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AHAQZEIZ MEAON ToYy AIOIKHTIKOY ZYMBOYAIOY
(oUppwva pe To dpBpo 5 map. 2 Tou N.3556/2007)

AHAQNOYME OTT €€ dowv yvwpilouyie:

a. o1 Oikovopikéc Kataotdoeic Tng Etaipiac kai Tou Opidou yia Thv mepiodo 01/01-31/12/09, mou katapTioBnkav oUpwva pe Ta
1oxVovTa AieBvi AoyioTikd TTpdTuTa, ameikovi{ouv KaTtd TpoTo aAnBr Ta OToIXEid TOU EVEPYNTIKOU KAl Tou TTaBnTikoU, Thv KaBaph
Oéon kai Ta amoteAéoparta xphoew¢ The CROWN HELLAS CAN Biopnxavia Edwv Zuokeuvacsiac A.E. kaBw¢ kar Twv
eMIXEIPNOEWY TToU TtepiAapPpdvovTal oThv evomoinon ekAappavopévwy wg aUvoAo, cUpewva pe Ta opi{ddeva oTi¢c Tapaypdgoug 3
é¢wc 5 Tou dpBpou 5 Tou vépou 3556/2007

Kai

B. n EkBeon Tou AloiknTikoU ZupPouAiou, ameikovilel KaTd TpOTo aAnBA TIC TTANPOWopisC TTou amaiTouvTal PAoel ThG Tapaypdgou
6 Tou dpBpou 5 Tou vépou 3556/2007.

XaAavdpi, 18 MapTiou 2010

O TTp6edpoc Tou AloiknTikoU ZuppouAiou O e€ouaiodoThpévog AvTITipoEdpog To e€ouaiodoTnuévo
& AiguBivwy ZUppouiog péhog Tou AloiknTikoU ZuppouAiou péAog Tou AloiknTikoU ZuppouAiou
Ashok P.C. Kapoor BaociAeioc K. Zdaykag Terence Cartwright
A.A. E 2961187 A.AT. X 679950 A.A. 76106425
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vy CROWN
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‘EKOEZH AIOIKHTIKOY ZYMBOYAIOY
Tng «CROWN HELLAS CAN Biopnxavia Eidwv Zuokevaociac A.E.»

Emi TWV ETACIWV ETAIPIKWY Kal EVOTOINHEVWY
OIKONOMIKN KATAZTAZEQN THZ 31"* AEKEMBPIOY 2009

KUpioi MéToxot,

To AloiknTiké ZuppoUAio éXel TNV TIUA va 0d¢ TAPouaIdoel Ta oIKovopikd Heyétn kai Tic dpaoThpidTnTeC Tou OpiAou yia To
étoc 2009. Zupgwva pe Tov Noéuo, umopdAhloupe Tpog Evykpion otnv TakTikA Tevik ZuvéAeuon Tic OIKOVOUIKEG
Kataotdoeic Tng ETaipeiac kai Tou OpiAou yia Th xphonh ou éAnge Tnv 31" Aekepppiou 2009.

TTOPEIA EPTAZION - ZHMANTIKA FTETONOTA - OIKONOMIKA ZTOIXEIA

To 2009 Ta MikTd Képdn Tou Ouidou, PeATiwONKav opiakd ae oUYKpion pe Thv TpohyoUuevn Xpovid. H PeAtiwon Twv
amoTeAeopdTwy amd TI¢ dpaocTnp1dTnTeg oTnv EAAAda oxeddv amoppophBnke amd Thv emideivwon Tng Kepdowopiag athv
Tomavia.

H eTaipeia e§akoAouBei va emnpedleTal amé TNV 0IKOVOUIKA Kpion He OUVETIEId TOV TEPIOPIOUS TwWV TTwARoewy oTnv Iomavia
kal oThv EAAGda pe kamoia pikph PeATiwon oTig ayopég e€wTepikoU TTou e§UTThPETOULE.

To 2009 n ayopd pmlipac & avayukTikwy oThv IPnpikh Xepoodvnoo peiwdnke oc dyko Katd 8% ouvexilovrag Thv TTWTIKA
Tdonh, mou cixe mapathpnBei To 2008. O1 auhoeiC TV TIPWY TTWANONG TIPOKEIPEVOU va HETAPEPOEi To UYNAGTEPO KHOTOC
Twv A’ UMV eixe oav amoTéAeopa oTaTikd é00da amd mwAhoeig oThy Iomavia.

Epapudoape oopapd mpoypdupaTa peiwaong Tou KOaToug Kai aTta dUo epyoaTdaia The Iomaviag, 6Twe mepiopiopd AciToupyiag
YPAUPWY Ttdpaywyhc e eTtakdAouBo TrepIKOTIEC 0To TTpoowTikd. ETiong eAaTTwoape TIC avaAwosic VAIKWY, TV TTdpaywyikh
oUpa, TIc avabEéaeig epyadiwy og TPITOUC Kal Td KOOTN XPNOIHOTI0iNONG ATTOBNKEUTIKWY XWpWV.

27hv EAAGSa o1 TWAACEIC avaWuKTIKWY épeivav oxedov apeTdpAntec oe apiBud doxeiwv. H tomkn {AThon Atav ota idia
emimeda pe To TPonyoUpevo £ToG, v UTAPEE wia pHikph al€non Tou dykou Twy e§aywywyv 1600 TTpo¢ avedpTnTouc TEAATEG
000 Kdal TTPOG OUYYEVEIG ETAIPEIEG.

O1 TwAARoeIc doxeiwv Tpowipwy emhpedoThkav apvnTikd, apoucidlovtac peiwon 21% o eThoia Pdon, Adyw peiwong Tou
OYKou TwARCEWY Kal Thg amégaong mou cixe AngBei To 2008 yia Tov e§opBoAoyiopnd TnG AsiToupyiag Tou epyooTagiou. H
amégeaon auTh odAynoe aThy Talon TS Tapaywyikig dpactnpidtThrag ekTUTwong & AiBoypdenong HeTAAAOU We ouvéTeld T
SiakoTh Twyv e€aywyv AIBoypapnuévwy eUAAWY AcUKoaIBApoU TTpog UTTEPTIOVTIEC ayopéc, Kupiwe Tnv Pwaia.

Zuvexioape To mpdypappa avadiopydvwaong Tou Epyootaciou mapaywyng doxeiwv Tpogipwy ot OcaoaAovikn pe aTdxo Thv
dnuioupyia piag Tapaywylkng povadag xapnAol KOOToug.

Kartd tn didpkela Tng Xpovidg anueiwdnke peydAn alfnon oTto KOOToC Tou AcUKOOIBpoU, TIou XphaidoTroloUv w¢ Pacikh A’
UAn, Téoo Ta Iomavikd epyooTdaid 600 Kadl To £€pyo0Tdaio The OeooaAovikng.

KEPAH

O KUkAog Epyaoiiv Tou Opidou katd 1o 2009 peiwBnke oe 325,6 amé 335,9 ekatopplpia supw, aAAd n ouvBeon Twyv
TPOIOVTWY Kdl TEAATWY 0 ouvOUAOUO pe éva 10XUpO TPOYPAUHd HEiwaNnNg Tou KOOTOUG AEIToUpyiag TWV TApaywyikwy Hag
Hovddwyv, odnynoe oe PeATiwon Twv KEPOWY TTPO POPWV.

Ta Mikta Képdn Tou Opilou Uyoug eupw 43,2 ekar. mapouciacav oplakh PeATiwon w¢ TPog Thv TponyoUHevn Xpovid.
Ymhp€e wa av€non tng Tacwe Tou 9,5% otnv EAAGSa, evw othv Iomavia n pciwon Atav 5,6%.

To Mikté TTepiBwpio Képdouc Tou Opihou au€nbnke opiakd oc 13,3% To 2009 améd 12,7% T1o 2008. Ta avrioToixa
T0000Td yid ThV UNTPIKA eTalpeia sival 14,9% kai 12,8%.

TTapd Tn peiwon Tou 6ykou TTwARoewv oThv Tomavia Kai Th HePIKA avdkThon Tou UYNAGTEPOU KOOTOUC ayopdc Twv A’ UAWY,
Td £VTATIKA TTPOypdupdATa HEiWONG TOU KAGTOUC TTdpaywyAC TTEPIGpIoaV ThY TTTWaoN Tou TocooToU HIKToU képdoug ot 12% amd
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To emimedo Tou 12,5% Td mponyoUpeva Xpévid.

H katd 14,4% PeAtiwon Twv evomoinuévwy Aeitoupyikiwv Kepdwv 1o 2009 Atav avaloyikd ugnAdTeph améd ekeivn Twv
Miktwy Kepdv (1,1%) Adyw Twy BeTIKWY ouvahAaypaTiKWy S1agopwy, TWy dunuévwy amooPECEwy ETTIX0PNYACEWY Kdi TOU
avTiAoyiopoU mpopAéyewy yia amaliwon TTayiwv, mou epgaviovrar ota Aoiwa ‘Ecoda/(‘Eoda) EkpetaAAcuonc. EmimtAéov,
utthp€av oikovopicg amd Tov mepiopiopd Twy e£6dwv Aloiknong kar AiaBsong.

Ta KaBapa Képdn mpo Eépwv Tou Opirou To 2009 avAABav oe gupw 27,8 ekatopplpia, onyeiwvovtag aténon Thg Tagewe
Tou 8,1% oc oUyKpion pe To TiponyoUpevo éToc. H alfnon auTh ATav avaAoyikd xaunAdTepn authc Twy Asitoupyikwy Kepdwy,
AdYW TG peiwaong Twy XpnpaTooikovopikwy Ecddwv, yeyovog Tou o@eiAeTdl oThY TITWON TWV ETITOKIWY TOU EUPUW.

Ta Képdn peta and Eépoug avhirBav oec 18,3 ekatouplpia améd 18,4 ekatoupUpia sup, Ator peiwon katd 0,6% w¢ mpog To
2008. O uynAdTepoc ®dpoc Eigodhuartog, Té0o athv EAAGda 600 kai otnv Iomavia amoppdpnoe Thv PeATiwon Twv Kepdv
Tou 2009. O1 kUpiol Adyol ATav ol TPOaBeTol POpoI TTou KaTaPARBnkav othv Iomavia, HeTd Tov £AeyX0 AT TIC POPOAOYIKEG
apxé¢ yia Ta étn 2004 éwg 2006 kai n mpdPAeyYn yia @OpoUG ETMOHEVWY ETWYV, TTOU UTTOPEi va TpoKUWouv Adyw auToU Tou
©OopoAoYIKOU £AEYXOU, KABWG Kal N EKTAKTN popoAdynon Tou emiPpARBnke othv EAAGSa.

Ta Acitoupyika Képdn mpo Eépwv, Tokwv & Amoopéocwv (EBITDA) avaABav oe supw 38,5 ekatouulpia amé 34,6 To
2008.

ZuvonTIKA h arodoTIkoTNTa Tou Opidou yia To 2009 éxel we e€ng:

Ouihog Eraipeia

AEIKTEZ EZEAIZHZ (2009 wc mpog 2008)

e KUkAou Epyaoiwv (mwAhoeic) -3,1% -5,7%
e MikTWyY Kepdiv 1,1% 95%
e Acitoupyikwyv Kepdwv (EBIT) 14,4% 452%
o Kepduv mpo Bopwy, Tokwy & Amoopécswy (EBITDA) 11,1% 31,0%
o Kepduv mpo opwyv 8,1% 72,8%
o Kepdwv petd amé ®6poug -0,6% 51.0%
TIEPIONQPION KEPAOYZ

e MikToU KépBoug 13,3% 14,9%
e KaBapoU Képdoug (Trpo opwv) 8.5% 8,4%
AEIKTEZ PEYZTOTHTAZ

e [evikh PeuoTéTnTa 2,80 1,05
e Apeon PeuotéTnTa 2,34 0,71

TTAPACQITKOTHTA

H mapaywyikdétnta Tou Opilou, éMwe ekppaletar pe To deiktn «TTwAARoeic avd Epyaléuevo», avhABe aTto Tood Twv 435,7
XIMAdwv gupw évavTti Twy 426,9 xi1Aiddwv eupw To 2008.

ETTIEKTAZH APAZTHPIOTHTON - ETTENAYZEIT

H eykatdoTtaon Tng de0Tepng YpapUng Tapaywync doxeiwv aTo epyoaTtdaio TG ZePiAAng, oAoKANpWONKe To TTPWTO TPiNvo
Tou éToug. Kard tnv didpkeia Tou 2009 mpaypartomoin®nke damdvn Uyoug 2,2 ekatolpupiwy gup. O Aoimrég emevdUoeig
€ixav oToX0 TOV EKOUYXPOVIOHO TWV OUGTNUATWY €AEYXOU TTOIOTNTAC KAl TNV TTUPOTIPOOTAGId.

Avapévoupe 0TI n xaunAh CATnon Twv TpoiévTwy pag othv Iomavikh ayopd, ©a ouvexioBei katd To 2010 kai éxoupe
€VAAAAKTIKA TpoypdyUaATa yid Thv avTIHETWTION €vog TéTolou evdexopevou. TTapdAa autd mioTeUoupe, oTa Hakpoxpovia
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opéAn Tou Ba mpokUYouv améd Thv al€non TG TapaywyikA¢ pag duvapikdTnTag, £0Tw Kai e kKdmola kabuaTépnon.

TTpayuaTtomoinoaye emiong emevdUoei¢ yia Tdpaywyh véwv peyeOwyv doxeiwv othv KépivBo Kai yia PeATiwoesic atnv
e€aopdhion TnC ToI6TNTAG KAl oTd Tpia epyooTtdoia The EAAGdac.

O emevdUoeig Tou opidou To 2009 aviABav oe cupw 3,2 ekaToupUpia.

TTPOOTITIKEZ - KINAYNOI I'TA TO 2010

O emixelpnUaTikéG pag dpaoTnpldThTeg ouvexiCouv va aioBdvovTal TIC ETMITTWOEIC TG TPEXOUOAC OIKOVOUIKAG Kpioghg Kal
eival dUokoAo va poPAéWoupe e akpiPeld TIC EMIXEIPNHATIKEC TTPOOTITIKEG HAC VI TO €YYUG HEAAOV.

TTioteboupe 611 Ba umdpel Kdmoia peiwon oTIc MwAACEIC doxeiwv avayukTikwy othy EAAGda aAAa dev avapévoupe
mepaITépw emdeivwon Twy TwWARGewy pag othv Iomavia.

Qotboo, oI TPOOTITIKEC Yia HEANOVTIKEC TWAROEIC Ttapapévouv aPpépaieg. H oikovopikA Kpioh Kai Ta 181aiTepa UYnAd TTooooTd
avepyiag Tn¢ Iomaviac e€akoAouBolv va TpokahoUv avhouxia. Emiong eivai d0okoAo va mpoPAe@Bolv o1 eMITMTWOEIC T
olkoVvouIKAG Kpiong oThv EAAGda, 6mwe e€chiooeTar paBuiaia.

O1 onpavTikég au€hoeig katd To 2009 oTig TipéC Tou AcukoaidApou, éXouv emdpdael dpvnTIKA Thy ayopd doxEiwv TPO@ipwy.
Ta aunuéva KOOTh Tou HeTAAAou ouvexilouv va emhpedlouv Ta amoteAéopara The Lomaviag, Tou XpnoidoTolei Tov
Aeukoaidnpo yia Thv apaywyn doxeiwv Umlpag & avayukTIKWY.

Oa sioaydyoupe véa peyEOn doxeiwv aTnv ayopd umlpag & avayukTIKWY yid Thv avdmTuén Twy TwARcEwY oTo e§WTEPIKO Kal
oTnv gyxwpia ayopd.

FENIKOTEPOTI KINAYNOI

e Auopeveic oIKovopIKEC OUVBRKEC evAEXETAI va eTTNPedoouv dpvhTikA Thv {AThon yia doxeia pmipac & avayukTIKWy,
YEYOVOC TO OT0IO OTNV OUVEXEIDd WTTOPEi va €XEl APVNTIKEC EMTTWOEIC OTNV KATAvAAwon Twv HeTAAAIKWY €1dWy
ouokeudaoiag.

e O Touplopdg cival évag onpavTtikog mapdyoviag TMou h MTWON Tou WTopeEi va emhpedoel apvnTikd Thv {AThOh Twv
mpoidvTwy pag (doxeia pmUpag & avayukTikwy) KaBuwe h ayopd pag cuvdéeTal dyeoa e Tov apiBud Twy TouplaoTwy aThy
TEPIOXN HAC.

o Avrifoec KalpikéC OUVONKeC evdixeTal va pelwoouv Thy CAThON Twv TPOIOVTWY pag, Té6oo 6oov agopd ota doxeia
Umipac & avayukTikWwy 6co Kai ota doxeia Tpowipwyv. O Kaipdg eival gia onpavTikR TApdUeTPog ToU WTopEi va
emhpedoel Thv KatavdAwon pmUpac & avayukTIKWY Kal To péyeBog The ecodeiac poddkivou Kabwe kai Ty ToIdThTd Tou
KovaepPoTIoINPEVOU TIPOIOVTOG.

o TlpopAAuarta oTIG UThpeaieg AIHEVWVY Kal OTIC HETAPOPEC TWV TPOIOVTWY YEVIKOTEPA WTOpoUV va duoxepdvouv Thv
IKAVOTNTA paAg va TApEXOUHE UTNPEdieG UYnAoU emITTEGOU TIPOC TOUC TEAATEG HAC Kai €181KOTEPA EKEIVOUG TWV
e€aywyuv, pe mBavo emakdAouBo T amAsid HEpoug Twy e§aywywy pag.

o ‘BEva duvarté cupw, yevikd, BUaKoAcUEl Thy avTaywvioTIKA pag B€on oTig ayopég Tou ewTepikoU.

o O1 diakupdvoeig oTIC TIHEC Twy gummopeupdTwy (commodities) kai Tou Acukoaidfpou kaBwe emiong Kal dAAwy Pacikwyv
UAIKWYV, amaiToUv TTPOCEKTIKA £QApUOYA TWV TTOMITIKWY pag diaxeipiong Kivouvwy.

ZHMANTIKA F'ETONOTA

Acv utthpe kavéva onpavTiké yeyovog mou EAaPe xwpa B oAokAnpwOnke petd tnv 31/12/2009 kai péxpr Thv £ykpion Twy
amoteAsopdTwy amnoé o AoiknTiké ZuppoUAio Thy 18/03/2010.

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

KiUpiog pétoxogc Tng ctaipeiag civar n SOCIETE DE PARTICIPATIONS CARNAUDMETAL-BOX S.A.S. (Buyarpikh Tou
Oupihou CROWN HOLDINGS INC), mou otic 31 Askepppiou 2009 kateixe 1o 80,56% Tou peToxikoU KepaAdiou Tng
Etaipeiag. To umtdAoITto avAkel aTo eUpUTEPO ETTEVBUTIKS KOIVO.
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ZuvaAAayég Kal umdAoima pe ouvdedepéva pépn: O1 cuvahAayéc Thg eTaipeiag pe ouvdedepéva e auth TpdowTda, dgopolv
TO00 0c cuvaAAayéc TG PNTPIKAG eTaipeiac pe Tnv BuyatpikA Tng oThv Iomavia 600 kai oc ouvaAAayéc kai Twy dUo We AAAEC
eTaipeieg Tou odidou Tng CROWN. O1 cuvarAayécg peTall Thg UNTPIKAC Taipeidg Kar Tng BuyaTpikAg TG, £Xouv amaAei@Bcei
Kard Tnv evomoinon. Ta mood Twv ouvaAAaywy pe ouvdedepéva pépn , avaAUovTdl 0ToV TApadKdTW Tivakda:

ZYNAANATEZ ME ZYNAEAEMENA MEPH

) ) ) 31/12/2009 31/12/2008
(Trood o€ x1A1dde¢ eypl)
OMIAOZ ETAIPEIA OMIAOZ ETAIPEIA

o TTwARoeig ayaBwy Kai uthpeaiwy 16.012 15.348 13.483 14 549
o Ayopéc ayabwv kai Umnpeciwyv 68.903 20.298 82.653 15.905
o ATAITAOEIC amd ouvdedepéva pépn 1.848 1678 1277 1216
o Ymoxpewoelg ae ouvdedepéva uépn 4,032 20.467 2.193 13.484
o 2uvaAiayéc & apoiPpéc dieuBuVTIKWY aTeAexwy &

HeAWv Tng d10iknong 1.950 1.499 2.197 1.291
o ATtaITROEIC amod 31eUBUVTIKA aTeAéxXN & péEAN ThG

dloiknong - - - -
o YToxpewaoelg Mpog Ta d1euBUVTIKA oTeAéxn & HEAN TNG

dloiknhong 220 220 - -

AvaAuTIKOTEPA O€ OX£E0N HE TIC avwTépw ouvahAayéc BieukpiviovTal Ta akdAouBa:

O1 ayopég amé dAa ouvdedepéva pépn agopolv Kupiwg TpopnBeia easy-open dkpwv yia Thv Iomaviki ayopd Kai KATOIwY
yia Ti¢ avayke¢ The EAAGdag, Adbyw Tou avoiyddTog Trou UTIAPXEl OThV TdpdywyiKA SUVAHIKOTNTA ThG eTaipeiac pag peTagu
doxeiwv & dkpwv.

H etaipeia emiong ayopdler didgopa UeyEOn doxXeiwv amd OUYYEVEIC ETAIPEIEG YIA vaA IKAVOTIOINCEI TTEPITITWOEIC ETTEiyOUOAG
{AThoNng atnv ayopd.

Emionc 60ov agopd ota doxeia Tpowipwv, PeTd Thv amdgach pac To 2008, va e€opBoAoyhooups ThV AciToupyia Tou
gpyooTaciou He Th S1AKOTIR TTapaywyAg dKpwv Kal ThG eKTUTTwong-AiBoypdenong peTAAAoU, UTTApXOUV ayopég dKpwv Kai
ABoypagnuévwy @UAAWY AcUKOGIBAPOU aTrd GUYYEVEIG ETAIPEIEC.

H eTaipeia éxel uToypdyel didpopeg oUUPATEIC HE TIG OUYYEVEIG ETAIPEIEC:

- "CROWN PACKAGING TECHNOLOGY, INC " mou éxer tnv “Tlveupatikh 13iokThoia” 3nAadh civar katoxog adeiag
EUTIOPIKWY ONUATWY, EUPECITEXVIWY, TEXVOYVWOIAG Kal TTdpoudiaong TeXVIKWY HeBodwyv, Xopnyei othv ETaipeia Thv ddeia va
avamTuooel, va KaTaokeudel, va XphoidoTolei Kal va TTwAEi TTpoidvTa & UTThpedieg OXETIKEG HE TA TTPOTOVTA KABWE emiong va
EKUETAAMEVETAI T EUTTOPIKA OAPATA, KAvovTag Xphon Tipovopiwv e1dikwy peBddwy mapaywync (Know-How), supeaitexviwyv
Kal SIKaIWPATWY TVEURATIKAC 1310KTRoiag Tng. Evavti Tng adeiag, n eTaipeia kataPpdAAer otov Xopnyd Thg dikaipara ioa
mpog 1,8% (2009: 1,8%) Twv TWARCEWY TWV TTPOTOVTWY Yid Td 0Troid XOPhYEiTdl N OXETIKA d3&id Kail Thy

- "CROWN Europe Group Services" (GEGS), eTaipeia mou AeiToupyei umd Tn popph EupwmdikoU Opilou O1KoVOHIKWY
ZupeepdvTwy (Groupement Européen d' Intéréts Economique), He o0koTd ThV KAAUYN TWV CUVEXWY AVAYKWV Yid CUHBOUAEG
kair ponBeila oe Topeic OTMwWG ayopwv, marketing, TEXVIKWY dpddTnpIOTATWY, TOIOTIKOU €AEYXOU, XPNHATOOIKOVOHIKAG
dlaxeipiong, HNXavoypagikwy UThpeaiwyv-c@appoywy, diaxeipiong avlpwmivou duvapikoU, S1EOVWY VOUIKWY cUPPOUAWY Kai
emevduTIKOU oxediaopol. Evavti Twy umnpeoiwv autwy n Etaipeia katapdAer otnv CEGS, pali pe Ti¢ dAAeg eTaipeieg Tou
opiAou Trou emiong déxovTdl TTAPOKOIEG UTTNPETIEC, TETOI0 TTO06 ToU va e€acpalileTal n KAAUYN Twy ££68WV TNG XWPIC OHWC
TepIOWpIo KEPSOUG.

E1dik6¢ pnxavohoyikdg e€omAiopdg, Tou eivalr atevrapiogévog améd Tov opiAo Tng CROWN, ayopdoThke yia Th 8eUTepn
YPAUUA Ttapaywyng Tou epyooTaciou ThG ZePiAAng amd eTaipeieg Tou opidou Tng CROWN mou €18ikeUovtal aTi¢ €181KEG
auTég Kataokevég. Emiong améd etaipeisc Tou opiAou ayopdlovral avtaAAaKTIKA, UAIKA OUOKEUAaiag KAT.

O1 ouvahAayég petall Tng eTaipeidg Kal Twv ouv3ededéVwy e AUTH TIPOOWTIWY YivovTtal e TpéXouoeg TIpEC ayopdc (arms
length basis).
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O1 Ymoxpewoeic oc ouvdedepéva pépn TG WUNTPIKAG eTaipeiac mepiAaupdver Aaveiakh ouppaon, Oyoug cupw 40 ekar.
(31/12/09: eupw 20 ekart.) pe Tn Buyatpikh Tng 'CROWN Bevcan Espana SL'. To emiTokio éxel opioBei oe EURIBOR mAéov
mtep1Bwpiou 0.25% emi Tou ekdoToTe UTtoAoiTtou. H oUupaon 1ox0Uer péxpr Tic 31/12/2010.

O! TMWAACEIC Kal Ol araITROEIC ThG UNTPIKAG £Talpeidc Kupiwg agopolv TTwARoeI¢ doxeiwv PmUpa¢ & avayukTIKWY oThv
ItaAikA ayopd.

TéAog, ol dpoiIpéc Twy Bi1euBUVTIKWY oTeAexwv kal peAwv The Aloiknong tou Opidou yvia To 2009 avAABav ot supw 1,95
€KATOHUUpPIA.

KEPAH TIPOZ ATAQEZH

To AioiknTiké ZuppoUhio Tng CROWN Hellas Can A.E. mpoTteivel athv TakTikf FevikA ZuvéAguon Twy HETOXWY TG Yid TO
éto¢ mou £Ange oTig 31 Aekepppiou 2009:

1) TTAnpwpn Mepiopartoc cupw 0,13 ava petoxn Tou cuvoAikd avépxeTal oc eupw 3.128.125,00 kai
2) and To YméAoimo Kepdwv ei¢ Néov va petagpepBolv oc:

e TakTiké AmoBepariké cupw 421.780,98 kai

e AgopoAdynto AmoOcepatiké N. 3299/2004 cupw 60.000,00

3) Ta KaBapd Képdn tng Buyatpikic CROWN BEVCAN ESPANA S.L. otnv Iomavia, avépxovral HeTd Thv dgdipeon Tou
®opou Eicodhparoc oto mood Twy gupw 10,48 ekatoppUpia. Ta képdn autd amogacioTnke va pn diavepnBolv Kai va
Tapapeivouv oe alfnon Twv 1I3iwv KepaAdiwy Tng.

ETTEEHTHMATIKH EKOEZH TOY AIOIKHTIKOY ZYMBOYAIOY
(ApBpo 4 mapa. 7 & 8 N. 3556/07)

ZXETIKA PE TIC avaAUTIKEC TTANPOPOPIEC TToU avagépovTal oUPpwvda He To dpBpo 4 mapa. 7 & 8 Tou N. 3556/2007, kpiveTai
oKOTIHO va TeBoUv uTt' éyn The TakTikAG Mevikhg Zuvéheuong Twyv MeTdxwy, Tou 2010 yia Th xphon 2009 kai o1 akdAouBeg
emenynoeic:

A. AiapBpwon MeToxikoU Keypahaiou

MeTd Tnv TeAeuTdia alfnon Tou PeETOXIKOU KE@AAdiou Tou amogdoioTnke amd Thv TakTikA Tevikh ZuvéAeuon thg 29"
Touviou 2006, To peToxikd KepdAaio Tng ETaipeiag avepxotav oe eups 37.296.875, diaipepévo oe 24.062.500 Kkoivég
adiaipeTEG, OVOHAOTIKEG HETOXEG, ovopaoTiKAG aiag Thg kaBepiag eupw 1,55 kai dev uTtdpxouv €1BIKEC KATNYOPIEC HETOXWV.

Me pdon To peToxoAdyio Tng 31/12/2009, n petoxikh oUvOeon Tne ETaipeiac Atav:

MéTtoxog Ap1Buég MeToxuv TlooooTé
1 Société de Participations CarnaudMetalbox 19.384.020 80.56%
2 Mitica Limited 3.276.186 13.62%
3 EupU Emevdutiko Koivo & Oceopikoi EmeviuTtéc 1.402.294 5,82%
ZYNOAO 24.062.500 100,00%

Ta dikaipaTa Kdi ol UTTOXPEWOEIC TToU amoppéouv amd Kabe petoxh, opiCovral oto Karaotatiké kai tov K.N. 2190/1920.
Acev uTtdpxouv TIpovopIoUXEC HETOXEC Kal h euBlvn Twv HeTOXWY TEplopileTdl oThv ovopdoTIKA afia Twv HETOXWV ToU
KATEXOUV.

B. TTepiopiopoi otn MetaPipaon MeToxuwyv

2 Ugpwva e To KATAOTATIKO ThG eTaipeiac n peTapipacn Twy peToxwy civar eAcUBepn Kai dievepyeital cupgwva pe Tov K.N.
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2190/1920 ka1 dev ugioTavTal TEPIOPIOUOI.

I. ZnuavTika aueoe R EUPECEC OUPHETOXEC KaTd Thv évvoia Twv diatafewv Ttou TT.A. 51/92

Zmig 17 Mapriou 2010, n Société de Participations CarnaudMetalbox karteixe mooootéd 80,56% kar n Mitica Ltd To
13,62% ToU peTOXIKOU KEQAAdioU TG eTaIpeiag Kal dev uThpxav dAAol HETOXO! TToU va KaTeixav dueod A éudeod TTooooTod
avtepo Tou 5% Tou peToxikoU kepahaiou Tng CROWN Hellas Can A.E. kai Toug omoioug va yvwpiCel n eTaipeia.

ZNUEIWVETAI 0TI KaTd Thv TTapamdvw nuepopnvia n CROWN Hellas Can A.E. kateixe dueoa 1o 99,999% Twv PETOXWY TNG
CROWN BEVCAN ESPANA S.L. othv Iomavia.

A. Katoxf petoxuwv mou wapéxouv dikaiwpara eAéyxou

Aev utdpxouv peToxéC TG TaIpEiag TTou TTapéxouv £18Ikd Sikaiwpata eAéyxou.

E. TTepiopiopoi oTo dikaiwpa yrpou - TTpoOeopicc AoKNONG OXETIKWY SIKAIWHATWY

Acv ugpioTavral epiopiopoi oTo dikaiwpa YAgou. Tia Thv AAYn Twv amopdocwy oTIg Mevikég ZuveAeUoelg Twv MeToXwY
epappélovrai o1 diaraeic Tou KaraorarikoU kai Tou K.N. 2190/1920.

Z71. Zuppwvieg MeTOXWV Yia TePIopIoHoUC oTh HeTaPipaon peEToXWy R OThV AoKnon SIKAIWHATWY.

Aev UTTAPXOUV OUHPWVIEC HETOXWY Yid TIEPIOPIOHOUC OTN HETAPIPach HETOXWY A 0ThV dokhonh diIKAIWPATWY WYAPoU, TTou vd
gival yvwaToi atnv Etaipeia.

Z. Kavéveg diopiogou / avrikatdotaong HeAwv AioiknTikoU ZupPouAiou kai Tpowomoinone Karaorartikol &g’ éoov
diapopormoloUvTal and Ta mpoPAcwopeva otov K.N. 2190/1920.

Acev uttdpx el diapopoToinon o axéon pe TI¢ 1oXVouoeg diatdfeic Tou K.N. 2190/1920.

H. Appodiétnta AioiknTikoU Zuppouhiou yia ékdoon véwv peToxwv / ayopd 1diwv peToXWwy oUdgwva pe To dpBpo 16
Tou K.N. 2190/1920.

H1. To KaraoTatiké kai o K.N. 2190/20 mapéxel To dikaiwpa ato AloiknTikd ZupPoUAio va audvel To MeToxiké KegdAaio
He €kdoan VEWYV LETOXWV.

H2. H amékTthon amé thv ETaipeia Twy 18iwv TG HETOXWY emITpETETAl OUHPWVA HE TIC TTPOUTTOOETEIC KAl TOUC 6pOUC TToU
TiBevtal aTo dpBpo 16 Tou K.N. 2190/20.

0. Znuavtikég oupgpwviec Tng Etaipeiag mou 1oxUouv / TpomomoloUvTal / Aflyouv ot mepinTwon aAAayng otov éAcyxo
Tn¢ Etaipeiag karémiv dnpéoiag mpdtaong.

O1 ugIoTAPEVEC onpavTikéG oupPdoeic peTall mpopnBeuTwv Kar meAatwyv The ETaipeiac 1oxUouv oe mepimrwon Tuxév
aAhayhc atov éAeyxo The ETaipeiac katémiv dnpdaiag mpdraong.

MeTalu Tng ETaipeiag pag kar Tng pntpikng «Crown Holdings, Inc» mpwnv «Crown Cork & Seal Inc» ugpiotarar cuppwvia
royalties mou dev emnpedleTal amd Tuxov ahhayég atov éAeyxo Tng Etaipeiag katémiv dnpooiag mpoTaong.

I. Zuppwviec arolnpiwong peAdv AroiknTikoU ZupPouhAiou i mpoowmikoU oc wepinTwon wapaitnone / amdAuong Xwpic
Paoigo Adyo K TeppatiogoU Onteiag / amaoxdAnong Adyw dnudciac mpoéTaong.

2TIC Tapamdvw TEPITTWOEIC eV UTIApXoUV €ISIKEG OUUQWYVIEG Kal e@apuolovTal KaTd TrepimTwaon ol eKAoToTE 10XU0UOEG
Siataeic Tou AoTikoU KWwdika kai The Epyatikfic NopoBeaiag.
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ZT0 TIPOOWTIIKO Twv epyooTtaciwv KatdpdAAetar To 100% Tng vopiung amolnpiwong pe Ppdon Tic 1oxUouoeg Sipepeic
OUHQWVIEC.

XaAdvdpt, 18 MapTiou 2010
TO AIOIKHTIKO XYMBOYAIO THX ETAIPIAY

O TTpbedpoc Tou AloiknTikoU ZuppPouhiou & AiguBivwy ZuppouAog

Ashok Kapoor
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‘EkoEZH EAErxXoy ANE=ZAPTHTOY OPKQTOY EAErKTH AOIMI=ZTH

TTpoc Toug peToxouc Tng Crown Hellas Can Biopnxavia Eidwv Zuokevaoiac A.E.

‘EkOeon eni Twv Etaipikwyv kai Evoroinpévwy Oikovopikwy Kataordaoswyv

EAéyEape TIC OUVNUUEVEG ETAIPIKEG KAl TIC EVOTIOINUEVEG OIKOVOUIKEC KaTdaTdoeig The Crown Hellas
Can Biopunxavia Eidwv Zuokeuagiac A.E. kai Thg BuyaTpikA¢ ThG, TTou amroTeAoUvTal atd Thv £TAIPIKA
Kal evoTroinuévn katdotaon oikovopikhc B8éong Tng 31 Aekepppiou 2009, TiC eTAIpIKEC Kal
EVOTIOINWEVEG KATAOTACEIC ATTOTEAEOUATWY XPAOEWC Kal TTpdoBEeTOU cUVOAIKOU £1008AUATOC,
peTaPpoAwyv 18iwv KepaAdiwy Kal TAPEIAKWY powv TS XpAoewe TTou éAne TNV huepopunvia auth,
Kabwg Kai TepiAnyn onUavTikwy AoYIOTIKWY TOMITIKWY Kal AOITTEC eTTeENYNHATIKEG TTANPOYOPIEC.

EuBlvn Tnc Aioiknong via Tic Etaipikéc kai Evoroinpévec Oikovopikéc KataoTdaoeig

H dioiknon civar umelBuvn yia Tnv KatdpTion Kai gUAoyn Tapoudiacn autwyv TWV ETAIPIKWY Kal
EVOTIOINUEVWY OIKOVOUIKWY KaTaoTdoewv olUppwva pe Ta AigBvh TTpdTuma XpnpdtooikoVopiKAC
Avagopdc, OmMwe autd éxouv uioBeTnBei amd Thv Eupwmdaikh Evwon, dTMWC Kal yia €KEiVEC TIC
eowTeplkég dikAcideg, Tou n dioikhon kaBopilel w¢ amapaitnTeg, WoTte va kabiotarar duvaTth h
KATAPTION ETAIPIKWY KAl EVOTIOINUEVWY OIKOVOHIKWY KATAoTdoswv amaAAaypévwy amod ouciwdn
avakpipela, Tou ogeiAeTal €iTe o€ andrn €ite oe AdBog.

EuBuvn Tou EAcykTn

H 3ikh pag euBlvn cival va eKppdooupe YVWUN €T AUTWV TWV ETAIPIKWY Kdl EVOTIOINUEVWY
OIKOVOUIKWY KaTtaoTdocwv pe Pdon Tov éAcyx6 pac. Aievepyhoape Tov éAeyxd pac olppwva pe Ta
Nigbvy TTpéTtuma EAéyxou. Ta mpoéTUTA autd amaitoUv vd OUHHOPQWVOUAOTE HE KAVOVEC
deovToAoyiag, kaBweg kai va oxedidloupe Kai d1evepyoUpe HE Tov EAEyXO HE OKOTIO TNV aATOKTNON
elAoyng d1aopdAiong yid To €dv Ol ETAIPIKEC Kdl EVOTIOINWEVEC OIKOVOMIKEC KATAOTAOEIC €ival
amaAAaypéveg amo ouaiwdn avakpipeia.

O éAeyxoc mepiAauPpdver Th dievépyeia d1adikaciwy yid ThV ATTOKTNON EAEYKTIKWY TEKUNPiIWY, oXETIKA
UE T TTOOA KAl TIC YVWOTOTOINCEIC OTIC ETAIPIKEG KAl TIC EVOTIOINHEVEC OIKOVOUIKEG KaTaaTdoelg. Ol
emiAeyopeveg d1adikaoiec pacifovral aThv Kpion Tou €AeyKTA TrepiAauPavopévng ThG eKTipnong Twv
KIVOUVWY ouaIwdoug avakpipeldg Twy £TAIPIKWY Kal EVOTOINUEVWY OIKOVOUIKWY KATAOTACEWY, TTOU
opeiAeTal €ite ge amdrn cite oc AdOo¢. Kartd Tn dievépyeld auTWV TWV eKTIHACEWV KIvOUVOU, O
eAeyKTAC e€eTdlel TIC cowTepIKEG BIKAEIBEC TTou axeTilovTal Pe Thv KATAPTION Kal eUAoyn Ttapouadidoh
TWV ETAIPIKWY Kdl €VOTIOINUEVWY OIKOVOUIKWY KATAOTAOEWV TNG €TAIpEiAG, HE OKOTO To oxedidopod
eAeYKTIKWY d1ad1kaciwyv KatdAAnAwy yia TI¢ TteploTdoelg, aAAd 61 HE OKOTIO TRV EKppPAch YVWUNG emi
TNG ATTOTEAEOUATIKOTNTAG TWV EOWTEPIKWY BIKAEIdwWY Tng eTaipeiag. O éAeyxog mepiAaupdvel emiong
Thv aioAdynon TN KATAAANAGTNTAC TWV AOYIOTIKWY TOAITIKWY TOU XPhoiHoToiRBnkav Kai Tou
cUAOYOU TWV eKTIUAOEWY TOoU éyivav amé Th dioiknoh, KaBwe kai afioAdynon ThG OUVOAIKAG
Tdpouaidong TWV ETAIPIKWY KAl EVOTIOINHEVWY OIKOVOUIKWY KATAOTACEWY.

TTioTeboupe 4TI Ta EAEYKTIKA TEKUAPIA TIOU £XOUUE OUYKEVTPWOEI €ival €MAPKA Kal KatdAAnAa yia Tn
OcpeAiwon TNG eAEYKTIKAC HAG YVWUNG.
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Katd tn yvwpun Hag, ol UVNPPEVEG ETAIPIKEC KAl EVOTIOINUEVEG OIKOVOHIKEG KATAOTAOEIC TTapouaidlouv
gUAoya, améd KdBe ouaiwdn dmoyn, Tnv oikovolikh Béon The Crown Hellas Can Biopnxavia Eiduwy
Tuokeudoiac A.E. kai Tng Buyatpiki¢ authc katd Thv 31 Askepppiou 2009 kai Th XpNUATOOIKOVOUIKH
Toug £Tidoon Kal TIC TAPEIAKEG TOUC POEC Yid Th Xphon TTou £AnEe TNV nuepounvia auTth oUPewva pe Td
Aigbvh TTpdTutta XphpatooikovopikAG Avagopdc, OTwe auTd éxouv uioBeTnBcei amd Tnv Eupwrdikh
‘Evwon.

‘EkBeon eni AAMwv Nopikwy Kai KavovioTikwy Ogpdarwy

EmaAnBsloape Th oup@wvid Kal TRV avTioToixhoh Tou mepiexopévou The ExkBeonc Tou AloiknTikoU
2 UUPOUAIOU HE TIC OUVNUUEVEG ETAIPIKEC KAl EVOTIOINUEVEC OIKOVOUIKEG KATAOTAOEIC, OTA TTAigId TWV
op1lépevwy amd Ta dpBpa 439, 107 ka1 37 tou K.N. 2190/1920.

T & XaAdavdpi, 23 MapTiou 2010
mCEvm ERHOUSE@PERS . O OPKQTOZ EAETKTHZ-AOTIZTHZ

TTpaicyouwTepxaoucKoUmepg
Avwvupocg EAeykTikh ETaipeia
A. Knpioiag 268
152 32 XaAdvdpi
AM ZOEA 113
KwvoTavTivogc MixaAdTtog
AM Z.OEA 17701
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ETHZIEZ OIKONOMIKEEZ KATAZTAZEIZ 31/12/09
KATAZTAZH OIKONOMIKHZ QEIHZ

(moad oe xi1A1dde¢ eyow)

ENEPTHTIKO

Evowpara TTdyia TTepiouoiakd Ztoixeia
AuAa TTepiouaiakd ZToixeia

TuppeToxéc oe Zuvdedepéveg Emixeiphoeig
AvapaAriopeveg Popoloyikég ATAITAOEIG
TTapdywya Xpnuatooikovopikd Méoa
Noimég Makpomp6Oeopeg ATAITAOEIG
ZUvoAo Mn KukAowopouvtog EvepyntikoU
AmoBéuara

TTeAdreg kai Aormtég Epmopikég ATAITAOEIG
Noimég Bpaxump6Oeopeg ATaiTRoeIg
TTapdywya Xpnuatooikovopikd Méoa
Tapeiakd AiaBéoiua kai IoodUvapa
Zuvoho KukAogopoUvtog EvepynTikoU
ZYNOAO ENEPIFHTIKOY

IAIA KEZAAAIA

MeToxiko KepdAaio

Noimd AToBepaTikd
Képdn/(Znwiég) Eigc Néov

‘I81a Kepahaia MeTdxwv ETaipeiag
Aikaiwpara Meioyngiag
ZYNOAO IAION KEZAAAION

YTTIOXPEQZEIZ

TTpoPAéyeic

YToxpewoeig TapoXwy mpoowikoU
Avapariopeveg Popoloyikég YTOXpEWDEIG
Makpomp6Oeopeg Tpamelikég Ymoxpewoeig
AngBcioec EmdoThoeic - Emixopnyfhoeig
TTapdywya Xpnuatooikovopikd Méoa
MakpoTmp6Oeopeg Ymoxpewaoeig

ZUvoAo Makponp6Ocopwy Ymoxpewoswy
TTpounBeuTtéc

Ymoxpewoeig yia @opo EicodAuarog

Noimtéc Bpaxump6Beopeg Ymoxpewoeig
TTapdywya Xpnuatooikovopikd Méoa
Bpaxump6Oeoueg Tpamelikég Ymoxpewaoeig
Zuvoho BpaxunpéBeopwv Yroxpewoswv
ZYNOAO YTIOXPEQZEQNN

ZYNOAO IAION KEZAAAION & YTTOXPEQZEON

Zny.

16
1
10

10
10
1
12

13
14

15
20
16
17
18
1
19

19

19

1
17

O OMIAOZ H ETAIPEIA

31/12/09 31/12/08 31/12/09 31/12/08
70.403 77.805 17.877 19.949
31.385 31.647 780 1042
. - 101.719 101.719
- 2.877 - 2.877
7.844 - 7.844 -
1.482 7.417 348 205
111.114 119.746 128.568 125.792
26.267 38.633 14.862 18.299
37.389 23.191 22.262 21.040
10.342 2.395 2586 1535
3153 - 3153 -
82.942 99.456 3.042 6.838
160.093 163.675 45.905 47.712
271.207 283.421 174.473 173.504
37.297 37.297 37.297 37.297
67.263 49585 67.263 49585
73.176 59.159 13.280 9.739
177.736 146.041 117.840 96.621
177.736 146.041 117.840 96.621
8.393 8.628 824 1.205
10.340 10533 9.868 10.220
8.734 6.853 2.204 -
- 64 - -
8.828 9.199 - -
- 1924 - 1.924
39 766 - 668
36.334 37.967 12.896 14.017
42.449 75.567 14.497 33.902
6.052 6.157 3.833 2172
8572 8.708 25.407 18.062
- 8.730 - 8.730
64 251 - -
57.137 99.413 43.737 62.866
93.471 137.380 56.633 76.883
271.207 283.421 174.473 173.504

O1 onpeiwoeig oTic aehideg 16 éwg 49 amoTeAoUv avamoéomacTo Hépog auTwy Twv Oikovopikwy Kataotdoswv
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KATAZTAZH ATTIOTEAEZIMATON XPHZHZ

(moad oe xi1A1dde¢ eyow)

TTwARoeIg

Kéotog TTwAnBévTWY

MikTé Képdog

Noimd é00da/(£€0da) ekpeTdAAeUONG
‘E€0da Acitoupyiac AidBsong

‘E€oda AioiknTikAg AciToupyiag
Képdn mpo Tépwv XpnuatodoTikwv & EmevduTikwv Amot/Twy
Xpnuarooikovopikd Ecoda/(EEoda)
Képdn mpo E6pwv

®opog €1003APATOG

Képdn peta andé Eopoug

Karavepnyéva oe:

- MeTéxouc Tng Etaipeiag

- Aikaiwpata Meloyngiac

Baoikd & amopsiwpéva képdn avd petoxh (eupw)

KATAZTAZH TIPOZOETOY ZYNOAIKOY EIZOAHMATOZ

(moad oe xi1A1ddeg eyow)

Képdn peta and Eopoug

AToTipnon mapdywywv XpnHATOOIKOVOUIKWY HEOWV
Noimd ouvoAikd €0oda petd amd @époug

ZUYKEVTPWTIKA OUVOAIKG €00da HeTa amd Eépoug

Karavepnpéva oe:
- MeTéxouc Tng Etaipeiag
- Aikaiwpata Meloyngpiac

O OMIAOZ H ETAIPEIA
Tn. 2009 2008 2009 2008
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12

5 325599 335.949 139.676 148.163
22 (282.431) (293.247) (118.847) (129.133)
43.168 42.702 20.829 19.030

21 1528 (716) 773 (847)
22 (12.511) (12.993) (5.745) (5.922)
22 (4.533) (4.817) (3.677) (3.875)
27.652 24.176 12.180 8.386

24 161 1554 (439) (1.591)
27.813 25.730 11.741 6.795

25 (9.471) (7.282) (3.875) (1.585)
18.342 18.448 7.866 5.210

18.342 18.448 7.866 5.210

26 0,7623 0,7667 0,3269 0,2165

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12

18.342 18.448 7.866 5.210

16.481 (8.010) 16.481 (8.010)

16.481 (8.010) 16.481 (8.010)

34.823 10.438 24.347 (2.800)

34823 10.438 24,347 (2.800)

34.823 10.438 24.347 (2.800)

O1 onpeiwoeig oTic aehideg 16 éwg 49 amoTeAoUv avamoéomacTo Hépog auTwy Twv Oikovopikwy Kataotdoswv
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KATAZTAZH METABOANN IAINON KEEAAAION

(moad oe x1AIdde¢ Eyow)

YwréAoiro oTic 1 Tavouapiou 2008

AVTIOTABWION KIVEUVOU TAUEIAKWY powV HETA QopwY
Avayvwpliopévo (képdoc)/Inuia oTnv KatdoTach amoTeAEoUdTWY
Képdoc/(Tnmid) Tou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep1ddou

2 XNUATIOPOC ATIOBEPATIKWY

ZUvoAo avayvwpiopévou kaBapoU képdoug mePIGdOU

Mépiopa yia To 2007

Ynéhoimo otigc 31 Ackepppiov 2008

YwréAoimo oTic 1 Tavouapiou 2009

AVTIOTAOWION KIVEUVOU TAUEIAKWY pOowV HETA OpwWY
Avayvwpiopévo (képdog)/Inpia oTnv KatdoTach amoTeAEoUATWY
Képdoc/(Tnmid) Tou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep1ddou

ZXNUATIoP6C ATTOBEpATIKWY

ZUvoAo avayvwpiopévou kaBapoU képdoug mePIGdoU

Mépioua yia To 2008

Ynoéhoimo oTic 31 Ackepppiov 2009

(moad o€ x1AIdde¢ Eyow)

Ywréhoimo oTic 1 Tavouapiou 2008

AVTIOTABWIoN KIVEUVOU TAUEIAKWY powV HETA @opwyY
Avayvwpliopévo (képdoc)/Inuia oTnv KatdoTach amoTeAEoUdTWY
Képdoc/(Tnmid) Tou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep1ddou

2 XNUATIoP6C ATTOBEpATIKWY

ZUvoAo avayvwpiopévou kaBapoU képdoug mePIGdoU

Mépiopa yia To 2007

Ynéhoimo otigc 31 Acekepppiov 2008

YnéAoimo oTi¢ 1 Iavouapiov 2009

AVTIOTAOWION KIVEUVOU TAUEIAKWY pOowV HETA OpWY
Avayvwpiopévo (képdog)/Inpia oTnv KatdoTach amoTeAEoUATWY
Képdog/(Tnwid) mou avayvwpioTnke dueoa ota ‘Id1a KepdAaia
KaBapé képdog mep1ddou

ZXNUATIoP6C ATTOBEpATIKWY

ZUvoAo avayvwpliopévou kaBapol képdoug mep163ou

Mépiopa yia To 2008

Ynoéhoimo oTic 31 Ackepppiov 2009

O OMIAOZ

MeTox 1K AmoBeparika Aoima AmnoTeAéopara Zuvoho Idiwv

KEPaAaio eUAoyng afiag anoOeyarikd €I véov KepaAaiwv
37.297 - 56.938 44.496 138.731
- (9.240) - - (9.240)
- 1.230 - - 1.230
- (8.010) - - (8.010)
18.448 18.448
- - 657 (657) -
- (8.010) 657 17.791 10.438
- - - (3.128) (3.128)
37.297 (8.010) 57.595 59.159 146.041
37.297 (8.010) 57.595 59.159 146.041
- 7.790 - - 7.790
- 8.691 - - 8.691
- 16.481 - - 16.481
18.342 18.342
- - 1197 (1.197) -
- 16.481 1.197 17.145 34.823
- - - (3.128) (3.128)
37.297 8.471 58.792 73.176 177.736

H ETAIPEIA
MeTox1KO A“;:’S:l:zm Aoima AmnoTteAéopara Z0voho Idiwv
KePaAaio afiac anoOepatika €Ig véov KegaAaiwv

37.297 - 56.938 8.314 102.549
- (9.240) - - (9.240)
- 1.230 - - 1.230
- (8.010) - - (8.010)
- - - 5.210 5.210
- - 657 (657) -
- (8.010) 657 4.553 (2.800)
- - - (3.128) (3.128)
37.297 (8.010) 57.595 9.739 96.621
37.297 (8.010) 57.595 9.739 96.621
- 7.790 - - 7.790
- 8.691 - - 8.691
- 16.481 - - 16.481
- - - 7.866 7.866
- - 1197 (1.197) -
- 16.481 1.197 6.669 24.347
- - - (3.128) (3.128)
37.297 8.471 58.792 13.280 117.840

O1 onpeiwoeig oTic aehideg 16 éwg 49 amoTeAoUv avamoéomacTo Hépog auTwy Twv Oikovopikwy Kataotdoswv
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KATAZTAZH TAMEIAKQN POON

(moad oe xi1A1dde¢ eyour)

AciToupyikéc ApaoTnpidTnTeg

Képdn mpo Bopwv

TTAéov/(Meiov): TTpooappoyég yia

- AToopéoeig (evowpatwy & AUAWY TIEPIOUTIAKWY OTOIXEIWV)
- ATloopEcoeIg ETIX0PNYNOEWY

- TTpoPAéyeig

- Xphuatooikovopikd £é003a

- XpewoTikoi Toékol kar Zuvagh EEoda

TTAéov/(Meiov) TTpooappoyéc yia MetaPoAéc KegaAaiwv Kivnong
Meiwon/(AUEnon) AToBepdTwy

Meiwon/(A0Enon) AtaiThoswy

(Meiwon)/AuEnon Ymoxpewoewv (mAnv Tpamelwv)

Meiov: XpewoTikoi Tokor & Zuvaph EEoda kataPpePpAnpéva

Meiov: KatapepAnuévor ®opoi

Zuvoho Eiopouv/(Ekpolrv) and Acitoupyikég dpaatnpiotnteg (a)

EmnevduTikéc ApaoTtnpiéTnTeg

Avyopd Evowpatwy & AuAwy TTayiwv TTEPIOUTIAKWY OTOIXEIWY
Eiompdgeig amé TTwAhoeig Evowpatwy & AuAwy TTayiwv
EiompaxBévrec Tokol

Zuvoho Eiopouv/(Ekpourv) and emevduTikég dpaotnpioTnteg (P)

XpnuatodoTikég ApaoTnpidTnTeg
Eionpd€eic améd ekdoOévra / avaAngBévra Adveia
E€opAhoeic Aaveiwv

E€opAnoeig Ymoxpewoewyv amé XphuatodoTikég HioBwoeig (xpeoAUoia)

Mepiopata TTAnpwOEévTa

ZUvoho Eiopouv/(Ekpouv) and XpnuarodoTikég dpaotnpidotnteg (Y)

2ny.

6&7
21
20415
24
24

10
19
24

64&7

24

19
19
17
19

KaBaph AUEnon/(Meiwon) Tayeiakiv AiaBeoipwy & IoodUvapwv wepiddou

(a+p+y)
Tapeiakd AiaBéoipa & IoodUvapa évap€ng mepiddou
Tapeiaka AiaBéoipa & IoodUvapa ARENG mep16Sou

O1 onpeiwoeig oTic aehideg 16 éwg 49 amoTeAoUv avamoéomacTo Hépog auTwy Twv Oikovopikwy Kataotdoswv

12

Z¢ehida 15

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
1/1-31/12 | 1/1-31/12 1/1-31/12 | 1/1-31/12
27.813 25.730 11.741 6.795
10.802 10.450 2.978 3.189
(849) (367) - -
1.037 537 878 406
(516) (2.164) (146) (279)
355 610 585 1.870
38.642 34.796 16.036 11.981
12.366 (2.923) 3.437 968
(15.471) (8.321) (1624) (4.293)
(35.260) 10.971 (21.485) 4676
(355) (610) (585) (1.870)
(10.450) (7.730) (2.964) (1.802)
(10.528) 26.183 (7.185) 9.660
(3.568) (23.344) (1.074) (621)
447 - 447 -
516 2.164 146 279
(2.605) (21.180) (481) (342)
- 3 7.000 -
- - - (10.000)
(251) (251) - -
(3.130) (3.129) (3.130) (3.129)
(3.381) (3.377) 3.870  (13.129)
(16.514) 1626 (3.796) (3.811)
99.456 97.830 6.838 10.649
82.942 99.456 3.042 6.838
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2HMEIQZEIZ ETITI TON OIKONOMIKNON KATAZTAZENN

1. MENIKEZ TTAHPOZOPIEZ 'TA TIZ APAZTHPIOTHTEZ TOY OMIAOY

H CROWN Hellas Can Biounxavia Eidwv XZuokeuaciag A.E. (oto €€A¢ avapepopevn wg «Etaipeia») eivar Avivuun Etaipeia, n
omoia 18pUBNnKke aTic 02 AmpiAiou 1965 (8EK 15/1965), éxer é8pa To Ao XaAavdpiou, EBvikh¢ AvTiotdoswe 57, T.K. 152 31,
ABnva, EAAGSa pe avTikeipevo epyaoiwv Th Biounxavikh TTapaywyn, Epmopia kai eioaywyn Eidwv Zuokeuaciag KAOe Hop@Ac Kai
€idouc, ouuTTEPIAAUPAVOUEVWY OXETIKWY TIPWTWY UAWY Kai UnxavoAoyikoU e€omAiouoU.

O1 evomoinpéveg olkovopikéC Kartaotdoeic Tou Opihou CROWN Hellas Can (oto €Ac avagepdpevoc wg «Opihog»),
mepiAauPpdvovTal oTIC eVOTIOINUEVEG oIKOVOHIKEG KaTtdoTdoeig Tng CROWN HOLDINGS INC., Corporate Headquarters, One
Crown Way Philadelphia, PA 19154-4599, U.S.A.

O Ouihog, ekT6¢ The pnTpikhic CROWN Hellas Can, mepiAaupdver Thv akdAoudn Buyatpikh eTdipeid h oTroia evoToigitTal He Tn
HEB0d0 TG OAIKAG evowpdTwaong:

% OUPHETOXAG TNC UNTPIKNAC

. E5
Emwvupia Edpa eTaipeiag oTo kewdAaio BuyatpikAg

Pol. Ind. El Sequero
Crown Bevcan Espana S.L. Avda. Del Ebro Parcelas 34y 35 A 99.999%
Agoncillo (La Rioja), Spain

O1 ouvnupévee Oikovopikéc KartaoTtdoeic eykpiOnkav améd To AloiknTiké ZuppoUAio Tng «CROWN Hellas Can Biopnxavia
Eidv Zuokeudoiac AE» Tnv 18/3/2010 kai éxouv avaptnBei oto &1adikTuo, oTnV hAeKTpovikh dicUBuvan
www.crownhellascan. gr.

2. ZYNOYH BAZIKON AOIIZTIKON APXON

2.1 Baon mpocToipaciag Twv Oikovouikwy Karaotdaoewv

O1 TapoUoeC €TAIPIKEC KAl EVOTIOINUEVEC OIKOVOUIKEC KATAOTAOEIC €xouv ouvtaxOei amd Tn Aloiknon olpewva pe Ta Aiebvh
TTpéTuma Xpnuatooikovouikig TTAnpowdpnong (ATTXTT), kai Tic Aiepunveicg Tng Emitpomtac Aigpunveiiv Twv AigBvwy TTpoTUmwy
Xpnuatooikovouiki¢ TTAnpopdpnong, émwe éxouv UI0BeThBei amd Thv Eupwmdikh Evwon kai Ta ATTXTT mou éxouv ekdoBei améd To
TuppoUAio AieBviuv AoyioTikv TTpoTUmtwy (ZAATT).

O1 0IKOVOWIKEG KATAOTAOEIC yid Th Xphon Tou éAnge Thv 31/12/09 kataptioTnkav pe Pdon Tig idie¢ AoyioTIKEC apxég, Tou
akoAoUBRONKav yia Thv £ToIPACId Kdl TTdpoUaiaoh TWV 0IKOVOMIKWY kaTaoTdoswy Tn¢ Etaipeiac kai Tou OpiAou yia To 2008.

O1 0IKOVOUIKEG KATAOTAOEIC £Xouv ouvTaxOei pe Pdon Thv dpXh Tou 1aTopIkoU KOoToug. H aUvtaln Twv 0IKOVOUIKWY KATAOTAOEWY
olpowva pe Ta AicBvi AoyioTikd TTpoTuTa, amaitei doknon kpiong amé Thv Aioiknon tng Etaipeiac kaBuig emiong kai eKTIHACEIC
othv di1adikacia €@apHOYAC TWV AOYIGTIKWY apXWV Yid TOV UTTOAOYIONO Twv 31agopwy AoYIOTIKWY peyeBwv. O1 TeploxEC Tou
XphTouv peyaAUTepou Paduol UTTOKEINEVIKOTNTAC A cival aunpévng TTOAUTTAOKOTNTAG R dTTou o1 UTTOBEOEIC Kal 01 EKTIHACEIC gival
ONUAVTIKEG YIA TIC OIKOVOUIKEC KATAoTdoeic avagépovtal oTh Znueiwon 3. O1 ekTigynoeic autéc Pagifovrar oThv avtiAngn Twy
YeyovoTwy Kai evepyeibv améd tn Aioiknon tne Etaipeiac kai Ta mpaypaTikd yeyovoTa pmopei va diagépouv dmod TIC EKTIMACEIC
auTéc.

2.2 Néa npoTuma, diepunveieg kal Tporomoinon wpoTUTWY

ZUYKEKPIPEVA VEA TTPOTUTIA, TPOTIOTIOINGEIC TTPOTUTTWY Kal Sigpunveieg €xouv ekdoBei, Ta omoia gival UTTOXPEWTIKA yid AOYIOTIKEG
Tep16doug mou Eekivouv Katd Th didpKela TnG tapoloag xphAong h petayevéoTtepa. H ekTipnon Tou OpiAou axXeTIkA We Tnv emidpaon
amoé Thv €QApHOYA QUTWY TWV VEWY TTPOTUTIWY, TPOTIOTTOINCEWY Kal S1EPUNVEIWY TTApdATIOETal TAPAKATW.

2 eAida 16
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TTpdTuma uroxXpewTiKG yia Th Xphon 31 Acekepppiov 2009

AATT 1 (AvaBewpnpévo) «TTapousiaon Twv Oikovopikwy Karaotaoswv»

To AATT 1 éxer ava@ewpnBei yia va avaPpaduioer Tn XPNOIHOTATA TWV TANPOYOPIWV TOU TIAPOUCIALOVTAl OTIC OIKOVOMIKECG
kataotdoeic. To avaBewpnuévo TpdTUTIO dev ETITPETEI THV Trdpoudidon Twv oToixeiwv £06dwv Kal £63wv (Tou dev amoTeAolv
ouvaAAayég He HETOXOUG) OThV KaTtdoTaon HeTaPoAwv 18iwv Kegahdiwv, dAAd amaiTei auTég TIG ouvaAAayéc va mapouaialovral
EexwploTd amd TIC ouvaAAayég e Toug HETOXOUG. ‘OAeg o1 ouvaAAayég e pn HETOXOUC TipéTel va epgavifovTtal o pia katdoTtdon
amédoong (performance statement). Oi oikovouIkéG ovTOTNTEG pTopoUv va emAéfouv va mapoudidfouv eiTe pia kartdotaon
(katdoTtaon ouvoAikoU e100dnuaTog) €ite dUo kataoTdoeig (katdoTach amoTeAeopdTwy Kal KaTdoTtaon ouvoAikoU eicodhuarog). O
‘Ouihoc éxel amogaocioel va mapouoidlel dUo KATAoTAOEIC.

ATTXA 8 «KAadoi ApaotnpioTATwys

To mpdTUTIO AUTO avTikaBioTd To AATT 14, cUpgwva e To oToio ol Topei¢ avayvwpilovtav Kai Tapouaidlovrav e Pdon pia avdAuon
amédoonc kai Kivduvou. Zupgpwva pe To ATTXA 8 o1 Topgic amoTeAoUv OUGTATIKA HIAC OIKOVOUIKAC ovTdThTac Tou e€eTdlovTal
TakTIKAd amé Tov AieuBUvovra Zuppouho / AioiknTiké ZupPoUAio Tng oikovopikAg ovTéThTag (Chief Operating Decision Maker) kat
TapoucidlovTal OTIC OIKOVOUIKEG KATAoTdoeic He PAon auTAvV Thv eOWTEPIKA KaTtnyopiomoinon. H Tpomomoinon dev €ixe Kapia
emidpaon aTov apiOud Twy Topéwy TToU TtapouaidlovTdl OTIG 0IKOVOUIKEG KATAOTAOEIC.

ATIXA 7 (Tpomomoinon) «Xpnuartooikovopikd Méca: MvwoToroIRoeIg»

H Tpomomoinon auth amaiTei Thv TTapoxh TTPOCOETWY YVWOTOTIOINGEWY GXETIKA HE Thv emMIUETPNON ThG gVAoyNng agiag, kaBuwg kai Tou
KIvOUVOU pEUOTOTNTAC. ZUYKEKPIUEVA N TPOTIOTIOINGN ATIAITEI YVWOTOTIOINCEIC OXETIKA HE ThV £MIUETPNON ThS eUAoyng afiag péow
Hiag 1epdpxnong Tpiwv emmédwy. H Tpomomoinoh auTh agopd ge TTPOGOETEC YVWOTOTOINCEIC KAl ETTOHEVWE Bev UTTdpx el eTidpach
oTa képdn avd peToxn.

AATT 23 (AvaBewpnpévo) «Kéotoc Aaveiopol»

To mpdTUTTO AVTIKABIOTA Thv TiponyoUpevh ékdoon Tou AATT 23. H paocikh Siagopd ot oxéon We Thv TponyoUuevn ékdoon dgopd
oTnv katdpynon Thg emAoyAg avayvwpiong wg e€630u Tou KOOTOUG davelopoU TToU OXETI(ETAI HE TTEPIOUCIAKA OTOIXEI EVEPYNTIKOU,
yla Td oToid amaITEiTal éva OnNPAVTIKG XPOVIKO d1doThpd TIPOKEINEVOU va WTTOopETOUV va AciToupyhoouv A va TwAnBolv. H
Tpomomoinon dev é€xel emidpaon otov OpiAo.

ATIXA 2 (Tpomomoinon) «TTapoxéc wou E€aptiivral and Thv Afia Twv MeToxwv»

H Tpomomoinon 8ieukpiviCel Tov opiopd Twv «mpoUmoBéoewv Thg katoxUpwang (vesting conditions)», pe Tnv €icaywyn Tou 6pou
«TipoUToBEaei¢ pn katoxUpwong (non-vesting conditions)» yia dpoug Tou dev amoTeAolv Opoug uTnpeciag i 6poug amédoong.
Emiong, dicukpivileTarl 0TI 6AEC 01 AKUPWOEIC €iTE TpoépxovTal amd Thy idid Thv ovTOTNTA €iTe amd Ta oUUPAAAOUEVA UEPN, TIPETTE
va éxouv Thv idia AoyiaTikh avTigeTwTion. H Tpomomoinon dev éxel emidpaon oTIC 0IKOVOUIKEC KaTdoTdoeig Tou OpiAou.

AATT 32 (Tpomomoinon) «Xpnuatooikovopika péoa: TTapousiaon» kai AATT 1 (Tpomomoinon) «TTapousiach TwWv oIKOVOUIKWY
KATAOTATEWV»

H tpomomoinan ato AATT 32 amaiTei opiopéva xpnuatooikovopikd péoa diabéaipa amod Tov kdToxo («puttable») kar umoxpewoeig
TOU TTPOKUTITOUV KATd TNV peuaToToinon, va katataxOouv w¢ ‘Idia KepdAaia edv mAnpoUvTal cuyKekpipéva KpiThpid. H TpoTomoinon
ato AATT 1 amaitei yvwoToToingn OUYKEKPIHEVWY TTANPO@OpIWY avapopikd pe Ta «puttable» péoa mou karardogovrar wg ‘Idia
KepdAaia. O1 Tpomomoinoeig dev £xouv emidpaan oTIC 0IKOVOUIKEC KaTaoTdaeig Tou OpiAou.

AATT 39 (Tpomomoinon) «Xpnuartooikovopika péoa: Avayvwpion Kai Emipétpnon»

H Ttpomomoinon amooagnvilel 0TI 01 OIKOVOHIKEG OVTOTNTEG dev Tipémel TAEov va XphoipomoloUv AoyioTIKA avTioTdduiong yia
ouvahhayég peTall Twv Topéwv OTIC ATOUIKEC OIKOVOUIKEC ToUC KatdoTdoelg. H Tpomomoinon auth 8ev epapuéletar otov ‘OpiAo
kaBwg 8ev akoAouBei AoyIoTIKA avTioTdBuiong petall Topéwv olppwva pe To AATT 39.
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Aispunveiec umoxpewTikéc yia Tn Xphion 31 Aekepppiov 2009

EAATTXA 13 - Tlpoypappara TTiotétntag TTeAatwy

H dieppunveia diacagnvilel Tov XEIPIOUO TWV ETAIPEIWY TTOU XopnyoUV KAToldg Hop@hc emippdPeuon mioTdTnTag 6TWG "mdvToug” A
"1ra1SIwTIKA HiAid" o TEAdTEC Ttou ayopdlouv ayaBd K umnpeoicg. H Sicpunveia dev éxel epappoyh atov Optho.

EAATTXA 15 - Zupgwvicg yia TRV KATAOKEUR akivnTng mweplouoiag

H dieppnveia avagépeTtal 0Toug UQIGTAUEVOUC B1d9opeTIKOUC AoyIaTIKOUG XEIpIoHOUC Yid TIC TWARTEIC akivnTng Teplouaiac. Mepikég
0IKOVOUIKEC ovTOTNTEC avayvwpilouv To £00do oUppwva pe To AATT 18 (3nA. éTav peTagépovral ol Kivduvol Kdl Td o@éAn
KUPIOTNTAC ThG akivnThg Teplouciag) kal dAAec avayvwpilouv To £0080 avdAoyd He To oTAdI0 0AOKARPWONG ThG akivnTng
mepiovoiac oUppwva pe to AATT 11. H Sicpunveia Siacapnvilel Tolo TPOTUTTO TPETIEI vd £@ApHOOTEl 0t KGOt TepimTwon. H
digppnveia dev £xel epappoyh atov OpiAo.

EAATTXA 16 - AvriotaBpiosic piac KaBapig emévduong oc eKPETAAAEUON 0To EEWTEPIKG

H diepunveia éxel epappoyh oc pia OIKOVOUIKA ovToThTa Tou avTioTaBuiler Tov Kivduvo £évou VoUiopdaTog ToU TPOKUTTEl aTd
kaBdph emévduon ThG oc eKUETAAAEUON 0TO eEWTEPIKG KAl TTANPET TOUG GPOUC Yid AoyIOTIKA avTioTdBpiong cuppwva pe To AATT 39.
H diepunveia mapéxel odnyieg OXETIKA He ToV TPOTTO HE TOV OTOIO Hid OIKOVOMIKA ovTdTNTA TPéTel va KaBopioel Ta Tood Tou
avataivopgoUvTal améd Ta idia kepdAaia othv Kardotaon AmoTeAsoudtwy Xphohg T60O yid To HECo avTioTdOuiong 600 Kai yid To
avTioTaBuilopevo otoixeio. H digpunveia dev éxel epappoyh atov OpiAo, kaBuwg o OpiAog dev epappdlel AoyioTIKA avTioTdOuIong
via omroladAToTe TEVAUON 0 EKUETAAAEUON OTO EEWTEPIKG.

EAATTXA 18 «MeTtaPipaoeic meplouoiakwyv oToixeiwv amd weAdrec» (cpappéletal o PETAPIPACEIC TIEPIOUCIAKWY OTOIXEIWV
Tou eARPBNnoav Tnv f uetd Thv 1n IouAiou 2009)

H 3igppnveia icukpiviCel Tic anaithoeigc Twy ATTXA yida TIC OUHQWVIEC OTIC OTIOIEC N OIKOVOUIKA ovToTNTA Adupdvel amd évav
TEeAATN €va EVOWUATO TTEPIOUTIAKO OTOIXEIO, TO OTTOI0 TTPETEI TN OUVEXEID VA XPNOIHOTIOINGE! YId va TTAPEXEl OTOV TTEAATN TN oUVEXN
Tpoopacn oc ayabd K ge UThPedieC. Z& OPIOUEVEC TIEPITITWOEIC, N OIKOVOUIKA ovTOThTA AduPpdvel peTpnTd amd évav meAdTn Tou
TPETEI Va XpNOoIHoTToinBoUv Hovo yid ThV amoKThon R TNV KATAOKEUR TOU EVOWWATOU Teplouaiakol atoixeiou. H digpunveia dev éxel
epappoyh atov Opiho.

TTpdTuma UToXpewTIKG peTd amd Tn XpfAon 31 Aekepppiov 2009

ATIXA 3 (AvaBewpnuévo) «Zuvevwoelc Emixeipnoswv» kai AATT 27 (Tpomomoinuyévo) «Evomoinpéveg kai Idiaitepeg
Oikovopikég Karaotdoeig» (epappoletal yia eTROIEG AOYIOTIKEC ep16doug mou Eekivolv Thv R HeTd Tnv 1n TouAiou 2009)

To avaBewpnuévo ATTXA 3 ei0dyel pia ocipd aAAaywv 0To AOYIOTIKG XEIPIOUO CUVEVWOEWY ETTIXEIPACEWY 01 0TToieC Ba emnpedoouv
To ood Thg avayvwpioBeioag umepaliag, Ta amoTeAéopara TnG avagepopevng Tepiddou aThV oTToid TTPAYHATOTIOIEITAlI h ATTOKTNON
EMIXEIPACEWY KAl Td PEAAOVTIKA amoTeAéopara. AuTéC ol aAAayég TtepiAapPdvouv Tnv e€odoTroinon damavwy mou oXeTiovTal HE TV
amokTNon Kal TNV avayvdipion peTayevéoTepwv HeTaPoAwv aoTnv eUAoyn afia Tou evdexopevou Tiphuatog (“contingent
consideration") othv Katdotaon AmoteAcopdTwy Xphong. To Tpomomoinuévo AATT 27 amtaitei ouvaAAayéc mou odnyoUv oc aAAayéc
T00OOTWY CUUUETOXAC 0 BuyaTpikh va kataxwpoUvTal aThv kaBaph Béon. EmimAéov, To Tpomomoinuévo TPATUTIO HETAPAAAEI To
AOYIOTIKO XEIpIOWO yia TiI¢ {nyieg Tou TpaypaTomoloUvTal amd BuyaTpikh eTaipeia KABWCE Kal ThG amwAglidg Tou eAEyxou BuyaTpIKAG.
‘OAec o1 aMayéc Twv avwTépw TpoTUTTWY Ba epappooToUv HeAAOVTIKA kal Oa emnpedoouv HEAAOVTIKEG ATTOKTACEIG Kal ouvaAAayég
He peToxouc peloynegiac. O Opihog Ba spappdoel auTég TIC aAAayég ammod Thv huépa Tou TiOevTal o e@appoyA.

ATTXA 9 «Xpnuartooikovopika péoa» (cpapuéletal oTIC €TAOIEC AoYIOTIKEC TrEPI68oUC TTou EeKivolv Thv K peTd Thv 1n Iavouapiou
2013)

To ATTXA 9 amoTeAci To TpWwTo PéPOC TNC TTPWTNG pdong oTo épyo Tou ZAATT (ZuppoUAio Aigbviiv AoyioTikwy TTpoTUTTWY) Yid
Tnv avtikatdotaon tou AATT 39. To ZAATT okomelel va emekTeivel To ATTXA 9 katd tn Sidpkeia Tou 2010 étol WwoTe va
TpooTeBoUV VEEC aTaITAGEIC yid ThV TASIVOUNON KAl ThV ETTIMETPNON TWV XPNHATOOIKOVOUIKWY UTTOXPEWOEWY, TNV dmroavayvupion
TWV XPNUATOOIKOVOUIKWY Héowv, TNV amopsiwaon Tng agiac, kar Th AoyioTIkA avTioTdBpiong. Zoppwva pe 1o ATTXA 9 opiler 671 dAa
TAa XPNUATOOIKOVOWIKA TEPIOUCIAKA OTOIXEid ETMIHETPWYTAI dpXIKA oThv elAoyn aia Toug oOuv, OTNV TEPITTWON €VOC
XPNHATOOIKOVOUIKOU TEpIoUaIdkoU aToiXeiou Tou dev civalr oThv elAoyn afia péow TwV ATTOTEAEOUATWY, OUYKEKPIHEVA KOOTN
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ouvaAhAhaywyv. H peTayevéoTteph eMIPETPNON TWV XPNHATOOIKOVOUIKWY TTEPIOUTIAKWY OTOIXEIWY YiVETAl €iTE OTO ATTOOPETHEVO KOOTOG
gite otnv elAoyn alia kar e€aptdral amd To €TMIXEIPNPATIKO HOVTEAO TNG OIKOVOMIKAC OVTOTNTAC OXETIKA We Th Siaxegipion Twy
XPNHATOOIKOVOUIKWY TTEPIOUCIAKWY OTOIXEIWY KAl TWV OCUUPATIKWY TAPEIAKWY POWV TOU XPNHATOOIKOVOMIKOU Trepliouaiakol
otoixeiou. To ATIXA 9 amayopelel emavatalivVoUAoEIC, EKTOC ATTO OTTAVIEC TEPITTTWOEIC TTOU TO ETIXEIPNUATIKG HOVTEAO TNC
OIKOVOUIKAG OVTOTNTAG aAAAEEl, Kal OTNV TIPOKEIPEVN TIEQITTITWAON N OIKOVOUIKA OVTOTNTA aTaITEiTal va emavartalivounoel HeAAOVTIKA
Ta emhpedalopeva XpNUATOOIKOVOUIKA TEpioudidkd oToixeid. ZOpewva pe TiIc dpxéc Tou ATTXA 9, 6Aec o1 emevdloeic ot
OUHHETOXIKOUC TiTAOUC TipéTrel va emipeTpwvTtal og gUAoyn afia. EvroUTolg, n Sioiknon éxel Tnv emiAoyh va Tapouoidlel ota Aoimtd
OUVOAIKA £€003a Ta TpaypaTomoin@évTa kai Un mpaydatomoin®évra képdn kar {nuiég elAoyng afiag oUHHETOXIKWY TiTAWV TTou dev
KATEXOVTAlI TPOGC EUTIOPIKA €KPETAAAEUONn. AUTOC o TPoodIopIOUOC YiveTal KATd Thv dpXIKA avayvwpion yia KdBe éva
XPNHATOOIKOVOUIKO pédo EexwpioTd kai Sev pmopei va aMael. Ta képdn kai o Inpiég elAoyng afiag dev peTagépovtal aTnv
KardoTtaon AmoteAsopdTtwy XpAong peTayevéoTepd, vl Ta £€00da amd pepiopata Oa ouvexioouv va avayvwpilovral otnv Kardoraon
AmtoteAeopdtwy Xphong. To ATTXA 9 katapyei Tnv e€aipeon ThG empéTpnong o KOOTOC Yid TIC HN EIONYHEVEC HETOXEC Kal Td
Tapdywya o€ Un €10nypéveg HeToXEG, aAAd TTapéx el kaBodnynon yid To TOTE To KOOTOG WTTOPEI va €ival avTITTPOOWTEUTIKA EKTiPNON
¢ eUAoyng aiac. O Opihog PpiokeTal otn Siadikacia ekTipnong Tng emidpacnc Tou ATTXA 9 oTIC 0IKOVOUIKEC TOU KATAGTAOEIC.
To ATTXA 9 dev umopei va epappoaTei vwpitepa amé Tov Opiho d18TI Sev éxel uoBeTnBei amd Thv Eupwmdikh Evwon. Mévo étav
U10BeTNnO¢i, 0 Opiho¢ Ba amopacioer edv Ba spapudoel To ATTXA 9 vwpitepa amd Thv 1 Tavouapiou 2013.

ATTXA 1 (Tpomomoinon) «TTpwTtn cpappoyh Twv dIEOVWV mpoTUTWVY XPNPATOOIKOVOUIKAC avawopdc» (spapuoleTal yid €TAOIEC
AovioTikég Tep168oug Tou Eekivouv Tnv R peTd Thv 1n Iavouapiou 2010)

H mapoUoa Ttpomomoinon mapéxel emMMPOoOETEG eMEENYACEIC Yia TIG eTaipeie¢ Tou epappdlouv via TipwTth wopd Ta ATIXA
avagopikd Pe TNV XpAoNn ToU TEKUAIPOHEVOU KOGTOUC OTA TTEPIOUCIAKA OToIXEia TTETpEAdioU Kal agpiou, Tov kKaBopiopd yia To KaTtd
méoo KATold ouHQwvia eumepiéxel HioBwaon Kal TIC UTOXPEWOoeIG TdpomAiopoU o1 omoieg mepiAaupdvovral 0To KOOTOG Twv
evowpaTtwy mayiwv. H ouykekpipévn Tpomotoinon dev Ba éxel emidpach OTIC OIKOVOUIKEG KaTaoTdoeig Tou OliAou KaBwg o dpIAoG
éxel AdN petapei ota ATTXA. H Tpomomoinon auth dev éxel akdun uioBetnBei améd Tnv Eupwmdikh Evwon.

ATTIXA 2 (Tpomomoinon) «TTapoxéc mou Efaptwvtai amd Tnv Aia Twv Metoxwv» (cpdpudleTal yia €THOIEC AOYIOTIKEC
Tep163ouc Tou Eekivouv Thv A petd Tnv 1 Tavouapiou 2010).

ZKOTOC TNG TpoTroTroinong cival va amoodehvioel To medio epappoyig Tou ATTXA 2 kai To AoyIOTIKO XEIPIOWS yid TIG apoipég mou
e€apTvral amé Thv afia Thg HETOXAC Kai diakavovi{ovTdl ToIC HETPNTOIC OTIC EVOTIOINUEVEG i ATOMIKEC OIKOVOUIKEG KATAOTAOEIG
TNG OIKOVOUIKAG ovTdTNTAC Tou AauPdvel aya®d h uthpeaicg, dTav h oIKOVOUIKA ovTOTNTA SV £XEl Kapia uoxpéwon va e£opARoEl
TIG apoipéc mou efapTwvTtal amd Tnv afia Twv peToxwv. H Tpomomoinon auth dev avapéveTdl va emnpedoel TIGC OIKOVOUIKEG
kataoTdoeic Tou Opihou. H Tpomomoinoh auth dev éxel akéun uoBeThOci amd Thv Eupwmdikh Evwon.

AATT 24 (Tpomomoinon) «IVwoTOomOINOEIC OUVIEdEPEVWV HeEpWV» (c@appoTeTal yid €TAOIEC AoYIOTIKEG TTePIOdOUC TTOU EeKIvoUv
Tnv fi wetd Thv 1n Iavouapiou 2011)

H mapoloa Tpomomoinon emixelpei va HEIWOE! TIC YVWOTOTOINGEIG TwWV ouvaAAaywv avdueoa oe ouvdedepéva pépn dnuociou
(government-related entities) ka1 va amooagnvioel Tnv évvoia Tou ouvdedeHEVou HEPOUG. ZUYKEKPIUEVA, KATAPYEITAI N UTTOXPEWAN
Twy ouvOEdEUEVWY HePWY SNUOGIOU va YVWOTOTIOINOOUV TIGC AETITopéPEIEC OAWV Twyv ocuvaAAaywyv pe To Onuoéoio kal pe dAAa
ouvdedepéva pépn dhuociou, amooagnvilel Kal AdTAOTIOIEI TOV OpIOUO ToU ouvAEdepEVOU PEPOUC Kal eTIPAAAE! ThY yvwaToTroinon Ox!
HOVO TWV Ox£0cWv, TWV ouvaAAaywyv Kai Twv umoAoiwy avdueoa ota ouvdedepéva pépn aAAd kair Twv deopelogewv TOOO OTIG
AaTOHIKEG 000 Kal OTIC EVOTOINUEVEG OIKOVOUIKEG KaTtaoTdoelc. O Ouihogc Ba cpappdoel autéc TIC aAAayég amd Thv nuépa Tou
TiBevTal oe epappoyn. H Tpomomoinon auth dev éxer akdpn vioBeTnBei amd Tnv Eupwmdikh Evwon.

AATT 32 (Tpomomoinon) «Xpnuartooikovopika péoa: Tlapouciaon» (cpdppéleTal yia £TAOIEC AOYIOTIKEC TTEPI6GSOUC TTOU EKIVOUV
TNV R YeTd Thv 1n &eppouapiou 2010)

H mapoUoa Tpomomoinon mapéxel emeENYROEIC OXETIKA e TOV TPOTIO HE TOV OToi0 opiopéva dikaiwpara mpémel va Tafivounboulv.
2 UYKeKpIéva, dikaiwpata, dikallpaTta mpodipeong A dikaiwpara ayopdc HETOXAC Yid ThV aTTOKTNON GUYKEKPINEVOU apiBuoU 18iwv
OUHHETOXIKWY TiTAWV TNC OIKOVOUIKAC OVTOTNTAC YId €Vd OUYKEKPIUEVO TTO0O OTIOIOUBATIOTE VOUIOUATOC aToTEAOUV GUUHETOXIKOUG
TITAOUC €dv N 0IKOVOUIKA OVTOTNTA TPoapépel auTd Ta dikaiwpara, dikaiwpara mpodipeang h dikaiwpara ayopds HeToXAG avaloyikd
0c OAOUG TOUC UQIOTAPEVOUG HETOXOUC ThG idlag Katnyopiac Twv 18iwv, PN TApaywywv, CUHHETOXIKWY TiTAwv. H ouykekpipévn
TpomoTmoinon 8ev avapéverail va £xel emidpacn OTIG OIKOVOUIKEG KaTaaTdaoeig Tou OpiAou.
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AATT 39 (Tpomomoinon) «Xpnhuatooikovopikd péoa: Avayvwpion kai Emipétpnon» (epappdletar yia eTACIEC AOYIOTIKEG TTEPIOSOUC
Tou ekivoUv Thv K peTd Tnv 1n TouAiou 2009)

H mapolUoa Tpomomoinon amoaagnvilel Tov TPOTO He Tov oTroio Ba £mpeme va e@apHOovTdl, 05 CUYKEKPILEVEC TTEPITTWOEIC, Ol
apxé¢ mou KaBopilouv katd moco évag avTioTadudopevog KivBuvog R THAKA TWY TAPEIAKWY POWV EUTITITEI 0TO TEdio £PAPHOYAG
TnG AoyIOTIKAG avTioTdBpiong. H Tpomomoinon auth 8ev emnpedler Tov OpiAo.

Aispunveiec umoxpewTikéc peTd and Th Xphion 31 Ackepppiov 2009

EAATIXA 17- Aiavopi pn Xpnpartikwv wepIoUcIaKWY OTOIXEiWV OTOUC HETOXouC  (c@appédleTal yia €TACIEC AOYIOTIKEG
TeP163ou¢ Trou Eekivolv Thv A petd Tnv 1n TouAiou 2009)

H Siepunveia mapéxer kaBodnynon oTov AoyioTIKO XEIpIoHd Twv akdAouBwv pn apoipaiwv (non-reciprocal) diavopwv aToixeiwv
EVEPYNTIKOU ATIO TV OIKOVOUIKA OVTOTNTA OTOUC HETOXOUG TIOU evepyoUv UTO Tnv 131I0TNTA Toug w¢g péToxol @ a) diavopéc pn
XPNHATIKWY oToIXeiwv evepynTikoU kai P) diavopéc Tou divouv OTOUC HETOXOUC TNV £TIAOYA amoAdPAC &iTe pn XpnuaTikwy
oToIXEiwyv evepynTikoU eite peTpnTwy. O OuiAog Ba spappdoer Tnv digpunveia amoé Thv huépa Tou TiBevTal o epapuoyn.

EAATTXA 12 - Zupgwvieg Tlapaxwpnong (cUppwva pe Thv vI0BéThon amd Thv EE, epappéletar via Ti¢ mepi6doug mou Eekivolv
v 30 MapTiou 2009)

H Sigpunveia avagépetal OTIC ETAIPEIEC TTOU CUUUETEXOUV O OUHQWYieC Ttapaxwpnong. H diepunveia auth dev éxel epappoyn oTov
‘Ouiho.

EAATTXA 19 «Aiaypagpii XpnpaTooiKovouIKWY YwoxXpeWoswv e OUPHETOXIKOUC TiTAouc» (c@apudleTarl yia eTROIEC AOYIOTIKEG
Tep163ou¢ Tou ekivouv Thv i petd Tnv 1 TouAiou 2010)

H Aiepunveia 19 avagépetal oTo AOYIOTIKO XEIPIOUO ATTO TNV OIKOVOUIKA OVTOTHTA ToU €K3idel oUPPETOXIKOUC TiTAOUG ot évav
TIOTWTA, TPOKEIUEVOU va SiakavoviaTei, 0AOKANpN N ev UéPEl, Hid XpNUATOOIKOVOUIKA uttoxpéwaon. H Siepunveia auth dev éxel
epappoyh atov Opiho. H Tpomomoinon auth dev éxel akdun uioBeTnBei amd Tnv Eupwmdikh Evwon.

EAATTXA 14 (Tpomomoinon) «Opia TTepiouciakiv Zroixeiwv KaBopiopévwy TTapoxuv, EAaxioTo AmaitoUpevo Zxnpariopévo
KepdAalo Kai n aAAnAewidpachy Touc» (epappdleTal yid TIG TAOIEC AoyioTIKEG TTEPIddoUG TTou EekivoUv Tnv A peTd Thv 1 Iavouapiou
2011)

O1 TpoTroToINoEIG £@apuolovTal O TTEPIOPIOUEVEG TTEPITITWOEIG: OTAV N OIKOVOUIKA oVTOTNTA UTOKEITAI 0 €AdXI0TO amaiToUUEVo
oxnUariopévo KepdAdio kai mpopaivel g€ TPOwpPN KATAPOAR TWV €109OPWY Yid KAAuyn autwy Twy anaithocwyv. O TPOTTOTOINGEIG
QUTEC ETITPETOUV O Wid TETOIA OIKOVOUIKA OVTOTNTA va AVTIHETWTIIOE! TO 69EAOG ATO Hid TETold TTPOWPN TANPWHA WG TTEPIOUTIAKO
oToixeio. H Sicppunveia dev éxel epappoyh otov Ouiho. H Tpomomoinon auth dev éxel akdun vioBeTnBei amd Tnv Eupwndikh ‘Evwon.

TpomwowoINoeIC 08 mpdTUTA ToU amoTeAoUv éva TuApa Tou wpoypduparog eThoiwv PeAtioswy Tou TAATT (TuppoUiio AieBviwv
AoyioTikwy TTpoTUnwy)

O1 TapakATWw TPOTIOTIOIACEIC TEPIYPAPOUV TIC ONUAVTIKOTEPEC aAAayég Tou umeioépxovtal ota ATTXA w¢ emakdéAouBo Twv
amoTeAEOUATWY Tou £TACIOU TtpoypdupaToc PeATiwoswy Tou ZAATT mou dnpooieUThke Tov ToUAio 2009. O1 TpoToToIACEIC AUTEC
dcv £xouv akdpn v1oBeTnBei amd Thv Eupwmdikh Evwon. O mapakdtw TpoToToIRoeIC, epdoov dev opileTal S1AQopETIKG, 10XUOUV
yia Ti¢ €TRoIEG AoyioTikéEC Trepiddouc Tou Eekivolv Thv A petd tnv 1n Iavouapiou 2010. Emiong, cpbdoov dev avagéperal
O1aQOPETIKA, 01 TPOTTOTIOINCEIG AUTEC eV avapéveTal va £XOUV ONUAVTIKA ETTITITWON OTIC OIKOVOUIKEC KaTaaTdoelg Tou OpiAou.

ATTXA 2 «TTapoxéc wou E€aptwvrtal and tnv Afia Twv MeTtoxwv» (cpappoleTal yia ETACIEC AOYIOTIKEC TrEP1680oUC TTou EeKIvouv
Tnv R petd Thv 1 TouAiou 2009)

H Tpomomoinon emiPePpaiiivel 11 o1 €109op£EC HIAC ETIIXEIPNONG Yid Th oUoTdoh Wiag koivoTipaiag kai o ouvaAAayéC KoivoU eAéyxou
e€aipolvTal amd To edio epappoyhc Tou ATTXA 2.

ATIXA 5 «Mn KukhogopoUvta TTepiouciaka Zroixeia wou Karéxovral mpo¢ TTwAnon kai Aiakoneioeg ApaotnpiéTntec»

H Tpomomoinon amooapnvi{el yVWOTOTOINGEIC TTOU dmaitToUvTal 6gov agopd Td Hn KUKAo@opoUvTa Teploudiakd oToixeia mou
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KaTatdooovTal W¢ KaTexopeva mpog wAnon A Ti¢ diakomeioeg dpaoTnPIOTNTEG.

ATTXA 8 «KAadoi ApaotnpioTATwys

H Tpomomoinon mapéx el dIEUKPIVioeIC 600V Ad@opd ThV YVWOTOTI0INGN TTANPOPOPIWY GXETIKA HE TA TTEPIOUCIAKA OTOIXEIA TOU TOHEQ.

AATT 1 «TTapouciaon Twv Oikovoikwyv Karaotaoswvs

H tpomomoinon mapéxel dieUkpivioelg 0TI o TIBavog 31aKavovIoUOg HIAC UTTOXPEWONG HE TNV £KJOON GUHHETOXIKWY TiTAWV dev €XEl
ox£0Nn e Thv KaTaTagh ThG WS KUKAOQOopoUV A un KUKAoYopoUV aToIxXEio.

AATT 7 «Karaotaoeic Tapeiakiwv Powv»

H Tpomomoinon amaitei 011 povo o1 damdveg ToU KATAANYoUv O€ €va avayvwplouévo TTEPIOUCIAKO OTOIXEi0 aTnv KaTtdotaon Tng
0IKOVOUIKAG B¢ang pmopolv va katatdooovTal wg emevAUTIKEG dpaoTnPIOTNTEG.

AATT 17 «MioBdoeic»

H Tpomomoinon mapéxel dicUKPIVIOEIC WG TIPo¢ ThV Katdtain Twv pioBwoswv ynmédwy Kal KTIpiwv w¢ XpnuatodoTIKEC W
AEITOUPYIKEC HIoBWOEIG.

AATT 18 «'Eooda»

H Ttpomomoinon mapéxel mpoaOeTn KABodAYnon OXETIKA HE Tov KABoplodd WC TPOC TO AV N OIKOVOHIKA OVTOTNTA evepyei wg
TIPAKTOPEVOHEVOC/ EVTOAEAC N TIPAKTOPAG.

AATT 36 «Anopciwon Afiac TTepiouotakwy ZToixeiwvs»

H 1tpomomoinan dicukpivilel T1 n peyaAUTeph povdada dnpioupyidg TAPEIAKWY poWwV OThY oTroid TPETEN va ETTIPEPIOTEI h uTtepalia yia
TOUC OKOTIOUG ToU £AEYXOU amopeiwaong cival évag AciToupyikog Topéag 6mwe opileTal améd Thv mapdypago 5 tou ATTXA 8 (3nAadh
TpIV amd Th ouyKEVTpwon/dBpoion Twv TOHEWV).

AATT 38 «AiUAa TTepiouoiakd Zroixeia»

O1 Tpotomoifoeic dicukpiviouv (a) Ti¢ amaiThoelg aupgpwva pe To ATTXA 3 (avaBswpnpévo) 60ov dpopd To AOYIOTIKO XEIPIOHS TWV
AUAWV TIEPIOUCIAKWY OTOIXEIWY TTOU ATIOKTABNKAV O¢ Wia ouvévwon emixeiphoewy Kai (P) Thv Tepiypdph Twy peBddwv amoTipynong
TTOU XPNOIHOTIOIOUVTAl EUPEWC ATIO TIC OIKOVOMIKEG OVTOTNTEG KATA TNV emMUETPNON ThG €UAoyng afiac Twv dUAWV TrePIoUaIakwy
OTOIXEIWV TTOU ATTOKTABNKAV 0€ Hia ouvévwon emixeipAocwy Kai dev diampaypaTelovTal o€ eVEPYEC AYOpEC.

AATT 39 «Xpnuartooikovopika Méoa: Avayvwpion Kai Emipétpnon»

O1 TpoTtomoinaeic agopoUv (a) SIEUKPIVIOEIC OXETIKA HE TNV AVTIHETWTIION TWV KUPWOEWV/TTPOoOTiwy amd TpoTAnpwih daveiwv wg
Tlapdywyd oTevd ouvdedepéva pe To KUplo oupPpoAaio, (B) To medio amalAayAc yia TIC oupPdoeic ouvévwong emixeiphoswy Kai (y)
dieukpivioelg 0TI Ta Képdn N Cnuiéc amd avTioTdduion TAueldkwy powv [Iag TPoOdOoKWHEVNG OUvAdAAQyng Tipémel va
emavara&ivounBoulv amd Ta idia kepdAaia otnv Kardotaon AmoTeAsopdTtwy Xphong otnv Trepiodo Kard Tnv otoid n avriota®ulépsvn
Tpoodokwyevn Tauelakh por emnpedlel Thv Kardotaoh AmoTteAsopdTtwy XpAong.

EAATTXA 9 «Emavekripnon tTwv Evowparwpévwy TTapaywywvs (spapudleTal yia €TAOIEC AOYIOTIKEC TTEPIGSOUC TTOU EeKIvOUV
Tnv A petd Thv 1 TouAiou 2009)

H tpomomoinon dicukpiviler 611 n EAATTXA 9 8ev 1oxUel oc mBavh €mavekTiunon, Katd Thv nuepounvia TG amoKTNONG, TWY
EVOWHATWHEVWY TTapaywywy o€ cuppoAdid Tou amoKTABNKAV g€ Hia ouvEVWON ETTIXEIPATEWY TTOU AdQOPd OIKOVOUIKEG OVTOTNTEC TTOU
TeAOUV UTTO KoIVO €AcyXoO.

EAATIXA 16 «AvTtioTaBpioeic pac KaBapng Ewnévduong oe EkpetdAAcuon oto EEwTepiké>» (cpappdleTal yia eTAOIEC AOYIOTIKEC
Tep163ou¢ Tou ekivolv Thv i petd Thv 1 TouAiou 2009)

H Tpomomoinon avagéper 0TI, oc avTiotd®Ouion piac kaBapng emévduong ot ekpeTAAAeuon oTo e€wTepikO, KATAAAnAA péoa
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avTIoTABUIoONG UTTopEi va KATEXOVTAl amd OTOIAdATIOTE OIKOVOMIKA ovTOTNTA €VTOC ToU opiAou, cupmepiAappavopévng Tng 18iag
EKHETAAEeUONC aTo e€WTEPIKO, E9dTOV TTANPOUVTAI 0pIopéveG TTPoUTT0OEDEIG.

2.3 Apxéc Evomoinong - Ouyarpikéc

O1 Evomoinpéveg Oikovouikég KartaoTdoeig mepiAagPpdvouv Toug AoyapiacpoUc TnG UNTPIKAG KaBW¢ Kal Twv OuyaTtpikwy Tng
ETAIPEIWY.

Ouyarpikég, civar ol eTaipeieg (mepiAauPavopévwy kai Twy etaipeiiv EidikoU ZkotoU) oTi¢ omoie¢ o ‘OHIAOG KATEXEI TTOOOOTO
peyaAUTepo Tou 50% Twv dIKAIWPATWY YAPOU K OTIC oTroieg éXel Th SuvaTOTNTA va KATEUBUVEI ThV OIKOVOUIKA Kdl ETIIXEIPNHUATIKA
TOMITIKA £T01 WOTE va TPOKUTITOUV 0@éANn amd Tig dpaatnpioTnTég Tng. O Oikovopikég KataoTdoeig Twy BuydTpikwy gvoTroiouvTdl
TARpw¢ (HEBodoc OAIKAG evoTroinong).

H Umap€n evdexopevwy dikaiwpdTwy YAYou, Td oTroid £Ti Tou TtApdvTog pTopei va e€aoknBolv i va peTatpamolv, Aaupdvovrar um'
oyiv yia Thv e€akpipwon Tou av o OpIAo¢ doKei éAeyxo HIAC TaIpEiac.

O1 BuyaTpikég evoTroloUvTal Ao TNV nUepopnvia amokTnong amod Tov OpiAo Tou gAéyxou Toug Kai TTalouv va evomoloUvTal amd Thv
nuepopnvia mou o éAeyx06¢ Toug HeTaPipdletar ekTog Opilou.

H e€ayopd Twv Buyatpikv ameikovileTal AoyIoTIKA pE ThY @appoyh The HeB6dou Tne ayopdc. KdaTog Ayopdc Bewpeital To aUvoAo
TWV KATdPaAAdPeEVWY TTEQIOUCIAKWY OTOIXEIWY, TWV avaAauPpavopevwy UTOXPEWOEWY TOU UgioTavTal R TeKWdipovTal, Kai Twv
X0opnynOévTwy amd Tov OpIA0 GUHHETOXIKWY TiTAwv (equity instruments) amoTipwpeva oTig eUAoveg aieg Toug, Katd Tnv
nuepopnvia Tng mpdewg avraAAayAnc Tou eAéyxou The e€ayopaldpevng kabwg kai 611 damdaveg oxeTilovial dyeoa pe Thv ayopd. Ta
€T HEPOUG TTEPIOUTIAKA OTOIXEId, UTTOXPEWOEIG KAl EVOEXOUEVEG UTTOXPEWOEIG TTOU ATTOKTOUVTAI, ATTOTIHWYTAI dpXIKd aThv €UAoyn
aia Toug Katd Tnv npepounvia Tng mMpdéewg avrahAayng, avefdpTnTa amd To MOOOOTO TWV TUXOV SiKalwpdTwy peloyneiag. H
Siapopd peTal Tou TIPAUATOC e€ayopdg kar Thg eUAoyng afiag Twv kaBapwv Teploudiakwy aToixeiwv Tng efayopacOeiong
Buyarpikic kataxwpeital we Ymepagia. ZTi¢c mepimTwoeig émou To KdaTog Ayopdg civar pikpdTepo Tng eUAoyng agiac Tou mogooToU
Tou OpiAou emi Twv KABApWv Treplouaiakwy aToixeiwv Thg e€ayopaaBeiong BuyaTpikAg, n diagopd kataxwpeital am' eubeiag aTnv
KardoTtaon AmoteAeopdTtwy Xphoswg.

‘OAec o1 evdoeTaipikéc ouvaldayéc, umoAoima kaBwe kar Ta Pn dedouAeupéva képdn amd evdoeTalpikEC ouvaAAayéG amaAsipovTal.
Emiong amaAcipovrai o1 pn dedouAcupéveg TnHieg, EKTOC TWV TEPITTWOEWY TIOU TO KOOTOC eV UTTOPEI va avakTnOEi.

O1 NoviaTikéG ApXEC TwV BuyaTpikwy £Xouv TpoTroToIiNGei 0TIV KPiBnKe amapdaiThTo TPOoKeIPéVoU va 1acedAIoTEl N CUVETTEId TWV
akoAouBoupevwy améd Tov OpiAo AoYIOTIKWY apxwyV.

21iIc ATTAéc Oikovopikéc KataoTdoeic Tng UNTPIKAC €Taipiag, o CUHHETOXEC 0c OuyaTpiKEG ETTIXEIPATEIC ATOTIHWYTAI OTO KOOTOG
KTAOEWG auTwy, PEIOUPEVO e TUXOV amopeiwon The agiag Twv CUHHETOXWY.

2.4 TTAnpowépnon Katd Topéa dpaocTnpEIdTNTAC

O Ouihoc TapakoAouBei 0IKOVOUIKA OTOIXEId TPWTOYEVWS PAdel Tou Topéd €TIXEIPNUATIKAG 3pAoTNPIOTNTAG Kal dEUTEPEUOVTWE
Pdoel TNG YEWYPAPIKAC TTEPIOXAC.

)¢ emiXeIpNUATIKOG Topéag, opileTal Hid opdda OTOIXEIWV EVEPYNTIKOU Kal dpadTnpIoTATWY TTOU TTapdyouv TpoiévTd Kdi UTINPETIEG,
Ta oToia UTOKEIVTAl o€ dIaPopETIKOUG KIVOUVOUC Kal amodooel amd eKeiva AAAWY ETTIXEIPNUATIKWY TOHEWV.

Q¢ yewypayikog Topéag, opileTal h YewypaywikA TEPIOXA 0TV oTroid TdpdyovTdl TIPOI6VTA Kdl UTNPETIEC EVTOC OUYKEKPILEVWY
OIKOVOUIKWY gUVONKWY Kal TToU UTTOKEITAl g€ d1apopeTIKoUC KIvEUvVoUC Kal amodooelc amd dAAEG TTepIoXEC.

O Ouihog €xel évav Topéa EeTIXEIPNUATIKAG 3pdoTnPIOThTAG oTov KAGdo ouokeudciag OTou Kai dpaoTnploToIEiTAl, AUTOV ThG
HETAAAIKAC ouokeuaaiag, kair 8Uo Topeic Yewypagikig dpaotnpidtTnrtag, Thg EAAGdoc kai Tne Iomaviag.

2.5 Merarponhi Eévwy vopioparwy

AciToupyiké vopiopa kai vopiopa mwapougiaong: O1 oikovopiKEC kaTaoTdoeig Twy ETaipeiiv Tou OpiAou ouvtdooovTal oTo vOHIopd
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Tou TTpwWTEUOVTOC oIkovopikoU TrepiPdAAovTog (XWpda SpaoThpldThTacg) oTo omoio kKABe eTaipeia AsiToupyei (AciToupyikéd vopiopa). Ot
Evomoinpéveg oikovouikég kataoTdoelg ekppdlovTtal oe Eupw, Tou gival To A£IToupyikd vodiopd kai To vOUiopa Tapoudiacng Tou
OuiAou.

TuvaAhayéc kat YwoAoira: O1 ouvaAhayéc oe éva vopiopdta HeTATpETTOVTAI OTO AEITOUPYIKG VOHIOUd HE PAon TIC 100TIHIEC TToU
10XUOUV KATd Thv npepopnvia Twv cuvaAhaywyv. Képdn kar Cnuiég amé ouvaAAaypaTtikég S1a@opEg, ol OToieC TPOKUTITOUV Amd Thv
eKkaddpion TéTolwv ouvaAAaywyv katd Thv 8idpkeld ThG TePIGdOU Kal amd Thv HETATPOTHA, TWV VOHIOHATIKWY ATAITACEWY Kal
umoxpewoewyv oc févo voOpiopd, He TIC 10XUOUOEC 100TIMIEC KATA Tnv nuepopnvia the Katdotaong OikovopikAc ©éong,
Kkataxwpouvtal otnv Katdotaon AmooTeAeopdTwy XpAong €kTO¢ av petagépovral otnv KaBaph Oéon wg avtioTdOuion Tapiakwy
POWV Kal EMEVOUTIKWY KIVOUVWY.

ZuvaAAaypaTikég 31aPopEC AT PN VOUIOUATIKA OToIXEid, OTWC XpEOYpdpd TToU amoTipoUvTal oe eUAoyeg afiec péow Aoyapiaopou
ATloTeAEOUATWY, KaTaxwpouvTal w¢ HéPog Tou Képdouc A Tn Inuidc Tng eUAoyng afiagc. ZuvaAAaypaTikég Siagopéc amod pn
VOUIOUATIKG OToIXEid, OTWG Xpedypapa kataxwphuéva we AiaBéoipa mpo¢ TTwAnoh, TepiAaupdvovtal oTo amoBepaTikd eUAoyng
aiac ota ‘Tdia KepdAaia.

Etaipeiegc Tou Opidou: H petatpomh Twv Oikovopikwy KataoTdoewv Kai AToTeAEoUdTWY TWY eTAIpEIwWY Tou OpiAou (Kapia ek Twv
omoiwv dev €Xel VOUIOHA UTEP-TTANBWPIOTIKAC OIKOVOUIAC) oI OToieC £XOUV BIAQOPETIKO AEITOUPYIKG vopiopd amé To vépioud
Tlapouasiaong Tou OpiAou, yiveTar wg e€Ac:

e  Ta Teplouciakd OToIXEIA KAl O UTTOXPEWOEIC HETATPETIOVTAI HE TIC E£MIONUEG 100TIMIEC TOU IoXUOUV KATA ThV huepounvia
KAgigipatog Tng Kardotaong Oikovopikhg @éong.

e Ta é00da Kkai £€0da HeTATPETOVTAI HE TIG HEOEC 100TIHIEC ThG TTEPI6doU (EKTOC av n XpAon Thg pHéang 1ooTidiag dev divel katd
TPOCEYYION TO CUOOWPEUHEVO ATOTEAEOHA TTOU TIPOKUTITEI ATTd TN XPNON TWV IGOTIHIWY TTOU ioxXuav KATd TIGC NUEPOUNVIEC TWV
ouvaAAayuyv, otnv oToia TrepiTwon Td £00da Kal £€0da WETATPETOVTAI HE TIC I0OTIMIEC TOU ioXuav TIC NUEPOUNVIEC TWV
ouvahAaywv) Kai

e O1 TpokUTITOUOEC oUVAAAAYHATIKEC Blapopéc KaTaxwpouvTal oe EexwploTh ypauph Twy Idiwv KepaAdiwy.

Kard tnv evomoinoh, o ouvaAAaypaTikéG d1APopEC TOU TPOKUTITOUV ATo TN WETATPOTA Twv kaBapwv emevdUoswv ot {Eveg
eTalpeieg, Kal Tou davelopol Kai dAAwv TIpoidvTwy op1{dpevwy W¢ avTioTdduion KiveUvwy Twy emevdUoEWY auTwy, HeTagépovTal
ota ‘Idia KepdAaia. Katd thv mwAnon emixeipnong e€wrepikol, autéc oi ouvaAAaypaTikéc diagopéc HeTagépovtal oThy KatdoTtaon
AmoTeAeopdTwy XpAong wg pépog Tou KEpdoug R Tng Cnyiag amoé Thv mwAnon.

H umepalia kai o1 mpooappoyéc pe Pdon TIc eUAoyeg aicg, mou TpokUTTouv amd Tnv efayopd emixeiphoswy ewTepikoU,
avTigeTwmifovTal oav aToixeia evepynTikoU Kal TabnTikoU Tng £Evng eTaipeiag Kal HETATPETOVTAI HE TIG 100TIHIEG TG NHEPOUNviag
KAgigipatog Tng KardoTtaong Oikovopikhg ©@éang.

2.6 Evoupareg akivnTomolRoeIg

O1 evowpaTeg akivnToToINOEIC aTelkovi{ovTdl OTIC OIKOVOMIKEG KATAOTAOEIC, OTO 10TOPIKO KOOTOG KTAONG HEIOV OUGOWPEUHEVEG
amooPéoeic Kal TUXOV amadiwoeig, eKTOC Twy £ddQIKWY EKTACEWY Kdl TWV Trayiwy UTO eKTEAEON, TTou ameikovi{ovTdl aTo KOOTOg
peiov amaiwoeig.

To K6OTOC KTROEWG TrepIAaUPAVEl TO XPNUATOOIKOVOUIKO KOOTOG Kal OAEC TIC dUeoda emippITTéEC OATAVEG Yid TNV ATOKTNON TWV
oToIXEiwv KaTd Th didpKeld Kal HEXP! TV TIPAKTIKA oAokARpwonh The emévduong. Ta KOoTh Tou oxeTiCovTal He Thv e€ayopd evog
TEPIOUaIAKOU OToIXEIOU KepaAalomoloUvTal Kal amoopévovtal Katd Th didpkeild ThG weéAiung JWAC Tou OXETIKOU TrePIoUaIakoU
oTolxXEiou.

MeTayevéoTepeg damdveg, kaTtaxwpouvTal ae emav€non The afiag Twv evowpdTwy mayiwv A wg exwpioTd Tdyio pévov av eivai
mBavé va eiopevoouv oTov OpiAo, HEAAOVTIKA OIKOVOUIKA 0@EAN atrd TNV XpAoh Tou TTayiou oToiXEiou, KAl To KOGTOC TOUG vd UTTOPEi
va emipeTpnOcei aiomioTa. O1 MeTayevéaTepeg auTég damdveg (PeATiwaoeig) amoopévovTal eVvTO¢ TNG UTIOAEITTOHEVNG weEAUng CwAg
TOU OXETIKOU Trayiou A oTnv TrEPITTWON TTOU o1 UeTayevéaTepeg damdveg emavaiappdvovrai, amooPévovTal yid To Xpoviko didaTnua
péXP! TNV emopevn PeATiwon. To KOOTOG ETIOKEUWY Kal OUVTNPRoewy Kataxwpeital atnv Kardotaon AmoteAcopdTrwy Xpnong 6tav
auTég TTpaypaToTolouvTdl.

O1 anoopéoeic umoAoyiovTar e Thv oTaBeph péBodo amdoPeonc WwoTe Ta mdyid va gp@avifovrdl oThv UTTOAEINUATIKA Toug afia
KATd To TEAOC TNG EKTIHWHEVNG WéAiung TWAC Toug we eEAC:
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Aiapopyisoeic Mmrédwy 20 ¢tn
KTipiakég EykaraoTtaoeig

Kripia Fpageiwv 40 étn
AVAKAIVIoEIC 17 émn
Evkataotdoeig Kripiwv 12 étn
ATOONKEUTIKOI XWpol 20 étn
MnxavoAoyikog EEomAiopnog

MnxavoAoyikég E€omAiondc 10 étn
MnxavoAoyikéc E€omAiopdc DNI 14 ¢tn
Méoa eoWTEPIKWY HETAPOPWV 5¢émn
KahoUTia 5 ¢érn
Aoiwa TTayia

TnAepwviKEG eyKATAoTAoEIC 10 é¢mn
TTpoypdupara H/Y 5 éwc¢ 10 é1n
HAekTpovikoi YToAoyioTég 5 émn
EmimAa ypageiwv 5 étn
Méoa peTagopwv

- ®opTnyd & emiParikd autokivnta 4 ¢1n
- MeTaxeipiopéva auTtokivnta 3émn

H umoAsippatiki aia kar n weéAipn Jwh Twy evowudTwy Tayiwv avaBswpolvTal kai pooapuélovTail, av KpiBei amapaitnTto, katd
Tnv huepopnvia kAsioipatog Tng Katdotaong Oikovopikig @éong. OTav n avamdopeotn afia evég mayiou umepPaivel Thy avakTAIUN
aia 16T n agia Tou ayiou avanpooappdéleTal oTo UYoC TOU AVAKTAGIHOU TTogoU.

Ta képdn K o1 InuiEg amd TV TTWANon evowpaTwy mayiwv mpoodiopiovral w¢ h didagopd peTall Tou TIHAUATOC TTWANONG Kai ThG
umtoAeippaTikAg agiac kar kataxwpoUvTal oThy Katdotaon AmoTeAsopdTtwy XpAonc.

2.7 AUAa TTepiouoiakd Zroixeia

Yrnepaia: H umepalia avrimpoowmeler Th diagopd peTall Tou KOoToUG e€ayopdc kai The gVAoyng afiac Tou pepidiou Tou opiAou
emi TG KaBaphg Béong Tng e€ayopalduevng BuyaTpikAg, KoivoTtpaliag Kal TWV OUYYEVWYV E€TIXEIPACEWY KATA Thv nuepopnvia
e€ayopdc. H umepalia mou pokUTITEI aTd ayopéC BuyaTpikWy Kal KoIVOTpag iy ameikovi{eTdl OTIC dOWHATEG AKIVATOTIOINCEIC.

H umtepaia eAéyxetar eThoiwg yia amaliwon kar eppaviletal oTo KOOTOG Heiov TIC ouogowpeupéveg Inpieg Adyw amaliwong. O
nuég Aoyw amaiwaong, emipaplvouv Ta amoTeAéopaTa Tng TepI6dou KATd TNV 0TToid TPAYHATOTOIOUVTAl.

Ta képdh Kkai o1 Tnuiéc améd mwAnoh eTaipeiag oupmepiAauPpdvouv Thv uttepalia TTou avTIoTOIXEI 0TV £TAIPEid TTOU TTOUARBNKE.

H umepalia, katavépeTal oTiI¢ povddeg dnpioupyidg TAWIAKWY powy, yid oKoToU¢ UTtoAoyiopoU Tne amaiwong the. Kabe pia amé Tig
Hovddeg dnuioupyiag Tapiakwy powv, avTimpoowTeUel Thv emévduan Tou OpiAou o KABe emiXelpnuaATIKO Topéa dpacTnpIdTRTOC Tou,
avd yewypd@Ikh Teplox .

Amafiwon umepaiag TekunpiwveTal €dv n eUAoyn aia Tng pHovdadog eival piIkpOTepN amd Thv Tpéxouod. H eUAoyn aia yevikd
TpoodiopileTal pe Th HEO0J0 TWV TTPOECOPANUEVWY TAUIAKWY POWV.

ApvnTiKA uttepalia, avayvwpiletar étav h gUAoyn aia Tou pepidiou Tou Oupidou emi ThG KaBaphc Béong Tne efayopaocOeioag
eTaipeiag, umeppaivel To KOOTOG KTAONG TNG Kal HeTapépeTal ameuBeiag aTa é0oda.

Ayopao9évra AuAa TTepiouoiakd Ztoixeia: H afia Toug mpémer va meplAduPpdver To KOOTOC ayopdc KaBW¢ Kal dAd Ta OXETIKA HE
TNV ayopd KOoTnh, TepiAauPpavopévwy Twy apoipwyv cuppPoAaioypdewy Kai ouppoUAwy.

AuAa TTeplouoiaka Ztoixeia avanTuypéva eowTepika: H aia Touc mpémer va mepiopileTal 0To KOGTOC KTAONG, 0€ oUVAUAOHO WE
TNV ao@dAion Toug TrepiAapuPavopévwy Kai apoipwy cuppoAdioypdewy.

Moyiopika H/Y: Aandveg mou oxeTiovral e Thv avdmtuén i ouvThpnon AoyiopikoU NAEKTPOVIKWY UTTOAOYIOTWY avayvwpilovTal we
¢€08a 6Tav mpaypatotoioUvTal. Aamdveg Tou oxeTilovTal dusoa pe avayvwpiolyd Kai povadikd Tpoiévta AoyiopikoU, Td oToid
eAéyxovTal amd Tov OpiAo Kal Ta omoia mOavov va amoeEPouv 0IKOVOUIKA 09EAN HETA TRV KAAUWN TOU KOGTOUG TOUC TTEPAV TOU €VOG
éToug, avayvwpilovtar wg pépog Tou efomAiopol oTic Auda TTeplouaiakd ZToixeia. Ta dueoa k6oTn mepiAaupdvouv apoiPég
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TIPOOWTIIKOU TG opddag avdmTugng AoyiouiKoU Kai pid Aoyiki avahoyid yevikuwy e§odwv.

‘B€oda mou avapaBuifouv A maparteivouv Thv amoédoon AoyiOUIKWY TpoypdupdTwy Tépav TwWv dpXIKWY Toug mpodiaypdeuwyv
avayvwpilovTtal W¢ KEQAAAIaKEC PEATIWOEIC KAl TIPOOTIOEVTAI 0TO dpXIKO KOOTOC Tou AoyiopikoU. To KOOTOC avdmTuEng AoyIoHIKWwyY
avayvwpileTal w¢ acwuato mdylo kai amoopévetal pe Thv otaBeph PéBodo katd Tn didpkeia The weéAiung CWAG Tou, h otoia dev
mpémel va {emepvd mepiodo Twy 10 eTwv.

Awoopéocic: Ta AuAa TTepiouaiakd ZToixeia amoopévovrtal He Tn otaBeph HEBodo, He Pdon Tn HIKPOTEPN XPOVIKA Ttepiodo, 6TToIa
givar auth, peTal Thg vopikAc (A ouppatikfc) Twhg Tou oToixeiou K The weéAiung Twhc Tou. H weéhiun Twh eAéyxeTal
ouoTNPATIKA Kal avampoodppoleTal 6Tav autd KpiveTdl amapditnto. Ta oToixeid TOU ekTigdTal OTI éxouv amaliwBei Adyw véag
TexvoAoyiac i dAAwv Trapaydvtwy, diaypdgovtdl 6Tav autod eakpiPwOei. AuAd TrEpIOUTIAKA OToOIXEid UTTOPEI va éXouv adpioTn
di1dpkeia wng, Oev amooPévovTal Kal UTTOKEIVTAI 0€ EAEYXO ATTOHEIWONG £TNOIWG.

2.8 Arnopciwon Pn XpNHATOOIKOVOUIKWY TEPIOUTIAKWY OTOIXEIWY
Ta mayia oToixeia ou éxouv adpioTng didpkelac weéAiun {wn dev amoopévovTal Kal UTOKEIVTAl 0 €AEYXO0 ATTOHEIWANG ETNOIWG.

Ta mdyia oToiXcia Tou amoopévovTal, UTTOKEIVTAlI 0 €AEyXO Yid aTopEiwon oTmoTedNTTOTE yeyovdTd A aAAayéc oOTIC OUVORKEG,
umtodeikvUouv 0TI n afia Toug pmopei va pnv civar TAéov avakThoiun. H Inuia Adyw amopeiwong avayvwpiletar wg £€€o0do apéowg
otav h afia Twv mayiwv oToixciwv urepPaiver TRV avakthoipn afia Toug.

H avaktAoiun afia civar 1o peyaAUtepo mood Tou TPOKUTITEI amd Tn oUykpioh The eVAoyng afiac Tou mayiou peiov To KOOTOC
TWANoNG Kai Thg afiag xpAoewg Tou Trayiou.

lNa Adyoug mpoadiopiopoU TNC dAmopeiwong, Ta Tdyid KAThyoploTroloUvVTdl oTo XdpnAdTepo emimedo, yid To OTOi0 UTApXOUV
EexwpIoTEC avayvwpiolteg Tapakég poéc (Hovddeg dnpioupyiag Tapidkwy powv).

2.9 XpnuaTooikovouikd mePIOUTIAKd oToIXEia

H karnyopiomoinon Twv emevdUocwy Tou Opidou e€apTdral amé Tov okomd The emévduong. H Aioiknon kaBopilel Thv Taivounon
Twy emevdUoswy KATd Thv dpXIKA Ttapadoxh kai emaveleTdlel oc KABe nuepopnvia dnpoaicuong auth Thv emihoyr. O1 erevdUoeIg
Tou OpiAou TagivopoUvTal OTIG TTAPAKATW KATNYOPIEG:

Xpnuatooikovouikd mweplouoiaka otoixeia oe eVAoyn afia péow Kardotaong AmoteAecoparwv Xprong: Avagépovrdl ot
XpnuaTooikovolikd TrEPIOUTIAKA aTolxXEid TToU dpXIKA dTToKTABNKAv pe okomd Tnv PpaxunpéOcopn mwAnon R mou Talivouibnkav
é7o1 améd Th Aloiknon.

Edv ta otoixeia autd cite kKaTéxovTail yia eumopikoUg OkoToUG €iTe avapévetal va TwAnBouv evtég 12 punviv amd Thv hyepounvia
¢ Kardotaong OikovopikhAc ©@éong, Taivopolvtal oTo KukAogopoUv evepynTikd. Ta mapdywyd, Tta&ivopoUvral emiong wg
KATEXOUEVA YIA EUTTOPIKOUG OKOTIOUG, EKTOC €4V TTpoopifovTal yid KAAUYEIG KIVEUVWY.

Adveia ciompaktéa kai amaitioeig: TlepihauPpdver pn Tapdywya XPhUATOOIKOVOMIKA TEPIOUCIAKE OTOIXEid HE TAYIEC R
TPoadIopIOUEVEG TTANPWHEC, Ta oTroia dev dlampaylaTeUovTal o evepyeic ayopéc. TTepiAapPpdvovTtal aTo KUKAOQOPoUV eVEPYNTIKG,
EKTOC amod ekeiva pe AREeIc peyaAUTepeg Twy 12 punvv amd Thv huepopnvia KAeigipatog Thg Kardotaong Oikovopikig @éong., Ta
omoia TaivopoUvTal aTd pn KUkAopopouvTta TTeploudiakd oToixEid.

EnevdUoeic diakpatoUpevee w¢ Tthv AREN: TTepiAauPdver pn mapdywyd XphHATOOIKOVOMIKA TEPIOUCIAKA OTOIXEid He Tdyiec A
TPoOdI0PIOUEVEC TTANPWHEC Kal OUYKEKPIUEVN AREN Kai Ta omoia nh Aioiknon Tou Opidou éxer Thv TpdBeon kar duvaréTnra va
KpaTAoEl WE ThY AREN Toug.

AiaBéoipa wpo¢ wwAnon XpnNHATOOIKOVOUIKA weplouoiakd otoixeia: TTepiAapuPpdver un Tapdywyd XpnpaToolKoVOUIKA TTEpIouaiakd
oToIXgia Ta omoia eite Tpoopifovrav yid auTAV Thv Karnyopia, €ite dev pmopoUv va evraxBoUv oe Kdmola dAAn katnyopid.
TTepiAappdvovtar ota TTdyia (un KukhowopoUvTa) TTepioudiakd oToixeia ekTdC av n Aloiknon TpoTiBeTal va Ta peucToToIRoE! Héod
oe 12 pAveg amé Tnv nuepopnvia kAeigipatog The Katdotaong OikovopikAc Oéong.

Ayopéc Kal TTwARoeIG Twy erevdUoswy avayvwpilovTal KaTtd Thv ndepopnvia Thy otroia o OpiAog deopeveTal yia Tnv ayopd i TTwAnon
Tou TreplouaiakoU atoixeiou. O emevdUoeIC apxIkd avayvwpilovtal oThv eUAoyn afia Ttoug. O1 emevdUosic diaypdgovtal dTav Ta
Sikaipara yia ciompafn Tapeiakwy powv améd tTnv emévduon éxouv ARfel R éxouv peTaPipaoTtei kai o Opidog éxel peTapipdoer
ouaIwdWe 6Aoug Toug KIVEUVOUG Kal Ta avapevopeva o@éAN TTou guveTtdyeTal h 1I810KTNaid.
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Ta diabéoipa mpo¢ TwAnon kai Ta oc gUAoyn afia péow Kardotaong AmoteAsopdtwy XpAong, XpNHATOOIKOVOUIKA TTEPIOUTIAKA
oToixeia, amoTigwvTal othv gVAoyn afia Toug. TTpayuaTtomoin@évra Kai un mpaypatomoinévra képdn kai TnUIEC TToU TTPOKUTITOUV
amd ahhayéc othv eUhoyn alia Twv «XPNUATOOIKOVOUIKWY TEPIOUCIAKWY oToIXeiwv ot cUAoyn afia péow damoTeAsopdTwv»
kaTaxwpoUvTal othv Katdotaon AmoTeAcopdTwy XpAong otnv Tepiodo Katd Thv oTroid TPokUTTouv. Mn TtpaypaTtomoinfévra képdn
kal {nuié¢ Tou TPOKUTIToUV amd aAAayéc oThv eUAoyn alia emevdUoeswv Tou TagivopndOnkav oav «diaBéoiyec Tpog TwAnon»
avayvwpilovrar ota ‘Idia KegdAaia. Otav emevdUoeic mou TaivouRbnkav oav «3iaBéoigeg Tpo¢ TWAnon» mwAolvtal A
amagiwvovTal n ouosowpeupévh avampoadppoyh The UAoyng afiac petapépetal othv Kardotaon AmoTeAeopdtwy Xphong oav képdn
kal {nuiéc amd emevdUoelg oe xpeoypapd. Oi eUAoyeg afieg Twv XPNUATOOIKOVOUIKWY TEPIOUCIAKWY OTOIXEIWV TOU gival
diampaypaTelaoipa os evepyeic ayopéc mpoadiopifovTal He Pdon TIC €TMiONUEC TIMEC TNC NUEpounviac KAelgipatoc Tng KardoTtaong
OikovopikAc @éonc. Edv n ayopd yia éva xphUdTooIKOVOUIKG TTepiouaidkd aToixeio dev cival evepyn (kar yia Ta pn diampayparevoipa
xpeodypaga) o OuiAog mpoadiopiler Thv gVAoyn alia Tou He TNV XPAON TEXVIKWY amoTipnong, Omwe mpdoeadTec ouvdAAayéc oe
OoUVOhKeC £AeUBepnc ayopdc, avagopd ot dAAA Tapopola TPoidvTd, avaAlosi¢ TtpoeopAnuévwy TAUIAKWY powv Kdil TIPoiovTd He
dIKaiwpa eTAOYAG TIMWY, TTOU avTIKATOTTPIouV TIC €181KEC OUVONRKEG Tou €KAOTN TOUG.

Adveia, anaithoeig kar 31aBéoipa TPog TWANON XPNUATOOIKOVOUIKA Trepiouaiakd oToixeid ameikovi{ovTal oTo TpéXov KoOaTo¢ Pdoel
ThG HEBOBoU Tou TTpayHaTIKoU ETTITOKIOU.

O Ouihog, oe kABe nuepopnvia Tng Katdotaong OikovopikAg @£ong, EKTILA av UTtdpXouv ev3eifelc amd TIG OTIoieC va TPOKUTITE! OTI
XPNHATOOIKOVOUIKA TTEpIOUTIakd oToixXeid A opdda auTwy, éxouv amaliwBei. Ze mepimTwon Xpeoypdpwy Tou EXouv Taivoundei wg
S1aBé0iua Tpog TWANCN, onHavTIkA A TapateTapgévn deiwon The eVAoyng afiag Toug KATw Tou kKdaToug, auviaTd évdein amaiwong.

Av oToixeloBeTeital anmaliwon, n owpeupévn ota idia kegdAaia Tnpid Tou eival n diagopd peTafl KOOTOUG KTAOEWC Kal eUAoyng
aiag, petapépetar otnv Kardoraon AmoteAeopdtwy Xphong. O1 Tnuiéc amaiwong Twy GUPHETOXIKWY TITAWV TToU KataxwpouvTdl
othv Katdotaoh AmoTteAcopdTwy Xphong dev avaoTpé@ovTal HEOW TWV ATTOTEAEGUATWY.

2.10 AnoBépara

TToAimikh Tn¢ ETaipeiag ivar va amoTipd Ta amoBépara oTh XapnAdTeph TIUA HeTAlU KOOTOUG KTAONG Kal KaBApAC pEUCTOTIOINGIUNG
afiac xpnopotoiwvTag Th HéBodo amoTipnong eTAcIou péaou oTaBHIKoU o OAOUC TOUG TOUEIC ETTIXEIPNUATIKAC 8paaTnp1dTnTAC.

KaBaph peucTtomoihoiun afia civar n eKTIHWUEVN TIMA TWANONG UTO OUVORKEG opdAoUG AeiToupyidg ThG €mixeipnong, Heiov Ta
peTaPpAnTd £€oda mwAhoewy. H umoTiunon Twy amoBeudTwy améd Tnv AoyioTIKA oTnv kaBaph peuoTomoifoiun afia kai o1 {nuiég aTa
amoBépara emipaplvouv Tnv Tepiodo KATd Thv oTroia cuppaivouv.

2.11 Epmopikéc AmaITHoEIC

Oi gumopikég amaiThoeIg avayvwpifovtal apXIkd aThv eUAoyn afia Toug Kai PHETAYEVEDTEPA ATTOTIHWYTAI OTO AVATTOOPECTO KOOTOG e
™ HéBodo TOU TIPAYHATIKOU ETITOKIOU, EKTOC €dv TO ATOTEAEoHd ThG TiPoefo@AnoNnG Sev eival onUAvTIKO, HEIWHEVO HE TUXOV
TpdPAcyn amopciwong. O1 TpoPAéyeic amopsiwong avayvwpilovTdl 6Tav UTAPXEl AVTIKEIHEVIKA évdeiln 0TI o 'Opihog dev cival oe
©¢éon va ciompdlel dAa Ta opeIAdpeva Toad e PAon Toug apxIkoUg dpoug TG oUHPWVIAG.

ZnUavTIkEG TapelakéC dUOKOAIEC Tou TEAAT, PePpaidTnTa 0TI 0 TTeAdTNG Ba KNPUEel TTTWXEUON  XPNHATOOIKOVOUIKA avadiopydvwan,
aBétnon h mapdAnyn The kaTaPoAnc Twv TAnpwpwy (via Xpoviké didoThua pn amodekTd amd Toug umeUBUvVoUC yid Tov KaBopiopd
TWV TIOTWTIKWY opiwv Twv TeAATWV) BewpolvTar ev3eifeig 6T o1 EPTTOPIKEG ATAITACEIC €ival ATTOPEIWHEVEG.

To 1006 The TTPAPAsYNG civar h diagopd HeTall Tneg AoyioTikAG afiac Twv amaiThcewy Kai TG avakThoiung afiac.

H avakthoiun afia, epdoov To o@elAdUEVO TTOOO e€KKPEUEi yia Trepiodo PeyaAUTepn Tou evog £Toug, eivar n mapoloa afia Twv
TPOCOOKWHEVWY TAUEIAKWY powv TTPoefopAoUHEVWY KATA To TPEXOV ETIITOKIO TO oTroio cival diaBéaipo yia Tov Opiho. To ood Tng
TPOPAcYnc kaTaxwpeital we £€0d0 oThv KatdoTaoh amoTeAcoddTWY XPAONG.

MeTayevéoTepeg avakTAOEIC TTOOWY TA OTToid TTPONYOUEVWC gixav diaypdgei TIOTWYOVTAl 0TV KATAoTAoh amoTeAEoUATWY XpAoNG.

2.12 Tamaka AiaBéoipa kar Iooduvapa

Ta Tapiakd AiaBéoipa & IoodUvaua TepiAduPpdvouv Ta PETPNTA, TIC KATABEoEIC OYew OTIC TpAmele, AAAEC PpaxuTIPOOEaUEC
dueoa peUOTOTTOINCINEG €TTeVAUOEIC e oUUPATIKA didpKeld HEXP! TPEIC HAVEG Kal Tpamelikég umepavaAfyelc. O1 umepavaAqyelg
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euTEPIEXOVTAl OTA PpaxuTtpdOeopa ddvela oto TTadnTiké.

2.13 MeToxIké KepdaAaio

O1 Koivég peToxéc Tng Etaipeiag kataxwpolvtar ota ‘Idia KepdAaia. E€oda dueoa ouvdedpeva pe tnv ékdoon vEwv HETOXWY
edpaviovTal apaipeTikd ota ‘Iéia KepdAaia, kaBapd améd popoug.

‘Orav n Etaipeia K o1 Buyarpikéc TG ayopdoouv HEPOC ToU HETOXIKOU TOUG KEpaAdiou, To kataPpAnBév Tipnua oupmepiAaupavopévwy
OAWV TWv oXeTIKWY £€6dwv KaBapwv améd gdpoug, eppaviletal apaipeTikd amd Ta ‘Idia KepdAaia w¢ «idieg peToxEC», wg dTou
autéc akupwBolv. Otav TéToleC WeTOXEC 0OTn ouvéxela TwAnBoUv 1 emavekdoOoUv To 0100ATTOTE eloTtpaxOév  Tipnua
mepiAappdveTail ota ‘Idia KepdAaia.

2.14 Aaveiopdg

O daveioudg avayvwpileTtal apxikd otnv eUAoyn afia, peiwpévog Katd Ta £€0da The ouvaAAayng. Ze HeTayevEOTEPEG TTEPIODOUC O
davelopdc amoTipdTtar oe Tpéxouoa afia Ppdoel TG HeOO6oU Tou TPAyHATIKOU AEIToupyikoU emiToKiou. Tuxov diagopd petall Tou
ciompaxOévrog moool (kaBapd améd oxeTikd £€o0da) kai Tng afiac e€6pAnong, eppaviletar othv Katdotaon AmoteAcopdtwy Xphonhg
Kkatd Tnv didpkela Tou daveiopou.

O Aaveiopéc Talivopcsitar oTIC PpaxuTpoOeoUes UTTOXPEWOEIC EKTOC av o Ouihog éxel To dveu 6pwv dikdiwpa va avaPdAel Thv
e€dpAnon Tou, yia TouAdxioTov 12 pAveg, peTd Tnv nuepopnvia kAcioipatog The Kartdotaong Oikovopikhic Oéong.

2.15 AvapaAAépevoc Fépoc Eicodnparog

O avapaAAdpevog @opog €i00dApaTog umoAoyileTal TARPWG HE Th Xpnon Tng HeBOdoU UTTOXPEWOEWY, €T TWV TIPOCWPIVWY
Siapopwyv peTall The YopoloyIKAC Pdong Kai ThG AoyioTiKAG afiac Twv emi pépoug oToixeiwv Tou EvepynTikoU kai TTaBntikou. O
avapaAAdpevoc 9opog 100dhpaTog dev AoyileTal €dv TTPOKUTITEl ATO ThV APXIKA Avayvwpioh OToIXEIOU EVEPYNTIKOU A TadnTikoU o€
ouvaAAayn, €KTOG TNG ETIXEIPNUATIKAG ouvévwong, N omoia oTav éyive n ouvalAayn dev emnpéace oUTe To AoyioTikG oUTE TO
@opohoyikd képdog A Cnyia.

O1 avaPpaAAdpeveg @opoAoyikéc amaiThoelg avayvwpilovrar poévo oto Pabuéd mou civar mBavov 6T Ba umdpfouv peAAovTikd
@opohoynTéa képdn Tou Ba xpnaipoToIinBouv yid ToV CUHYNPIOHO auTWY TWY TTPOowPIVWY S1a@opuv.

O1 avaPaAAopeveg @opoAoyIKEC UToXpeWoelg, avayvwpilovTal yid @opoAoynTéEC TPOOWPIVEC J1AQOPEC TTOU TIPOKUTITOUV aTd
emevdUoeIc 0 BuyaTpikEG Kal ouyyeveig eTaipeieg pe e€aipeon Thv TepiMTWON TOU h aVTIOTPOYR TWV TPOCWPIVWY Biagopwv
eAéyxeTal amo Tov Opiho Kai givar miBavo 6T o1 Tpoowpivég Siapopég dev Ba avTioTpa@oUv oTo TPOPAETTO HEAAOV.

O avapaArdpevog @opoc €1003AUATOC TPoadiopileTal He TN XPAON QYOPOAOYIKWY CUVTEAEOTWY ToU éxXouv OcamioTei péxpl Thv
nuepopnvia kAeigipatog Tng Kardotaong OikovouikAg Oéong Kair avapéverar va 1oxUouv OTav ol OXETIKEC avaPaAAdpeveg
POPOAOYIKEG ATTAITACEIC TIpAyHAToTIoINOoUV A 01 OXETIKEC avaPaAAOUEVEC popoloyikéC uTtoxpewoelc e€opAnBolv. O avaPaiiduevog
@opoc Xpewvetal A moTwveTal otnv Katdotaon AmoteAsopdtwy XpAong, eKTOC av oxeTi{eTalr He KovdUAld Tou XpewvovTal A
moTwvovTal ameuBeiag ota Tdia KepdAaia, o auth Tnv mepimrtwaon o avaPaAAopevog @opog mepiAaupdveral emiong ota ‘Idia
KepdAaia.

2.16 TTapoxéc oTo mpoowmiko

Zuvraeic kai dAAeg ouvrafiodoTikéc umoxpewoelg: O1 eTaipeieg Tou Opidou éxouv didpopa ouvraliodoTikd Tpoypduuata
avdAoya pe TIG OUVORKEG TNG TOTIKAG ayopdg Kal TPAKTIKEG TWV XWPWV OTIG oTroieg dpadTnplomoiouvTal. AuTd Td Tipoypdupara
YEVIKA xphpaTodoToUvTal He TTANPWHEG O aoPaAIOTIKEG Talpeieg, o1 omoieg kaBopilovTal amd TeplodIKEC avahoyioTikéG HeAéTeg. O
‘Ouihog ouvelopépel TOGO 0TA TTPOYPAUHATA KABoPIoUEVWY TTAPOXWY 000 Kal g€ AuTd TwV KaBopIopuévwy €10QopwV.

Tpéypappa kaBopiopuévwy Tapoxwy civar éva ouvtagiodoTiKO N TTapdpolo Tpdypdppa To oToio opilel TV XopAynonh evog Toool cav
ouvtaln K amolnuiwon, ouvABWC oc ouvdpTNON EVOC h TIEPICOOTEPWY TTAPAYOVTWY, OTIWC h NAIKid, Ta Xpovid uTthpeaiac h o HI006G.
Tpéypappa kaBopiopévwy eiogopwv eivar éva ouvTtagiodoTikd Tpdypaupa oUdewva He To omoio o OpiAog KataPpdAer oTaBepéc
clopopéc oe kdmola EexwploTh ovrdTnTa (TapEio) XWpIC va Exel TepaITépw VOMIKEC R OUPPATIKEC UTTOXPEWOEIC Yid KATAPOAR
TPOCOETWY €I0POPWY €dv To Tapeio dev KATEXEI ETMAPKA TEPIOUCIAKA OTOIXEid yid va KaTaPdAsl OAeC TIC TAPOXEC OTOUG
epyalopevoug avdAoyeg e Thy UTtNPETia Toug aThy Tpéxouaa N TponyoUUeveG TTepIodoug.
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H umoxpéwon oxeTikd pe Ta Tpoypdupata KaBopiopévwy TdpoXwv ouvtdfewv R oikeloBeAoUc amoxuwpnong epyalopévwy
TePIAQUPAVOUEVWY  Kdl OPIoHEVWY  HN-XPNHATOSOTOUHEVWY TApoXWV TepuaTiodoU amacxoAnong, eivar n mapoUoa afia Tng
uTtoxpéwaong Katd Thv huepopnvia kAsioipyatog Tng Kardotaong Oikovopikhc @éang, via Thv kKaBopiapévn TapoxA peiov Thv gUAoyn
aia Twv TEpIoUIAKWY aToIXEiWV Tou TtpoypdupaTtoc (6Tav civar XpnuatodoToUpevo), Hali He TIC avampoodpHoyEC yid avaAoyioTIKd
képdn Kai Cnpie¢ kKaBwg Kair To KO6oTo¢ TNG mpoUmnpeaiag. H déopeuon Tng Kabopiopévng Tapoxn¢ umoAoyileTal £Tnhoiwg amoéd
ave€dpTNTOUG avaAoyioTEC XpnolpoTrolwvTag Th HéBodo TpopePAnuévng moTWTIKAC Hovddag. H mapoloa afia tng umoxpéwong yia
Thv KaBopiopévh tapoxh, TpoadiopileTal AMd TIC EKTIHWHEVEG TAUIAKEC EKPOEC XPNOILOTIOIWVTAG Td ETITOKIA KPATIKWY A ETAIPIKWY
opoAdywv uynAnc aflomioTiag, Twv omoiwv N AREN Tipoaoeyyilel AUTAV ThG OXETIKAC UTTOXPEWONG.

Ta avaloyioTikd KEpSN Kal o1 NUIiEC TTou TTPOKUTITOUV aTtd TIC TipoadpHoyEC e Pdon Ta 1oTopikd dedopéva Kai urtepPaivouv 1o 10%
TNG owpeupévng umoxpéwang, kataxwpoUvtal otny Kardotaon AmoTeAeopdTwy XpAong péoa oTov avdapevopevo WECO €pydciakd
XPOVO TWV OUUHETEXOVTWY aTo TPoypapud. To KéaTo¢ poUThpeoiag kataxwpeital dyeoa otnv Katdoraon AmoteAsopdtwy Xphong
pe e€dipeon Thv TepimTwon ToU o1 HETAPOAEC Tou TpoypdppaTtoc e€apTwvTtal amé Tov evamopévovTid XpOvo UThpedidg Twv
epyalopévwy. ZThV TEPITTWON AUTA To KOOTOG TpoUThpeoia¢ kataxwpeeitalr otnv Kardotaon AmoTteAeopdtwy XpAong pe Thv
oTaBepn péBodo péoa oTnv Tepiodo wpipavong.

Fa Ta poypdupara kaBopiopévwy TTapoxwy, h eTaipeia Ba TANpWVEl £109opéc ot EEXWPIOTO TAUEIO UTTOXPEWTIKA Pdoel oUUPATIKAG
uttoxpéwaong R TpoaipeTikd. Me Tnv KataPoAn Twv eiopopwyv n eTaipeia dev éxel TepaITépw UToxpewoelg. O1 TAKTIKEG €10POPEC
amoteAoUv kaBapd Tepiodikd £€oda yia To £To¢ OTO oToio civalr KaTaPAnTéd Kal oav TéTold TepIAduPdvovTal oTo KOOTOC
TPOCWTTIKOU.

Tlapoxéc Teppariopol ThG aracxoAnong: O1 mapoxeC Adyw ARENG TG epyaoiakAc oxéong katapdAlovtal 6Tav h amdoxX6Anon evog
epyaldpevou ARYEI, TIpIV ThV KAVOVIKA huepopnvia ouvtaliodéTtnong f 6mote évag epyalopevog amodéxetal eBegAouaia £€0d0 wg
avTdAAayud yia autég Tig Tapox£G.

H umoxpéwon oto Tpoowmikd Adyw ARENG TG epYdoIdKAC oxEong TepiAdUPAVOUEVWY Kdl OpIoHEVWY HN-XphHATodoToUHEVWY
TapoxWwv, €ival n apoUod afia ThG UToXpéwong KATd Thv nuepopnvia KAeigipato¢ tng Kardotaong Oikovouikic Oéong, yia Thv
kaBopiapévn Tapoxh peiov TV eUAoyn aia Twv TEPIOUOIAKWY OTOIXEIWY Tou TtpoypdupaTog (6Tav givar xpnhuatodoToUpevo), pali pe
TIC avampoodpHoyEC yia avaAoyioTikd Képdn Kai {nuie¢ kaBwe Kai To KOoTo¢ TG mpoUmhpeaiac. H umoxpéwon via amolhpiwaoelg
Aoyw ARENG TG epyaciakng oxéong, umoAoyileTar eThoiwg amd avefdpTnToug avaAoyioTEG XPENOIHOTIOIWVTAG Th HEB0do Tng
TpoPePANUEVNG TIOTWTIKAG Hovddag. H mapoloa afia Tng umoxpéwaong, TpoadiopileTal amd TIC EKTIHWHEVEG TAUIAKEG EKPOEC
XPNOILOTIOIWVTAG Td €TITOKIA KPATIKWY A ETAIPIKWY opoAdYwv UYnAARG aflomioTiag, Twv omoiwv n AREN Ttpooeyyilel auThAv TnG
OXETIKAC UTTOXPpEWONG.

AvahoyioTIKd Képdn Kai {nUIEG TTOU TPOKUTITOUV Ao UQPIOTAHEVEG AvATIpoadpHoyEG, dAAAYEG OTIG avaAoyioTIKEG Tapadoxég Kai
TPOTIOTOIACEIC TWY oUVTAS10D0TIKWY TIpoYPdUpUdTWY XpewvovTal f ioTwvovTal othv Katdotaoh AmoteAcopdTwy Xphong avdAoya pe
To Yo 6pO TNG UTTOAEITTIOUEVNG UTthpeaiag Twy epyalopévwy TTou agopouv.

Bpaxunp6Ocopec mapoxéc, mpoypdappara diavopung Kepdwv Kai emidopdtwv andédoong: O1 PpaxunpdOeopec TApoxEC TPOC TO
TPOOWTIIKO 0t XpAKA Kail 0t €idog KaTtaxwpoUvTal w¢ £€odo 6Tav kaBioTtavral dedouAcupéveg. O ‘OpiAo¢ KaTaxwpei Thv UTToxpéwan
KaTapoAng T amodoTIKOTNTAG €@’ 600V AUTA £X0OUV ETMIOAUNWG eYKPIBei amd Ta avwTara kKAipdkia dioiknong Tou OpiAou.

2.17 Kparikég Emixopnynoeig

O Oupihoc avayvwpilel TIC KPATIKEC £TIXOPNYATEIC 01 oTroieC IKkavoToloUv aBpoloTikd Ta eEAC KpIThpia: a) YTdpxel Tekpaipduevn
PepaidTnTa 6TI N eMiIXeiphon £Xel oUPHOPYWOEI R TTPOKEITAI vd CUUHOPQWOEI HE TOUC HPOUC TNC ETIXOPAYNONG Kail P) To Toadd ThG
emixopAynong éxel eiompaxBei h miBavoloyeitar 611 Ba ciompaxBei. Kataxwpouvtar athv eUAoyn afia kai avayvwpilovral pe TpoTo
OUOTNHATIKO oTa £€00da, pe PAon TNV dpxh TOU GUGXETIOHOU TWYV ETTIXOPNYNCEWY HE TA AVTIOTOIXA KOGTN TA OTTOid KAl ETTIX0PNYOUV.

Kpatikég Emixopnynoeic mou agopolv damdveg, avapdArovrar kai avayvwpilovrtai otnv Kardotaon AmoteAeopdtwy Xphong, Katd Tn
TePiodo TTOU ATAITEITAI Yid ThY OUCXETIONA TOUC, HE Ta avTioToixa £€oda Td oToid Kai £TiXophyouv.

O1 Kpatikég Emixopnyhoeic mou oxetiovTal ge Thv dyopd Trayiwv TEPIOUOIAKWY OToIXEiwY TtepiAduPdvovTdl oTIC HAKPOTIPOOETUEC
uTtoxpewoei¢ Kar mioTwvovtal othy Katdoraon AmoteAeoudtwy XpAong pe Th otaBepn péBodo, otn didpkeia ThG avapevopevng
weéAiung CWAC TWV OXETIKWY TTayiwv.
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2.18 TlpopAcyeig

O1 mpoPAéweig avayvwpilovtal 6Tav h Etaipeia / Opihog éxel pia Tpéxouoa VOpIKA R TEKUAIPOHEVN UTTOXPpEWON WG aTTOTEAEOUA EVOC
veyovdTog Tou TapeABévTOC, cival TBavdv va anaitnOei ekpof TTopwv yia e£6pAnonh ThG UTToxpEwWaoNG Kai OTI gival duvaTov va yivel
pia afiémotn ekTipgnon tou moooU. OTtav n Etaipeia / ‘Oupiho¢ avapével pia mpdPAsyn va kaAugBcei, yia mapddeiypa amd éva
aoeaAioTiké ouppPoAaio, n amolnuiwon auTth avayvwpileTal wg XWPIOTA amaiTnon Yévo otav givar amoAuta PEPain.

O Ouihoc avayvwpilel pia TpoPAeyn yvia emaxOn cuppoAaia éTav Ta TPoodoKWHeEVaA 0QEAN TTOU avapéveTal va TPoKUYouv atmod éva
ouppoAaio gival HIKPOTEPA ATTO TA AVATIOYEUKTA KOGTN ATTO TNV TRPNON Twy dpwyv Tou cupPoAdiou.

O uakpompdBeapeg TpoPAiyeig TpoadiopilovTal e TPoeEOPANON TWV avapueVOUEVWY HEAAOVTIKWY TAPIaKWy powv agol AngBolv
uTTOYn o1 Kivduvol TTou axeTiCovTdal e TN OUYKEKPIPEVN UTTOXPEWDN.

TTpoPAeyn yia ogelAdpeveg adeieg mpoowmikoU: O Opihog dnuioupyei TpdPAewn via Tic SikaioUPeveg aAAd Un XpnoipomoinBeioeg,
péxpl To TEAOC Tou ETouc / TepI6dou, nuépeg adeiac TPoowTiKoU yid TIC OTIOIEC UTIAPXEl UTToXpEwaon Tou £pyoddTh yia TTAnpwUA
oUH@wva e To £pyaTIKO dikalo TNG XWwpag.

TTpopAeyn @opwv yia avéAeykreg Xphoeig: O Ouihog dnpioupyei TPOPAEYN yia TTpdaBETOUC POPOUC TTOU avapéveTal vd emipAnBolv
0c TEPITTWON YOPOAOYIKOU e€AéyXoU Twv avéAeykTwy xphoewv. H TpdPAeyn paciletar atnv yvwon UTdpXoviwy @opoAoyIKuwy
OcpdTWwy Kal 0Ta amoTEAEOHATA TWY TTIPONYOUHEVWY POPOAOYIKWY EAEYXWV.

2.19 Avayvuwpion £0édwv & £€6dwv
‘Eooda

Ta é00da mepiAaupdvouv Thv gUAoyn alia Twv TTwWAARccwv ayaBwv Kai umnpeoiwy, kaBapd amé ®dpo TlpooTiBéuevng Afiac,
EKTITWOEIC KAl ETIOTPOYEG Kal HETA ThV ammdAsiyn Twy TWARoEWY HeTAlV Twy eTaipeiwv Tou Opidou (evBoeTaipikéG ouvaAAayég).

Ta é00da amé MwAAceI¢ ayaBwv avayvwpilovral 6Tav onpavTikoi Kivduvol Kal Ta o@éAn TTOU TTPOKUTITOUV aTtd ThV KUpIOTATA TWV
ayaBwv éxouv petapiPpaoctei otov ayopdoTh (ouvABWC pe TV Tapddoon kai Tv amodoxf amd Tov MeAATn) Kal n ciompaln Twv
anaiThoswy civar oxeddv eaopahiopévn. Ta é00da améd Tapoxh UTpeoiwv avayvwpilovrdl aThv Tepiodo TOU TApEXOVTAl Ol
uTthpeaieg, de Pdon To oTAdI0 OAOKARPWONG TG OUYKEKPIUEVNG UTNPECIAC WC TO00OTO TWV OUVOAIKWY UThpediwy Tou Oa
TapaocxOouv.

Ta ¢00da améd Tokoug avayvwpilovTtal Pdoel XpoVvIKAG avaAoyiag Kai He TNV XpNon Tou TpaypaTikoU AEITOUpYIKoU ETTITOKIOU.

Ta pepiopara, avayvwpifovral wg é0oda, 6Tav BepeAibveTtal To dikaiwpa giompahc Touc.

‘E€0da

Ta £€0da avayvwpilovTal aThv KatdoTtaon AmoTteAcopdtwy XpAonhg oe dedouAcupévn Pdon.

2.20 MicBwoseig

O1 pioBwoeic mayiwv émou o ‘OpiAog diatnpei ouaidoTIkd 6AoUC Toug KIVAUVOUC Kdl Ta 0@EAN TTOU TTPOKUTITOUV ATt Thv KuploThTd
€vOG aToixeiou, BewpolvTal wg XpnHaTodoTikéG HioBwoelg. O xpnuaTodoTikEG HIoBWOoEIC KeaAalomoloUvTal KATd Thv évapfn Thg
pioBwong oth xaunAdtepn afia petal tng eVAoyng afiac Tou Tayiou oToixeiou Kai ThG TdpoUoa¢ afiac Twv eAdxioTwv
pioBwpdtwy. KdBe pioBwpa emipepiletal HeTall TG UTTOXPEWONG KAl TWV XPNHATOOIKOVOUIKWY £€63WY £TOI WOTE vd ETTITUYXAVETAI
éva 0TaBepd EMITOKIO OTO UTTOAOITIO TNG XPNHATOOIKOVOUIKAG uttoxpéwong. O1 avTioToiXeg UToxpewaoeig amd piodwyara, HeTd Thv
agaipeon  XpnUATOOIKOVOUIKWY  €€68wyv, TepiAaupdvetal oTIC AoiméC  pakpoTipdOeopeg umoxpewoelg. To  pEPOC TG
XPNHATOOIKOVOHIKAG damdvng Tou agopd ge Tokoug emipapUvel Tnv Katdotaon AmoTeAeopdTtwy XpAong katd Th HioBwTIkA Tepiodo
£€T01 WOTE va TPOKUTITEl €va oTaBOepd TepIodIKG €MITOKIO OTO UTOAOITTO TNG UToxpéwong yia kdOe mepiodo. Ta mayia mou
ATMOKTWVTAl PE Th HEBOBO TNG XpnUATodoTIKAG HicBwong amoaPévovral oTn HIKpdTEpN Tepiodo peTall Tng weéAiung JwWAG Twy
mayiwv Kkai Tng didpkelag Tng HicBwaong.

MicBwoei¢ mayiwv 6Tou ouciacTikd 0Aol ol Kivduvol Kal Ta oéAn TToU TTPOKUTITOUV aTtd Thv KUPIOTNTA VO aToixeiou diatnpolvTai
amd Tov ekpIoBwWTH, BcwpolvTal We AsIToupyikéG pioBwoelg. O TAnpwEC TToU yivovTdl yid AsiToupyikég pioBwoeig (Helwpéveg atmd
TUXOV KivnTpa Tou TpoopépOnkav amoé Tov ekpicBwTh) Paplvouv Tnv Katdotaon AmoteAcopdtwy Xpnong He aTaBepn péBodo kard
Th didpkela TG HicBwong.
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2.21 Aiavopn Mepiopatwy

H &diavoun pepiogdtwy Kataxwpeitar oTic Oikovopikéc Kataotdoeic w¢ umoxpéwon otnv mepiodo katd thv omoia n Tevikh
2 uvéAeuon Twy MeTdXWV gyKpivel Th diavopn.

2.22 Tlapaywya Xpnuatooikovopika TTpoidvra

Ta mapdywya xapaktnpilovTal Katd TNV huepopnvia ocuvayng Tng ocuvaAAaync amd tov Opiho we avtiotadpioeig cite ebAoyng afiag
anaiIThoewg, umoxpéwong R Oéopeuong (avmiotdBpion elhoyng aiag), eite moAU mOaviv TPoPAeTONEVWY  ouvaAAaywv
(avTioTdOpion TapeIakwy powv).

AoyioTiky yia Ta Tlapdaywya Xpnuartooikovopika TTpoiévra: Ta mapdywyd XpnpATOOIKOVOUIKA TPOidVTA KATAXwpoUvTal dpxIKd
otnv Kardotaon OikovouikAg @€ong 0To KOGTOG Kal aTh CUVEXEld amoTigoUvTal athv eUAoyn afia Toug. AAAayég aTthv eUAoyn aia
OTIOIOUBATIOTE TAPAYWYoU TPOiGVTOG Tou Oev UTAyeTal oTnV avTioTABOUIOTIKA AoyIOTIKA KataxwpoUvTal othv Katdotaon
AmoTeAeopdTwy Xphong.

O Ouihoc kataypdegel katd Tnv olvayn Twv ouvaAlhaywv Tnv oxéon petall oToixeiwv avTioTdduiong Kair avrtioTaduiopévwy
oToIXEiwv KABWC Kal Tnv oTpdThnyikA Biaxeipiong Tou oxeTikoU KivdUvou. Katd Thv oUvayn Thg oUuPachc Kai ot ouvexA
JeTayevéaTepn Pdon Kataypd@eTal N eKTiUNON OXETIKA HE TNV UYNAR amOTEAEOUATIKOTNTA ThG aAvTIoTABWIoNg T60O vid TIG
avTioTaByioeig eUAoyng afiac 600 Kai yid TIC avTIoTABUIOEIC TAUEIAKWY pouv.

Yrohoyiopdc EUAoyng Afiac: H amotipunon Toug othv gUAoyn alia avaAUetar otn Znpeiwon 11 evs o1 petaPoAéc oTo amoBepaTiko
avTioTdduiong ota idia kepdAaia avagépovtar otnv Znyeiwon 14,

e AvriotdOuion elhoync afiac: O1 petaPoAéc othv elhoyn aia Twv Tapdywywv TPOIOVTWY Td oTroid TpoodiopilovTdl wg
avTiotadiosic HeTaPoAwyv oThv cUAoyn aia avTioTaBuiopévwy oToixeiwy, KataxwpoUvrtal otnv Kardotaon ATmoTeAeopdTwy
Xphong 6Twe Kai o1 peTapoAég otnv eVAoyn afia Twv avTioTaBuiopévwy aToIXEiwv o1 omoieg amodidovTal oTov KivBuvo Trou
avTioTaduileTal.

e AvTioTaOMIon Tapelakwyv powv: H amoTeAsopatikh avahoyia ThG HETAPOAAC oThv eUAoyn afia Twv Tapaywywv Tou
TpoadiopifovTal wg péaa avTioTdOUIong HETAPOAWY OTIC TAUEIAKEG POEC, KATAXWPEITAI 08 amoOepaTtike Twy 18iwv Kepaiaiwy.
To képdog A n nuia TG PN amoTeAsouaTIKAG avaAloyiag kataxwpeitar othv Katdotaon AmoteAeopdTwy Xpnong. Ta mood mou
KaTaxwpoUvTal w¢ amoBenaTiké ata idia kepdAaia, yeTagépovrtar otnv Kardotaon AmoTeAsoudTwy XpAong oTig epiddoug Tou
To avTioTaduiouévo oToixeio emnpedler Ta KEPAN N TI¢ CnNUieg. ZTIC TMEPIMTWAEIG AVTIOTAOUIONG TTPOPAETTOUEVWY HEAAOVTIKWY
ouvaAAaywy, ol 0TToiE¢ KATAARYoUV oTNV avayvwpion evog pn VopiopdaTikoU aToixeiou (T.x. améBepa) i utoxpéwong, Ta képdn K
ol {nwég mou eixav KataxwpnOei ota idila KepdAdia pETAQEPOVTAI OTO KOOTOG KTACEWG TOU TPOKUTITOVTOG HNn
XPNHATOOIKOVOHIKOU TTEPIOUCIAKOU aTOIXEIOU.

OTtav éva péoo avtioTdOuiong AAyel R TwAeital, A 6Tav pia oxéon avTiotdOuiong dev TAnpei, TAéov, Ta KpITApIA ThG
avTIoTaBUIOTIKAG AOYIOTIKAG, Ta cuoowpeupéva ota idia kepdAaia képdn A CnUIEC TTapapévouv W amoBepdTIkG Kal HeTagépovTal
othv Katdotaon AmoTteAcopdTwy Xphong, 0tav To avTtiotabpiopévo oToixeio emnpedlel Ta képdn A TIg NUIEC. Z TNV TrEpiTTWON
ThG avTioTddOuiong Hiag TPoPAETTOpEVNG HEAAOVTIKAC ocuvaAAayAg, h omoia dev avapévetar mAéov va Tpaypdrtomoinfei, Ta
ouogowpeupéva oTa idia kepdAaia képdn N Cnpiéc peTagépovral oThv Katdotaon AmroTeAsopdTtwy XpAong.

3. ZHMANTIKEZ AOrIZTIKEZ EKTIMHIEIZ KAI KPIZEIZ THxX AIOIKHIEQEL

O1 eKTIPAOEIC Kal ol Kpioelg TnG dioiknong emavefetdlovral Siapkwe Kai Pacifovral ot 10Topikd dedopéva kal TTPoodoKisC yid
HeAAOVTIKA yeyovoTa, TTou KpivovTal eUAoyeg aUpwva e Ta 1oxUovTd.

O Ouihoc mpopaivel 0e eKTIUAOEIC KAl TAPAdoxEC OXETIKA pe TRV e€EAIEN Twv peAAovTIKWY yeyovoTwy. O1 eKTIUACEIC Kal
TapadoxX£C ToU EVEXOUV ONUAVTIKO KivOUVO vd TIPOKAAEOOUV OUCIWSEIC TIPOOAPUOYEC OTIC AOYIOTIKEG AfieC TWV TEPIOVOIAKWY
OTOIXEIWV KAl TWV UTIOXPEWOEWY O0TOUG ETTOUEVOUG 12 pAveg €xouv wg e€NG:

ExkTipwpevn awopciwon tng umepaliac: O éAeyxoc amopciwong tne afiac Tng umepaiac vivetalr oe eTAola Pdon oUpgwva Pe TN

AoyIOTIKA TOAITIKA TIou TteplypdgeTal othv Znueiwon 7. O1 avaktAoipeg afie¢ Twv povdadwv 3dngioupyid¢ TApeldkwy powv

TpoodiopiovTtal ye pdon Tnv afia xphoewg autwyv. O1 uoAoyiapoi Tng afiag xpAong amaiTolv Thv XpAon eKTIHACEWY. AKOua Kai av

n avaBswpnuévn eKTipnon Tou HIKToU TepiBwpiou katd Thv 31 Askepppiov 2009 Atav katd 10% xapnAoétepn i To avaBewpnuévo
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EKTIHWHEVO TIpo Pdpou TTPoeopANTIKS eTITOKIO ATav KaTd 10% uynAdTepo amd auTtd Trou ekTiud o Opihog, dc Ba xpeialdTav vd yivel
amopeiwaon Thg umepadiag.

Bopoc eloodnpartoc: O Opihog umdkeITal oc @opoAdynon oc didgpopec XWPEC Kdl aAmaiTeiTal Kpion yid Tov TPoodiopiohd Thg
TPOPAEYNC via 9opo €loodnpaTog. Ymdpxouv ToAAEG ouvaAAayéG Kal UTTOAOYIOUOI Yid TOUG OTT0ioUG 0 TEAIKOG TPpoadiopiouos Tou
popou eival apépaiog. O OpiAog avayvwpilel UTTOXPEWTEIG ATTO AVAUEVOHEVOUS ®opoAoyIkoUG eAEyxoug, PAoel eKTIURCEWY Yid To
£dv Oa Tou emIPANBoUV eTitAéov popol. Edv To TeAIkS amoTéAeaud Tou eAEyxXou eival 1aPopeTIKO ATd To APXIKWCE avayvwploBév, n
diapopd Oa emhpedoel Tov eOpo £100dAKATOC Kal TRV TTPOPAeyn via avaPpaAAdpevn popoAoyia TnG TTepIddou

4. A1AXEIPIZH XPHMATOOIKONOMIKOY KINAYNOY
4.1 TTapayovTeg XpNHATOOIKOVOUIKOU KivOUVoU

O Ouihog eKTiOeTal o€ ApKETOUG XPNHATOOIKOVOUIKOUC KIvBUVOUG OTTwg KIvdUvoug ayopdc (HeTaPoAéG ae ouvaAAaypaTIKEG 100TIYIEG,
EMITOKIA, TIMEG AYOPWYV), TIOTWTIKG Kivduvo, KivBuvo peuaToTNTAG, Kivduvo Tapelakwy powv Kai Kivduvo gUAoyng aiag améd
deTapoAéc emiTokiwv. To yevikdé Tpoypappa diaxeipiong KivdUvwy Tou Opihou eoTialetal otTn pUn TPOPAEYINOTATA TWV
XPNHATOTIOTWTIKWY ayopwyv Kai emdIWKEI va eAAXIOTOTOINCEI ThV evEEXOUEVN dPVNTIKA TOUG €Tidpachn oTn XPNHATOOIKOVOUIKA
an6doon Tou. O OpiAog xphoipoTolei Tapdywya XpNHATOOIKOVOUIKA TTpoiovTd, 6TTwe TpoBeoliakd cupPoAaia ayopdc aAoupiviou pe
OKOTIO va avTioTaduioel Thv €KOEOR TOU 08 OUYKEKPIPEVOUG KIVOUVOUG.

H Siaxeipion KivéUvwy SIEKTTEPAIVETAI ATTO TNV KEVTPIKA uTthpeaia Siaxeipiong diaBecipwy, n omoid AEITOUPYEi HE OUYKEKPIUEVOUG
KAVOVEC TToU €X0UV eyKpiBei amd To AloiknTikd ZupPoUAio. H KevTpikh utthpeoia Siaxeipiong 81aBeoipwy Tpoodiopilel, ekTIpd Kai
avTioTaBilel Toug XpnHATOOIKOVOHIKOUG KIVEUVOUG O€ cuvepydadia He TIC UTThPETieC TTou avTiHeTwi{ouv auToU¢ Toug Kivduvoug. To
AioiknTikd ZuppoUAio Ttapéxel odnyieg Kal KaTeuBUVOEIG yid Th YeVIKA Siaxeipion Tou KivBUvou KaBwg Kai e18IkéG odnyieg yia Tnv
dlaxeipion OUYKEKPIHEVWY KIVOUVWY OTTWG 0 cUVAAAQYHATIKOC KivOUVOG, 0 KivOUVOC ETTITOKIOU KAl 0 TIOTWTIKOG KivOuvog.

Kivduvog ayopdcg

e YuvaMaypatikog Kivduvog: O Opihoc dpaocTtnplomoicital d1eOVWC Kal KATd ouvémeld eKTiBeTal e ouvaAAayudTiko Kivduvo
évavTi Kupiwg Tou doAapiou ApepIKAC, To oToio kaBopilel TNV TIPA ayopdc ThG PACIKAC TPWTNG UANG, TOU dAoUHIviou.

TMa tnv diaxeipion Tou ouvaAAayparikoU KiveUvou Twv emi Wépoug povddwv Tou OpiAou, cuvdmTovTal cuppoAaia HEAAOVTIKAG
eKTTARpWONG ouvaAAdypaTog, Héow Tou KEVTPIKoU THApaTog diaxeipiong diaBeaipwy Tou OpiAou, To oToio aTn cuvéxela €xel Thv
gudlvn Siaxeipionc The kaBaphc Béong oe kaBe éva amd Ta Eéva vopiopdta XpnolHOTIOIWVTAC OUMPOAdId HEAAOVTIKAC
eKTTARpWONG pe e§wTepikoUG avTiouuParAdpevoUG.

INa okomoU¢ TAnpoedpNonG kaTtd Topéa dpaoThpldTNTac, KABe Hovdda Tou Opihou xapakThpilel Ta oupPoAaia TTou yivovTal He To
KeVTPIKO THApa diaxeipiong diaBeoipwyv Tou Opidou w¢ avrioTaBuiosic eUAoyng aliac A avTioTaBuiosIC Tapelakwy powyv. Ze
emimedo Oupidou, Ta oupPoAaia PEAAOVTIKAC eKTTARPWONG ouvaAAdypartog pe e€wTepikoUg avTioUUPaAAduEvouUG XapakThpilovTal
w¢ avTioTaBuiosic ouvaAAaypaTikoU KivOUVoU OUYKEKPIHEVWY HEAAOVTIKWY ayopwyv aAoupiviou.

e  Kivduvoc TipRc: O ‘OpiAog eKTiOeTdl oe KivOUVO OUVEXWY HETAPOAWY TIHWY TWV TPpWTWY VAWV (UéTaAAo). H diaxeipion Twy
KIVOUVWY auTwy yivetal ge cuppoAaia HeAAOVTIKAG eKTTARpwONG.

e  Kivduvoc emitokiou: Ta £00da Tou OpiAou KABWC Kail o1 AEITOUPYIKEG TAUIAKEG PoéC Eival oe HeydAo PaBuéd avefdpTnTeg amd
TIC 3IAKUPAVOEIC ETITOKIWY aThvV ayopd 310TI o OpIAog dev d1aBETel dAAa £VTOKA TTEPIOUCIAKA OTOIXEId EVEPYNTIKOU EKTOG aATO
TIG KaTaBéoeIg OYewe Kal TIG PpaxumpdBeaueg TpoBeapiakég kaTaBéaoeig.

e ThioTwTikGg Kivduvog: O TIOTWTIKOG KivOUVOG amoppéel amd Ta HeTPnTd Kai Tadeiakd diaBéoipa kabBwg emiong kai améd
TIOTWTIKA éKOeon g€ TTeAdTEG, ouUTTEPIAQUPAvVOVTAG EKKPEUEIC aTaITAOEIC Kal DEOUEUNEVEG auvaAAayEég.
Fa Tpdmelec Kar Aoimtd XpnuaTooikovopikd 13pUpara, yivovral amodektd povo éoa mpoépxovTtar amd avefdptnrta agioAoynuéva
10pUKaTa UYNAARC TToI6TRTAG TTioTWOonN.
Ia Toug meAdTeg, o Opihog €xel Beomioel kal epappdoel apxEG He TIG omoieg diaopaAifel 0TI oI TWARCEIG YivovTal KUpiwg o€

TEAATEC HE KAAO TIIGTOANTITIKO 10TOPIKO.

O ciompakTéol eUTTOPIKOi  Aoyapiaopoi TepiAdupdvouv Kupiwg amaithoeic amé peydAoug Opihoug etaipiiov. O ‘Opihog
TapakoAouBei CUVEXWG TNV OIKOVOUIKA KATAGTACH TWV 0QEIAETWY TOU.

Epoéoov kpivetal amapaitnto o "OpiAo¢ ouvdmTel dopahioThpia oupPpoAdia KAAUYNG TIOTWTIKWY KIvaUvwy. H xopfAynon TioTwaong
eAEYXETAI PEOW TIOTWTIKWY OpiwY Kal £QAPHOYAG OUYKEKPIMEVWY Opwy. TEAOG, YId OUYKEKPIHEVOUG TIOTWTIKOUG KIVOUVOUC
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yivovTal KatdAAnAec TTpoPAEYeIC via evOexOUeVEC amwAelec Adoyw atropeiwong. 2To TEAo¢ TnG Teptodou n dioiknon Tou OpiAou
€KTiPNOE 0TI d€v UTTAPXAV 0UCIACTIKOI TTIGTWTIKOI Kivduvol, ol oTroiol va pnv €xouv AdN kaAuwBei amd TTpoPAEYEIC via eTTIoPaAEic

amaiThoeIC.

Kavéva mioTwTikd dplo dev emepdoTnke KaTd Th SIdpKEId TG Ttdpolodg Xphong Kai n dioiknon dev avapével {npieg amé tn pn
eMiTEVEN TS ATTOJOTIKOTNTAC AUTWY TWV QOPEWY.

O Ouihog €xel ONUAVTIKEC OUYKEVTPWOEIC TIOTWTIKOU KIVOUVOU avagopikd [e Td Tauidkd utdAoiTta ol oTroie¢ avaAlovTal oTov

TApAKATW Trivaka:

Tpanelikég TomoBeTNOEIC

TTioToANTITIKA

(o€ x1A1dde¢ eypw)

Mn 31a8é01un

Zivoho

Tpanelikég Aaveiopdc

TTioTOANTITIKA

(o€ XIAI1dOEC eUpW)
BBVA
Zivoho

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
31/12/09 31/12/08 31/12/09 31/12/08
3.033 6.680 3.033 6.680
79.900 92.763 - 145
7 12 7 12
2 1 2 1
82.942 99.456 3.042 6.838
O OMIAOX H ETAIPEIA
2009 2008 2009 2008
31/12/09 31/12/08 31/12/09 31/12/08
64 315 - -
64 315 - -

* T 0pewva pe Thv ev 10X0 aTic 10/3/10 aiohdynon tng Standard & Poor's

e  Kivduvog peuotéTnTag: O Kivduvog peuoTdTnTag diathpeital oe XaphAd emimeda, diathpwvtag emapkn diaBéoiya kai dueoa
PEVUOTOTIOIRGINA XPEdYPAPA Kl UTTApEN TIOTWTIKWY opiwv yia XpnuarodoThon.
H xpoviki avdAuon Twv TAUEIAKWY E£KPOWV aVAPOPIKA HE TIG XPNHATOOIKOVOUIKEG UTIOXPEWOEIG ATEIKOVICETAI OTOV TAPAKATW

Tivaka:

Tnv 31/12/09
(moad oe x1AIdde¢ Eyow)

TTpounBeuTtéc

Xphuatooikovouikd TTapdywya

Tpamelikd Adveia

Aaveakh uttoxpéwon oe Zuvdedepévn Emixeipnon
Noimtég Ymoxpewoeig

ZUvoho Yrnoxpewoswv

Tnv 31/12/08
(moad e x1AIddE¢ Eyow)

TTpounBeuTtéc

Xphuatooikovopikd TTapdywya

Tpamelikd Adveia

Aaveakh uttoxpéwon oe Zuvdedepévn Emixeipnon
Noimtég YToxpewoeig

ZUvoho Ymoxpewoswyv

O OMIAOZ H ETAIPEIA
Evrég MeTalu MeTalu Tépav Evrég MeTalu MeTalu Tépav
1 évoug | 1-2 eTwv | 2-5 etiv | B eTiv 1 évoug | 1-2 eTwv | 2-5 etiv | 5 eTwv
42.449 - - - 14.497 - - -
64 - - - - - - -
- - - - 20.000 - - -
8.572 39 - - 5.407 - - -
51.085 39 - - 39.904 - - -
O OMIAOZ H ETAIPEIA
Evrég MeTalu MeTalu Tépav Evrég MeTalu MeTalu Tépav
1 étoug | 1-2 eTiov | 2-5 eTiv | 5 eTiav 1 étoug | 1-2 eTiv | 2-5 eTiv | 5 eTwv
75.567 - - - 33.902 - - -
8.730 1.924 - - 8.730 1.924 - -
251 64 - - - - - -
- - - - 13.000 - - -
8.806 668 - - 5.062 668 - -
93.354 2.656 - - 60.694 2.592 - -
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4.2 Tlpoodiopiopdc Twv cUAdywv a€iwv

H ovouaoTiki afia peiov TPOPAEYEIG vIa ETICQPAAEIEG TWV EUTIOPIKWY ATIAITACEWY EKTIUATAI OTI Tpooeyyilel TV TPAYUATIKA TOUG
afia. O1 payuaTIkEC afieC TwWV XPNUATOOIKOVOUIKWY UTIOXPEWOEWY yid OKOTIoUG €U@AVIOAC TOUG OTIC OIKOVOUIKEC KATAOTACEIC
umoAoyiCovtal e Ppdon Tn mapoUoa afia Twv HEAAOVTIKWY TAUEIOKWY powv TToU TIPOKUTITOUV dTd OUYKEKPIMEVEG OUUPAOEIC
XPNOILOTIOIWVTAC TO TPEXOV ETITOKIO TO 0Troio cival d1aBéaipo yia Tov OpiAo yia Th XpAon TapOHoIWY XPNHATOTHIOTWTIKWY HECWV.

4.3 Aiaxeipion kepaAaiouxikoU Kivduvou

O1 atoéxor Tou Opihou Katd Tn diaxeipion Tou KepaAdiou gival va 81ac@aAiogel ThV IKAvOTNTA TOU OWiAOU va ouvexioel va UTApXEl
OIKOVOUIKA OVTOTNTA Kai oTo HéAAov yid va eivar oe Béon va Tpoopépel amodooeiC OTOUG HETOXOUC Kai o@éAn yia 6Aoug Toug
eUTTAEKOUEVOUC Kal va diaThphoel Hia KaTdAAnAn kepaAaiakn Soun yia va HeIoel To KOOTOG ToU KegaAdiou.

TTpokeiuévou va diathphoel A va TTpoodppodel Thy KepaAaiakh dodn, o OpiIAo¢ UTTopei va TpoodpHdoel To TTogd TWV HEPIOUATWY TTOU
TANPWYOVTAl OTOUC HETOXOUG, TNV amddoon Tou KEQaAdiou OToUG HETOXOUC, TNV €Kdoan VEWY UETOXWY N ThV TTPOOYUYH oc daveiopo,
kaBwg o OpiAog diatnpei xaunAo deiktn Eévwy mpog Idiwv Kepahaiwv.
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5. TTAHPOZOPHZH KATA TOMEA APAZTHPIOTHTAZ

O Ouihog €xel évav Topéa eTIXEIPNHATIKAG 3pdoTnPIOThTAG oTov KAGdo ouokeudaciag OTou Kai dpaoTnploToIEiTAl, AUTOV ThG
HETAAAIKAC ouokeuaaiag, kail Uo TopEic yewypagikAg Spaotnpidtnrac, The EAAGSoc¢ kai Tng Iomaviag.

Ta amoTeAéopata kaTd yewypdiko Topéd ATav we eEAC:

(moad o€ x1A1dde¢ Eypus) EAAAAA IZTTANIA ZYNOAO
1/1-31/12/09

2 UVOAIKEG HIKTEC TTWARCEIC avd Topéa 139.676 186.268 325.944
EvdocTaipikéc TWARTEIC (345) - (345)
KaBapé¢ TTwARoeig 139.331 186.268 325.599
MikTd Képdn 20.829 22.339 43.168
AeiToupyikd Képdn 12.180 15.472 27.652
MIKTd XpnpaTooikovopikd (¢€0da)/écoda (439) 600 161
EvdocTaipikd xphuatooikovopikd (§€0da)/écoda 403 (403) -
KaBapd xpnuatooikovopikd (¢€oda)/écoda (36) 197 161
Képdn npo wopwv 11.741 16.072 27.813
dopol (3.875) (5.596) (9.471)
KaBapa Képdn 7.866 10.476 18.342
(mood o€ x1A1dde¢ Eypwr) EAAAAA IZTTANIA ZYNOAO
1/1-31/12/08

ZUVOAIKEG HIKTEC TTWAROEIC avd Topéa 148.163 188.852 337.015
EvdoeTaipiké¢ TWAROEIG (1.066) - (1.066)
KaBapég TTwAhoeig 147.097 188.852 335.949
MikTd Képdn 19.030 23.672 42702
AeiToupyikd Képdn 8.386 15.790 24.176
MiKTd xphuartooikovopikd (€0da)/écoda (1.591) 3.145 1554
EvdoeTaipikd xphuartooikovopikd (£€o0da)/écoda 1590 (1.590) -
KaBapd xpnparooikovopikd (£€oda)/éooda 1) 1.555 1.554
Képdn mpo @opwv 6.795 18.935 25.730
Bopol (1.585) (5.697) (7.282)
KaBapa Képdn 5.210 13.238 18.448

MeTapipdosic kai ouvaAAayéc peTall Topéwv TPAYUATOTIOIOUVTAI HE TIPAYHATIKOUC €UTTOpIKOUG Opoug Kal oUvORKeg, oUpgwva pE
auTd Tou 1oXUouV yia ouvaAAayég pe TpiToug.

Ta mepIouoiakd aToIXEid Kal 0l UTOXPEWOEIG TWV TOHEWY £XOUV WG eEAG:

(moad o€ x1A1dde¢ Eypu) EAAAAA IZTTANIA ﬂpooapfuovéc Z0voho
Evornoinong

31 Ackepppiov 2009

2 0voho EvepynTikoU 174473 187.853 (91.119) 271.207
Z0voho YToxpewoswy 56.633 56.843 (20.005) 93.471
31 Ackepppiov 2008

2 0voho EvepynTikoU 173.504 194174 (84.257) 283.421
Z0voho YToxpewoswy 76.883 73.640 (13.143) 137.380

Ta Teplouaiakd oToixeia Twy Topéwyv TepIAAUPAVOUV KUPIWG evowpdara Trdyid, duAd TepIouaiakd aToixeid, amoBépara, amaiTAoeIg
kai diaBéaipa.

O1 UTIoXPEWOEIC TWV TOHEWY TTEPIAAUPAVOUV TIC AEITOUPYIKEC UTIOXPEWDEIC.
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6. ENZOMATA TTArTA TTIEPIOYZIAKA ZTOIXEIA

O OMIAOZ H ETAIPEIA
Mneda Mnxavipara Egonl\wuég: Akivnt/oeic Mmneda Mnxavipara Egonl\wuég: Akivnt/oeic
. . , MeTagopika , , MeTagopika , ,
(moad e x1AIdde¢ Eyow) & & Méoa & umd Zivoho & & Méoa & umd Zivoho
Kripia Eykaragraoeig ErimAa ekTéAEON Kripia EykaraoTdoeig EmimAa ekTéAEON
Tnv 1 Iavouapiou 2008
Agia Kthong 20.147 121,994 25.043 4038 171222 13.236 50.780 2.260 326 66.602
ZUOOWPEUNEVEG ATTOOPETEIC (6.729) (83.633) (15.932) - (106.294) (4.321) (37.645) (2.102) - (44.068)
KaBapn avaréapeotn afia 13.418 38.361 9.111 4.038 64.928 8.915 13.135 158 326 22.534
TTepiodog wg 31 Aekepppiov 2008
Avanéopeotn afia 01/01/2008 13.418 38.361 9.111 4.038 64.928 8.915 13.135 158 326 22.534
TTpooBhkeg - 18.834 4225 3 23.062 - 336 - 3 339
MeTagopég - 3.678 360 (4.038) - - 326 - (326) -
Amoopéoeig TTepiddou (618) (7.746) (1.821) - (10.185)  (408) (2.460) (56) - (2.924)
Meiwoeig oe afia kThong - - (63) - (63) - - - - -
MewoeIg ouoowpeUpévWY amooPEoewy - - 63 - 63 - - - - -
KaBaph avandopeorn afia 31/12/08 12.800 53.127 11.875 3 77.805 8.507 11.337 102 3 19.949
Tnv 31 Ackepppiov 2008
Agia Kthong 20.147 144 506 29.565 3 194221 13.236 51.442 2.260 3 66941
TUOOWPEUPEVEG ATTOOPETEIG (7.347) (91.379) (17.690) - (116.416) (4.729) (40.105) (2.158) - (46.992)
KaBaph avaréopeotn aia 12.800 53.127 11.875 3 77.805 8.507 11.337 102 3 19.949
TTepiodoc we 31 Aekepppiov 2009
Avanéopeotn afia 01/01/2009 12.800 53.127 11.875 3 77.805 8.507 11.337 102 3 19.949
TTpoaBrkeg - 1.288 1.307 974 3.569 - 101 - 974 1075
MeTagopég - 3 - 3) - - 3 - 3) -
Amoopéoeig TTepiddou (620) (7.583) (2.337) - (10.540) (408) (2.278) (30) - (2.716)
Mewoeig og aia KTAONG - (1.391) (275) - (1.666) - (1.391) (275) - (1.666)
MeIwoeIC oUToWPEUPEVWY aTTooPETEWY - 982 253 - 1235 - 982 253 - 1235
KaBapn avanéopeotn afia 31/12/09 12.180 46.426 10.823 974 70.403 8.099 8.754 50 974 17.877
Tnv 31 Ackepppiov 2009
Agia Kthong 20.147 144.406 30.597 974 196.124 13.236 50.155 1.985 974 66.350
ZUOOWPEUNEVEG ATTOOPETEIC (7.967) (97.980) (19.774) - (125.721) (5.137) (41.401) (1.935) - (48.473)
KaBaph avandopeotn aia 12.180 46.426 10.823 974 70.403 8.099 8.754 50 974 17.877

Acv ugioTavrar epmpdypara Pdpn i Twy Tayiwy.
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7. AYAA TTEPTOYZIIAKA ZTOIXEIA

O OMIAOZ H ETAIPEIA
, . Aoyiopikéd , Aoyiopikéd
(roct e xudSec o) Teowawara  vuepefise UL g Towawaa TR e
avanTtugn avanTtugn
Tnv 1 Iavouapiou 2008
Atia Kthong 364 51.008 1.015 52.387 364 1.015 1.379
T UOOWPEUPEVEG ATTOOPETEIG (354) (20.403) - (20.757) (354) - (354)
KaBaph avandopeotn aia 10 30.605 1.015 31.630 10 1.015 1.025
TTepiodog wg 31 Aekepppiov 2008
Avanéopeotn afia 01/01/2008 10 30.605 1.015 31.630 10 1.015 1.025
TTpooBhkec 282 - - 282 282 - 282
MeTagopég 1.015 - (1.015) - 1.015 (1.015) -
Amoopéoeic TTepiddou (265) - - (265) (265) - (265)
KaBaph avandopeorn afia 31/12/08 1.042 30.605 - 31.647 1.042 - 1.042
Tnv 31 Ackepppiov 2008
Agia Kthong 1.661 51.008 - 52.669 1.661 - 1.661
T UOOWPEUNEVEG ATTOOPETEIG (619) (20.403) - (21.022) (619) - (619)
KaBaph avandopeotn aia 1.042 30.605 - 31.647 1.042 - 1.042
TTepiodoc we 31 Aekepppiov 2009
Avanéopeotn afia 01/01/2009 1.042 30.605 - 31.647 1.042 - 1.042
Amoopéoeig TTepiodou (262) - - (262) (262) - (262)
KaBaph avaréopeotn afia 31/12/09 780 30.605 - 31.385 780 - 780
Tnv 31 Ackepppiov 2009
Agia Kthong 1.661 51.008 - 52.669 1.661 - 1.661
ZUOOWPEUNEVEG ATTOOPETEIC (881) (20.403) - (21.284) (881) - (881)
KaBaph avaréopeotn aia 780 30.605 - 31.385 780 - 780

‘EAeyxoc¢ amopciwong unepaliag

H umepalia n omoia TPoKUTITEI KATA TV £vOTIOiNGN ETMIXEIPACEWY TTOU TTpoEpXovTal amd e€ayopd, £XEl KaTauepioBei oTIG akdAouBeg
povadeg dnuioupyiac Tapiakwyv powv (MTP) avd yewypd@ikh TEpIoxXh Kail Topéd ETTIXEIPNUATIKAC dpaoThpIdThTAG:

Yroéhoio urepaliac (ava yewypa@iki weploxn)

(moad oe xi1A1ddeg eyowr) 2009 2008
Iomavia 30.605 30.605
Zuvoho 30.605 30.605

YroéAoio urepaliac (ava dpaotnpiéTnTa)

(moad oe xi1A1dde¢ eyow) 2009 2008
MeTaAAIkA ouokeuaaoia 30.605 30.605
Zuvoho 30.605 30.605

H avakThoiun aia piag povddag dnpioupyiac Tapiakwy powv kabopiletar olppwva pe umohoyiopd The afiag xphocwg tng (value in
use). O umoAoyIOHOG auTAC XpnoidoTToIEl TTPOPAEWEIC TAMIAKWY POWV TIOU TTPOKUTITOUV aTtd 0IKoVouikoUg TTpoUToAoyiopoUg o1 oTroiol
€xouv eykp1Bei amd Tnv d1oiknon Kal KAAUTITOUV TPIETA Trepiodo.

TTapakdTtw avagépovTal ol KUpIEC TTapadoxéc Tou uioBeThBnkav amd tn Aloiknon yia Tov UTTOAOYIOHS TWV HEAAOVTIKWY TAUIAKWY
powyv, Ttpokelpévou va dievepynBei éAeyxoc amaliwong umepaiag oTig povddeg dhuioupyiac Tapiakwy powv. H umepalia n omoia
TIPOKUTITEl KATA ThV €voTroinon E£TIXEIPAOEWY TIoU TpoépxovTdl améd efayopd, €Xel KATAUePIoOei OTIC aKOAoUBEC HovAdEC
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dnuioupyiac Tapiakwy powv (MTP) avd yewypdgikA TreploXh Kai Topéa emiXelphudTiKAC dpaotnpiéthtac. Ta mpoUmoAoyiaBévta
HIKTA Tep1Bwpia képdoug umoAoyilovTal oUPQwva HE Td HIKTA TTepIBWpIa TToU TTPayHdTOTIOINONKAY TO APEOWS TTPONYOUHEVO £TOG
Tipooaunuéva KaTd Thv Tpoodokwuevn PeATiwon amoédoonc.

KUpiec mapadoxég yia Tov umoAoyiopd The aiac xphoewc (value in use):
EmiTékio avaywyic oe tapovoa afia: 9.7%
AUEnon TTwAhoswy -

MIKTO TTepIBwpio 9,8%
PuBuog avamtugng oto dinvekég -

O umtoAoyIopOG TWV HEAAOVTIKWY TAUEIAKWY powV €YIve He Thv Tapadoxh 0TI oTroleadAToTe TANBWPIOTIKEG AUENTEIC ToU KOaToug Ba
avanpooapUogouV TIC TIHEC TTWANONG.

8. ZYMMETOXEZ TE ZYNAEAEMENEZ ETTIXEIPHZEIZ

H ETAIPEIA
(moad o€ x1AIdde¢ Eypu) CROWN BEVCAN
ESPANA S L.
Tnv 1 Iavouapiov 2008
Agia Emevduoswv 101.719
1/1/08-31/12/08
EmevdUoeigc Thv 1n Iavouapiou 2008 101.719
TpooBhkeg / (Meiwoeig) -
Agia EnevdUoewv Tnv 31/12/08 101.719
1/1/09-3/12/09
EmevdUoeig Thv 1n Iavouapiou 2009 101.719
TTpooBhkeg / (Meiwoeig) -
A€ia Enevdloewv Tnv 31/12/09 101.719

AvdAuon ZUpPHETOXWV:

H ETAIPEIA THN 31/12/09
Atia Karaotaong TlooooTd

Enwwvupia KéoTog Amopciwon Orkovopikiic Oéanc Xwpa Eykaraotaong TupmeToxtic
Crown Bevcan Espana S.L. 101.719 - 101.719 Tomavia 99,9999%
H ETAIPEIA THN 31/12/08
Enwwvupia KéaTo Amopeiwo Agia Kardoraong Xwpa EykardoTao Tooooré
M < oM n OikovoyIkhg Oéong pa Ty ne ZuppeTOXAC
Crown Bevcan Espana S.L. 101.719 - 101.719 Iomavia 99,9999%
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9. ATTOOEMATA

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008

(moad o€ x1A1dde¢ ypouw) 31/12/09 31/12/08 31/12/09 31/12/08
A 'Yheg & Aoimd AmoBépara 16.606 24.269 9.199 10.701
Tpoiévrta Etoipa & HuiteAl 8.352 9.778 6.194 7.515
Epmopelpara 1998 4758 158 255
TTpokatapoAég yia ayopd amoBepdTwy b1 124 b1 124
TTpopAéyeig amagiwong (740) (296) (740) (296)

26.267 38.633 14.862 18.299

10. TTEAATEZ & AOITIEZ ATTAITHZEIZ
O OMIAOZ H ETAIPEIA
2009 2008 2009 2008

(moad o€ x1A1dde¢ ypu) 31/12/09 31/12/08 31/12/09 31/12/08
TTeAdreg 32.846 22.854 17.721 20.706
TTeAdTec o€ kaBuaoTépnon 822 889 822 889
Meiov: TTpopAéyeig Emopaiwy TTeAaTwv (822) (886) (822) (889)
Emitayéc EiompakTéeg 4543 334 4541 334
TTeAdteg & Aoimég eUmopIKEC AmAITROEIG 37.389 23.191 22.262 21.040
Xpewoteg Aidgopol 1509 694 322 192
XpewoTteg - Anpéaoio 9.159 8.541 2.083 1.282
‘Eooda Xphoewc EiompakTéa 3 1 - 1
Bpax/oua ‘E¢oda Emépevwy Xphocwv 526 92 181 60
Noimtég Makpomp6Beopeg ATAITATEIG 627 484 348 205
Aoimég anaiThoeig 11.824 9.812 2.934 1740
Availuon Aoirlivv AraiTRoewy
Noimtéc MakpoTp6Oeopeg ATTaITAOEIG 1482 7.417 348 205
Noimtég Bpaxump6Beopeg ATaiThoeig 10.342 2.395 2.586 1535

11.824 9.812 2.934 1.740

O1 gUAoyeg aficg Twy TEAATWY Kal AoITTWY ATTAITACEWY gival ioeg HE TIC AoyioTIkEC Toug alieg.

O Ouidoc mapoudidlel onHAvTIKA OUYKEVTpWON TIWARCEWV o¢ PacikoU¢ TeAdTeg, Tou Opwe dev avTioToixi{eTal avdAoya oTiIg
anaithoeig ané meAareg otigc 31/12/2009 kai 31/12/2008.

O1 meAdreg mou epgavilouv avoixtd umdAoimta Thv 31/12/09 kar 31/12/08 8¢ 3iaBéTtouv dnuooiomoinuévo BeikTh TIOTOANTITIKAG
1IKavoTNTAC.

H 3i0iknon dev avapével npie¢ amd Tn pn ciompafn Twv UTOAOITWY TWY TEAATWY TéPAV AUTWY Yid TIG OTIoieC €XEl BIEVEPYROE!
TPOPAeYN.
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11. TTAPArQrA XPHMATOOIKONOMIKA MEZA

O OMIAOZ H ETAIPEIA
31/12/2009 31/12/2008 31/12/2009 31/12/2008

(mood o€ Xi1AdOE¢ £ypu) EvepynTiké | TTaOntiké | Evepyntiké | TTaOntiké | | Evepyntiké | TTa@nmiké | EvepynTiké | TTaOntikd
TTpoBeouiakda ouppoéAaia diampayuateUoipwy ayabuv 10.702 - - 10.654 10.702 - - 10.654
TTpoBeouiakd oupupoiaia ouvarAdypaTog 295 - - - 295 - - -
ZdvoAo TTapaywywv XpnuAaTOOIKOVOUIKWY HETWY 10.997 - - 10.654 10.997 - - 10.654
Heiov: MakpompdBeoyueg Oéoeig

TTpoBeouiaka oupupoiaia diampayuateUoipwy ayabuyv 7.844 - - 1924 7.844 - - 1924
TTpoBeouiakd oupupoiaia ouvarAdypaTog - - - - - - - -
Z0voho Makp/opwv Tapdywywv Xpnp/KOVOpIKWY HEowV 7.844 - - 1.924 7.844 - - 1.924
Z0voAo Bpax/opwv mapdywywv xpnp/Kovouikwy péowv 3.153 - - 8.730 3.153 - - 8.730

H eUAoyn aia Twyv Tapdywywyv XpnUATOOIKOVOUIKWY HEOWY TTou 31aKpdTWVTAl Yid avTIoTdBWIoN TAUEIaKWY 0pWY KATATdooovTal ¢
HakpoTip6Oeopa oToIxXeia evepynTIkoU Kal TaOnTIkoU av h umoAeitopévn epiodo Pl TN AREN Tou avTioTaOuiI{oHEVOU OToIXEioU
umtepPaiver Tou 12 pAveg kar oav PpaxumpoOeapo aToixEio EVEPYNTIKOU Kal TaBnTikoU av h mepiodog auTth gival HikpoTepn améd 12
HAvES.

INa 1o 2009, d¢v uTtdpxel Ph amoTeAEOUATIKA avaAoyia amd avTioTdduion Tapelakwy powyv, TTou va avayvwpileTtal ameuBeiagc oThv
KardoTtaon AmoteAeopdTwy Xphong.

Ta képdn kai o Tnuiéc mou agopolv TNV dATOTEAEOUATIKA avaAoyia Tng avtiotdOuiong avayvwpilovrar ota amoOeparikd
avTioTddOuiong kivduvwy othv Kardotaon TTpéoBeTou ZuvoAikoU Eicodfpartog. MetayevéoTepd Ta mood autd petagépovral oThv
KardoTtaon AmoTeAeoudTwy Xphong TIG Tepiddouc KaTd Ti¢ oTroie¢ h avTioTaBuiopevn mpoUmoAoyioBeioa ouvaldaynh emidpd aTta
amoTteAéopara pe e€dipeon TIC TEPIMTWOEIC OTToU To KEPBOG K h Inuid TrepiAauPdveTal oTo apxIko TTogd Tou avayvwpileTal yid Thv
ayopd amoBepdTwy. Ta mood autd avayvwpilovral TeAIKA 0TO KOGTOC TWANBEVTWY OTNV TePiTTwWon Twy amoBepdTtwy. Méoa oTn
xphon Tou éAne thv 31/12/09 mepiAfpBnkav aTo KdoTog TwANBévTwy Inuiéc amd TpoBeopiakh kdAuyn aioupiviou ool € 9.091
XIA. ka1 képdn amd poOeopiakh kdAuyn doAapiou TToooU € 400 x1A.(2008: Tnuiéc ahoupiviou 858 xIA, Tnuiéc doAdpiou 372 XIA.).

ZUppwva pe Thv Tpototoinon Tou ATTXA 7, via Thv xphon Tou 2009, n eTaipeia kai o "OuiAog TPETEI va YVWOTOTIOIRCE! TOV TPOTIO
kaBopiapol Thg eUAoyng agidg Twv XPNUATOOIKOVOUIKWY gpyaAciwv Trou mapouaidlovrtar otnv Kardotaon Oikovolikig @éong. Ta
povadikd xphHaToolkovolikd epyaAcia oe eUAoyeg aficc Tou €Xel N eTalpeia eival Ta TTdpdywyd XpnHATooIKOVOUIKA epydAcia TTou
avaAUovTal 0Tou¢ Tapdmdvw Tivakeg. Td XpNUATOOIKOVOUIKA auTd epydAcia emipeTpwvTal oto "Emimedo 2" Tng iepapxia Twv
gUAoywy aliwv omwe mepiypdpetal oto ATTXA 7. To "Emimedo 2" Twv eUAoywy aibv apopd oc sUAoyec aficc mou Pacilovrai ot
dcdopéva Trou eiTe dueoa eiTe éupeoa cival diaBéaipa oe evepyEG ayopéc.

12. TAMEIAKA ATAGEZIMA & ITOAYNAMA

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
(moad oe x1AIdde¢ Eyow) 31/12/09 31/12/08 31/12/09 31/12/08
Aiabéoipa (oTo Tapeio kai oe Tpameleg) 80.408 92973 508 358
BpaxumpéOeouec Tpanelikéc TomoOeTHOEIC 2.534 6.483 2.534 6.480
82.942 99.456 3.042 6.838

To péoo oTaBuiopévo emIToKIO Twy PpaxumpéOcopwy Tpamelikwy katabéoewv Thg ETaipeiag eivar mepimou 1,73% (2008:4,58%)
kai Tn¢ Iomavikhc Ouyatpikhic 1,18% (2008 4,5%)
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13. METOXIKO KEZAAAIO

H ETAIPEIA
ApiBpoC Atia Merloxwv
MeToxiv (o x1Madeg
EUpw)

Thv 1 Iavouapiou 2008 24.062.500 37.297
AUEnon MeToxikoU Kepahaiou - -
Tnv 31 Aekepppiou 2008 24.062.500 37.297
Tnv 1 Iavouapiou 2009 24.062.500 37.297
AUEnon MeToxikoU Kepahaiou - -
Tnv 31 Aekepppiou 2009 24.062.500 37.297

O ouvoAIKOC eyKeKkpipévog apiBudc petoxuwy civar 24.062.500 KoivéC ovolaoTikEG HeToxEG He ovoudoTikA afia €1,55 avd peToxh.
‘OAec o1 ekdoBcioeg peToxEC cival TARpwC kaTapePAnpéveg.

14. AOITTA ATTOOEMATIKA

TakTiké Aiagopa Apopohéynta ‘EkTakra AmoBeparika
(moad e x1AIdde¢ Eyow) AmnoBOeparikd YTn‘:p To AnoBeyarika (B) AmoBepartika EO'onng Zivoho
(a) ApTio (v) Atiac (3)

Tnv 1n Iavouapiou 2008 7.830 15.649 33.383 76 - 56.938
MeTagopd amd kaBapd képdog 291 - 366 - 657
ATtoTiunon mapaywywy oe VAoyn agia - - - - (8.010) (8.010)
Tnv 31n Aekepppiov 2008 8.121 15.649 33.749 76 (8.010) 49 585
Tnv 1n Iavouapiou 2009 8.121 15.649 33.749 76 (8.010) 49585
MeTagopd amd kaBapd képdog - - 1197 - - 1197
ATmoTiunon Tapaywywv oe eUAoyn aia - - - - 16.481 16.481
Tnv 31n Ackepppiov 2009 8.121 15.649 34.946 76 8.471 67.263

(a) TakTiké amoBeyarikéd

To TakTiké ATtoOcpatiké oxhuatiletar oUpowva pe Tic diatdeic The EAAnvikAc NopoBeaiac (N.2190/20, dpBpa 44 kai 45) katd
Tnv omoia Moo TouAdxioTov ico pe To 5% Twv eThoiwv KaBapwy (HETd @dpwWV) KePdWY, cival UTTOXPEWTIKO va HeTapepOei oTo
TakTikd ATToBepaTIkG HEXPI TO UWoC Tou va ¢Bdoel To £éva TpiTo Tou KatapAnpévou HeToXIkoU Ke@aAdiou. To TaKTIKO amoOepariko
UTropEi va xpnoidomoinBei yia kdAuyn Cnuiwv UeTd améd amégach The TAKTIKAG MeviKAC ZUvEAEUONG TWV HETOXWY, KAl WG €K TOUTOU
dev pmopei va xpnaipomoinOsei yia omoiodnmoTe dAA0 Adyo.

(BP) AgopoAdéynta amoBeparika

Ta agopoAdynta kai Ta £181IkWS @opoAoynBévTa amoBepaTikd oxnuatifovrar oUpgwva pe TI¢ diaTtdfeic TnG popoAoyikAg vopuoBeaiag
amoé apopoAdynTa A €1dIKWEC popoAoyndévra £0oda Kai képdn.

Ta avwTépw amoBeparikd PmopoUv va KegaAiaiomoinBolv A va diavepnBolv pe amégaon The TakTIKAG TevikAC ZuvéAeuong Twv
HeTOXWY, apol AngBolv uTdYn o1 Teplopiopoi TToU WTopei va 1oxUouv KdBe wopd. O Opihog dev TpoTiBeTan va diaveipel A va
KEQPAAAIOTIOINGEI TA OUYKEKPINEVA amoOepaTikd Kal emopévwe dev éxel mpoPei oe uToAoyiodd Tou @opou elgodApaToc mou Oa
emiIPaAAoTav OThY TTEPITITWON AUTA.

(v) ‘Ektakta amoBeparika

Ta ékTakTa amoBepartikd mepiAaupdvouv TTood amoOepdTIKWy Td omoia éxouv dnpioupynBei pe amogdoeic TakTikwy Tevikwv
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2uveAeUoswy, dev £Xouv €101KO TTPooPIoHd Kal dUvaral va XphoipHoTroin@oUv yia oTolodATTOTE OKOTTO KATOTIV X ETIKAG amépaong ThG
TakTikAg TevikAg ZuvEAEUONC Kal TTood amoBepdTiKWwy Ta omoia £xouv oxhyaTioTei Pdoer diatdfewv The EAAnvikig NopoBeoiac. Ta
avWTEPW EKTAKTA ATOOEUATIKA £XOUV OXNUATIOTEI amd @opoAoynBévra képdn Kal WG €K ToUToU Jev UTOKEIVTAI OF TEPAITEQPW
@opoAdynon o mepimTwaon S1avodng N KEPAAAI0TTOINGNG TOUG

(3) AmoBeparika svAoyng afiag

To avwTtépw amoBeparikd mepihappdvel Tnv uttepaia amé Thv ATOTIUNON TWV TAPAYWYWY XPNHATOOIKOVOUIKWY HEOWY TG UNTPIKAC
eTaipeiag otnv eUAoyn afia moool € 8.471 xiIA.(UeTd @bpou). Ta oToixeia autd amookoToUv OTHV KAAUYN TAUEIAKWY powv Kal
EUTTITITOUV OTNV KATNYOPid XPNHATOOIKOVOUIKWY TTPOoioVTWY avTioTdduiong Kivauvou.

15. TTPOBAEYEIZ

(moad o€ x1A1dde¢ ypu) O OMIAOX H ETAIPEIA
Tnv 31n Ackepppiov 2008 8.628 1.205
Kivioeig mepi6dou (235) (381)
Tnv 31n Ackepppiov 2009 8.393 824

H avdAuon tng Kivnong Twy poPAéyewy yvia To 2009 éxel wg eEAG:

(moad o€ x1AIdde¢ Eypu) O OMIAOZ H ETAIPEIA
TTp6pAeyn amaliwong mayiwv (265) (265)
Aidpopec TpoPAEYEIC TTPOOWTIKOU (48) (48)
TTpoPAéyeig yia avéAEYKTEG XPAOEIG 276 130
TTpopAéyeig yia AoimtoUg KivBUvoug (198) (198)
Zivoho (235) (381)

AikaoTikéc umoBéocic

Z0gpwva pe Thv yvwpn Tng Aioiknong, Kai Katomiv ARYNG Twy amapdiThTwy VoUIKWY oupPpouAdv, Bswpceital 4TI Ta amoTeAéopara
Twv SIKAOTIKWY UToBécewy dev TPOKeITAl va emiPpapUvouv onpavTikd Tov OpiAo.

16. ANABAAAOMENOZ $0POx EIZOAHMATOX

O1 avaPaAAopeveg opoAoYIKEG ATTAITACEIC KAl UTTOXPEWOEIC oupynilovTal 0Tav UTdpxel VoK To dikdiwpa va oupyngioTouv ol
avaPaAAOpeveG amaiTAGEIC He TIC avaPaAAOUEVEC UTTOXPEWOTEIC Kal 6Tav ol avaPaAAdpevol gopol apopolv Thy idia popoAoyikA dpx .

(moad o€ x1A1dde¢ Eypus) O OMIAOZ H ETAIPEIA
31/12/09 31/12/08 31/12/09 31/12/08
Avapairdpeveg opoAoyikéG ATIAITROEIG 409 5.833 (480) 4.889
Avapahropevec Bopohoyikéc YToxpewaoeic (9.143) (9.809) (1.724) (2.012)
(8.734) (3.976) (2.204) 2.877
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AvapaArduevee BopoAoyikéc AmaiTRoEIC
(moad oe xi1A1ddeg eyow)

Tnv 1n Iavouapiou 2008

Emidpaon amé aAAayh gopoA. Zuvt/oTh/TIpooappoyéc
TTiotwon (xpéwon) ota kaBapd képdn

TTiotwon (xpéwon) ota ‘Id1a KepdAaia

Tnv 31n Ackepppiov 2008

TTiotwon (xpéwon) ota kaBapd képdn

TTiotwon (xpéwon) ota ‘Id1a KepdAaia

Tnv 31n Ackepppiov 2009

AvapaAAdueveg Fopohoyikég Ymoxpewaeig
(moad o€ x1AIdde¢ Eypus)

Tnv 1n Iavouapiouv 2008

Emidpaon amé ahAayh gopoA. Zuvt/oTh/TTpooappoyég
Tliotwon (xpéwon) oTa kaBapd képdn

Tnv 31n Ackepppiov 2008

TTioTwon (xpéwon) oTta kaBapd képdn

Tnv 31n Ackepppiov 2009

AvapaAAdueveg opohoyikéc AmaiThoeig
(moad o€ x1AIdde¢ Eypus)

Tnv 1n Iavouapiov 2008

Emidpaon amé ahAayh gopoA. Zuvt/oTh/TTpooappoyég
TTioTwon (xpéwon) oTta kaBapd képdn

TTioTwon (xpéwon) ota ‘I8ia KepdAaia

Tnv 31n Ackepppiov 2008

TTioTwon (xpéwon) oTa kaBapd képdn

TTioTwon (xpéwon) ota ‘I8ia KepdAaia

Tnv 31n Ackepppiov 2009

AvaPpaAAdueveg Fopohoyikég Ymoxpewaeig

(moad o€ x1A1dde¢ ypus)

Tnv 1n Iavouapiouv 2008

Emidpaon amé ahAayh gopoA. Zuvt/oTh/TTpooapuoyég
TTioTwon (xpéwon) oTta kaBapd képdn

Tnv 31n Ackepppiov 2008

Tliotwon (xpéwon) oTa kaBapd képdn

Tnv 31n Ackepppiov 2009

O OMIAOZ
Aagopéc Abyw Alaq)opéf; and Alaq)t')pég and )
, AnyBcioeg anoTignon ot Z0voho
mPoPAEyewy Emixopnyhoeig eUAoyn afia
2.638 954 - 3.592
(516) - - (516)
231 (118) - 113
- - 2.644 2.644
2.353 836 2.644 5.833
(130) (125) - (255)
- - (5.169) (5.169)
2.223 711 (2.525) 409
O OMIAOZ
Aiapopéc Adyw
anoopéoewv Aoimég Zuvoho
Tayiwv
(12.331) (203) (12.534)
151 43 194
2563 (32) 2.531
(9.617) (192) (9.809)
654 12 666
(8.963) (180) (9.143)
H ETAIPEIA
Auacpopé:g Aovw ﬁ::':'?::jna:: Z0voho
mpopAEyEwy eUAoyn afia
2.542 - 2.542
(516) - (516)
219 - 219
- 2.644 2.644
2.245 2.644 4.889
(200) - (200)
- (5.169) (5.169)
2.045 (2.525) (480)
H ETAIPEIA
Aiapopéc Adyw
anoopéocwv Noimég Zdvoho
Tayiwv
(2.913) (215) (3.128)
151 43 194
922 - 922
(1.840) (172) (2.012)
288 - 288
(1.552) (172) (1.724)

AvaPalAopevoC ©OpoC €1000AUATOC TIPOPAETTETAI OTO OUVOAO TOU OTIC TIPOOWPIVEG d1d@opéc He Th HEO0do Thg evdexOpevng
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uTtoxpéwaong, XphoidomoiwvTtag yvia Tnv EAAG3a didgopoug ouvteAeotég (20-24%), avdhoya pe To £ToC TOU avapévetar va
avayvwpioToUv @opoAoyikd oi Siagopéc , kail yia Tnv Iomavikh Buyatpikh 30% . Tnv mponyoUuevn Xphon ol XpnoidoToloUUEevol
ouvteAeaTéc Atav 20-25% kai 30% avrioToixa..

O kiIvAoeic Tou Aoyapiacpol avaPpaAAdpevou @Opou €1000RPATOC ATOTUTIWONKAVY WG Xpewoelc A moTwoeic othv KardoTtaon
AmoTeAeopdTwy Xphong.

O1 avaPpaAAdpeveg popohoyikéC amtaiThoelg / uTtoxpewoeic Tne ETaipeiac avapéveTal va ival avakThoideg / TAnpwTéEC we eEAC:

O OMIAOZ
Méoa oc 12 piveg  MeTa amd 12 prRveg ZUvoho
AnaiThoeIg 305 104 409
Yroxpewoeig (430) (8.713) (9.143)
H ETAIPEIA
Méoa oe 12 piveg  MeTa and 12 phveg Z(voAo
AnaiThoeig 305 (785) (480)
Yroxpewoeig (430) (1.294) (1.724)

Aev éxe1 utoAoyioBei avaPaAAdpevn popoAoyikh uTtoxpéwon yvia Ta ATtoBepatikd The KaBaphic Oéong kaBoéTi dev umtdpxel TtpéOeaon
yia diavopn Toug aTo HEAAoV.

17. AANEIA
O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
(moad o€ x1A1dde¢ ypu) 31/12/09 31/12/08 31/12/09 31/12/08
TpaneQikég Aaveiopoc - - - -
XpnuatodoTikéc MioBwoeig - 64 - -
MakponpdBeopa Adveia - 64 - -
TpaneQikég Aaveiopog - - - -
XpnuatodoTikéc MioBwoeig 64 251 -
BpaxunpdBeopa Aaveia 64 251 -
Huepounvieg ARewg Tou ouvéAou Twy daveiwv:
O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
31/12/09 31/12/08 31/12/09 31/12/08
‘Bwg 1 éT0C 64 251 -
MeTall 2 kar 5 eTwy - 64 -
Avw Twv 5 eTWvV - - -
Zovoho Aaveiwv 64 315 -

To péoo otaBuiopévo emiTOKIO Tou TpamelikoU AaveiopoU Tou Opihou To 2009 civar mrepimou 4,17 % (2008: 5.60%).

O1 eUhoyeg aliec Twv daveiwv TG eTAIpeidG cival TEPITOU i0eC He TIC AOYIOTIKEG TOUC, yidTi Td emTOKIA Twy daveiwv tiva
deTaPpAnTd kai avampooappélovrar avd Tpipnvo.

O daveliauog Tou Opikou eivar oe eupw.
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18. AHZOEIZEL ETIIAOTHIEIZ - ETTIXOPHIHZEIZ

(moad o€ x1A1dde¢ Eypu)

YrnéAoimo 01 Iavouapiov 2008 3.174
Emixophynon mou eykpiBnke To 2008 6.391
AméoPpeon emixophiynong 1/1-31/12/08 (366)

Noimtég Kivioeig -
AvandopPeoto umdroimo Tnv 31 Ackeuppiov 2008 9.199

Emixophynon mou AigBnke To 2009 -

AméoPpeon emixophiynong 1/1-31/12/09 (849)
Noimtég Kivioeig 478
AvanéoPeoto umdAoimo Tnv 31 Ackepppiov 2009 8.828

O1 avwTépw KpaTikéG emixophyhoeig ToooU eupw 8,828 xi1Aiddeg otic 31/12/2009, apopolv oTnv BuydTpikh pag etaipeia oThv
Iomavia yia ayopd evowpdaTtwv Tayiwv kai mepiAaupdvovTal oTIC HakpoTpdBeopeg umoxpewoel¢ wg AngOeioeg EmdoThoeig -
Emixopnyhoeic.

H améapeon Toug dievepyeital e Tn oTaOeph PéBodo, aUppwva de Thv avapevopevn weéAiun {wh Twy emdoTNOEVTWY TTEPIOUCIAKWY
oToixeiwv Kai epgavileTar oto KovdUAI Aoimtd ‘Ecoda-Efoda EkpeTdAAeuong Tng KatdoTtaong AmoTeAcopdTwy Xphonc.

19. TTIPOMHOEYTEZ & AOITIEZ YTIOXPEQIEIX

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008

(mood oe XIAIdOES eypd)) 31/12/09 31/12/08 31/12/09 31/12/08
TTpounBeutég 42 449 75.567 14 497 33.902
TTpounBeuTéc 42.449 75.567 14.497 33.902
AdggahiaTikoi Opyaviauoi 1752 1.804 870 927
Ymoxpewaoeig ané Aoimoug ®époug 1434 1.833 600 860
Noimtég Ymoxpewoeig 2.086 1.852 2.037 1.271
Aaveiakh Yroxpéwon mpog Tuvdedepévn Emixeipnon - - 20.000 13.000
Mepiopara TTAnpwTéa 14 16 14 16
‘E€o0da Xphiong AedouAcupéva 3.325 3.301 1.886 1988
Makpomtp6Oeapoc pn Tpamelikéc Aaveiopdc - 668 - 668
Aoimég Ymoxpewoeig 8.611 9.474 25.407 18.730
Availuon Aoiniiv Yroxpewoswv:
MakpompdBeopeg YToxpewaoeig 39 766 - 668
Noimtég Bpaxump6Oeopeg Ymoxpewoeig 8.572 8.708 25.407 18.062

8.611 9.474 25.407 18.730

H Aaveiaki otupaon petat tng CROWN Hellas Can A.E. kai Tng Buyartpikic Tng CROWN Bevcan Espana SL, p'expt mooou eupw
40 ekart. Kai emiTokiou EURIBOR mAéov mepiBwpiou 0.25% emti Tou ekdoToTe umoAoitrou, Ahyel oTic 31/12/2010.

O1 eUAoyeg agieg Twv TPOUNOEUTWY Kal AOITIWY UTTOXPEWOEWY gival ioeg U TIG AOYIOTIKEG Toug atieg.
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20. YTTOXPEQZEIZ TTAPOXNQN TTPOZQTIIKOY

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008

(mood o€ x1AIddeC Eypd)) 31/12/09 31/12/08 31/12/09 31/12/08
TTapoUoa aia pn XphHaTodoToUHEVWY UTTOXPEWOEWY 12.752 12.643 12.280 12.201
Mn avayvwpiopéva avaroyioTikd képdn / (Cnpieg) (1.076) (544) (1.076) (415)
Mn avayvwpiopévo KGOTOC TipoUTnpeaiag (1.336) (1.566) (1.336) (1.566)
KaBaph umoxpéwon avayvwpiopévh othv Katdotaon Oikovopikig @éang 10.340 10.533 9.868 10.220
TTOZA ANATNQPTIZMENA ZTHN KATAZTAZH ATTOTEAEZMATON XPHZIHZ

KéaTog Tpéxouoag AmacxoAnong 527 621 490 535
Tékog oTnv umoxpéwan 715 683 686 640
Avayvwpion avahoyioTikA¢ Chuiag / (képdoug) 92 - - -
Avayvuipion KéoTou¢ TipoUTnpeadiag 230 230 230 230
Kavoviké £€0B0 aTo Aoyapiaopé amoTeAEopHaTWY 1.564 1.534 1.406 1.405
AMho £€odo / (¢0030) 1 2 - -
ZuvoAiké £€odo oTo Aoy/opd amoTeAcopdrwy 1.565 1.536 1.406 1.405

METABOAEZ ZTHN KAGAPH YTTOXPEQZH ANATNQPIZMENH ZTHN KATAZTAZH OIKONOMIKHZ OEZHZ

KaBaph umoxpéwon katd Thv évap&n Tou £Toug 10.533 9.974 10.220 9.792
Tlapoxéc mou TAnpwONKav amd Tov epyoddTn (1.758) 977) (1.758) 977)
Z.UvoAo avayvwpioBeioag damdvng oTto Aoy/aouéd amoTeA/Twy 1565 1536 1.406 1.405
KaBaph uroxpéwon oto TEAOC Tou £Toug 10.340 10.533 9.868 10.220
TTpooappovh - - - -
KaBaph uroxpéwon oto TEAOC Tou £ToOUug 10.340 10.533 9.868 10.220

METABOAH ZTHN TTAPOYZA A=IA THX YTTOXPEQIHZ

TlapoUoa aia uoxpéwaong oThv apXh ThG TtEPI6SOU 12.643 12.719 12.201 11.865
KoaTog Tpéxouaag amaoxo6Anong 527 621 490 535
KéaTog Tokou 715 683 686 640
TTapoxé¢ Tou TTAnpWwOnkav amé Tov pyodoTn (1.758) 977) (1.758) 977)
EmimAéov mAnpwyéc fy £€0do / (¢00da) 1 2 - -
AvahoyioTikh Zhyia /(képdog) 624 (405) 661 138
Tlapovoa afia umoxpéwong TéAoug mep16dou 12.752 12.643 12.280 12.201

To xpnoipomoloUpevo TpoefopAnTikd emiTéKIo civar 5,25% (2008:5,75%) yia Th untpikh kai 5,17% (2008: 5,94%) yia tnv
Iomavikh BuyaTpikA.

21. Ao1mnia ‘EzoAA/ ('EZ0AA) EKMETAAAEYZHZ

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
(moad oe xi1A1ddeg eyow) 1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
Emdothoeig 47 85 47 85
Amoopéoeig Emixopnyhoswv 849 367 - -
ZuvaAMhaypatikég Aiagopéc 224 (510) 304 (340)
Aoimtd Eooda / (EEoda) 408 (658) 422 (592)
Z0voho Aoimisv Ecddwv/(EE63wv) Eky/Acuong 1.528 (716) 773 (847)
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22. ANAAYZH AATTANON

(moad oe xiA1ddeg eyow)

KéoTog avaAwBEvTWY UAIKWY Kai HeTaPoAf
amoBépatog eToipwy & epmopeupdTWY
Aandvec TTpoowmikoU (Zny. 23)
Amoapéoeig

Royalties & E€oda AioiknTikiig YmoaThpi§ng
MeTagopikd ‘E§oda TTwAhoewv

Noimtd E€oda

ZOvoho Aamavirv

O1 Aandaveg katavéyovral oc:
KéoTtog TTwAnGévTWwY

‘E€o0da AciToupyiag AidBeong
‘E€oda AioiknTikAg AciToupyiag
ZOvoho Aamavirv

23. AATTANEZ TTPOZQTTIKOY

(moad o€ x1AIdde¢ Eyow)

‘E€08a MioBodoaiag

‘E€0da mapoxuv Adyw ££6dou amé Tnv umthpeaoia
‘E€0da acpahioTikwyv Tapeiwv

Noimtég TTapoxég TTpoowTikoU

Z0voho Aaravisv TTpoowmikoU

24. ANAAYZH XPHMATOOIKONOMIKON ATIOTEAEZIMATON

(moad oe xi1A1ddeg eyow)
Xpnuartooikovouikd ‘E€oda

Tékol Bpaxump6Oeopwy Tpamelikwyv Aaveiwv

Tékol Aoy pn Tpameikwy Aaveiakwy Zuppdoswy

Téko! XpNUATOdOTIKWY HIoOWoEWY
Aoimtd Xphuatooikovopikd EEoda
ZUvoAo Xpnuartooikovopikiwyv EE6dwv

Xpnuatooikovopikd ‘Egoda

ThoTtwrikoi Téko! kair Zuvagh ‘Ecoda
ZuUvoAo Xpnuartooikovopikwv Ecédwv

ZUvoAo Xpnpat/pikiv AroTeAsopdTwy

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
203.100 214.280 89.535 101,556
41615 42.452 24.997 25.725
10.802 10.450 2.978 3.189
10,529 10.762 4,355 4322
10.123 10.678 2570 2579
23.306 22.435 3.834 1559
299.475 311.057 128.269 138.930
282.431 293.247 118.847 129.133
12,511 12.993 5.745 5.922
4533 4817 3.677 3.875
299.475 311.057 128.269 138.930
0O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
31.480 31636 18.167 18.617
1564 1535 1.406 1.405
7.108 7.728 3.961 4150
1463 1553 1463 1553
41.615 42.452 24.997 25.725
O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
(171) (305) O] ]
(14) (32) (417) (1.622)
®) - - -
(167) (273) (167) (246)
(355) (610) (585) (1.870)
516 2.164 146 279
516 2.164 146 279
161 1.554 (439) (1.591)
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25. $orPoz EIZOAHMATOX

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
(moad oe xi1A1ddeg eyouwr) 1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
®opog TTep168ou (8.645) (9.372) (3.376) (2.172)
Avapariopevog ®opog Eicodhparog TTepiddou 411 2.321 88 818
Aoimoi pépol (1.237) (231) (587) (231)
$opog Eioodhparog (9.471) (7.282) (3.875) (1.585)

O1 ovopdoTIKoi POPOAOYIKOI CUVTEAEOTEC OTIC XWpPEC Tou dpacTnplomoicital o OpiAog éxouv wg e€AC:
e EAAGBa: 25% (2008: 25%)
e TIomavia: 30% (2008: 30%)

O1 avwTépw ouvTeAeoTéC Siagoppwvouv péco oTaBUIKO ovopaaTIKO PopoAoyiké ouvTeAEoTh Tou OpiAou ot TtocooTé 27,9% (2008:
28,7%).

H un ékmtwon opiopévwy damavwy, h N gopoAdynon KAamoiwy ec6dwv & amoBepdTIKWy KaBwg, h XpAoh SIAdQYOPETIKWY OUVTEAEOTWY
yld Tov UTIOAOYIOHO TOU HAKpoTipdOeopou avaPaAAdpevou @opou yid ThV PNTPIKA S1APOP@WVOUV TOV TIPAYHATIKO @OPOAOYIKO
ouvTeAeaTh via Tov Opiho oe 34,1% (2008: 28,3%) kai yia Thv etaipeia o 33,0% (2008: 23,3%). ZToug AoimtoU¢ @dpoug TG
xphong mou éAne tnv 31/12/09 mepiAauPpdvetal kai ood 457 XIA. TTou agopd oThv EKTAKTN @opoAdynon Tou emIPARONKe oThv
EAAGSa. Ta oToixeia Tou diagop@wvouv Tov TipayHaTIke @dpo Exouv we eEAC:

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008

(moad oc x1AIdde¢ Eyow) 1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
Képdn mpo popwv 27.813 25.730 11.741 6.795
AvaAoyoUv 9opo¢ oUl@wvd HE TOUG KATA TOTTOUG

10XVUOVTEG POPOAOYIKOUG OUVTEAEDTEG 7.757 7.380 2.935 1.699
‘Eooda un umtokeipeva o 96po - (126) - (126)
‘E€0da un ekmimTopEVa 492 473 368 457
AgpopoAdynTa amoBeparikd (15) (194) 15) (194)
Mn evowpatwpévol aTo AEITOUPYIKG KOGTOC 9OpOI 1237 232 587 232
Alagopéc XpnoIHoTToI0UHEVOU OUVTEAETTH - 323 - 323
AvapaAdépevn gopoAoyikh amaitnon

amé avanpooappoyh afiag mayiwv gop/Kwv vopwy - (806) - (806)
®opog €1003APATOG 9.471 7.282 3.875 1.585
26. KEPAH ANA METOXH

O OMIAOZ H ETAIPEIA
(mood o€ x1AdOe¢ eupw)) 2009 2008 2009 2008
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12

KaBapa Képdn amodotéa oToug petdxoug (XIA. eupw) 18.342 18.448 7.866 5.210
Méoog oTaBuiopévog apiBuég HeToxwy o KukAogopia ANV 18iwv
peToxwv (XI1A.) 24.062,5 24,0625 24.062,5 24,0625
Baoikd & Amopsiwpéva Képdn avd MeTtoxh (eup) 0,7623 0,7667 0,3269 0,2165

Ta pacikd képdn avd peToxh umoAoyilovTar didipwvtdg Ta kaBapd képdn Tou amodidovTal aTouC HETOXOUG HE To HETo oTaBpIouévo
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ap1Buéd peToXWy ae KUKAopopia Katd Th didpkela The TTep1ddou / Xphoswc.

To AioiknTiké ouppoUAio TrpoTeivel, yia Tnv Xphoh 2009, othv emepxopevn TakTikA Tevikf Zuvéheuon Twv MeTdxwv diavoph
Hepiopatog eupw 0,13 avd petoxh. To ouvoAikd TpoTelvopevo pépiopa Ba avéABel oto mood Twy € 3.128,13 xIA.

27 . ENAEXOMENEZ YTTOXPENQIEIZ

Acev untdpxouv emidikeg i utd diaiThoia Siapopéc IKACTIKWY A SIAITATIKWY 0pyAvwy Tou evEEXETAI vd £XOUV CNUAVTIKA ETTITTWON
oThv OIKOVOIKA KaTdoTaon f AsiToupyia The ETaipeiag.

Toéoo n unTpIkA eTaipeia 600 kai n Tomavikh BuyaTpikh £xouv eAeyxOci amd TiIC @opoAoyikéC apxéC HEXP! Kal Th xphon 2006. Oocov
agopd otnv Iomaviki BuyaTpikh, ekkpepei @opoAoyikA diagopd, n omoia Oa kpiBei amd Ta apuddia gopoloyikd dikaoThpia. To
amoTéAeopa ThG OIKAGTIKAG Kpioewe dev TIPOKEITAI va €MNPedoel oNUAVTIKA ThV OIKOVOHIKA KATAaTaon Tou opiAou.

H untpikf eTapeia éxel peAhovTikée Seopeloeic yia ayopd mayiwv afiac tnv 31/12/09 eupw 1.190 evis o Owihog 1.335 XIA.
(31/12/08 1.208 xIA.).

28. ZYNAAAATEZ ME ZYNAEAEMENA MEPH

Kopiog pétoxoc: O KUpioc pétoxo¢ the Etaipeiac civai n SOCIETE DE PARTICIPATIONS CARNAUDMETALBOX S.A.S.
(Buyatpikfy Tou Opihou CROWN HOLDINGS INC), o omoio¢ Tnv 31 Askepuppiov 2009 kateixe 10 80,56% TOou pETOXIKOU
kegaAaiou Tng ETaipeiag. To umdAoITTo avikel 0To eUPUTEPO ETTEVBUTIKO KOIVO.

ZuvaAhayég Kal umdAoima pe ouvdedepéva pépn: O1 cuvaAdayég peTall TG UNTPIKAG €Taipeiag Kal Tng BuyaTpikAg Thg, £Xouv
amahelpBei katd Thv evomoinon. Td Tood Twv TWARCEWY Kdl AYopWwV OWPEUTIKA dTd Thv évapfn TnG oIKoVoUIKAC XpAohG Kai Ta
UTTOAOITIa TWV ATTAITACEWY Kal UTtoxpewoewv Tng ETaipeiag kai Tou OpiAou aTn AREN Tng Tpéxouoag Tepiddou, TToU £XOUV TTPOKUYEI
amé ouvahhayég pe ouvdedepéva uépn, avaAlovTadl oTov TTAPAKATW Tivakd:

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

. . . 31/12/2009 31/12/2008
(moad e x1AIdde¢ Eyow)
O OMIAOZ H ETAIPEIA O OMIAOZ H ETAIPEIA
TTwARoEIg ayaBuv Kai uTthpeaiwy 16.012 15.348 13.483 14 549
Avyopéc ayaBuwv Kai uTthpeoiwy 68.903 20.298 82.653 15.905
ATaiThoeIg and ouvdedepéva uépn 1.848 1678 1277 1216
YToxpewaoeig o ouvdedepéva pépn 4032 20.467 2.193 13.484

O1 ouvahhayéc & apoipéc dieuBuvTIkWY oTeAexwy & peAwv The Sioiknong avAABav yia Tn pnTpIKA eTaipeia o supw 1.499 (2008:
1.291 x1A.) ev yia Tov 6piAo o supw 1.950 xiA. (2008: 2.197) v o1 uToxXpeWwaoeIg TOOO yia ThV UNTPIKA 600 Kai yid Tov dpiAo ot
eupw 220 x1A (2008 9).

H Eraipeia éxel umoypdyer Sidpopec ouppdosic pe Ti¢ ouyyeveic etaipeieg: "CROWN PACKAGING TECHNOLOGY, INC " mou éxel
v “Tlveuparikh 131okThoia” 3nAadh cival kKAToxo¢ adeidg eUTOPIKWY oNPATWY, EUPECITEXVIWY, TEXVOYVWOIAC KAl Tapoudiaong
TeXVIKWY peBddwy, xopnyei de othv ETaipeia Tnv ddeia va avamtUooe!, va KATAOKEUALEl, vd XpNOILOTIOIEI Kal va TTwAEi Tipoiovta &
UTTNPETIEC OXETIKEC HE TA TPOIOVTA KABWC €Tiong va eKUETAAEUETAI TA EUTTOPIKA OAMATA, KAVOVTAC XPNON TIPOVOHIWY E18IKWY
peBodwy mapaywync (Know-How), gupeaitexviiv kar SikaiwpdTwy mveupaTikAg 181okThoiac Tng. Evavi tng adeiag, n Etaipeia
kataPdAAel otov Xophyo The dikaiwpata ioa mpo¢ 1,8% (2008: 1,8%) Twv MWAACEWY Twv TPOIOVTWY yid Td oTroid Xopnyeitar n
axeTikn ddeia kar Tnv "CROWN Europe Group Services”, eTaipeia ou AeiToupyei umé Th Hopeh EupwmdikoU OpiAou O1KOVOHIKWY
ZupgepovTwy (Groupment Europeen d' Interets Economique), pe okomd Thv KAAUYN TWV CUVEXWY AVAYKWY Yid OUHPOUAEG Kal
ponBeia oe Topeic OmMwg ayopwv, marketing, TEXVIKWY dpadTnploTATWY, TOIOTIKOU €A£yXOU, XPNHATOOIKOVOHIKAG Siaxeipiang,
Siaxeipiong avBpuwmivou duvapikoU, S1EBVWV VOUIKWY OUHPOUAWY Kal emevduTIKoU oxedidopoU. EvavTi Twv UThpeoiwv autwyv n
Etaipeia kataPpdAer atnv CEGS, pali ye Tic AAAEC TaIpEieg ToU OPiIAOU TTOU €Tiong d€XOVTAI TTAPOHOIEC UTTNPETIEG, TETOIO TTOGO TTOU
va eaopahiletal n kAAuyn Twy e£OdWv ThG XWwpic 6pwe Tep1Bwplo Képdoug. O1 damdveg yid Td OXETIKA SIKAIWPATA KAl TIC
S10IKNTIKEG UTthpeaieg TTapaTiOevTal oTh ohyeiwon 22.
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29. AEZMEYZEIZ AEITOYPIIKNN MIZONIEQN

Ta ouvoAikd eAdxioTa HeAAOVTIKA TANpwWTEA HIcBWHATA cUP@WYa He TIC N aKUPWOIHES AEIToUpYIKEG HIoBwoelgc Tou OpiAou €xouv
wg e€ng:

O OMIAOZ H ETAIPEIA
2009 2008 2009 2008
(mood o¢ x1A1d0e¢ eupw) 31/12 31/12 31/12 31/12
‘Bwg 1 éT0C 2.252 2.206 197 222
Am6 1-5 £€Tn 3.272 5.293 199 267
TepioodTepa amd 5 étn - - - -
5.524 7.499 396 489

30. METATENEZTEPA FETONOTA

Acev umtdpxouv yeyovéTa petd Thv nuepopnvia tng Kartdotaong OikovopikKAG ©&ong Tou va £XOUvV ONUAVTIKA ETTTWON OTIC
Oikovopikéc Kataotdoeig Tou Opihou kai Thg ETaipeiag.

XaAavdpi, 18/3/2010

O1 urelBuvol yia Thv Katdption Twv Oikovopikwy Karaotacewv

O TIpéedpoc Tou AloiknTikoU O Avrinpoedpoc Tou AloiknTikoU H AiguBlvtpia Twv OiKovopiKbv
Zuppouhiou & AicuBivwy Zuppouioc ZuppPouhiou Ynnpeoiiv
Ashok P.C. Kapoor BagiAeiog K. Zaykag AyyeAikn A. Nikakn
A.A. E 2961187 A.A.T. X 679950 A.A.T. AE 048614
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TTAHPOZOPIEZ APoroy 10 Toy N.3401/2005

O mapakdtw Avakoivioeig/TvwoTomoifoeig éxouv aTdAei aTo Huephaio AcAtio Tipwy kai PpiokovTal avapTnuéveg otny 10ToocAida
Tou X.A. 6Twg emriong kai aTnv 1oTooeAida Tng Etaipiag pag www.crownhellascan.gr:

Huepopnvia Oéua

30 MapTiou 2009 S toixeia Oikovopikwy Kataotdoewv pdosr AATT / Oikovopikéc Kataotdoeic Etaipeiag
mep16dou 01/01/2008 - 31/12/2008 (apiBudc mpwrokdéAAou 9475 / 30.03.2009)

30 MapTiou 2009 Ttoixeia Oikovopikwy Kataotdoswv pdoer AATT / Oikovopikéc KartaoTtdoeic OpiAou
mtep16dou 01/01/2008 - 31/12/2008 (apiBuédc mpwTrokéAhou 9487 / 30.03.2009)

21 Mdiou 2009 TTpoavayyeAia TakTikAg Mevikic ZuvéAeuonc (ap1Buég pwTokdAAou 15047/21.05.2009)

29 Mdiou 2009 S toixeia Oikovopikwy Kataotdoewv pdosr AATT / Oikovopikéc Kataotdoeic Etaipeiag
mep168ou 01/01/2009 - 31/03/2009 (ap1Buog mpwrokdAlou 17034 / 29.05.2009)

29 Mdiou 2009 Ttoixeia Oikovopikwy Kataotdoswv pdoer AATT / Oikovopikéc KartaoTtdoeig OpiAou
mtep16dou 01/01/2009 - 31/03/2009 (ap1Buéc mpwrokdArou 17052 / 29.05.2009)

19 Touviou 2009 Amopdoeig Tevikhg Zuvéheuong The 18.06.2009 (apiBuéc mpwTtokdAAou 19320 /
18.06.2009)
22 Touviou 2009 TvwoTomoinoh amokomAg SikaiwpaTog pepiopartog / TAnpwyAG pepioparog xphong 2008

(ap1Buéc TpwTok6AAOU 19502 /22.06.2009)

05 AuyouaTou 2009 Zroixeia Okovopikwy Kataordocwv pdoer AATT / Oikovopikéc Karaotdoeig ETaipeiag
mep168ou 01/01/2009 - 30/06/2009 (apiBudc mpwTrokdAAou 24252 / 05.08.2009)

05 AuyouaTou 2009 S toixeia Oikovopikwy Kataotdoswv pdoet AATT / Oikovopikéc Karaotdoeic Opilou
mtep16dou 01/01/2009 - 30/06/2009 (apiBudc mpwTok6AAou 24255 / 05.08.2009)

26 Noepppiou 2009 S toixeia Oikovopikwy Kataotdoswy pdoct AATT / Oikovopikéc Karaotdoeic Opilou
mtep16dou 01/01/2009 - 30/09/2009 (apiOudc mpwTok6AAou 35906 / 26.11.2009)

26 Noepppiou 2009 Zroixeia Okovopikwy Kataordocwv pdoer AATT / Okovopikég Karaotdoeig ETaipeiag
mtep16dou 01/01/2009 - 30/09/2009 (apiOudc mpwTokéAAou 35908 / 26.11.2009)

30 Noepppiou 2009 Zroixeia Oikovopikwy Kataotdoswy pdoei AATT / Oikovopikéc Kataotdoeigc OpiAou
mtep16dou 01/01/2009 - 30/09/2009 (apiOudc mpwTok6AAou 36668 / 30.11.2009)

ATAGEZIMOTHTA OIKONOMIKON KATAZTAZEON

O1 EtRoieg Oikovopikég KataoTtdoeic Tng ETaipiac oe evomoinuévn kai un pdon, n EkBeon EAéyxou Tou OpkwToU EAeykToU AoyioTh
ka1 h ‘EkBeon Aiaxeipioewg Tou AioiknTikoU Zuppouhiou eivar kataxwphuéveg oto diadikTuo atn dieUBuvon www.crownhellascan.gr

O1 Buyatpikég etaipeiec mou mepiAapPdvovtar oTic EThoiec Evomoinpéveg Oikovopikéc Kataotdoesig, Kai ol omoie¢ £3pelouv ot
XWpeg Tou efwTepikol, dev dnpooiclouv  Oikovopikéc KataoTdoeic oUppwva pe Ta AigBvh TTpdTuma XpnpdTooiKovouIKAG
TTAnpogépnong.
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iag A.E.

AP. M.A.E. 6499/06/B/86/57

EBvikiic Avriotacewg 57, 152 31, Xahavdpi

ZTOIXEIA KAI TIAHPOZOPIEZ XPHIHZ
ATTO 1n IANOYAPIOY 2009 EQX 31n AEKEMBPIOY 2009

(Snuooieudpeva Pdoer Tou kv.2190, dpBpo 135, via oy

Ta mapaxdTw aToIXEid KAl TANPOYOPIEG TIOU TPOKUMTOUV GTIG TI OIKOVOHIKEG KATAOTAGEIG, OTOXEUOUV OE Wid VEVIKA EVNHEPWON YIA TNV OIKOVOHIKA KaTdaTaon Kai Ta amoTeAtopara Tng CROWN Hellas Can A.E. ZuvioTolpe emouévw oTov avayviiomn, ipiv Tpopei o¢ omoladfimoTe £idoug emevBuTIKA emiAOVA

B1£0Buvan BiadikTUou Tou £KB6TN, 6TIOU QVAPTUVTAI Of OIKOVOMIKEG KATAOTAGEIG KABWG Kal N EKBEAN AEYXOU Tou OpKWTOU EAEYKTA AoyITh.

£TROIEG 1G, EVOTIOINUEVEG Kai N, KaTd Ta AATT)

GAAN GUVaAAaYR HE Tov exB6TN, va avaTpégel aTnv

ZTOIXEIA THE ETTIXEIPHEHE

AppsBia Yrnpeaia - Nopapxia: Ymoupyeio AvémTuén, Mevikh Tpapyateia Eymopiou, AicdBuvon Avavipwy Eraipeiin &

TioTewg

ZTOIXEIA KATAZTAZHE TAMEIAKON POON

0 OMIAOX H ETAIPEIA

(mood enppacuéva oe xikdec eupis) 1/1-31/12/09  1/1-31/12/08  1/1-31/12/09  1/1-31/12/08

[Aerroupyikég Apagtnpiémres

| AicvBuvon SiaBikriou: www.crownhellascan.gr Képdn mpo Bspwv 27813 25730 11.741 6.795)
Z0v@ean Avoiknrikou Zuboukiou Kapoor Ashok, Zaykag Bagieiog, Cartwright Terence, Nuttall Peter, Pollen David, TTAéov/(Meiov): Tipogappoyés via
Clay Michael - AToopéoeig (evowpatwy & GUAWY TTEPIOUTIAKWY OTOIXEIWY) 9.953 10.083 2978 3.189)
Hycpopnvia éykpion aé 1o AtoiknTiké ZupPodhio Twy ETAOIWY OIKOVOIKIN ) - Tpophtyeig 1037 537 878 40¢|
N 18 Mapriou 2010
- Zuvamayuarikég Aagoptc - - - -
Oprwéc ehevkTiic AovioTig MixaAdrog Kuvotavrivog AM ZOEA 17701 - Antoteéopara (é00da, é§oda, képdn kai Inuiéc) EmevBuTikiic ApaonpiéTnrag (516) (2164) (146) (279)
Ecykrixn eraipeia PRICEWATERHOUSECOOPERS - Xpeworikoi Tékor kar Zuvagn E€oSa 355 610 585 1870
o ¢ i i i 38.642 3479 16.036 11.981]
Tumog ¢KBEang eAEYXOU EAEVKTUN: Me otpguvn yviun
TTA¢ov/(Meiov) TTpooapiioyég via MetaBorég Kepahaiwy Kivnong
Meiwon/(Agnon) AmoBepdrwv 12.366 (2923) 3437 968|
Meiwon/(AEnon) Amaimioewy (15.471) (8.321) (1624) (4.293)
(Meiwon)/ Augnon Yroxpedioewy (mAnv TpameZdv) (35.260) 10.971 (21.485) 4676
ZTOIXEIA KATAZTAIHE OIKONOMIKHE QEZHE Meiov: Xpeworikoi Tékor & Zuvaph E§oSa katabepAnuéva (355) (610) (585) (1870)
Meiov: Katapephnyévor Bopot (10.450) (7.730) (2.964) (1.802)
[Zovoko Eiopoirv/(Expotiov) anb Acitoupyiks Spagmpiémreg (a) (10.528) 26.183 (7.185) 9.660|
0 OMIAOEZ H ETATPEIA
(mood engoacuéva oe xikdec supis) 31/12/09 31/12/08 31/12/09 31/12/08] |Emevburikéc Apaotnpistares
(AmokTnon /, GUYYEVWY, Kai Ao 0 - - - -
ENEPrHTIKO Avopd Evowyarwy & Aukwy Tlayiwv mepiousiakiv oToixeiwy (3568) (23.344) (1074) (621)
Eiompageic ané Twhiioeig Evowparwy & Aukwy TTayiwy 447 - 447 -
T510xpnoioTIoloUEva evowpaTa Tdyia oToiXEia 70403 77.805 17877 19.949| |Eiompax@évrec Tokor 516 2164 146 279)
Auka mepiouaiaxd atoixeia 31385 31647 780 1.042| |Mepioyara Eiompaxévia - - - .
[ Aorme un kukAopopotvTa TepiousIakd oToixeia 9326 10.294 109.911 104.801| [Zovoro 0 i) and ® (2.605) (21.180) (481) (342)|
AmoBtpara 26.267 38633 14.862 18.299)
Amaimioeic ans TleAdreg 37.389 23.191 22.262 21.040| |XpnuaroBorikés ApactnpiéTnreg
[Aoma kukhogopodvTa mepiousiakd oToixeia 96.437 101.851 8781 8373| |Eiompdteic and exdoBévra / avakng®évra Adveia - 3 7.000 -
ZYNOAO ENEPTHTIKOY 271.207 283.421 174.473 173.504] |Egopoeic Aaveiwv - - - (10.000)
an WioBoeig (xpeoAUoia) (251) (251) - -
KAOAPH OEZH KAI YTTOXPEQIELL Mepioyara TTAnpwOtvra (3.130) (3.29) (3130) (3.129)
[Zovoko Eiopoirv/(Expoii) ams ) (3.381) (3377 3870 (13.129)
Metoxiks Kegdhaio 37.297 37.297 37.297 37.297|
[Aoma ovoixeia Tsiwv Keoakaiwv 140439 108.744 80.543 59.324| |kaBapti Taeiakiv iy & nepI6Bou (a+pey) (16.514) 1626 (3.796) (3.811)
% Gvoko 13iwv Kepakdiwy 1BIOKTITY pnTpIkAc (a) 177736 146.041 117840 96.621) |Taueiakd AiaBtoa & TooSivaua évapng mepiéBou 99.456 97.830 6.838 10.649)
Aikanipata Meioyngiag (B) - - - -| |Tapeiara AiaBéoa & Ioodivapa Adgng mepisBou 82.942 99.456 3.042 6.838|
Zvoko Biwv kepakaiwv (v)=(a)+(p) 177.736 146.041 117.840 96.621)
TpopAéyeis / Aorméc MakpomipéBeapeg Yroxpewoeig 36.334 37.967 12.896 14,017}
[Aoiméc BpaxumpoBeoyie Ymoxpetoeic 57.137 99.413 43737 62.866 TIPOZOETA ZTOIXEIA KAT TIAHPOZOPIEZ
[Zovoro Yroxpedazwy (8) 93471 137.380 56.633 76.883| | a) O Opikog mepihaupaver Tic akéAouBEG cTaipeieg:
[ZYNOAO TAION KEZAAAION KAI YTIOXPEQEENN (v)+(3) 271.207 283.421 174.473 173.504) Emwwuia Evaipeia % Zupuetoxic ESpa Mé8oBoc Evomoinong
CROWN Hellas Can Biopnxavia Eidiv Zuokeuasiag A.E. Mnrpin EAdSa Okl evowpdrwon
CROWN BEVCAN ESPANA S.L. 99.999% Tomavia Okl evowpdrwon
ZTOIXEIA KATAZTAZHZ METABOAON IAION KEZAAAION Dev undpxer Kapia peTaBoki aTn aUvBean Kai oTov TR6TIO Twy ETapEIDY Tou i OIKOVOIKEG KATAOTAGEIG

0 OMIAOZ
1/1-31/12/09  1/1-31/12/08

H ETAIPEIA
1/1-31/12/09  1/1-31/12/08

(moad expoacuéva ot xikiddec eupur)

B) Téao n unrpikii eTaipeia 6ao Ka n Tomaviki Buyatpikii £xouv eAeyxBei aTd Tic 9opoAayiKES APXEG HEXPI Kai Tn Xpiion 2006. Odov agopd aTnv Tomavikii BUYTRIKN, EKKpEWET
90poRoVIKii Siagopd, N oToia Ba KpIBE AT Ta apHBIa YopoAOYIKA BIKAOTAPIA. To AMOTEAEGHA TG BIKATTIKHG KPIOEWS SeV TPOKEITAI VA ETMPEATE! OMMGVTIKA TNV OIKOVOMIKA
KatdoTaon Tou oikou.

V) Exouv TpnBei o iBieg Paoiké AoyioTkEG dpxEg Tou a Ty otviaEn Twy e 31/12/2008.
5) Aev ugioTarai mepinTwon akAayig NG oIKoVORIKNS XpRONG TG ETaIpEIaC.

€) O oIkovouIkég KaTaoTdaeig Tou opilou CROWN Hellas Can, mepiAauBavovTai oTig evoTiomuéveg olkovopikég kataotdoeic Tng CROWN HOLDINGS INC., Corporate|

[Zvoko kaBapric Béong évapEng mepiBou (01/01/2009 kar 01/01/2008) 146,041 138.731 96.621 102,549
S UykevTpwTIKG oUvoNIkd £005a ETd amb pBpou (GUVEXIZopEVEG Kar

Biaromeioeg dpaTnpiéTATEC) 34823 10.438 24347 (2.800)
Aavepn@évra Mepiopara (3.128) (3.128) (3.128) (3.128))
[Zivoko KaBapiic Béan Afgng mepisBou (31/12/2009 kai 31/12/2008) 177.736 146.041 117.840 96.621

q 3 p
ZTOIXEIA KATAZTAZHZ ZYNOAIKON EZOAON
0 OMIAOZ H ETAIPEIA

Suvexi{opeves Apaotnpismreg
1/1-31/12/09 _1/1-31/12/08

SuvexiZopeves ApaoTnpiétnTeg
1/1-31/12/09 1/1-31/12/08

(mood engoacuéva oe xikdec eupis)

KoKkhog Epyaoiiov 325599 335.949 139.676 148.163)
Mird Képdn / (Znuéc) 43.168 42702 20.829 19.030)
Képdn / (Znwiéc) mpo @opwv, XpnuarodoTiki & Emevdutikdv Amot/Twy 27.652 24176 12180 8.38¢)
Képdn / (Znwiéc) mpo Bopuv 27813 25730 11741 6.795
Képdn / (Znuiéc) pevd and Fopoug (A) 18.342 18.448 7.866 5.210|
Karavéyovrai oe:
T8ioKTiiTeg MnTpIKi 18.342 18.448 7.866 5.210)
Aikaibpara Meoyngiag - - - -
[Aoimé ouvonikés éooBa peté ané Bépoug (B) 16.481 (8.010) 16.481 (8.010)
[Zuykevipwrikd ouvokika éoda petd ané Bopoug (A) + (B) 34823 10.438 24347 (2.800)
& oe:
TdiokrhTes MnTpikic 34.823 10438 24347 (2800)
Aikaibpata Meoyngiag - - - |
Képdn uerd amé Bspoug avd Metox - baowkd (o€ eupds) 07623 07667 03269 0,2165
Toorewspevo Mépioa (o€ cupis) 013 0.13
KpBn / (Znkiéc) TIPS $OpWY, XPNHATOBOTIKWY, EMEVBUTIKWY
amoTeAcopdTwy Ka ouvonkiv amoopéoewy 38.454 34626 15.158 11575

, U.S.A., Tou karéxer éuiead péow eupwmaikdv uyarpikiv Tng, To 80.56% Twy HEToXwv Tng.

o7) Aev ugioTaviar epmpdypata Ppn £ TWY TEPIOUTIAKWY OTOIXEIWY TOU OpiAOU.

7) i). Aev undpxouv emiBiKeg i uT iarmoia Bagopéc BIKAGTIKAY i BIOIKNTIKIY 0pYAWwY TIoU EVBEXETI Val EXOUV OMMVTIKF] ETITTWON GTAV OIKOVOLIKN KATAOTAGN Tou opiAoy.
ii). To 0UvoAo avd TEpITTWON TWY OXNHATIOHEVWY TIpOBAEWEWY Tou éxel BlevepynBei avaAveTal wg e€ri:
- Tia avéAeykre wopoAoyikd XpOEIG. N eTaipeia eupd 390 XIA. Kai o Gpikog eupd 536 XIA.
- Fia Aoimég mpoPAyeIc n eapeia cupts 434 XiA, kai o oyikog 7.857 XiA

1) O apIBydC Tou aMaATXAOUEVOU TIPOOWTIKOG TTO TEAOG TG TPEXOUGE Kl TG TPONYOUHEVAG XPAOEWS €ival:
- Opikou:  31/12/09: 716 & 31/12/08: 753
- Erapeiag: 31/12/09: 400 & 31/12/08: 428

) Ta mood Twv TWARGEWY KAl aYOPWY OWPEUTIKG amd T £vapgn TG oIKoVoHIKRG Xpring  Kal Ta UTGAoIMa TwY amaITAoEwY Kai umoxpewoewv T Eraipeiag kai Tou Ouikou otn
MIEN TG TpX0UTAS XPHONG, ToU €XOUV IpOK(E! ATt GUVaMAAYEG e ouVBEBeL£va fiépn, avaklovrar (oe XIGBEG eup) we eERG;

WeTaky Mntpikiic e Aoma ZuvBeSepéva Mépn: (1) Twhioeic 15.348 (2) Avopéc/Efoda 20.298 (3) Anarmioeig 1678 (4) Yrioxpedoeic 20.467 kai

wetagy Opikou pe Aoimd Zuvdedepéva Mépn: (1) TwAieig 16.012 (2) Avopéc/ E€oda 68.903 (3) Amarrrioeic 1.848 (4) Ymoxpeuoeig 4.032

O1 cuvakhavéc & apoipéc BicuBuVTIKIY oTEAEXWY & UeAWv TG Bioiknang avikBav via Th UnTpIk cTaipeia ot cupd 1499 XIA. evi via Tov éiAo oE cupt 1.950 XIA. Kai or
UTIOXPEWEIG TOT0 Yia TNV UTAIKA 600 Kai Yia Tov Gpiko ot £upts 220 XI.

1) ZTv Tpéxouca mepiodo éxer kataxwpn@ei am' evBeiag otnv Kkaaph Béan g Evaipeiag Kai Tou OpiAou KépBN Mooy eupt 16,481 tK. Mou agopd TNV amoTiunan Twv
TAPAYWYWY XPNATOOIKOVOIKY HEGWY TIOU N WTRIKIG ETaIpEIa EXEN OUVAYE! Yia KdAuyn KIVBOVWY a6 T WETaPoAR TG TIUAG Tou ahoupviou Kai TG OXETIZOUEVNC Be QUTAY
10oTipia Tou GoAapiou.

Xahavépi, 18 Mapriou 2010

O Tlpsedpog Tou AtoiknTikod Eupoukiou & AeuBivwy Z0pPoukog

Ashok P.C. Kapoor Bagi

AD. E 2961187

0 AvrimpocBpog Tou Aroiknikod ZupBouhiou

AAT. X 679950

H AreuBGvipia 1wy Otovopikivy Yrmpeotioy

1og K. Zéyxag Avyenwh A, Nikékn

AAT. AE 048614
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