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TPIMHNIAIEZ OIKONOMIKEE KATAZTAZEIZ THx 31/03/2010

KATAZTAZH OIKONOMIKHI OEIHZ

(moad oc x1AIdde¢ Eyow)

ENEPTHTIKO

Evowpara TTdyia TTepiouoiakd ZToixeia
AuAa TTepiouaiakd ZToixeia

TuppeToxég oe Zuvdedepéveg Emixeipnoeig
TTapdywya Xpnuatooikovopikd Méoa
Noiméc Makpomp6Oeopeg ATAITACEIG
ZUvoho Mn KukAowopouvtog EvepyntikoU
AmoBéuara

TTeAdreg kai Aoimtég Epmopikég ATAITAOEIG
Noimtéc Bpaxump6Oeopeg ATaITROEIC
TTapdywya Xpnuatooikovopikd Méoa
Tapeiakd Aiaéoipa kai IoodUvapa
Zuvoho KukAogopoUvtog EvepynTikoU
ZYNOAO ENEPIFHTIKOY

IAIA KEZAAAIA

MeToxiké KegdAaio

Noimd AToBepatikd
Képdn/(Znwéc) Eigc Néov

‘I81a Kepdahaia MeTdxwv ETaipeiag
Aikaiwpara Meioyngiag
ZYNOAO IAION KEEZAAAION

YTTIOXPEQZEIZ

TTpoPAéyeig

YToxpewoeig TapoxXwy TPoowTIKoU
AvapaArropeveg PopoloyikéC YTToXpeWaeIg
AngBcioec EmdoThoeic - Emixopnyhoeig
MakpoTmp6Oeopeg Ymoxpewaoeig

ZUvoAo MakponpéBeopwv Yroxpewoswv
TTpounBeuTtéc

Ymoxpewoeig yia @opo EicodAuarog
Noimtég Bpaxump6Oeopeg Ymoxpewoeig
BpaxumpéBeouec TpamelikéC YTOXpEWOEIC
Zuvoho BpaxunpéBeopwv Yroxpewoswv
ZYNOAO YTIOXPEQZENN

ZYNOAO IAION KEZAAAION & YTTOXPEQZEOQN

O OMIAOZ H ETAIPEIA

31/03/10 31/12/09 31/03/10 31/12/09
68.547 70.403 17.334 17.877
31.319 31.385 714 780
- - 101.719 101.719
9.279 7.844 9.279 7.844
1.448 1482 314 348
110.593 111.114 129.360 128.568
39.310 26.267 19.664 14.862
39.256 37.389 19.901 22.262
11.610 10.342 3.635 2.586
4.877 3.153 4.877 3.153
74.612 82.942 3.902 3.042
169.665 160.093 51.979 45.905
280.258 271.207 181.339 174.473
37.297 37.297 37.297 37.297
69.692 67.263 69.692 67.263
76.586 73176 14.875 13.280
183.575 177.736 121.864 117.840
183.575 177.736 121.864 117.840
8.421 8.393 852 824
10.693 10.340 10.182 9.868
10.165 8.734 2.809 2.204
8.616 8.828 - -
39 39 - -
37.934 36.334 13.843 12.896
41.662 42.449 11.093 14.497
7.191 6.052 4.983 3.833
9.896 8.572 29.556 25.407
- 64 - -
58.749 57.137 45.632 43.737
96.683 93.471 59.475 56.633
280.258 271.207 181.339 174.473

O1 onpenoeis oric oeAide¢ 5 éwg 14 amoteAovv avamdomaoro pépo¢ autwv Twv OiKovoikwy Karaordoswyv
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KATAZTAZH ATTOTEAEZIMATON XPHZHZ

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009

(moad oe xiA1dde¢ eyouw) 1/1-31/03 1/1-31/03 1/1-31/03 1/1-31/03
TTwARoeIg 62.551 71379 25.769 29.278
Kéotog TTwAnBévTWY (54.226) (60.037) (21.674) (23.927)
MikTé Képdog 8.325 11.342 4.095 5.351
Noimd é00da/(¢€0da) ekyeTAAAEUONG 339 (50) 107 (139)
‘E€o0da AciToupyiag AidBeong (2.783) (3.559) (1.133) (1.684)
‘E€0da AioiknTikA¢ AciToupyiag (1.144) (1.235) (916) (923)
Képdn mpo Tépwv XpnpatodoTikwy & EwevduTikiv Amot/Twv 4.737 6.498 2.153 2.605
Xpnuarooikovopikd Egoda/(EEoda) 47 149 (15) (200)
Képdn npo Fopwv 4,784 6.647 2.138 2.405
®bpoc e1003hApaTog (1.374) (1.924) (543) (683)
Képdn peta andé Eopoug 3.410 4,723 1.595 1.722
Karavepnyéva oc:

- MeToxoug Tng ETaipeiag 3.410 4723 1595 1722
- Aikaiwpata Meloyngpiac - - - -
Baoikd & amopsiwpéva képdn avd petoxh (eupw) 0,1417 0,1963 0,0663 0,0716

KATAZTAZH TTIPOZOETOY ZYNOAIKOY EIZOAHMATOX

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
(moad oe xi1A1ddeg eyow) 1/1-31/03 1/1-31/03 1/1-31/03 1/1-31/03
Képdn peta andé Eopoug 3.410 4.723 1.595 1.722
ATIOTiUNON TTAPAyWYwV XPNHUATOOIKOVOUIKWY HECWV 2.429 391 2.429 391
Aoimd ouvoAika éo0oda peTd and Eopoug 2.429 391 2.429 391
ZUYKEVTPWTIKA OUVOAIKG €00da HETa amd Eépoug 5.839 5.114 4.024 2.113

Karavepnpéva oe:
- MeToxoug Tng ETaipeiag 5.839 5.114 4.024 2.113
- Aikaiwpata Meioyngiag - - - -

5.839 5.114 4.024 2.113

O1 onpenoeis oric oeAide¢ 5 éwg 14 amoteAovv avamdomaoro pépo¢ autwv Twv OiKovoikwy Karaordoswyv
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KATAZTAZH METABOANN IAION KEZAAAION

(moad oe x1AIdde¢ Eyow)

YnéAoimo oTi¢ 1 Iavouapiov 2009

AVTIOTAOWION KIVEUVOU TAUEIGKWY pOowV HETA OpwY
Avayvwpliopévo (képdoc)/Inuia oTnv KatdoTach amoTeAEoUdTWY
Képdog/(Tnwid) mou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep1ddou

ZUvoAo avayvwpiopévou kaBapol képdoug mePIGdoU
Ywnéhomo oTigc 31 Maptiou 2009

YwnoéAoimo oTi¢ 1 Tavouapiov 2010

AVTIOTABWION KIVEUVOU TAUEIAKWY powV HETA QopwY
Avayvwpiopévo (képdoc)/Inuia oTnv KatdoTach amoTeAEoUdTWY
Képdog/(Tnwid) mou avayvwpioTnke dueoa ota ‘Id1a KepdAaia
KaBapé képdog mep1ddou

ZUvoAo avayvwpiopévou kaBapoU képdoug mePIGdoU

Ywnéhoimo oTig 31 Maptiou 2010

(moad oe x1AIdde¢ Eyow)

YnéAoimo oTic 1 Iavouapiov 2009

AVTIOTABWION KIVEUVOU TAUEIAKWY powV HETA @opwyY
Avayvwpliopévo (képdoc)/Inuia oTnv KatdoTach amoTeAEoUdTWY
Képdog/(Tnwid) mou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep1dédou

ZUvoAo avayvwpiopévou kaBapol képdoug mePIGdoU
Ywnéhoimo oTigc 31 Maptiou 2009

YwréAoiro oTi¢ 1 Tavouapiouv 2010

AVTIOTABWION KIVBUVOU TAUEIAKWY powV HETA PopwyY
Avayvwpliopévo (képdoc)/Inuia oTnv KatdoTach amoTeAEoUdTWY
Képdog/(Tnwid) mou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep1ddou

ZUvoAo avayvwpiopévou kaBapoU képdoug mePIGdOU

Ywnéhoimo oTig 31 Maptiou 2010

O OMIAOZ
MeTox1k6 AmoBeparTika Aoimd AmnoTeAéopara Zuvoho Idiwv
KepdaAaio eUAoyng afiag anoOeparika €1 véov KepaAaiwv
37.297 (8.010) 57.595 59.159 146.041
- (2.638) - - (2.638)
- 3.029 - - 3.029
- 391 - - 391
- - - 4723 4723
- 391 - 4.723 5.114
37.297 (7.619) 57.595 63.882 151.155
37.297 8.471 58.792 73.176 177.736
- 2.520 - - 2.520
- (o1 - - (o)
- 2.429 - - 2.429
- - - 3.410 3.410
- 2.429 - 3.410 5.839
37.297 10.900 58.792 76.586 183.575
H ETAIPEIA
MeTox1k6 AmoOeparika Aoimd AmnoTteAéopara Zuvoho Idiwv
KepdaAaio eUAoyng afiag anoOeparika €1g véov KegpaAaiwv
37.297 (8.010) 57.595 9.739 96.621
- (2.638) - - (2.638)
- 3.029 - - 3.029
- 391 - - 391
- - - 1722 1722
- 391 - 1.722 2.113
37.297 (7.619) 57.595 11.461 98.734
37.297 8.471 58.792 13.280 117.840
- 2.520 - - 2.520
- €Y - - o
- 2.429 - - 2.429
- - - 1595 1595
- 2.429 - 1.595 4.024
37.297 10.900 58.792 14,875 121.864

O1 onpenoeis oric oeAide¢ 5 éwg 14 amoteAovv avamdomaoro pépo¢ autwv Twv OiKovoikwy Karaordoswyv
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KATAZTAZH TAMEIAKOQN POON

(mood o€ x1AIdde¢ eypw)

AciToupyikéc ApaoTnp1éTnTeg

Képdn mpo Bopwv

TTAéov/(Meiov): TTpooappoyég yia

- ATtoopéocig (evowpatwy & AUAWY TIEPIOUTIAKWY OTOIXEIWV)
- ATloopE£oeIg eTIX0pNYNOEWY

- TTpoPAéyeig

- Xphuatooikovopikd £é00da

- XpewoTikoi Tokoi kar Zuvaph Eoda

TTAéov/(Meiov) TTpooappoyég yia MetaPoAéc KepaAaiwv Kivnong
Meiwon/(AUEnon) AToBepdTwy

Meiwon/(AuEnon) ATtaiThoswv

(Meiwon)/AuEnon Ymoxpewoswv (Anv Tpamelwv)

Meiov: XpewoTikoi Tokol & Zuvaph EEoda katapePpAnuéva

Meiov: KatapepAnpévor ®opoi

Z0voho Eiopouv/(Ekpolv) and Acitoupyikéc dpaotnpiétnteg (a)

EmnevduTikéc ApaoTtnpidTnTeg

Avyopd Evowpatwy & AuAwy TTayiwv TTEPIOUTIAKWY OTOIXEIWY
EiompaxBévrec Tokol

Z0voho Eiopouv/(Ekpolv) and emevduTikég dpaotnpioTnteg (P)

XpnuatodoTikég ApaoTnpidTnTeg
Eionpd€eic ané ekdoOévra / avaAngBévra Adveia

E€opAnoeig Ymoxpewoewyv amé XphuatodoTikég HioBwoeig (xpeoAUoia)

Mepiopata TTAnpwOEévTa

Zuvoho Eiopov/(Ekpouv) and XpnuarodoTikéc dpaotnpidotnteg (Y)

KaBaph AUEnon/(Meiwon) Tapeiakiv AiaBeoipwy & IoodUvapwv wepiddou

(a+p+y)
Tapeiakd AiaBéoipa & IoodUvapa évap€ng mepi6dou
Tapeiaka AiaBéoipa & IoodUvapa ARENG mep16Sou

O OMIAOZ H ETAIPEIA

2010 2009 2010 2009
1/1-31/03 | 1/1-31/03 1/1-31/03 | 1/1-31/03
4784 6.647 2138 2.405
2.376 2.870 732 765
(212) (92) - -
177 () 138 (35)
(52) (264) (28) (34)
5 115 43 234
7.078 9.271 3.023 3.335
(13.043) (5.566) (4.802) (4.441)
(1.201) (18.094) 2.606 (1.732)
464 (29.126) (2.828) (17.117)
(5) (115) (43) (234)
(1139) (45) (483) (25)
(7.846) (43.675) (2.527) (20.214)
(463) (885) (132) 4)
52 264 28 34
(411) (621) (104) 30
- 9 3500 21.000
(64) (64) - -
(&) (€] (&) 3
(73) (58) 3.491 20.997
(8.330) (44.354) 860 813
82.942 99.456 3.042 6.838
74.612 55.102 3.902 7.651

O1 onpenoeis oric oeAide¢ 5 éwg 14 amoteAovv avamdomaoro pépo¢ autwv Twv OiKovoikwy Karaordoswyv
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ZHMEINZEIZ ETTI TON OIKONOMIKNIN KATAZTAZENQN

1. Mevikéc wAnpowopicc yia Tic dpaoTnpidTNTEC Tou OpiAou

H CROWN Hellas Can Biopunxavia Eidwv Zuokeuaciac A.E. (oto €fhc avapepduevn wg «Etaipeia») eivar Avivuun Etaipeia, n omoia
18pUBNKe oTic 02 AmpiAiou 1965 (BEK 15/1965), éxer £8pa To Ahpo Xahavdpiou, EBvikAc AvTiotdoswe 57, T.K. 152 31 pe avTikeigevo
epyaoiwv Tn Biopnxaviki TTapaywyn, Epmopia kai eicaywyn Eidwv Zuokeuaoiag KaOe Hop@AC Kai €idoug, oUPTEpIAQUPAVOUEVWY OXETIKWY
TPWTWYV VAWV Kai phxavohoyikoU e€omAiopoU.

O1 evoTroinpéveg olkovolikéG kaTdoTdoelc Tou Opihou CROWN Hellas Can (oto €€h¢c avagepdpevog we «Opihog»), mepiAauPdvovTal oTIC
evoTroInpéveg olkovopikég kataaTdaelg Tng CROWN HOLDINGS INC., Corporate Headquarters, One Crown Way Philadelphia, PA 19154-
4599, U.S.A.

O Ouihog, ekTo¢ ThG UnTpikAc CROWN Hellas Can, mepiAapPdver Tnv akdAoudn BuyaTpiki eTdipeid h omoia evomolcital pe Th HéBodo Tng
oAIKAC evowpdTwong:

% OUPHETOXAG TNG HNTPIKAC

i ‘EY,
Enwvupia Edpa €Taipeiag oTo KedAaio BuyarpikAg

Pol. Ind. El Sequero
Crown Bevcan Espana S.L. Avda. Del Ebro Parcelas 34y 35 A 99.999%
Agoncillo (La Rioja), Spain

O1 ouvnupévee Tpipnvidieg Oikovopikéc KataoTtdoeig eykpiOnkav améd 1o AioiknTiké ZuppoUAio The «CROWN Hellas Can Biopnxavia
Edv Zuokeuvaoiagc AE» Ttnv 26/05/2010 kai éxouv avapthBei oto 31adiktuo, oThv  hAekTpovikfy  diUBuvan
www. crownhellascan. gr.

2. ZUvoyn Baoikwv AoyloTIKWy ApxXwv
2.1 Baon mpocetoigaciag Twv Oikovopikwy Kataotdoewv

O1 tapoUoeg Tpiunviaiec Oikovopikéc Kataotdoeic (amAéc kal evoToinpgéveg) KaAUTITouv Toug Tpel¢ HAveg éwe 31 Maptiou 2010. Exouv
ouvtaxBei oUppwva pe ta AieBvh TIpdétuma XpnuartoolkovolikAG Avagopdc o6mwe éxouv uioBetnBei amd Tthv Eupwmdikhi Evwon,
oupttepiAappavopévou Tou AieBvolc AoyioTikoU TTpoTuttou (“AATT") 34 “Evdiduson Oikovopikh TTAnpopdpnon”.

O1 Tpiunviaieg Oikovopikéc Karaotdoeig yia 1o Tpipnvo mou éAne tnv 31/03/10 katapTioThkav pe Pdon Ti¢ idIEC AOYIOTIKEC dpXEC, TToU
akoAouBnonkav yia Tnv eTolldacia Kai TTapouadiach TWV 0IKOVOUIKWY KataoTtdoswv The ETaipeiag kar Tou OpiAou yia To 2009

O1 Tpiunviaieg Oikovopikég KataoTtdoeic mpémer va AngOolv umdyn oe ouvdudoud He TIGC EAEYHEVEG, ATTAEG KAl EVOTTOINKEVEC, OIKOVOUIKEG
KATAGTAoEIC Via Th Xphon Tou éAnfe 31 Aeskepppiou 2009 Trou éxouv avapThOsi oThv 10TooeAida The ETaipeiac.

O1 0IKOVOUIKEG KATAoTAoeIG €XoUv ouvTaxOei pe PAan Tnv dpxh TOU 1IGTOPIKOU KOGTOUG.

H oUvTagn Twv oikovopikwy kataoTdoswyv oUpgwva we Ta ATTXA amaitei Th XphoigoToinoh utoAoyiopwyv Kai uttoBéaswy Tou emnpedlouv Ta
avagepBEivTa TOOd TWV TTEPIOUTIAKWY OTOIXEIWY Kdl UTTOXPEWTEWY, Th YVWOTOT0IiNON £vOEXOHEVWY ATTAITACEWY Kdl UTTOXPEWTEWY KaTd Thv
NUEPOUNVid TWV OIKOVOMIKWY KATAOTACEWY Kdl Td avagepBévra mood eoodwv kai e€6dwv Katd Th didpkela TG Xphong umd avagopd. O1
uttoAoyiopoi Pacilovral otnv kKaAUTeph duvarh yvion The S1eUBuvong Tng Etaipeiac kai Tou OpiAou og axéon pe TIC TPEXOUOEC OUVORKEC Kal
evépyeieg. Oplopéva ouykpITIKd kovdUAia avaTagivounBnkav yid va €ival ouykpioiua ge Ta avTiotoixa Tng Tpéxouaag xpnong. Tuxov diapopég
0€ T0Od TWV OIKOVOUIKWY KATAGTACEWY Kal avTioTolixd Tood OTIC ONUEIWOEIG 0QeiAovTal € GTPOYYUAOTIOINDEIC.

2.2 Néa npéTuma, epunveieg Kai Tpomomoinon wpoTUTWY

2 UYKEKpPIPEVA VEA TIPOTUTIA, TPOTTOTIOIACEIC TTPOTUTIWY Kal d1EpUnveieg £xouv ekdoBei, Ta oTroia gival UTTOXPEWTIKA Yid AOYIOTIKEC TTEPI6AOUG
Tou ekivoUv Katd Tn didpkeld The Tapoloag Xphong A peTayevéoTtepd. H ekTipnon Tou OpiAou OXETIKA pe Thv emidpach amd Thv epappoyh
AUTWV TWV VEWV TTPOTUTIWY, TPOTIOTIOINCEWV Kdl SIEPUNVEIWY TTdpdTIOETAI TApaKATW.

2 eAida b
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TTpdTuTa UToxXpewTiKd yia Tn Xphion 31 Ackepppiov 2010

ATIXA 3 (AvaBewpnuévo) «Zuvevwoeic Emixeipioswv» kai AATT 27 (Tpomomoinuévo) «Evomoinpéveg kai AmAéc OIKOVOUIKEG
Karaoraoeig» (epappdéletarl yia eTRoiEC AoyIoTIKEC Trep1ddoug Trou Eekivolv Tnv 1 WeTd Thv 1n TouAiou 2009)

To avaBewpnuévo ATTXA 3 eiodyel pia ocipd aAAaywv 0To AOYIOTIKO XEIPIOUO OUVEVWIOEWY ETTIXEIPACEWY 01 0TToieC Bd eTNPEATOUV TO TT0Gd
TnG avayvwpioBeioag umepagiag, Ta amoTeAéouaTa ThG ava@epOPEVnG TTEPIGdOU OTNV 0TIoid TTPAYHATOTIOIEITAI N ATIOKTNON ETIXEIPACEWY Kal
Td HEAAOVTIKA amoTeAéopard. AUTEC ol aAAayéc mrepiAaupdvouv Tnv efodomoinon damavwy Tou OXeTiovTdl HE ThV ATTOKTNON Kdl Thv
avayvupion HeTayevéoTepwy peTdPoAwv oThv eUAoyn afia Tou evdexopevou Tipnpatog (“contingent consideration”) ota amoteAéopara. To
Tpomotoinuévo AATT 27 amtaitei ouvalAayéc Tou odnyolUv oc aAAayéC TTO00OTWY OUHHETOXAG o€ BuydTpikA va kaTaxwpoUvTal aThv KaBaph
©¢éon. EmimAéov, To TpoTromoinuévo TPdTUTIO HETAPAAAEI TO AOYIOTIKO XEIPIOUO Yid TIC ChWiEC TToU TpaypdToTroloUvTdl amd BuydTpikh eTdipeid
kaBwg¢ Kkai Tng amwAeiag Tou eAéyxou BuyaTpikng. OAeg o ahayég Twy avwTépw TpoTUTWY Ba e@apHooToUV HeAAOVTIKA Kal Ba emnpedaouv
HEAAOVTIKEG ATTOKTAOEIG Kal cuvaAAayég pe peToxoug peloyngiag. O ‘OpiAog Ba epappdoel autég TiG ahAayég amd Tnv nuépa mou TiBevTarl o
£9appoyn.

ATTXA 1 (Tpomomoinon) «TTpwTtn cpappoyh Twv JIEOBVWY mPoTUTWY XPNUATOOIKOVOUIKAC avagpopdc» (spapuoleTal yia £TAOIEC
AoyioTikég Tep1ddoug Tou Eekivoluv Thv K HeTd Thv 1n Iavouapiou 2010)

H mapoUoa Tpomomoinoh mapéxel emmpooOeTeC eMeENYACEIC YIA TIG £TAIPEIEC TTOU £pdppéTouv yia TTpwTh @opd Ta ATTXA avagopikd pe Thv
XPAON TOU TEKHAIPOUEVOU KOGTOUC OTA TIEPIOUCIAKA OTOIXEid TTETPEAdioU Kal agpiou, Tov kaBopiopd yid To KATd OO0 KATOoId CUHQWVid
EUTTEPIEXEI HioBwaon Kal TIC UTOXPEWOEIC TTAPOTTAIOHOU oI oTroie¢ TepiAauPdvovTal 0To KOOTOG TWV evowpaTwy Tayiwv. H ouykekpigévn
TpoTtoTroinon dev Ba £xel emMidpach OTIC OIKOVOUIKEG KATAoTdoelg Tou OpiAou KaBwg o duihog éxel Adn petapei ota ATTXA. H tpomomoinon
auTh ev éxel akopn uoBeThOei amd Thv Eupwmdikh Evwon.

ATIXA 2 (Tpomomoinon) «TTapoxéc mou Efaptivral and tnv Afia Twv Metoxuwv» (cpappdletal yid eTAGIEC AOYIOTIKEC TTEPIGBOUC TTOU
Eekivolv Tnv A petd Thv 1 Tavouapiou 2010)

ZKoTd¢ TG TpoToToinong cival va amooagnvioer To Tedio epappoyAc Tou ATTXA 2 kai To AoyIOTIKO XEIPIOUO yid TIG apoiPpég Tou
e€aptvrar and tnv aia Thg pEToXAC Kai diakavovilovTdl TOIC HETPNTOIC OTIC EVOTIOINUEVEC R ATOMIKEC OIKOVOMIKEC KATAOTAOEIC TNG
OIKOVOUIKAC ovTOTNTAG TTou AauPdvel ayaBd i umnpecieg, 6Tav h oIKoVoUIKA ovToThTa dev £XEl KAWia uTtoxpéwan va e§o@Anoel TIG dpoIPEé
Tou e€apTwvTal améd Thv afia Twyv peToxwy. H Tpomomoinon auTth dev avauéveTal va emnpedoel TIC OIKOVOUIKEG KATaoTdoeig Tou OpiAou.

AATT 39 (Tpomomoinon) «Xpnuartooikovopikd péoa: Avayvdpion kai Emipétpnon» (cpapudletal yia eTAOIEC AoyioTIKEG TTePI680OUC TTOU
Eekivouv Tnv 1 ueTd Thv 1n IouAiou 2009)

H mapoloa tpomomoinon amooapnvi{el Tov TPOTIO He Tov oTroio Ba émpeme va epappuolovTal, 08 GUYKEKPIUEVEG TIEPITITWOEIC, O APXEC TTOU
kaBopilouv Katd moéco évac avTioTaOui{opevog Kivduvog A TUARA TWV TAUEIAKWY powv eUTiTTEl 0To Tedio €9APHOYAG TNG AOYIOTIKAG
avTioTdduiong. H Tpomomoinon auth dev emnpedler Tov OpiAo.

Aisppnveisc umoxpewTikéc yia tn xphon 31 Aekepppiov 2010

EAATTXA 12 - Zupgwvieg TTapaxwpnong (oUppwva pe Thv vioBéthon amé tnv EE, spappéletai yia Tic mepidédouc mou Eekivouv thv 30
MapTiou 2009)

H dieppnveia avagépeTal oTIC £TAIPEIEC TTOU GUUHETEXOUV OE CUHQWVieC TTapaxwpnong. H diepunveia auth dev €xel epaployh atov OpiAo.

EAATTIXA 17 «Aiavoph pn XpnpATIKWY meEPIOUTIAKWY OTOIXEIWV OTOUC HETOXOUC» (spapudleTal Yid ETACIEC AOYIOTIKEC TTEPIGSOUC TTOU
Eekivouv Tnv A peTd Thv 1n TouAiou 2009)

H diepunveia mapéxer kaBodynon oTov AoyIoTIKO XEIPIGHS Twv akéAouBwy pn apoipdiwv (non-reciprocal) diavopwy oToIXEiwV evepynTIKOU
amd ThV OIKOVOUIKA OVTOTNTA OTOUC HETOXOUC TOU £vepyoUV UTTO Thv 1816TNTA TOUC WG WETOXO! & d) S1avopéC Un XPNHATIKWY oToIXEiwy
EVEPYNTIKOU Kai P) diavopég Tou divouv aToug HETOXOUC TNV €TIAOYA aTOAAPAC €iTE PN XPNUATIKWY aTOIXEIWVY evEPYNTIKOU €iTe peTpnTWy. H
diepunveia auTh dev avapéveTal va eTNPEAoel TIC 0IKOVOUIKEG KaTaoTdoeig Tou OpiAou.
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TpomomolfosiC 0t mpdTUmA mou _amoTeAolv éva TuApa Tou mpoypduparoc eThoiwv PeAtiwoswv Ttou TAATT (ZuppolAio AicBviv
AoyioTikwy TTpoTUmwy)

O1 TapakdTW TPOTIOTIOIACEIC TTEPIYPAPOUV TIC GNUAVTIKOTEPEC ahhayéc Trou umeioépxovTtal ota ATTXA w¢ emakdAouBo Twv ATTOTEAEOUATWY
Tou £TAGIOU TtpoypdppaTos PeATiwaswy Tou ZAATT mou dnpoaietnke Tov IoUAio 2009. O1 tapdkdTW TPOTIOTIOIACEIC, EPATOV eV opileTal
S1a@opeTIKd, 10XU0UV Yid TIC €TACIEC AOYIOTIKEC TrepIddoug Tou EekivoUv Thv A petd Tnv 1n Iavouapiou 2010. Emiong, epboov dev
avagépeTal dIaPoPETIKA, 01 TPOTIOTIOINGEIC AUTEG eV AVAPEVETAI vad £XOUV GNUAVTIKA ETITITWON OTIG 0IKOVOUIKEG KaTaaTdoelg Tou OpiAou.

ATTXA 2 «TTapoxéc mou E€aptwvral and Tnv Afia Twv Metoxwv» (spappdleTal via eTAOIEC AoyIOTIKEC Trep16douUC TTou Eekivolv Tnv A
peTd Thv 1 TouAiou 2009)

H Ttpomomoinon emipepaiwver 6TI o1 €1090pEC HIAC EMIXEipNONG yid TN oUoTach piag Koivomipafiac kai oi ouvadAAayéc KoivoU eA€yxou
e€aipolvTal améd To medio epappoyhc Tou ATTXA 2.

ATTXA 5 «Mn KukAogopoUvTa TTepiouaiakd Zroixeia wou Karéxovralr mpog TTwAnon kai Aiakoreiosg Apaotnpiétnreg»

H Tpomomoinon amooagnvilel yWwWOTOTIOINGEIC TTOU ATtaIToUvVTal 60ov agopd Ta Hn KUKAowopoUvTa Teploudiakd aTtoixeia mou karatdaoovral
W¢ KAaTexoOpeva mpog TwAnon R Ti¢ dlakoTreioeg dpaaTnPIOTNTEG.

ATTXA 8 «KAador ApaotnpioTATwy>»

H Tpomomoinan mapéxer dicukpIvioeic 600V dgopd ThV YVWOTOTI0iNGN TTANPOYOPIWY OXETIKA HE Td TTEPIOUCIAKA OTOIXEId TOU TOHEQ.

AATT 1 «TTapouciaon Twv Oikovopikiv KataoTdoswv»

H tpomomoinon mapéxel dicukpiviaeig 0TI o TIOavoc 31akavovioudg Hiag UToXpEéwaong e TV €KA00N CUHHETOXIKWY TiTAWv dev £xel oxéon He
TNV Katdragi Tng wg KUKAowopoUV N Uh KUKAO@opoUV OToIXEio.

AATT 7 «Kataotaosic Tapeiakiv Powv»

H Tpomomoinon amaitei 0TI Hovo ol damdveg TTOU KATAAAYoUV O€ £€va avayvwpiouévo TEPIOUTIAKS GTOIXEIO 0TV KATAOTAGN TNG OIKOVOUIKAG
©éonc umopoUv va katardooovTal W eMeVOUTIKEG 3pAaTNPIOTNTEC.

AATT 17 «MioBwoeig»

H tpomomoinon mapéxel SIUKPIVIOEIC WE TPOC TNV KATATAgn Twv {IoBwoswy ynmédwy Kal KTIpIWV W¢ XpnuaTodoTIKEC R AEITOUPYIKEC
HioBwoeig.

AATT 18 «'Ecoda»

H Ttpomomoinon mapéxel mpooBeTn kaBodAynon OxeTIKA He Tov KaABoPIOHO WC TPOC TO AV N OIKOVOUIKA ovToTNTA €VvePYEi WG
TPAKTopeUOUEVOC/ evToAéag R TTpdKTOPAG.

AATT 36 «Amnopciwon Aiac TTeplouoiakwyv ZToixeiwvs

H tpomomoinon dicukpivilel 6TI n peyaAUTepn Hovada dnpioupyidg TAUEIGKWY powv oTnv oTroid TPETEl va eTIPeEpIoTEl h uttepalia yia Toug
OKOTTOUG ToU eAéyxXOU amopsiwong eival évag AsIToupyikOC Topéag 6Twe opileTal amd Thv Tapdypdgo 5 Tou ATTXA 8 (8nAadh mpiv amd Th
OUYKEVTpwon/dBpoion Twv Topéwv).
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AATT 38 «AUAa TTepiouoiaka Zroixeia»

O1 tpomomoifoeig dicukpiviouv (a) TiI¢ amaiThoeic oUdpwva pe To ATTXA 3 (avaBewpnuévo) 60ov apopd To AoYIOTIKG XEIPIOUO TWV AUAWY
TEPIOUOIAKWY OTOIXEIWY TIOU ATOKTAONKAv ot pia ouvévwon cmixeiphoswv kai (B) Tnv Tepiypdph Twv peBOSwWY amoTipnong Tmou
XphoigoTroloUVTdl EUPEWG AT TIC OIKOVOUIKEG OVTOTNTEG KATA TNV emIPéTphon ThG eUAoyng aidc Twv AUAWV TEPIOUTIAKWY OTOIXEIWY TTOU
amoKTABNKav o¢ pia ouvévwaon eTixXEIpRoewWy Kai dev S1ampayHaTelovTdl ge EVEPYEC AYOPEG.

AATT 39 «Xpnuartooikovopikd Méoa: Avayvpion kai Emipétpnon»

O1 TpoTtomoIRoelC agopoUv (a) BIEUKPIVIOEIGC OXETIKA HE TNV AVTIHETWTION TWV KUPWOEWV/TPooTiwy amd mpoTAnpwyuh daveiwv wg
Tapdywya otevd ouvdedepéva e To KUplo ouppohAaio, (B) To medio amaAAayAc via TIC ouppdocic ouvévwong emixeiphoewv Kar (y)
SieUKpIvioelg OTI Ta KEPAN R TnHiéC amd avTioTdBuion TApeIdKWY powv Hiag TPoodoKWHEVNG ouvaAAayhc Ttpémer va emavaralivounBolv amé
Ta idla kepdAaia ota amoTeAéopaTta otnv Tepiodo Katd Tnv omoia n avTiotaOulopevn Tpoodokwuevn Tapeldkh pofl emhpedlel Ta
amoTeAéopara.

EAATTXA 9 «Ewavekripnon tTwv Evowpatwpévwy TTapaywywv» (cpapudletai yia eThoieC AoyioTiKEC Trep1ddouc Trou Eekivolv Thv K peTd
tnv 1 TouAiou 2009)

H tpomomoinon 8icukpiviCer 611 n EAATIXA 9 3ev 1oxUel oc mOavh emavekTipynon, Katd Tnv nuepopnvia TG dMOKTRONG, Twv
EVOWHATWHEVWY TTapaywywyv oe guppoAdia TTou amoKTABNKav o Wia ouvévwaon eTIXEIPACEWY TTOU d@opd OIKOVOUIKEC OVTOTNTEC TTOU TEAOUV
UTTG KoIVO €AgyXo.

EAATIXA 16 <«AvriotaBpioeic piac KaBaphic Ewévduonc oc EkpetdAAeuon oto Efwtepikd» (cpappéletal yia €TROIEC AOYIOTIKEC
Tep16douc Tou Eekivoluv Thv K petd Tnv 1 TouAiou 2009)

H tpomomoinon avagéper 611, og avTioTdBuion piag kaBapAg emévduong oe eKPETAAAEUON oTo eEWTEPIKG, KATAAANAA péoa avTioTdOuiong
UTopei va Kartéxovrdal amd omoladATOTE OIKOVOUIKA ovTOTNTA €VTOG Tou opiAou, cupmepiAauPavopévng Tng 18iac ekpeTdAAguong aTo
e€wTepIKO, epdoov TTANPOUVTAI OpIoHEVEG TIPOUTIOBETEIG.

TTpéTUTa UToXPpEWTIKG HeTA and T XphAon 31 Acekeuppiov 2010

ATTXA 9 «Xpnuatooikovopika péoa» (cpapudleTal oTIC ETAOIEC AoyIOTIKEC Trep1ddouc TTou Eekivolv Thv K HeTd Thv 1n Tavouapiou 2013)

To ATTXA 9 amoTeAei To TPpWTo HéPog TNG TPWTNG @dong oTo épyo Tou ZAATT (ZuppoUiio AiBviv AoyioTikiv TTpoTUTwy) yia Thv
avTikardotach Tou AATT 39. To ZAATT okomeUer va emekteivel To ATTXA 9 kartd Tn didpkeia Tou 2010 £T01 WoTe va TpooTeBolv véeg
anaITAoEIC yia TRV Tagivounon Kdi Thv ETIHETPNON TWV XPNHATOOIKOVOUIKWY UTTOXPEWOEWY, TNV dTToavayvpion Twy XphHATOOIKOVOUIKWY
péowv, Tnv amopciwon Tng afiag, kai Th AoyioTIKA avTioTdOpiong. Zupewva pe To ATTXA 9, 6To ATIXA 9 opiler 0TI 6Aa Ta
XPNHATOOIKOVOHIKA TEPIOUCIAKA OTOIXEiA EMIUETPWVTAI dpXIKA OThV €UAoyn afia Toug ouv, OThV TEPITTWON EVOG XPNHATOOIKOVOUIKOU
TEPIOUOIAKOU aToIXeiou Tou dev eival aThv cUAoyn afia HEOw Twv ATTOTEAEOUATWY, OUYKEKPIPEVA KOOTh ouvaAAaywyv. H petayevéoTeph
ETIPETPNON TWV XPNHATOOIKOVOUIKWY TIEPIOUOIAKWY OTOIXEIWY YivETA! £iTE 0TO amooPeopévo KOOTOC €iTe aThv eVAoyn alia kal e€apTdTal amd
TO ETXEIPNUATIKO HOVTEAO TNC OIKOVOUIKAC OVTOTNTAG OXETIKA He TN Siaxeipion Twy XPNUATOOIKOVOUIKWY TEQIOUTIAKWY OTOIXEIWV Kal TwWY
OUUPATIKWY TAUEIAKWY POWV TOU XPNUATOOIKOVOUIKOU TreploudiakoU oToixeiou. To ATTXA 9 amayopeUel emavatalivouAoelg, EKTOC atd
OTAVIEG TTEPITITWOEIG TTIOU TO ETIXEIPNKATIKO HOVTEAO TG OIKOVOUIKAC OVTOTNTAG AAAGEEl, KAl OTNV TIPOKEINEVN TTEPITITWON N OIKOVOMIKA
ovToTNTA amaiTeital va emavatalivoufioel HeAAOVTIKA Ta ethpealdpeva XpnHATOOIKOVOUIKA TTEPIOUOIAKA OToIXEid. ZUPQWVA HE TIG APXEC TOU
ATTXA 9, dAec o1 emevBUOEIC 08 GUHHETOXIKOUG TITAOUG TIPETIEI va ETTIHETPWYTAI 0 gUAoyn alia. EvroUToig, n Sioiknon éxel Tnv eTiAoyA va
Tapoucidlel ota Aoimd ouvoAikd £€00da Ta TpdypaTomoIin®@évTa Kal pn mpaypatomoinBévra képdn kai {npiEg eVAoyng a&iag OUPHETOXIKWY
TITAWV TrOU dev KATEXOVTAI TPOG EUTOPIKA €KUETAAAEUGN. AUTOC 0 TPOOBIOPIOUOG YiVETAl KATA TNV dpXIKA avayvuwpion yia kdBe éva
XPNHATOOIKOVOUIKG pédo EexwploTd kal 8ev pmopei va aAAalel. Ta képdn kai o Tnpiég VAoyng aliac dev peTagépovTal oTd amoTeAéopaTa
yeTayevéoTepda, evib Ta é00da amd pepiopata Ba cuvexioouv va avayvwpilovtal ota amoteAéopata. To ATTIXA 9 kartapyei Thv £€aipeon The
EMPETPNONG OE KOOTOC YId TIG HN EIONYHEVEG HETOXEC Kal TA TApdywyd o€ Un eIONYHEVEG HETOXEC, aAAd Tapéxel kaBodhRynon yia To TTOTE To
KOOTOC WTIOPEi va eival avTITTPOOWTEVUTIKA eKTipnon The eVAoyng aiac. O ‘OuiAog PpiokeTal oth diadikacia eKTignong The £midpdong Tou
ATTXA 9 oTi¢ oIKovopikéC Tou KataoTdoeig. To ATTXA 9 3ev umopei va spappooTei vwpitepa améd Tov Opiho 81671 dev éxel UIOBETNOEI amod
Tnv Eupwmdikh Evwaon. Mévo 6tav uioBeTnBei, o Ouihog Oa amoypagioer edv Ba epapuéoel To ATTXA 9 vwpitepa améd Thv 1 Iavouapiou 2013.
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AATT 24 (Tpomomoinon) «vwoTowoINoEIC OUVOEdEHEVWY HEPWV» (cpapUOTeTal Yid £TAOIEC AOYIOTIKEG TTEPI6BOUC TTOU EEKIVOUV ThV A HETA
Tnv 1n Iavouapiou 2011)

H mapoUoa TpomoToinon emiXelpei va HEIWOE! TIC YVWOTOTOINCEIG TWV duvaAAaywyv avdueoa ae ouvdedepéva pépn dnuoaiou (government-
related entities) kai va amooagnvice! Tnv évvoid Tou ouvdedepévou HEPOUG. ZUYKEKPIUEVA, KATAPYEITAI N UTToXpéwon Twy ouvdedepévwy
Hepwy dNUoGiou va YVWOTOTIOINOOUV TIC AeTTOUépeleC OAwv Twv ouvaAAaywv e To Onpocio Kai pe dAAa ouvdedepéva pépn dnuoaiou,
amooagnvi{el kai amAoTolei Tov opIoHd Tou ouvdedeéVou HEPOUG Kal eTIPAAAEI ThY yvwaToTroingn OXI HOVO TWV OXEO0EWY, TWV guvaAAaywv
Kdl Twv UToAoimwy avdpeoa oTa ouvdedepéva pépn adAAd kal Twv deopeUoEWY TOOO OTIC ATOHIKEG OO0 Kdl OTIC EVOTIOINUEVEG OIKOVOUIKES
kataotdoeig. O Ouihog Oa spappdoel autég TIC ahAayég amod Thv nuépa mou TiOevtal oe epappoyn. H Tpomomoinan auth dev €xel akoun
vI100eTnBei amd Tnv Eupwmdikh Evwon.

AATT 32 (Tpomomoinon) «Xpnuarooikovopika péoa: Tlapouciaon» (cpappdletal yia €TAOIEC AOYIOTIKEC TrepIddouc Tou Eekivolv Thv A
petd Tnv 1n @cppouapiov 2010)

H mapoUoa Tpomomoinon mapéxel emeEnyRoeic OXETIKA He Tov TPOTIO He Tov oToio opiodéva dikdiwpata mpémel va TagivounBoulv.
2 uykeKkpipéva, Oikaiwpara, dikaiwuaTta Tpodipeong R dikaiwpara ayopd¢ HETOXAC yid Thv aATOKTNON OUYKEKpIUEVOU apiBuol 18iwv
OUHHETOXIKWY TIiTAWV TNG OIKOVOUIKAG OVTOTNTAC YIA €Vd GUYKEKPIUEVO TTOGO OTTOIOUDNTIOTE VOUIOUATOC aTroTEAOUV GUHHETOXIKOUC TiTAOUC
€4v n 0IKOVOUIKA oVTOTNTA Tpood@épel auTd Ta dikaiwpara, dikaiwpara mpodipeong R dikaiwuarta ayopdg HETOXAG avaAoyikd oe 6AOUC TOUG
UQIOTAHEVOUC HETOXOUC TG id1dg KaThyopidg Twy 18iwy, UN TTapaywywy, CUHHETOXIKWY TiTAwy. H ouykekpipévn TpomoTroinoh dev avapéveTai
va €xel emidpaon oTIC 0IKOVOUIKEG KaTaaTdoelg Tou OpiAou.

Aisppnveiec umoxpewTikéc PeTd and Tn Xphion 31 Ackepppiov 2010

EAATIXA 19 «Aiaypagii Xpnpatoolkovoikwy YwoxXpeWwoewv e OUPPETOXIKOUC TiTAoug» (£@apuoleTal yid eTAOIEG AOYIOTIKEC TIEPIODOUC
Tou EekivoUv Thv A peTd Thv 1 TouAiou 2010)

H Aiepunveia 19 avapépetar 0To AoYIOTIKO XEIPIOUO ATTO THV OIKOVOUIKA OVTOTNTA TTOU €KideEl OUPUETOXIKOUC TITAOUC ot évav TIOTWTA,
TIPOKEIPEVOU va B1aKavoviaTei, 0AOKANPN R ev PEPEL, [HId XPNHATOOIKOVOUIKA uTtoxpéwan. H dieppunveia auth dev éxel epappoyh atov OpiAo.
H tpomomoinon auth dev éxel akéun uioBeTnOei amd Thv Eupwmdaikh Evwon.

EAATTXA 14 (Tpomomoinon) «Opia Tlepiouoiakwy Zroixciwv KaBopiopévwy TTapoxuv, EAdxioto AmaitoUpevo Zxnuatiopévo Kepdaiaio
Kal N aAAnAemidpaon Toug» (epappdleTal yia TIG ETACIEC AOYIOTIKEG TTEPIGdOUG TTou EeKivoUv Thv A peTd Thv 1 Tavouapiou 2011)

O1 TpoToToINgelC c@apuolovTal Ot TEPIOPIOUEVEG TEPITITWOEIC: OTAV N OIKOVOHUIKA OVTOTNTA UTOKEITAI Ot €AAXIOTO aTAITOUHEVO
oxnuaTiopévo kegdAaio kar mpoPaivel oe Tpdwpn KATAPOAR Twv g10@opwyv vid KAAuyn autwy Twv amaithocwy. O1 TPOTTOTOINGEIG AUTEG
ETMTPETOUV O¢ Wid TETOIA OIKOVOUIKA OVTOTNTA vd AVTIHETWTIOE! TOo 0@EAOC aTd Hid TEéTold TTpOwpNn TANPWUR W¢ TTepIouaiakd aToixeio. H
diepunveia dev £xel epappoyh otov Opiho. H Tpomomoinon auth 3ev éxel aképn uioBeThOci amd Thv Eupwmdikh Evwon.

3. Znpavrikéc Aoylotikéc EkTipnoeic Kai Kpiosic Tne Aloiknoswe

Tpéxwv @oépog eiocodhpartog: H Tpéxouoa damdvn @dpou £1008AUATOC avayvwpileTdl OTIG eVOIAUETEG OUVOTITIKEG OIKOVOUIKEG KATAOTACEIG
pdoel Twv KAAUTEPWY eKTIHACEWY ThG AloiKnong OXETIKA HE To oTABUIOUEVO LEGO £TAOI0 GUVTEAEOTH POPOU €I00BANATOC TTOU AVApEVETAl yid
TO TANPEG OIKOVOUIKO £TOG.

Aanaveg: O dandveg mou dev TpayudaTtomoloUvTal avaAoyikd Katd Tn SIdpKeld TOU OIKOVOUIKOU £Toug TtpoPAEmovTal i avaPpdAhovtal oTig
eVOIAUETEC OUVOTITIKEG EVOTIOINKEVEC OIKOVOUIKEC KATAOTAOEIC HOVo edv Oa WTav emiong owoTd va TpoPAceBolv i va avapAnBolv TEToleg
damaveg aTo TEAOC TOU OIKOVOUIKOU £TOUG.

4. EwoxikéTnTa 3paotnpidTNTAC

O1 dpaaTtnp1oTnTeg Tou OpiAou, 6TTWC TapoucidlovTal aTov TdpakdTw Tivakd, UTIOKEIVTAl g€ eToXIAKEC S1AKUPAvaelg, He Tn péyiotn {AThon
0TO TPiTO TPiKNVo KABe £ToUG. AUTO o@EiAETal OTO YEYOVOC OTI TOOO TA AVAYUKTIKA 600 Kal Ta TPOQIHA Ta oToid cuokeud{ovTdl oTd TIpoiovTa
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TN eTaipeiag mapouaialouv avTioToixn emoxikh {AThoN.

KYKAOZ EPFAZINQN OMIAOY

(moad o€ x1A1dde¢

£ypw) 2008 2009 2010
A" Tpipnvo 65.338 19% 71.379 22% 62.551
B' Tpiunvo 92.498 28% 87.158 27% -
I Tpipnvo 114.979 34% 107.309 33% -
A" Tpiunvo 63.134 19% 59.753 18% -

335.949 100% 325.599 100% 62.551

5. TTAnpoywdépnon Kata Topéa dpaocTnpIOTNTAG

O Ouihog éxel évav Topéa emixelpnUaTtikng dpaoTnp1dTNTag oTov KAddo ouokeudaciag 6TTou Kai SpdoThploTolEiTal, AUTOV TNG HETAAAIKAC
ouokeuaoiag, kai 3Uo Topeic yewypagikig dpaotnpidTnrag, Thg EAAGdoc kai The Iomaviag.

Ta amoTteAéopatd kaTd yewypdgiko Topéd Atav we eEAC:

(moad oe x1AIdde¢ Eyow) EAAAAA IZTTANIA ZYNOAO
1/1-31/03/10

ZUVOAIKEG HIKTEC TWAROEIG avd Topéa 25.769 37.093 62.862
EvdocTaipikég TWARCEIC (311) - (311)
KaBapéc¢ TTwAnoeig 25.458 37.093 62.551
MikTd Képdn 4.095 4230 8.325
AeiToupyikd Képdn 2.153 2.584 4737
MikTd xpnpatooikovopikd (¢€oda)/écoda (15) 62 47
EvdocTaipikd xphuartooikovouikd (€o0da)/écoda 40 (40) -
KaBapd xpnuatooikovopikd (£€0da)/écoda 25 22 47
Képdn mpo woépwv 2.138 2.646 4784
dopol (543) (831) (1.374)
KaBapa Képdn 1.595 1.815 3.410
(moad oc x1AIdde¢ Eyow) EAAAAA IZTTANIA ZYNOAO
1/1-31/03/09

ZUVOAIKEG HIKTEC TWARCEIG avd Topéa 29.278 42.250 71528
EvdoeTaipikég TWARCEIG (149) - (149)
KaBapéc¢ TTwAnoeig 29.129 42 .250 71.379
MikTd Képdn 5.351 5.991 11.342
AeiToupyikd Képdn 2.605 3.893 6.498
MikTd xpnpatooikovopikd (¢€oda)/écoda (200) 349 149
EvdoeTaipikd xphuatooikovopikd (¢€oda)/é00da 181 (181) -
KaBapd xpnuatooikovopikd (£€0da)/écoda (19) 168 149
Képdn mpo @épwv 2.405 4,242 6.647
®6po¢ Eicodhuarog (683) (1.241) (1.924)
KaBapa Képdn 1.722 3.001 4,723
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MeTapipdocic kai ouvaAAayég peTall Topéwv TpaypdToTroloUVTdl HE TTPAYHATIKOUC EUTTOPIKOUGC GpOUC Kal OUVORKEC, oUHQWvA HE auTd TTou
10XU0UV Yia ouvaAAayég We TpiToug.

Ta TeplouoIdkd OToIXEid KAl 01 UTTOXPEWOEIC TWV TOHEWV éXOUV w¢ eEAC:

(moad oe x1AIdde¢ Eyow) EAAAAA IZTTANIA ﬂpooueuovég Z0voAo
Evomoinong

31 MaprTiou 2010

ZUvoho Evepyntikou 181.339 193.662 (94.743) 280.258
ZOvoho YTmoxpewoswy 59.475 60.837 (23.629) 96.683
31 MapTiou 2009

ZUvoho Evepyntikou 174.473 187.853 (91.119) 271.207
2 0voho YTmoxpewaoewyv 56.633 56.843 (20.005) 93.471

Ta Tepiouoiakd oToixeia Twv Topéwv TepiAdupdvouv Kupiwg evowparta Tdyid, duAd Tepioudiakd oToixeid, amoBépara, amaiTAoEIC Kal
diabéaipa.

O1 uTtoxpeWwaeIg Twy Topéwy TTEPIAAUPAVOUV TIG AEITOUPYIKEC UTTOXPEWOEIG.

6. TTapaywya Xpnuatooikovopika Méoa

O OMIAOZ H ETAIPEIA
31/03/2010 31/12/2009 31/03/2010 31/12/2009
(mood o¢ xIMdOEC Eupw)) Evepynriké | TTaOntikdé | Evepyntiké | TTaOnrikd Evepynriké | TTaBnriké | Evepyntiké | TTa®nrikéd
TTpoBeopiakd cuppoiaia diampaypateUoipywy ayabuyv 13.419 - 10.702 - 13.419 - 10.702 -
TTpoBeopiakd ouppoAaia ouvaAAdypartog 737 - 295 - 737 - 295 -
Z0voAo TTapdywywv XpnuaTooIKOVOUIKWY HEoWY 14.156 - 10.997 - 14.156 - 10.997 -

peiov: MakpompdBeopeg Oéoeig
TTpoBeopiakd ouppdAiaia diampaypareloipwy ayadbuv 9.279 - 7.844 - 9.279 - 7.844 -
TTpoBeopiakd cupupoAaia ouvaAAdyparog - - - - - - - -

Z0Ovoho Makp/opwv mapdywywv Xpny/KOVopIKWY péowv 9.279 - 7.844 - 9.279 - 7.844 -

Z0voAo Bpax/opwv mapdywywv Xphp/KOVOUIKWY Héowv 4877 - 3.153 - 4877 - 3.153 -

H eUAoyn aia Twv Tapdywywv XpNUATOOIKOVOUIKWY HEOWV TOU S1aKpdTWVTAl Yid avTIOTAOUION TAPEIaKWY OpWV KATATAooOVTdl Of
HakpoTpdBeapa aToixeia evepynTikoU Kal TadnrikoU av h umoAsimopévn mepiodo péxpr Th AREN Tou avTioTaBuildyevou aToixXeiou umtepPaivel
Toug 12 pAveg Kai aav PpaxumpoOcapo aToixEio evepynTikoU Kal TadnTikoU av h mepiodog¢ auTh eival HikpdTeph amé 12 pAveg.

Ta 1o 2010, dev umtdpxel PN amoTeAEoUATIKA avaAoyid amd avTioTdOuion TAUeIakwy powy, TTou va avayvwpileTar ameuBeiac otnv Kartdotaon
AmoTeAcopdTwy Xphong.

Ta képdn Kai o {nuég Tou agopolV Thv aTOTEAEOUATIKA avaAoyia The avTioTdduiong avayvwpilovtal oTd amoOepaTikd avTioTddpiong
KIvdUvwy othv KatdoTtaon TTpéaBeTou ZuvoAikoU Eigodhuartog. MeTayevéaTepa Ta TTood auTd peTagépovral oty Kartdotaon AToTeAsopdTwy
Xphong TiIc Tep1ddoug Kard TIC omoie¢ h avTioTa®ui{opevn mpoUtoAoyioBeioa ouvaAdayr emidpd oTa amoTeAéopara pe efdipeon TIC
TEPIMTWOEIC OTOU To KEPBOC A h Tnuid TepiAapPdveTal oTo dpXIKO Tood TTou avayvwpileTal yid Thv ayopd amoBepdtwy. Ta mood autd
avayvwpilovTal TeAlkd 0To KOOTOC TWANBEVTWY oTnv mepimTwon Twv amoBepdtwy. Méoa ot mepiodo mou éAnfe thv 31/03/10
TepIARPONKav 0To KOOTOC TWANBEVTWY CnpiEC ammd TpoBeopiakh KAAuyn aAoupiviou toooU € 44 xiIA. kal képdn améd mpoOsopiakh kdAuyn
doAapiou toooU € 135 xiA. (2009: Tnuiég ahoupiviou 2.937 xIA, Cnuiég doAapiou 92 xIA.).

ZOupwva pe Thv Tpototroinoh Tou ATTXA 7, via th xpfion Tou 2010, n Etaipeia kai o OuiAo¢ Tpémel va yvwoToTIOIRGEI Tov TpdTO
kaBopiopol TnG eUAoyng agiac Twv XPNHATOOIKOVOUIKWY epyaAciwv Tou Trapouaidlovrtar othv KatdoTtaon Oikovopikic ©Oéong. Ta povadikd
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XPNHATOOIKOVOUIKA epyaAcia oe cUAoyeg alicc Tou éxel h eTdipeia cival Ta Tapdywyd XpnUATooIKOVOUIKA epydAcia Tou avaAlovTdl oToug
mapamdvw Tivakeg. Td XphuaTooikovopikd autd epyaheia empeTpwvTtal oto "Emimedo 2" Tng 1gpapxiag Twv elAoywv aliwv Omwg
mepiypdgeTal oto ATTXA 7. To "Emimedo 2" Twv elAoywv aliwv apopd ot cUAoyeg alieg mou pacifovral oc dedopéva Tou eite dusoa gite

éupeoa cival 81aBéoipa og evepYEC ayopEG.

7. Noimd é0oda/é€oda ekpeTAAAEUONG

(moad o€ x1A1dde¢ Eypus)

AmooPpéoeic Eixophyfhocwy

Tuvahhayparikég Aiagopég

Aoimtd ‘Eooda / (‘E§oda)

ZOvoho Aoy Eoddwv/(EE6dwv) Ekp/Acuong

8. AvaAuon damavwv

(moad o€ x1AIdde¢ Eypu)

KéoTog avaAwBévTwy UAMKWY Kai peTaPpoAn
amoBépaTog Toipwy & epmopeUPdTWY
Aandvec TTpoowmikoU

Amoopéoeig

Royalties & E€oda AioiknTikig YmooThpiEng
MeTagopika Eoda TTwAhoewv

Noimtd E€oda

ZOvoho Aamaviwv

O1 Aarndveg karavéyovral oc:
KéoTtog TTwAnBévTWY

‘E€0da AciToupyiac AidBsong
‘E€0da AioiknTikAg AciToupyiag

ZOvoho Aaraviv

9. 3épo¢ €100dAHATOC

(moad o€ x1A1dde¢ ypuw)

®6poc¢ TTepi16dou

AvapaArépevog @6pog Eicodhuarog TTepiddou
Aoimroi popol

@6pog Eicodnparog

O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-31/03 1/1-31/03 1/1-31/03 1/1-31/03
212 92 . .
116 (134) % (133)
11 (8) 1 6)
339 (50) 107 (139)
O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-31/03 1/1-31/03 1/1-31/03 1/1-31/03
37.639 42.181 14765 17.221
9.480 9.826 6.102 6.013
2.376 2.870 732 765
2.328 3.011 859 1.342
2.465 2.105 1078 409
3.865 4838 187 784
58.153 64.831 23.723 26.534
54,226 60.037 21674 23.927
2783 3.559 1133 1684
1.144 1.235 916 923
58.153 64.831 23.723 26.534
O OMIAOZ H ETAIPEIA
2010 2009 2010 2009
1/1-31/03 1/1-31/03 1/1-31/03 1/1-31/03
(640) (1.976) (635) (677)
(701) 85 125 27
(33) (33) (33) (33)
(1.374) (1.924) (543) (683)
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10. Képdn ava petoxn

O OMIAOZ H ETAIPEIA
(moad o€ x1A1dde¢ ypu) 2010 2009 2010 2009
1/1-31/03 1/1-31/03 1/1-31/03 1/1-31/03
KaBapd Képdn amodoTéa aToug peTOX0UG (XIA. EUpw) 3.410 4723 1595 1722
Mécog aTaBuiopévog apiBudg HETOXWY 0 KUKAowopia TTANV 13iwv
peToxwy (XIA.) 240625 240625 240625 24,0625
Baoikd & Amopciwpéva Képdn avd Metoxh (eupw) 0,1417 0,1963 0,0663 0,0716

Ta pacika képdn avd petoxn umoAoyilovrar diaipwvTag Ta kaBapd képdn Tou amodidovTal oTOUG HETOXOUG We To Hédo oTaBuiouévo apiBuo
HeToXWy og KUKAowopia katd Th Sidpkela Tng Tep1ddou / XpAOEWG.

11. EvdexopeveC UTOXPEWOEIC

Aev umtdpxouv emidike¢ A uTd diaiThoia diaPopéc JIKACTIKWY A SIAITNTIKWY opydvwy Trou eVvAEXETAI vd £XOUV GNUAVTIKA ETTITTTWON GThV
OIKOVOWIKN KaTtdaTdon i AsiToupyia The ETaipeiag.

Tooo n unTpIKA eTaipeia 600 Kai n Iomavikh BuyaTtpiki éxouv eAeyxOci amod TIG @opoAoyikEC apxéc Héxpl kai Tn xphon 2006. Odov agopd
otnv Iomavikh BuyaTpikh, eKKpepei @opoAoyikh diagopd, h omroia Oa kpiBei amd Ta appodia @opoAoyikd dIKAoTAPIA EvavTi TG OTToiAg EXOUV
XophynOei eyyunoeic Uyoug cupw 6,36 ekat. To amoTéAcopa OpWC TNG OIKAOTIKAC Kpiocwe dev MPOKEITAI va €TNPEATEl ONUAVTIKA Thv
0IKOVOUIKNA KaTdoTaoh Tou opiAou.

H untpikh eTaipeia éxer peAhovTikéC deopeloeiC yia ayopd mayiwy afiac thv 31/03/10 eupw 1.164 x1A. evib o Opihog 1.220 xIA.

12. ZuvaAiayég pe ouvdedepéva pépn

KiUpiog pétoxog Tng etaipeiac civar n SOCIETE DE PARTICIPATIONS CARNAUDMETAL-BOX S.A.S. (Buyarpiki Tou Opihou CROWN
HOLDINGS INC), mou otic 31 Mapriou 2010 kareixe 1o 80,56% Tou peToxikoU KepaAdiou Tng Etaipeiac. To umdAoimo avhkel oTto
€UpUTEPO ETTEVOUTIKO KOIVO.

Tuvahayéc kai umdhoima pe ouvdedepéva pépn: O1 ouvaAAayéc HeTall TG UNTPIKAC eTdIpeidg Kal ThG BuydTpikAG TNG, £XOUV aTtaAcipOei
KATd Thv evorroinon. Td Tood Twv TWAACEWV Kdl Ayopwyv OWPEUTIKA ammd Tnv évap&n TnG OIKOVOHIKAC XPAONG Kdi Td umdAoima Twv
anaIThcewv Kai umoxpewaoewv Tng ETaipeiag kar Tou OpiAou oTn AREN Thg Tpéxouaag Tep1ddou, TToU £X0UV TPOKUWEI amd ouvaAAayEég pe
ouvdedepéva pépn, avaAlovTal oTov TTapakdTw Tivaka:

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

31/03/2010 31/03/2009
(mood o x1A1dOe¢ eupw) ENOTIOIHMENA ENOTIOIHMENA
TTOIXEIA H ETAIPEIA STOIXETA H ETAIPEIA

TTwARoeIg ayaBuv Kai uTtnpeaiwyv 7.553 7.527 3.723 3.829
Avyopég ayaBwyv Kai UThpeaiwv 13.051 3.176 17.327 4317
ATtaiTRoeIg améd ouvdedepéva pépn 4525 4123 1.809 1.610
Ymoxpewoeig o ouvdedepéva pépn 5.676 24936 7.080 36.549
Zuvahhayég & apoipég d1euBUVTIKWY aTeAexwv & HeAwyv Thg

Sloiknong 659 208 452 255
ATtaiTRoeIg améd 31euBUVTIKA aTeAéxn & péAn Tng dioiknong - - - -
Ymoxpewoeig mpog Ta 81cuBUVTIKA oTeAéxn & HéEAN TG d1oiknong 31 31 27 27

O1 Ymoxpewoeig oe auvdedepéva pépn TNG UNTPIKNAG eTaipeiag TepiAappdvouv umoxpéwan mpog Tn Buyatpiki Tng, CROWN Bevcan Espana
SL, Oyoug eupw 23,5 ekar. (31/12/09: 20 ekar.) mou agopd ot davelakh oupPacn péXpl Tou ToooU Twv eupw 40 ekdT. He €TITOKIO
EURIBOR mAéov mtepiBuwpiou 0.25% emi Tou ekdoToTe UTtoAoiTtou kai n omoia AAyer oTig 31/12/2010.
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13. TTp6oOeTa ovoixeia kalr wAnpowopicg
13.1 O ap1Bué¢ Tou amacxoAoUpEVOU TPOOWTIKOU aTO TEAOC TNG TPEXOUOAG KAl ThG TTPONYoUHEVhG TTepiddou civai:
- Opihou: 31/03/10: 726 & 31/03/09: 742
- Eraipeiac:  31/03/10: 395 & 31/03/09: 416

13.2 Asev upiotavrai epmpdypara pdpn €T TWv TEPIOUGIAKWY aToIXEiwY Tou OpiAou.

14, MerayevéoTepa yeyovora
Ta onpavTikéTEPa YeyovoTa TToU TpaypaTtomoindnkav petayevéoTtepa The 31 MapTtiou 2010 sivar Ta akdAouBa:

Néoc $opoAoyikdc Népog

O Népoc¢ 3842/29-4-2010 kaBiepsvel S1a@opeTIKOUC OUVTEAEOTEC pOpou £1008ANATOC Yia Ta Siavepdpeva Kai Ta adiavéunta Képdn Twy
eAANVIKWY eTIXEIPROEWY, €181KOTEPA:

e  Ta adiavéunta képdn popoAoyolvTtal pe ouvTeAeoTh 24% (Ueloluevo katd 1 ooooTidia povdda eTnoiwg péxpr va peiwbei oto 20% To0
2014)

o  Ta diavepdpeva képdn popohoyouvTarl He ouvTeAeoTh 40% xwpic TepaiTépw TTAPAKPATNON POPOU ETTT TWV HEPIOHATWY

‘EKTAKTN £1000pd TWV VOUIKWY Tpoowrwy

ZUppwva pe To vopo 3845/6-5-2010 «MéTpa yia Tnv epappoyh Tou pnxaviopoU oThpiEng The EAAnvikAc Oikovopiag améd ta Kpdtn MéAn Tng
Zwvng Tou Eupw kai To AieBvéc Nopiopatiké Tapesio» emIPAAAETAI EKTAKTN €1090pd OTIC KEPSOPOPEC EAANVIKEC eTTIXEIPATEIC UTTOAOYIZOHEVN
0TO OUVOAIKG KaBapd €106dnua yia Tn diaxeiploTikA Xphon Tou éAnge Tnv 31/12/09 Pdoer mpoodeuTikAG KAipakag éwg 10% Twv ouvoAikwy
kaBapwyv kepdWv Toug. H ouvoAikA emipdpuveon yia Tov OlIAo Kal Thy eTaipeia avépxeTal ae eupw 1,05 ekar.

XaAavdpi, 26/5/2010

O1 urelBuvol yia Thv Kataption Twv Oikovopikwy Karaotaocswv

O TTpdéedpoc Tou AloiknTikoU O Avtinpoedpoc Tou AloiknTikoU H AiguBlvtpia Twv OikovopiKwv
Zuppoudiou & AieuBivwy ZOupouiog ZuppouAiov Yrnnpeoiwv
Ashok P.C. Kapoor BagiAeiog K. Zaykag AyyeAikn A. Nikakn
A.A. E 2961187 A.A.T. X 679950 A.A.T. AE 048614
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