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ENNEAMHNIAIEZ OIKONOMIKEE KATAZTAZEIZ THx 30/09/2010

KATAZTAZH OIKONOMIKHI OEIHZ

(moad oc x1AIdde¢ Eyow)

ENEPTHTIKO

Evowpara TTdyia TTepiouoiakd ZToixeia
AuAa TTepiouaiakd ZToixeia

TuppeToxég oe Zuvdedepéveg Emixeipnoeig
TTapdywya Xpnuatooikovopikd Méoa
Noiméc Makpomp6Oeopeg ATAITACEIG
ZUvoAo Mn KukAowopouvtog EvepyntikoU
AmoBéuara

TTeAdreg kai Aoimtég Epmopikég ATAITAOEIG
Noimtéc Bpaxump6Oeopeg ATaITROEIC
TTapdywya Xpnuatooikovopikd Méoa
Tapeiakd Aiaéoipa kai IoodUvapa
Zuvoho KukAogopoUvtog EvepynTikoU
ZYNOAO ENEPIFHTIKOY

IAIA KEZAAAIA

MeToxiké KegdAaio

Noimd AToBepaTikd
Képdn/(Znwéc) Eigc Néov

‘I81a Kepdahaia MeTdxwv ETaipeiag
Aikaiwpara Meioyngiag
ZYNOAO IAION KEEZAAAION

YTTIOXPEQZEIZ

TTpoPAéyeig

YToxpewoeig TapoxXwy TPoowTIKoU
AvapaAropeveg PopoloyikéC YTToXpeWaeIg
AngBcioec EmdoThoeic - Emixopnyhoeig
MakpoTmp6Oeopeg Ymoxpewaoeig

ZUvoAo MakponpéBeopwv Yroxpewoswv
TTpounBeuTtéc

Ymoxpewoeig yia @opo EicodAuarog
Noimtég Bpaxump6Oeopeg Ymoxpewoeig
BpaxumpéBeouec TpamelikéC YTOXpEWOEIC
Zuvoho BpaxunpéBeopwv Yroxpewoswv
ZYNOAO YTIOXPEQZENN

ZYNOAO IAION KEZAAAION & YTTOXPEQZEOQN

O OMIAOZ H ETAIPEIA

30/09/10 31/12/09 30/09/10 31/12/09
65.427 70.403 16.815 17.877
31.189 31.385 584 780
- - 101.719 101.719
6.281 7.844 5.811 7.844
1.373 1.482 239 348
104.270 111.114 125.168 128.568
33.131 26.267 16.868 14.862
61.235 37.389 33.141 22.262
12.843 10.342 4.441 2.586
8.309 3.153 6.398 3.153
83.385 82.942 2.834 3.042
198.903 160.093 63.682 45.905
303.173 271.207 188.850 174.473
37.297 37.297 37.297 37.297
69.953 67.263 68.287 67.263
87.655 73.176 16.672 13.280
194.905 177.736 122.256 117.840
194.905 177.736 122.256 117.840
8.494 8.393 925 824
10.698 10.340 10.110 9.868
14.413 8.734 2.231 2.204
8.190 8.828 - -
39 39 - -
41.834 36.334 13.266 12.896
49.239 42.449 18.829 14.497
4.327 6.052 4.327 3.833
12.868 8.572 30.172 25.407
- 64 - -
66.434 57.137 53.328 43.737
108.268 93.471 66.594 56.633
303.173 271.207 188.850 174.473

O1 onpeIoeis oTic OeAide¢ 6 Ewg 17 amoTeAovv avamdomaoto Lépo¢ autwv Twv OIKovouikwy Karaordoswyv
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KATAZTAZH ATTOTEAEZIMATON XPHZHZ

O OMIAOZ
Zny. 2010 2009

(moad oe xiA1dde¢ eyouw) 1/1-30/09 1/7-30/09 1/1-30/09 1/7-30/09
TTwARoeIg 5 264.687 104.695 265.846 107.309
KéoToc TTwAn@évTwy 8 (226.898) (89.527) (227 421) (91.293)
MikTé Képdog 37.789 15.168 38.425 16.016
Noimd é00da/(¢€0da) ekyeTAAAEUONG 7 760 493 809 316
‘E€o0da AciToupyiag AidBeong 8 (9.573) (3.468) (10.542) (3.549)
‘E€oda AioiknTikAg AciToupyiag 8 (3.339) (1.056) (3.392) (989)
Képdn mpo Tépwv XpnpatodoTikwv & EmevduTikwv Amot/Twy 25.637 11.137 25.300 11.794
Xpnparooikovopikd Ecoda/(Eoda) 1.145 656 213 (39)
Képdn mpo Eopwv 26.782 11.793 25.513 11.755
®6pog €1008ApATOG 9 (9.115) (3.526) (8.242) (4.136)
Képdn peta andé Eopoug 17.667 8.267 17.271 7.619
Karavepnyéva oc:

- MeTéxouc Tng Etaipeiag 17.667 8.267 17.271 7.619
- Aikaiwpata Meloyngiac - - - -
Baoikd & amopsiwpéva képdn avd petoxh (eupw) 10 0,7342 0,3436 0,7178 0,3166

H ETAIPEIA
Zny. 2010 2009

(moad o€ x1AIdde¢ Eyow) 1/1-30/09 1/7-30/09 1/1-30/09 1/7-30/09
TTwARoeIg 5 107.967 44970 115.352 50.452
KéoTog TTwAnBévTWY 8 (90.834) (38.658) (96.864) (41.834)
MikT6 Képdog 17.133 6.312 18.488 8.618
Noimtd é00da/(£€0da) ekpeTdAAEUONG 7 212 156 573 243
‘E€o0da AciToupyiag AidBeong 8 (3.933) (1.463) (5.052) (1.802)
‘E€o0da AloiknTikA¢ AciToupyiag 8 (2.646) (820) (2.757) (879)
Képdn mpo Tépwv XpnuatodoTikwv & EmevduTikwv Amot/Twy 10.766 4.185 11.252 6.180
Xpnuarooikovopikd Ecoda/(EEoda) 17 (34) (318) (68)
Képdn mpo E6pwv 10.783 4,151 10.934 6.112
®6po¢ £1008AKATOC 9 (4.203) (1.196) (3.104) (1.741)
Képdn petd and Eopoug 6.580 2.955 7.830 4.371
Karavepnyéva oe:

- MeTéxoug Tng Etaipeiag 6.580 2.955 7.830 4371
- Aikaiwpara Meloyngiag - - - -
Baoikd & amopeiwpéva képdh avd petoxh (sup) 10 0,2735 0,1228 0,3254 0,1817

O1 onpeIoeis oTic OeAide¢ 6 Ewg 17 amoTeAovv avamdomaoto Lépo¢ autwv Twv OIKovouikwy Karaordoswyv
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KATAZTAZH TTPOZOETOY ZYNOAIKOY EIZOAHMATOZ

O OMIAOZ
Zny. 2010 2009
(moad e x1AIdde¢ Eyow) 1/1-30/09 1/7-30/09 1/1-30/09 1/7-30/09
Képdn peta andé Eopoug 17.667 8.267 17.271 7.619
AToTipnon mapdywywv XpnNHATOOIKOVOUIKWY HEOWV 11 2.630 1.324 7.150 2.327
NoiTtd ouvoAikd £00da peTd amd @6poug 2.630 1324 7.150 2.327
ZUYKEVTPWTIKA OUVOAIKG €00da HETA and Eopoug 20.297 9.591 24.421 9.946

Karavepnpéva oe:
- MeTéxoug Tne Etaipeiag 20.297 9.591 24421 9.946
- Aikaiwpata Meioyngiag - - - -

20.297 9.591 24 421 9.946
H ETAIPEIA
Zny. 2010 2009

(moad oe xi1A1ddeg eyouw) 1/1-30/09 1/7-30/09 1/1-30/09 1/7-30/09
Képdn petd and Eopoug 6.580 2.955 7.830 4.371
ATmoTiyunon mapdywywv XpnHATOOIKOVOUIKWY pEowv 11 964 2.722 7.150 2.327
ANoiTtd ouvoAikd £00da peTd amd ®6poug 964 2.722 7.150 2.327
ZUYKEVTPWTIKA OUVOAIKG €00da HETa amd Eépoug 7.544 5.677 14,980 6.698

Karavepnyéva oc:
- MeToxoug Tng ETaipeiag 7.544 5.677 14.980 6.698
- Aikaiwpara Meloyngiag - - - _

7.544 5.677 14.980 6.698

O1 onpeIoeis oTic OeAide¢ 6 Ewg 17 amoTeAovv avamdomaoto Lépo¢ autwv Twv OIKovouikwy Karaordoswyv
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KATAZTAZH METABOANN IAION KEZAAAION

(moad oe x1AIdde¢ Eyow)

YnéAoimo oTi¢ 1 Iavouapiov 2009

AVTIOTAOWION KIVEUVOU TAUEIGKWY pOowV HETA OpwY
Avayvwpliopévo (képdoc)/Inuia oTnv KatdoTach amoTeAEoUdTWY
Képdog/(Tnwid) mou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep1ddou

2 XNUATIOPOC ATIOBEHATIKWY

ZUvoAo avayvwpliopévou kaBapol képdoug mep163ou

Mépiopa yia To 2008

Yréhoimo oTic 30 ZentepPppiov 2009

YwréAoiro oTic 1 Tavouapiou 2010

AVTIOTABWION KIVEUVOU TAUEIAKWY powV HETA 9opwyY
Avayvwpiopévo (képdog)/Inpia oTnv KatdoTach amoTeAEOUATWY
Képdoc/(Tnmid) Tou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep1ddou

ZXNUATIoP6C ATTOBEpATIKWY

ZUvoAo avayvwpiopévou kaBapoU képdoug mepIddoU

Mépiopa yia To 2009

YnéAoimo oTic 30 ZenTepppiov 2010

O OMIAOZ
MeTox1k6 AmoBeparTika Aoimd AmnoTeAéopara Zuvoho Idiwv
KepdaAaio eUAoyng afiag anoOeparika €1 véov KepaAaiwv

37.297 (8.010) 57.595 59.159 146.041
- (817) - - (817)

- 7.967 - - 7.967

- 7.150 - - 7.150

- - - 17.271 17.271

- - 775 (775) -

- 7.150 775 16.496 24.421

- - - (3.128) (3.128)
37.297 (860) 58.370 72.527 167.334
37.297 8.471 58.792 73.176 177.736
- 7.101 - - 7.101

- (4.471) - - (4.471)

- 2.630 - - 2.630

- - - 17.667 17.667

- - 60 (60) -

- 2.630 60 17.607 20.297

- - - (3.128) (3.128)
37.297 11.101 58.852 87.655 194.905

O1 onpeIoeis oTic OeAide¢ 6 Ewg 17 amoTeAovv avamdomaoto Lépo¢ autwv Twv OIKovouikwy Karaordoswyv
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KATAZTAZH TAMEIAKOQN POON

(mood o€ x1AIdde¢ eypw)

AciToupyikéc ApaoTnp1éTnTeg

Képdn mpo Bopwv

TTAéov/(Meiov): TTpooappoyég yia

- ATtoopéocig (evowpatwy & AUAWY TIEPIOUCIAKWY OTOIXEIWV)
- ATloop£oeIg ETIX0PNYNOEWY

- TTpoPAéyeig

- Xphuatooikovopikd £é00da

- XpewoTikoi Tokoi kar Zuvagh Eoda

TTAéov/(Meiov) TTpooappoyég yia MetaPoAéc KepaAaiwv Kivnong
Meiwon/(AUEnon) AToBepdTwy

Meiwon/(AuEnon) ATtaiThoswv

(Meiwon)/AuEnon Ymoxpewoswv (Anv Tpamelwv)

Meiov: XpewoTikoi Tokol & Zuvaph EEoda katapePpAnuéva

Meiov: KatapepAnuévor ®opoi

Z0voho Eiopouv/(Ekpolv) and Acitoupyikéc dpaotnpiétnteg (a)

EmnevduTikéc ApaoTtnpidTnTeg

Avyopd Evowpatwy & AuAwy TTayiwv TTEPIOUTIAKWY OTOIXEIWY
Eiompdgeic amé TTwAkoeig Evowpatwy & AuAwy TTayiwv
EiompaxBévrec Tokol

Z0voho Eiopousv/(Ekpolv) and emevduTikég dpaotnpioTnteg (P)

XpnuatodoTikéc ApaoTnpidTnTeg
Eionpd€eic amé ekdoOévra / avaAngBévra Adveia

E€ogpAioeic YToxpewoewy amé XphuatodoTikéG miobwoeic (xpeoAUoia)

Mepiopata TTAnpwBévTta

Zuvoho Eiopouv/(Ekpouv) and XpnuarodoTikég dpaotnpidotnreg (Y)

KaBaph AGEnon/(Meiwon) Tapeiakiv AiaBeoipwv & Ioodivapwy mepid6dou

(a+p+y)
Tapeiakd AiaBéoipa & IoodUvapa évap€ng mepi6dou
Tapeiaka AiaBéoipa & IoodUvapa AENG Tep16dou

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-30/09 | 1/1-30/09 1/1-30/09 | 1/1-30/09
26.782 25513 10.783 10.934
6.796 8.429 1976 2.247
(638) (275) - -
1146 1023 1.030 924
(1.155) (462) (154) (123)
10 249 137 441
32.941 34.477 13.772 14.423
(6.864) 8.154 (2.006) 461
(20.197) (26.069) (11.603) (7.469)
10.344 (19.832) 4830 (17.690)
(10) (249) (137) (441)
(12.093) (4.541) (4.855) (1.851)
4.121 (8.060) 1 (12.567)
(1.633) (1.808) (727) (78)
- 233 - 233
1155 462 154 123
(478) (1.113) (573) 278
- - 3.500 19.000
(64) (188) - -
(3.136) (3.130) (3.136) (3.130)
(3.200) (3.318) 364 15.870
443 (12.491) (208) 3581
82.942 99.456 3.042 6.838
83.385 86.965 2.834 10.419

O1 onpeIoeis oTic OeAide¢ 6 Ewg 17 amoTeAovv avamdomaoto Lépo¢ autwv Twv OIKovouikwy Karaordoswyv
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ZHMEIQZEIZ ETI TON OIKONOMIKON KATAZTAZEQN
1. Mevikéc wAnpowopicc yia Tic dpaoTnpidTNTEC Tou OpiAou

H CROWN Hellas Can Biopunxavia Eidwv Zuokeuaciac A.E. (oto €fhc avapepduevn wg «Etaipeia») eivar Avivuun Etaipeia, n omoia
18pUBNKe oTic 02 AmpiAiou 1965 (BEK 15/1965), éxer £8pa To Ahpo Xahavdpiou, EBvikAc AvTiotdoswe 57, T.K. 152 31 pe avTikeigevo
epyaoiwv Tn Biopnxaviki TTapaywyn, Epmopia kai eicaywyn Eidwv Zuokeuaoiag KaOe Hop@AC Kai €idoug, oUPTEpIAQUPAVOUEVWY OXETIKWY
TPWTWYV VAWV Kai phxavohoyikoU e€omAiopoU.

O1 evoTroinpéveg olkovolikéG kaTdoTdoelc Tou Opihou CROWN Hellas Can (oto €€h¢c avagepdpevog we «Opihog»), mepiAauPdvovTal oTIC
evoTroInpéveg olkovopikég kataaTdaelg Tng CROWN HOLDINGS INC., Corporate Headquarters, One Crown Way Philadelphia, PA 19154-
4599, U.S.A.

O Ouihog, ekTo¢ ThG UnTpikAc CROWN Hellas Can, mepiAapPdver Tnv akdAoudn BuyaTpiki eTdipeid h omoia evomolcital pe Th HéBodo Tng
oAIKAC evowpdTwong:

% OUPHETOXAG TNG HNTPIKAC

i ‘EY,
Enwvupia Edpa €Taipeiag oTo KedAaio BuyarpikAg

Pol. Ind. El Sequero
Crown Bevcan Espana S.L. Avda. Del Ebro Parcelas 34y 35 A 99.999%
Agoncillo (La Rioja), Spain

O1 ouvnupévee Tpipnvidieg Oikovopikéc KataoTtdoeig eykpiOnkav améd 1o AioiknTiké ZuppoUAio The «CROWN Hellas Can Biopnxavia
Edv Zuokeuacsiac A.E» Tnv 29/11/2010 kar  éxouv avaptnBei oto diadiktuo, otV  NnAckTpovikh  dieUBuvaon
www. crownhellascan. gr.

2. ZUvoyn Baoikwv AoyloTIKWy ApxXwv
2.1 Baon mpocetoigaciag Twv Oikovopikwy Kataotdoewv

O1 mapovoec Tpipnviaiec Oikovopikéc Kataotdoeic (amAéc kai evoTroinuéveg) KAAUTTouv Toug evvéd phveg éwg 30 Zemtepppiov 2010.
‘Exouv ouvtaxBei oUppwva pe Ta AieBvh TTpdTumta XpnpaTooikovouikAG Avagopdc OTwe éxouv uloBetnBei amd Thv Eupwmdikh Evwon,
oupttepiAapPpavopévou Tou AieBvolc AoyioTikoU TTpoTuttou (“AATT") 34 “Evdiduson Oikovopikh TTAnpopdpnon”.

O1 Oikovopikég Kartaotdoeic yia To evvidunvo mou éAnfe tnv 30/09/10 kataptioThkav e Pdon TIC i8iec AoyioTIKEG dpxEC, ToU
akoAouBnOnkav yia Tnv eTollddcia Kai TTapouadiach TWV 0IKOVOUIKWY KataoTtdoswv The ETaipeiag kar Tou OpiAou yia To 2009

O1 Oikovopikég KataoTdoeig Tou evvidpivou Tpémel va AngBoUv umdéyn ae ouvduaopod He TIG EAEYHEVEG, ATTAEC KAl EVOTIOINKEVEC, OIKOVOUIKEG
KATAGTAoEIC Via Th Xphon Tou éAne 31 Aeskepppiou 2009 Trou éxouv avapThOsi oThv 10TooeAida The ETaipeiac.

O1 0IKOVOUIKEG KaTaoTdoeIg €xouv ouvTaxOei pe Pdan Tnv adpxh ToU 1GTOPIKOU KOGTOUG.

H oUvTagn Twv oikovopikwy kataoTdoswyv oUppwva e Ta ATTXA amaitei Th XphoigoToinoh uttoAoyiopwyv Kai uttoBéaswy Tou emnpedlouv Ta
avagepBEivTa TOOd TWV TTEPIOUTIAKWY OTOIXEIWY Kdl UTTOXPEWTEWY, Th YVWOTOT0IiNoN £vOEXOHEVWY ATTAITACEWY Kdl UTTOXPEWTEWY KaTd Thv
NUEPOUNVid TWV OIKOVOMIKWY KATAOTACEWY Kdl Td avagepBévra mood oddwv kai e€6dwv Katd Th didpkela TG Xphong umd avagopd. O1
uttoAoyiopoi Pacilovral otnv kKaAUTeph duvarh yvion The d1eUBuvong Tng Etaipeiac kai Tou Opihou og axéon pe TIC TPEXOUOEC OUVORKEC Kal
evépyeieg. Opiopéva ouykpITIKd kovdUAia avaTaivounBnkav yid va €ival ouykpioiua ge Ta avTiotoixa Tng Tpéxouaag xpnong. Tuxov diapopég
0€ TOOd TWV OIKOVOUIKWY KATAOTACEWY Kal avTioToixd Tood OTIC ONUEIWaEIG 0QeiAovTal € GTPOYYUAOTIOINDEIC.

2.2 Néa npéTuma, epunveieg Kai Tpomomoinon wpoTUTWY

2 UYKEKpPIPEVA VEA TIPOTUTIA, TPOTTOTIOIRCEIC TTIPOTUTIWY Kal d1EpUnveieg £xouv kdoBei, Ta oTroia gival UTTOXPEWTIKA yid AOYIOTIKEC TTEPI6AOUG
Tou ekivouv KaTtd Tn didpkeld The Tapoloag Xphong A peTayevéoTtepd. H ekTipnon Tou OpiAou OXETIKA pe Thv emidpach amd Thv epappoyh
AQUTWV TWV VEWV TTPOTUTIWY, TPOTIOTIOINCEWV Kdl SIEPUNVEIWY TTdpdTIOETAI TApaKATW.

2 cAida 6
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TTpéTuma Kai diepunveieC UTOXPEWTIKEC yid THY TpéXouod oIKoVouIKA mepiodo/Xphon

ATIXA 3 (AvaBewpnuévo) «Zuvevwoeic Emixeipioswv» kai AATT 27 (Tpomomoinuévo) «Evomoinpéveg kai AmAéc OIKOVOUIKEG
Karaoraoeig» (epappdéletarl yia eTRoiEC AoyIoTIKEC Trep1ddoug Trou Eekivolv Tnv 1 WeTd Thv 1n TouAiou 2009)

To avaBewpnuévo ATTXA 3 eiodyel pia ocipd aAAaywv 0To AOYIOTIKO XEIPIOUO OUVEVWIOEWY ETTIXEIPACEWY 01 0TToieC Bd eTNPEATOUV TO TT0Gd
TnG avayvwpioBeioag umepagiag, Ta amoTeAéouaTa ThG ava@epOPEVnG TTEPIGdOU OTNV 0TIoid TTPAYHATOTIOIEITAI N ATIOKTNON ETIXEIPACEWY Kal
Td HEAAOVTIKA amoTeAéopard. AUTEC ol aAAayéc mrepiAaupdvouv Tnv efodomoinon damavwy Tou OXeTiovTdl HE ThV ATTOKTNON Kdl Thv
avayvupion HeTayevéoTepwy peTdPoAwv oThv eUAoyn afia Tou evdexopevou Tipnpatog (“contingent consideration”) ota amoteAéopara. To
Tpomotoinuévo AATT 27 amtaitei ouvalAayéc Tou odnyolUv oc aAAayéC TTO00OTWY OUHHETOXAG o€ BuydTpikA va kaTaxwpoUvTal aThv KaBaph
Oéon. To Tpomomoinuévo TPOTUTIO HETAPAAAEI TO AOYIOTIKO XeIpiopd yvia Ti¢ {npiegc Tou TrpaypaTomoloUvTal améd BuyaTtpikA eTalpeia kabBwg
Kdl TG amwAeiag Tou gAéyxou Buyartpikig. EmimAéov, divetar n duvardtnta €mAOYAC, 0c KABe ouvévwon eMIXEIPACEWY, 0 ATTOKTWY vd
ETMPETPA TUXOV PN EAEYXOUOA OUHHETOXN OTOV ATTOKTWHEVO €iTe 0TV €UAoyn aia €iTe 0To avaAoyikd TTOCOOTO TOUC £TI TNC UN eAéyxXouadg
OUMHETOXNG, TWY KaBapwyv avayvwpicijwy TEPIOUTIAKWY OToIXEIWV Tou amokTwievou. O Ouihog epappolel auTég TiIC aAAayég amd Thy In
Tavouapiou 2010.

ATTXA 1 (Tporomoinon) «TTpwTn epappoyh Twy dIEOVWV mpoTUTWY XPNPATOOIKOVOMIKAC avapopdc» - TTpboOeTe¢ amaAAayéc

H mapoUoa tpomomoinoh mapéxel emmpooOeTEG eMeENYACEIC YId TIG £TAIPEIEC TTOU £@appélouv yia TTpwTh opd Ta ATTXA avagopikd pe Thv
XPAON TOU TEKHAIPOUEVOU KOGTOUC OTA TIEPIOUCIAKA OTOIXEid TTETPEAdiou Kal dgpiou, Tov kaBopiopd yid To KATd OO0 KATOoId CUHQWVid
EUTTEPIEXEI HioBwaon Kal TIC UTOXPEWOEIC TTAPOTTAIOHOU oI oTroie¢ TepitAauPdvovTal 0To KOOTOG TWV evowpaTwy mayiwv. H ouykekpipévn
TpomoToinon 3cv Ba éxel emidpach oTIC 0IKOVOWIKEG KATAoTAoEIC Tou OpiAou KaBW¢ o duiAog éxel hdn petaPpei ota ATTXA.

ATTXA 2 (Tpowowoinon) «TTapoxéc wou E€aptwvral and tTnv Aia Twv MeToxwv»

TKOTOC TNG TPOTOTroinoNG cival va amoodghvicel To Tedio epappoyAc Tou ATTXA 2 Kkai To AOYIOTIKO XEIPIOHO Yid TIC AuOIPEC TTou
e€aptwvrtar and tTnv aia Tng pEToXAC Kai diakavovifovTdl TOIC UETPNTOIC OTIC EVOTIOINUEVEC N ATOMIKEC OIKOVOMIKEC KATAOTAOEIC TG
OIKOVOUIKAC ovTOTNTAG TTou AauPdver ayaBd i umnpecieg, 6Tav h oIKoVoliKA ovToThTa dev £XEl KAWia uTtoxpéwaon va e§o@Anoel TIG dpoIPég
mou e€apTwvTal améd Thv afia Twv peToxWwy. H Tpomomoinon auth dev avauéveTal va emhpedoel TIC 0IKOVOUIKEG KATAoTdoelg Tou OpiAou.

AATT 39 (Tporonoinon) «Xpnuarooikovopika péca: Avayvwpion kai Emipérpnon»

H mapoloa tpomomoinon amooaphnvi{el Tov TPOTIO He Tov oTroio Ba émpeme va cpappuolovTal, 08 GUYKEKPIUEVEG TIEPITITWOEIC, O APXEC TTOU
kaBopilouv Katd moéco évac avTioTaOui{opevog Kivduvog A TUARA TWV TAUEIAKWY powv eUTiTTel 0To Tedio €9APHOYAG TNG AOYIOTIKAG
avTiotdduiong. H tpomomoinon auth dev emhpedlel Tov Opiho.

EAATTXA 12 - Zupgwvieg TTapaxwpnong (oUpewva pe Thv vi0©éthon améd tnv EE, epappéletar via Tic mepiddoug tou Eekivouv thv 30
MapTiou 2009)

H diepunveia avagépeTtar oTIC £TAIPEIEC TTOU GUUHETEXOUV O OUHQWVieC Ttapaxwpnong. H diepunveia autn dev éxel epaployh atov OpiAo.

EAATTXA 15 - Zupgwvieg yia ThV KATAOKEUR akivnThg meplouoiac (oUpgwva pe Thv uioBéthon amd thv EE, cpapuéletar amé 1
Tavouapiou 2010)

H diepunveia avagépeTal oToug Ug@ioTduevoug 81a@opeTIKoUG AoyiaTikoUG XelpiodoUC yid TIC TMWAARCEIC akivnTng meplouaiac. Mepikég
OIKOVOUIKEG OVTOTNTEC avayvwpilouv To £0080 oUppwva pe To AATT 18 (8nA. éTav peTapépovTal o1 Kivduvol Kal Td o@éAn KUPIOGTATAC ThG
akivntng meplouciag) kar dAAe¢ avayvwpilouv To £é0080 avdAoya pe To 0Tdd10 0AOKARPWONG ThG akivnTnG Treplouaiac oUpewva pe To AATT
11. H dieppnveia diacagnviler oo TPOTUTIO TIPETIEI va £QAPHOOTEI 0t KABe TepimTwon. H Siepunveia dev éxel epappoyh atov OpiAo.

EAATTXA 16 - AvriotaBuioeic piac kaBaphc emévduong oe eKpeTaAAeuon oto efwTepikd (oUppwva pe Tnv vioBéTnon amd Thv EE,
epappéletar and 1 TouAiou 2009)

H 8ieppnveia éxel epappoyn o pid 0IKOVOUIKA ovTdTNTA Tou avTioTaduiler Tov Kivduvo évou vopiopdTo¢ Tou TIpoKUTITEl amd  kaBaph
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emévdUON TNC 0t eKUETAAAEUON 0To eEWTEPIKO KAl TTANPET TOUC OpoUC yid AOYIOTIKA avTioTaOuiong oupgpwva pe To AATT 39. H digppnveia
Tapéxel 0dnyieg OXETIKA e TOV TPOTIO HE TOV OTIOIO Hid OIKOVOUIKA ovTOTNTA Tpémel va kaBopioel Ta Tood ou avaraivopgoUvTal amé Td idia
KepdAaia oTa amoTeAéopara T600 yid To HETO avTIoTAOUIoNg 600 Kai yia To avTioTaBui{opevo atoixeio. H dieppnveia dev €Xel e@apUoyh aTov
‘Ouiho, kaBwe o Opihog dev epappdlel AoyIoTIKA avTioTdBuIoNG yia omtoladAToTe £TéVEUONh 0t EKUETAAAEUON OTO EEWTEPIKG.

EAATTXA 17 «Aiavoph pn XpNHATIKWY TEPIOUCIAKWY OTOIXEIWY OTOUC HETOXOUC

H Siepunveia mapéx el kaBodnynon oTov AoyIOTIKO XEIpIoH6 Twy akéAouBwy pn apoipdiwyv (non-reciprocal) diavopwy oToIXEIWY EVEPYNTIKOU
amd ThV OIKOVOUIKA OVTOTNTA OTOUC HETOXOUC TOU £vepYoUV UTTO Thv 1816TNTA TOUC WG WETOXO! & a) S1avopéc Un XPNHATIKWY oToIXEiwy
EVEPYNTIKOU Kai P) diavopég TTou divouv aToug HETOXOUC TNV €TIAOYA ATTOAAPAC €iTE PN XPNUATIKWY GToIXEIWV evepYNTIKOU €iTe peTpnTWy. H
Siepunveia autn dev emnpedlel TIG 0IKOVOUIKEG KaTaaTdaoeig Tou OpiAou.

EAATTXA 18 «MeTaPiPdceic mweplousiakwy oToixXeiwv amd weAdrec» (oUpgpwva pe Tnv vioBétnon améd tnv EE, spapuéletar via eThoieg
AoyioTikég Tep16doug Trou Eekivolv Thv K HeTd Thv 31 OkTwppn 2009)

H 3igpunveia icukpiviCel Tig anaithoeig Twv ATTXA yid TIG OUPQWYVIEG OTIC OTT0IEC N OIKOVOUIKA ovToTNTA Aaupdvel amd évav TeAdtn éva
EVOWWATO TTEPIOUOIAKO OTOIXEIO, TO OTTOI0 TIPETTEI OTN GUVEXEID VA XPNOIHOTIOIACEI YId va TIApEXEl OTOV TEAATN Th ouvexXh Ttpdapacn oc ayadd
A 0€ UTNPETIEC. Z€ OPIOUEVEG TIEPITITWOEIC, N OIKOVOUIKA ovTOTNTA AauPdvel HeTpnTd amd évav TeAdTn TTou TPETTEl va XphaipoToinBolv Hovo
yld Thv amoéKTNoN A TAV KATAOKEUA TOU EVOWHATOU Tepioualakol aToixeiou. H digpunveia dev éxel egappoyn otov OpiAo.

TpomowolRoeIlC 0c mpdTUTA ToU_amoTeAoUv _éva Tuhua Tou wpoypduparog eTAoIwV PeATiwoswy yia To 2009 tou TAATT (TupPoUhio
Aigbviv AoyioTikiv TTpotUmwy)

O1 TtapakdTW TPOTIOTIOIACEIC TTEPIYPAPOUV TIC GNUAVTIKOTEPEC aAAayéc Trou umreioépxovTtal ota ATTXA w¢ emakdAouBo Twv ATTOTEAEOUATWY
Tou £TAGIOU TipoypdppaTog PeATiwocswy Tou ZAATT mou dnpooicUtnke Tov ToUAlo 2009. O1 apakdTw TPOTOTOIRCEIC 10XUOUV Yid ThV
Tpéxouoa oikovopikh Tepiodo/xphon. Emiong, epbdoov dev avagpépeTtal S1AQopeTIKA, 01 TPOTIOTIOIRCEIC AUTEC BEV £XOUV ONUAVTIKA ETTTWON
OTIG 0IKOVOHIKEC KaTaaTdoeig Tou OpiAou.

ATIXA 2 «TTapoxéc mou E€apTiovral and Thv Afia Twv MeToxwv»

H Ttpomomoinon emipepaiwver 6TI o1 €1090pEC HIAG EMIXEiPNONG yid TN oUaTach piag Koivomipafiag kai oi ouvadAAayéc KoivoU eA€yxou
e€aipolvTail améd To medio epappoyhc Tou ATTXA 2.

ATTXA 5 «Mn KukAogopoUvTa TTepiouaiakd Zroixeia wou Karéxovral mpog TTwAnon kai Aiakoweiosg Apaotnpiétnreg»

H Tpomomoinon amooagnvilel yWwWoTOTIOINGEIC TTOU aTtaIToUvVTal 60ov agopd Ta Hn KUKAowopoUvTa Teploudiakd aTtoixeia mou karatdaoovral
WG KATeXOHeva pog TwAnon R Ti¢ dlakoTreioeg dpaaTnpIOTNTEG.

ATTXA 8 «KAador ApaotnpioTATwy>»

H Tpomomoinan mapéx el dicukpIvioeic 600V dgopd ThV YVWOTOTI0iNGN TTANPOYOPIWY OXETIKA HE Td TTEPIOUCIAKA OTOIXEIA TOU TOHEQ.

AATT 1 «TTapouciaon Twv Oikovopikiv KataoTdoswv»

H tpomomoinon mapéxel dicukpiviaeig 6T o TIOavoc d1akavovioudg Hiag UToXpEéwaong e TV €KA00N CUHHETOXIKWY TiTAWv dev £xel oxéan He
TNV Katdtagi Tng wg KUKAowopoUV N Uh KUKAOWopoUV OToIXEio.

AATT 7 «Kataotaoeic Tapeiakwy Pouv»

H Tpomomoinon amaitei 0TI Hévo ol damdveg TTOU KATAAAYoOUV O€ £va avayvwpiouévo TEPIOUTIAKS GTOIXEIO 0TV KATAOTAGN TNG OIKOVOUIKAG
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©éong umopoUv va KatardooovTal W eMeVOUTIKEG 3pAaTNPIOTNTEC.

AATT 17 «MioBoeig»

H tpomomoinon mapéxel SIcUKPIVIOEIC WE TPOC TNV KATATagn Twv HicBwoswy ynmédwy Kal KTIpiWV W¢ XpnHATodoTIKEC R AEITOUPYIKEC
HioBwoeig.

AATT 18 «'Ecoda»

H Ttpomomoinon mapéxel mpooBeTn kaBodAynon oxeTIkA He Tov KaABopPIOHO WC TPOC TO AV N OIKOVOUIKA ovToTNTA E€vePYeEi WG
TPAKTOpEUOUEVOC/ evTOAéag R TTPAKTOPAG.

AATT 36 «Anopciwon Aiac TTeplouoiakwyv ZToixeiwvs

H tpomomoinon dicukpivilel 6TI n peyaAUTepn Hovada dnpioupyidg TAUEIGKWY powv oTnv oTroid TPETEl va eTiPepIoTei h umtepalia yia Toug
OKOTIOUG Tou eAéyxou amopsiwong cival évag AsiToupyikd¢ Topéag 6Twe opiletal amd Thv apdypdgo 5 tou ATTXA 8 (3nAadh mpiv amd Th
OUYKEVTpwon/dBpoion Twv Topéwv).

AATT 38 «AUAa TTepiouoiakd ZToixeia»

O1 tpomromoifioeig dicukpiviouv (a) TiIC amaiThoeig oUHpwva pe To ATTXA 3 (avaBewpnpévo) 600ov apopd To AOYIOTIKG XEIPIOUO TWV AUAWY
TEPIOUOIAKWY OTOIXEIWY TIOU ATTOKTAONKAv ot pia ouvévwon cmixeiphoswv kai (B) Tnv Tepiypaph Twv peB6SwWV amoTipnong Tmou
XpnoigoToloUVTal EUPEWG ATIO TIC OIKOVOUIKEG OVTOTNTEG KATA ThV £MIPéTphon TS UAoyng afiag Twv AUAWV TEPIOUTIAKWY OTOIXEIWY TTOU
amoKTABNKAv o¢ pia ouvévwaon eTiXEIPRoEWY Kail dev diampayHaTelovTdl 08 EVEPYEC AYOPEG.

AATT 39 «Xpnpuarooikovopika Méoa: Avayvpion kai Emipétpnon»

O1 Tpomromoifoelc apopolv (a) SIEUKPIVIOEIC OXETIKA HE TV AVTIHETWTION TWV KUPWOEWV/TIPOOTIWY amd TPoTAnpwuUA daveiwv wg
Tapdywya otevd ouvdedepéva e To KUplo ouppohAaio, (B) To medio amaAAayAc via TIG ouppdocic ouvévwong emixeiphoewv Kar (y)
SIeUKpIvioelg OTI Ta KéPAN R TnpiéC amd avTioTdOuion TApeIdKWY powv Hidg TPoodoKWHEVNG ouvaAAayhc Ttpémer va emavaralivounBolv amé
Ta idla KepdAaia oTa amoTeAéopaTta otnv Tepiodo KATd TNV omoia n avTiota®umlopevn TPoodokWwUevn Tapeldkh pofl emhpedlel Ta
amoTeAéopara.

EAATIXA 9 «Emnavekrignon Twv Evowparwpévwy TTapaywywv»

H tpomomoinon &icukpiviCer 611 n EAATIXA 9 3ev 1oxUel oc mOavh emavekTipynon, Katd Tnv nuepopnvia TG dMOKTRONG, Twv
EVOWHATWHEVWY TTapaywywyv g€ cuppoAdia TTou amoKTABNKav o€ Wia ouvévwon eTiXEIPACEWY TTOU d@opd OIKOVOUIKEG OVTOTNTEC TTOU TEAOUV
UTTO KOIVO €AgyXo.

EAATIXA 16 «AvtiotaBuioeic piac KaBaphic Emévduong o EkpetdAAcuon oto EEwTepiké»

H tpomomoinon avagéper 811, oc avTiotdBuion piag kaBaphc emévduong oe ekpeTAAAcuon oTo e§wTepIKO, KATAAAnAA péoa avTioTdBpiong
UTopei va katéxovral amd omolddATIOTE OIKOVOUIKA OVTOTNTA €VTOG Tou oWiAou, cuptepiAauPpavopévng Thg 18iag eKPETAAAEUoNng oTo
e€wTepIKO, epdoov TTANPOUVTAI OpIoHEVEG TIPOUTIOBETEIG.

TTpéTuna kai diepunveiec uroxpewTikéc and Tnv 1" Iavouapiov 2011

ATTXA 9 «Xpnuatooikovopika péoa» (cpapudleTal oTIC ETAOIEC AoyIOTIKEC Trep1ddouc TTou Eekivolv Thv K HeTd Thv 1n Iavouapiou 2013)
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To ATTXA 9 amoTeAei To TpWTo péPog TNG TPWTNG @dong oTo épyo Tou ZAATT (ZuppoUiio AiBviv AoyioTikiv TTpoTUTwy) yia Thv
avTikardotach Tou AATT 39. To ZAATT okomeUer va emekteivel To ATTXA 9 kartd Tn didpkeia Tou 2010 £T01 WoTe va TpooTeBolv véeg
anaITAoEIC yia TRV Tagivounon Kdi Thv ETIHETPNON TWV XPNHATOOIKOVOUIKWY UTTOXPEWOEWY, TNV dTToavayvpion Twy XphHATOOIKOVOUIKWY
péowv, Thv amopsiwon The aiacg, kai Tn AoyioTikA avTioTaOuiong. To ATTXA 9 opilel 6TI 6Ad TA XpNUATOOIKOVOUIKA TTEPIOUCIAKA OToIXEid
EMUETPWYTAI apxIKd aThv g0Aoyn afia Toug ouv, OTNV TEPITTTWON €VOG XPNHATOOIKOVOUIKOU TrEpIouaiakoU aToixeiou Tou dev eival aThv
cUhoyn alia péow Twv amoTeAcopddTwy, OUYKEKPIPéva KOOTN ouvaAhaywv. H petayevéoTepn emipuéTpnon Twv XPNHATOOIKOVOUIKWY
TEPIOUOIAKWY OTOIXEIWY YiVETAl €iTE 0TO amooPeopévo KOOTOC £iTe aThv elAoyn alia kai efapTdral amd To €MIXEIPNUATIKG HOVTEAO THG
OIKOVOUIKAG OVTOTNTAC OXETIKA He Th dlaxEipion TwWV XPNHUATOOIKOVOUIKWY TTEPIOUTIAKWY OTOIXEIWY Kal TWV GUUPATIKWY TAPEIAKWY oWV Tou
XPNHATOOIKOVOUIKOU Treploudiakol oToixeiou. To ATTXA 9 amayopelel emavatalivopuAoeic, €KTOC amd OMAVIEC TEPITTWOEIC TOU ToO
ETMIXEIPNUATIKO HOVTEAO TNC OIKOVOUIKAG OVTOTNTAC aAAdEel, KAl OTNV TPOKEINEVN TEPITTWON N OIKOVOUIKA ovToOTNTA aTaITEiTdl va
emavatalivopioel peAAovTIKA Ta emnpealdpeva XphUAToolKovouikd Teplouoiakd otoixeid. ZUpowva pe TIC apxéc Tou ATTIXA 9, 6Aec ol
emevdUOEIC OE OUPHETOXIKOUC TiTAOUG Tipémel va emideTpvTal o gUAoyn afia. EvroUToig, n Sloiknon éxel Thv emAoyR va Ttapoucidlel oTa
AoITtd ouvoAikd £€00da Td TpaypdaToTroin@évra Kai pn mpaypatomoinfévra képdn kai {nuiéc eUAoyng afiac oUPPETOXIKWY TiTAWV Trou dev
KATEXOVTAI TIPOG EUTTOPIKA EKPETAAAEUON. AUTAG 0 TTPOadIOPIOUAG YiveTal KATd ThV dpXIKA avayvwpion yid KABe éva xpnUATOOIKOVOUIKG HETO
EexwploTd Kai dev pmopei va aMAdel. Ta képdn kai or Tnpiég ebAhoyng afiag dev HeTagépovTdl OTA ATTOTEAEOUATA PETAYEVEDTEPA, EVW Td
$00da amd pepiopara Oa ouvexioouv va avayvwpilovTal ota amoteAéoparda. To ATTXA 9 katapyei Tnv e€aipeon Tng emipéTpnong oc KOGTOC
Yid TIC UN €I0NYHEVEG HETOXEC KAl TA TTApdywyd g€ WN €10NYHEVEG HETOXEG, aAAd TTapéxel KaBodhynon yia To TTOTE TO KOATOC UTTOPEi va eivai
AVTITIPOOWTTEUTIKA EKTiPNON TN €VAoyng aliac. O Ouihog pPpiokeTal oTn diadikacia ekTipnong The emidpaong Tou ATTXA 9 oTIC 0IKOVOUIKEG
Tou KaraoTdoeig. To ATTXA 9 dev umopei va epappooTei vwpiTepa amd Tov Opido 81011 dev £xel vIoBeTnBei amd Thv Eupwmdikh Evwon.
Mévo 6Tav ui0BeTnBei, o Opihog Ba amopaaioer edv Ba epappdoel To ATTXA 9 vwpitepa améd Thv 1 Iavouapiou 2013.

AATT 24 (Tpomomoinon) «vwoTowoINoEIC oUVIEdEPEVWY HEPWV» (cpapUOTeTal Yid £TAOIEC AOYIOTIKEC TTEPI6BOUC TTOU EEKIVOUV ThV A HETA
Tnv 1n Iavouapiou 2011)

H mapoUoa Tpomomoinon emiXelpei va PEIWOE! TIG YVWOTOTOINCEIG TWY cuvaAAaywv avdueoa oe ouvdedepéva pépn dnpoagiou (government-
related entities) kai va amooagnvice! Tnv évvoid Tou ouvdedepévou HEPOUG. ZUYKEKPIUEVA, KATAPYEITAI N UTToXpéwon Twy ouvdedepévwy
HepWwy dNUOGiou va YVWOTOTOINOOUV TIC AETITOUépEleC OAwWY Twv ouvaAAaywv pe To Onpocio Kai pe dAAa ouvdedepéva pépn dnuoaiou,
amooagnvi{el kai amAomolei Tov opIoPd Tou ouvdededévou HEPOUG Kal eTIPAAAEI ThY yvwaToTroingn OX1 HOVO TWV OXE0EWY, TWY cuvaAAaywv
Kdl Twv UToAoimwy avdpeoa oTa ouvdedepéva pépn aAAd kal Twv deopeUoEWY TOOO OTIC ATOHIKEG OO0 Kdl OTIC EVOTIOINUEVEG OIKOVOUIKEC
karaotdoeig. O OpiAog Ba epappdoel auTég TIG ahayég amd Thv nuépa mou TiBevrar oe epappoyn. H Tpomomoinon auth dev éxel akopn
vI100eTnBei and Tnv Eupwndikh Evwon.

AATT 32 (Tpomomoinon) «Xpnuarooikovopika péoa: Tlapouciaon» (cpappdéletal yia €TAOIEC AOYIOTIKEC TrepIddouc Tou Eekivolv Thv A
petd Tnv 1n @cppouapiov 2010)

H mapoloa Tpomomoinon mapéxel emenyRoEIC OXETIKA He Tov TPOTIO We Tov oToio oplopéva dikdiwpara mpémel va TafivounBolv.
2 Uuykekpipéva, Oikaiwpata, dikaiwpaTta Tpodipeong R dikaiwpata ayopd¢ HETOXAC yid ThV aATOKTNON OUYKEKpIUEVOU apiBuol 18iwv
OUHHETOXIKWY TiTAWV TNG OIKOVOUIKAG OVTOTNTAC YIA éVd GUYKEKPIUEVO TTOGO OTTOIOUDNTIOTE VOUIOUATOC aTroTeAOUV GUHHETOXIKOUG TiTAOUC
€4v n 0IKOVOUIKA OVTOTNTA Tpooa@épel auTd Ta dikaiwpara, dikaiwpara mpodipeong R dikaiwuata ayopdg HETOXAG avaAoyikd oe 6AOUC ToUg
UQIoTAWEVOUC HETOXOUG TG id1ag kaThyopidg Twy 18iwy, Un TTapaywywy, GUHHETOXIKWY TiTAwy. H ouykekpigévn TpomoTroinon dev avapéveTai
va €xel emidpaon oTIC 0IKOVOUIKEC KaTaaTdoelg Tou OpiAou.

ATTXA 1 (Tpomomoinon) «TTpwtn cpappoyR Twv SieBvilv mpoTUTWV  XPNUATOOIKOVOUIKAC avaWopdc®» - YVWOTOTOINCEIC Yid
XPNHATOOIKOVOUIKA péoa (epappdleTal yia eTROIEG AoYIOTIKEC TrEPIOBoUG Tou Eekivouv Tnv A peTd Thv 1n TouAiou 2010)

H mapoUca Tpomomoinon TApéXEl yid TIC £TAIpEiec Tou epdpuolouv vid TpWTh @opd Ta ATIXA Ti¢ idiec diatdafeic petdpaohg mou
mepiAauPpdvovtar athv Tpomotoinon Tou ATTXA 7 OXeTIKA HE Th OUYKPITIKA TANPO®OpNon Tou dgopd TIC YVWOTOTOIRGEIC TNG VEdG
1epdpxnong TpIwv emimédwy eVAoyng aiag. H ouykekpipévn Tpomomoinon dev Ba éxel emidpach OTIC 0IKOVOUIKEG KaTaaTdoelg Tou OpiAou
Kadbwc¢ o opIAog éxel hdn petapei ota ATTXA.

ATIXA 7 (Tpomomoinon) «Xpnuarooikovopikd Méoa: MvwoTomoIRoeIg» - PETAPIPAOEIC XPNHATOOIKOVOUIKWY TEPIOUCIAKWY OTOIXEIWY
((epappdleTai yia eThOIEC AOYIOTIKEG TTEPIOSOUC TToU EeKIvouv Thv R peTd Tnv 1n TouAiou 2011)
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H mapoloa TpoTmomoinon mapéxel TIC YVWOTOTMOIACEIC Yid HeTAPiIPacpéva XPNHATOOIKOVOUIKA Teploudidkd oToixeia Tou dev EXouv
amoavayvwploTei €€'0AokARpoU KaBwg Kai yia peTdPiPpacpéva XPnUATOOIKOVOUIKA TIEPIOUTIAKA OTOIXEid TIOU £XOUV ATTOAVAYVWPIOTEI
£€'0AokAAPOU aAAd yia Ta omoia o ‘OpiAog éxel ouvexi{opevn avdueifn. Tlapéxel emiong kaBodAynon yid ThV EQAPHOYA TWV ATTAITOUNEVWY
yvwoTomoifigewy. H Tpomtomoinon auth dev €xel akdpn uioBeTnBci améd Thv Eupwmdiknh Evwon.

EAATTXA 19 «Aiaypaph Xpnuatooikovopikwy Ywoxpewoewv He oUPPETOXIKOUC TiTAouC» (c@apudleTal yia eTAGIEC AOYIOTIKEC TTEPIOBOUC
Tou EekivoUv Thv A petd Thv 1 TouAiou 2010)

H Aiepunveia 19 avapépetar 0To AoYIOTIKO XEIPIOUS ATTO THV OIKOVOUIKA OVTOTNTA TTOU €KidEl OUPUETOXIKOUC TITAOUC ot évav TIOTWTA,
TIPOKeIPEVOU va diakavoviaTei, oOAOKANPN N ev PéPEl, Hid XpNHATOOIKOVOUIKA uTtoxpéwaon. H diepunveia auth dev €xel epappoyn atov OpiAo.
H tpomomoinon auth dev éxel akéun uioBeTnOei amd Thv Eupwmdikh Evwon.

EAATTXA 14 (Tpomomoinon) «Opia TTepiouoiakwy Zroixciwv KaBopiopévwy TTapoxuv, EAdxioto AmaitoUpevo Zxnuatiopévo Kepdaiaio
Kal N aAAnAemidpaon Toug» (epappdleTal yia TIG ETACIEC AOYIOTIKEG TTEPIGdOUG TTou EeKivoUv Thv A peTd Thv 1 Tavouapiou 2011)

O1 TpoToToINgelC c@apuolovTal Ot TEPIOPIOUEVEG TEPITITWOEIC: OTAV N OIKOVOHUIKA OVTOTNTA UTOKEITAI Ot €AAXIOTO aTAITOUHEVO
oxnuatiopévo kegdAaio kar mpoPaivel oe Tpdwpn KATAPOAR Twv g10@opwyv yid KAAuyn autwv Twv amaithoewy. O1 TPOTTOTOINGEIG AUTEG
EMITPETOUV OE Wid TETOIA OIKOVOUIKA OVTOTNTA vd AVTIHETWTIOE! TO O0QEAOC aTd pid TETold TTPOwWPN TANPWHAR WC TTEPIOUOIaKd aToixeio. H
diepunveia dev £xel epappoyh otov Opiho. H Tpomotoinon auth 3ev éxel akopn uioBeThOci amd Thv Eupwmdikh Evwon.

TpomonolfosiC oc mpdTUTA mou_amoTeAoUv _éva TUAUA Tou mpoypduparoc eTAoIwV PeAtiwoswv yia To 2010 tou TAATT (ZuppolAio
Aisbvwv_AoyioTikiv TTpoTUnwy)

O1 TtapakdTW TPOTIOTIOIACEIC TTEPIYPAPOUV TIC GNUAVTIKOTEPEC aAAayéc Trou umeioépxovTtal ota ATTXA w¢ emakdAouBo Twv ATTOTEAEOUATWY
TOU £TACIOU TTPoYpdpHaTos PeATiiocwy Tou TAATT mou dnuooisuTthke Tov Mdio 2010. O1 tapakdTw TPOTOTOIRCEIC, EPdaoV Sev opileTal
S1d@oPETIKA, 10XUOUV YId TIC ETAGIEC AOYIOTIKEC TTEPIOSOUC TTou EeKIvoUv Thv K peTd Th 1n Iavouapiou 2011, Emiong, epboov dev avagépeTal
O1aPOPETIKA, 01 TPOTTOTIOINCEIG AUTEC BEV AVAUEVETAI vd £XOUV ONUAVTIKA ETTITITWON OTIG OIKOVOUIKEG KaTaaTdoelc Tou OpiAou.

ATTXA 1 «TTpwrtn epappoyR Twv SIEBVWV TtpoTUTWY XPNHATOOIKOVOUIKAC avagopdac»

O1 TpoToToINCEIC ad@opoUV: (a) TPOOBETEG YVWOTOTOINGEIC AV Hid OIKOVOUIKA ovTOTNTA aAAAE el TIG AOYIOTIKEG TNG TTOMITIKEG R ThV £QApHOYA
Twy amahhayv Tou ATTXA 1 apoU éxel A8 dnpooicUoel evAIAUETEG 0IKOVOUIKEC TTAnpowopicc oUppwva pe To AATT 34, (B) amaAAayéc étav
n Pdon avampoodployAC XPNOIHOTIOIEITAI WE KTEKUAIPOUEVO KOOTOC», Kail (Y) amaAAayéC yid TIC OIKOVOUIKEC OVTOTNTEC TIOU UTIOKEIVTAI OF
€181k pUBUION va XPNOIHOTIOINOOUV WG KTEKUAIPOHUEVO KOGTOG» YId TIG EVOWUATEG AKIVNTOTOINGEIC N Td duAA Trepioudiakd OToIXEid TIG
AoyioTikég afieg ouppwva pe TIc TponyoUueveg TTTAA oiIkoVolIKEG KATAOTAOEIC.

ATIXA 3 «Zuvevwoeig Emixeiphoswvs»

O! TPOTIOTIOINOEIG TIAPEXOUV ETIITIPOCOETEC BIEUKPIVIOEIC OXETIKA pE: () OUHPWVIEC EVEEXOHEVOU TIHAKATOC TTOU TIPOKUTITOUV ATIO OUVEVWOEIG
EMIXEIPACEWY PE NUEPOUNVIEC ATTOKTNONG TTOU TTponyouvTal Tne epappoyhc Tou ATTXA 3 (2008), (B) Thv emipétpnon ThG pn eAéyxouodc
OUPHETOXNG, Kai (Y) AoYIOTIKA avTIMETWTION TwWV cuvaAAaywyv TAnpwpAg Tou Pacifovral oe aieg peToxwy Kal ou amoTeAolv UEPOG Hiag
ETXEIPNUATIKAC ouvévwaong, oupTiepiAappavopévwy Twy emippapelocwy mou Pacifovral o afieg HETOXWY Kal TTou dev avTikATAoTdONnKav f
ekolala avTikaraoTdonkav.

ATIXA 7 «Xpnuatooikovopikd Méoa: MvwoTomoifoeic»

O1 Tpomomoinoeig TepiAauPpdvouv TOAAATTAEG SIEUKPIVIOEIC OXETIKA HE TIG YVWOTOTIOINCEIG TWY XPNHATOOIKOVOUIKWY HECWYV.

AATT 1 «TTapouciaon Twv Oikovopikiv KataoTdoswv»
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H tpomomoinon dicukpivilel 0TI 01 OIKOVOUIKEG OVTOTNTEG UTTOPOUV va Trapoucidlouv Thv avdAuon TWV OUCTATIKWY OTOIXEIWV TWV AoITIWY
OUVOAIKWY €00dWV €iTe TNV KaTdataon HeTaPoAwy 1I8iwv Kepaidiwy €iTe OTIG ONUEIWOEIC.

AATT 27 «Evomoinpéveg kai ISiaitepeg Oikovopikéc Karaotaoeic»

H Tpomomoinon dicukpiviCel 6Ti o1 Tpomomoifoeig Twyv AATT 21, AATT 28 kai AATT 31 mou amoppéouv améd Thv avaBewpnon Tou AATT 27
(2008) mpémel va epapudlovral HeAAOVTIKA.

AATT 34 «Evdidueon Xpnpatooikovopiki Avagopd»

H Tpomomoinon diver peyaAUTepn éU@acn oTIC ApX£EC YVWOTOTOINONG TTOU TIPETEl va epdppolovTal ge oxEon HE ONPAVTIKA yeyovaTa Kal
ouvaAAayéc, oupTrepIAdUPavopévwy TWY HETAPOAWY avagopikd He EMIUETPACEIC TNV eUAoyn afid, KaBw¢ Kai aThy avdykn €miKAipoToinong
TWYV GXETIKWY TANPOQOPIWY aTd TNV IO TTPOaeATh £THOIA £KBeON.

EAATTXA 13 «TTpoypappara TTiotétnrag TTeAatiwv»

H tpomomoinon Jicukpivilel Thv €vvoid Tou 6pou «egUAoyn aia», oTo TAdiclo TNG €MIPETPNONG TNG eMIPPAPeUONG TwWV TpoypaupdTwy
TIOTOTNTAG TTEAATWVY.

3. ZnpavTikéc AoyioTikéc Ektipnoeic Kai Kpioeic Tnc Aloikhoswg

Tpéxwv @oépog eiocodhparog: H Tpéxouoa damdvn @dpou £1008AUATOC avayvwpileTdl OTIG eVOIAUETEG OUVOTITIKEG OIKOVOUIKEG KATAOTACEIG
Pdoel Twy KAAUTEpWY eKTIHACEWY ThG Aloiknong oxeTIKA e To oTaBpuiopévo Péco £TAOI0 CUVTEAEOTH POPOU £100OAKATOC TTOU avapéveTal yid
TO TANPEG OIKOVOUIKO £TOG.

Aanaveg: O dandveg mou dev mpayudaTtomoloUvTal avaAoyikd Katd Tn SIApKeld TOU OIKOVOUIKOU £Toug TipoPAEmovTal i avaPpdAhovtal oTig
eVOIAUETEC OUVOTITIKEG EVOTIOINKEVEC OIKOVOUIKEC KATAOTAOEIC HOvVo edv Oa nTav emiong owaTtod va TpoPAcpBolv R va avapAnBolv TéToleg
damaveg aTo TEAOC TOU 0IKOVOUIKOU £TOUG.

4. EwoxikéTnTa 3paotnpidTNTAC

O1 dpaaTtnp1oTnTeg Tou OpiAou, 6TTWE TapoucidlovTal aTov TdpakdTw Tivakd, UTIOKEIVTAl g€ eToXIAKEC S1AKUPAvaelg, He Tn péyiotn {AThon
OTO TPiTO TPiHNVo KAOe £TOUG. AUTO 0QEIAETAI OTO YEYOVOG OTI TOOO TA AVAYUKTIKA 600 Kal Ta TPOQIUA Ta oToid cuokeudlovTdl oTd TIpoiovTa
TN eTaipeiag mapouaialouv avTioToixn emoxikh {AThoN.

KYKAOZ EPFAZININ OMIAOY

(moad o€ x1AIddEC

EUpw) 2008 2009 2010
A' Tpipnvo 65.338 19% 71.379 22% 62.551
B' Tpiunvo 92.498 28% 87.158 27% 97.441
' Tpiunvo 114.979 34% 107.309 33% 104.695
A' Tpiunvo 63.134 19% 59.753 18% -

335.949 100% 325.599 100% 264.687
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5. TTAnpoywopnon kata Topéa dpaoTnpldTNTAC

O Ouihog éxel évav Topéa emIXelphUATIKAG 3paoThpldTNTAG oTov KAAdo ouoKeudciag 4TTou Kail 3pdoThploTolsiTal, autdv TG HETAAAIKAG
ouokeuaoiag, kai 3Uo Topeic yewypagikig dpaotnpidtnrtag, Thg EAAddoc kai The Iomaviag.

Ta amoTeAéopata kaTd yewypdgiko Topéa Atav we eEAC:

(moad oc x1AIdde¢ Eyow) EAAAAA IZTTANIA ZYNOAO
1/1-30/09/10

ZUVOAIKEG HIKTEC TWARCEIG avd Topéa 107.967 159.148 267.115
EvdocTaipikég TWARCEIC (2.428) - (2.428)
KaBapé¢ TTwARoeig 105.539 159.148 264.687
MikTd Képdn 17.133 20.656 37.789
AeiToupyikd Képdn 10.766 14 871 25.637
MiKTd xpnpatooikovopikd (¢€oda)/écoda 17 1128 1.145
EvdocTaipikd xphuartooikovouikd (€o0da)/écoda 129 (129) -
KaBapd xpnuatooikovopikd (£€o0da)/écoda 146 999 1.145
Képdn mpo woépwv 10.783 15.999 26.782
®opot (4.203) (4.912) (9.115)
KaBapd Képdn 6.580 11.087 17.667
(mood o€ xiAIddES suypuy) EAAAAA IZTTANIA ZYNOAO
1/1-30/09/09

ZUVOAIKEG HIKTEC TWARCOEIG avd Topéa 115.352 150.818 266.170
EvdocTaipiké TWARCEIC (324) - (324)
KaBapéc¢ TTwAnoeig 115.028 150.818 265.846
MikTd Képdn 18.488 19.937 38.425
AeiToupyikd Képdn 11.252 14.048 25.300
MikTd xpnpatooikovopikd (¢€oda)/écoda (318) 531 213
EvdoeTaipikd xphuatooikovopikd (¢€oda)/é0oda 361 (361) -
KaBapd xpnuatooikovopikd (£€0da)/écoda 43 170 213
Képdn mpo @épwv 10.934 14 579 25513
®6po¢ Eicodhuarog (3.104) (5.138) (8.242)
KaBapa Képdn 7.830 9.441 17.271

MeTapipdocic kai ouvaAAayég peTall Topéwv TpaypdToTroloUVTdl HE TIPAYHATIKOUC EUTTOPIKOUC GpOUC Kal OUVORKEC, oUHQWvA HE auTd Trou
1ax00uV Yia ouvaAAay£écG e TPITOUG.

Ta TepIoucIakd oToIXEid KAl 01 UTOXPEWOEIG TWV TOPEWY £XOUV WG €EAG:

(moad e x1AIdde¢ Eyow) EAAAAA IZTTANIA ]-[E‘:/Z‘:r‘:‘::zxzc T Ovoho

30 ZenTepppiov 2010

ZUvoho EvepynTikoU 188.850 210.000 (95.677) 303.173
ZOvoho YToxpewoswy 66.594 66.237 (24.563) 108.268
30 ZenTepppiov 2009

ZUvoho Evepyntikou 174.473 187.853 (91.119) 271.207
ZOvoho YTmoxpewoswy 56.633 56.843 (20.005) 93471

Ta Tepiouciakd oToIXeia TWV ToHéwv TeplAauPdvouv Kupiwg evowpara mdyid, duAa Trepiouciakd oToixeid, amoBépaTta, amaiTACEIC Kal
diabéaipa.

O1 UTTOXPEWOEIG TWV TOHEWY TTEPIAAUPAVOUV TIG AEITOUPYIKEG UTTOXPEWOEIG.
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6. Tlapaywya Xpnuatooikovopika Méoa

O OMIAOZ H ETAIPEIA
30/09/2010 31/12/2009 30/09/2010 31/12/2009

(mood o€ x1h1ddeg eypw) Evepyntiké | TTaOnmiké | Evepynmiké | TTa@nrikéd Evepyntiké | TTaBnmiké | Evepynrtiké | TTaBnrikéd
TTpoBeopiakd ouppoiaia diampaypaTeloipwy ayabuyv 14.130 - 10.702 - 11.752 - 10.702 -
TTpoBeopiakd cuppoiaia ouvaAAdypuarog 460 - 295 - 457 - 295 -
Zuivoho TTapaywywv XpnuaTooiKOVOUIKWY HEoTWY 14 590 - 10.997 - 12.209 - 10.997 -
peiov: MakponpdOeopeg Oéoeig

TTpoBeopiakd cuppoiaia diampaypateUoipywy ayadbuyv 6.281 - 7.844 - 5.811 - 7.844 -
TTpoBeopiakd ouppoiaia ouvaAAdypartog - - - - - - - -
ZOvoho Makp/opwv mapdywywv Xpny/KOVOpIKWY péowv 6.281 - 7.844 - 5.811 - 7.844 -
ZOvoho Bpax/opwv mapdywywv Xphy/KOVOpIKWY péowv 8.309 - 3.153 - 6.398 - 3.153 -

H elUhoyn afia Twv Tapdywywv XpNnUATOOIKOVOUIKWY HEOWV, TOU KATEXOVTAI Yid aAVTIOTAOUION TAUEIAKWY OpWY KATATACOETAI WG
HakpoTpdBeapo aToIxeio evepynTikoU kal TadnTikoU, av h uoAsimopévn Tepiodog Héxp! Th AREN Toug umeppaivel Toug 12 pAveg kar oav
PpaxumpdBeapio aToixeio EvePYNTIKOU Kal TadnTikoU av n mepiodog auTh eival HikpoTeph améd 12 pAveg.

Ta 1o 2010, dev uTdpxel P amoTeAEOUATIKA avaAoyia amd avTioTdOpion Tageiakwy powyv, Tou va avayvwpiletal ameuBeiag othv KardoTtaon
AmoTeAeoudTwy XpAong.

Ta képdn kai o1 {nUIEC TTOU AYopoUV OTNV aAmoTeAeopdTIKR avaAoyia Thg avTioTdOuiong epgpavifovrar ota amoBepartikd avTioTaduiong
KivdUvwy othv Kardotaon TTp6oBeTou ZuvoAikoU Eicodhuartog. ZTnv ouvéxeld oTIC Tepiddoug KaTtd TIC omoie¢ h avTioTaBuioOeioa
TpoUToAoyioOcioa ouvaAAayn emnpedlel Ta amoTeAéopata (Kartd Thv AREN Twv OXETIKWY ouppoAdiwv), Ta amoBeparikd eUAoyng afiag
avTiAoyiCovTal Kai To Tpaypatikd képdoc¢ h {npia Tou TpokUTITEl, ueTagépeTal oThv Katdotaoh AmoteAcopdTwy Xphong. EKTOC av To képdog
i n Cnuid éxel emnpedosl AdN To KOOTOC ayopd¢ Twv amoBepdtwyv. Ev TéAel Ta mood autd emhpedalouv To KOOTOC MWANBEVTWY OTIC
TEPIMTTWOEIG TIOU agopolv oe ayopég amoBepdTwy. Méoa aTh mepiodo mou éAnge Thv 30/09/10 mrepiAhpBnKav oTo KOOTOG TWANBEVTWY TG
HUNTPIKAG eTaipgiac kéPAN amd TpoBeopiakh kdAuyn aAoupiviou TtogoU € 440 xIA. kal Képdn amd mpoOeapiakh KAAuyn doAapiou Togol €
1.046 x1A. (2009: Tnuiéc ahoupiviou 8.172 xIA, képdn doAdpiou 204 xIA.) evw aTou OpiAou KéEPBN atd TpoBeopiakh KAAUYN dAouiviou TToaoU
€ 852 xIA. kal KEpBn amd TpoBeapiakh kaAuyn doAapiou toool € 3.179 xIA. (2009: Tnpiéc ahoupiviou 8.172 xi1A, képdn doAapiou 204 XIA.).

TO0upwva pe Thv Tpotomoinoh Tou ATTXA 7, via Th Xphon Tou 2010, n Etaipeia kai o ‘OuiAo¢ Tpémel va yvWOTOTIOIRGEI TOV TPOTO
kaBopiopol TnG eUAoyng agiac Twv XPNHATOOIKOVOUIKWY gpyaAciwv Tou Trapouaidlovrar othv KatdoTtaon Oikovopikic Oéong. Ta povadikd
XPNHATOOIKOVOUIKA epyaAeia oe gUAoyeg alieg Tou €xel h eTaipeia gival Ta Tapdywya XpNUATOOIKOVOUIKA epydAgia Tou avaAlovTdl oToug
Tapandvw Tivakeg. Ta XPNHATOOIKOVOUIKA auTd epyaAcia emigeTpwvtal oto "Emimedo 2" Tng 1gpapxiac Twv cuAdywv aliv 6Twg
mepiypdpetal oto ATTXA 7. To "Emimedo 2" Twv elAoywy aliwv agopd oc cUAoyeg aliec mou pacilovral o dedopéva Tou ciTe dueoa €ite
éupeoa sivar 81aBéoia oe evepyEC ayopEG.

7. Aoima é00da/é€0da eKpUeTAAAEUONG

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
(mood o€ XIAIdOES EUpW) 1/1-30/09 1/1-30/09 1/1-30/09 1/1-30/09
Emdothoeig - 47 - 47
Amoopéoeic Eixophyhoswy 638 275 - -
ZuvaAMhayparikég Aiagopéc 22 31) 108 2)
Noimd ‘Egoda / (E§oda) 100 518 104 528
Z0voho Aoty Eoddwv/(EE6dwv) Eku/Acuong 760 809 212 573
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8. AvaAuon damavwv

(moad e x1AIdde¢ Eyow)

KéoTog avaAwOEvTwyY UAIKWY Kai HeTaPpoAn

amoBépatog Toipwy & eumopeUpdTWY

‘Booda amé mwAhoeic uttoAsippdTwy & Aoimwyv amoBepdTwy
Aamaveg TTpoowikoU

Amoapéoeig

Royalties & E€oda AioiknTikiig YmooThpi§ng

MeTagopikd ‘E§oda TTwAhoewv

Noimtd E€oda

ZOvoho Aamaviv

O1 Aarndaveg katavéyovrai oc:
KéoTtog TTwAnBévTWwY

‘E€0da Acitoupyiac AidBsong
‘E€oda AioiknTikAg AciToupyiag

ZOvoho Aamaviv

9. ®opo¢ €100dAUATOC

(moad oe xi1A1ddeg eyow)

®opocg TTepi6dou

Avapariopevog opog Eicodhparog TTepiddou
Aoimoi pépol

$6pog Eicodnparog

10. Képdn ava petoxn

(moad oc x1AIdde¢ Eyow)

KaBapa Képdh amodotéa oToug petdxoug (XIA. eupw)
Méoog aTaBuiouévog apiBudg HETOXWY 0 KUKAo@opia TTAnV
18iwv peToxX Wy (XIA.)

Baoikd & Amopeiwpéva Képdn ava Metoxh (eupw)

Ta paoikd képdn avd petoxh umoAoyilovral diaipwvtac Ta kaBapd képdn Tou amodidovTal 0ToUG HETOXOUC He To HEo oTaBuiopévo apiBud

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-30/09 1/1-30/09 1/1-30/09 1/1-30/09
167.405 166.270 69.537 73767
(5.941) (3.680) (5.941) (3.680)
31.394 31.922 18.500 18.926
6.796 8.429 1976 2.247
8.315 9.166 3.161 4108
11.714 7.924 4,460 2.071
20.127 21.324 5.720 7.234
239.810 241.355 97.413 104.673
226.898 227.421 90.834 96.864
9573 10.542 3.933 5.052
3.339 3.392 2.646 2.757
239.810 241.355 97.413 104.673
O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-30/09 1/1-30/09 1/1-30/09 1/1-30/09
(3.279) (7.659) (3.279) (3.284)
(4.690) 274 222 278
(1.146) (857) (1.146) (98)
(9.115) (8.242) (4.203) (3.104)
O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-30/09 1/1-30/09 1/1-30/09 1/1-30/09
17.667 17.271 6.580 7.830
240625 240625 24,0625 240625
0,7342 0,7178 0,2735 0,3254

HETOXWYV 0c KUKAOWopia Katd Th Sidpkeia The Ttepiddou / XxpAoswg.

11. EvdexopeveC UTOXPEWOEIC

Aev umtdpxouv emidikeg K UTO SiaiTnoia d1agopéC JIKAOTIKWY A SIAITNTIKWY 0pydvwy Tou ev3EXETAI va £XOUV ONPAVTIKA EMTTWON OThV
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OIKOVOWIKN KaTtdaTdon i AsiToupyia Thg ETaipeiag.

Tooo n unTpIKA eTaipeia 600 Kai n Iomavikh BuyaTtpiki €xouv eAeyxOci amod TIG @opoAoyikEC apxég Héxp!l kal Tn xphon 2006. Oaov agopd
otnv Iomavikh BuyaTpikh, eKKkpepei @opoAoyikh diagopd, h omroia Oa kpiBei amd Ta appodia @opoAoyikd dIKkAoTAPIA EvavTi TG OTToiag £XOUV
xopnynBei eyyunoeig Uyoug eupw 6,24 ekart. To amoTéAeoua OUWG TG OIKAGTIKAG Kpioewe Jev TPOKEITAI va €MNpedoel ONUAVTIKA Thv
0IKOVOUIKNA KaTdoTaonh Tou opiAou.

H untpikA eTaipeia éxer peAhovTikéC deopeloei¢ via ayopd mayiwyv afiagc thv 30/09/10 supw 750 xIA. evw o Opihog 1.033 xIA.

12. ZuvaAiayég pe ouvdedepéva pépn

KUpiog pétoxogc tng etaipeiac eivar o opihogc tTng CROWN HOLDINGS INC mou Kareixe €upeod, KAatd Tnv hyepopnvia £ykpiong Twy
Oikovopikyv  Kataotdoewv Tthe 30/9/2010, péow Twv Eupwmdikiwyv Buyatpikiv Tou 'SOCIETE DE PARTICIPATIONS
CARNAUDMETAL-BOX S.A.S' kai ' LOMOND YTTHPEZIES METAAAIKON TTPOIONTON AE' cuvoAikd To 84,67% Tou HETOXIKOU
kepahaiou Tng Etaipeiag (80,56 % kai 4,11% avtioToixa). To UTOAOITIO AVAKEI OTO EUPUTEPO ETTEVBUTIKG KOIVO.

Tuvahayéc kai umdhoima pe ouvdedepéva pépn: O1 ouvaAAayéc HeTall TG UNTPIKAC eTdIpeidg Kal ThG BuydTpikAG TNE, £XOUV aTtaAcipOei
Katd Thv evomoinon. Ta mood Twv MWARCEWV Kal Ayopwv OCWPEUTIKA amé Tnv évapén ThG OIKOVOUIKAG XPAONG Kai Td UTOAoITTA Twv
anaIThcewv Kai umoxpewoewv Tng ETtaipeiag kar Tou OpiAou oTn AREN ThG Tpéxouaag Tep1ddou, TToU £X0UV TPOKUWEI aTd ouvaAAayEég pe
ouvdedepéva pépn, avaAlovTal oTov TTapakdTw Tivakda:

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

30/09/2010 30/09/2009
(mood o x1A1dOe¢ eupw) ENOTIOIHMENA ENOTIOIHMENA
STOIXEIA H ETAIPEIA STOIXETA H ETAIPEIA

TTwARoeIg ayaBuv Kai uTtnpeaiwv 28.430 25.564 11.963 12.275
Avopéc ayabuv Kai UTthpeoiwy 58.455 17.216 56.506 18.014
ATtaiTRoeIg améd ouvdedepéva pépn 2.806 3.092 1521 1619
Ymoxpewoeig o ouvdedepéva pépn 4737 25.358 4.940 34.148
Yuvahhayég & apoipég d1euBUVTIKWY aTeAexwv & peAwyv Thg

d10iknong 1.118 798 1.251 913
ATtaiTRoeIg améd 31euBUVTIKA aTeAéxn & péAn Tng dioiknong - - - -
Ymoxpewoeig mpo¢ Ta SicuBUVTIKA oTeAéxn & péAn TG Sloiknong 27 27 31 31

O1 Ymoxpewaoeig oe auvdedepéva pépn TNG HNTPIKNAG eTaipeidg TepiAappdvouv umoxpéwan mpog Tn Buyatpiki Tng, CROWN Bevcan Espana
SL, Oyoug eupw 23,5 ekar. (31/12/09: 20 ekar.) mou agopd ot davelakh oupPacn péXpl Tou ToooU Twv eupw 40 ekaT. He €TITOKIO
EURIBOR mAéov mepiBuwpiou 0.25% emi Tou ekdoToTe UTtoAoiTtou Kai n omoia AAyer oTig 31/12/2010.

13. TIpéoOeTa oToixecia Kai wAnpowopicc

13.1 O ap1Budc Tou amacxoAoUpEVOU TTPOOWTIKOU 0TO TEAOG TNG TPEXOUOAC Kdl TNG TTponyoUHevNng Ttepiddou givai:
- Oyihou: 30/09/10: 751 & 30/09/09: 749
- Eraipeiac:  30/09/10: 419 & 30/09/09: 424

13.2 Acv ugiotavral epympdypara pdpn €T TwWv TEPIOUGIAKWY aToIxEiwy Tou OpiAou.

14, Inuavtika yeyovota

Z1ic 21-9-2010 amogacioBnke amd To AloiknTikd ZuppoUAio n évapfn Tng diadikaciag yia Th ouyxwveuon The Etaipeiac dia The
efayopdc TG amd Thv avwvupn etaipeia pe Thv emwvupia «LOMOND YTTHPEZIEZ METAAAIKON TIPOIONTON AE» (n
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«LOMOND»), oUppwva pe Ta dpBpa 68-77, 79 kai 79a tou K.N. 2190/1920 kai ta dpBpa 1-5 tou Népou 2166/1993 pue
TPOTEIVOUEVO avTdAAaypa Toig peTpnToic 9,74 eupw ava petoxh, duvdpevo va avampoodppooBei oUugwva e Thv amdgaon

17/427/2007 tng Emitpomiic Kepahaiayopdg.

Huepopnvia 1coAoyiopoU petaoxhpariopol éxer opioBei n 31.12.2010. Emiong, kat' spappoyh Tou dpBpou 30 Tou v. 3461/2006, n
LOMOND umépaAre Adyw Tng avwtépw diadikaciac UTOXpeWTIKA dhuooia mpdTach yia Thv amoktnon 4.678.480 petoxwv Tng
Etaipeiag (mou avrimpoowmelouv Tepimou 19,44% Tou kepaAdiou TG), He TTpoapepduevo avTdAAaypa Toig HeTpnToic 9,74 cupw avd

peToxh duvdpevo va avampoodplooBei KaTd Ta TpoavaYepoOHEvd.

MéToxol TnG peloyngiac Tou ekTpoowToUV ouvoAikd mepimmou 13.78% Tou peToxikoU KepaAdiou Tng eTaipesiac {AThoav: d) Th
oUykAion Ektaktng TevikAc ZuvéAeuonc pe aithpa, petal dAAwv, Tnv avdkAnon The w¢ dvw amégaocng Tou A.Z kai Thv doknon
ETAIPIKAG aywyAC KaTd Twv peAv Tou A.Z, kai B) Tov iopiopd TTpoowpIvAC B10iKkNoNG AAAWCE €IBIKWY EKTIPOOWTIWY TNE £TAIPIAG YId

TOUG OKOTroUG ThG W¢ Avw ouyXWveuong Kai dnuoaiag mpdéTaong.

Xahavdp1, 29/11/2010

O1 urelBuvol yia Thv Kataption Twv Oikovopikwy Kataotdoewv

O TTpéedpoc Tou AloiknTikoU O Avrinpdedpog Tou AloiknTikoO H AieuBlvtpia Twv OikovopIKwv
Zuppouhiou & AicuBivwy ZippouAog Zuppouhiou Ynnpeoiiv
Ashok P.C. Kapoor BaciAeiog K. Zaykag Ayyehiki A. Nikakn
A.A. E 2961187 A.A.T. X 679950 A.A.T. AE 048614
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