWV €pyaciwyv autwyv kabwg kar Ta
dikaiwpara Twv AlsuBuvTwy Kai TWV TIPAKTOPWY.

e Na empAémel kai va eAéyxel kABe damdvnh oXEeTIKA He Th AciToupyia oAdkAnpng Tng Etaipeiag.

e Aiopilel kal va mavel katd Thv Kpioh Tou 0A6kANpo To TpoowTikd TnG ETaipeiac kai va mpoadiopilel Toug pioBolc,
amodoxéc Kai emdoépara g’ 6oov dev Tuyxdvouv péAn Tou AX, oméTe apuddia yi' autd eivar n TakTikA TZ pe €18IkA
amégaon.

e Na eykpivel TIC ETAGIEC XpPNHATOOIKOVOUIKEC KaTaoTdoelc TG ETalpeiac kai oTh ouvéxela va Ti¢ uToPdAAel Ttpog €ykpion
oth Nz,

e Na umopdAel pog Tnv Tevikh ZuvéAeuon £KOeon Twy TETPAYUEVWY Kdl TWY OXETIKWY Aoyapiacpwy The ETaipeiac.

e Na ouykaAei Th T'Z.

e Na amogacilel yia kdOe pdEn We TNV oToia amokToUV Sikaiwpata A ouvopdoAoyoUvTal UTTOXPEWOEIG, va aToKTd KivnTtd
Kal akivnta, va ta amaAAoTpiwvel, evexupldlel, ekpIoBWVElI R va Tapaxwpei i auTwy UTOORKeC R dAAa eumpdypara A
evoxIKd dikaiwyara, va daveilel h daveileTal XpAPATa He 0TTOIOUCIATIOTE OPOUC, WE Kal va TapéXEl EYYUATEIC TTPOC TPiTa
QUOIKA Kal VOUIKA TTpoowTa UTtép BuyaTpIKWy TG ETAIPEIWV.
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e Na mpoadiopilel TiI¢ Tpdmelec oTic omoiec Ba ThpoUvTal o1 Aoyapiacpoi Thg ETaipeiag, va ekxwpei amaiThoeig Tng
ETtaipeiag, va ouvdmnrel omoieodATOTE CUUPACTEIC KAl va OUVOHOAOYEI 0TTOIEGBATIOTE UTIOXPEWOEIG, EITE OTO OVOHA HOVO ThG
Etaipeiag ite kal oe ouveTaipiopd pe TpiTOUC.

e Na amogacilel Thv idpuon A KATApynon UTOKATAOTNUATWY, TPAThPiwV Kdl TipakTopeiwv oThv EAAGda A kai aAAou,
kaBopiCovrac Th @Uon Kal £KTAOh TWV £pyaciyv ToUG Kdal Toug avTimpoowmouc Tng ETaipeiac oto e€wTtepikd kai oTo
€0wWTEPIKO KaBopifovTag ouyxpovwe Kal TIC UTOXPEWOEIC, Td dikaipara, Ti¢ amodoxéc, HioBoUg Kai Aoimég apoiPéc
TOUG £¢' 600V dev TTPOKEITAI TrEPi HEAWY Tou AZ.

e Na mpoteivel mpog¢ Tn TZ Twv MeTOXWV TIC KPATACEIC Yid TO OXNUATIOUO TAKTIKOU Kal €KTAKTOU amoBepaTikoU

KegaAdiou, va mpoTeivel Ta pepiogara mou Ba SiavepnBolv OToUC HETOXOUG Kal va umoPdAel aotn TX TpoTdoeic yia

TPOOONKEC A TpoToTroINaEIG Tou KaTaoTaTikoU.

H apoiph Twv peAiv Tou AZ via to 2010 avAAOe oe Eupw 26.000,00. Zuykekpipéva, ye amdépacn Tng T'Z, katapAROnkav
ané Eupw 3.000,00 otov TTpdedpo Kai Tov AvTimipoedpo Tou AZ kai amd Eupw 10.000,00 oc ékaoTto ek Twv aveEdpThTwy
HN EKTEAEOTIKWY HEAWV.

To AZ Ttn¢ Etaipeiac otic 31/12/2010 amoteAoUvTav amd €1 (6) péAn, améd Ta omoia éva (1) ATav ekTeAeoTIkG, 5 (TévTe)
ATav Un eKTeAEOTIKA Kai 2 (8U0) Atav avedpTnTd Un eKTEAEOTIKA. AvaAuTikd n oOvBeon Tou AZ Tthv 31/12/2010 Arav:

o Ashok Kapoor (TTpéedpog kar AiguBuvwv Zuppouhog, EkTeAeaTiké MéAog, amd To 1995)
e Bagiheiogc Zaykag (AvTimipoedpog, Mn EkTeAcoTikd MéAog, amd To 1992)

e Peter Nutall (Mn EkteAcoTiké MéAog, améd To 2007)

e Terence Cartwright (Mn EkteAeaTiko Méhog, amé To 2007)

e David Pollen (Ave€dptnTo Mn EkTeAcaTiké MéAog, amd To 2007)

o Michael Clay (Ave§dptnTo Mn EkTeAeoTikd Méhog, amd To 2007)

AKoAouBoUv oUvTopd PloypagiKd ONUEIWHATA TWY HeAWY Tou AZ:

Ashok Kapoor - TTpéedpog Tou AX kar AieuBivwy ZUppouhog, EkTeAeoTikd péAog: Exer vevwnBei otnv Ivdia. Eivar kdToxog
TiTAou BSc (Hons) in Mechanical Engineering ané To Imperial College of Science and Technology Tou Aovdivou. ATé To
1966 epydobnke o dicuBUVTIKEC Béoeic TG Crown oTthv Eupwn, Tnv Acia, Thv AppikA Kai Tic HTTA. AUTA Th oTIYURA, EKTOG
amé Tn Béon Tou otnv Etaipeia, katéxer kar Tn ©£on Tou Avrimpoédpou Emixeipnaiakng Ztparnyiking atnv Crown Holdings
Group.

BagiAeiog Zdykag - AvTimipoedpog Kar Nopikog ZUuPoudog, Mn ekTeAeoTikd péAog: TevwnOnke oth ABRva. Eivar kdtoxog
mituxiou Nopikfc améd To TTavemoTAuio Twv ABnviv Kai diknydpoc map' Apciw TTdyw, eyyeypappévoc otov Aiknyopikd
ZUAoyo ABnvuiv. TTapéxel TIG VOUIKEC Tou uttnpeaicg oTthv Etaipeia améd o 1965. And 1/7/1992 civar péhog Tou AZ Tng
Etaipeiac ka1 and 1/7/2001 Avrimpdedpoc. Eivar péhog Thg Emitpomtiic EAéyxou Tou AZ.

Peter Nutall - Mn ekTeAeoTiké péhog: FevvABnke oTnv AyyAia. Eivai kdtoxog Tithou PhD in Business Administration &
Technology Mechanical Engineering ané to Brunel University. Exel epyaoBei otn Metalbox-Crown amé to 1968. Méoa oe
auTAV Thv Trepiodo €iXe epyaoTei WG UNXAVIKOG aAAd kal w¢ péAog Tne Aloiknong oe Siagpopéc TomoBeadicg dmwe Hvwpévo
BaoiAeio, Niynpia, Zaoudikn Apapia, FaMhia. H TeAeutaia ©éon Tou ATav Avitepog AvTimpoedpog Tng Crown Europe Kai
ATav uTteUBuvoc yia Tov Topéa Tpowipwv. Eivar péAoc The Emitpomiic EAéyxou Tou AX.

Terence Cartwright - Mn ekTeAcoTikd péhog: TevviBnke To 1952, Eivar kdtoxo¢ TiTAou BSc (Hons) in Mechanical
Engineering and Mathematics kai eivar eyyeypappévog pnxavikog (chartered engineer). Amo To 1974 omérte kai
Tpooxwpnoe otov Opiho ETaipeiwv Tng Crown, éxel epyacBei oto Hvwpévo BaaiAcio, oTic HTTA, otov Kavadd, otnv Kopéa,
oth Zaoudiki Apapia, atnv Kiva, oto Xovyk Kovyk kai oth FaAAia. H Tpéxouca Béon Tou cival Aviwtatog AvTITTpoedpog ThG
Crown Bevcan Eupwnng kar Méong AvatoAng.

David Andrew Pollen - Ave€dptnTto pn ekTeAeaTIkO HEAOG: TevvABnke ato Hvwpévo BaaiAcio. Eival kdatoxog TitAou BSc in
Physics and Chemistry amé To University of Newcastle. To 1969 epydoTtnke ato Tuhua Epeuviov Tng Metal Box plc. kai To
1974 éyive otéhexog Tng Metal box Toyo Glass otnv Niynpia. To 1990 éyive Avrimpoedpog aTnv meploxi Tng Méong
AvatoAng/ A@pikAg 6mou kai Atav umeUBuvog yia Tig epyacieg 10 xwpwv. To 2002 éyive Avrimpoedpog Tng European
Aerosols.

Michael Clay - AvefdptnTo pn ekTeAeaTIKO HEAOG: TevvnBnke athv AyyAia. Eivar amégoitog Tou Bushey Grammar School.
ATto To 1978 éxer diateAéoel AicuBuvTikd aTéAexoc athv Crown Cork and Seal Ltd, AicuBuvthc TTapaywyhc othv Crown
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Americas kaBwg kai AicuBuvthic Eidikwy Epywv. Eivar péhog Tng Eitpomtic EAéyxou Tou AX.

Katd thv mepiodo 1/1-31/12/2010 1o AZ tnc Etaipeiac ouvihBe evvéa (9) popéc Kal h ouxvoTnta mdpakoAoUdnong Twv
ouvedpidoswy amod Ta PéAn ATav n akdAoudn:

o Ashok Kapoor, gvvéa (9) ouvedpidoeig Tou AX

e Baogikeiog Zdykag, evvéa (9) ouvedpidoeig Tou AX

e Peter Nutdll, evvéa (9) ouvedpidoeic Tou AX

e Terence Cartwright, mévre (5) ouvedpidoeig Tou AX
e David Pollen, Téooepeic (4) ouvedpidoeic Tou AX

e Michael Clay, £€1 (6) ouvedpidaeig Tou AZ

Emiong, kata thv mepiodo 1/1-31/12/2010, n Emitponry EAéyxou Tou AZX Ttng Etaipeiac ouvAABe 0o (2) gopéc kai n
ouxvOThTa TTapakoAoUBnong Twy cuvedpidoswy amod Ta péAn ATav n akdAoudn:

e BaociAeiog Zdaykacg, dUo (2) ouvedpidoeic Tng Emitpomic EAEyxou
e Peter Nutall, 300 (2) ouvedpidoeic Thg Emitpomtng EAéyxou
¢ Michael Clay, pia (1) ouvedpiaon Tng Emitpommg EAéyxou

XaAdvdpi, 24 deppouapiou 2011
TO AIOIKHTIKO ZYMBOYAIO THZ ETAIPIAZ

O TTpbedpoc Tou AloiknTikoU ZuppPouhiou & AiguBivwy ZUppouAog

Ashok Kapoor
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‘EkoEZH EAErxXoy ANE=ZAPTHTOY OPKQTOY EAErKTH AOIMI=ZTH

TTpo¢ Toug peroxouc Tng Crown Hellas Can Biopunxavia Eidwv Zuokevaoiac A.E.

‘EkOeon eni Twv Etaipikwyv kai Evoroinpévwy Oikovopikwyv Karaotaoewy

EAéyEape TIC OUVNUUEVEC E€TAIPIKEG Kdl TIC EVOTOINUEVEC OIKOVOUIKEG KaTdoTdoeic Tng Crown Hellas Can
Biounxavia Eidwv Zuokeuaagiac A.E. kai Tng BuyaTpikAC TG, TTou amoTeAoUvVTal atmd Thv £TAIPIKA Kal EVOTIOINUEVN
katdotaon olkovopikAc Oéonc The 31 Ackepppiou 2010, TIC eTaIpIkEG Kdl €VOTIOINWEVEC KATAOTAOEIG
amoTeAEoUATWY XPACEWC Kal TPOoOeTOU GUVOAIKOU €1000ANATOG, HETAPOAWY 18iwy KepaAdiwv Kdl TAUEIGKWY
powyv TG XPAOEWC Tou €AnSe Thv huepopnvia auTh, KABWCE Kai TepiAnyn ONUAVTIKWY AOYIOTIKWY TTOAITIKWY Kal
hoimtég eme€nynuaTikég TAnpoyopiec.

Euluvn tnc Aioiknong yia Tic Etaipikéc kai Evomoinpéveg Oikovopikéc KataoTdoeig

H dioiknon civar umelBuvn yia Tnv KatdpTion Kai e0Aoyn TAPoUGiach auTwy TWV ETAIPIKWY Kal £VOTIOINUEVWY
OIKOVOUIKWY KATaoTdocwyv ouppwva pe Ta Aiebvh TTpéTuma XpnuatooikovopikAG Avagopdc, OTwE autd éxouv
v100eTnBci anéd Thv EupwmdikA Evwon, dTtwg Kai via ekeiveg TIg eowTepikég SIKAEideg, Trou h dioiknon kaBopilel
wW¢ amapaiTnTeg, WoTe va kabioTatal duvaTh N KATdpTION ETAIPIKWY KAl EVOTIOINUEVWY OIKOVOUIKWY KATAOTACEWY
amahAaypévwy amod ouaiwdn avakpipeia, Tou ogeiAeTal €iTe e amdTh cite o AdOog.

EuBuvn Tou EAeykTi

H 3IkA pag eubuvn eival va ek@pdooupe YVWHN €T aQUTWV TWV ETAIPIKWY Kdl EVOTIOINHEVWY OIKOVOUIKWY
kataoTdoswyv pe Pdon Tov éAeyxd pag. Aievepyhoape Tov £Asyxo pac olppwva pe Ta AieBvi TTpdtuna EAéyxou.
Ta mpéTUTTA auTd amaiTolv va OUHHOPQWVOUAOTE He Kavoveg BeovroAoyiag, kaBwe kair va oxedidfoupe Kai
dievepyoUpe Tov €AEYXO0 HE OKOTIO TV amoKTnon eUAoyng S1do@dAiong yid To €4V o1 ETAIPIKEG Kdl EVOTIOINUEVEC
OIKOVOUIKEG KATAOTAOEIG €ival amaAAaydéveg amd ouaiwdn avakpipeia.

O éAeyxoc mepiAappdvel Tn dievépyeia d1adIKAIWY yid TV ATTOKTNON EAEYKTIKWY TEKUNPiWY, OXETIKA He Ta TTood
Kal TIC YVWOTOTOIACEIG OTIC ETAIPIKEG KAl TIG EVOTIOINUEVEG OIKOVOUIKEC Kataotdoeig. O1 emiAeyopeveg
diadikaciec PaciCovrar oTnv Kpioh Tou eAeyKTA TepitAauPpavopévng TnG EKTIUNONG Twv KIvEUVWY ouciwdoug
avakpiPelag Twy ETAIPIKWY Kdl EVOTIOINKHEVWY OIKOVOUIKWY KATAOTACEWY, TTOU OQEiAeTAI €iTE 08 AMATN €iTe O¢
AdBoc. Kard tn dievépyeia auTwy Twy eKTIHACEWY KIVBUVOU, 0 eAeYKTAG £€eTdlel TIC eowTepikéEG BIKAEidEC TToU
oxeTiCovTal Je TNV KAtdpTion Kal e0Aoyn Ttapoudidon TWV £TAIPIKWY Kdl EVOTIOINUEVWY OIKOVOUIKWY KaTtaoTdoswy
TNG €TaAIpEiag, Ue OKOTIO To OXeSIAOUO €AEYKTIKWY 31adikaciwv KaTAAANAwyY yid TIG TrepioTdoelg, aAAd ox1 pe
OKOTIO TNV £KQPACN YVWUNG €TTi TNG ATTOTEAEOUATIKOTNTAG TWV £0WTEPIKWY OIKAEidwy Tng eTaipeiag. O éAeyxog
mepiAappdver emiong Tnv aioAdynon The KaTaAAnAGTNTAG TWV AOYIOTIKWY TOAITIKWY TTOU XPhOIHOTIoIRBNKav Kai
Tou gUAOYOU TWV eKTIUACGEWY TToU £yivav amé Th dioiknaon, kabwge kai afioAdynon The ouVoAIKAG Ttapouciaong Twv
ETAIPIKWY Kal EVOTIOINUEVWY OIKOVOUIKWY KATAOTATEWV.

TTioTeUoude OTI Ta EAEYKTIKA TEKUAPIA TTOU £XOUHE OUYKEVTPWOEI gival ETAPKA Kal KaTdAAnAa yia Tn BgpeAiwon
TNG €AEYKTIKAG pAC YVWUNG.

Mvwpn

Kard tn yvwun pag, ol oUVNUUEVEG €TAIPIKEG KAl EVOTIOINUEVEG OIKOVOUIKEC KATAOTAoeIC TTapouaidlouv gUAoya,
amd KdBe ouaiwdn dmoyn, TV oikovopikh Béan Tng Crown Hellas Can Biopnxavia Eidwyv Zuokeuaciag A.E. kai
Tn¢ BuyatpikAc auThc katd Thv 31 Aekepppiou 2010 Kai Th XpNUATOOIKOVOUIKA TOUC £Tidoon Kdi TIC TAPEIAKEC
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TOUC POoEC yia Tn xphoh Tou éAnEe Thv nhuepopnvia auth oUppwva pe Ta AieBvh TTpdTuTa XphHdTooIKOVOUIKAC
Avagopdc, 6TWG auTtd éxouv U1008eThOei amd Thv Eupwmdikh ‘Evwon.

Avagopa ewi AAMwv Nopikwyv Kkai KavovioTikwy Otgpdarwy

a) Ztnv EkBeon Aiaxeipionc Ttou AiloiknTikoO Zuppouhdiou mepiAapupdvetar SAAwON ETAIPIKAC
diakupépvnong, n oTroiad TTapéxel Ta TANPOPopIakd aTolixeia TTou opilovral oThv TTapdypapo 38 Tou
dpBpou 43a Tou KN 2190/1920.

p) EmaAnBeUoaue Tn oupgpwvia Kai Thv avTioToixnon Tou Trepiexopévou The ‘EkBeanc Aiaxeipiong Tou
AloiknTikoU ZupPouAiou HE TIC CUVNUUEVEC ETAIPIKEC KAl EVOTIOINUEVEC OIKOVOUIKEC KATAOTAOEIC,
ota mAgioia Twv opilépevwy and Ta dpBpa 43a, 108 kai 37 Tou K.N. 2190/1920.

-

pwc
ABnva, 25 deppouapiov 2011

TTpdicyouwTepxaoucKoUtepg
Aviivupoc EAeykTikA ETaipeia H OPKQTOX EAETKTHZ AOTIZTHZ
OpkwToi EAeykTEC AoyioTég
Newe. Knoioiagc 268
152 32 XahAavdpi
ApM ZOEA 113 Aéomoiva Mapivou

AM ZOEA 17681

> ¢ehida 19



=2 CROWN

Brand-Building Packaging™

ETHZIEZ OIKONOMIKEEZ KATAZTAZEIX 31/12/10
KATAZTAZH OIKONOMIKHZ QEIHZ

(moad oe xi1A1dde¢ eyow)

ENEPTHTIKO

Evowpara TTdyia TTepiouoiakd Ztoixeia
AuAa TTepiouaiakd ZToixeia

TuppeToxéc oe Zuvdedepéveg Emixeiphoeig
TTapdywya XpnuaTooikovopikd Méoa
Noimég Makpomp6Oeopeg ATAITAOEIG
Z0voAo Mn KukAowopoUvtog Evepyntikol
AToBéuara

TTeAdTeg ka1 Aoimég Epmopikég ATaiThoeig
Noimég Bpaxump6Oeopeg ATaiTRoeIg
TTapdywya Xpnuarooikovopikd Méoa
Tapeiakd AiaBéoiua kai IoodUvapa
Z0voho Kukhowopouvtog EvepyntikoU
ZYNOAO ENEPIrHTIKOY

IATIA KEZAAAIA

MeToxiké KepdAaio

Aoimd AmoBeparika
Képdn/(Znwiég) Eig Néov

‘Id1a Kepdhaia MeToxwy ETaipeiag
Aikaiwpara Meioynegiag
ZYNOAO IAION KEEZAAAION

YTTIOXPEQZEIZ

TTpopAéyeig

YToxpewaoeig TapoXwy mpoowTikoU
AvapaAriopeveg Poporoyikég YTTOXpEWOEIG
AngBcioec EmdoThoeig - Eixopnyhoeig
MakpoTip6Oeopeg YToxXpewaoeIg

ZUOvoAo Makponp6Ocopwy Ymoxpewoswy
TTpounBeutég

Ymoxpewoeig yia ®6po EicodAuarog
Noimtéc Bpaxump6Oeopeg Ymoxpewoeig
BpaxumpéOeoueg Tpamelikég Ymoxpewaoeig
ZUvoho Bpaxunp6Ocopwyv Ymoxpewoswyv
ZYNOAO YTIOXPEQZEQNN

ZYNOAO IAINON KEZAAAION & YTTOXPEQZEON

Zny.

1
10

10
10
1
12

13
14

15
20
16
18
19

19

19
17

O OMIAOZ H ETAIPEIA

31/12/10 31/12/09 31/12/10 31/12/09
64.655 70.403 17.179 17.877
31124 31.385 519 780
- - 101.719 101.719
5.904 7.844 5.904 7.844
479 1.482 200 348
102.162 111.114 125.521 128.568
39.083 26.267 16.236 14.862
37.464 37.389 21.206 22.262
10.408 10.342 4.699 2.586
11.070 3.153 7.945 3.153
110.372 82.942 4.261 3.042
208.397 160.093 54.347 45.905
310.559 271.207 179.868 174.473
37.297 37.297 37.297 37.297
72.147 67.263 69.960 67.263
90.152 73.176 15.887 13.280
199.596 177.736 123.144 117.840
199.596 177.736 123.144 117.840
8.625 8.393 1.056 824
10.089 10.340 9.502 9.868
10.057 8.734 2.344 2.204
7.917 8.828 - -
44 39 - -
36.732 36.334 12.902 12.896
53.113 42.449 13.370 14.497
11.748 6.052 5.914 3.833
9.370 8.572 24538 25.407
- 64 - -
74.231 57.137 43.822 43.737
110.963 93.471 56.724 56.633
310.559 271.207 179.868 174.473

O1 onpeiwoeig oTic aehideg 24 éwg 57 amoteAolv avamdéomaocTo Hépog auTtwy Twy Oikovouikwy Kataotdoswy
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KATAZTAZH ATTIOTEAEZIMATON XPHZHZ

Zny.
(moad oe xi1A1dde¢ eyow)
TTwARoeIg 5
KéoTtog TTwAnBévTWY 22
MikTé Képdog
Noimd é00da/(£€0da) ekpeTdAAeUONG 21
‘E€0da Acitoupyiac AidBsong 22
‘E€oda AioiknTikAg AciToupyiag 22
Képdn mpo Tépwv XpnuatodoTikwv & EmevduTikwy Amot/Twy
Xpnuarooikovopikd Ecoda/(EEoda) 24
Képdn mpo E6pwv
®opog €1003APATOG 25
Képdn peta andé Eopoug
Karavepnyéva oe:
- MeTéxouc Tng Etaipeiag
- Aikaiwpata Meioyngiag
Baoikd & amopsiwpéva képdn avd petoxh (eupw) 26

KATAZTAZH TIPOZOETOY ZYNOAIKOY EIZOAHMATOZ

Zny.
(moad oe x1AIdde¢ Eyow)
Képdn peta andé Eopoug
ATmoTiyunon mapdywywv XpnHATooIKOVOUIKWY péowv 11

ANoimd ouvoAikd €0oda petd amd @époug

ZUYKEVTPWTIKA OUVOAIKG £00d8a HETA and Eépoug

Karavepnpéva os:
- MeTéxoug Tne Etaipeiag
- Aikaiwpara Meloyngiag

0 OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
333.053 325.599 134.268 139.676
(287.299) (282.431) (114.884) (118.847)
45.754 43.168 19.384 20.829
1.345 1528 609 773
(12.445) (12.511) (5.086) (5.745)
(4.599) (4.533) (3.697) (3.677)
30.055 27.652 11.210 12.180
1.898 161 (24) (439)
31.953 27.813 11.186 11.741
(11.403) (9.471) (5.005) (3.875)
20.550 18.342 6.181 7.866
20,550 18.342 6.181 7.866
0,8540 0,7623 0,2569 0,3269
O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
20.550 18.342 6.181 7.866
4.438 16.481 2.251 16.481
4438 16.481 2.251 16.481
24.988 34.823 8.432 24.347
24.988 34,823 8.432 24,347
24.988 34.823 8.432 24.347

O1 onpeiwoeig oTic aehideg 24 éwg 57 amoteAolv avamdéomaocTo Hépog auTtwy Twy Oikovouikwy Kataotdoswy

2 eAida 21



=2 CROWN

Brand-Building Packaging™

KATAZTAZH METABOAOQN IAION KEEAAAINN

(moad oc x1AIdde¢ Eyow)

YwréAoimo oTic 1 Tavouapiou 2009

Aiagopd amoTipnong ouppoAdiwy avTioTaduiong KiveUvwy Tpony/vwy XpRoewv
AToTiunon ouppoAdiwy avTioTdBuiong KIvOUVWY Ttapouong XpRoewg
AvTIAOYIOUOC amoBepatikoU amé oupPoAaia ou éAngav oTh tapoloa Xphon
KaBapé képdog mep1ddou

AidBcon amoBeparikwyv

2 XNUATIoOPOC ATIOBEPATIKWY

ZUvoAo avayvwpliopévou kaBapol képdoug mep163ou

Mépiopa yia To 2008

Ynéhoimo otigc 31 Ackepppiov 2009

YwréAoimo oTi¢ 1 Tavouapiou 2010

Aiagopd amoTipnong ouppoAdiwy avTioTaduiong KiveUvwy Tpohy/vwy XpRoewv
AToTiunon ouppoAdiwy avTioTdBuiong KIvAUVWY Ttapolong XpAoEWS
AVvTIAOYIOUOC amoBepatikoU amé oupPoAaia ou EAngav oTh tapoloa Xphohn
KaBapé képdog mep1ddou

Ai1dBcon amoBeparikwyv

2 XNUATIOPOC ATIOBENATIKWY

ZUvoAo avayvwpiopévou kaBapoU képdoug mePIGdOU

Mépiopa yia To 2009

Ynéhoimo otigc 31 Acekepppiov 2010

(moad oe xi1A1ddeg eyow)

YnéAoimo oTi¢ 1 Iavouapiov 2009

Alagopd amoTipnong ouppoAdiwv avTioTaduiong Kiveuvwy Tpony/vwy XpAocwv
AToTiunon ouppoAdiwy avTioTdBuiong KIvAUVWY Ttapolong XpAoEWS
AVTIAOYIOUOC amoBepatikoU amé oupPoAaia ou EAngav oTh tapoloa Xphon
KaBapé képdog mep1odou

Ai1dBeson amoBeparikwyv

2 XNUATIoP6C ATTOBEATIKWY

ZUvoAo avayvwpiopévou kaBapolU képdoug mePIGdoU

Mépiopa yia To 2008

Ynoéhoimo otic 31 Ackepppiov 2009

YwnoéAoimo oTig 1 Tavouapiov 2010

Alagopd amoTipnong ouppoAdiwv avTioTaduiong Kiveuvwy Tpony/vwy XpAocwv
ATmoTiunon ouppoAdiwy avTioTdBuiong KIvAUVWY Ttapolong XpAoEWS
AvTIAoYIOU6G amoBepatikoU amd oupPpdAaia ou éAngav oTh tapoloa Xphon
KaBapé képdog mep1ddou

AidBcon amoBeparikwyv

ZXNUATIoP6¢ ATToBEpaTIKWY

ZUvoAo avayvwpiopévou kaBapol képdoug mep163ou

Mépioua yia To 2009

Ynohoimo oTi¢ 31 Ackepppiov 2010

O OMIAOZ
MeTox1kd Ano'eepa'rmé Aoima AmnoTeAéopara ZOYOAO
KepaAaio EUA,O vne anoBeparika €Ig véov IB«w\'/
aiac* Kegahdiwy
37.297 (8.010) 57.595 59.159 146.041
- 1.905 - - 1.905
- 8.028 - - 8.028
- 6.548 - - 6.548
- - - 18.342 18.342
- - 1197 (1.197) -
- 16.481 1.197 17.145 34.823
- - - (3.128) (3.128)
37.297 8.471 58.792 73.176 177.736
37.297 8.471 58.792 73.176 177.736
- 4,051 - - 4.051
- 2.783 - - 2.783
- (2.396) - - (2.396)
- - - 20.550 20.550
- - 446 (446) -
- 4.438 446 20.104 24.988
- - - (3.128) (3.128)
37.297 12.909 59.238 90.152 199.596
H ETAIPEIA
MeTox1Kd A"O,e eHaTIkd Aoird AmnoTteAéopara ZOYOAO
KepdaAaio WA,O vne anoBeparika €IC véov IB(wY
afiac* KegaAaiwv
37.297 (8.010) 57.595 9.739 96.621
- 1.905 - - 1.905
- 8.028 - - 8.028
- 6.548 - - 6.548
- - - 7.866 7.866
- - 1197 (1.197) -
- 16.481 1.197 6.669 24.347
- - - (3.128) (3.128)
37.297 8.471 58.792 13.280 117.840
37.297 8.471 58.792 13.280 117.840
- 4,051 - - 4.051
- 596 - - 596
- (2.396) - - (2.396)
- - - 6.181 6.181
- - 446 (446) -
- 2.251 446 5.735 8.432
- - - (3.128) (3.128)
37.297 10.722 59.238 15.887 123.144

*H petaPoAh Twy amoBepaTikwy eUAoyng afiag Tn ouykpITIKAC TTepiddou (1/1-31/12/09) mapouaidleTtal He Sia@opeTIKG TPOTIO, ATIO OTI
KATA TNV avTioToiXxn TEPOUVA BnUodicuan, yid oKoTloUG opBOTEPNG ATIEIKOVIONG TWV OXETIKWY KIVAEWY Kal KAAUTEPNG TTANPOYOPNONG.

O1 onpeiwoeig oTic aehideg 24 éwg 57 amoteAolv avamdéomaocTo Hépog auTtwy Twy Oikovouikwy Kataotdoswy
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KATAZTAZH TAMEIAKQN POON

(moad oe xiA1ddeg eyow)

AciToupyikéc ApaoTnp1éTnTeg

Képdn mpo Bopwv

TTAéov/(Meiov): TTpooappoyécg yia

- ATtoopéocig (evowpatwy & AUAWY TIEPIOUTIAKWY OTOIXEIWV)
- ATloopECoEIG ETIXOPNYNOEWY

- TTpoPAéyeig

- Xphuatooikovopikd £¢00da

- XpewoTikoi Tokol kait Zuvagh EEoda

TTAéov/(Meiov) TTpooappoyég yia MetaPoAéc KegpaAaiwv Kivnong
Meiwon/(A0Enon) AoBepdTwy

Meiwon/(AuvEnon) ATtaiThoswv

(Meiwon)/AuEnon Ymoxpewoewv (mAnv Tpamelwv)

Meiov: XpewoTikoi Tokol & Zuvaph EEoda katapePpAnuéva

Meiov: KatapepAnuévor opoi

Z0voho Eiopousv/(Ekpolv) and Acitoupyikéc dpaotnpiétnteg (a)

EmnevduTikéc ApaoTtnpiéTnTeg

Avyopd Evowpatwy & AuAwyv TTayiwv TEPIOUGIAKWY OTOIXEIWY
Eiompdgeic amé TTwAkoeig Evowpatwy & AuAwy TTayiwv
EiompaxBévrec Tokol

Z0voho Eiopouv/(Ekpolv) and emevduTikég dpaotnpioTnteg (P)

XpnuatodoTikég ApaoTnpidTnTeg
Eiompdeic ané ekdoOévra / avaAngBévra Adveia
Mepiopata TTAnpwOEvTa

Zuvoho Eiopowv/(Ekpouv) and XpnuartodoTikég dpaotnpidoTnteg (Y)

Znu.

64&7
21
20415
24
24

10
19
24

6&7

24

19
19

KaBaph AlEnon/(Meiwon) Tapeiakiv AiaBeoipwv & Iood0vapwy wepid6dou

(a+p+y)
Tapeiakd AiaBéoipa & ToodUvapa évaping mepiddou
Tapeiaka AiaBéoipa & IoodUvapa ARENG mep16Sou

O1 onpeiwoeig oTic aehideg 24 éwg 57 amoteAolv avamdéomaocTo Hépog auTtwy Twy Oikovouikwy Kataotdoswy

12
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0 OMIAOZ H ETAIPEIA

2010 2009 2010 2009
1/1-31/12 | 1/1-31/12 1/1-31/12 | 1/1-31/12
31.953 27.813 11.186 11.741
8.858 10.802 2572 2.978
(849) (849) - -
(169) 1037 (284) 878
(1911 (516) (181) (146)
13 355 205 585
37.895 38.642 13.498 16.036
(12.816) 12.366 (1.374) 3.437
2.381 (15.471) 611 (1.624)
11.376 (35.511) (1.987) (21.485)
(13) (355) (205) (585)
(7.339) (10.450) (4.776) (2.964)
31.484 (10.779) 5.767 (7.185)
(3.091) (3.568) (1.855) (1.074)
262 447 262 447
1911 516 181 146
(918) (2.605) (1.412) (481)
- - - 7.000
(3.136) (3.130) (3.136) (3.130)
(3.136) (3.130) (3.136) 3.870
27.430 (16.514) 1.219 (3.796)
82.942 99.456 3.042 6.838
110.372 82.942 4.261 3.042
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ZHMEIQZEIZ ETITI TON OIKONOMIKNON KATAZTAZENN

1. MENIKEZ TTAHPOZOPIEZ 'TA TIZ APAZTHPIOTHTEZ TOY OMIAOY

H CROWN Hellas Can Biounxavia Eidwv Zuokeuaciac A.E. (oTo e€Ac avapepduevn wg «Etaipeia») civar Aviovuun Etaipeia, n
omoia 18pUBNKe oTic 02 AmpiAiou 1965 (8EK 15/1965), éxer £édpa To ARpo Xahavdpiou, EBvikA¢ AvTiotdoswg 57, T.K. 152 31,
ABnva, EAAGSa pe avTikeipevo epyaoiwv Th Biounxavikh TTapaywyn, Epmopia kai eioaywyn Eidwv Zuokeuaciag KAOe Hop@Ac Kai
€idouc, oupTTEPIAAUPAVOUEVWY OXETIKWY TIPWTWY UAWY Kai pnxavoAoyikoU e€otAiopo0.

O1 evomolinuéveg OIKOVOUIKEG KaTaoTdoel¢ Tou Opidou CROWN Hellas Can (oto €€Ag avagepdpevog wg «Opihog»),
mepiAauPpdvovTal oTIC eVOTIOINUEVEG oIKOVOHIKEG KaTdoTdoeig Tng CROWN HOLDINGS INC., Corporate Headquarters, One
Crown Way Philadelphia, PA 19154-4599, U.S.A.

O Ouihog, ekTé¢ Thg UnTpikig CROWN Hellas Can, mepiAaupdver Thv akéAouBn BuyaTpikf eTdipgid h oTroia evoToigiTal He TN
HEB0d0 TG OAIKAG evowpdTwong:

% OUPHETOXAG TNC UNTPIKNAC

. E5
Emwvupia Edpa eTalpeiag oTo kewdAaio BuyatpikAg

Pol. Ind. El Sequero
Crown Bevcan Espana S.L. Avda. Del Ebro Parcelas 34y 35 A 99.999%
Agoncillo (La Rioja), Spain

O1 ouvnupéveg Oikovopikéc KaraoTtdoeic eykpiOnkav améd 1o AloiknTiké ZuppoUAio Tng «CROWN Hellas Can Biopnxavia
Eidwv Zuokevaciac A.E» Tnv 24/2/2011 kar éxouv avapTnOei oTo 8&1adikTuo, OThv hAeKTpovikh dicUBuvon
www. crownhellascan. gr.

2. ZYNOYH BAZIKON AOTFIZTIKOQN APXON

2.1 Baon mpocToipaociag Twv Oikovouikwy Karaotdaoswv

O1 TapoUoeC ETAIPIKEC KAl EVOTIOINUEVEG OIKOVOUIKEC KATAOTAOEIC €xouv ouvTaxOei amd Tn Aloiknon olppwva pe Ta AiebBvh
TTpéTuTta XpnuarooikovopikAc Avagopdc (ATTXA), kai Tic Aigppnveiec Tne Emitpomtic Aigppnveidv twyv AigBviov TTpoTUmtwy
XpnuatooikovoliKAG Avagopdc, 6Twe éxouv UI0OeThOei amd Thv Eupwrdikh Evwon kai ta ATTXA mou éxouv ekdoBci amd To
Zuppouhiio AigBvisy AoyioTikwyv TTpotUtwy (ZAATT).

O1 oIKOVOUIKEC KATAOTAoEIC yia Th Xphon mou éAne Ttnhv 31/12/10 karaptioThkav pe pdon Ti¢ id1e¢ AoyioTIKEC apxEC, Tou
akoAoUBRONKav yia Thv £ToIPACId Kdl TTdpouUdiaoh TWV 0IKOVOUIKWY kaTaoTdoswy Tn¢ Etaipeiac kai Tou OpiAou yia To 2009.

O1 0IKOVOUIKEG KATAOTAOEIG €XOUV OUVTaxOei e Pdon TNV dpxn Tou 10TOPIKOU KOGTOUG.

H oUvtaln Twv oikovopikwyv KataoTdoswv oUppwva pe Ta ATTXA amaitei Tn Xphoigomoinon UToAoyiopwyv Kai UTToBéoewy TTou
emhpedlouv Ta avagepOEvTa TOOd TWV TTEPIOUCIAKWY OTOIXEIWY Kal UTTOXPEWTEWY, TN YVWOTOT0INON £VEEXOHEVWY ATTAITACEWY KAl
UTIOXPEWOEWY KATAd TNV NUEPOUNVIA TWVY OIKOVOUIKWY KATAOTACEWY Kdi Td avagepOévta mood eoddwv Kai e€6dwv Katd Tn didpKeia
™G xphong uméd avagopd. O1 uttohoyiopoi pacilovral aThv KaAUTepn duvaTh yvion The S1eUBuvang The Etaipeiac kai Tou OpiAou oe
oxéan He TIC Tpéxouoeg ouvlOnkeg Kai evépyeieg. O1 meploxéc mou xpnlouv HeyaAUTepou PaBuUoU UTOKEINEVIKOTNTAC A €ival
au€npévng ToAUTTAOKOTNTAG R OTTOU 01 UTT0OE0EIC Kal 01 EKTIUACEIC €ival ONUAVTIKEG YIA TIC OIKOVOUIKEG KATAOTACEIC avd@épovTdl
oth Znuciwon 3. Opiopéva ouykpITIKA KovdUAI avaTtalivopuRbnkav yid va eival oUuyKpioigd He Td avTioToixd ThG Tpéxouodg XpAong.
Tuxov diagopéc 0c TTOOA TWY OIKOVOUIKWY KATAGTACEWY Kal avTioTolXd TTodd OTIG GNUEIWOEIC 0PEIAOVTAl O OTPOYYUAOTIOINDEIG.

2.2 Néa mpéTuma, diepunveieg kai Tpowomoinon wpoTUTWY

ZUYKEKPIPEVA VA TTPOTUTIA, TPOTIOTIOINGEIC TTPOTUTTWY Kal Sigpunveieg €xouv €kdoBei, Ta omoia gival UTTOXPEWTIKA yid AOYIOTIKEG
Tep16doug mou Eekivouv Katd Th didpKela TnG tapoloag xpAong K petayevéaTtepa. H ekTipnon Tou OpiAou aXeTIKA We Tnv emidpaon
amoé Thv €QApHOYA QUTWY TWV VEWY TTPOTUTIWY, TPOTIOTTIOINCEWY Kal S1EPUNVEIWY TTApATIOETAlI TAPAKATW.
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TTpdTuTa Kal JIEPUNVEIEC UTOXPEWTIKEC Yid TNV TPEXOUTA OIKOVOUIKA Xphon

ATIXA 3 (AvaBewpnuévo) «Zuvevoelc Emixeipnoswv» kai AATT 27 (Tpomowmoinuévo) «Evomoinpévee kai Idiaitepeg
Oikovopikég Karaotaoeig»

To avaBeswpnuévo ATTXA 3 eiodyel id ocipd alAaywyv aTo AoYIOTIKO XEIPIOPS OUVEVWOEWY ETIIXEIPACEWY O oTroieg Ba emnpedoouv
To Tood ThG avayvwploBcioag umepaliag, Ta amoTeAéopard TnG avagepdPevng TepIddou 0TV 0TToid TIPAYHATOTIOIEITAI h ATTOKTNON
EMIXEIPAOEWY KAl TA PHEAAOVTIKA amoTeAéopara. AuTEC ol aAAayég TtepiAapPdvouv Tnv e€odoTroinon damavwy Tou oXeTiovTal HE TV
amoKTNON Kal TNV avayvwpion peTayevéoTepwyv HeTAPoAwv oTnv eUAoyn afia Tou evdexopevou Tipapatog (“contingent
consideration”") ota amoteAéopara. To Tpomomoinuévo AATT 27 amaitei ouvaAAayéc Tou odhyoUv ot dAAayéC  TTOGOOTWY
OUHHETOXNAC g€ BuyaTtpikA va kataxwpoUvTal otnv kaBaph Béan. To TpomoToinuévo TTPOTUTIO HeTAPAAAEI TO AOYIOTIKO XEIPIOUO Yia
Ti¢ {nyieg Tou TpayuaToToloUvTal amd BuyaTpikh eTdipeia KABWE kal TG amwAeiag Tou eAéyxou Buyatpikig. EmimAéov, Sivetar n
duvaroTnta mIAOYAC, 0 KAOe ouvévwon eMIXEIPAOEWY, 0 ATTOKTWY va EMIUETPA TUXOV Ph €AéyXouod OUPHETOXA OTOV ATTOKTWHEVO
€iTe otnv eUAoyn alia €iTe OoTOo aAvaAoyikd TOOOOTO TOUC €Ti TNG Wn €AéyXouodg OUMHETOXAC, Twv KaBdpwv avayvwpioijwy
TTEPIOUCIAKWY OToIXEiWV Tou amokTwpevou. O ‘Ouihog epappdler autég TIg ahhayég amd Thv 1n Tavouapiou 2010.

ATIXA 2 (Tpomomoinon) «TTapoxéc wou E€aptiivral and Tnv Afia Twv MeToxwv»

T KOTOC TNC TPOTIOTIOINONG gival va amoodghvioel To Tredio epappoyAc Tou ATTXA 2 kai To AoyIOTIKO XEIPIOHS yia TIC dpoiPpéc TTou
e€apTwvTal amé Thv afia Tng peToXAG Kai diakavovi{ovTal ToIG HETPNTOIG OTIG EVOTIOINUEVEG N ATOHIKEG OIKOVOUIKEG KATAOTACEIG
TNG OIKOVOUIKAG ovTdTNTAC Tou AauPdvel aya®d h utthpeaicg, dTav h oIKOVOUIKA ovTOTNTA SV €XEI Kapia uoxpéwon va e£opARoEl
TIc apoiPpéc mou efapTwvtal and Thv afia Twv peToxwv. H Tpomomoinon auth Sev emhpedlel TIC OIKOVOUIKEG KATAOTACEIC TOU
OuiAovu.

AATT 39 (Tpomomoinon) «Xpnuartooikovopika péoa: Avayvwpion Kai Emipétpnon»

H mapolUoa Tpomomoinon amooagnvilel Tov TpOTO He Tov oTroio Ba £mpeme va e@apHOovTdl, 05 CUYKEKPILEVEC TTEPITTWOEIC, Ol
apxég mou kaBopifouv KaTd mooo évag avTioTaOuiI{opevog Kivauvog N THAHA TWV TAPEIGKWY POWV EUTITITEI 0TO TEdio £QAPHOYAG
ThG AoYIOTIKAC avTioTdBuiong. H Tpomomoinon auth spappdéletar amd Tov OpiAo.

EAATTXA 12 - Zupgwviec TTapaxwpnong (cUpewva pe Thv uioBétnon amd thv EE, spapudletar via Ti¢ eThoieC TTepI680UG TTOU
EekivoUv TV A petd Thv 30 MapTtiou 2009)

H dicpunveia avagépetal oTIC ETAIPEIEC TTOU CUHHETEXOUV 08 OUHQWYieC Ttapaxwphnong. H diepunveia auth dev €xel epapoyh oTov
‘Ovuiho.

EAATTXA 15 - Tupgwvicsg yia Tnv KATAOKEUR akivnTng weplouoiac (oUpgwva pe Thv uioBéthon amd thv EE, epappdéletar yia Tig
eTAOIEC TtEPI6OUC Trou Eekivouv Thv i peTd Tnv 1 Tavouapiou 2010)

H digpunveia avagépeTal aToug UPIOTAHEVOUG BIAPOPETIKOUG AOYIOTIKOUG XEIPIOHOUG Yia TIGC TWANCEIC akivnTng Tepiouaiag. Mepikég
0IKOVOUIKEC ovTdTNTEC avayvwpilouv To £00d0 oUppwva pe To AATT 18 (3nA. éTav peTagépovral ol Kivduvol Kal Td o@éAn
KUPIOTNTAC ThG akivnThg Teplouciag) kai dAAec avayvwpilouv To £0080 avdAoyad pe To oTAdI0 0AOKARPWONG ThG akivnTng
Ttepiouoiac oUppwva pe to AATT 11, H Sicpunveia Siaoapnvilel Tolo TpdTUTTIO TPETEI va €@appooTei oc KABe mepimTwon. H
digppnveia dev £xel epappoyh atov OpiAo.

EAATTXA 16 - AvriotaBpiocic piac kaBaphc emévduong oe ekpeTAAAeuon oTo e€wTepikd (oUppwva pe Thv UI0BéTnon améd Thv
EE, epapuéleTai yia Tig eTROIEC TrEp16doug Tou Eekivouv Thv A peTd Tnv 1 TouAiou 2009)

H diepunveia éxel epappoyh oc pid OIKOVOUIKA ovToThTa Tou avTioTaBuiler Tov Kivduvo £évou VOUioNdTog TTOU TPOKUTITEI ATd
kaBdph emévduon ThG oc eKUETAAAEUON 0TO eWTEPIKG KAl TTANPET TOUG GPOUC Yid AoyIOTIKA avTioTdBpiong cuppwva pe To AATT 39.
H &iepunveia mapéxel odnyieg OXETIKA He TOV TPOTTO HE TOV OTOIO Hid OIKOVOHIKA ovTOTNTA TPETel va KaBopioel Ta Tood Tou
avataivopgoUvTal amé Ta idia KepdAdia oTa amoTeAéopaTa T600 yid To PHECO avTIoTABUIoNS 600 Kai yid To avTioTaBulduevo oToixeio.
H diepunveia dev éxel epappoyh atov Opiho, kaBuwe o ‘Opihog dev epappdlel AoyIoTIKA avTioTaOuiong yia omoladAmoTe emévduon oc
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EKHETAAAEUON 0TO e§WTEPIKO.

EAATTXA 17 «Aiavopi pn Xpnpatikwy mwePIOUCIAKWY OTOIXEIWV OTOUC HETOXOUC» (oUHpwva pe Tnv vioBétnon amd Tnv EE,
epappolerar yia Tig eTAoIEC TTeP16doug Tou EekivoUv Thv A peTd Thv 1 TouAiou 2009)

H 8iepunveia mapéxer kaBodnynon oTov AoyioTIKG XEIpIOHO Twv akdAouBwv pn apoipaiwv (non-reciprocal) diavopwv aToixeiwv
EVEPYNTIKOU ATIO TV OIKOVOMIKA OVTOTNTA OTOUC HETOXOUG TOU evepyoUv UTO Tnv 131I0TNTA Toug w¢g péToxol @ a) diavopéc pn
XPNHATIKWY oToIXeiwv evepynTikoU Kai P) Siavopég Tou divouv OTOUC HETOXOUC TNV €TIAOYA amoAdPAC &€iTe pn XpNUATIKWY
oToIXEIWV EVEPYNTIKOU €iTe peTphTWwv. H digppunveia auth dev emnpedlel TIC 0IKOVOUIKEC KaTaoTdoeig Tou OpiAou.

EAATTXA 18 «MeTaPiPpaceic meplouoiakwy oToixeiwv and meAdree» (oUppwva pe Tnv uioBéthon amé Thv EE, cpappoleTtal yia
eTAaIEC TTEPI630UC TTou ekivouv Thv i HeTd Thv 1 Noeuppiou 2009)

H ieppnveia dicukpiviCel Tic anaithoeic Twv ATTXA yid TIC GUHQWVIEC OTIC OTIOIEC N OIKOVOUIKA ovTOTNTA Adupdvel amd évav
TeAATN €va EVOWHATO TTEPIOUTIAKO OTOIXEIO, TO OTIOI0 TTPETEI TN OUVEXEID VA XPNOIHOTIOINGE! YId va TIApEXEl OTOV TTEAATN TN ouvEXN
Tpoopacn oc ayabd A oe UThpeaieC. Z& OPIOHEVEC TIEPITITWOEIC, N OIKOVOUIKA ovToTNTA AduPpdvel petpntd améd évav meAdTn Tou
TPETEI va XpNoIHoTToinBoUv Hovo yid Thv amdKThon R TNV KATAOKEUR TOU EVOWWATOU TEplouaiakol aToixeiou. H digpunveia dev €xel
epappoyh atov Opiho.

TpomomolfoelC 0 mpdTuma mou amoTeAoUv éva TUAUA ToU mpoypduparoc eThoiwv PeATiwoswy yia 7o 2009 tou ZAATT
(ZuppouAio AieBvuv AoyioTikiv TTpotUmwv)

O! TapakATWw TPOTIOTIOIACEIC TIEPIYPAPOUV TIC ONUAVTIKOTEPEC dAAayéc mou umeioépxovtdl ota ATTXA w¢ emakdAouBo Twv
amoTeAeoUdTWY Tou eTAoIOU Tpoypduparoc PeATiwoswy Tou ZAATT mou dhpooieUtnke Tov Ampidio 2009. O1 mapakdTw
TPOTIOTTOIRCEIC 10XUOUV YId ThV TpéXoUad OIKOVOUIKA Xphon. Emiong, epdoov dev avapépeTal d1dQopeTIKA, Ol TPOTOTIOINCGEIG AUTEC
dev £X0UV ONUAVTIKA ETTITWON OTIC 0IKOVOUIKEG KaTaoTdoeig Tou OpiAou.

ATTXA 2 «TTapoxéc wou E€apTvral and Tnv Afia Twv MeToxuv»

H Tpomomoinon emiPePpaiiivel 411 o1 €109op£EC HIAC ETIIXEIPNONG Yid Th oUoTdoh piag koivoTipaiag kai o ouvaAAayéC KoivoU eAéyxou
e€aipolvTal amd To medio epappoyhc Tou ATTXA 2.

ATIXA 5 «Mn KukhogopoUvta TTepiouciaka Zroixeia wou Karéxovral mpo¢ TTwAnon kai Aiakoneioeg ApaotnpiéTntec»

H Tpomomoinon amoocapnvi{el yVWOTOTOINCEIC TTOU dmaiToUvTal 6gov agopd Td HUn KUKAo@opoUvTa Teploudiakd oToixeia mou
KATATAooOVTdl WG KATEXOHEVA TTPOG TTWANON A TG diakoTmeioeg SpaoTnpIOTNTEG.

ATTXA 8 «KAadoi ApaotnpioTATwy>

H Tpomomoinon mapéxel dIEUKPIVIoeIC 600V Ad@opd ThV YVWOTOTI0INGN TTANPOPOPIWY GXETIKA HE TA TTEPIOUCIAKA OTOIXEId TOU TOHEQ.

AATT 1 «TTapouciaon Twv Oikovopikwyv Karaotaoswvs

H tpomomoinon mapéxel dieUkpivioelg 0TI o TIBavog 31aKavovIOUOg HIAC UTTOXPEWONG HE TNV £KJOON CGUHHETOXIKWY TiTAWV dev €XEl
0X£0N HE ThV KATATAEA TG WE KUKAOYOPOUV A un KUKAOYopoUV aToIXEio.

AATT 7 «Karaotaoeic Tapeiakiwv Powv»

H Tpomomoinon amaitei 011 povo o1 damdveg ToU KATAANYouv O€ €va avayvwplopévo TTEPIOUCIAKO OTOIXEi0 aTnV KaTtdotaon Tng
0IKOVOUIKAG B¢ang pmopolv va katatdooovTal wg emevAUTIKEG dpaoTnPIOTNTEG.
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H Tpomomoinon mapéxel SIEUKPIVIOEIC WG TPOG Thv Katdtafn Twv HIoBWoswv ynmédwv Kal KTIpiwv wg XpnpatodoTikEG R
AEITOUPYIKEC HIoBWOEIG.

AATT 18 «'Eooda»

H Ttpomomoinon mapéxel mpooOeTn KABodAYnon OXETIKA HE Tov KABoplodd WC TPOC TO AV N OIKOVOHIKA OVTOTNTA evepyei Wg
TIPAKTOPEVOHEVOC/ EVTOAEAC N TTIPAKTOPAC.

AATT 36 «Anopciwon Afiac TTepiouotakwy ZToixeiwvs

H Tpomomoinan dicukpivilel T h peyaAUTepn povdada dnpioupyiag TAPEIAKWY pOWV aThY oTroid TTPETEl va eMIPEPIOTEI h uTtepalia yia
TOUC OKOTIOUG Tou £AEYXOU amopsiwaong civail évag AciToupyikog Topéag 6mwe opileTal améd Thv mapdypago 5 tou ATTXA 8 (3nAadh
TpIV amd Th ouyKEVTpwon/dBpoion Twv TOHEWV).

AATT 38 «AiUAa TTepiouoiakd Zroixeia»

O1 Tpomtomoifoeic disukpiviouv (a) TiIC amaiThoeig aupgpwva pe To ATTXA 3 (avaBswpnpévo) 60ov dpopd To AOYIOTIKO XEIPIOHS TWV
AUAWV TTEPIOUCIAKWY OTOIXEIWY TTOU ATOKTABNKAV O¢ pia ouvévwon emixeiphogewy Kai (B) Thv Tepiypdph Twy peBodwyv amoTipynong
TIOU XPNOIHOTIOIOUVTdI EUPEWE ATIO TIC OIKOVOMIKEC OVTOTNTEG KATA TNV emiPéTpnon The eUAoyng afiac Twv dUAWV TrepIouaIakwy
OTOIXEIWV TTOU ATTOKTABNKAV 0 Hia ouvévwon eTiXelpAocwy Kail dev diampaypaTelovTal o€ eVEPYEC AYOPEC.

AATT 39 «Xpnuatooikovopika Méoa: Avayviipion kai Emipétpnon»

O1 tpoTromoinaeic agopoUv (a) SIEUKPIVIOEIC OXETIKA HE TNV AVTIHETWTIION TWV KUPWOEWV/ TTPOoOTiwy amd TpoTAnpwih daveiwv wg
Tapdywya oTevd ouvdedepéva pe To KUplo aupPoAaio, (B) To medio amaAAayng via Tig ouppdoeig ouvévwaong emixeiphoewy kai (y)
dicukpIvioelc 0TI Ta Képdn A CnpIEC amd avTioTAOpion TAueEldkwy powv HIdC TPOOBOKWHEVNG OUVAAAGYAC TIpémel va
emavaraivounBolv amd Ta idia kepdAdaia ota amoTeAéopara otnv Tepiodo KATA Thv omoid n avTioTaBui{dépevn TPoodoKWHEVh
Tapelakn pon emnpedlel Ta amoTeAéopara.

EAATIXA 9 «Emnavekrignon Twv Evowpatwyuévwy TTapaywywv»

H tpomomoinon dicukpiviler 611 n EAATTXA 9 8ev 1oxUel oc mBavh €mavekTiunon, Katd Thv nuepopnvia TG amokTNong, Twy
EVOWHATWHEVWY TTapaywywy o€ cuppoAdid TTou amoKTABNKAV g€ Hia ouvEVWon ETTIXEIPATEWY TTOU dQOPd OIKOVOUIKEG OVTOTNTEC TTOU
TeAOUV UTTO KoIVO €AcyXoO.

EAATIXA 16 «AvtiotaByioeic piac KaBapric Enévduong oe EkpetaAAcuon oto EEwTepikd»

H Tpomomoinon avagéper 0TI, oc avTiotdOuion piac kaBapAg emévduong oe ekPeTAAAeuon oTo efwTepikO, KATAAAnAA péoa
avTIoTABUIONG UTTopEi va KATEXOVTAl amd OTOIAdATIOTE OIKOVOUIKA ovTOTNTA £VTOC ToU opiAou, cupmepiAappavopévng Tng 18iag
eKPETAAAEUONC 0To e€WTEPIKY, EPOOOV TTANPOUVTAI OpIoUEVEG TIPOUTIOOETEIC.

TTpéTuna Kai diepunveieC UTOXPEWTIKEC Yid wepiddoug mou Eekivolv Tnv f petd and 1" Iavouapiov 2011

ATTXA 9 «Xpnuarooikovopika péaa» (e@appoleTal oTIC eTAGIEC AOYIOTIKEC TTep1ddoug Trou Eekivouv Tnv A pueTd Thv 1n Iavoudpiou
2013)

To ATTXA 9 amoteAci To TpWwTo PéPOG TNE TPWTNG pdong ato épyo Tou ZAATT (ZuppoUAio Aigbviuv AoyioTikwy TTpoTUTWy) via
Tnv avtikatdotaon Ttou AATT 39. To ZAATT okomelel va emekteivel To ATTXA 9 katd tn didpkeia Tou 2010 étol Wwote va
TpooTeBoUv véeg amaITACEIC yid ThV Tagivounon Kai Thv €TILETPNON TWV XPNHUATOOIKOVOUIKWY UTTOXPEWOEWY, TNV amoavayvupion
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TWV XPNHATOOIKOVOUIKWY péowv, Thv amopsiwon The afiag, kai Th AoyioTikA avTtioTdOuiong. To ATTXA 9 opiler 6TI 6Aa Ta
XPNHUATOOIKOVOUIKA TTEPIOUOIAKA  OTOIXEId EMIHETPWVTAI dpXIKA oThv  eUAoyn aia Tougc ouv, OThV TEPIMTTWON €VOC
XPNHATOOIKOVOUIKOU TEpIoUdIdkoU aToiXeiou Tou dev cival oThv elUAoyn afia péow TwV ATTOTEAEOUATWY, OUYKEKPIHEVA KOOTN
ouvahAaywyv. H peTayevéoTeph eMIPETPNON TWV XPNHATOOIKOVOUIKWY TTIEQIOUTIAKWY OTOIXEIWY YiVETAI €iTE OTO ATOOPETHEVO KOOTOG
gite otnv elAoyn alia kar e€aptdrai amd To EMIXEIPNPATIKO HOVTEAO TNG OIKOVOMIKAC OVTOTNTAC OXETIKA We Th Siaxeipion Twy
XPNHATOOIKOVOUIKWY TTEPIOUCIAKWY OTOIXEIWY KAl TWV CUUPATIKWY TAPEIAKWY POWV TOU XPNHATOOIKOVOMIKOU TreplouaiakoU
otoixeiou. To ATIXA 9 amayopelel emavataivVoUAoEeIC, EKTOC ATTO OTTAVIEC TEPITTWOEIC TTOU TO ETIXEIPNUATIKG HOVTEAO TNC
OIKOVOUIKAG OVTOTNTAG aAAAEel, Kal OTNV TIPOKEIPEVN TIEQITTITWAON N OIKOVOUIKA OVTOTNTA aTaITEiTAl va emavaTtalivounoel HeAAOVTIKA
Ta emhpealopeva XPNUATOOIKOVOUIKA TEpioudidkd oToixeid. Zopewva pe TIc dpxéc Tou ATTXA 9, 6Aec o1 emevdloelc ot
OUHHETOXIKOUC TiTAOUC TIpETEl va emipeTpwyvTal oe eUAoyn aia. EvroUToig, h dioiknon éxer Tnv emiAoyh va mapoucidlel ota Aoimd
OUVOAIKA £€003a Ta TpaypaTomoin@évTa kai Un mpaypatomoin®évra képdn kar {nuiég elAoyng agiag oUHHETOXIKWY TiTAWV TTou dev
KATEXOVTAlI TPOGC EUTOPIKA €KPETAAAEUON. AUTOC o TPoodIopIOUdC YiveTal KATd Thv dpXIKA avayvwpion yia KdBe éva
XPNHATOOIKOVOUIKO Hédo EexwploTd kai ev pmopei va ahAd€er. Ta képdn kai o {nuiég eUAoyng aiag dev peTagépovral ota
amoTeAéopaTa peTayevéoTepd, ev Ta é00da amd pepioparta Ba ouvexiocouv va avayvwpilovral ota amoTteAéoparta. To ATTXA 9
katapyei Thv e€dipeon TNG EMIPETPNONG OE KOGTOC YId TIC HN EICNYHEVEC HETOXEC Kdl Td Ttdpdywyd o€ pn £lonyHEVEG HETOXEC, AAAd
Tapéxel kaBodnynon yid To TOTE To KOGTOC UTIOPE va €ivdl avTITTIPOOWTEUTIKA eKTiPnon Thg eUAoyng aliac. O Ouihog PpiokeTal otn
diadikaocia ekTipnong Tng emidpaong Tou ATTXA 9 oTIC olkovopikéG Tou KataoTtdoeic. To ATTXA 9 8ev umopei va epdppooTei
vwpiTtepa améd Tov Opiho 31671 dev £xel UIOOeTNOEI amd Thv Eupwmdikh Evwon. Mévo dtav uioBeThBei, o Opihog Ba amogpaocioel edv
Ba epappdoel To ATTXA 9 vwpitepa améd Thv 1 Iavouapiou 2013.

AATT 12 (Tpowomoinon) «Eépor c100dApaToc> (cpapudleTal yia eTACIEC AoyIoTIKEC TTepIddoug Tou Eekivouv Thv R peTd Tnv 1n
Tavouapiou 2012)

H tpomomroinon Tou AATT 12 mtapéxel wia TpakTikA néBodo yia Thv emipéTonon TwWY avaPaAAdUEVWY @OPOAOYIKWY UTTOXPEWOEWY Kal
avaparAoUEVWY YopoAoYIKWY TTEPIOUCIAKWY OTOIXEIWY OTav eEVIUTIKA akivnTa emipeTpwvTal pe Th éBodo eVAoyng afiag olpgwva
pe To AATT 40 «Emevduoeig o akivnta». Zopgpwva pe To AATT 12, n emipétpnon The avapaiAdpevng popohoyiac €aptdrar améd Tov
TPOTIO TTIOU N OIKOVOMIKA OVTOTNTA avapével va avakTAGEl TO TTEPIOUCIAKO OTOIXEi0: HEOw TG XPAONG ToUu R Héow ThG TWANONG.
Aoyw Tng duokoAiag Kal UTIOKEIPEVIKOTNTAG OTOV KaBopiopd Tou TpOmou avdktnong Thg afiag 6Ttav To emevdUTIKO akivnTo
empeTpdTal o eVAoyn alia oppwva pe To AATT 40, n Tpomomoinon auTh eioaydyel Thv uTtéOson OTI To £TeVEUTIKO akivhTo Oa
avakTnBei €€'0AoKARPoOU péow ThG TTWANONG. AUTHA N UTOOeon KATAPPITTTETAI €AV To eMEVBUTIKO AKiVNTO ATTooPéveTal Kal aTTOTEAEI
HEPOC EVOC ETTIXEIPNHATIKOU HOVTEAOU OTTOU 0 OKOTTIOC €ival va avakThOoUV Ta 0IKOVOUIKA 0@EAN TTOU EPTTEPIKAEIOVTAI OTO ETTEVAUTIKO
akivnto péow TG XPAONG Tou Kai OxI Héow The mwAnhong. H umdBeon auTh dev KaTdppiTTeTal yid YATEda Tou gival emevAUTIKA
akivnTa, emeidn h afia Twy ynmédwv pmopei va avaktnBei pévo péow mwAnong. H Tpomomoinon auth dev éxel akdpn uioBeThOei
amd Tnv Eupwmdikh Evwon.

AATT 24 (Tpowomoinon) «lvwoTowoinoelg ouvdedepévwy Hepwv» (cpappdleTal yia eTACIEG AOYIOTIKEC TrEpI6SoUC TTou EeKivouy
Tnv f wetd Thv 1n Iavouapiou 2011)

H mapoloa Tpomomoinon emixelpei va HEIWOEN TIC YVWOTOTOINGEIG TwWV ouvaAAaywv avdueoa oe ouvdedepéva pépn dnuociou
(government-related entities) ka1 va amooagnvioel Tnv évvoid Tou ouvdedeHEVou HEPOUG. ZUYKEKPIUEVA, KATAPYEITAI N UTTOXPEWAN
Twy ouvOedeEVWY HePWY BNUOGIOU va YVWOTOTIOINOOUV TIGC AETITOpéPEIEC OAWV Twyv ocuvaAAaywyv pe To Onudoio kal pe dAAa
ouvdedepéva pépn dhuociou, amooagnvilel Kal AdTAOTIOIEI TOV OpIOUO ToUu ouvAedepévou PEPOUC Kal eTTIPAAAE! ThY yvwaToTroinon Ox!
HOVO TWV Ox£0cwWv, TWV ouvaAAaywy Kal Twv UmoAoitwy avdueoa ota ouvdedepéva pépn aAAd kair Twv deopeUogewv T60O OTIG
AaTOHIKEG 000 Kal OTIC EVOTOINUEVEG OIKOVOUIKEG KaTtaoTdoelc. O Ouihogc Ba cpappdoel autéc TIC aAAayég amd Thv nuépa Tou
TiBevTal oe papyoyn.

AATT 32 (Tpomomoinon) «Xpnuatooikovopika péoa: TTapouoiaon» (spapudleTar yia eTROIEC AOYIOTIKEC TTEPIGSOUC TTOU EKIVOUV
TNV R YeTd Thv 1n &eppouapiou 2010)

H mapoloa Tpomromoinon mapéxel emeENYAOEIC OXETIKA HE TOV TPOTIO HE TOV OToio oplopéva dikaiwpara mpémel va Tafivounboulv.
2 UYKeEKpIPEva, dikaiwpaTa, dikalpaTta mpodipeong A dikaiwpata ayopdc HETOXAG yid ThV ATTOKTNON GUYKEKPIHEVOU apiBuoU 18iwv
OUHHETOXIKWY TiTAWV TNC OIKOVOUIKAC OVTOTNTAC YId €VA OUYKEKPIUEVO TTO0O OTIOIOUBATIOTE VOUIOUATOC aToTEAOUV GUUHETOXIKOUG
TITAOUC €dv N 0IKOVOUIKA OVTOTNTA TPoapépel auTd Ta dikaiwpara, dikaipara mpodipeong h dikaiwpara ayopds HeToXAG avaloyikd
0c OAOUG TOUC UQIOTAPEVOUG HETOXOUC ThG idlagc Katnyopiac Twv 18iwv, PN TApaywywv, CUHHETOXIKWY TiTAwv. H ouykekpipévn
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TpoTroTroinon OV avapéveTal va £xXel emidpaon OTIC 0IKOVOUIKEG KaTaaTdoeig Tou OpiAou.

ATIXA 7 (Tpomomoinon) «Xpnuartooikovopikd Méoa: MVwoTowoIROEIG® - HETAPIPAGEIC XPNHUATOOIKOVOUIKWY TEPIOUCIAKWY
oToixeiwv (e@apuoleTar yia eTROIEG AOYIOTIKEG TrEP16d0oUG TTou Eekivouv Thv K ueTd Tnv 1n Touhiou 2011)

H mapoloa Tpomomoinon Tapéxel TIC YVWOTOTIOIROEIC Yid HeTAPIPaopéva XpNHATOOIKOVOHIKA TTEPIOUTIAKA OTolXEid TTou dev £XOUV
amoavayvwploTei £€'0AoKARPoU KaBW¢ Kai yia HeTaPipacuéva XphHAaTooIKOVOUIKA TTEPIOUOIAKA OTOIXEId TIOU £XOUV ATToavayvwpIoTEi
e€'oAokApou aAAd yia Ta omoia o Opihog éxer ouvexilopevn avdpeign. Tlapéxel emiong kaBodAynon yia TNV £@AppoyR Twv
anaitoUpevwy yvwoTotoifoswy. H Tpomotroinon auth dev éxel akdun uioBeTnBei amd tnv Eupwrdikh Evwon.

EAATTXA 19 «Aiaypagpy XpnpHaToolKovopikWyY YmwoxXpeWoewv He OUPPETOXIKOUC TiTAouc» (cpappdéleTail yid €TROIEC AOYIOTIKEG
TeP16d0oug Tou Eekivouv Thv K ueTd Tnv 1 Touhiou 2010)

H Aiepunveia 19 avagépetal 0To AOYIOTIKO XEIPIOUO ATTO TNV OIKOVOUIKA OVTOTNTA TOU €KSiSEl OUPUETOXIKOUC TiTAOUG ot évav
TIOTWTA, TPOKEINEVOU va B1aKavovioTei, 0AOKANpN A €v HEPEI, Hid XPNHATOOIKOVOHIKA uttoxpéwon. H dicpunveia auth dev €xel
epappoyn atov Opiho.

EAATIXA 14 (Tpomomoinon) «Opia TTepiouoiakiv Ztoixeiwv KaBopiopévwy TTapoxwv, EAdxioto AmaitoUuevo Zxnuartiopévo
KepdAalo Kai n aAAnAemidpaon Toug» (epapudleTal yid TIC ETAGIEG AOYIOTIKEC TTEPI60UC TTou EeKIvouv Thv R peTd Thv 1 Tavouapiou
2011)

O1 TpomomoINoeIg epappolovTdl O TEPIOPIOUEVEG TEPITTTWOEIG: OTAV N OIKOVOHIKA OVTOTNTA UTIOKEITAI 0€ €AdXIOTO ATAITOUHEVO
oxnuaTiopévo KepdAalo kai mpoPaivel oe TTpOwpNn KATAPoAR TwWV €10QopWY yid KAAuyn autwy Twv amaiThoewy. O1 TPOTTOTTOINCEIG
aUTEG EMITPETOUV OE [id TETOIA OIKOVOUIKA OVTOTNTA va AVTIHETWTIOE! TO 6@eAOC amod Hid TEToId TPOWPN TANPWHA WC TTEPIOUTIAKO
oroixeio. H diepunveia dev éxel epappoyn otov OpiAo.

TpomomolfoelC o mpdTuma wou amoTeAoUv éva TUAUA Tou mpoypduparoc eThoiwv PeATiwoswy yia 7o 2010 tou ZAATT
(ZuppouAio AigBvuv AoyioTikwy TTpoTUTwy)

O! TapakATWw TPOTIOTIOIACEIC TIEPIYPAPOUV TIC ONUAVTIKOTEPEC aAAayéc mou umeioépxovtdl ota ATTXA w¢ emakdAouBo Twv
amoTeAEoUdTWY Tou £TAGIOU TipoypdppaToc PeATiwaswy Tou ZAATT mou dnpooisUthke Tov Mdio 2010. O1 tapakdTw TPOTOTOIRCEIC,
epdoov dev opileTal dia@opeTIKd, 10XU0LV Yid TIC €TAOIEG AoyIOTIKEC TEp1ddoug Tou EekivoUv Thy K petd Thv 1n Tavouapiou 2011,
Emiong, epboov dev avagépeTal S1apopeTIKA, 01 TPOTIOTIOINOEIC AUTEC BEV AVAUEVETAI VA £XOUV ONUAVTIKA ETTITTWON OTIC OIKOVOUIKEG
kataoTdoeig Tou Opihou. O TpomoToinoeig dev £Xouv akopa uioBeTnOei amd Thv Eupwmdikh Evwon.

ATIXA 3 «Zuvevwoeig Emixeiphocwvs»

O1 TPOTIOTIOIRCEIC TIAPEXOUV ETITIPOOOETEC SIEUKPIVIOEIC OXETIKA HE: (a) oUPpwyvieg evdeXOUEVOU TIHAPATOC TTOU TIPOKUTITOUV ATt
OUVEVWOEIG ETTIXEIPACEWY E NUEPOUNVIEC ATTOKTNONG TTOU TTponyoUvTal ThS epappoyA¢ Tou ATTXA 3 (2008), (B) Thv emipétpnon TnG
un eAéyxouaag ouppeToxAg, Kai (Y) AOYIOTIKA avTIHETWMIoN Twy cuvaAAaywv TAnpwpAg Tou Pacifovrtal o afieg HETOXWY Kal TTou
amoTeAoUV PEPOC HIAG ETTIIXEIPNHATIKAC ouvévwong, oupmepiAaupavopévwy Twy emiPppapelocwy Tou pacifovral o aie¢ HeToxwy
Kail Tou dev avTikataoTddnkav n ekoUcoid avTikaTaoTadnkav.

ATIXA 7 «Xpnuarooikovopika Méoa: MvwoTomroinoeig»

O1 Tpomomoinoei¢ TepiAauPpdvouy TOAAATTAEG S1EUKPIVIOEIG OXETIKA HE TIC YVWOTOTIOINCEIG TWY XPNHUATOOIKOVOUIKWY HETWV.

AATT 1 «TTapouoiaon Twv Oikovopikwv Karaotaoswvs

H Ttpomomoinan dicukpivi{el 0TI 0l OIKOVOUIKEC OVTOTNTEG PTTOpoUV va Tapoucidfouv Thv avdAuon TWV CUOTATIKWY OTOIXEIWY TWV
AoITtluv oUVOAIKWY £000WV €iTE aTNV KATdoTaon HeTaPoAwy 18iwv KeEQaAdiwy €iTe OTIC GNUEIWTEIG.
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AATT 27 «Evomoinuéveg kai Idiaitepeg Oikovopikéc KartaoTaoeig»

H tpomomoinon dicukpivilel 6TI o1 Tpomomoifoeic Twv AATT 21, AATT 28 kai AATT 31 mou amoppéouv amd Thv avaBewphon Tou
AATT 27 (2008) mpémel va epappdlovTal HeAAOVTIKA.

AATT 34 «Evdiaueon Xpnyartoolkovopiki Avapopa»

H tpomomoinon divel HeyaAUTepn £p@ach OTIC dpXEC YVWOTOTIOINONG TTOU TIPETTEl va e@appolovTal oc oXEéon HE ONHAVTIKA YeyovoTa
Kal ouvaAAayég, oupmepiAdupavopévwy Twy HETAPOAWY avagopikd pe emiHeTpAoeIg aThy eUAoyn aia, kaBwe kai oTnv avdykn
ETMIKAIPOTIOINONG TWV OXETIKWY TANPOYOpPIWY aTd TNV TIo TTPdaeaTh £THaIA £KOeon.

EAATTXA 13 «TTpoypappara TTiorétnrag TTeAatwv»

H tpomomoinon dicukpivilel TV évvold Tou 6pou «cUAoyn alia», aTo TAdiolo TG EMIPETPNONG TG eMIPPAPEUONC TWV TTPOYPAUUATWY
TOTOTNTAC TTEAATWY.

2.3 Apxéc Evomoinong - Ouyarpikéc

O1 Evomoinpéveg Oikovouikég KartaoTdoeig mepiAagPpdvouv Toug AoyapiacpoUc ThG UNTPIKAG KaBWg Kal Twv OuyaTtpikwy Tng
ETAIPEIWY.

Ouyarpikég, civar or eTaipeieg (mepiAauPavopévwy kal Twy eTaipeiiv EidikoU ZkotoU) oTi¢ omoie¢ o ‘OpIAOGC KATEXEI TTOOOOTO
peyaAUTepo Tou 50% Twv dIKAIWPATWY YAPOU K OTIC oToieC éXel Th SuvaTOTNTA va KATEUBUVEI ThV OIKOVOUIKA Kdl ETTIIXEIPNHUATIKA
TOMITIKA £T01 WOTE va TPOKUTITOUV 0@éAN amd Tig dpaatnpioTnTég Tng. O Oikovopikég KataoTdoeig Twy BuydTpikwy gvoTroiouvTdl
TARpw¢ (HEB0doc OAIKAG evoTroinong).

H Umapn evdexdpevwy dikaIwpdTwy YAYoU, Td OTroid ETi Tou TtApdvTog pTopei va e€aoknBolv i va peTatpamolv, Aaupdvovrar ut'
oyiv via Thv e€akpiPpwon Tou av o OpIAoC doKei EAeyxo HIAC TAIpEiaC.

O1 BuyaTpikég evoTroloUvTal amod TNV nPepopnvia amokTnong amod Tov OpiAo Tou gAéyxou Toug Kai TTalouv va evomoloUvTal amd Thv
nuepopnvia mou o éAeyx0¢ Toug HeTaPipdletar ektog Opilou.

H e€ayopd Twv Buyatpikwyv ameikovileTal AoyIoTIKA pe ThY @appoyh The HeB6dou Tne ayopdc. KdoTo¢ Ayopdc Bswpeital To aUvoAo
TWV KataPpaAAOUeEVWY TEQIOUTIAKWY OTOIXEiWY, TwV avaAaupavopevwy UTToXpeWoewyY ToU UgioTavTal R TekpdipovTal, Kai Twv
X0opnynOévTwy amd Tov OpIA0 OUHHETOXIKWY TiTAwv (equity instruments) amoTipwpeva oTig eUAoveg aieg Toug, Katd Tnv
nuepopnvia Tng mpdewe avraAAayAnc Tou eAéyxou The e€ayopaldpevng kabug kai 0TI damdveg oxeTilovial dyeoa We Thv ayopd. Ta
€T HEPOUG TTEPIOUTIAKA OTOIXEId, UTTOXPEWOEIG KAl EVOEXOUEVEG UTTOXPEWOEIG TTOU ATTOKTOUVTAI, ATTOTIHWYTAI dpXIKd aThv €UAoyn
afia Toug Katd Tnv nuepopnvia Tng mpdewg avraAAayng, avefdpTnTa amd To TOCOOTO TWV TUXOV SikAIWUATWY peloyneiag. H
Siapopd peTal Tou TIPAUATOC e€ayopdg kar Thg eUAoyng afiag Twv kaBapwv Teploudiakwy aToixeiwv Tng efayopacOeiong
Buyarpikic kataxwpeital we Ymepalia. ZTi¢c mepimTwoeig émou To KdaTog Ayopdg civar pikpdTepo Tng eUAoyng agiac Tou mogooTtoU
Tou OpiAou emi Twv KABApwv Treplouaiakwy aToixeiwv Thg e€ayopacBeiong BuyaTpikAg, n diagopd kataxwpeital am' eubeiag aTnv
KardoTtaon AmoteAeoudTwy Xphoswg.

‘OAec o1 evdoeTaipikéc ouvaldayéc, umoAoima kaBwe kar Ta Pn dedouheupéva képdn amd evdoeTalpikEC ouvaAAayéG amaAsipovTal.
Emiong amaAcipovrai o1 pn dedouAcupéveg TNHieg, EKTOC TWV TTEPITTWOEWY TIOU TO KOOTOC eV UTTOPEI va avakTnOEi.

O1 NoviaTikéG ApxEC Twy BuyaTpikwy £Xouv TpoTroToIinBei OOV KPiBnKe amapdaiTnTo TPOKeIPEVOU va d1ac@aAIoTEl N CUVETTEId TWV
akoAouBoUpevwy améd Tov OpiAo AoYIOTIKWY apXwyV.

2TiIc ATTAéc Oikovopikéc KataoTdoeic Tng UNTPIKAC €Taipiag, o CUHHETOXEG ag OuyaTpiKEG ETTIXEIPATEIC ATOTIHWYTAI OTO KOOTOG
KTAOEWG auTwy, HEIOUPEVO e TUXOV amopeiwon The agiag Twv OUHHETOXWY.
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2.4 TTAnpopdpnon kata Topéa dpaocTnpidTRTAC

O Ouihog mapakoAouBei 0IKOVOUIKA OTOIXEId TTPWTOYEVWS PACEl Tou Topéd €MIXEIPNUATIKAG 8pacTnploTNTAG Kai SEUTEPEUOVTWG
Pdoel TNG YeEWyYpPAPIKAG TTEPIOXNG.

Q¢ emixelpnuaTikOG Topéag, opileTal pid opdda oToIXEiWV EVEPYNTIKOU Kal dpdoThPIOTATWY TToU TTApdyouv TPoidvTd Kdl UTThPETiEC,
T OToid UTTOKEIVTAI g€ J1apopeTIKOUG KIVOUVOUG Kal dmodooelg amd ekeiva AAAWY ETTIXEIPNUATIKWY TOHEWV.

Q¢ yewypagikog Topédg, opileTdl N YEWYPAWIKA TIEPIOXA OTNV oToid TdpdyovTdl TIpoidvVTd Kdl UTTNPETIEC EVTOC OUYKEKPIHEVWY
OIKOVOHIKWY OUVONKWY Kal TToU UTTOKEITA!l € 31apopeTIKoUC KIVEUVOUC Kal amodooelc amd dAAEC TTEPIOXEC.

O Ouihog éxel évav Topéa emixXelpnuaTikAG SpacTnpidTNTAG oTov KAGdo ouokeudaciag OToU Kai dpacTnploToIgiTdl, AuToV ThG
HETAAIKAC ouokeuaaiag, kail Uo TopEeiG yewypagikAg dpaotnpidtnrac, The EAAGSoc¢ kai Tng Iomaviag.

2.5 Merartponiy Eévwyv vopioparwy

AeiToupyiké vépiopa kai vopiopa wapouciaong: O1 01kovopIKEG KaTaoTdoelg Twy ETaipeiwv Tou OpiAou cuvtdacovTal oTo vopioud
Tou TPWTEUOVTOG 0IKoVodikoU TTepipdAAovTog (XWpa 8pacThpldTNTAG) oTo oToio kAOe eTaipeia AiToupyei (AeiToupyikd vopioua). Or
Evomoinuéveg oikovopikéG karaotdoeic ekppdlovral oc Eupw, mou cival To AsiToupyikd VOUIOUA Kal To VOUIOUd Trdpoudiaohg Tou
OuiAovu.

TuvaAhayéc kat YroAoira: O1 ouvaAhayéc oe éva vopiopdta HeTATpETOVTdl 0TO AEITOUPYIKG VOHIoUd pe PAon TIC 100TIHIEG TToU
10xU0UV KaTtd Thv nuepopnvia Twv ouvaAAaywyv. Képdn kai npiéc amé ouvaAAaypaTikéG d1d@opEC, o1 OTOIEC TTPOKUTITOUV amd Thv
ekkaBdpion TéTolwv ouvaAaywv Katd Tnv SidpKkeid TNG TePIOBOU KAl ATTO THV HETATPOTIA, TWV VOHIOUATIKWY ATAITACEWV Kdl
umoxpewoewv otc févo voOpiopd, He TIC 10XUOUOEC 100TIMIEC KATA Tnv nuepopnvia the Katdotaong OikovopikAc ©éong,
KkataxwpoUvtal othvy Katdotaon AmooTeAcopdTwy XpAong €kTOC av petagépovral otnv KaBaph @éon wg avTioTdduion Tapiakwy
POWYV Kal ETEVOUTIKWY KIVOUVWY.

ZuvaAAaylaTikéG S1apopEC ATd pn VOUIOUATIKA OToIXEid, OTTWC XpedYpdpd TTou amoTipoUvTdl oc eUAoyeC aliec péow Aoyapiaopou
ATtoTeAEOpATWY, KaTaxwpoUvTdl w¢ HEPOC Tou KéPSouc i TN Inuidc Tng eUAoyng aiac. ZuvaAAaypaTikéC Siagopéc amod pn
vouiopdaTikd oToixeia, OTwG Xpedypapa Kataxwphuéva we AiaBéoipa mpo¢ TTwAnoh, mepiAaupdvovtal oTo amoBepatikd cUAoyng
aiac ota 'Idia KepdAaia.

Etaipeiegc Tou Opidou: H petarpomh Twv Oikovopikwy KataoTdoswy Kai AToTeAeopdTWwyY TWy eTdipeiwy Tou OpiAou (Kapia ek Twyv
omoiwv Jev £xel VOUIOUA UTep-TTANBWPIOTIKAC OIKOVOUIAC) oI OToieg £XOUV BIAQOPETIKO AEITOUPYIKG vopiopd amé To véuioua
Tlapouaiaong Tou OpiAou, yiveTar we e€Ac:

e Ta Tepioudiakd OToIXEid KAl O UTTOXPEWOEIC HETATPETIOVTAI HE TIG ETIONUEC 100TIYIEG TTOU 10XUOUV KATA ThV nuepopnvia
KAgigipatog Tng Kardortaong Oikovopikhg ©@éang.

e Ta é00da Kkai £€0da HeTATPETTOVTAI HE TIC HEOEC 100TIHIEC ThG TTePI6SoU (eKTOC av n Xphon The pHéong 1ooTidiag dev divel katd
TPOCEYYION TO OCUCOWPEUHEVO ATTOTEAEOUA TTOU TIPOKUTITEI ATTd Th XPNON TWV ICOTIHIWY TIOU igxuav Katd TIC hUEPOUNVIEC TwvV
ouvaAAayuyv, otnv oToia TrepiTwon Ta £00dd kal £€0da WETATPETOVTAI HE TIC ICOTIHIEC TOU ioXUav TIC NUEPOUNVIEC TWV
ouvaAAaywv) kai

e O1 pokUTITOoUsEG ouvaAAaypaTikéG diapopég KaTaxwpouvTal ae EexwploTh ypapupun Twy Idiwv KepaAdiwy.

Katd thv evomoinoh, o1 oUVAAAQYHATIKEG BIAQYOPEC TTOU TIPOKUTITOUV aTd TN HETATPOTH Twv KaBapwv emevdlocwyv ot Eéveg
eTaIpeieg, KAl Tou daveiopoU Kai dAAwv TTpoidvTwy opi{OHEVWY WG avTioTaduion KIveUvwy Twy emevlUCEWY AUTWY, HETAPEPOVTAI
ota 'Id1a KepdAaia. Katd thv wAnon emixeiphong e€wrepikol, autéc ol ouvaAAaypaTikéG Siagopéc HeTagépovTal oThv KatdoTtaon
AmoTeAeopdTwy XpAong wg pépog Tou KEPdoug R Tng Cnyiag amoé Thv TwAnon.

H umepalia kai o1 Tpooappoyég pe Pdon TG €UAoyeg afieg, mou TpokUTTouv amd Thv efayopd emixelphoewv eEwTePIKoU,
avTigeTwTilovTdl oav OToIXEid EVEPYNTIKOU Kal TadnTikoU The £Evne eTaipeiag Kal HeTATPETIOVTAI HE TIC 100TIHIEC TNG hepopnviag
KAgigipatog Tng KardoTtaong Oikovopikhg ©@éong.

2.6 Evowpareg akivntomoInoeIg

O1 evowpaTeg akivnToToINCEIC aTEIKoVI(OVTdl OTIC OIKOVOMIKEG KATAOTAOEIC, OTO 10TOPIKO KOOTOG KTAONG HEIOV OUGOWPEUHEVEG
amooP£oeic Kal TUXOV amalIWwaoelg, eKTOC TwWV eddQIKWY EKTACEWY Kdl TWV Trayiwv UTté eKTEAEON, TTou ameikovi{ovTdl 0To KOOTOC
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peiov amaliwoelig.

To K60TOG KTAOEWG TePIAQUPAVE! TO XPNHATOOIKOVOHIKG KOGTOG Kal OAeG TIG dueoa emippImTéeg dAMAVEG yid TV  ATTOKTNON Twv
oToIXEiwV KATA Th SidpKeld Kal HEXP! TNV TIPAKTIKA oAokARpwaon The emévduong. Ta KOoTh Tou oxeTiCovTal He Thv e€ayopd evog
TEPIOUaIAKOU OToIXEIOU KepaAaloToloUvTal Kal amoopévovtal Katd Th didpkeild The weéAiung JWAC Tou OXETIKOU TrePIoUaIakoU
oToIxXEiou.

MeTayevéoTepeg damdveg, kataxwpolvTtal o emavnon Tng afiag Twv evowpdTwy mayiwv A we EexwploTé Tdylo pévov av eivai
mOBavé va eiopeloouv oTov OpiAo, HEAAOVTIKA OIKOVOUIKA 0@EAN atrd TRV XpAoh TOU TTayiou oToIXEiou, KAl TO KOGTOG TOUG vd UTTOPEi
va emipeTpnOcei aiomioTa. O1 MeTayevéaTepeg auTég damdveg (PeATiwaoeig) amoopévovTal eVvTOg TNG UTIOAEITTOHEVNG weEAUnG CwAg
TOU OXETIKOU Tayiou N aTnv TePITTTWON TOU 01 HeTayevéaTepeg damdveg emavaAauPavovrail, amooPévovral yid To Xpovikd didoTnua
HEXPI TV eTtopevn PeATiwon. To KOATOC ETIOKEUWY Kal CUVTNPATEWY Kataxwpeital othv Katdotaon AmoTeAeopdTwy XpAong otav
auTég TTpaypaToTolouvTal.

O1 anoopéoeic umoAoyiovTal e Thv oTaBeph péBodo amdoPeonc WwoTe Ta mdyid va gp@avifovral oThv UTTOAEINUATIKA Toug afia
KATd To TEAOG TNG eKTIHWHEVNG wEAiung CWAG Toug wg e€NG:

Aiapopyiioeic Mrédwy 20 étn
Kripiakéc Eykartaotdaoeig

Kripia Mpagpeiwv 40 ¢Tn
Avakaivioeig 17 étn
Evkataotdoeig Kripiwv 12 étn
ATOONKEUTIKOI XWpol 20 étn
MnxavoAoyikég EEomAioudc

MnxavoAoyikéc E€omAiopudc 10 étn
MnxavoAoyikég E€omAiopéc DNI 14 é1n
Méoa eoWTEPIKWY HETAPOPWV 5¢émn
KahouTtia 5¢émn
Aoina Tlayia

TnAepwvikég eykaTaoTdoeig 10 étn
Tpoypdupara H/Y 5 éwc¢ 10 é1n
HAekTpovikoi YToAoyioTég 5 émn
‘EmimAa ypageiwv 5 émn
Méoa peTagopwv

- ®opTnyd & emiparikda autokivnta 4 £1n
- MeTaxeipiopéva autokivnta 3 émn

H umoAsiypatikh aia kar n weéAipn Jwh Twy evowpdTwy Tayiwv avaBswpolvTal kai poaapuélovTal, av KpiBei amapaitnTto, katd
TNV nuepopnvia kAcioipatog Tng Kardotaong Oikovopikig @éong. Otav n avaméoPeoth afia evég mayiou umepPaivel Thv avakTAaiun
aia 16T n agia Tou mayiou avampooappoéleTal oTo UYoC TOU AvakTAaIHOU TToooU.

Ta képdn A o1 Inuiéc amod Tnv TwAnon evowpaTtwy mayiwv mpoodiopilovral w¢ h didgopd HeTall Tou TIHAUATOC TWANONG Kal TG
uTtoAsIppaTikAG agiac kar karaxwpouvTal othv Katdotaon AmoTteAsopdTtwy XpAonc.

2.7 AUAa TTepiouoiakad Zroixeia

Ynepaia: H umepalia avrimpoowmeler Th diagopd peTall Tou kéaToug e€ayopdc kai Thg gUAoyng agiag Tou pepidiou Tou opiAou
emi TnG KaBaphc Béong The e€ayopalduevng BuydTpikAg, KoivoTipaliag Kal TWV OUYYEVWV ETIXEIPACEWY KATA ThV nuepopnvia
e€ayopdg. H umepalia mou pokUTTEl amd ayopég BuyaTpikwy Kail Koivompaiwy ameikovi{eTal oTIG aoWUATEG AKIVNTOTIOINGEIG.

H umepaia eAéyxeTar eThoiwg yia amaliwon kar egpavileTal 0To KOOTOG Heiov TIC cuoowpeupéveg {npieg Adyw amaliwong. O
Tnuiéc Adyw amagiwong, emipaplUvouv Ta amoTeAéopdra Tne Tep1ddou KATd Thv oTroid TpayparoToloUVTdl.

Ta képdn Kai o1 {nuié¢ amd TwAnoh eTaipeiagc ocupmepiAaupdvouv Thv uTtepalia TTou avTioTOIXEl 0TV £TAIPEiA TTOU TTOUARBNKE.

H umepalia, karavépeTal oTig povddeg dnpioupyidg TaUIAKWY powy, yid oKoToU¢ UttoAoyiopoU Tne amaiwong tne. Kabe pia amé Tig
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Hovddecg dnyioupyiag TapIakwy powv, avTiImpoowTeUel Thv emévduoh Tou OpiAou o KAOe emiXelpnUATIKG Topéa dpaoTnPI6TRTOC ToU,
avd yewypdgIkh Tepiox .

Amnaliwon umepaliac TekpnpiwveTal €dv h gVAoyn afia Tng povdadog civar pikpdTepn amd Thv Tpéxouod. H ecUAoyn alia yevikd
TpoodiopileTal pe Th €G0S0 TWV TTPOEEOPANUEVWY TAUIAKWY powV.

ApvnTikn umepalia, avayvwpileTar 6Tav n eUAoyn afia Tou pepidiou Tou Oupidou emi Thg KaBapng Béong Tng e€ayopacBeioag
eTaipeiag, umeppaivel To KOOTOC KTAONG TNC Kal HeTApépeTal ameuBeiag ota £0oda.

Ayopao9évra AuAa TTepiouoiakd Zroixeia: H afia Toug mpémer va mepiAauPpdvel To KOGTOC ayopdc KaBW¢ Kal dAd Ta OXETIKA HE
Thv ayopd KooTh, TepiAauPpavopévwy Twy agoipuyv cupPoAiaioypdewy Kai cuppoUAwy.

AuAa TTepiouoiaka Ztoixeia avanTuypéva eowTepika: H aia Toug mpémel va mepiopileTal 0To KOGTOC KTAONG, € oUVAUAOWO WE
Thv ao@dAion Toug TepitAappavopévwy kai agoipwy cuppoAaioypdowy.

Aovyiopika H/Y: Aandveg mou oxetiCovTail pe Thv avdmtugn i cuvTAphon AoyiopikoU NAEKTPOVIKWY UTToAOYIOTWY avayvwpilovTal wg
¢€0da o6Tav mpayparoroioUvTal. Aamdve¢ Tou oxeTiovTal dusoa PE avayvwpiolud kai Hovadikd TpoidvTd AoyiopikoU, Td oToid
eAéyxovTal amd Tov OpiAo kal Ta omoia MOavov va amo@EPouv oIKoVOUIKA o9éANn HETA TRV KAAUWN TOU KOGTOUG TOUC TTEPAV TOU €VOG
éToug, avayvwpilovtar wg pépog Tou efomAiopol oTic Auda TTeplouaiakd ZToixeia. Ta dueoa k6oTn mepiAappdvouv apoiPég
TPOoWTIKOU TNG opddac avamTuEng AoyiopikoU Kal pid Aoyikh avadoyia yevikwv e€6dwv.

‘B€oda mou avapaBuifouv A maparteivouv Thv amoédoon AoyiOUIKWY TpoypdupdTwy Tépav TwWv dpXIKWY Toug mpodiaypdeuwyv
avayvwpilovTtal W¢ KEQAAAIaKEC PEATIWOEIC KAl TTPOOTIOevTAl 0TO dpXIKO KOOTOC Tou AoyiopikoU. To KOOTOC avdmTuEng AoyIoHIKWwy
avayvwpileTal w¢ acwuato mdylo kai amoopévetal pe Thv otaBeph PéBodo katd Tn didpkeia The weéAiung CWAG Tou, h otoia dev
mpéTel va {emepvd mepiodo Twy 10 eTwv.

Awoopéocic: Ta AuAa TTepiouaiakd ZToixeia amoopévovrtal Pe Tn otaBeph HEB0do, He PAon Tn HIKPOTEPN XPOVIKA Ttepiodo, 6TToIa
gival auth, peTal Thg vopikAc (A ouppatikfc) Twhg Tou oToixeiou A The weéAiung Twhc Tou. H weéhiun Twh eAéyxeTal
ouoTNPATIKA Kal avampoodppoleTal 6Tav autd KpiveTdl amapditnTo. Ta oToixeid ToU ekTigdTal OTi éxouv amaliwBei Adyw véag
TexvoAoyiac i dAAwv Trapayévtwy, diaypdgovtadl 6Ttav autod eakpiPwOei. AuAd TrepIoUdIaKd OToIXEid UTTOPEi va éXouv adpioTn
didpkeia whg, dev amoaPévovTal Kal UTTOKEIVTAI 08 EAEYX0 ATTOHEIWONG EThTIWG.

2.8 Arnopciwon Pn XpNHATOOIKOVOUIKWY TEPIOUCIAKWY OTOIXEIWY
Ta mayia oToixeia ou éxouv adpioTng didpkelac weéAiun {wn dev amoopévovTal Kal UTOKEIVTAl 0 EAEYXO0 ATTOHEIWANG ETNOIWG.

Ta mdyia oToiXeia Tou amoopévovTal, UTTOKEIVTAI 0 €AEyXO Yid ATTOHEiwon oTmoTEdNTTOTE yeyovdTad A aAAayéc OTIC OUVORKEC,
umtodeikvUouv 0TI n agia Toug pmopei va pnv civar TAéov avakThoiun. H Inuia Adyw amopeiwong avayvwpiletar wg £€€o0do apéowg
otav h alia Twv mayiwv oToixeiwv umepPaiver TRV avakTAaoipn afia Toug.

H avaktAciun afia civar 1o peyaAUtepo mood Tou TPOKUTITEl amd Tn oUykpioh The eVAoyng afiac Tou mayiou peiov To KOOTOC
TWANoNG Kai Thg afiag xpAoewg Tou Tayiou.

lNa Adyouc mpoadiopiopoU ThC damopeiwong, Ta Tdyid KAThyopioTroloUvVTdl OTo XdpnAdTepo emimedo, yid To OTOi0 UTApXOUV
EexwpIoTEC avayvwpioiteg TapakéC poéc (Hovddeg dnpioupyiag Tapidkwy powv).

2.9 XpnudaTooikovouikd mePIoUsIakd oToIXEia

H karnyopiomoinon Twv emevdUocwy Tou Opidou e€apTdral amd Tov okomd The emévduong. H Aioiknon kaBopilel Thv Taivounon
Twy emevdUoswy KATd Thv dpXIKA Ttapadoxh kai emavefetdlel oc KABe nuepopnvia dnpoaicuong auth Thv emihoyr. O1 erevdUoeIg
Tou OpiAou Ta€ivopoUvTal OTIC TTAPAKATW KATNYOPIEG:

Xpnuatooikovouikd mweplouoiaka otoixeia oe eVAoyn afia péow Kardotaong AmoteAecoparwv Xprong: Avagépovrdl oc
XpnuaTooikovolikd TTEPIOUTIAKA aTolIXEid TToU dpXIKA ATTOKTABNKAV pe okomd Tnv PpaxumpéOcopn mwAnon R mou TalivouiOnkav
é7o1 améd Th Aloiknon.

Edv ta otoixeia autd cite kaTéxovTail yia eumopikoUg OKoToUG €iTe avapéveral va TwAnBolv evTég 12 punvv amd Thv hyepopnvia
¢ Kardotaong OikovopikhAc ©@éong, Taivopolvtal oTo KukAogopoUv evepynTiké. Ta mapdywyd, Tta&ivopoUvral €miong wg
KATEXOUEVA YIA EUTTOPIKOUG OKOTIOUG, EKTOC €4V TTpoopifovTal yid KAAUYEIG KIVEUVwWY.
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Adveia ciompaktéa kai amaitioeig: TlepihauPpdver pn Tapdywya XPhUATOOIKOVOHIKA TEPIOUCIAKE OTOIXEid HE TAYIEC R
TPoadiopIoUEveG TANPWHEG, Ta oTroia dev diampayuaTtelovTal oe evepyeic ayopég. TTepiAauPpdvovTal aTo KUKAOQOPOUV EVEPYNTIKO,
EKTOC amd ekeiva pe AAEEIC peyaAUTepeg Twy 12 pnvv amd Thv huepopnvia KAeigipatog The Kardotaong Oikovopikhc Oéong., Ta
omoia TaivopoUvTal aTd pn KUkAopopouvTa TTeplouaiakd oToixeid.

EnevdUoeic diakpatoupevee we Tnv AREn: TlepiAauPdver pn Tapdywya XpNUATOOIKOVOUIKA TEPIOUCIAKA OTOIXEid He Tdyieg A
TPo0dI0pIOUEVEC TTANPWHEG Kal OUYKEKpItévn AREN Kai Ta omoia n Aioiknon Tou Opihou éxel Tnv TpdOeson Kai duvatéThta vd
KpaTAoEl WE ThY AREN Toug.

AiaBéoipa wpo¢ wwAnon XpNHATOOIKOVOUIKA weplouoiakd otoixeia: TTepiAauPpdver un Tapdywya XpnpaToolKoVOUIKA TTEpIouaiakd
oToIXgia Ta omoia €iTe mpoopifovrav yid AUTAV Thv Kartnhyopid, &ite dev pmopoUv va evraxBoUv oc Kdmola dAAn Kathyopia.
TTepiAapypdvovtar ota TTdyia (Un KukAowopoUvTa) TTepiouaiakd oTtoixeia ekTdC av n Aloiknon poTiBeTal va Ta peucTomoIRoel péoa
oe 12 pAveg amé Tnv nuepopnvia kAeigipatog The Katdotaong OikovopikAc Oéong.

Ayopéc Kal TTWARCEIC Twy erevdUoswy avayvwpilovTal KaTtd Thv ndepopnvia Thv otoia o OpiAog deopeVeTal yia Tnv ayopd h TwAnon
Tou Treplouaiakol atoixeiou. O1 emevdUoeIg apxikd avayvwpilovTal otnhv eUAoyn afia Toug. O1 emevdloeig diaypdgovTal 6Tav Ta
Sikaipara yia ciompafn Tapeiakwy powv améd tTnv emévduon éxouv ARCel R éxouv peTaPipaoTtei kai o OuiAog éxel peTapipdoet
ouoIwdW¢ 6Aoug Toug KIVOUVOUG Kal Ta avapevopeva o@éAn TTou guveTtdyeTal h 1810KTNaid.

Ta diabéoiya mpog MWANon Kai Ta oe eUAoyn afia péow Kardotaong AmoteAcopdtwy XpAong, XpNHATOOIKOVOUIKA TTEPIOUTIAKA
oToixeia, amoTigwvTtal othv eVAoyn afia Touc. TTpaypatomoin@évra Kai pn mpaypatomoin@évra képdn kai TnUIEC TToU TIPOKUTITOUV
amd ahhayéc othv eUhoyn afia Twv «XPNUATOOIKOVOUIKWY TEPIOUCIAKWY oToIXeiwv ot ecUAoyn afia péow amoTeAcopdTwv»
kataxwpouvtal othv Kardortaon AmoTteAcapdTwy Xpnong otnv Tepiodo Katd Thv oTroia mpokUTTouv. Mn TtpaypaTtomoinfévra képdn
kal npiEC Tou TpokUTITouV amtd aAAayéc oThv eUAoyn alia emevdUoswv Tou TaivopRBnkav oav «di1aBEoigeg Tpog TwAnon»
avayvwpilovrar ota ‘Idia KegdAaia. Otav emevdUoeic mou TaivopRBbnkav oav «3iaBéoigeg Tpo¢ TWAnon» mwAolvtal A
amagiwvovTal N cUCoWPEUKEVN avampoadppoyh TG eVAoyng aiag petagpépetal otnv Katdotaon AmoteAeoudTwy Xpfiong oav képdhn
kal {nuiéc amd emevdloeic oc xpeoypapd. Oi eUAoyeg aficeg Twv XPNUATOOIKOVOUIKWY TEPIOUCIAKWY OTOIXEIWY TOU gival
diampaypatelaoipa os evepyeic ayopéc mpoadiopifovTal He Pdon TIC €TiONUEC TIMEC TNC NUEpounviac KAelgipatoc Tng KardoTtaong
OikovopikAc @éonc. Edv n ayopd yia éva xphUdTooIKOVOUIKG TTepiouaidkd aToixeio dev cival evepyn (Kair yia Ta pn diampayparevoipya
xpeoypaga) o Ouihoc mpoadiopiler Thv elAoyn alia Tou He TNV XPAON TEXVIKWY amoTipnong, OmMwe mpdogdTeC ouvdAAayéc oe
ouvOnkeg £AelBepng ayopdc, avagopd oc dAAa mapoépola TPOidvTd, avaAloeig Ttpoeo@AnpévwY TAUIAKWY POoWV Kdai TpoiovTd He
dIKaiwpa eTAOYAG TIMWY, TTOU avTIKATOTTPiouV TIC €18IKEC OUVONRKEG Tou €KAOTN TOUG.

Adveia, anaithoeic kai diaBéaipa Tpog TWANCN XPNHATOOIKOVOUIKA TTEPIOUTIAKA oToixXeia ameikovi{ovTal oTo TpéXov KOoTo¢ Pdocl
TG HeBOdoU Tou TTpaypaTikoU ETTITOKIOU.

O Ourhog, og kKABe nuepopnvia Tng Katdotaong Oikovolikng @ang, eKTIPd av UTtdpxouv ev3eieig amod TIG OTToiEg va TIPOKUTITE! OTI
XPNHATOOIKOVOUIKA TTEPIOUTIaKd oToliXeid A opdda auTwy, éxouv amaliwBei. Ze mepimTwon Xpeoypdpwy Tou Xouv Taivoundei wg
S1aBéaipa Tpog TWANCN, onPAavTIKA A TTapdTeTauévn peiwon Thg eUAoyng afiag Toug KATW Tou KOOTOUG, ouviaTd évdeign amagiwong.

Av oToixeloBeTeital analiwon, n owpeupévn otd idia kegdAaia Tnuid Tou eival n diagopd HeTAU KOOTOUG KTAOEWC KAl EUAoyYNG
aiag, petapépetar otnv Kardotaonh AmoteAeopdTwy Xphong. O1 Tnuiéc anaiwong Twy GUPHETOXIKWY TiTAWV TToU KataxwpouvTdl
otnv Kardotaon AmoTteAeopdTwy Xpnong dev avaoTpépovTdl HEOW TWV amoTeAeoudTwy.

2.10 AnoBépara

TToAiTikh Tn¢ ETaipeiag eivar va amoTipyd Ta amoBépara oTh XapnAoTepn TIHA HeTAlU KOOTOUC KTAONG KAl KABAPAC PEUCTOTIOIRCIUNG
aiac xpnopomoiwvTag Th péBodo amoTignong eTAcIou péoou oTaBpIKoU o OAOUG TOUG TOUEIC ETTIXEIPNKATIKAC 8paaTnpidTnTAC.

KaBaph peucTtomoihoiun afia eivar n eKTIHWUEVN TIMA TWANONG UTO OUVONKeG opdAoUG AeiToupyidg ThG €mixeipnong, Heiov Ta
peTaPAnTd £€0da mwARoswy. H utoTiunon Twy amoBepdTwy améd Tnv AoyioTIKA oTnv kaBaph peuoTotoifoiun afia kai o1 {nuiéC oTa
amoBépara emiPpaplvouv Tnv Tepiodo KATd Thv omoia ouppdivouv.

2.11 Eumopikéc AmaiThoeIg

O gumopikég amtaiThoeig avayvwpilovTal dpXikd aThv eUAoyh afia Toug Kal HETAYEVEDTEPA ATIOTIHWVTAI OTO AVATIOOPEDTO KOOTOG HE
™ HéBodo TOU TIPAYHATIKOU ETITOKIOU, EKTOC €dv TO ATOTEAEopd TG TiPoefo@AnoNnG Sev eival ONUAvTIKG, HEIWHEVO HE TUXOV
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TpdPAcyn amopciwong. O1 TpoPAéYeIC amopsiwong avayvwpilovTdl 6Tav UTApXEl avTIKEIHEVIKA évdeiln oT1 o 'Opihog dev cival ot
©¢on va ciompdfel 6Aa Ta opeIAdpeva Toad pe PAon Toug apxIkoUg Gpoug ThG oUHPWVIAG.

ZNUavTIKEG TApEIakEC BUOKOAIEC Tou TTEAATR, PePaidTnTa OT1 0 TTeAATNG Ba KNPUEel TTTWXEUON ” XPNHATOOIKOVOUIKA avadiopydvwan,
aBétnon h mapdAnyn The KaTaPoARc Twv TAnpwpwy (via Xpoviké didoThua pn amodekTd amd Toug umeUBUvoUC yid Tov KaBopiopd
TWV TOTWTIKWY opiwv Twv TTeAATWV) BewpolvTarl ev3eifeIg 6T o1 EPTOPIKEG ATAITACEIC €ivadl ATTOPEIWHEVEG.

To 1006 The TTPAPAsYNC civar h diagopd HeTall Tng AoyioTikAG afiac Twv amaIThcewy Kai TnG avakThoiung afiac.

H avakthoiun afia, epdoov To o@eIAOUEVO TTOOO E€KKPEUEi yia Trepiodo WeyaAUTEpN Tou evOC £Toug, eivalr n mapolod afia Twv
TPOCOOKWHEVWY TAUEIAKWY powv TTPoefo@AoUPEVWY KATA To TPEXOV ETIITOKIO TO oTroio cival diaBéaipo yia Tov Opiho. To ood Tng
TPOPAcYnc kaTaxwpeital wg £€0d0 oThv KatdoTaoh amoTeAcoddTWY XPAONG.

MeTayevéoTepeg avakTAOEIC TTOOWY Ta OTToid TTPONYOUEVWC gixav diaypdgei TIOTWYOVTAl 0TV KATAoTAoh amoTeAEoUATWY XpAong.

2.12 Tamaka AiaBéoipa kar Iooduvapa

Ta Tapiakd AiaBéoipa & IoodUvapa mepiAdupdvouv Ta PETPNTA, TIC KaTaBéoeic 6Wew oTI¢ Tpdmeleg, AAAEC PpaxuTpoOeoue
dueoa peUOTOTTOINCINEG €TTeVAUOEIC e oUUPATIKA didpKeld HEXP! TPEIC HAVEG Kal Tpamelikég umepavaAfyelc. O1 umepavaAqyelg
euTepIEXovTal aTa Ppaxump6Oeopa ddveia oto TTadnTiko.

2.13 MeToxIké KepdaAaio

O1 Koivég peToxéc Tng Etaipeiag kataxwpouvtar ota ‘Idia KepdAaia. E€oda dueoa ouvdedpeva pe tnv ékdoon vEwWv HETOXWY
eupavifovTal agpaipeTikd ata ‘Idia KepdAaia, kaBapd améd ¢opoug.

‘Orav n Etaipeia h o1 Buyarpikég TG ayopdoouv HEPOG Tou HETOXIKOU TOUG KeaAdiou, To KataPpAnBév Tipnua cupmepiAaupavouévwy
OAWV TWv oXeTIKWY €WV KaBapwv améd gdpoug, eppaviletal apaipeTikd anmd Ta ‘Idia KepdAaia w¢ «idieg peTox£C», wg dTou
autéc akupwBolv. OTav TEToleC HETOXEC OTh ouvéxeld TwANBoUv R emavekdoOoUv To 0108ATIOTE elopaxOév  Tipnpa
mepiAaupdverar ota ‘Idia KepdAaia.

2.14 Aaveiopég

O davelopdg avayvwpiletal apxikd otnv eUAoyn afia, peiwpévog katd Ta £€0da ThG ouvaAAayAg. Ze HeTAYEVEOTEPEG TEPIOBOUC O
daveloudc amoTipdrar oe Tpéxouoa afia pdoel TG HeOOBouU Tou TPAyHATIKOU AEIToupyikoU emiToKiou. Tuxov diagopd petall Tou
elompaxOévrog moooU (kaBapd amd oxeTikd £€o0da) kar Tng afiag e€6pAnong, edpavileTar otnv Katdotaon AmoteAeopdtwy Xphong
Karda Thv didpkela Tou daveiapou.

O Aaveiopéc Talivopcsital oTic PpaxumpéOeoles UTTOXPEWOEIC EKTOC av o Ouihog éxel To dveu 6pwv dikdiwpa va avaPdAel Tnv
£€6pAnon Tou, yia TouAdxioTov 12 pAveg, peTd Tnv nuepopnvia kAcioipatog The Kartdotaong Oikovopikhic Oéong.

2.15 AvapaAAépevoc Fépoc Eioodnparog

O avapaAAdpevoc @opog €100dApaTog umoAoyileTal TARPWG He Th XphAon TG HEOOdOU UTTOXPEWOEWY, €T TWV TIPOOWPIVWY
Siapopwv PeTalU TG wopoAoyikAg PAong kai ThG AoyioTiIKAG afiag Twv emi pépoug aToixeiwv Tou EvepynTikoU kai TTa@Bnrikou. O
avapaAAdpevoc 9opog e100dhpaTog dev AoyileTal €dv TTPOKUTITEI ATd ThV APXIKA Avayvwpioh OToIXEioU EVEpYNTIKOU A TadnTikoU g€
ouvaAAayn, €KTOG TNG ETIXEIPNUATIKAG ouvévwong, N omoia oTav éyive n ouvahAayn dev emnpéace oUTe To AoyioTikG oUTE TO
popoAoyikd képdog A Cnpia.

O1 avaPaAAdpevec popohoyikéC amaiThoelg avayvwpilovralr pévo oto Pabué mou civar mBavov 6T Ba umdpfouv peAhovTikd
@opohoynTéa Képdn Tou Ba xpnaipoToIinBouv yid TOV CUHYNPICHO auTWV TWY TTPOowpIVWY S1a@opuv.

O1 avaPpaAAopeveg @opoAoyikéC UToXpewoelg, avayvwpilovTal yia @opoAoynTéeC TMPOOWPIVEG S1AQOopEC TTOU TIPOKUTITOUV atd
emevdUoeIc oc BuyaTpIkEG Kal OUYYEVEIC eTdlpeie¢ pe e€aipeon Thv TeEpIMTWON TOU N AVTIOTPOPA TWV TIPOOWPIVWY S1apopwv
eAéyxeTal améd Tov OpiAo Kai gival TBavoé 611 o1 Tpoowpivég diawopég dev Ba avTioTpapouv oTo TPOPAETITO HEAAOV.
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O avapaArdpevog @opoc €1003AUATOC TPoadiopileTal He TN XPAON QYOPOAOYIKWY CUVTEAEOTWY ToU éxXouv OcamioTei péxpr Thv
nuepopnvia kAeigipatog Tng Kardotaong OikovouikAg Oéong Kair avagéverar va 1oxUouv OTav ol OXETIKEC avaPaAAdpeveg
POPOAOYIKEG ATTAITACEIC TIPAYHATOTIOINOOUV 1 01 OXETIKEC avaPaAAOUEVEC popoloyikéC uTtoxpewoelc e€opAnBolv. O avaPairduevog
@opoc Xpewvetal A moTwveTtal atnv Katdotaon AmoteAcopdTtwy XpAong, eKTOC av oxeTi{eTalr He KovBUAld Tou XpewvovTal R
moTwvovTal ameuBeiag ota Tdia KepdAaia, o auth Tnv mepimrwaon o avaPpahAopevog @opog mepiAaupdveral emiong ota ‘Idia
KepdAaia.

2.16 TTapoxéc oTo mpoowmiko

Zuvraeic kar dAAeg ouvrafiodoTikéc umoxpewoelg: O1 eTaipeieg Tou Opidou éxouv didpopa ocuvTagiodoTikd Tpoypduuata
avdAoya pe TIG OUVORKEG TNG TOTIKAG ayopdg Kal TPAKTIKEG TWV XWPWV OTIG oToieg dpacTnplomoiouvTal. AuTd Td Tipoypdupara
YEVIKA xphpaTodoToUvTal He TTANPWHEG O aoPaAIoTIKEG Talpeieg, o1 omoieg kaBopilovTal amod TeplodIKEC avahoyioTikéG HeAéETeg. O
‘Ouihog ouvelopépel TOGO 0TA TTPOYPAUHATA KABoPIoUEVWY TTAPOXWY 000 Kal g€ AuTd TWV KaBopIopuévwy €10QOopWV.

Tpéypappa kaBopiopévwy Tapoxwy civar éva ouvtagiodoTiKO R TTapdpolo Tpdypdppa To oToio opilel TV XopAynonh evog oool oav
ouvtaln K amolnuiwon, ouvABWC oc ouvdpTNONn EVOC h TTEPICOOTEPWY TTAPAYOVTWY, OTIWC h NAIKid, Ta Xpovid uTthpediac h o HI0B6G.
Tpéypappa kaBopiopévwy eiogopv givar éva ouvTtagiodoTikd Tpdypaupa oUdewva He To omoio o OpiAog KataPpdAer oTaBepéc
clopopéc oe kdmola EexwploTh ovrdTnTa (TApEio) XWPIC va Exel TepaITépw VOMIKEC A OUPPATIKEC UTTOXPEWOEIC Yid KATAPOAR
TPOCOETWY €I0POPWY €dv To Tapeio Jev KATEXEI ETMAPKA TEPIOUCIAKA OTOIXEid yid va KaTaPdAsl OAeC TIC TAPOXEC OTOUG
epyalopevoug avdAoyeg e Thy UTtNPETia Toug aThy Tpéxouaa N TponyoUUeveG TTEPIOdoUG.

H umoxpéwon oxeTikd He Ta Tpoypdupata KaBopiopévwy TdpoXwyv ouvtdfewv R oikeloBeAoUc amoxuwpnong epyalopévwy
TEPIAGUPAVOUEVWY  Kdl OPIOHEVWY HN-XPNHATOSOTOUHEVWY TApOoXWY TepUATIoHoU amaoxoAnong, eivar n mapoUoa afia Tng
uTtoxpéwaong Katd Thv nuepopnvia kAsigipyatog Tng Kardotaong Oikovopikhg @éang, via Thv kaBopiauévn Tapoxn peiov Thv gUAoyn
aia Twv TEpIoUTIAKWY aToIXEiWV Tou Ttpoypdupartoc (6Tav civar XpnuatodotoUpevo), Hali He TIC avampoodpHoyEC yid avadAoyioTIKd
képdNn Kai {npiec kaBwe kair To KOoTo¢ TNG mpoUmhpeaiac. H déopeuon Tng Kabopiopévng mapoxh¢ umoAoyileTal €Thoiwg améd
ave€dpTnToug avaAoyioTéG XpnoidomoiwvTag Th HéBodo popePAnuévng TIOTWTIKAG povddag. H mapoloa aia Thg umoxpéwang yia
Thv KaBopiopévh Tapoxh, TpoadiopileTal AMd TIC EKTIHWHEVEG TAUIAKEC EKPOEC XPNOILOTIOIWVTAG Td ETITOKIA KPATIKWY A ETAIPIKWY
opoAdywv uYnAi¢ aflomioTiag, Twy omoiwv N AREN Tipoaoeyyilel aUTAV ThG OXETIKAC UTTOXPEWONG.

Ta avahoyioTikd képSN Kai ol hWieg TTou TTPOKUTITOUV atd TIC TipoddpHoyéC He Pdon Ta 1oTopikd dedopéva Kai uttepPaivouv 1o 10%
NG owpeupévng umoxpéwaong, KataxwpouvTal otnv Kardotaon AmoTteAeoudTwy XpAong HEOA OTOV avapeVOUEVO WECO £pYdOIAKO
XPOVO TWV OUUHETEXOVTWY aTo TTPOYpapud. To KéaTo¢ TpoUThpeoiag kataxwpeital dyeoa otnv Katdoraon AmoteAsopdTtwy Xphong
pe e€aipeon Thv TepimMTwon TOU o1 PETAPOAEC Tou Tpoypdppartog e€apTwvTtal amé Tov evamopévovTd XpOvo UThpedidg Twv
epyalopévwy. ZThV TEPIMTWON AUTA To KOOTOG TpoUThpeoiag kataxwpeitar othv Kardotaon AmoTteAeopdTwy XpAong pe Thv
oTaBepn péBodo péoa oTnv Tepiodo wpipavong.

Fa Ta poypdupara kaBopiopévwy TTapoxwy, h eTdipeia Ba TANPWVE! £109opéC ot EEXWPIOTO TAUEID UTTOXPEWTIKA Pdoel oUUPATIKAG
uToxpéwaong R TpodipeTikd. Me Thv KataPoAn Twv ciopopwv n eTaipeia dev éxel TepaiTépw UToxpewoelg. O1 TAKTIKEC €10POPEC
amoteAoUv kaBapd mepiodikd £€oda yia To £Tog OTO oToio givalr kataPAnTéa kai oav TETold TepiAaupdvovTal aTo KOOTOG
TPOCWTTIKOU.

Tlapoxéc Teppatiopol ThG amacxoAnong: O1 mapoxéc Adyw ARENC TN epyaciakhg oxéong katapdAAovTar 6Tav h amaoX6Anon evog
epyaldpevou ARYEl, TIpIV ThV KAvoVviKA huepopnvia ouvtaliodéTtnong fn 6mote évag epyalopevog amodéxetal eBgAouaia £€0d0 wg
avTdAAayua yia autég TIC TTapoxEG.

H umoxpéwon oto mpoowmikd Adyw AARENG ThC €pydoidkAg oxéong TepiAduPavopévwy Kai oplopévwy HN-XphuatodoToUpevwy
TapoxWwv, cival h apoUod afia ThG uToXpéwong KATd Thv nuepopnvia KAeigipato¢ tng Kardotaong Oikovouikic Oéong, yia Thv
kaBopiopévn Tapoxh peiov Tnv eUAoyn aia Twv TEPIOUOIAKWY OTOIXEIWY ToU TtpoypdupaTog (6Tav givar xpnhuatodoToUpevo), pali pe
TIG avampoadpHovEG yia avahoyioTikd képdn kai {nuie¢ KaBwg kar To K6aTog Thg TpoUmnpeoiag. H umoxpéwon yia amolnpiwoeig
Aoyw ARENC Tng epyaciakh¢ oxéong, umohoyiletal €Thoiw¢ améd avefdpThToug avaloyioTEC Xphoidomolwvtag Th péBodo Tng
TpoPePpAnuévng TOTWTIKAC Hovddag. H mapoloa afia Thg umoxpéwong, mpooadiopileTal amd TIC €KTIHWHEVEG TAUIAKEG EKPOEC
XPNOILOTIOIWVTAG Td €TITOKIA KPATIKWY A ETAIPIKWY opoAdywv UYnAARG aflomioTiag, Twv omoiwv n AREN Ttpooeyyilel auThAv TnG
OXETIKAC UTTOXPEWONC.

AvaAoyioTIKd Képdn Kai {nUIEG TTOU TPOKUTITOUV Ao UPIOTAHEVEG AvATIPOOdpHoYEG, dAAAYEG OTIG avaAoyioTIKEG Tapadoxég Kai
TPOTIOTOIACEIC TWY oUVTAS10B0TIKWY TpoYPdUUdTWY XpewvovTal f ioTwvovTal othv Katdotaoh AmoteAcopdTwy Xphong avdAoya pe
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To Hédo 6p0 TG UTTOAEITTOHEVNG UTThpeaiag Twy epyalopévwy TTou agopoUv.

Bpaxunp6Oeopeg mapoxég, mpoypappara Siavopng Kepdwv Kal emidopdtwy amdédoong: O1 PpaxumpéOcopec mapoxEC TPOC TO
TPOOWTIIKO 0t XpAKA Kal ot €idog KataxwpoUvTal w¢ £€odo 6Tav kaBiotavral dedouAcupéveg. O ‘OuiAo¢ KaTaxwpei Thv uTToxpéwan
KaTaPoAnG TipIY amodoTIKOTNTAG £¢' 600V AUTA £X0UV EMICANWCE eYKPIOei amd Ta avtaTa KAIdKIa d1oiknong Tou OpiAou.

2.17 Kparmikég Emixopnynoeig

O Ouihog avayvwpilel TIC KPATIKEC £TIXOPNYATEIC 01 OTroieC IKavoToloUv aBpoloTikd Ta eEAC KpIThpia: a) YTdpxel Tekpaipduevn
PepaidThTa O6TI N £MIXEiphon €XEl OUPHOPYWOEI R TTPOKEITAI vd OUUHOPYWOEI HE TOUC HpOUC TNC ETTIXOPAYNONG Kal P) To TTodd ThG
emixopAynong éxel eiompaxBei h miBavoAoyeitar 611 Ba ciompaxBei. Kataxwpouvrtar athv eUAoyn afia kai avayvwpilovTtal pe TpoTo
OUOTNHATIKO oTad £€00da, pe PAon TNV dpxXh TOU GUGXETIOHOU TWYV ETTIXOPNYACEWY HE TA AVTIOTOIXA KOGTN TA OTTOid Kl ETTIX0PNYOUV.

Kpatikég Emixopnynoeic mou agopolv damdveg, avapdArovrar kar avayvwpilovrtai otnv Kardotaon AmoteAcopdtwy Xphong, Katd tn
TePiodo TTOU ATAITEITAI Yid ThY OUGXETIONA TOUG, HE Ta avTioToixa £€0da Td oToid Kai £TiXophyouv.

O1 Kpatikég Emixopnyhoeic mou oxetiovTal ge Thv dyopd Trayiwv TEPIOUOIAKWY OToIXEiwvY TtepiAduPAvovTal oTIC HAKPOTIPOOETUES
UTIoXpEWoeIg Kal TioTwvovTtal aTnv Katdotaon AmoteAeopdtwy Xphong pe Tn otaOeph péBodo, aTn didpkeld TG avapevopevng
weéAiung CWAC TWV OXETIKWY TTayiwv.

2.18 TTpopAéyeic

O1 ipopAéyeic avayvwpilovral 6Tav n Etaipeia / Opihog éxel pia Tpéxouoa VOUIKA A TEKHAIPOUEVN UTTOXPEWON WG ATTOTEAEOHA EVOC
YEYOVOTOG Tou TtapeAB6vTOG, eival miBavov va amaitnBei ekpoh Topwv yia e€6pAnon Tng uoxpéwaong Kai 6TI gival duvaToév va yivel
pia afi6motn ekTipgnon tou moooU. OTtav n Etaipeia / Oupiho¢ avapéver pia mpdPAsyn va kaAugBcei, yia mapddeiypa amd éva
ao@aAaTiké ouppoAaio, n amolnpiwon auth avayvwpileTal wW¢ XWPIOTA amaiThon Pévo otav civar améAuta PéPain.

O Ouihog avayvwpilel pia mpoPAeyn yvia emaxOn cupPoAaia étav Ta TPoodoKWUeVa 0QEAN TTOU avapéveTal va TpoKUYouv amo éva
ouppoAaio gival HIKPOTEPA ATTO TA AVATIOYEUKTA KOATN ATTO TNV THPNON Twy dpwyv Tou cupPoAdiou.

O1 pakpoTp6Ocopeg mpoPAéweic mpoaodiopilovTal He TPoefdPAnon TWV avapevOHeEVWY HEAAOVTIKWY TapidkWwy powv agol AngBolv
UTTOYN o1 Kivduvol TTou axXeTiCovTal HE TN OUYKEKPIPEVN UTTOXPEWON.

TTpoPAcyn yia ogeiAdpeveg adeiec mpoowmikoU: O ‘Opihog dnuioupyei TPOPAewn via Tic dikaloUeveg aAAd Un XpnoidotoinBeioeg,
péxpl To TEAOC Tou EToug / TepI6dou, nuépec adeiac TPoowTiKoU yid TIC OTIOIEC UTIAPXEl UTTOXpEWaoN Tou £pyoddTh yia TTAnpwUA
oUh@wWva HE To epyariko dikaio TG Xwpedg.

TTpoPAcyn @opwv yia avéAeykteg xphoeic: O Ouihog dnpioupyei TPOPAewn via TPOGOETOUC POPOUC TTOU avapéveTdl va emipAnOolv
0c TEPITTWON YOPOAOYIKOU €AéyXoU Twv avéAeykTwy xphoewv. H TpdPAeyn Paciletar atnv yvwon UTApXOvTwy @OopoAoyIKWY
OeudTwy Kal 0Ta amoTeAEOHATA TWY TTPONYOUHEVWY GOPOAOYIKWY EAEYXWV.

2.19 Avayvuwpion £0édwv & £€63wv
‘Eooda

Ta é0oda mepiAaupdvouv Thv eUAoyn alia Twv TwWAAcEwv ayaBwv Kai umnpeoiwyv, kaBapd amé Bépo TlpooTiBéuevng Afiag,
EKTITWOEIC KAl ETIOTPOYEG Kal HETA ThV amdAsiypn Twy TWARoEWY HeTAlV Twy eTaipeiwv Tou Opidou (evBoeTaipikéG ouvaAAayég).

Ta ¢00da amé mMwAAoeI¢ ayaBwv avayvwpilovral 6Tav onpavTikoi Kivduvol Kal Ta o@éAn TToU TTPOKUTITOUV ammd ThV KUpIdTATA TWV
ayaBuwv éxouv petapipactei otov ayopdoTh (ouvABwg pe Tnv Tapddoon kKai Tnv amodoxh amd Tov MeAATh) Kal n eciompaln Twv
anaiThoswy civar oxeddv efaopahiopévn. Ta £00da améd Tapoxh UTpeoiwyv avayvwpilovrdl aThv Tepiodo ToU TApEXOVTAl Ol
umthpeaieg, He Pdon To oTAdI0 OAOKARPWONG TG OUYKEKPIUEVNG UTNPECIAC WC TTO00OTO TWV OUVOAIKWY UThpediwy Trou Oa
TapacxeBouv.

Ta ¢00da améd ToKoug avayvwpilovTal Pdoel XpoVvIKAG avaAoyiag Kal He TNV XpHRon ToU TpaypaTikoU AEIToUpYIKoU ETITOKIOU.

Ta pepiopara, avayvwpifovral wg é0oda, 6Tav BepeAibveTtal To dikaiwpa giompahc Touc.

‘E€oda

Ta £€0da avayvwpilovTal aThv KatdoTtaon AmoTteAeopdtwy XpAonhg oe dedouAcupévn Pdon.
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2.20 MicBwoseig

O1 pioBwoeig mayiwv 6mou o OpiAog diatnpei ouadiaoTikd 6Aoug Toug KIVEUVOUC Kal Ta 0@éAN TIoU TPOKUTITOUV aTrd ThV KUpIoThTd
£VOC oToixEiou, BcwpolvTadl W XpnUATodoTIKEC HIoBWoelc. O1 XphUaTodoTIKEG HIOCBWOEIC KEPaAdIioToloUVTal KATd TNV évapén The
pioBwong oth xaunAdtepn afia petal Tng eVhoyng afiac Tou Tayiou oToixeiou Kai ThG TapoUoa¢ afiac Twv eAdxioTwv
pioBwpdtwy. KaBe pioBwpa emipepiletal petall TG UTTOXPEWONG KAl TWV XPNHATOOIKOVOUIKWY e€63WV £TOI WOTE va ETMITUYXAVETAI
éva aTaBepd €MITOKIO GTO UTTOAOITIO TNG XPNHATOOIKOVOUIKAG uToXpéwang. O1 avTioToiXeg UToxpewoeig amd yiobwyara, etTd Thv
agaipeon  XpnUATOOIKOVOUIKWY  e€68wv, TepiAauPpdvetal oTIC AoIméC  HakpoTipdOeopeg umoxpewoelg. To HEPOC TG
XPNHATOOIKOVOHIKAG damdvng Tou agopd ge Tokoug emipapUvel Tnv Katdotaon AmoTeAsopdTtwy XpAong kartd Th HicBwTIkA Tepiodo
£T01 WOTE va TPOKUTITEl é€va oTaOepd TePIodIKG €MITOKIO OTO UTOAOITTO ThG UToxpéwong yia kdBe mepiodo. Ta mdyia mou
ATOKTWVTAl Pe Th PEBOJO TG XpnHATodoTIKAG HicBwong amoaPévovtal oTn HiIKpdTepn Tepiodo peTall Tng weéAiung wWAg Twy
Tayiwv Kkai Tng didpkelag Tneg Hicbwaong.

MioBwoeic tayiwv 4TToU oucIdcTIKA dAotl o1 Kivduvol Kal Td o@éAN TToU TPOKUTITOUV atmd TNV KUpIOTNTA £vOC oToiXEiou diaTtnpouvTal
amé Tov ekUIoBwTH, BewpolvTal wg AsiToupyikéG HIoBwaoelg. O1 TANPWHEG TTOU YivovTdl vid AEIToUpyIKEG HIoBWaeIg (Uelwpéveg amd
TUXOV KivnTpa Tou TpoopépOnkav amoé Tov ekpicBwTh) Paplvouv Tnv Katdotaon AmoteAcopdtwy XpAong We aTaBepn péBodo kard
Th didpKkela TN HicBwong.

2.21 Aiavopn Mepiopatwy

H diavoun pepiogdtwy Kataxwpeitar oTic Oikovopikéc Kataotdoeic w¢ umoxpéwon otnv mepiodo katd thv omoia n Tevikh
2 uvéAeuon Twy MeTdOXWV eyKpivel Th diavopn.

2.22 Tlapaywya Xpnuatooikovopika TTpoidvra

Ta mapdywya xapakthpi{ovrtal Katd Thv nuepopnvia cuvayng The cuvaAiayhc améd Tov OpiAo wg avTioTaBiosig eiTe eUAoyng
afiac amaiThoewg, umoxpéwang K déapeuang (avTioTdOuion eUAoyng afiag), eite oAU mBavwv TpoPAETOUEVWY CUVAAAQyWV
(avTioTdBuion Tapeiakwy powv).

AoyioTikh yia Ta TTapdywya Xpnpartooikovopika TTpoidvra: Ta mapdywya XpnHAdTooIKoVOUIKd TTpoidvTa kaTaxwpouvTtai
apxIkd othv Katdotaon OikovolikA¢ @Eong oTo KOOTOC Kal 0Th ouvéXeld amoTipoUvTal oThv eUAoyn aia Toug. ANAayég oThv
gUAoyn afia oToIoUSATIOTE TTAPAYWYOU TIPOTdVTOC TTou SV UTIAYETAI OTHY AVTIOTABUIOTIKA AoYIOTIKA KaTaxwpouvTal oThv
Kardotaon AmoTteAcopdTwy Xphong.

O Ouihog kaTaypdgel Katd Thv cuvayn Twyv cuvahlAaywy Thy oxéon petall aToixeiwv avTioTdOuIong Kai avTioTabuIouévwy
oToixeiwv KaBwg Kai TV aTpaThyikh diaxeipiong Tou axeTikoU KivdUvou. Katd Thv aUvayn The ouppacng Kai oe cuvexn
HeTayevéaTepn Pdon kaTaypd@eTal N eKTiNON OXETIKA HE TNV UYNAR aTTOTEAEOUATIKOTNTA ThG AvTIOTABUIONG TOOO Yid TIG
avTiotadyioeic eUAoyng agiac oo Kai yia TIC avTioTaBUioeIC TaPEIaKWY powv.

YroAoyiopdéc EUAoyne Aiac: H amotipnon Toug atnv eUAoyn aia avahletal oth Znpeiwon 11 evb o1 yeTaPoAéc oTo
amoBepaTiké avTioTdOuiong ota idia kepdAaia avagépovTal othy Znpeiwon 14,

e AvTioTa®uion elAoyng afiacg: O petaPpoAéc othv elAoyn alia Twy TTapdywywy TPOIOVTWY Td oToia TTpoadiopilovTal we
avTioTadyioeic peTapoAwv otnv eUAoynh aia avtioTaBuiopévwy aTtoixeiwy, kataxwpouvtal othv Katdotaon AmoTeAcopdTwy
XpAong 6Ttwg Kai o1 HeTaPoAég aThy eUAoyn aia Twv avTioTaBuUIoUEVWY OToIXEIWV o1 0TToieg amodidovTal aTov Kivduvo TTou
avTiotaduileral.

® AvTIOTAOIoN Tapeiakwy powv: H amoTeAcopaTikh avaAoyia The HeTaPpoARg oThv eUAoyn afia Twv Tapaywywy mou
TpoadiopifovTal w¢ Péoa avTioTdduiong HETAPOAWY OTIC TAUEIAKEC POEG, KATAXWPEITAI 0 aToOepaTIKO TWV 13iWV
kegaAaiwv. To képdog A n {nuia ThG ph amoTeAsoUaTIKAG avaloyiag kataxwpeital otnv Katdotaon AmoteAsopdrwy
Xpnhong. Ta mood mou kataxwpoUvTal w¢ amoBepariké ata idia kepdAaia avtiAoyifovTal oTIC TEPIOGAOUG TTOU TO
avTioTaduiopévo atoixeio emnpedlel Ta kEPdN A TiIg {nicc.

To id10 ouppaiver 6Tav éva pégo avTioTdduiong Afyel, TwAeitai, 3ev avapéveTal TAéov va TTpaypaTomoindei n oxXeTIKA
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HeAAOVTIKA ouvaAAayA h 6Tav dia oxéon avTioTdOpiong dev TAnpoi TTAéov, Ta KpITAPIA TG avTIOTABUIOTIKAG AOYIOTIKAG.

3. ZHMANTIKEZ AOrIZTIKEZ EKTIMHIEIZ KAI KPIZEIZ THxX AIOIKHIEQZ

O1 ekTIgRoeIg Kal o1 Kpioelg TnG dioiknong emaveeTalovral diapkwg Kai pacifovTtal oe 10TopikA Sedopéva Kal TTPOOdOKIEC yid
HeAAOVTIKA yeyovoTa, TTou KpivovTal eUAoyeg aUlpwva e Ta 1oxUovTd.

O Ouihoc mpopaivel oc eKTIUAOEIC KAl TAPABoXEC OXETIKA e ThV €€EAIEN Twv peAAOVTIKWY yeyovoTwy. O1 eKTIHACEIC Kal
TapadoxEG TOU €VEXOUV ONUAVTIKO KivBUVO va TIPOKAAECOUV OUCIWSEIC TPOOAPHOYEG OTIC AOYIOTIKEG afieg Twv TEPIOUTIAKWY
OTOIXEIWV KAl TWV UTTOXPEWOEWY 0Toug emdpevouc 12 phveg éxouv we eEAC:

ExkTipwpevn awopciwon tng umepaliac: O éAeyxo¢ amopciwong tne afiac Tng umepaiac vivetalr oe eTAola Pdon oUpewva Pe TN
AOYIOTIKA TOMITIKR Ttou Teplypdgetal otnv Znueiwon 7. O1 avakThoipeg afieg Twv povddwv Shuioupyidg TAUEIAKWY powv
TipoodiopilovTal ye pdon Tnv aia xphoswg autv. O1 utoAoyiopoi TnG afiag xphong amaiTolv Thv Xphon eKTIHACEWY. AKOpd Kai av
n avaBswpnpévn ekTipnon Tou HIKToU TrepiBwpiou katd Thv 31 Aekepppiou 2010 Atav katd 10% xaunAdéteph A To avaBewpnuévo
EKTILWHEVO PO POPOU TTPoeEoPANTIKS £TITOKIO ATav KaTd 10% uynAdTepo améd autd mou ekTipd o Owihog, 8 Ba xpeialdTav va yivel
amopeiwon The umepadiag.

$opoc clo0dhparog: O Opihog UTOKeITal o QopoAdynon e BIdQopeC XWPEC Kdl ATAITEITAI Kpion yid Tov TPoadiopiodd TnG
TPOPAEYNG Yia 9opo c100dAUaTog. YTdpxouv ToAAEG ouvaAAayéc Kal UTTOAOYIOUOI Yid TOUG OTToioug 0 TEAIKOC TIPoadiopioHog Tou
@opou civar apépaiogc. O Ouihog avayvwpilel UTTOXPEWOEIC aTTO avAHEVOHEVOUG PopoAoyIkoUG eAEyXouc, PAoE!l EKTIHACEWY Yid TO
edv Ba Tou emiIPANBoUV emitAéov @opol. Edv To TeAik6 amoTéAeoua Tou eAEyXouU gival SIAPOPETIKG aTd To apxIKWG avayvwpiobév, n
diapopd Oa emnpedoel Tov POpo £1003NUATOC Kal TV TTPOPAeyn yia avaPpaAAdpevn popohoyia TnG TTepiddou

4. ATAXEIPIZH XPHMATOOIKONOMIKOY KINAYNOY

4.1 Tlapayovreg XpNHATOOIKOVOHIKOU KIvEUVOU

O Ouihog ekTiOeTal o€ ApKeTOUG XPNHATOOIKOVOUIKOUC KIvBUVOUG OTTwg KIvdUvoug ayopdc (HeTaPoAég ae ouvaAAaypaTiKEG 100TIYIEG,
EMITOKIA, TIMEC AYOopWV), TIOTWTIKO Kivduvo, KivBuvo peuaTéTNTAG, KivBUVO TAUEIdKWY powv Kai kivduvo elAoyng afiac amé
deTapoAéc emiTokiwv. To yevikd Tpoypadpa diaxeipiong KivdUvwy Tou Oupihou eomidletal otn pUn TPOPAEYINOTATA TWV
XPNHATOTIOTWTIKWY ayopwy Kai emdIWKEI va eAAXIOTOTOINCEI ThV evEEXOUEVN APVNTIKA TOUG €Tidpachn oTn XPNHATOOIKOVOUIKA
am6doon Tou. O OpiAog xphoipoTolei Tapdywya XpNHATOOIKOVOUIKA TTpoiovTd, 6TTwE TpoBeopiakd cupPoAaia ayopdc aAoupiviou pe
OKOTIO va avTIoTaduioel Thv €KBEON TOU 0€ OUYKEKPIPEVOUG KIVOUVOUG.

H diaxeipion KivBUvwyY dIEKTTEPAIWVETAI ATTO TNV KEVTPIKA UTthpeaia diaxeipiong 31aBegiwy, N oTroid ASITOUPYEI HE OUYKEKPIHEVOUG
KAVOVEC TToU €Xouv eykplBei amd To AloiknTikd ZupPoUAio. H KevTpikh utthpeoia Siaxeipiong 81aBeoipwy Tpoodiopilel, ekTIpd Kai
avTioTaBilel Toug XpNUATOOIKOVOUIKOUG KIVEUVOUG O€ ouvepydadia He TIG UTTNPECIEC TTou avTigeTwi{ouv auToUg Toug Kivduvoug. To
AioiknTikd ZuppoUAio Ttapéx el odnyiceg kal KATEUBUVOEIC yid ThV YEVIKA Siaxeipion Tou KIvBUvou KaBWw¢ Kai e18IkEC odnyiec yia Tnv
dlaxeipion oUYKEKPIHEVWY KIVOUVWY OTTWG 0 cUVAAAQYHATIKOC KivOUVOG, 0 KivOUVOC ETTITOKIOU KAl 0 TIOTWTIKOG KivOuvog.

Kivduvog ayopdcg

e  YuvaAAaypatikog Kivduvog: O Ouihog dpaothplomroicital 31€OVWIG Kal KATd ouvémela ekTiOeTal o ouvaAAaypaTiké Kivduvo
évavTi Kupiwg Tou doAapiou ApepIKAC, To oTroio kaBopilel TNV TIPA ayopdc ThG PACIKAC TPWTNG UANG, TOU dAoUHIviou.

IMa tnv diaxeipion Tou ouvaAAayparikoU KivéUvou Twv emi Wépoug povddwv Tou OpiAou, cuvdmTovTal cupPpoAaia HeEAAOVTIKAG
EKTTARPWONG ouvaAAdypaTog, HEow Tou KeVTPIKoU THAWATog diaxeipiong diaBeaipwy Tou OpiAou, To oToio aTh ouvéxela €Xel Thv
eubuvn diaxeipiong Tng kaBapng Oéong oe kdABe éva amd Ta Eéva vopiopdta XpeNnoIHOTOIWVTAG OGUMPPOAdId HEAAOVTIKAG
eKTTARpwong pe e§wTepikoUg avTiouuParAdpevoug.

INa okomoU¢ TAnpoeopNonG kaTtd Topéa dpaoThpidTnTac, KABe Hovdda Tou Opihou xapakThpilel Ta oupPoAaia TTou yivovTal He To
KeVTPIKO TUApa diaxeipiong diaBeoipwyv Tou Opidou we avTioTaBuioeic eUAoyng afiac K avTioTaBuioeIc Tapelakwy powyv. Ze
emimedo Oupidou, Ta oupPpoAaia PEAAOVTIKAC eKTTARPWONG ouvaAAdypartog pe e€wTepikoUg avTioUUPaAAduEVoUG XapakThpilovTal
wc¢ avTioTaBuioeic ouvaAAaypaTikoU KivOUVoOU OUYKEKPIHEVWY HEAAOVTIKWY ayopuwyv aAoupiviou.
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e  Kivduvoc TigRc: O ‘OpiAog eKTiOeTdl 0 KivOUVO OUVEXWY HETAPOAWY TIHWY TWV TPpWTWY VAWV (UéTaAAo). H diaxeipion Twy
KIVOUVWY auTwy yivetal ge cuppoAaia HeAAOVTIKAG eKTTARpwWONG.

e  Kivduvoc emitokiou: Ta £00da Tou OpiAou KABWC Kail o1 AEITOUPYIKEG TAUIAKEG poéC cival oe HeydAo PaBuéd avefdpTnTec amd
TIC 3IAKUPAVOEIC ETITOKIWY aThV ayopd 310TI o OpIAog dev d1aBETel dAAa £VTOKA TTEPIOUCIAKA OTOIXEId EVEPYNTIKOU EKTOG aATO
TIG KaTaBéoeIg OYewe Kal TIG PpaxumpdBeaueg TpoBeapiakég kaTaBéaoeig.

o ThioTwTikGg Kivduvog: O TIOTWTIKOG KivOUVOG amoppéel amd Ta HeTPnTd Kai Tadeiakd diaBéoipya kabBwg emiong kai améd
TIOTWTIKA £€KOeon oe TTEAATEG, oUUTTEPIAQUPAVOVTAG EKKPEUEIC aTTAITAOEIC Kal DEOHEUNEVEG ouvaAAayEG.

Fa Tpdmelec Kar Aoimtd XpnuaTooikovopikd 13pUpara, yivovral amodekTd povo 6oa mpoépxovTtar amd avefdptnrta agioAoynuéva
10pUKaTa UYNAARC TToI6TRTAG TTioTWwonN.

Ia Toug meAdTeg, o Opihog €xel Beomioel Kal epappdoel ApxEG He TIG omoieg diaopaAifel 0TI oI TWARCEIG YivovTal Kupiwg o€
TEAATEC HE KAAO TIIGTOANTITIKO 10TOPIKO.

O ciompakTéol eUTTOPIKOi  Aoyapidaopoi TepiAaupdvouv Kupiwg amaithosic amé peydAoug Opidoug etaipiiov. O ‘Opihog
TAPAKOAOUBE GUVEXWGE TNV OIKOVOUIKA KATAATAGN TWV OPEIAETWY Tou.

Epboov kpivetal amapaitnto o "OuiAog ouvdnTel dopaAioThpia ouppoAaia KAAUYNG TIOTWTIKWY KIvdUvwy. H xopAynonh mioTwaong
eAEYXETAl PEOW TIOTWTIKWY OpiWwV Kal £QAPHOYAG OUYKEKPIMEVWY Opwy. TEAOG, YId OUYKEKPIHEVOUG TIOTWTIKOUG KIVOUVOUC
yivovtal kaTdAAnAeg TtpoPAéyeig via evdexopeveg amwAeieg Adyw amopeiwaong. 1o TéAog Thg Tep1ddou n dioiknan Tou OpiAou
EKTiPNOE 0TI dev UTTAPXAV OUCIACTIKOI TIGTWTIKOI Kivduvol, ol oTroiol va pnv £€xouv AdN KaAuwBei amd TpoPAEYEIC via eTTICPAAEiC
amaITAoEIG.

Kavéva mioTwTikG dplo dev EemepdoThke KaTd Th idpKela ThS Ttdpolodg Xphong Kai n dioiknonh dev avapével {npieg amé tn pn
£MiTEVEN TG ATOJOTIKOTNTAC AUTWY TWV YOPEWY.

O Ouihog €xel ONUAVTIKEC OUYKEVTPWOEIC TIOTWTIKOU KIVOUVOU avagopikd He Td Tapidkd utdAoiTta ol oTroie¢ avaAlovTal oTov
TapakdTw Tivaka:

Tpanelikég TomoOeTAROEIC

TTioToANTITIKA ENOTTOIHMENA ZTOIXEIA H ETAIPEIA
1KavoTNTa 2010 2009 2010 2009
(o€ x1A1dde¢ eypw) Tpanelac* 31/12/10 31/12/09 31/12/10 31/12/09
B 4.252 3.033 4.252 3.033
A-1+ 84.040 79.900 - -
A-1 22.080 7 9
Mn 31aBéoiun - 2 - 2
ZOvoho 110.372 82.942 4.261 3.042
TpaneQikég Aaveiouég
TTioToANTITIKA ENOTTOIHMENA ZTOIXEIA H ETAIPEIA
IKavoTNTaA 2010 2009 2010 2009
(o€ x1A1dde¢ eypw) Tpanelac* 31/12/10 31/12/09 31/12/10 31/12/09
BBVA A-1+ - 64 - -
Zuvoho - 64 - -

* TUpewva pe Thv ev 1oXU oTig 19/1/11 afioAéynon Tng Standard & Poor's

e  Kivduvoc peuotéTntag: O Kivduvog peuoTdTnTag diathpeital oe XaphAd emimeda, diathpwvtag emapkn diaBéoipa kai dueoa
PEVUCTOTIOINCINA XpEdYPAPa Kal UTTApEn TIOTWTIKWY opiwv yid XpnuarodoThaon.

H xpovikhA avdAuon Twv TAUEIGKWY EKPOWV ava@opiKd HE TIC XPNHATOOIKOVOUIKEG UTTOXPEWOEIC amelkovi{eTal OTOV TApPaKATW
Tivaka:
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Tnv 31/12/10
(moad oc x1AIdde¢ Eyow)

TTpounBeuTég

Xphuatooikovouikd TTapdywya

Tpamelikd Adveia

Aaveiakh utoxpéwon o Zuvdedepévn Emixeipnon
Noimtég Ymoxpewoeig

ZUvoho Yrnoxpewoswv

Tnv 31/12/09
(moad oe xi1A1ddeg eyow)

TTpounBeutég

Xpnuatooikovopikd TTapdywya

Tpamelikd Adveia

Aaveiakh utoxpéwon o Zuvdedepévn Emixeipnon
Noimtég Ymoxpewoeig

ZUvoho Yrnoxpewoswv

4.2 Tlpoodiopiopdc Twv cUAdywv a€iwv

ENOTTOIHMENA ZTOIXEIA H ETAIPEIA
Evrég MeTalu MeTalu Tépav Evrég MeTalu MeTalu Tépav
1 éroug | 1-2 eTiov | 2-5 eTiv | 5 eTiov 1 étoug | 1-2 eTiv | 2-5 eTiv | 5 eTwv
53.113 - - - 13.370 - - -
- - - - 20.000 - - -
9.370 44 - - 4.538 - - -
62.483 44 - - 37.908 - - -
ENOTTOIHMENA ZTOIXEIA H ETAIPEIA
Evrég MeTago MeTago Tépav Evrég MeTago MeTagu Tépav
1 étoug | 1-2 eTiv | 2-5 eTiv | 5 eTiov 1 éroug | 1-2 eTiv | 2-5 eTiv | 5 eTwv
42.449 - - - 14.497 - - -
64 - - - - - - -
- - - - 20.000 - - -
8.572 39 - - 5.407 - - -
51.085 39 - - 39.904 - - -

H ovopaoTiki afia peiov TPOPAEYEIG VIa ETICPAAEIEG TWV EUTIOPIKWY ATIAITACEWY EKTIUATAI OTI TTpooeyyilel TV TPAYUATIKA TOUG
afia. O mpayuaTikéC afiec Twv XPNUATOOIKOVOUIKWY UTTOXPEWOEWY Yid OKOTIOUG €UQAVIOAC TOUG OTIC OIKOVOUIKEG KATAOTAOEIC
umoAoyiCovtal e Ppdon Tn mapoUoa afia Twv HEAAOVTIKWY TAUEIOKWY powv TToU TIPOKUTITOUV dTd OUYKEKPIMEVEG OUUPAOEIC
XPNOILOTIOIWVTAC TO TPEXOV ETITOKIO TO 0Troio cival d1aBéaipo yia Tov OpiAo yia Th XpAon TTapOHoIWY XPNHATOTHIOTWTIKWY HECWV.

4.3 Aiaxeipion kepaAaiouxikoU Kivduvou

O1 atéxor Tou Opihou Katd Tn diaxeipion Tou KepaAdiou gival va 81ac@aAigel ThV IKAVOTNTA TOU OWiAOU va ouvexioel va UTApXEl
OIKOVOUIKA OVTOTNTA Kal oTo HEAAOV yid va eival oc Béon va Tpoopépel amodoOoelC OTOUG HETOXOUC Kal o@éAn yia 6Aoug Toug
eUTTAEKOUEVOUC Kal va diaThphoel Jia KaTdAANAn kepaAaiakn Soun yia va HeIwoel To KOOTOG ToU KegaAdiou.
TTpokeiuévou va diathphoel A va TTpoodppodel Thy KepaAaiakh doun, o OpiIAo¢ PTTopei va TpoodpHdoel To TTogd TWV HEPIOUATWY TTOU
TANPWVOVTAI OTOUG HETOXOUG, TNV aAmOdoon TOU KEYAAdiIoU aTOUG HETOXOUC, ThV €KdoON VEWY HETOXWY A ThV TTIPOCQYUYH g€ daveiouo,
kaBwg o OpiAog diatnpei xaunAo deiktn Eévwy mpog Idiwv Kepahaiwv.
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5. TTAHPOZOPHZH KATA TOMEA APAZTHPIOTHTAZ

O Ouihog €xel évav Topéa eTIXEIPNHATIKAG 3pdoTnPIOThTAG oTov KAGdo ouokeudaciag OTou Kai dpaoTnploToIEiTAl, AUTOV ThG
HETAAAIKAC ouokeuaaiag, kail Uo TopEic yewypagikAg Spaotnpidtnrac, The EAAGSoc¢ kai Tng Iomaviag.

Ta amoTeAéouaTa kaTtd yewypdgiko Topéa ATav we eEAC:

(moad o€ x1A1dde¢ Eypus) EAAAAA IZTTANIA ZYNOAO
1/1-31/12/10

ZUVOAIKEG HIKTEC TTWAROEIC avd Topéa 134.268 203.494 337.762
EvdocTaipiké¢ TWARTEIC (4.709) - (4.709)
KaBapé¢ TTwAnoeig 129.559 203.494 333.053
MikTd Képdn 19.384 26.370 45754
Aeitoupyikd Képdn 11.210 18.845 30.055
MiKTd Xphuartooikovopikd (€0da)/écoda (24) 1922 1.898
EvdoeTaipikd xphuartooikovopikd (£€o0da)/écoda 195 (195) -
KaBapd xpnuarooikovopika (£€oda)/écoda 171 1.727 1.898
Képdn mpo @opwv 11.186 20.767 31.953
dépol (5.005) (6.398) (11.403)
KaBapa Képdn 6.181 14.369 20.550
(mood o€ x1Mdde¢ Eypw) EAAAAA IZTTANIA ZYNOAO
1/1-31/12/09

ZUVOAIKEG HIKTEC TTWAROEIC avd Topéa 139.676 186.268 325944
EvdoeTaipiké¢ TWAROEIG (345) - (345)
KaBapé¢ TTwAnoeig 139.331 186.268 325.599
MikTd Képdn 20.829 22.339 43.168
AeiToupyikd Képdn 12.180 15.472 27.652
MiKTd xphuartooikovopikd (€0da)/écoda (439) 600 161
EvdoeTaipikd xphuatooikovopikd (£€0da)/écoda 403 (403) -
KaBapd xpnparooikovopikd (£€oda)/écoda (36) 197 161
Képdn mpo @bpwv 11.741 16.072 27.813
®6poc¢ Eicodnparog (3.875) (5.596) (9.471)
KaBapa Képdn 7.866 10.476 18.342

MeTapipdosic kai ouvaAAayéc peTall Topéwv TPAYUATOTIOIOUVTAI HE TIPAYHATIKOUC €UTTOPIKOUG Opoug Kal oUvORKeg, oUpgwvad pE
auTd Tou 1oXUouV Yia ouvaAAayég pe TpiToug.

Ta mepiouaiakd aToIXEid Kl 0l UTOXPEWOEIG TWV TOHEWY £X0oUv w¢ eEAG:

(mood o€ x1A1dde¢ ypu) EAAAAA IZTTANIA ﬂpooaguovég Z0voho
Evoroinong

31 Ackepppiov 2010

Z0voho EvepynTikoU 179.868 223.010 (92.319) 310.559
2 0voho YTroxpewoewy 56.724 75.444 (21.205) 110.963
31 Ackepppiov 2009

2 0voho EvepynTikoU 174473 187.853 (91.119) 271.207
Z0voho YToxpewoswy 56.633 56.843 (20.005) 93.471

Ta Teploudiakd oToixeia Twy Topéwyv TTepIAAUPAVOUV KUPIWG evowpdara Trdyid, duAd TepIoudiakd aToixeid, amoBépara, anaiTAoeIg
kai diaBéaipa.

O1 UTIoXPEWOEIC TWV TOHEWY TTEPIAAUPAVOUV TIC AEITOUPYIKEC UTIOXPEWDEIC.

2 chida 42



CROWN

Brand-Building Packaging™

6. ENZOMATA TTArTA TTIEPIOYZIAKA ZTOIXEIA

O OMIAOZ H ETAIPEIA
Mneda Mnxavipara E§01rlucu6§: Akivnt/ocig Mneda Mnxavipara E§01rl\|op6c', Akivnt/otig
. , ; MeTagopika , ) MeTagopika , ,
(moad oe xi1A1dde¢ eyowr) & & ) Méoa & u‘1ro Z0voho & & ) Méoa & u'no Z0voho
Kripia Eykaraordoeig ErmimAd ekTéAEON Kripia Eykaraordoeig Erimha ekTéAEON
Tnv 1 Iavouapiouv 2009
Agia Kthong 20.147 144,506 29.565 3 194221 13.236 51.442 2.260 3 66.941
TUOOWPEUPEVEG ATTOOPETEIG (7.347) (91.379) (17.690) - (116.416) (4.729) (40.105) (2.158) - (46.992)
KaBapn avaréapeotn afia 12.800 53.127 11.875 3 77.805 8.507 11.337 102 3 19.949
TTepiodoc wg 31 Aekepppiov 2009
Avanéopeotn afia 01/01/2009 12.800 53.127 11.875 3 77.805 8.507 11.337 102 3 19.949
TTpoaBrkeg - 1.288 1.307 974 3569 - 101 - 974 1075
MeTagopég - 3 - 3) - - 3 - 3) -
Amoopéoeig TTepiddou (620) (7.583) (2.337) - (10.540) (408) (2.278) (30) - (2.716)
Meiwoeig og agia KTAONG - (1.391) (275) - (l.666) - (1.391) (275) - (1.666)
Mewoeig ouoowpeupévwY amoopEoewy - 982 253 - 1235 - 982 253 - 1235
KaBapn avanéopeotn afia 31/12/09 12.180 46.426 10.823 974 70.403 8.099 8.754 50 974 17.877
Tnv 31 Ackepppiov 2009
Agia Kthong 20.147 144.406 30597 974 196.124 13.236 50.155 1.985 974 66.350
ZUOOWPEUNEVEG ATTOOPETEIC (7.967) (97.980) (19.774) - (125.721) (5.137) (41.401) (1.935) - (48.473)
KaBaph avandopeotn aia 12.180 46.426 10.823 974 70.403 8.099 8.754 50 974 17.877
TTepiodog wg 31 Aekepppiov 2010
Avanéopeotn afia 01/01/2010 12.180 46.426 10.823 974 70.403 8.099 8.754 50 974 17.877
TTpooBhkeg - 2.668 203 285 3.156 - 1547 43 266 1.856
MeTagopég - 767 - (767) - - 767 - (767) -
Amoopéoeic TTepiddou (619) (5.940) (2.039) - (8.598)  (408) (1.882) (22) - (2.312)
Meiwoeig oe agia kThong - (1.208) (1.634) - (2.842) - (1.208) - - (1.208)
MeIWoeIC oUoOWPEUPEVWY aTTOaPETEWY - 966 1570 - 2.536 - 966 - - 966
KaBaph avanéopeotn afia 31/12/10 11.561 43.679 8.923 492 64.655 7.691 8.944 71 473 17.179
Tnv 31 Ackepppiov 2010
Agia Kthong 20.147 146.633 29.166 492 196.438 13.236 51.261 2.028 473 66.998
ZUOOWPEUNEVEG ATTOOPETEIC (8.586) (102.954) (20.243) - (131.783) (5.545) (42.317) (1.957) - (49.819)
KaBapn avaréapeotn afia 11 561 43.679 8.923 492 64.655 7.691 8.944 71 473 17.179

Acv ugioTavral epmpdypara Pdpn i Twy Tayiwy.
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7. AYAA TTEPTOYZIIAKA ZTOIXEIA

O OMIAOZ H ETAIPEIA
(moad oc x1AIdde¢ Eyow) Ef;vgaxt‘:: (;:::/Z-‘;?:ﬁv Z0voAo E;’;VZUXI;:; Zuvoho
Tnv 1 Iavouapiouv 2009
Atia Kthong 1.661 51.008 52.669 1.661 1.661
ZUOOWPEUNEVEG ATTOOPETEIC (619) (20.403) (21.022) (619) (619)
KaBaph avandopeotn afia 1.042 30.605 31.647 1.042 1.042
TTepiodog wg 31 Aekepppiou 2009
Avanéopeotn afia 01/01/2009 1.042 30.605 31.647 1.042 1.042
TTpooBhkec - - - - -
MeTagopég - - - - -
Amoopéaeig TTepiodou (262) - (262) (262) (262)
Mewoei¢ oe afia KThong - - - - -
Mewoeig ouoowpeUpéVWY amooPEoewy - - - - -
KaBaph avandopeorn afia 31/12/09 780 30.605 31.385 780 780
Tnv 31 Ackepppiov 2009
Atia Kthong 1.661 51.008 52.669 1.661 1.661
T UOOWPEUHEVEG ATTOOPETEIG (881) (20.403) (21.284) (881) (881)
KaBaph avaréopeortn aia 780 30.605 31.385 780 780
TTepiodoc wg 31 Aekepppiov 2010
Avanéopeorn afia 01/01/2010 780 30.605 31.385 780 780
TTpoaoBhkeg - - - - -
MeTagopég - - - - -
Amoopéaeig TTepiodou (261) - (261) (261) (261)
KaBaph avandopeorn afia 31/12/10 519 30.605 31.124 519 519
Tnv 31 Ackepppiov 2010
Atia Kthong 1.661 51.008 52.669 1.661 1.661
2UOOWPEUHEVEG aTTOOPEDEIG (1.142) (20.403) (21.545) (1.142) (1.142)
KaBaph avandopeotn afia 519 30.605 31.124 519 519

‘EAeyxoc¢ amopciwong unepatiac

H umepalia n omoia pokUTTEI KATA ThV £voTIoiNON ETIIXEIPACEWY TIOU TtpoépXovTal amd efayopd, éXel KATAUEPIOOEI OTIC akOAoUBEC
povadeg dnuioupyiag Tapiakwy powv (MTP) avd yewypdgiki TTepioXh Kal Topéd ETTIXEIPNUATIKAC dpaoThp1dThTAG:

Yréhoimo unepatiag (ava yewypa@iki wepioxn)

(moad oc x1AIdde¢ Eyow) 2010 2009
Tomavia 30.605 30.605
ZUvoho 30.605 30.605
Yréhoimo urepafiag (ava dpaotnpiéTnTa)

(moad oe x1AIdde¢ Eyow) 2010 2009
MeTaAAIKA ouokeuaoia 30.605 30.605
ZUvoho 30.605 30.605

H avakthoipn agia piag povddag dnpioupyiag Tapiakwy powv kaBopileTal oUpewva pe umoAoyiopd The aiag xphoewg Tng (value in
use). O umoAoyIoHOG auTdC XpnoiHoTIoIEl TIPOPAEYEIC TAMIAKWY powv TToU TIPOKUTITOUV aTtd 0IKoVOWIKoUG TTpoUTtoAoyiopoU¢ ol oTroiol

£XOUV eYKp1Bei amd Tnv d1oiknoh Kal KAAUTITouV TTevTdeTh TTepiodo.
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TTapakdTtw avagépovral ol KUpIeC TTapadoxéc Tou uioBeThBnkav amd tn Aloiknon yia Tov UTTOAOYIOHS TWV HEAAOVTIKWY TAUIAKWY
powv, Tpokeldévou va dievepynBei éAeyxog amaliwang umepaliag oTic povadeg dnuioupyiag Tapiakwy powv. H umepaia n omoia
TIPOKUTITEl KATA ThV €voTroinon ETIXEIPAOEWY TIoU TpoépxovTdl améd efayopd, €Xel KATAUepioBei OTIC aKOAoUBeC {ovddeg
Snuioupyiac Tapiakwyv powv (MTP) avd yvewypdgikfi Teplox Kdl Topéa emixelpnudTikKAG dpaotnpidtntac. Ta mpouUtmoAoyioBévra
HIKTA Trep1Bwpia képdoug umoAoyilovtal oUdpwva He Ta PIKTA TepIOWpIa TToU TTpaypdTomoIinOnkav To apéowe TponyoUHEvo €T0G

Tipooaunuéva KaTd Thv Tpoodokwuevn PeATiwon amoédoonc.

KUpiec mapadoxéc yia Tov uttoAoyiopé the afiac xphoswe (value in use):

EmTékio avaywynhg o TapoUoa afia:

AUEnon TTwAhoswy
MikTé TTEPIBWpIO

PuBuog avamtugng oto dinvekég

O umtoAoyIopOG TWV HEAAOVTIKWY TAUEIAKWY powV €YIVe He Thv Tapadoxh 0TI omroleadAToTe TANBWPIOTIKEG AUERTEIC ToU KOaToug Bda
avampooapHooouV TIG TIHEC TTWANONG.

8. ZYMMETOXEZ TE ZYNAEAEMENEZ ETTIXEIPHZEIZ

(moad o€ x1A1dde¢ eypuw)

Tnv 1 Iavouapiov 2009
Agia Emevduoswv

1/1/09-31/12/09

EmevdUoeig Thv 1n Iavouapiou 2009
TTpoaBhkeg / (Meiwoeig)

A€ia EnevdlUoewv Tnv 31/12/09

1/1/10-31/12/10

EmevdUoeic Thv 1n Iavouapiou 2010
TTpoaBrikeg / (Meiwoeig)

A€ia EnevdlUoewv Tnv 31/12/10

AvdAuon ZUpPHETOXWV:

H ETAIPEIA

CROWN BEVCAN
ESPANA S.L.

101.719

101.719

101.719

101.719

101.719

H ETAIPEIA THN 31/12/10

Enwvugia KéoTog OAIS?I;:::TQZ:; Xwpa Eykardotaong Z]l::-l:‘:::;?'lc

Crown Bevcan Espana S.L. 101.719 101.719 Tomavia 99,9999%
H ETAIPEIA THN 31/12/09

Enwvupia KéaTog O?:itoﬁ?:::(;:::c Xwpa Eykaraotaong ZEL:Z;?'\Q

Crown Bevcan Espana S.L. 101.719 101.719 Iomavia 99,9999%
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9. ATTOOEMATA

(moad oe xi1A1ddeg eyouwr)

A ‘YAeg & Aoimd AmoBépara
Tpoiévra Etoipa & HuiteAR
Eumopelpara

TTpokataPpoAéc yia ayopd amoOepdTwy
TTpoPpAéyeic anagiwong

10. TTEAATEZ & AOITIEZ ATTAITHZIEIZ

(moad oe x1AIdde¢ Eyow)

TTeAdTeg

TTeAdTeg oe kaBuaTépnon

Meiov: TTpopAéyeic Emopaiwyv TTeAaTwv
Emitayéc EiompakTéeg

TleAareg & Aoimég epmopikéG anaITAOEIG

Xpewoteg Aidgopol

Xpewoteg - Anpdaio

‘BEooda Xphoewg Eiompaktéa
Bpax/opa ‘E€oda Eméuevwy Xphoswv
Noimég Makpomip6Oeopeg ATAITAOEIG
Aoiméc anaiTioeig

AvaAuon Aoiniv AraiThoewv
Noiméc MakpoTmp6Oeopeg ATAITAOEIG
Noimég Bpaxump6Oeopeg ATaiTRoeIg

0 OMIAOZ H ETAIPEIA
2010 2009 2010 2009
31/12/10 31/12/09 31/12/10 31/12/09

19.614 16.606 8.524 9.199
14.747 8.352 7.387 6.194
4708 1.998 311 158
89 51 89 51
(75) (740) (75) (740)
39.083 26.267 16.236 14.862

O OMIAOZ H ETAIPEIA

2010 2009 2010 2009
31/12/10 31/12/09 31/12/10 31/12/09

33.093 32.846 16.835 17.721
814 822 814 822
(814) (822) (814) (822)
4371 4543 4371 4541
37.464 37.389 21.206 22.262
1625 1509 221 322
8.152 9.159 4.250 2.083
297 3 46 -
334 526 182 181
479 627 200 348
10.887 11.824 4,899 2.934
479 1.482 200 348
10.408 10.342 4699 2.586
10.887 11.824 4.899 2.934

O1 gUAoyeg aficg Twy TEAATWY Kal AoITTWY ATTAITACEWY gival ioeg HE TIC AoyioTIkEC Toug alieg.

O Ouihoc mapoudidlel onpavTikA OUYKEVTpWON TIWARCEwY o€ PacikoUg meAdTeg, Tou Opwg dev avTioToixi(eTal avdAoya oTiIg

anaithoeig amé meAareg otigc 31/12/2010 kar 31/12/2009.

O1 meAdTec Tou epgavifouv avoixtd uméAoimta tnv 31/12/10 kar 31/12/09 3¢ di1aBéTouv dnpooiomoinuévo JeikTn TIOTOANTITIKAG

1IKavoTNTAC.

H 3i0iknon dev avapéver {npie¢ amd Tn pn ciompaln Twv UTOAOITWY TWY TEAATWY TEPAV AUTWY Yid TIG OTIoieC €XEl BIEVEPYROE!

TPOPAeYnN.
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11. TTAPArQrA XPHMATOOIKONOMIKA TTPOIONTA

O OMIAOZ H ETAIPEIA
31/12/2010 31/12/2009 31/12/2010 31/12/2009
(mood oe X1MdOE¢ eupd) Evepyntiké | TTaOntikéd | EvepynTikéd | TTaBnriké | | Evepyntiké | TTaOntiké | Evepyntiké | TTabnrikd
TTpoBeopiakd ouppoAaia diampaypaTeUoipwy ayadbwy 16.656 - 10.702 - 13.826 - 10.702 -
TTpoBeopiakd ouppoAaia cuvaAAdypaTog 318 - 295 - 23 - 295 -
ZUvoAo TTapdywywv XpnuaTooIKOVOUIKWY HEowV 16.974 - 10.997 - 13.849 - 10.997 -

Heiov: MakpompdBeoyueg Oéoeig
TTpoBeouiakda ouppoéiaia diampayuateUoipwy ayabuv 5.904 - 7.844 - 5.904 - 7.844 -
TTpoBeouiakd ouppoéAaia ouvarAdypatog - - - - - - - _

ZUvoho Makp/opwv mapdywywv Xpnu/KOVOHIKWY péowv 5.904 - 7.844 - 5.904 - 7.844 -

Zuvoho Bpax/opwv mapdywywv Xpnp/Kovopikwy Héowv 11.070 - 3.153 - 7.945 - 3.153 -

H elhoyn afia Twv Tapdywywv XpnHATOOIKOVOUIKWY péOwv Tou SiakpdTWwvTdl yid avTioTdduion Tapeldkwy opwv
Katatdooovtal ge HakpoTpdBeopa oToixeia evepynTikoU Kal TadnTikoU av n umoAcimopévn mepiodo péxpl Th AREN Tou
avTiotaOuifépevou oToixeiou umeppaivel Toug 12 pAveg kai oav PpaxumpoOeopo oToIXEio evepynTIKoU Kai tadnTikoU av n
Tepiodog auTh gival HIkpOTeph amd 12 phveg.

TMa 1o 2010, dev umdpxel Un amoTeAeopaTikA avaAoyia amd avTioTdOuion Tapelakwy powv, TTou va avayvwpileTal ameuBeiag
othv Kardotaon AmoteAeopdrwy Xphong.

Ta képdn kai o1 nuiéc Tou agopolv TNV amoTeAeOoUaTIKA avaAoyia Tng avTioTdduiong avayvwpilovral oTd amoBeuaTikd
avTioTddOpiong Kivduvwy atnv Kardotaon TTpéaBeTou ZuvoAikoU Eicodhuaroc.

Z0ppwva pe Tnv Tpototroinoh Tou ATTXA 7, via Thv Xpfion Tou 2010, n sTaipeia kai o ‘OpiAog TIPETEl va YVWOTOTIOIRCEI TOV
TpoTO KaBopiopoU Thg eVAoyng agiac Twv XPNHATOOIKOVOUIKWY epyaAsiwy Tou apouaidlovtal otnv Katdotaoh OikovopikAG
Otonc. Ta povadikd XxphuaToolkovouikd epyadcia oe eUAoyec aliec mou éxel n eTaipeia eival Ta mapdywya
XPNHATOOIKOVOUIKA gpyaAeia TTou avaAUovTdl 0Toug Trapamdvw Tivakes. Ta XpnHATooIKoVOUIKA auTd epyaAeia emipeTpwvTal
oto "Emimedo 2" Tn¢ 1epapxiac Twv eVAoywv aibv 6Ttwe mepiypdgeTtal oto ATIXA 7. To "Emimedo 2" Twv eVAoywv aiwv
agopd oc eUAoyeg aliec mou Ppacifovral oe dedopéva Tou eiTe dueoa €ite éupeoa cival diabéaipa oe evepyEéC ayopéc.

12. TAMEIAKA ATAOEZIMA & ITOAYNAMA

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
(moad e x1AIdde¢ Eyow) 31/12/10 31/12/09 31/12/10 31/12/09
Aiabéoipa (oTo Tapeio kai oe Tpameleg) 106.432 80.408 321 508
BpaxumpéOeoueg Tpamelikég TomoOeThHOEIG 3.940 2534 3.940 2.534
110.372 82.942 4.261 3.042

To péoo oTaBuiopévo emITOKIO TWY PpaxutpdBeopwy Tpamelikwy kataBéoswy The ETaipeiag eivar mepimou 1,6% (2009:1,73%) kai
¢ Iomavikic Ouyatpikic 1,75% (2009 1,18%)
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13. METOXIKO KEZAAAIO

Tnv 1 Iavouapiou 2009
AUEnon MeToxikoU Kepahaiou
Tnv 31 Aekepppiou 2009

Tnv 1 Tavouapiou 2010
AUEnon MeToxikoU Kepahaiou
Tnv 31 Aekepppiou 2010

H ETAIPEIA
ApiBu6e Atia Merloxwv
A (o x1Madeg
MeToxwv s
EUpW)
24.062.500 37.297
24.062.500 37.297
24.062.500 37.297
24.062.500 37.297

O ouvoAIKOC eyKeKkpipévog apiBudc petoxuwy civar 24.062.500 KoivéC ovolaoTikEG HeToxEG He ovoudoTikA afia €1,55 avd peToxh.
‘OAec o1 ekdoBcioeg peToxEC cival TARpwC kaTapePAnpéveg.

14. AOITTA ATTOOEMATIKA

(moad oe x1AIdde¢ Eyow)

Tnv 1n Iavouapiou 2009
MeTagopd amd kaBapd képdog
ATtoTiunon mapaywywy oe eVAoyn agia

Tnv 31n Ackepppiov 2009

Tnv 1n Iavouapiov 2010
MeTagopd anéd kaBapd képdog
ATmoTiunon mapaywywv og eUAoyn aia

Tnv 31n Ackepppiov 2010

(moad oe x1AIdde¢ Eyow)

Tnv 1n Iavouapiou 2009
MeTagopd amd kaBapd képdog
ATtoTiunon mapaywywy oe VAoyn agia

Tnv 31n Ackepppiov 2009

Tnv 1n Iavouapiov 2010
MeTagopd anéd kaBapd képdog
ATmoTiunon Tapaywywv oe eUAoyn aia

Tnv 31n Ackepppiov 2010

O OMIAOZ
TakTiké Aiagopa Apopohéynta ‘EkTakrta AmoBepartika
AmnoBOeparikd an‘:p TO AnoBeparika (B) AmoBepartika El'J'AOVI'\C Zivoho
(a) ApTio (v) Atiac (3)
8.121 15.649 33.749 76 (8.010) 49585
420 - 777 - 1197
- - - - 16.481 16.481
8.541 15.649 34.526 76 8.471 67.263
8.541 15.649 34526 76 8.471 67.263
387 - 59 - - 446
- - - - 4438 4438
8.928 15.649 34.585 76 12.909 72.147
H ETAIPEIA
TakTiké Aiagopa Agopohéynta ‘EkTakrta AmoBepatika
AmnoBOeparikd an‘:p TO AnoBeparika (B) AmoBepartika El'J'AOVI'\C Zivoho
(a) ApTio (v) Atiac (3)
8.121 15.649 33.749 76 (8.010) 49585
420 - 777 - 1197
- - - - 16.481 16.481
8.541 15.649 34.526 76 8.471 67.263
8.541 15.649 34526 76 8.471 67.263
387 - 59 - - 446
- - - - 2.251 2.251
8.928 15.649 34.585 76 10.722 69.960
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(a) TakTiké amoOcpatikd

To TakTiké AToBepatiké oxnuatifetar oUgpwva pe Tig diatageig Tng EAAnvikAg NopoBeaiag (N.2190/20, dpBpa 44 kai 45) katd
Tnv omoid Tood TouAdxioTov igo pe To 5% Twv eTnoiwv kKaBapwv (HeTd 9dpwv) KePdWY, Eival UTTOXPEWTIKG vd HETAPePOEi 0TO
TakTikdé ATToBepaTikG HEXPI TO UYoC Tou va ¢Bdoel To £éva TpiTo Tou KaTtapAnpévou HeToXIkoU Ke@aAdiou. To TaKTIKO amoBOepariko
UTopei va xphaipomoin®ei yia kdAuyn CnUIwWv HeTd améd amégaon Thg TakTIKAG MevIKAG ZUVEAEUONG TWY HETOXWY, KAl WG €K ToUTOU
d¢ev pmopei va xpnoipomoin®cei yia omoiodAmToTe dAA0 Adyo.

(P) AgpopoAdynta amoOcparika

Ta apopoAdynTa Kai Ta €131KWG popohoynBévta amoBeparikd axnuatifovrar oUpgwva pe Tig d1atdafeig TG popoAoyIKAG vopoBeaiag
amoé apopoAdynTa A e1dIKWE popoAoyndévTa £0oda Kai képdn.

Ta avwTépw amoBeparikd PmopoUv va kegalaiomoinBouv A va diavepnBolv pe amépaon The TakTiKAG TevikAC ZuvéAeuang Twv
HETOXWY, apoU AngOoUv UTOYNn o1 TEPIOPIOHOI TTOU UTTopEi va 10XUouv KdBe @opd. O Opihog dev mpoTiOeTal va diaveipel  va
KEQYAAQIOTIOINGEI TA OUYKEKPINEVA amoOepaTikd Kai emopévwe dev éxel mpoPei oe uToAoyiond Tou @opou elgodApaToc Tou Oa
emIPAAAOTAV OTNV TTEPITITWON AUTA.

(v) ‘Ektakta amoBeparika

Ta ékTakTa amoBepatikd mepiAaupdvouv TTood amoBepdTIKWy Ta omoia éxouv dnpioupynBei pe amogdoeic TakTikwy Tevikwv
2uveAeUoewy, dev £xouv €181KO TTpoopIopd Kai dUvaral va XpnoipoToin@oUv yia omolodATIOTE OKOTTO KATOTIV X ETIKAG aé®aong ThG
TakTiKAC TevikAG ZUVEAEUONG Kal TTood amoBepaTIKWy Ta omoia £xouv oxhuaTioTei Pdoet diatdfewv The EAAnvikAc NopoBeaiag. Ta
avWTEPW EKTAKTA ATOOEUATIKA £XOUV aXNUATIOTEI amd @opoAoynOévra képdn Kal wW¢ €K ToUToU Jev UTOKEIVTAI OF TEPAITEQPW
@opoAdynan oc TepimTwon diavoung h KEYaAaioToinong Toug

(3) AmoBeparika sVAoyng afiac

To avwTtépw amoBepatikd TeplAauPpdvel TRV pn  Tpaypatomoinuévn  gVAoyn afia amé Tnv damoTignon Twv TApdywywv
Xphuarooikovopikwy péowv Thg Etaipeiag mooou € 10.722 xiA.(ueTd @opou) kai Tou Oupidou € 12.909 xiA.. Ta oToixeia autd
amooKoToUV aThV KAAUYN TAUEIAKWY POWV Kdl EUTTITITOUV 0TNV KATNYOPid XPNHATOOIKOVOUIKWY TTPOoioVTWY avTioTaduiong Kivauvou.

15. TTPOBAEYEIZ

(mood o€ x1A1dde¢ eypuw) O OMIAOX H ETAIPEIA

Tnv 31n Ackepppiov 2009 8.393 824
Kivhoeig tep163ou 232 232
Tnv 31n Ackepppiov 2010 8.625 1.056
(moad o€ x1A1dde¢ Eypur) O OMIAOZ H ETAIPEIA

Aidpopec TpoPAéYEIC TIpoowTTIKOU 110 110
TTpoPAéyeig yia avéAEYKTEG XPROEIG 130 130
TTpoPpAéweIg via AoimoUg KivaUvoug 8 (8)
Zivoho 232 232

AikaoTikéc umoBéoeic

Toppwva pe Thv yvwpn Tng Aloiknong, kai Katomiv ARYNG Twv amapdiThTWy VOHIKWY oupPpouAdv, Bswpeital 4TI Ta amoTeAéopatd
Twv SIKAGTIKWY UToBéoswy dev TTPOKEITAl va eTIPapUvouv onpavTikd Tov OpiAo.
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16. ANABAAAOMENOZ $0POx EIZOAHMATOX

(moad oc x1AIdde¢ Eyow)

AvapaAropeveg PopoloyikéCc ATTAITAOEIC
Avapariopeveg PopoAoyikég YTOXpEWDEIG

AvapaArdueveg BopoAoyikéc AmaiTRoEeIg

Tnv 1n Iavouapiou 2009

TlioTwon (xpéwon) ota kaBapd képdn
TTioTwon (xpéwon) ota ‘Idia KepdAaia
Tnv 31n Ackepppiov 2009

TlioTwon (xpéwon) ota kaBapd képdn
TTioTwon (xpéwon) ota ‘Idia KepdAaia
Tnv 31n Ackepppiov 2010

AvapaArdueveg Fopohoyikég Ymoxpewaeig

Thv 1n Iavouapiou 2009

TlioTwon (xpéwon) ota kaBapd képdn
Tnv 31n Ackepppiov 2009

TlioTwon (xpéwon) ota kaBapd képdn
MeTagopég

TTioTwon (xpéwon) ota ‘Idia KepdAaia
Tnv 31n Ackepppiov 2010

AvapaArdueveg FopoAoyikéc AmaiTRoEeIg

Tnv 1n Iavouapiou 2009

Emidpaon ané ahAayh gopoA. Zuvt/oTh/TTpooappovég
TTioTwon (xpéwon) ota kaBapd képdn

Tliotwon (xpéwon) ota ‘I8ia KepdAaia

Tnv 31n Ackepppiov 2009

TlioTwon (xpéwon) ota kaBapd képdn

Tliotwon (xpéwon) ota ‘I8ia KepdAaia

Tnv 31n Ackepppiov 2010

AvapaAArdpeveg EopoAoyikég Ymoxpewaeig

Thv 1n Iavouapiou 2009

Enidpaon amé aAAayr gopoA. Zuvt/aTh/TIpooappoyéc
TlioTwon (xpéwon) ota kaBapd képdn

Tnv 31n Ackepppiov 2009

TlioTwon (xpéwon) ota kaBapd képdn

Tnv 31n Ackepppiov 2010

O OMIAOZ H ETAIPEIA
31/12/10 31/12/09 31/12/10 31/12/09
(239) 409 (1.015) (480)
(9.818) (9.143) (1.329) (1.724)
(10.057) (8.734) (2.344) (2.204)
O OMIAOZ
Aiagopéc Aiapopéc and Aiapopéc and
Aoyw AnygBeioeg arotiynon oe Aoimég Zivoho
npoPAéYswv Emixopnyhoeig eUAoyn afia
2.353 836 2.644 - 5.833
(130) (125) - - (255)
- - (5.169) - (5.169)
2.223 711 (2.525) - 409
105 (128) - (23) (46)
- - (602) - (602)
2.328 583 (3.127) (23) (239)
O OMIAOZ
Aiapopéc Adyw Aiagopéc and
anoopéoewv arotiynon oe Aoimég Zivoho
Tayiwv eUAoyn afia
(9.617) - (192) (9.809)
654 - 12 666
(8.963) - (180) (9.143)
266 - 23 289
- - (26) (26)
- (938) - (938)
(8.697) (938) (183) (9.818)
H ETAIPEIA
. Aiagopéc and
Am.‘;‘:&? ::)\‘//w anoTignon ot Zdvoho
P v eUAoyn afia
2.245 2.644 4.889
(200) - (200)
- (5.169) (5.169)
2.045 (2.525) (480)
67 - 67
- (602) (602)
2.112 (3.127) (1.015)
H ETAIPEIA
Auac'popcg onu{ Aoinég ZUvoho
anoopéocwv TTayiwv
(1.840) (172) (2.012)
288 - 288
(1.552) (172) (1.724)
395 - 395
(1.157) (172) (1.329)
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AvaPaAAopevog ©OpoC €1000AUATOC TIPOPAETTETAI OTO OUVOAO TOU OTIC TIPOOWPIVEG d1d@opéc He Th HEO0do Thg evdexopevng
uTtoxpéwong, xpnoidotmoivtag yia tnv EAAGSa didgopoug ouvteAecotéc (20-23%), avdAoya pe To £Tog ToOU avapévetal vd
avayvwploToUv popoAoyikd oi diapopéc, kai yia Thv Iomavikh Buyarpiky 30% . Thv mponyoUpevn XpAoh ol XPhoIHOTIoI0UHEVO!
ouvteAeaTéc Atav 20-24% kai 30% avrioToixa..

O1 kivAoeic Tou Aoyapiacpol avaPpaAAdpevou @opou €1000NPATOC ATOTUTIWONKAVY WG Xpewoelc A moTwoelg othv KardoTtaon
ATroTeAeopdTwy Xphong.

O1 avaPpaAAdpeveg popohoyikéC amtaiThoelg / uTtoxpewoeic Tne ETaipeiac avapéveTal va ivar avakThoideg / TAnpwTéEC we eEAG:

O OMIAOZ
Méoa oe 12 piveg  MeTa and 12 phveg Z0voAo
AnaITAOEIC (1.368) 1.129 (239)
Yroxpewoeig 174) (9.644) (9.818)
H ETAIPEIA
Méoa oe 12 piveg  Meta and 12 phveg Z(voAo
ATaIThoEIG (1.368) 353 (1.015)
Yroxpewoeig (174) (1.155) (1.329)

Aev éxe1 utohoyioBei avaPaAAdpevhn popoAroyikh uTToxpéwaon yia Ta ATtoBepaTikd The KaBaphc Oéong kadoéTi dev umdpxel TpdOeon
yia diavopn Toug aTo péAAoV.

17. AANEIA

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
(moad o€ x1AIdde¢ Eypus) 31/12/10 31/12/09 31/12/10 31/12/09
TpaneQikég Aaveiopog - - - _
XpnuatodoTikéc MioBwoeig - - - _

MakponpdéOcopa Adaveia - - - -

TpameQikég Aaveiopdg - - - -
XpnuatodoTikég MicBwaeig - 64 - -

BpaxunpdBeopa Aaveia - 64 - -

Huepounviec ARfewe Tou ouvéAou Twv daveiwv:

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
31/12/10 31/12/09 31/12/10 31/12/09
‘BEwg 1 £T0g - 64 - -
MeTall 2 kai 5 eTwv - - - -
Avw Twv 5 eTWvV - - - -

T0Ovoho Aaveiwv - 64 - -

O Ouihog 8ev éxer Tpameliké daveiopd Thv 31/12/10 .To péoo oTaBuiopévo emiTékio Tou TpamelikoU Aaveiopol Tng To 2009 Atav
miepimou 4.17%.

O1 elhoveg aieg Twv daveiwv TnG eTaipeiag eival Tepimou ioeg e TIG AOYIOTIKEG TOUG, YIATI Ta €mMITOKIA Twv daveiwv eivai
deTaPpAnTd kai avampooapudélovrar avd Tpipnvo.

O daveioudc Tou Opidou eival oe upw.
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18. AHZOEIZEL ETIIAOTHIEIZ - ETTIXOPHIHZEIZ

(moad o€ x1A1dde¢ Eypu)
YrnéAoimo 01 Iavouapiov 2009

AméoPpeon emixophiynong 1/1-31/12/09
Noimtég Kivioeig

AvandopPeoto unmdroimo Tnv 31 Ackepppiov 2009

AméaPpeon emixophiynong 1/1-31/12/10
Noimtég Kivioeig

AvaréoPeoto umdAoimo Tnv 31 Ackepppiov 2010

9.199

(849)
478

8.828

(849)

(62)
7.917

O1 avwTépw KPATIKEC £TTIXOPNYAOEIC TToooU eupw 7,917 xihiadeg otic 31/12/2010, agopolv otnv BuyaTpikA Hag eTdipeia oTnv
Iomavia yia ayopd evowpdaTtwv Tayiwv kai mepiAaupdvovTal oTIC HakpoTpdBeoueg umoxpewoel¢ wg AngOeioeg EmdoThoeig -

Emixopnyhoeic.

H améapeon Toug dievepyeital e Tn oTaOeph PéBodo, aUppwva de Thv avapevopevn weéAiun {wh Twy emdoTNOEVTWY TTEPIOUCIAKWY
oToixeiwv Kar egpaviletar ato kKovdUAI Aoimtd Eooda-EEoda EkpetdAAcuong Tng Katdotaong AmoTteAeopdTwy Xphong.

19. TTIPOMHOEYTEZ & AOITIEZ YTIOXPEQIEIX

(mood o€ x1AIdde¢ eypw)

TTpounBeuTtéc

TTpounBeutéc

AcpaAioTikoi Opyaviopoi

Ymoxpewoeig and Aoimoug Bdpoug

Noimtég Ymoxpewoeig

Aaveiakh Ymoxpéwon mpog Zuvdedepévn Emixeipnon
Mepiopata TTAnpwtéa

‘E€oda Xprong AedouAcupéva

Aoiméc Ymoxpewaoeig

AvaAuon Aoiniv Yroxpewoeswv:
MakpoTmp6Oeopeg Ymoxpewaoeig
Noimég Bpaxump6Oeopeg Ymoxpewoeig

O OMIAOX H ETAIPEIA
2010 2009 2010 2009
31/12/10 31/12/09 31/12/10 31/12/09

53.113 42.449 13.370 14.497
53.113 42.449 13.370 14.497
1.729 1752 850 870
1917 1434 429 600
1454 2.086 1110 2.037
- - 20.000 20.000
6 14 6 14
4.308 3.325 2.143 1.886
9.414 8.611 24.538 25.407
44 39 - -
9.370 8.572 24538 25.407
9.414 8.611 24.538 25.407

H Aaveiakiy ouppaon petag tng CROWN Hellas Can A.E. kai Tng Buyartpikig Tng CROWN Bevcan Espana SL, péxpr moool eupw
40 ekar. kar emiTokiou EURIBOR mAéov mepiBuwpiou 0.25% emi Tou ekdoToTe uttoAoitou, Ayer oTig 31/12/2011.

O1 eUAoyeg agieg Twv TPOUNOEUTWY Kal AOITIWY UTTOXPEWOEWY gival ioeg HE TIG AOYIOTIKEG Toug agieg.
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20. YTTOXPEQZEIZ TTAPOXNQN TTPOZQTIIKOY

(mood oe xIMddec upd))

Tlapovoa aia pn XphuaTodoToUHEVWY UTIOXPEWOEWY
Mn avayvwpiopéva avahoyioTikd képdn / (Tnpieg)
Mn avayvwpiopévo K6oToG TTpoUTNpEdiag

KaBapth umoxpéwon avayvwpiopévn atov LooAoyiopd

TTOZA ANATNQPIZTMENA ZTHN KATAZTAZH ATIOTEAEZMATON XPHIHZ

KéaTog Tpéxouaag AmacxoAnong

Tokog aTnv utoxpéwon

Avayvipion avahoyioTiKAc Cnuiag / (képdoug)
Avayvwpianh K6OToug TpoUTnpeaiag

Kavoviké £€§030 oTo Aoyaplaopd amoTeAEoHATWY
AAho £€0d0 / (£00d0)

ZuvoAiké £€£080 oTo Aoy/opd amoTeAcopaTwy

METABOAEZ ZTHN KAOAPH YTTOXPEQZH ANATNQPIZMENH ZTHN KATAZTAZH OIKONOMIKHZ OEZHX

KaBaph umoxpéwon kartd Tnv évapgn Tou £Toug

Tlapoxé¢ Tmou TAnpWwONKav amé Tov pyoddTn

ZOvoho avayvwpioBeioag damavng oto Aoy/aoué amoTeA/Twy
KaBaph uroxpéwaon oto TEAOC Tou £Toug

TTpooapuoyh

KaBaph umoxpéwon oto TéAog Tou éToug

METABOAH ZTHN TTAPOYZA A=IA THZ YTTOXPEQTIHZ

Tlapovoa aia utoxpéwaong aThv dpxXh TN Tep163ou
KéaTog Tpéxouoag amacx6Anong

KéoTog Tokou

Tlapoxé¢ Tmou TAnpWwONKav amé Tov epyoddTn
EmimAéov Anpwyéc A £€0d0 / (¢00da)
AvahoyioTikh nuia /(képdog)

Tapotoa afia umoxpéwong TéAoug mep16doU

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009

31/12/10 31/12/09 31/12/10 31/12/09

13.024 12.752 12.437 12.280

(1.829) (1.076) (1.829) (1.076)

(1.106) (1.336) (1.106) (1.336)

10.089 10.340 9.502 9.868

535 527 492 490

661 715 635 686

46 92 - -

230 230 230 230

1.472 1.564 1.357 1.406

- 1 - -

1.472 1.565 1.357 1.406

10.340 10533 9.868 10.220

(1.723) (1.758) (1.723) (1.758)

1472 1565 1.357 1.406

10.089 10.340 9.502 9.868

10.089 10.340 9.502 9.868

12.752 12.643 12.280 12.201

535 527 492 490

661 715 635 686

(1.723) (1.758) (1.723) (1.758)

- 1 - -

799 624 753 661

13.024 12.752 12.437 12.280

To xpnoipotoloUpuevo TpoefopAnTikd emiTéKIo civar 4,75% (2009:5,25%) yia Th pnTpIikA Kai

Iomavikh Buyarpikh.

21. Ao1mnia ‘EzoAA/ ('EZ0AA) EKMETAAAEYZHZ

(moad o€ x1A1dde¢ ypu)

Emdothoeig

Amoopéaeig Emxopnynoewv

Tuvahhayparikéc Aiagopéc

Noimtd Eooda / (E€oda)

Z0voAo Aoimisv Eoodwv/(EE68wv) Eky/Acuong

4,73% (2009: 5,17%) yia Thv

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
43 47 43 47
849 849 - -
170 224 278 304
283 408 288 422
1.345 1.528 609 773
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22. ANAAYZH AATTANON

(moad oe xiA1ddeg eyow)

KéoTog avaAwOEvTwy UAIKWY Kai HeTaPpoAn

amoBépatog eToipwy & eumopeupdTWwyY

‘Eooda améd mwAoeig uToAeippdTwy & AoImwy amoBepdtwy
Aamaveg TTpoowmikoU (Zhy. 23)

Amoapéoeig

Royalties & E€oda AloiknTikiig YmooThpiEng

MeTagopikd ‘E§oda TTwAhoewy

Noimtd E€oda

ZOvoho Aamaviv

O1 Aardaveg karavéyovrai oc:
KéoTtog TTwAnBévTWY

‘E€o0da AciToupyiag AidBeong
‘E€o0da AioiknTikAC AciToupyiag
ZOvoho Aaravirv

23. AATTANEZ TTPOZQTTIKOY

(moad o€ x1AIdde¢ Eypus)

‘E€0da MioBodoaiag

‘E€0da mapoxwv Adyw ££63ou amé Tnv umnpeaia
‘E€0da acpahioTikwy Tapeiwv

Noimtég TTapoxég TTpoowTikoU

ZOvoho Aaraviv TTpoowmiko(

24. ANAAYZH XPHMATOOIKONOMIKON ATIOTEAEZIMATON

(moad oe xi1A1dde¢ eyow)

Xpnuartooikovouikd ‘E€oda

Tékol Bpaxump6Oeopwyv Tpamelikwv Aaveiwv

Tékol Aoy pn Tpameikwy Aavelakwy Zuppdoswy
Téko! XpNUATOdOTIKWY HIoOWoEWY

Aoimtd Xphuatooikovopikd EEoda

ZUvoAo Xpnuartooikovopikiwyv EE6dwv

Xpnuarooikovopikd ‘Egoda

ThoTtwTtikoi Téko! kai Zuvagh ‘Ecoda
ZuUvoAo Xpnuartooikovopikwv Ecédwv

ZUvoAo Xpnpat/pikiv AroTeAsopdTwy

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
209.344 203.100 86.883 89.535
(7.921) (4.884) (7.921) (4.884)
40,636 41615 24.491 24997
8.858 10.802 2572 2.978
10.821 10.529 4100 4355
14.787 10.123 5679 2570
27.818 28.190 7.863 8.718
304.343 299.475 123.667 128.269
287.299 282.431 114.884 118.847
12.445 12,511 5.086 5.745
4599 4533 3.697 3.677
304.343 299.475 123.667 128.269
0 OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
30.091 31.480 17.850 18.167
1474 1564 1357 1.406
7.638 7.108 3.851 3.961
1433 1.463 1433 1.463
40.636 41.615 24.491 24.997
O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
(3) (171) - 1
(10) (14) (205) (417)
- (3) - -
- (167) - (167)
(13) (355) (205) (585)
1911 516 181 146
1.911 516 181 146
1.898 161 (24) (439)
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25. $orPoz EIZOAHMATOX

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
(moad oe xi1A1ddeg eyouwr) 1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
®6pog TTepiddou (10.286) (8.645) (4.107) (3.376)
Avapariopevog ®opog Eicodhparog TTepiddou 243 411 462 88
Aoimoi pépol (1.360) (1.237) (1.360) (587)
$opog Eicodnparog (11.403) (9.471) (5.005) (3.875)

O1 ovopdoTIKoi POoPoAOYIKOi OUVTEAEOTEC OTIC XWPEC TTou dpaaTtnploToicital o OpiAog éxouv w¢ eEAC:

e EAANGOa: 24% orta pn diavepopeva (2009: 25%) kai ota diavepdpeva képdn 40% otnh xphon 2010 (2009: 25%)

e TIomavia: 30% (2009: 30%)

H pn ékmTwon oplopévwy damavuiv, n U eopoAdynon Kamoiwyv gdédwy & amoBepaTikwy KaBwe, N Xphoh 31aQoPETIKWY GUVTEAEOTWY
yla Tov UTTOAOYIOHO TOU HaKpoTpoOcopou avaPaAAdpevou @Opou yid ThV HNTPIKA SIAHOPQWVOUV TOV TPAYHATIKO QOPOAOYIKO
ouvTeAeoTh yia Tov Ouiho oe 35,7% (2009: 34,1%) kai yia Tnv etaipeia oc 44,7% (2009: 33%). ZToug Aoimtoug pdpoug The Xphong
mou éAnge Thv 31/12/10 mepiAauPpdvetar kai mood 1.230 xIA. TTou dgopd oThv EKTAKTN PopoAdynoh Tou emiPARONKe oThv EAAGda.

Ta oToixeia Tou diagopPWVOUV ToV TIpAyHATIKG 9opo Exouv wg eEAC:

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12

Képdn mpo popwv 31.953 27.813 11.186 11.741
AvaAoyoUv 9opo¢ oU@wvd HE TOUG KATA TOTTOUG

10XVUOVTEG POPOAOYIKOUG OUVTEAEDTEG 8.915 7.757 2.685 2.935
‘Eooda pn umtokeipeva oe 9opo 149 - - -
‘E€0da un ekmimTopEVa 341 492 322 368
AgopoAdynTa amoBeparikd - (15) - (15)
Mn evowpaTwpévol 0To AEITOUPYIKO KOOTOG 9dpol 1.361 1237 1.361 587
Alagopéc XpnoIHoTToI0UHEVOU OUVTEAETTH 637 - 637 -
®bpoc c1003hApaATog 11.403 9.471 5.005 3.875
26. KEPAH ANA METOXH

O OMIAOZ H ETAIPEIA
(moad oe xiA1ddeg eyouw) 2010 2009 2010 2009
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12

KaBapd Képdn amodoTéa oToug HeTOXOUG (XIA. EUpW) 20.550 18.342 6.181 7.866
Méoog aTaBuiouévog apiBudg HeEToXWY 0 KUKAowopia TTAnV 18iwv
peToxwv (XIA.) 24,0625 24,0625 24.062,5 24.062,5
Baoikd & Amopeiwpéva Képdn ava Metoxh (eupw) 0,8540 0,7623 0,2569 0,3269

Ta pacikd képdn avd peToxh umoAoyilovTar didipwvTdg Ta kaBapd képdn Tou amodidovTal aTouC HETOXOUG HE To HéTo oTaBpiouévo

apl1Bué peToxXWy ae KUKAopopia Katd Th didpKeld The TTep1ddou / Xphoswc.
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To AioiknTiké oupPoUAio TpoTeivel, yia Thv xphon 2010, othv emepxdpevn TakTikfA TevikA ZuvéAeuon Twv MeTdxwv diavoph
pepiopatog gupw 0,13 avd petoxh. To auvoAikd TtpoTeivopevo Hépiopa Ba avéABer oTo Tood Twy € 3.128,13 xIA.

27 . ENAEXOMENEZ YTTOXPENZEIZ

Aev untdpxouv emidikeg f UTTd diaiThoia S1aPopéC SIKACTIKWY A SIAITATIKWY 0pYAVWY TTOU eVEEXETAI Vd £XOUV CUAVTIKA ETTITTWON
oTNV 0IKOVOUIKA KaTdoTaon A Aeitoupyia Tou OpiAou (PA. kal kaTwTépw U Znugiwon 30).

Toéoo n unTpIkA eTaipeia 600 kai n Tomavikh BuyaTpikh £xouv eAeyxOci amd TiIC @opoAoyikEC apxEC pEXP! Kal Th xphon 2006. Oocov
agopd othv Tomavikh BuyaTpikh, EKKpeUEi popoAoyikh diagopd, n omoia Oa kpi1Bei amd Ta appdédia @opoAoyikd dikaoTApIA EvavTi ThG
omoiag éxouv xopnynBei eyyunoeig Uyoug eupw 6,36 ekar. To amoTéAeopa Opwg TNG OIKAOTIKAG Kpioewg dev TIPOKEITAI va
ETNPEAOEI ONUAVTIKA TNV OIKOVOHIKA KATAoTAon Tou opiAou.

H unTpikA eTaipeia £xer peAhovTikéG deopeloeig yia ayopd mayiwy afiag Thv 31/12/10 gupw 3 XIA. v 0 Opihog 47 XIA.

28. ZYNAAAATEZ ME ZYNAEAEMENA MEPH

KUprogc péroxoc The etaipeiag civar h SOCIETE DE PARTICIPATIONS CARNAUDMETAL-BOX S.A.S. (Buyatpikh Tou OpiAou
CROWN HOLDINGS INC), mou otic 31 Ackeuppiou 2010 kareixe To 84,68% (dueoa 80,557% kai éupcoa 4,126% péow TN
Buyatpikic TN LOMOND YTTHPEZIEYX METAAAIKOQN TIPOIONTON A.E) Tou petoxikoU kegahaiou Tne Etaipeiac. To
UTTOAOITTO AQVAKEI OTO EUPUTEPO ETTEVOUTIKO KOIVO.

ZuvaAhayég Kal umdAoima pe ouvdedepéva pépn: O1 ouvaAhayég peTafl ThG WUNTPIKAG £Talpeidg Kai Thg BuyaTpikAg Tng, £Xouv
amahelgBei Katd Thv evomoinon. Tad Tood Twv TWARCEWY Kdl AYOpWV OWPEUTIKA dTd Thv £évapfn TnG OIKOVOUIKAC XpAoNG Kai Ta
utdAoITa Twy andIThoewy Kkai uttoxpewoecwv The Etaipeiac kair Tou OpiAou oTh AREN TG Tpéxouodg XPAoNnG, TTou EXOuvV TTPOKUYE!
amoé ouvaAAayég pe ouvdedepéva pépn, avaAlovTal aTov TTapdkATw Trivakda:

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

31/12/2010 31/12/2009
Tood o€ XIAIAOEC EUpW,
6 ) ENg_]: g:é:.iNA H ETAIPEIA ENg: g:;EA;:\iNA H ETAIPEIA
TTwARoeIg ayaBuv Kai uTthpeaiwy 34.458 33.115 16.012 15.348
Avyopég ayabBuwyv Kai uThpeaIwv 73.318 20.592 68.903 20.298
ATmtaiThoeIg and ouvdedepéva puépn 2.568 3.249 1.848 1678
YToxpewaoeig o ouvdedepéva pépn 5.099 20.920 4032 20.467

O1 ouvaAhayéc & apoipéc dicuBuUVTIKWY oTeAexwy & peAwv Thg dioiknong aviABav yia Tn pnTpikA eTaipeia oe eupw 1.094 (2009:
1.499 x1A.) evw via Tov dpiho oe eupw 1.521 xiA. (2009: 1.950) evs o1 uTtoxpeWwaoeig TdoO yia TRV PNTPIKA 600 Kal yid Tov duiAo ot
gupw 96 x1A (2009 220).

H Eraipeia éxel umoypdyer didgopec ouppdoeig pe Ti¢ ouyyeveic eTaipeieg: "CROWN PACKAGING TECHNOLOGY, INC “ mou éxel
v “Tlveuparikh 13iokThoia” 3nAadh cival kKAToxo¢ adeidg eUTOPIKWY oNPATWY, EUPECITEXVIWY, TEXVOYVWOIAC Kal Tapoudiaong
TeXVIKWY peBddwy, xopnyei de othv ETaipeia Tnv ddeia va avamtlooe!, va KATAOKEUALEl, vd XpNOILOTIOIEI Kal va TTwAEi Tipoiovta &
UTTNPETIEC OXETIKEC HE TA TPOIOVTA KABWC €Tiong va eKPETAAAEUETAI TA EUTTOPIKA OAMATA, KAVOVTAC XPNON TIPOVOUIWY E18IKWY
peBddwv mapaywync (Know-How), supeaitexviiv kar SikaiwpdTwy mveupaTikig 181okthoiac tng. Evavr tng adeiag, n Etaipeia
kataPdAAel oTov Xophyo The dikaiwpata ioa mpo¢ 1,8% (2009: 1,8%) Twv MWAACEWY Twv TPOIOVTWY yid Td oTroid Xopnyeital n
oxeTikn ddeia kar Tnv "CROWN Europe Group Services", eTaipeia mou AeiToupyei umé Th Hopeh EupwmdikoU Opidou O1KoVOHIKWY
Zupgpepoviwy (Groupment Europeen d' Interets Economique), pe okomd Thv KAAUWN TWV GUVEXWY AVAYKWY Yid OUHPOUAEG Kal
ponBeia oe Topeic OmMwg ayopwv, marketing, TEXVIKWY dpadTnploTATWY, TOIOTIKOU €AEyXOU, XPNHATOOIKOVOHIKAG Siaxeipiang,
Siaxeipiong avBpuwmivou duvapikoU, S1EBVWV VOUIKWY OUHPOUAWY Kal emevduTIKoU oxedidopoU. EvavTi Twv UThpeoiwv autwy n
Etaipeia kataPpdAer atnv CEGS, pali ye TiIc AAAEC TAIpEieg TOU OPiIAOU TTOU €TioNg dE€XOVTAI TTAPOHOIEC UTNPETIEG, TETOIO TTOGO TTOU
va e€aopahiCeTar n kahuyn Twv €£6dwv TG Xwpic opwg mepiBwpio képdoug. O1 damdveg yia Ta OXETIKA dikaiwyara Kai TIg
S10IKNTIKEG UTthpeaieg TTapaTiOevTal oTh ohyeiwon 22.
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29. AEZMEYZEIZ AEITOYPIIKNN MIZONIEQN

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
(moad o€ x1A1dde¢ ypouw) 31/12 31/12 31/12 31/12
EBwg 1 £€10g 2.159 2.252 166 197
Amo 1-5 €t 1.250 3.272 190 199
3.409 5.524 356 396

30. METAMENEZTEPA EFONOTA

ZTic 21-9-2010 amogpacioBnke amd To AloiknTikdé ZuppoUAio n évapén tTng diadikasiag yia Th ouyxwveuon The Etaipeiac dia Thg
efayopdc TG améd Tnv avdivupn eTaipeia pe Thv emwvupia «LOMOND YTTHPEZIEZ METAAAIKQN TIPOIONTON AE» (h
«LOMOND»), ouppwva pe Ta apBpa 68-77, 79 kar 79a tou K.N. 2190/1920 kai ta dpBpa 1-5 Tou Népou 2166/1993 pe
TPOTEIVOUEVO avTdAAdypa Toig WeTpnToic 9,74 eupw avd peToxh, duvdpevo va avampoodppooBei oUpgwva pe Thv amoégach
17/427/2007 tn¢ Emitpomtigc Kepahaiayopdg. To avwTépw dpxiké avtdAhayua avampooappdodnke ota 13,50 sup avd peToxh petd
Tnv oAokAfpwon The diadikacia¢ amoTiunong amé avefdpTnto ATOTIUNTA, OUHPWVA He Td TIPOPAETIOHEVA OTNV ATTOYACH
17/427/2007 tn¢ Emitpomtiigc Kepahaiayopdc.

Huepopnvia IooAoyiopoU petaoxhpatiogoU éxel opioBei n 31-12-2010. Emiong, kat' epappoyh Tou dpBpou 30 Tou v. 3461/2006, n
LOMOND umépaie Adyw The avwTépw d1adikacidg UTTOXPEWTIKA dndocia mpoTaon yia tnv amoktnon 4.678.480 petoxwy Thg
Etaipciac (ou avTimpoowmelouv Tepittou 19,44% Tou kepaAdiou Tng), e TPooeepdUEVO avTdAAaypa Toi¢ HETpNToIC 9,74 cupw avd
HeToxh dUVApEVO va avampoodploaOei KaTd Ta Tpoavapepopeva.

MéToxol TnG peloynypiac Tou ekmpoowToloav ouvoAikd Tepitou 13,78% Tou peToxikoU KegaAdiou The eTaipeiac {AThoav Tn
oUykAnon Ekraktng TevikAg ZuvéAeuong pe Oépata (ouvomTiKWG) Thv Tapoxh e€nyncewv yia Toug Adyoug AAYNG ThG w¢ dvw
amépaonc Tou AZ, Tnv avdkAnon Tng w¢ dvw amépaonc Tou A.Z Kai Tnv doknon £TAipIKAC dywyAc KaTtd Twv peAwv Tou A.Z. Katd
Tn peT avapoAn cuvedpiach mou éAape xwpa oTic 15-12-2010, n Ektakth MevikA ZuvéAeuon Katayngioe Ta w¢ dvw aiTAaTad yid
avdakAnoh Tn¢ amdeaocnc Kair doknon aywyng pe Asioyngia 84,67 % Twv EKTIPOOWTOUHEVWY YHAGWYV.

2T1ic 23-11-2010, o1 idi01 w¢ dvw péToxol TNG Heloyngiac doknoav evmiov Tou Movopehoug TTpwTodikeiou ABnvuv aitnon pe
avTikeigevo (a) To Siopioud TpoowpIvAG B1oikNong TNG £Taipeiag péXp! TNV oAokARpwWOoNn -OwPEUTIKWG- TnG diadikaciag dnuoaiag
mpdTaong Tng LOMOND kai Thg ouyxuwveuohg ThG eTaipeiac pe Tnv etaipeia auth, R P) To 310pIoUd VOUIHWY EKTIPOCWTIWY ThC
£TaIpEiag yia va Thv eKTIPoowTACOUV £181KA KaTd Th diadikagia Thg dvw dhpdaoiag mpdTaong Kai cuyxwveuonhs. H aithon oulnthbnke
oTig 12-1-2011 (ekkpepei n oxXeTIKA amdgaach), evw oTi¢ 6-12-2010 amoppipBnke OXETIKA diTnon yia TpoowpivA diatayh pe To idio
TEPIEXOHEVO TTOU €ixXe UTOPANOEi.

2T1ic 11-1-2011, o1 idio1 wg dvw PETOXOI ThG Heloynwiag kaTéBeoav aywyh evwTiov Tou TToAupeAoUc TTpwTodikeiou ABnvWv pe
aitnga va BswpnBei dkupn n amd 21-9-2010 amdégach Tou Bi10IKNTIKOU CUPPOUAiOU ThG €TaIpEiag He TNV oTroid amowacioBnke n
évap&n diadikaciag ouyxwveuohc The e Th LOMOND. H oulATtnon the aywyhig éxel opioBei via Tic 28-11-2012. H etaipeia Ocwpei
OTI 01 AVWTEPW @iThoN KAl Aywyn €ival VOUIKA Kal ouoidoTIKd apdoildeg Kal we ek ToUTO avapéveTal va amoppigOouv.

Xahavdpi, 24/2/2011

O1 ureBuvor yia Thv Kataption Twv Oikovopikwy Karaotaocswv

O TIpéedpoc Tou AloiknTikoU O AvTinpoedpoc Tou AloiknTikoU H AiguBlvtpia Twv OikovopiKwv
ZupPouhiou & AleuBivwy ZUppouAog ZuppouAiov Yrnnpeoiwv
Ashok P.C. Kapoor BagiAeiog K. Zaykag AyyeAikn A. Nikakn
A.A. E 2961187 A.AT. X 679950 A.AT. AE 048614
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TTAHPOZOPIEZ APoroy 10 Toy N.3401/2005

O mapakdtw Avakoivioeig/TvwoTomoifoeig éxouv aTdAei aTo Huephaio AcAtio Tipwy kai PpiokovTal avapTnuéveg otny 10ToocAida
Tou X.A. 6Twg emriong kai aTnv 1oTooeAida Tng Etaipiag pag www.crownhellascan.gr:

Huepounvia

Oéua

23 MaprTiou 2010

Ztoixeia Oikovopikwy Kataotdoswv pdost AATT / Oikovouikéc Kartaotdoeic Etvaipeiag mepiddou
01/01/2009 - 31/12/2009 (ap1Buég mpwTokdAAou 6708 / 23.03.2010)

23 MaprTiou 2010

Ztoixeia Oikovopikwy Kartaotdoswv Pdoer AATT / Oikovopikéc Kataotdoeic Opihou Tepiddou
01/01/2009 - 31/12/2009 (ap16uédc mpwTokdéAAou 6710 / 23.03.2010)

26 Maiou 2010

Zroixeia Oikovopikiwy Kataotdoewv Pdoei AATT / Oikovopikég Kataotdoeig Etaipeiag mepiédou
01/01/2010 - 31/03/2010 (ap1Buég mpwTokdAlou 13839 / 26.05.2010)

26 Maiou 2010

Ttoixeia Oikovopikwy Kartaotdoswv Ppdost AATT / Oikovopikéc Kataotdoeic Opilou Trepiddou
01/01/2010 - 31/03/2010 (ap1Buéc mpwTokdAAou 13841 / 26.05.2010)

26 Mdiou 2010

TTpoavayyeAia TakTikAg Mevikhg ZuvéAeuong (apiBuog mpwrokdAhou 13850/26.05.2010)

24 Touviou 2010

Amropdoeic Mevikng Zuvéheuong (apiBpoc mpwTtokdAAou 18201/26.05.2010)

01 Touhiou 2010

F'vwaoTomoinon amokoTA¢ Sikaiwuatog pepiopatoc/ TAnpwuhc pepiopatog (apiBuéc mpwrokdAAou 18960
/ 01.07.2010)

05 AuyouoTou 2010

Ztoixeia Oikovopikwy Kataotdoswy pdoel AATT / Oikovopikéc Kataotdoeic Etaipeiag mepidédou
01/01/2010 - 30/06/2010 (ap16uédc mpwTokdAAou 22205 / 05.08.2010)

05 AuyouoTtou 2010

S toixeia Oikovopikwy Kataotdoewy pdoct AATT / Okovopikéc Karaotdoeic Opilou Tepioddou
01/01/2010 - 30/06/2010 (ap16uédc mpwTokdAAou 22207 / 05.08.2010)

21 Zemrepppiov 2010

F'vwaoToToinon amégaong yia Thy uttopoAn dnudéoiag TpoTacng ayopds oUPeWva HE TIG KEIPEVES
Siard€eic (ap1Bué¢ TpwTokdAAOU 26695 / 21.09.2010)

23 Zemrepppiov 2010

FvwoTtomoinon MetapoAic TTooootol MeToxwy Eionypévng Etaipeiag (ap1Bpéc mpwrokdAAou 26967 /
23.09.2010)

29 Zemrepppiouv 2010

F'vwaoTomoinon MeTapoAic TTooooTol MeToxwyv Eionypévng Etaipeiac (apiBuéc mpwrokoAAou 27485 /
29.09.2010)

07 OkTwppiou 2010

Avakoivwon dAAWV onuavTikwy yeyovoTwy (apiBudc mpwrokdArou 28337 / 07.10.2010)

13 OkTwppiou 2010

Avakoivwon dAwv onuavTikwy yeyovdTwy (apiBudc mpwrokdArou 28890 / 13.10.2010)

14 OkTwppiou 2010

Avakoivwon dAAwv onuavTikwy yeyovdTwy (apiBudc mpwrokdArou 29075 / 14.10.2010)

25 OkTwppiou 2010

TTpoavayyeAia Exktaktng MevikAg ZuvéAeuong (apiBuog mpwrokdAlou 30108 / 25.10.2010)

26 OkTwppiou 2010

Avakoivwon dAAwv onuavTikwy yeyovdTwy (apiBudc mpwrokdArou 30295 / 26.10.2010)

19 Noeuppiou 2010

Amopdoeig Tevikhg Zuvéheuong (apiBuég mpwrokdAhou 32522 / 19.11.2010)

26 Noeuppiou 2010

Avakoivwon dAwv onuavTikwy yeyovdTwy (apiBudc mpwrokdAAou 33374 / 26.11.2010)

29 Noepppiou 2010

Zroixeia Oikovopikwy Kataotdoswy pdoei AATT / Oikovopikéc Kataotdoeic Etaipeiag mepidédou
01/01/2010 - 30/09/2010 (ap1Buég mpwTokdAAou 34038 / 29.11.2010)

29 Noeuppiou 2010

S toixeia Oikovopikwy Kataotdoewv pdoct AATT / Oikovopikég Karaotdoeic Opilou Tepiodou
01/01/2010 - 30/09/2010 (ap16uéc mpwrokdAAou 34047 / 29.11.2010)

09 Acekepppiou 2010

Avakoivwon dAwv onuavTikwy yeyovdTwy (apiBudc mpwrokdArou 35417 / 09.12.2010)

15 Aekepppiouv 2010

Amropdoeic Tevikhg ZuvéAeuonc (ap1Bpoc mpwTokéAAou 35823 / 15.12.2010)

17 Iavouapiou 2011

Avakoivwon dAAwv onuavTikwy yeyovoTwy (apiBudc mpwrokdAAou 980 / 17.1.2011)

2 eAida 58




CROWN

Brand-Building Packaging™

ATAGEZIMOTHTA OIKONOMIKON KATAZTAZEON

O1 EtRoieg Oikovopikég KataoTtdoeic Tng ETaipiac oe evomoinuévn kai un pdon, n EkBeon EAéyxou Tou OpkwToU EAeykTOU AoyioTh
kai n EkBeon Aiaxeipioewg Tou AioiknTikoU ZuppouAiou givar kataxwphpéveg oto diadiktuo oth dieuBuvon www.crownhellascan.gr

H Buyarpikh eTaipeia mou mepiAauPpdvetar oTic EThoieg Evomroinpéveg Oikovouikég KataoTtdoeig, kai n omoia edpelel othv Iomavia,
dev dnpoaiclel Oikovopikéc KaTtaoTdoeig ouppwva pe Ta AigBvi TTpéTuta XphpudaTooikovouiKAG Avagopdc.
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2 TOIXEIA & TTAHPOZOPIELZ

CROWN Hellas Can Biopnxavia Eiduv Zuokevagiag A.E.
AP. M.A.E. 6499/06/8/86/5T
EBuikig Avniotasswe 57, 152 31, Xakavipr

Brand-Building Packaging

ZTOIXEIA KAI TTAHPOEOPIEZ XPHIHZ
ATTO 1n IANOYAPIOY 2010 EQX 31n AEKEMBPIOY 2010
(8nhocievspeva Pacer Tou kv 2190, apBpo 135, yia pricers ou GuvT emioies HiKég KaTacTacer JHeves kar pn, kara Ta AATT)

Ta TpaKATL OT0IXEIT ka1 TANROPOiEG TOU MABKGTTOUY A TIC DIKOVGL K EC KATQOTATEIC, OTOXE00UY 08 WY £VIKI] YNUERLIN VI TIY DIKOVOIKI KaTGOT 0o K Ta anor shéouara ¢ CROWN Hellas Can AE. TuvioTaous smouévwg aTov avaywiamn, iy npopei o omoiadiinors £idou smavduTiki smovi fi @hAn cuvakAayri s Tov scddTn, va
avarpéer oy 10y van G130y Tou ckGGTN, GTIO QVIT YA 01 GIKOVOMIKES KITIOTAO:I KABIG K N EKBE0N SASYXTY To 0PRWTO heyKTH AOY T,

ZTOIXEIA THZ ETIIXEIPHIHI ZTOIXEIA KATAZTAZHZI TAMEIAKQN POON
0 omMIAOL H ETAIFELA
Apuédia Ynnptgia - Noudpxia: Yroupytio. AvimuEnc, Fivih foawaria Eunepios, AnoOuvon Awowur EYOWNGN | | s s 1/1-31/12/10 1/1-31/12/09  1/1-31/12/10 1/1-31/12/09
& Tiarewe At roupyicie Apaompiémrec
| ArcoBuven BiaSiroou: www.crawnhe lascan. gr Kipan npo Fépuy 31053 274813 11186 11741
02 an AlownTikod Tuppoudioy Kapoor Ashok, Zéyras BaiAtios, Cartwright Terence, Nuttall Peter, Pollen David, | [TTAtov/(Msiov): Tipoaapmoyic yia
Clay Michael - ATOOPES IC (SVOWATWY & QUAWY TEPIOVEIOK Y OTOIXE W) 8,009 2,953 2572 2978
Huspopnvia éykpiong ané vo Aiownriks Zuppoihto Twv emiom T - TTpabasweic (169) 1037 @84) 878
lowovopmin KaTaoTégrwY: - AmoTehéopTTa (oda, $oda, Képdn Kar TnwiEe) Eneviuriic SparmnpidTiTa (=) (516) 81 (146)
Oprwrde shevkic Aoviorrig Mapivoy Stomoiva Al ZOEA 17661 - Xpewarikoi Téxor kan Zuvawi Efoda 13 355 205 585
EhsykTicr sTaipsia PRICEWATERHOUSECOOPERS 37.895 38.642 13.498 16.036
Tomog ik@kang shivxou sheykriv: e aoupun yviun Thiow/(Msior) Trpoocppoyés yia Merabokis Kigoraiuv Kinan
e fwan/ (AGgnan) AnoSudruy 12816y 12366 1.374) 3437]
s iwn/ (Aot Anamiosuy 2381 15471 611 (1624)
(heian)/ AGEnan Ynoxpsiaawy (nnv TpansZin 11376 (35.511) 1.987) (21485),
dhsion Xpeworikoi Tékor & Tuvaph Efoda karapsphnpéva a3) (355) 205) (585)
ITOIXEIA KATAZTAIHI OIKONOMIKHI OEIHI heiov Karaps bAngévo1 Spar 7339 10450) @178) (2964)
Zovoro Eropounv/ (Expoun) amd v @ 31.484 (10.779) 5.767 (7.185)|
© OMIAOZ H ETAIPEIA Emevduricic Apaompiémreg
(nasd sxppavpiv oo yidicides supiis) 31/12/10 31/12/09 31/12/10 31/12/09| |Avopd Evmisparisy & Aukwy Tayiwy mepiovoiacisy oroniuy (3.001) (3.568) (1.855) (1.074)
Eionpateic and Twaioeic Evoimuaruy & Akwy Tayiuy 262 447 262 447
ENEPTHTIKO Erompaxdimeg Taxor Lot 516 181 146
Zivoro Eropoun/(Expoun) amé emevduminéc [ (©13) (2.605) (1.412) (481)|
13 10xproponoi00ps va svonpara mdyia ot orxEia 64,655 70403 17179 17.877|
Auka meplouoiakd oToysia 31124 31385 519 T780| [Xpnpatodorikic Apaampiomreg
AT 1N kKA OROpOVYTE TEpIOVTITKE T s 6,383 0326 107823 109911 | |Evompageig and ekdadévra/ avamnpdéa Adveia - - - 7000
AmoStuara 39,083 26,267 16236 14.862| |Mepiouara MAnpuiva (3.36) (@130) (3.36) (3.130)
Anaimiosig and Tekareg 37464 37.389 21206 22.:262| |Zvvoro Eigpoun/ Expoun) amd (0] (3.136) (3.130) (3.136) 3.870)
lAomé kukhopopota mepiauaiack aToisla 131,850 06437 16005 8781
ZYNOAQ ENEPTHTIKOY 310.559 271.207 179.868 174.473| |Ka®apn AVnon/(Meiwon) Taptiaxuiy Awaeoipuy & TooBivapuy mepiddou (a+py) 27430 16514) 1219 (3.796)
Taue i AaSéoa & Tondovaua évapine mepiodou 82942 99.456 3042 6.835)
KAGAPH OEZH KAI YTTOXPEQIEIL [ Tausiaxa Are@ioia & Ioodivaya Alne mipiédov 110.372 82.942 4.261 3.042]
MeTox o Kepdhaio 37.207 37.207 37207 37.207 TPOLOETA ITOIXEIA KAI TIAHPOZOPIEL
|Aoma oraeia Tdiuy Kepaaiwy 162,299 140439 65,647 60543 -
ZGvoha 13y KepaATILY IOKTIITY WTPIKIIG (0) 199,596 177.736 123144 117.840| | 0y O Owikoc mepiaudive 1 Ti axdhoudae sTapsiaci
Akaiuara Meopngiag (b) - - - | Enwnwpia ETapsiog % Zvuystoxiie Epa  Evomoinon
Zivoho WSiwn Keparaiwy (v): (@)+(B) 199.596 177.736 123.144 117.840] CROWN Hellas Can Biounxavia Eidiy Zuokevagiag A £, AnTpikii Emada svTupdTwn
TTpoBhéwe1c / Aoméc Maxponpdeause Y noxpeisic 36732 36334 12902 12896 CROWIN BEVCAN ESPANA 5.L. 99,999% Tonaric svoupmwm
|Aamc BpmaumpoBeauss Yoxpeiasig 74.231 57037 43822 43.737] ) . N X i . i . . i
Asv umdpye kapia petapoir oty o0vSson kai aTov TpéTo Twy eTaip oTig oIKovopIKég KaTaoTdos ig
Zovoro Ymoxprwaswv (3) 110.863 23471 56.724 56.633| | p) Téoo n unpich srmpsia oo kan n Tamavici Buyarpikiy $xouv sheyxBsi ans Tic popohoyikéc apxEe wéxpl kai T xpon 2006, Doov apopd ornv Tonaviki Buyarpic,
ZYNOAO IAIGN KEEAAAIN KAT YITOXPEQIEON (v)+() 310.559 271.207 179 868 174.473| | sxkpsusi wopotoy i Gizpopd, 1 omaia O kpiBsi and T apuGEIC Yopokoyikd darTipia, To ATOTEASON T AT KpITsWE 32V MAGKE T Y STNPEGOE! BWEVTIKA TNy
OIKOYOIKI] KaTGUTEON TOV OiADy.
¥) Exouy manel o1 fdisg pamiic honiaT icég apsés oy . Ty abwratn Twy 0 doewy g 31/12/2000.
ZTOIXEIA KATAZTAZHZ METABOARN IALON KEFAAALON &) fsv ploTaral mepinTILCN SAATYAG TG O KOVOUIKAG XPAGTS TG STapsias
£) O1 oikavouikéc KaraoTdoeic Tau ouidou CROWN Hellas Can, Tepihaubdvowra oric svomoinuive oiovaukée karaordazic g CROWN HOLDINGS INC., Corporate
Headquarters, Philadelphia, U.5.A,, Tov KaTéxe! §UME0 0w supumaicisy Suyarpiizy e, To B4,66% Ty pToxie T,
O OMIAOZ H ETAIFELA o7) Asvugioravrar sympdvpara bpn i Tww TsprougIaKiy aTorxehwy Tou opiAcy
(moad exypaopé v oe X iddec eupis) 1/1-31/12/10  1/1-31/12/09  1/1-31/12/10 1/1-31/12/09| |7} i) fev umdpxouv smidikeg A UG Blarnaia Siapopée SIKTOTIKUY A SIDIKATIKIY OPYEVLY TOU SVBEXETAI Y EXOUY SHUTWTIKR STITTWAN OTAY DIKOVGUIKA KATATTaoN
A moupyi ToU ouikou (B, ka1 KaTwTEpw U 1a),
Zivoho kaBapic Bionc ivapEnc mepiodou (01/01/2010 xkan 01/01/2009) 177736 146,041 117,840 96.621 i), To a0voho Qvd TepiNTWON Ty GXNUAT I0WE vy TROPARYEWY OV 21 DlevepynOel avorveTal we L fig
UYL K VA £0030 eTE a8 papoUC (AUVEXIZOEYEG KAl - Mg avéleyireg wopahoyiké xpriasic n sraipsia supis 520,0 k. kal o duikog supid 666,0 X1k
siaconsiose SpaonpisTrTse) 24,088 34823 432 24347 -l ADimée TPOBARYRIC 1 Tl 50p) 5360 .k o Sk 7.9500h. ) )
1) O ap BPaC Tou aNaoKoANUUEYOU TROOWT KO0 OTO TEAOE TNG TREXOUTTS KAI TNE TPONMYOUNENG X poswe sivar
|avsnBivra Mepiouara (.128) (.28) @.128) (3128 Ouhes 3112410 704 & 3112708 T6
Zovaro KaBapiic Binc Afgne mepisSov (31/12/2010 ki 31/12/2009) 199.596 177.736 123144 117.840] ~Ermprias 3171210 378 & 3112408 400
6) Ta 004 Tw TWAOEWY KaI QYOPIY OWPSUTIKA ané TNy §vapgn TG OKeVOLIKH XPAONG KaI T2 UTBAOMA Twy QATHTSWY Kal Mo peoswY Tng Eraipsias kai Tou
Owikou 071 AREN TG TREXOUTEE XPHANIC, TIOU éXBUN TPOKDYE | QT CVaAYE ¢ e CUVBEdEévE WERN, QvaADowTa: (T2 XIhiddec eupid) we eEic;
ITOIXEIA KATAZTAZHEZ ZYNOAIKO2N EZOADN peTafo MnTpikiig pe Aomé Tuvdsdepiva Mipn: (1) TTwAfosig 33115 (2) Ayopse/Efoda 20,502 (3) Anamias g 3.249 (4) Ymoxpeioeig 20.920 km
peTabd Opikou e Aomé Suvdsdepiva Mipn: (1) TTwkoe i 34.458 (2) Avapic/Efoda 73.318 (3) Anarisic 2,568 (4) Ynoxpeiosic 5099
0 OMIAOE ETAIPELA O1 QUNEHAAYEG & quoibic BIEUBUNT Y OTaASXIDY & WeNN TG BIOIKNTNG TVAB TV VI T UTTPIK ETaIpeia 02 pi 1094 ik 2w y1a TOV GLikD 0% 8Pt LE21 . ke 01
SRR eSS UTOXPETEIG TAOO VI TV TP KT 800 K Y To k0 o eupis 96 Xih
ZuvsxiZyeves ApammpidTrec Zuvex COuevee SPATPISTINEG | | 5 o e ypon éxcer Tepihnei an’ evdeiag orny kaBapd 88om T ETaipeia Kai Tou Oikoy N LETEDOAR TWY QOBENAT K Y TIou TPOASE a6 TY @ENaN TG
(nacd seppamva o Xikidges supi) 1/1-31/12/10  1/1-31/12/09  1/1-31/12/10 1/1-31/12/09 | g0pne atiag Tuv anor ipospswy mapaywywy [y PEOWY TIOU 1 PTPIKE ST@IPEIA KA1 N BUYATPIKI TG EX0UY CUVEYE! V1T KN KVAOVWY and T
perabok e TikAg Tau akoupiviau Kai TG or g Tou dokapiov. H adEnan aviks as supib 2251 xik. via v Eraipsia kal oe supis 4.438 ik y1a Tov Oplo,
Kokhog Epyaonioy 333.053 325500 134.268 130.676( | 1) Ing 21-0-2010 anopasiodnke and To AL n fvapEn Tng Giadkagiag yia T owyxivean g Eraipsiag dia Tng sLayops Tng amd Ty aviuun sTaipsia ue Ty
ke Kepan / @nuiie) 45754 43168 10384 20.820| | smumasi «LOMOND YTTHPEZIEL METAAIKSN TPOTONTSIN AE» (n «LOMOND»), moupwv us Ta dpBpa 6877, 79k 79a tou KN, 219071920 kai Ta dpbpa 1-5
Kspin / (Znuiéc) oo Topuy, XpUUCTORoT I & ENsvEUTIKGY AToT AT 30055 27652 1210 12.180| | Tov Ny 216641993 s mporendusvo avréiayua Taig perprTolg 8,74 supi av peTogr, To ool avanpoaapuéednk ora 13,50 supds avk peToxi pe bdon anotiunan
i / @nuréc) oo Eoou 1053 713 ILige 17an| | T EEApTITO amorianTA, gy e Ty aspa 17/42742007 e Enmponic Kepsaiayopez. ) ) )
intn / o) werd an Sopouc (A) 20 5% 16342 o101 7. g | FIEpouIvia LO0AOY 010G peranynpar o éxe1 opioG n 3112.2010. Evionc, K spapuoy Tou @pSpou 3010, ¥. 346172006, 1 LOOND umiébaks kbyus Trc mauripus
Siadiagiag yaXpELTIKIG GNOOIT TRGTEN g TNY anékTNON 4678480 weToxiy TG ETapsio (Tov avTmpomUTaGeLY Tepinoy 19,44% Tow Kepaidiou TNG), ue To
Karavéyovra os: T pu TPOTREpOLE VO avT ALY .
Tdowriirsc Mnrpikiic 20550 18342 6181 7.866| | Iric 23-11-2010, péToxal TG LEIOWNRIZE TOU EKTPOOWNONATY CUVBAIKE Tepimou 13,78% Tou wToxIKad Kepahiou TG sTaipeing Amenaay evidmiow Tou Movousods
| Akaibuara Meopngiag - - - -| | TTpwradisiou ABnviov aitnon pe aviciusva (@) To Giopioud TpoTWpvC GI0iKNING TG STapSiaG WiK! TNV oAoKkApwON ~TwpEUTIKD G- TG diadikagiag Anudmag
TpETaIng Tng LOMOND KaI TG oup(ivevans TG STaIpsiag us TNV STAIPEIT QTH, i b) T0 B10RIOHO VOuTMWY SKTROOLTIY TG £TAIRFIAG ¥1T YA TNY FKTIPOTWTHTOVY £1d1kd
Aoima awvohix éaoda v and Eopove (8) 4438 L6481 2251 Logg1| | vard T Sadwasia e fw Bnuboias mpsraomc kan oupadveuong. H afmon ouZimiBnee oric 12-1-2011 (e peust n oxeTic anépanm), evi) amic é-12-2010 anoppivBnke
CXETIN TITNIN Y10 MPOTLIYA SIETaVE e TO TE10 TEPIEXGLEYD TOU £ie UTDPANBEI,
T7ig LI-1-2011, 01 id101 ¢ @ PETOX01 TG U8 0ywiag KaréBsoay aywrr svimioy Tey Tokupstade TTpwTodieioy ASTWDY be aiTnua va SswpnBsi depn n ang 21-8-2010
ZUYKEVIPWIIK QuVokIKG (90Ba ueTd and Eopous (A) + (B) 24.088 34823 6432 24397\ | tmgpaon Tou AZ. TG eTaipsiag e TNV oNOa CMORATIBNKE N §vaEN SITBIKATAS CWKINEVTRC T Es 0 LOMOND. H ouZritnan e uvxuwpig ixel n;xﬁei yia Tig 26-11-
[Karavépovia gs: 2012, H staipeia Bewpsi 671 01 @t pw aiton Kar aywyr sivar vopikd kan ougiaoTicd apdoipeg kar we sk ToOTo avapdveTan va anoppIpBovy.
Té okriiTec Mmpikiic 24988 34823 8432 24347
Aaibuara Meopniag - - - -
Képdn perd and Bopoug avi MeToxi - bamid (s supid) 0,8540 07623 0,2560 0,3260]
Mot wéusvo Mépioua (os supi) 013 013
Képdn / (Znuiée) TS pGpwY, XpRUETOBOT KDY, mevAUT KDY
anoTehsoudTuy Kl quvohikiby anoobosuy 38013 38454 13782 15.158]

XaravBp1, 24 EePpovapiov 2011
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