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AHAQZEIZ MEAOQN Toy ATIOIKHTIKOY ZYMBOYAIOY
(oUpypwva pe To dpBpo 5 map. 2 Tou N.3556/2007)

AHAQNOYME OTT €€ dowv yvwpilouyie:

a. o1 EThgiec Oikovopikéc Kataotdoeic Th ETaipiac kai Tou OpiAou yia Thv mepiodo 01/01-31/12/08, mou kataptioBnkav cUppwva
pe Ta 1oxvovta AieOvi AoyioTikd TTpdTuTa, ameikovifouv KaTd TpdTTo aAnBA Ta OToIXEid TOU EVEPYNTIKOU Kdi Tou TtaOnTikoU, Thv
kaBaph Béon kai Ta amoteAéopara xphoewg Thg CROWN HELLAS CAN Biopnxavia Eiduv Zuokevaosiac A.E. kaBuwg kar Twy
EMIXEIPNOEWY TToU TtepiAapPpdvovTal oThv evomoinon ekAappavopévwy wg aUvoAo, cUpewva pe Ta opi{dpeva oTi¢c Tapaypdgoug 3
é¢wc 5 Tou dpBpou 5 Tou vépou 3556/2007

Kai

B. n ExkBeon tou AloiknTikoU ZupPouAiou, ameikovilel KaTd TpOTTO AANBA TIC TTANPOWOPIEC TToU amaiToUvTal PACElI ThG TTapaypdpou
6 Tou dpBpou 5 Tou vépou 3556/2007.

XaAavdpi, 27 MapTiou 2009

O TTp6edpoc Tou AloiknTikoU ZupupouAiou O &€ouaiodoThpévog AvTITIpOEdPOC To £€ouaiodoThpévo
& AieuBivwy ZUppouiog péhog Tou AloiknTikoU ZupupouAiou péAog Tou AloiknTikoU ZuppouAiou
Ashok P.C. Kapoor BaaiAeiog K. Zdykag Terence Cartwright
A.A. E 2961187 A.AT. X 679950 A.A. 76106425
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Brand-Building Packaging™

‘EKOEZH AIOIKHTIKOY ZYMBOYAIOY
Tng «CROWN HELLAS CAN Biopunxavia Eidwv Zuokevaociac A.E.»

Emi TWV ETAIPIKWY Kdl EVOTOINUEVWY
OIKONOMIKN KATAZITAZEQN THZ 31H* AEKEMBPIOY 2008

Kupior MéToxol,

To AioiknTiké ZuppoUAio £Xel TNV TIUA vd 0d¢ TTAPOUCIATE! Td OIKOVOUIKA HeyEBN kai TiIC dpaoThpidTnTeC Tou OpiAou yia To
éto¢ 2008. ZUppwva pe Tov Noépo, umopdAloupe mpog €ykpioh othv TakTikh Tevikh ZuvéAeuon TIC OIKOVOUIKEG
Kataotdoeic Tng ETaipeiac kai Tou Opidou yia Th xphion tou éAnge Tnv 31" Aekepppiou 2008.

1.1 TIOPEIA EPFAZION - HMANTIKA F'EFONOTA - OTKONOMIKA TOIXEIA

To 2008 umhple peAtiwon The Kepdowopidg Tou opiAou wW¢ Tipo¢ Thv TponyoUHevh xpovid. H al&non auth Twv Kepdv
TPoAABe amokAcioTikd amd Tthv EAAGda yiati n Iomavikh ayopd emAAyn, Katd To deUTepo e€dunvo Tou £Toug, ammd Thv
OIKOVOUIKA Kpioh TTou eival aképn og e££AIEN.

To 2008 n ayopd umupac & avayukTikwy oThv IPnpikA Xepodvhoo Tapouciace MTWTIKA Tdon yid TpwTn @opd peTd amd
TOAAG Xpovia diyAgiou pubpol avdmtuéng. O1 emMTWOEIC ThG UPEONG TTou EXEl eThpedoel OAEC TIC ayopéc Tng Eupwmng
éyive aioOnTh Kupiwe Katd 1o deUTepo e€dunvo Tou 2008.

ZuvoAikd othv Ionravia umhpe anwAcia nwAnoswy 300 ekar. doxeiwy, peiwon dnAadh The Tdewe Tou 10,8 % we mpog Thv
mponyoUuevn xpovid. Evw n peiwon Twv TwWARCEwWv ATav OhUavTikA, N amwAcia Kepdwv TePIopioThKe KabBwg Bev
TipaypaTtomoinOnkav eioaywyég 200 ekar. doxeciwv, TOU AOYW HETAPOPIKWY Kal Aoy €€6dwv dghvouv xapnAoTepa
Tep1Bwpia képdoug. O1 eloaywyéG auTtéG eixav TpoypapuaTioOei yia va diatnphoouv To pepidio ayopdg pag HEXP! Kal Thv
eykaTtdoraon Tng deUTEPNC YPAUUNG TTAPAYWYAG OTO £pYOOTATI0 ThG ZePiAANG.

21hv EAAGda o1 ouvoAikéc TwARoeIc SiaThphBnkav ota emiteda Tou 2007. O TwARoeic doxeiwv Tpoidwy Kai agpoloA To
2008 peATiwBnkav evw avtiBeta autéc Twy doxeiwv Pmlpag & avayukTIKWY Ttapoudidoav KAuwn The Tafewe Tou 5%, Adyw
NG peiwang Twv e§aywywv pog meAdTteg pag oty Méon AvatoAn kai Tpog Thy BuyaTpikh pag eTaipeia othv Iomavia.

2 uv3ikahioTIKEC KivhToTroiNaelg epyalopévwy aTo gpyoaTtdoio Tng Tldtpag odAynoav oc amwAeia mapaywyng mepimou 50
€KaT. BOXEIWV TTOU AVTIKATOTITPI{ETAI OTNV ATIWAEIA TWV TTWARGEWV.

H TATnon 6pwg 6Awv Twy TTeAaTWy pag KaAUOnke amd ouyyeveic eTaipeieg Tou odiAou Tng CROWN, o1 omoieg AsiToupyoUv
otnv Méan AvaToAn Kai £Tol uThpE € TTARPNG e€UTTnPETNON TWV TTEAATWY.

O1 TwAARoeIc Soxeiwv Tpowipwy PeATILUONKav Katd 12% emavagépovrac 1ol TIC TWARCEIC OTaA £TTESA HIAC YUOIOAOYIKAC
XPOVIAC Adyw TNng KaAA¢ ecodceiac poddkivou. AUEnon katd 43,5% umhple kai oTic TwARoeIc doxeiwv aspoldA aAAd auTtd
gival povo éva HIKpO KOUHATI TNG OUVOAIKNG Hag dpaoTtnpidTntag.

O1 efaywyéc TG eTaipeidc ouppikvwOnkav katd mepimou 27% Kupiwg Adyw ThG TTWonG Twv TwARgEwv doxeiwv
avaWukTIKWY. H peiwon auTh, eKT4C améd TIC KIVRTOToIRoEIC oThv TIATpa, ogeiAeTal kal OTIG avaTapax£ég Tou ohpelwdnkav
oTa Aigdvid, Aoyw 13IWTIKOTIOIACEWY, AAAd Kal OTIC ATEPYieC TWy peTagopéwy oThv EAAGSa.

O1 mwAnoeic AMiBoypapnuévwy @UAMwy mpog Tn Pwoia peiwdnkav, Adyw Thg avadiopydvwong OTO €pYoOTAsIo TG
O¢eooahovikng, TTOU TIEPIOPIOE TIC TTAPAYWYIKEG OAOEIC TIPOETOIATIAG HETAAAOU Kal Ttapaywyng dkpwv. To Tpdypappa auto
gixe avakolvwBei oTIC dpXEC Tou TponyoUHEVOU Xpovou Kal of TwARCEIC AiBoypaghpévwy @UAAWY diakéTnkav To 8eUTEPO
e€daunvo Tou 2008.

H dpaoTnpi6ThTa Tapaywyns & TwAnong doxeiwv TPoYiHwy, Hag £XEl aTacX0ARCE! yid dpKeTO Xpoviké didoTnua. MeTd amod
O1e€08IkA PeAETN, amogacdioale va eKAOYIKEUOOUUE TIC €MIXEIPACEIC pAg oTh Oeooalovikn, He aTéXo Thv PeATiwon Twv
amoTteAeopdTwy. To Advo auTtd uhomolciTal oTadiakd evtog Tou 2008 kar 2009.

ZUvoAIkd evb o KUkAog Epyaoiiv Tou OpiAou Tou 2008 mepiopioThke oTa eupw 336 ekar. amd supw 348 ekar. To 2007. H
EUVOIKOTEPN OUVOEON TeAATWV Kal TIPOIOVTWVY Ot OUVOUAOUO HE TIC OUOTNUATIKEG TIPOOTABEIeC Heiwong Tou KOOTOUC
Tapaywyng oTa epyoaTtdoid pHag gixe oav amotéAeopa Tn PeATtiwon Tng kKepdowopiag.
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KEPAH

Ta Mikta Képdn Tou opiAou Uyoug supw 42,7 ekar. au€hBnkav katd 10,9% évavTti Tou TponyoUpevou £Touc. To aUvoAo TNnG
PeATiwone TpoAhABe améd Thv EAAGDA, ThG oTroidg Ta HIKTA KépdN aufABnkav katd 35,3% w¢ mpoc¢ To 2007 evw otnv Iomavia
TapathphBnke peiwon Tng Td€ewe Tou 3,1%.

To HIKTO TepIBWwplo KEPSOUC Tou opihou aviABe To 2008 oc 12,7% évavri 11,1% 1o 2007 Kkai Thg eTaipeiac oe 12,8% amd
9,4% mépuot.

TTapd Tnv onuavTikA peiwan Tou 6ykou TwARoewv Tn¢ Tomaviag kai Tov avTikTumo Tou cixe ata Aeitoupyikd Képdn kai ata
Képdn mpo Tokwv & AmoaPpéoewyv (EBITDA), Ta mepiBwpia képdoug TnG eKei eTaipeiag diathphOnkav ota idia emimeda pe
auTtd Tng TponyoUUEVNC XpPovidg, AOyw Tng eAdTTWONG Twy gloaywywyv doxeiwv Kal PEow TPOYPAHUdTWY HEIWOEWY ToU
AgITOUpYIKOU KOOTOUG.

2thv EAAGBa ta MikTd Képdn to 2008 avAihBav ot cupw 19,0 ekar. amd 14,1 to 2007. H peAtiwon auth ogeiAeTal otnv
EUVOTKOTEPN aUVOeOn Twv TWARCEWY Adyw TNG UTokaTtdotaong efaywywyv pe TTWAACEIC oThv eyxWwpla ayopd aAAd kai ota
EVTATIKA TTpoypdupaTa Heiwong Tou KOaToug oc éva TepiPAAAov pe au€npéveg TINEG OTIC TPWTEG UAEG Kal OThv evépyeld.

H peAtiwon katd 9,2% wc¢ mpo¢ To 2007, Twv AeiToupyikwy Kepduv Tou opiAou, ATav Aiyo xaunAéTepn améd Thv alfnon Twv
pIKTWY KepdWwy (10,9%) Adyw Kdamoiwv KaThyopiwv e£6dwv OTTWC o1 amooPETEIC vid To VEO HnXavoypdikd cuaTtnua, é€oda
avadiopydvwong, ol EKTAKTEC ApoIPEC oupPoUAwY yia uTthpeaicg axeTIKkEC pe Th Anudaia TTpoowopd, kaBW¢ Kai TTpoPAEweIC
yia KAAUYN TOTWTIKWY KIvOUVWY.

Ta Acitoupyika Képdn mpo Tépwv, Tokwv & Amoopéocwv (EBITDA) avAABav oc cupw 34,6 ekart. amd 32,6 ekar. To
2007.

Ta KaBapa Képdn mpo Eépwv Tou Opirou Tou 2008 aviABav ot cupw 25,7 ekar., ab€non dnAadh 12,6% oc oxéon pe mépuol
kai Ta Képdn pera amd Edpouc, oc 18,5 ekar. eupw amd 14,8 ekar., Aol avEnon 24,7% wg¢ mpo¢ To 2007. To dpeAog autd
TPOEKUYE amd TNV Heiwaon Tou @oépou e100dnpaTog Tou oliou To 2008, n omoia TpoRABe amd Thv peiwon Tou ouVTeEAEOTH
pdpou eigodhparoc othv Iomavia amd 32,5% 1o 2007 oc 30%, amé Tnv avampoodppoyh akiviTwy The 31/12/08 otnv EAAGSa
TToU £Thpéace Tov avaPpaAAdpevo opo Kal amd To yeyovag 6T o poépocg Tou 2007 eixe emPapuvOei amd Thv popoAdynon Tou
agopoAdynTou amoBeparikol Tou N. 3220/04.

ZuvonTIKA h arodoTikoTNTa Tou Opidou yia To 2008 éxel we e€ng:

Ourhog Eraipeia

AEIKTEZ EZEAI=ZHZ (2008 wg mpog 2007)

e KUkAou Epyaoiwv (mwAhoeic) -3,5% -1,0%
e MikTWy Kepdiv 10,9% 35,3%
o Asitoupyikwyv Kepduyv (EBIT) 9,2% 70,0%
o Kepduv mpo Bopwy, Tokwy & Amoopécswv (EBITDA) 6,3% 45.2%
e Kepdwv mpo ddpwv 12,6% 128,6%
o Kepduyv petd amd Bopoug 24,7% 253,8%
TTIEPIOQPINN KEPAOYZ

e MikToU Képdoug 12,7% 12,8%
o KaBapou Képdoug (Trpo Bopwv) 7.7% 4.6%
AEIKTEZ PEYZTOTHTAZ

e [eviknh PeuoToTnTa 1,65 0,76
e Apeon PeuotéTtnTa 1,26 0,47
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TTAPATQr'IKOTHTA
H mapaywyikétnta Tou OpiAou, 6TTwe ekppdleTar pe 1o deiktn «TTwAAoeiIc avd Epyalépevo», avhABe oTo Tood Twyv 426.9
X1Aladwyv gupw évavti Twy 436.3 xi1Alddwv eupw To 2007.

ETTEKTAZH APAZTHPIOTHTS)N - ETIENAYZEIZ

TuvexiCoupe va EXOUHE WG oTPATHYIKO O0TOXO TN eTaipeiag, Thv diathpnon pepidiov Tou 10% TG cUpWTdiKAC ayopdc
doxeiwv pmipac & avayukTikwy. Me auTod oav avTIKEIPEVIKO OKOTO, Tpoxwpnodue oThv TpooOnkn deUTepng YPAuHAG
Tapaywyng doxeiwv, aTo epyoaTtdoio TG ZePiAng. H eykatdoTaon kar AsiToupyia auTAg TG, UYNAWY TAXUTATWY, YPAUHAG
Tapaywyng £xel Tpoxwphaoel TOAU IKAVOTIOINTIKA Kal UTTAKE 0€ AsiToupyia To TpwTo Tpipnvo Tou 2009.

Avapévoupe h ouppikvwpévn CATnon otnhv Iomavikh ayopd va cuvexioBei To 2009, kai éxoude evaAAakTIkd axédia yia Thv
avTIHETWTION €vOC TETolou evdexopevou. TTapdAa autd mioTeUoule, oTa pakpoxpovia o@éAn mou Ba TpokUyouv améd Thv
au€non Thg Tapaywyikng duvapikoTnTag, £0Tw Kai pe kdmola kabuaTépnon.

Ev Tw peTall n véa ypappn mapaywync Ba xpnoipomoinBei yia va HelWoel Ta HETAQOPIKA KOATh aufdvovTac Tov OyKo Twv
Tapayopevwy doxeiwv othv voTia Iomavia, 6mou umtdpxel uynAn TATNON.

Oa ouvexiooupe TNV avadiopydvwaon The dpdoThploTRTAG TWV doxXEiwv TPOYiHwy, He OTOXO TNV 0IKodOHNON Hia¢ Hovadag
XapnAoU KOOTOUG Yid ThV Tapaywyn ToIoTIKA Plopnxavomoinuévwy doxeiwv Tpoipwy, emavagépovrdg Thv Kepdogwopia ae
amodeKTd emimedd.

O1 emevdUoeig Tou odidou To 2008 aviABav oe eupw 23.3 ekar. ek Twv omoiwv 22.7 ekart. aThv Iomavia kar eupw 621 xIA.
othv EAAGda.

To ouvoMikd KéaToG ThG emévduong The deUTepNG YPAUUAG Ttapaywyhnc otn ZePiAAn Ba @Tdoel Ta eupw 27 ekar., amd Td
oToia Adn £xXouVv eKTAMIEUOei Ta 26 €Kart. Kal ATaITEiTal éva €KAT. yid Thv 0AoKARpWan Tou £pyou.

27hv EAAGBa, n cTaipeia emévduoe oc véo phxavoAoyikd e€omAiopd, ota gpyootdoia KopivBou kai TTaTtpwy, Tpokelpévou va
umopei va xphoigomoinBei £181k6 Pepviki (overvarnish) yia Thv PeAtiwon Thg moidTnTag AiBoypdpnong Twy doxeiwy pmipac
& aVayuKTIKWV.

21hv KépivBo avadoprBnke To oUOTHUA TWV AEPOCUKTIIEOTWY Yid £§0IKovOUnon hAekTpikoU pelparog, éyivav emevBUoEeIC
oTnV TP£0d KOUTIWY Kdal OTIC WUNXAvEG e0wTepikoU YekaopoU, yia PeATiwon Tng mapaywyikétntag. Zthv Tldtpa éyivav
emevdUoeIg yvia PeATiwon Tng amodoong Twv KopHokataokeuaaTwy (body makers) kai ayopdoOnkav €1dikd epyaheia yia
peiwan Twv avaAwoswy aAoupiviou aTnv Ttapaywyn doxeiwv.

270 gpyooTdoio Thg ©Oeooalovikng eykataoTddnkav véd pnxavApata yid ThV autopatn OUAAOYA TWV ATTOKOUHATWY Tou
Aeukoaidnpou (scrap) kai ThV auTOHaTNn EMIKOAANGN ETIKETWY OTIG TTAAETEG ETOIHOU TIPOTOVTOG.

TéAog, oc 6Aa Ta epyooTdoia Thg eTaipeiag, othv EAAGda kai othv Iomavia, emevdlOnkav xphuarta yia Tn PeAtiwon Tng
ToI0TNTAG Twy Tapayopévwy doxeiwv, ThV TpoaTacia Tou TepIPAAAOVTOC Kal Thv dogdAsia Twv gpyalodévwy KaTtd Th
d1dpKela ThG €pyaaciag Toug.

TTPOOTITIKEZ - KINAYNOI I'TA TO 2009

H oikovopikhA Kpioh Tou SiepxopacTe, duaxepaivel TRV Slevépyeld akpiPwy TPOPAEYEWY yid TIC ETIXEIPNUATIKEG HAG
TIPOOTITIKEG YIA TO £YYUG HEAAOV.

Avapévoupe pia TepaiTépw Heiwaon oTIC TWARCEIC BoXEiWY AVAYUKTIKWY €KTOG €dv éxoupe éva e€aipeTikd Kahokaipl Kai ol
TIPOOTITIKEG TNG TOUPIGTIKAC Kivhong othv EAAGda kai Tomavia, PeATiwOoUv.

O1 xwpic mponyoUuevo auAoeiC OTIC TINEC ToU AsUKoOIBApoU, UTTopEi va emnpedoouv Thy ayopd Twy doxeiwv Tpowigwy. Ol
KalpIkEC OUVONKEC Kail To péyeBog TnE €0odeiag Tou epoUTou, gival emiong TapdyovTeg Kivauvou.

H Tpéxouada evduvdpwaon Tou cupw dUOKOAEUE! TRV avTaywvioTIKA pag B©éon oTic ayopéc Tou e§wTepikou. O1 diakupdvoeic
OTIC TIUEC Twv eumopeupdTwy (commodities) kal Tou AcukooidApou KaBwe emiong kKar dAAwv Pacikwyv UAIKWY, amaitouv
TPOCEKTIKA £@APHOYA TWV TTOAITIKWY pag diaxeipiong KIvouvwy.
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FENIKOTEPOI KINAYNOI

e Auopeveic oikovopikéc ouUVBRKeg evdéxeTal va ethpedoouv dpvnTikd Tnv ATNON yia pmlpa & AvayukTikd, TTou KaTtd
ouvémeia Oa Biel Thy ayopd Twy axeTICOpeEVWY UAIKWY cuokeuaaiac (HeTaAAIkd doxeia) TTou epeic TTapdyoupe.

e O Touplopdc cival évac coPpapdc Tapdywv Tou PTTOPEi va emnpedosl apvnTikd Tnv {ATNON Twv TpoidvTwy pag (Soxeia
UTUpac & avayukTiIkwy) Adyw Tou OTI To HéyeBog Twy ayopwyv ,mou e€UTThpeTOUWE, CUVIEETAI dUedd e TNV TOUPIGTIKA
Kivnon.

o Avri€oec KaipikéC OUVORKEG evAEXETAI va pelwaoouv Thv CAThON TwWv TPOIOVTWY pag Téoo doov agopd ota doxeia
UmUpacg & avayukTIKWwy 600 Kai oTwy Tpowidwy. O Kaipdg cival évag onuavTikog Tapdywy mou emhpedlel To péyebog
Tou KapToU aAAd Kai Tnhv Tto10TRTA Tou KaTdAAnAou yia kovoeppoTtoinon poddkivou.

o TlpopAAuara oTi¢ UThpeoieC MIHEVWY Kal TIC WETAWOPEC YEVIKOTEPA TWV TIPOIOVTWY WTTOPEI va emNpedaouv BUOUEVWIG
TNV IKAVOTNTA HAC va TTApéXOUKE UYnAoU TITTESOU UTTNPETIEC TTPOC TOUC TTEAATEC paAC He éPpach auToUg Twy efaywydy,
pe mBavé emakdAouBo Thy amWAEId KATTOI0U HEPOUC TWY e§aywyiKwy pag 8pacTnploTATWY.

ZHMANTIKA F'EFTONOTA

Zmig 7/3/2008, n Société de Participations Carnaudmetalbox S.A.S. avakoivwoe Tnv umopoAl Anpéaoiag TTpétaong via
v e€ayopd Tou ouvoAou Twv petoxwyv Tng CROWN Hellas Can mou dev eAéyxel. To AioiknTikd ZuppoUAio e€éTaoe To
mepiexopevo Tng Anpdoiag TTpdTtaong kai katdpTioe aiTioAoynpévn yvipn etti Th Pdoetl petall dAAwyv Kai ThG AETTTopEPOUC
£kBeong Tou XphuarooikovopikoU auppoUAou Eurobank EFG Telesis Finance A.E.TT.E.Y..

H eTtaipeia Société de Participations Carnaudmetalbox S.A.S. abgnoe To mooooaTé cuppeToxnc Tng otnv CROWN Hellas
Can amn6 76,22% mpwv Ti¢c 7/3/2008 ot 80,56 %, w¢ anoTéAsopa authc Tng Anpédaiac TTpdtaonc.

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

KiUpilog pétoxoc Tng ctaipeiac civar n SOCIETE DE PARTICIPATIONS CARNAUDMETAL-BOX S.A.S. (Buyarpikh Tou
Ouihou CROWN HOLDINGS INC), mou otic 31 Aekepppiou 2008 kateixe 10 80,56% Tou peToxikoU KepaAdiou Tng
Etaipeiag. To umtdAoITto avAkel aTo eupUTEPO £TTEVBUTIKS KOIVO.

ZuvaAAayég Kal umohoima pe ouvdedepéva pépn: O1 ouvaAAayég The eTaipeiag pe ouvdedepéva e auTh TpoOoWTd, Ad@opoUV
TO0O0 0g cuvaAAayég TG PNTPIKAG eTaipeiac pe Tnv BuyatpikA Tng oThv Iomavia 600 kai oe ouvaAAayéc kai Twy dUo We dAAEC
eTaipeieg Tou opiAou Thg CROWN. O1 cuvahAayéc petall The UNTPIKAG eTaipeiac Kal Thg BuyaTpikAg Thg, éXouv amaAeipOci
Kard Tnv evomoinon. Ta mood Twv ouvaAAaywv pe ouvdedepéva pépn , avaAUovTdl oTov TdpakdTW Tivakda:

ZYNAANATEZ ME ZYNAEAEMENA MEPH

) ) , 31/12/2008 31/12/2007
(7ood o€ xiAIddes eyow)
OMIAOZ ETAIPEIA OMIAOZ ETAIPEIA

o TTwAAceIg ayaBuwy kai UTNpecIwy 13.483 14 549 20.566 25.046
o Ayopéc ayaBwv Kai UThpEoIwV 82.653 15.905 84.457 10.177
e  ATaiTAoeIG amd ouvdedepéva Hépn 1277 1216 1.445 2.163
o Ymoxpewoaeig ac auvdedepéva pépn 2.193 13.484 4,627 23.492
e YuvaMayég & apoiPpéc d1eubuVTIKWY

oTeAexwy & peAwyv Tng dioiknong 2.197 1.291 1.754 1.101

o  ATaiThoeIg atmod S1eUBUVTIKA aTeAéxn &

HéAN Tng di1oiknong - - - _
o  YTmoxpewoaeig mpog Ta d1eUBUVTIKA

otehéxn & péANn Tng dioiknong - - - -
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<=2 CROWN

Brand-Building Packaging™
AvaAUTIKOTEPA O€ OX£E0N HE TIC avwTépw ouvaAAayéc BieukpiviovTal Ta akdAouBa:

O1 ayopég amé dAAa ouvdedepéva pépn agopolv Kupiwg TpopnBeia easy-open dkpwv yia Thv Iomaviki ayopd Kai KAToIwv
yia TI¢ avayke¢ The EAAGdag, Adbyw Tou avoiyddTtog Trou UTIAPXEl OThV TdpdywyiKA SUVAdIkOTNTA ThG eTaipeiac pag peTagu
doxeiwv & dkpwv.

H etaipeia emiong ayopdlel doxeia amd ouyyeveic eTaipeie¢ yia va ikavomoifngel Thv CAThon ThG ayopd¢ Tou ouvABwg
umtepPaivel Thv oUVOAIKA Ttapaywyikh duvapikéTnta EAAGdac kai Iomaviag. Or ayopéc Soxeciwv amd cuvdedueva pépn Ba
peiwBolv To 2009 pe Tnv évapén Tng véacg ypaupng Tapaywyng aTo pyoaTdaio TG ZePiAAng, mou éxel TeOei oe AciToupyia
oTi¢ apxéc Tou 2009.

H eTaipeia éxel uoypdyel didpopeg oUUPAOTEIC e TIG OUYYEVEIG ETAIPEIEG:

- "CROWN PACKAGING TECHNOLOGY, INC " mou éxer thv “Tlveupartikh 181okThoia” dnAadh eivar kdatoxo¢ adeiag
EUTIOPIKWY ONUATWY, EUPETITEXVIWY, TEXVOYVWOIAG KAl TTApousidong TEXVIKWY peBodwy, xopnyei 8¢ otnv ETaipeia Thv ddeia
va avamtUooel, va Kataokeudlel, va XpholoTolei Kal va TTwAEi TTpoidvTa & UTTNpeTieC OXETIKEG HE TA TIPOIOVTA KABWE emiong
va eKUeTaAAeUeTal Ta €eQTOPIKA OAWATd, Kdvovtagc xphon mpovopiwv e1dikwy HeBodwyv mapaywyhc (Know-How),
EUPEOITEXVIWV Kal dIKaIWPATWY TveupaTikAg 1d1okThaiag The. Evavti The adeiag, n eTaipeia kataPpdAAel oTtov Xopnyd Tng
dikaiwpara ioa po¢ 1,8% (2008: 1,8%) Twv TWAACEWY TWV TTPOIOVTWY YId Td 0TToid XOpNYEiTAl N GXETIKA ddeid Kal Thv

- "CROWN Europe Group Services", eTaipeia ou AsiToupyei uTtd Th Hopph EupwmdikoU OpiAou O1kovopIKWy ZUHPEPOVTWY
(6roupement Européen d' Intéréts Economique), He okoTd Thv KAAUYN TWwV OUVEXWY avaykuwy yid oupPouAéc kai PonBeia
oe ToHEig OTMWG ayopuwyv, marketing, TEXVIKWY 8pdoThpIOTATWY, TOIOTIKOU €AEYXOU, XPNHATOOIKOVOMIKAG BSlaxeipiong,
HNXavoypagikwy UTThpeoIwv-g@appoywy, diaxeipiong avBpuwmivou duvapikoU, 31€Ovv VouIkWY cUPPOUAWY Kal eTevAUTIKOU
oxediaopol. Evavrti Twv umhpeoiwy autwyv n Etaipeia kataPpdAer otnv CEGS, pali pe TI¢ AAAEC €Taipeieg Tou opiAou Tou
emiong déxovTal Tapdpoleg UThpeaieg, TETolo TToad Tou va e§acpalileTal n KAAuyn Twy e€68wy TS XWpic duwe TepIBwplo
KEPOOUG.

Mépn Tou £18ikoU pnxavoAoyikoU e§omAiopoU, TTou cival Ttatevrapiopévog amd Ttov opiAo Thg CROWN, via Tn deUTeph ypappn
Tapaywyng thg ZePiAng ayopdlovrar amé evaipeie¢ Tou opihou Tng CROWN Tmou €18ikeUovTal g€ auTég TIG €IBIKEG
KaTaokevég. Emiong kdmoieg ayopég avtaAAakTIKWY, UMKWY ouokeuaaiag KAT.

O1 ouvahhayég petall Tng eTaipeidg Kar Twv ouv3edepévwy He AUTH TTPOOWTWY yivovTtal oc TpéXouoeg TIpéC ayopdc (arms
length basis).

O1 Ymoxpewoelc o ouvdedepéva pépn TNG UNTPIKAG eTaipeidg mepiAapPdver Aaveiakh oUpPacn pe T BuyaTpikh Tne,
CROWN Bevcan Espana SL, Uyoug eupw 40 ekar. (31/12/08: 13 ekar.) kar emTokiou EURIBOR mAéov mepiBwpiou 0.25%
€T TOU €EKAOTOTE UTTOAOiITIOU N oTroia  ARyer oTigc 31/12/2009.

O! TMWAACEIC Kal Ol araITROEIC ThG HNTPIKAG £Talpeidc KUpiwg agopoUv TTwARoeig doxeiwv PmUpa¢ & avAWuKTIKWY oThv
ItaAikA ayopd.

TéAog, o1 apoIPég Twy BIEUBUVTIKWY oTEAEXWY Kai HeAwV The Aloiknong Tou OpiAou yia To 2008 avAABav ot supw 2,2 eKar.

KEPAH TIPOX AIAGEZIH

To AioiknTiké ZuppoUhio Thg CROWN Hellas Can A.E. mpoTteivel athv TakTikA FevikA ZuvéAeuon Twy HETOXWY TG yid TO
étoc¢ mou £Ange aTic 31 Ackepppiou 2008:

1) TTAnpwpn Mepiopartoc supw 0,13 ava petoxn Tou cuvoAikd avépxeTal o cupw 3.128.125,00 kai

2) and To Ynoéhoimo Kepdwv eic Néov va petapepBolv oc:
e  TakTmiké AmoBepatiké cupw 290.691,79 kai
e AgopoAdynto AmoBepatiké N. 3299/2004 cupw 775.000,00

3) Ta KaBapd Képdn Thg Buyatpikic CROWN BEVCAN ESPANA S.L. otnv Iomavia, avépxovral HeTd Thv dgdipeon Tou
®6pou Eiocodhparoc oto mood Twy gupw 13,24 ekatoppUpia. Ta képdn autd amogacioTnke va pn diavepnBolv Kai va
Tapapeivouv o atfnon Twv 18iwv KegaAdiwy TnG.
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ETTEEHTHMATIKH EKOEZH TOY AIOIKHTIKOY ZYMBOYAIOY
(ApBpo 4 mapa. 7 & 8 N. 3556/07)

ZXETIKA PE TIC avAAUTIKEC TTANPOPOPIEC TTOU avadgépovTal oUPpwvda He To dpBpo 4 mapa. 7 & 8 Tou N. 3556/2007, kpiveTal
okémIHO va TeBoUV UT dyn The TakTikAC MevikAg ZuvéAeuong Twy MeTdxwy, Tou 2009 via Tn xphon 2008 kai o1 akdAouBeg
emenynoeic:

A. AiapBpwon MeToxikoU Keypahaiou

MeTd tnv TeAeutdia alfnon Tou peToXIKOU Ke@aAdiou Trou amogacdioTnke amé Thv TakTikh Tevikh Zuvéheuon tng 29
Touviou 2006, To peToxikd KepdAaio Tng ETaipeiag avepxoétav oe gups 37.296.875, diaipepévo oe 24.062.500 Kkoivég
ad1aipETEG, OVOPAOTIKEG HETOXEC, OVOHAOTIKAC agiac Tne kaBepiac supw 1,55 kai dev UTtApXoUV E1BIKEC KATNYOPIEC HETOXWV.

Me pdon To peToxoAdyio Tng 31/12/08, n peToxikh ouvBeon The ETaipeiac Atav:

MéToxoc Ap1Buéc MeToxuv TloocooTé
1 Société de Participations CarnaudMetalbox 19.384.020 80,56%
2  Mitica Limited 3.268.035 13,58%
3 Eupu Emevdutiké Koivo & Oecopikoi ETevduTég 1.410.445 5,86%
ZYNOAO 24.062.500 100,00%

Ta dikaipaTa Kdi ol UTTOXPEWOEIC TToU amoppéouv améd KaBe petoxh, opiCovral oto Karaotatiké kai tov K.N. 2190/1920.
Aev uTtdpxouV TIPOVOUIOUXEC HETOXEC Kal h €uBUvn TWV HETOXWYV TEplopileTdl oThV ovopdoTIKA afia Twv PETOXWV TTou
KATEXOUV.

B. TTepiopiopoi oTn MeTapipaon MeToxwv

2 0ppwva Je To KATAGTATIKO ThG eTaipeiac n peTapipaon Twy peToxwy cival eAeUBepn Kkai dievepyeital ouppwva pe Tov K.N.
2190/1920 kai dev ugioTavrail TepIopIoHOi.

I. ZnuavTika AUeoeC R EPNEOEC OUPHETOXEC KaTa Thv évvola Twy diataswv Tou TT.A. 51/92

Zmig 17 Mapriou 2009, n Société de Participations CarnaudMetalbox kareixe mogooté 80,56% kar n Mitica Ltd To
13,61% Tou peTOXIKOU KepaAdiou TN eTalpeid¢ Kai dev umhpxav dAAol péToxol Tou va KaTteixav dueod fi éupeoa TooooTd
avtepo Tou 5% Tou peToxikoU kepahaiou Tng CROWN Hellas Can A.E. kai Toug omoioug va yvwpilel n eTaipeia.

ZNUEIWVETAl 0TI KaTd Thv Tapamdvw nuepopnvia n CROWN Hellas Can A.E. kateixe dueoa 10 99,999% Twv HETOXWY TNC
CROWN BEVCAN ESPANA S.L. othv Iomavia.

A. Katoxn petoxuwv mou wapéxouv dikaiwpara eAéyxou

Acev uttdpxouv HETOXEG TG eTAIpEiag ToU TTapéxouv £18IKA Sikaiwpara eAéyxou.

E. Mepiopiopoi oTo dikaiwpa Yhgou - TTpoOeopiec AoKNONG OXETIKWY SIKAIWHATWY

Acev ugpioTavral epiopiopoi oTo dikaiwpa YAgou. Tia Thv AAyn Twv amopdocwy oTIg Mevikég ZuveAeUoeig Twyv MeToXwWyY
epappolovral o1 iatageig Tou Karaoratikou kar Tou K.N. 2190/1920.

Z7. Zuppwviec MeToOXwV yia weplopiodoUc oTn HeTapipaon HETOXWVY R 0TV AOKNON SIKAIWHATWY.

Acev UTIAPXOUV OUHPWVIEG HETOXWY YId TIEPIOPIOHOUC OTN HETAPiPaon HETOXWY A 0ThV dokhoh SIKAIWHATWY YAPOU, TToU vd

cival yvwaroi atnv ETaipeia.

Z. Kavovec diopiopgou / avrikatdotaong HeAwv AioiknTikoU ZuppPouAiov kai Tpomomoinone Karaorarikol &g’ oéoov
diagopomoloUvTal and Ta wpoPAcwdpeva otov K.N. 2190/1920.
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<=2 CROWN

Brand-Building Packaging™
Acv uttdpx el diapopoToinon o axéon pe TIC 1oxVouoeg Siatd€eic Tou K.N. 2190/1920.
H. Apupodidtnta AioikntikoU ZupPoudiou yia ékdoon véwv petoxwv / ayopd 18iwv pHeTOXWY oUppwva e To apBpo 16
Tou K.N. 2190/1920.

H1. To KaraoTtatiké kai o K.N. 2190/20 napéxel 1o dikaiwpa oto AloiknTiké ZuppoUAio va au€dver To MeToxiko KepdAaio
He ékdoan VEWYV LETOXWV.

H2. H amékthon amé thv ETaipeia Twy 18iwv TG HETOXWY EMITPEMETAI CUMQWVA HE TIC TTPoUToBETEIC Kal TOUC Opoug TTou
TiBevtal oTo dpBpo 16 Tou K.N. 2190/20.

0. Znuavtikég ouppwvieg Tng Etaipeiag mou 1oxUouv / TpomomoloUvTal / Ayouv ot mepinTwon aAAayng otov éAcyxo
tne Etaipeiac karémiv dnpdoiac npdTaonc.

O1 ugIoTAPEVEC onpavTikéG oupPdoeic peTall mpopnBeuTwv Kar meAatwv The ETaipeiac 1oxUouv oe mepimrwon Tuxév
ahAayng atov éAeyxo Thg ETtaipeiac katémiv dnudaiac mpdtaong.

MeTalu Tng ETaipeiag pag kar Tng pntpikng «Crown Holdings, Inc» mpwnv «Crown Cork & Seal Inc» ugpiotartar cuppwvia
royalties mou 8ev emnpedleTal amé TuxOv ahhayég aTov éAeyxo Tng ETaipeiag katémiv dnudaiag mpoTaong.

I. Zuppwvisg arolnpiwong peAv AroiknTikoU ZupPouhAiou h mpoowmikoU oc wepinTwon wapaitnong / amdAuong xwpic
paoigo Adyo R TeppatiopoU Onteiac / amaoxéAnong Adyw dnuéoiac mpéTaong.

2TIC Tapamdvw TEPITTWOEIC eV UTTApXOUV €1BIKEC OUHQWVIEC Kal epappolovTal Katd mepimTwaon ol eKdaToTe 10XU0UTEC
diataeic Tou AoTikoU KWwdika kai Thg EpyaTtikfic NopoBeaiac.

270 TPOOWTIIKO Twv epyooTtaciwv KatdpdAAetar To 100% Tng vopiung amolnpiwong pe Ppdon TiIc 1oxUouoeg Sipepeic
OUHQWVIEG.

XaAdvdpt, 27 MapTiou 2009
TO AIOIKHTIKO ZYMBOYAIO THZ ETAIPIAZ

O TTpéedpoc Tou AloiknTikoU ZupPouhiou & AicuBlvwy ZUppouAog

Ashok Kapoor
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‘EKOEZH EAErxXoy ANE=APTHTOY OPKQTOY EAErKTH AOIIZTH

TTpoc Toug peToxouc Tng Crown Hellas Can Biopnxavia Eidwv Zuokevaoiac A.E.
‘EkOeon eni Twv Oikovopikwyv Kartaotdoswy

EAéyEade TIC OUVNUPEVEG ETAIPIKEC KAl EVOTIOINWEVEG OIKOVOMIKEC KaATaoTdoel¢ Thg «Crown Hellas Can
Biopynxavia Eidwv Zuokeuaciac A.E» (n Etaipeia), mou amoTeAoUvral amd Tov eTAIpIKO Kdl EVOTIOINUEVO
10ohoyiopd Tne 31 Aekepppiou 2008 kai TIC KATAOTACEIC ATOTEAEOUATWY, HETAPOAWY 1BiwV KepaAdiwy Kai
TAPEIaKWY powv TG Xphoewg Tou £Ane TNV nuepopnvia auth, KABWE Kal TepiAnyn TWV oNUAVTIKWY AOYIGTIKWY
TOAMITIKWY Kal AOITIEC eTTEENYNUATIKEC ONUEIWOEIG.

EuBlvn Aiociknong yia Tic Oikovopikéc KataoTdoeig

H Aioiknon tng Etaipeiac éxer Tnv euBlvn yia Thv KATdpTion Kai eUAoyn TtApoudiacn duTwy TWV OIKOVOHIKWY
kataoTdocwyv oUppwva pe Ta AieBvh TTpoTuma XpnpaTooikovoliKAC Avagopdc, OTwe autd éxouv Ui0BeThOcei
amdé Thv Eupwmdikh Evwon. H euBlvn auth mepiAappdvel To oxedidodd, Thv epdppoyR Kai diathpnon
OUOTAHATOC €0WTEPIKOU €AEYXOU TTOU dgopd OThv KATAPTION Kal eUAOYN TTAPOUGiAch OIKOVOHIKWY KATaoTdoswy,
amaAAaypévwy amd ouoiwdn avakpipela, mou ogeiAeTal o amdrtn i AdBog. H euBlvn auth mepiAappdvel eTmiong
ThV €TIAOYA Kal £@appoyn KATAAANAWY AOYIOTIKWY TOMITIKWY Kal Th O1evépyeid AOYIOTIKWY EKTIHACEWY, TTOU
gival AoyIKEG yid TIC TTEPIOTAOEIC.

EuBuvn EAeykTh

AIKR pac euBuvn gival n ékppaon yVWHNG ETTi AUTWY TWV OIKOVOUIKWY KATAOTACEWY, HE Pdon Tov EAsyxo6 pac.
Nievepyhoape Tov éAeyxo olUppwva pe Tta AieBvhi EAeykTikd TlpéTuma. Ta mpdTuma auTd amaitolv Th
OUHHOPQWON Hag He Toug Kavoveg deovroloyiag Kal To oxediaodo Kal dievépyeld Tou eAEYXOU HAC HE OKOTIO ThV
amokTnon cVAoyng 81a0@dAiong yid To KATd TTOOO Ol OIKOVOUIKEC KATAOTAOEIC €ival amaAAaypéveg amd ouaiwdn
avakpipeia.

O éAeyxocg mepiAappdver Tn dievépyeia d1adIKACIWY YId Th OUYKEVTPWON EAEYKTIKWY TEKUNPIWY, OXETIKA HE Td
TT00d Kal TIC TTANpOWopieC TTou TTepIAaUPAvovTal OTIC 0IKOVOUIKEG KaTaoTdoelg. Oi diadikacieg emiAéyovTal KaTd
ThV Kpion Tou €AcYKTH Kal TepiAdupdvouv Thv KTIUNON Tou KIVOUVOU 0UCIWA0UC avakpiPelag TwY OIKOVOUIKWY
KataoTdoewyv, AOyw amdrng A AdBoug. Tia Thv ekTipnoh Tou KIvBUvou autol, o eAeykTAC Aappdvel umoéyn To
oUOTNHA €0WTEPIKOU €AEyXOU TIOU d@opd OThV  KATAPTION Kdi €UAoyn Tapoudiaon TWV OIKOVOUIKWY
KATAOTACEWY, HE OKOTIO TO 0XEDIAOUO KATAAANAWY eAeYKTIKWY d1adIkaciwy yid TI¢ TEPIOTATEIG, aAAd OX1 yid Thv
EKppaon YVWUNG €T TNC ATOTEAEOUATIKOTATAC TOU OUOTAPATOC cowTepikoU eAéyxou Tne ETaipeiag. O éAecyxog
meptAappdvel emiong Thv afioAdynon The KATaAANAOTNTAC TWV AOYIOTIKWY TOAITIKWY TTOU £QAPHOOTNKAV Kdl TOU
gUAoyou Twv ekTIHAoEWY TTou éyivav amd Th Aloiknon, kaBwe kar aloAdynon ThG ouVoAIKAC Ttdpoudiaong Twy
OIKOVOUIKWY KataoTdocwy. TTioTeUoupe OTI TA €AEYKTIKA TEKPAPIA TTOU £XOUHE OUYKEVTPWOE! gival eTApPKA Kdl
KATAAANnAa yia Th BepeAiwon TG yvwung pag.
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Katd th yvwpun Hag, ol OUVNUUEVEG ETAIPIKEC KAl EVOTIOINUEVEC OIKOVOMIKEG KATAOTAOEIC TTapouaidlouv eUAoya
amd kdOe ouociwdn dmoyn TNV oIKovouikh Katdotach Tng Etaipeiac kai Tou Opidou katd thv 31 Askepppiou
2008, Tn XphHATOOIKOVOUIKA TOUG £Tidoon Kal TIC TAHEIAKEG TOUC POEC yid Th Xphah Tou £Ange Tnv nuepopnvia
auTh olppwva pe ta AieBvh TTpoéTuTa XpnuatoolkovopikAC Avagopdc, OTWCE autd éxouv UIoBeTnOei amd Thv
Eupwmdikh Evwon.

Avagopd ewi ANMwy Nopikwv OepdTwy

EmaAnBeloape Tn ouppwvia Kkai Thv avTioToixnon Tou mepiexopévou Tng EkBeonc Tou AioiknTikoU ZuppouAiou
HE TIC OUVNUUEVEG OIKOVOUIKEC KATAOTAoEIC, aTda TAdicia Twv opil{opevwy amd Ta dpBpa 439, 107 kai 37 Tou
K.N. 2190/1920.

XaAavdpi, 30 MapTiou 2009
HUCEW47ERHOUSECGJPERS O OPKQTOS EAETKTHEZ-AOTTE THS
TTpaicyouwTepxaoucKoUnepg
Avwvupocg EAeykTikh ETaipeia
A. Knpioiag 268
152 32 XaAdvdpi
AM ZOEA 113

KwvoTavTivoc MixaAdTtog

AM Z.0EA 17701
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Brand-Building Packaging™

IzonorIzZmoz

(moad oc x1AIdde¢ Eyow)

ENEPTHTIKO

Evowpara TTdyia TTepiouoiakd ZToixeia
AuAa TTepiouaiakd ZToixeia

TuppeToxég oe Zuvdedepéveg Emixeiphoeig
AvapaAriopeveg Popoloyikég ATAITAOEIG
Noiméc Makpomp6Oeopeg ATAITACEIG
Z0voAo Mn KukAopopoUvtog Evepyntikol
AmoBéuara

TTeAdreg kai Aormtég Epmopikég ATAITAOEIG
Noimtéc Bpaxump6Oeopeg ATaiTRoEIC
Tapeiakd Aiabéoipa kair IoodUvapa
Zuvoho KukAogopoUvtog EvepynTikoU
ZYNOAO ENEPIFHTIKOY

IAIA KEZAAAIA

MeToxiké KepdAaio

Noimd AToBepaTikd
Képdn/(Znwiég) Eigc Néov

‘I81a Kepdahaia MeTdxwv ETaipeiag
Aikaiwpara Meioyngiag
ZYNOAO IAION KEEAAAION

YTIOXPEQZEIZ

TTpoPAéyeig

YToxpewoeig TapoxXwy TPoowTikoU
AvapaAriopeveg Popoloyikég YTTOXpEWOEIG
Makpomp6Oeopeg Tpamelikég Yoxpewoeig
AngBcioec EmdoThoeic - Emixopnyhoeig
MakpoTmp6Oeopeg Ymoxpewaoeig

ZUOvoAo Makponp6Oeopwy Ymoxpewoswy
TTpounBeuTtéc

Ymoxpewoeig yia @dpo EicodAuarog

Noimég Bpaxump6Oeopeg Ymoxpewoeig
BpaxumnpéOeouec Tpamelikéc YTOXpEWOEIC
Zuvoho BpaxunpéBeopwv Yroxpewoswv
ZYNOAO YTIOXPEQZENN

ZYNOAO IAION KEZAAAION & YTTOXPEQZEQN

Zny.

15
10

10
10
1

12
13

14
19
15
16
17
18

18

18
16

O OMIAOX H ETAIPEIA

31/12/08 31/12/07 31/12/08 31/12/07
77.805 64.928 19.949 22534
31.647 31630 1.042 1.025
- - 101.719 101.719
2.877 - 2.877 -
7417 713 205 434
119.746 97.271 125.792 125.712
38.633 35.710 18.299 19.267
23.191 21.476 21.040 16.714
2.395 6.017 1535 4.863
99.456 97.830 6.838 10.649
163.675 161.033 47.712 51.493
283.421 258.304 173.504 177.205
37.297 37.297 37.297 37.297
49.585 56.938 49.585 56.938
59.159 44.496 9.739 8.314
146.041 138.731 96.621 102.549
146.041 138.731 96.621 102.549
8.628 8.780 1.205 1.357
10.533 9.974 10.220 9.792
6.853 8.942 - 586
64 315 - -
9.199 3.174 - -
2.690 871 2.592 871
37.967 32.056 14,017 12.606
75567 70.961 33.902 28.878
6.157 3.993 2172 1334
17.438 12.315 26.792 31.838
251 248 - -
99.413 87.517 62.866 62.050
137.380 119.573 76.883 74.656
283.421 258.304 173.504 177.205

01 evomoinpéveg kai amAég Oikovopikég KataoTtdoeig Tng eTaipeiag Crown Hellas Can A.E. yia tn xphon Tou 2008 eykpiBnkav amd
1o AloiknTiké ZupPoUAio TG eTaipiac oTic 27 MapTtiou 2009.

O TTp6edpoc Tou AloiknTikoU ZupupouAiou

& AicuBuvwy ZUppouiog

Ashok P.C. Kapoor
A.A E 2961187

O1 onpeiwoeig oTic oehidec 17 éwg Bl amoTteAolv avamdéomaoTo pépog autwy Twyv Oikovouikwy Kataotdoswy

O Avmimtpéedpoc Tou AloiknTikoU
2 uppouAiou

BaociAgiog K. Zdykag
A.AT. X 679950

2¢ehida 13

H AieuBivTpia Twv OI1kovoIKWY

YTmnpeaiwv

AyyeAiki A. Nikdkn
A.AT. AE 048614



KATAZITAZH ATIOTEAEZIMATON

(moad e x1AIdde¢ Eyow)

TTwARoeIg

KéoTtog TTwAnBévTWY

MikTé Képdog

Aoimtd £é00da/(£€0da) ekpeTdAAEUONG

‘E€o0da AciToupyiag AidBeong

‘E€0da AioiknTikA¢ AciToupyiag

Képdn mpo Eépwv XpnuatodoTikwv & EmevduTikwv Amot/Twy
Xpnuarooikovopikd Ecoda/(EEoda)

Képdn mpo E6pwv

®opog €1003APATOG

Képdn petd and Eopoug

Karavepnpéva os:

- MeToxoug Tng ETaipeiag

- Aikaiwpata Meloyngiac

Baoikd & amopeiwpéva képdh avd petoxh (eupw)

(moad oc x1AIdde¢ Eyow)

TTwARoeIg

KéoTtog TTwAnGévTWY

MikTé Képdog

Noimd é00da/(¢€oda) ekyeTdAAEUONG

‘E€o0da AciToupyiag AidBeong

‘E€oda AioiknTikAg AciToupyiag

Képdn mpo Eépwv XpnuatodoTikwv & EmevduTikwy Amot/Twy
Xpnuarooikovopikd Ecoda/(EEoda)

Képdn mpo E6pwv

®opo¢ €100dAHATOC

Képdn petd and Eopoug

Karavepnyéva oe:

- MeToxoug Tng ETaipeiag

- Aikaiwpara Meloyngiag

Baoikd & amopsiwpéva képdh avd petoxh (eupw)

Zny.

21

20

21

21

23

24

25

Zny.

21

20

21

21

23

24

25

O OMIAOZ
2008 2007

1/1-31/12 1/1-31/12
335.949 348.236
(293.247) (309.741)
42.702 38.495
(716) 287
(12.993) (12.615)
(4.817) (4.027)
24.176 22.140
1554 714
25.730 22.854
(7.282) (8.062)
18.448 14.792
18.448 14792
0,7667 0,6147

H ETAIPEIA
2008 2007

1/1-31/12 1/1-31/12
148.163 149.665
(129.133) (135.597)
19.030 14.068
(847) (166)
(5.922) (5.655)
(3.875) (3.313)
8.386 4.934
(1.591) (1.961)
6.795 2.973
(1.585) (1.500)
5.210 1.473
5.210 1473
0,2165 0,0612

O1 onpeiwoeig oTic oehideg 17 éwg Bl amoTteAolv avamdéomaoTo pépog autwy Twy Oikovouikwy Kataotdoswy
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KATAZTAZH METABOAOQN IAION KEEAAAINN

(moad oe xi1A1ddeg eyow)

YwréAoimo oTi¢ 1 Tavouapiou 2007

AVTIOTAOWION KIVEUVOU TAUEIAKWY pOoWV HETA POpWY
Képdog/(Tnwid) mou avayvwpioTnke dueoa ota ‘Id1a KepdAaia
KaBapé képdog mep16dou

AidBecon amoBeparikwyv

ZXNUATIoOH6C ATIOBENATIKWY

ZUvoAo avayvwpiopévou kaBapol képdoug mepIddou
Mépioua yia To 2006

Ynoéhoimo otic 31 Ackepppiov 2007

YnéAoimo oTi¢ 1 Iavouapiov 2008

AVTIOTAOWION KIVEUVOU TAUEIAKWY pOowV HETA POpWY
Avayvwpiopévo (képdoc)/Inuia oTnv KatdoTach amoTeAEoUdTWY
Képdog/(Tnwid) mou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep16dou

2 XNUATIOPOC ATIOBEPATIKWY

ZUOvoAo avayvwpiopévou kaBapol képdoug mep1d6dou

Mépiopa yia To 2007

Ynéhoimo otigc 31 Acekepppiov 2008

(moad oe xi1A1ddeg eyow)

YwréAoimo oTi¢ 1 Tavouapiou 2007

AVTIOTABWION KIVEUVOU TAUEIQKWY powV HETA POpWY
Képdog/(Tnwid) mou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep16dou

AidBecon amoBeparikwyv

ZXNUATIoOP6C ATIOBENATIKWY

ZUvoAo avayvwpiopévou kaBapol képdoug mepIddou
Mépioua yia To 2006

Ynoéhoimo otic 31 Ackepppiov 2007

YnéAoimo oTi¢ 1 Iavouapiov 2008

AVTIOTABWIoN KIVBUVOU TAUEIGKWY powV HETA 9opwY
Avayvwpliopévo (képdoc)/Inuia oTnv KatdoTach amoTeAEoUdTWY
Képdog/(Tnwid) mou avayvwpioTnke dueoa ota ‘Idia KepdAaia
KaBapé képdog mep16dou

2 XNUATIOPOC ATIOBENATIKWY

ZUvoAo avayvwpiopévou kaBapol képdoug mep16dou

Mépiopa yia To 2007

Ynéhoimo otigc 31 Ackepppiov 2008

O OMIAOZ
MeTox1Kd AmoBepartika Aoima AnoteAéopara Zovoho Idiwv
KEPAAaio eUAoyng afiag anoBeparika €Ig Véov KegpaAaiwv
37.297 60 57.169 32.601 127.127
- (60) - - (60)
- (60) - - (60)
14.792 14.792
- - (408) 408 -
- - 177 (177) -
- (60) (231) 15.023 14.732
= = - (3.128) (3.128)
37.297 - 56.938 44.496 138.731
37.297 - 56.938 44.496 138.731
- (9.240) - - (9.240)
- 1.230 - - 1.230
- (8.010) - - (8.010)
18.448 18.448
- - 657 (657) -
- (8.010) 657 17.791 10.438
= = - (3.128) (3.128)
37.297 (8.010) 57.595 59.159 146.041
H ETAIPEIA
MeTox 1k AnoBepatika Aoina AnoTeAéopara Zdvoho Idiwv
KEPAAaio eUAoyng afiag anoBeparika €1g Véov KepaAaiwv
37.297 60 57.169 9.738 104.264
- (60) - - (60)
- (60) - - (60)
- - - 1473 1.473
- - (408) 408 -
- - 177 (177) -
- (60) (231) 1.704 1.413
= = - (3.128) (3.128)
37.297 - 56.938 8.314 102.549
37.297 - 56.938 8.314 102.549
- (9.240) - - (9.240)
- 1230 - - 1.230
- (8.010) - - (8.010)
- - - 5.210 5.210
- - 657 (657) -
- (8.010) 657 4.553 (2.800)
- - - (3.128) (3.128)
37.297 (8.010) 57.595 9.739 96.621

O1 onpeiwoeig oTic oehideg 17 éwg Bl amoTteAolv avamdéomaoTo pépog autwy Twy Oikovouikwy Kataotdoswy
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KATAZTAZH TAMEIAKOQN POON

(mood o€ x1AIdde¢ eypw)

Acitoupyikéc ApaoTnpidTnTeg

Képdn mpo Bopwv

TTAéov/(Meiov) TTpooappoyég yia

- AToopéoeig (evowpatwy & AUAWY TIEPIOUTIAKWY OTOIXEIWV)
- ATtoopEécoeIg eTIX0pNYACEWY

- TTpoPAéyeig

- ZuvaMhaypartikég Alagopég

- Xphuatooikovopikd £é003a

- XpewoTikoi Tokol kai Zuvagh EEoda

TTAéov/(Meiov) TTpooappoyéc yia MetaPoAéc KegaAaiwv Kivnong
Meiwon/(A0Enon) AToBepdTwy

Meiwon/(A0Enon) AtaiThoswy

(Meiwon)/AuEnon Ymoxpewoewv (mAnv Tpamelwv)

Meiov: XpewoTikoi Tokol & Zuvaph EEoda kataPpePpAnuéva

Meiov: KatapepAnuévor opoi

Z0voho Eiopouv/(Ekpoliv) and Acitoupyikéc dpaotnpiotnteg (a)

EmnevduTikéc ApaoTtnpiéTnteg

Avyopd Evowpatwy & AUAwv TTayiwv TEPIOUGIAKWY OTOIXEIWY
Eiompdgeic ané TTwAoeig Evowpatwy & AUAwy TTayiwv
EiompaxBévrec Tokol

Z0voho Eiopousv/(Ekpolv) and emevduTikég dpaotnpioTnteg (P)

XpnuatodoTikég ApaoTnpidTnTeg
Eionpdeic amé ekdoOévra / avaAngBévra Adveia
E€opAhoeic Aaveiwv

E€opAioeic YToxpewoswy amé XphuatodoTikéG miobwoeic (xpeoAUoia)

Mepiopata TTAnpwOEévTa

Zuvoho Eiopov/(Ekpouv) and XpnuartodoTikég dpaotnpidotnteg (Y)

Zny.

6&7
20
14

23
23

10
18
23

6&7

23

18
18
16

KaBapn AlEnon/(Meiwon) Tapeiakiv AiaBeoipwv & Iood0vapwy mepid6dou

(a+p+y)
Tapeiakd AiaBéoipa & IoodUvapa évap€ng mepi6dou
Tapeiaka AiaBéoipa & IoodUvapa ARENG mep16dou

1

0 OMIAOZ H ETAIPEIA

2008 2007 2008 2007
1/1-31/12 | 1/1-31/12 1/1-31/12 | 1/1-31/12
25.730 22.854 6.795 2.973
10.450 10.449 3189 3.037
(367) (374) - -
537 658 406 935
(2.164) (2.165) (279) (236)
610 1.451 1.870 2.197
34.796 32.873 11.981 8.906
(2.923) (4.664) 968 (1.668)
(8.321) 5.225 (4.293) (643)
10.971 20584 4676 9.006
(610) (1.451) (1.870) (2.197)
(7.730) (5.650) (1.802) (275)
26.183 46.917 9.660 13.129
(23.344) (5.732) (621) (1.763)
- 320 - 320
2.164 2.165 279 236
(21.180) (3.247) (342) (1.207)
3 - - 13.000
- (12.111) (10.000) (12.000)
(251) (209) - -
(3.129) (3.127) (3.129) (3.127)
(3.377) (15.447) (13.129) (2.127)
1626 28.223 (3.811) 9.795
97.830 69.607 10.649 854
99.456 97.830 6.838 10.649

O1 onpeiwoeig oTic oehideg 17 éwg Bl amoTteAolv avamdéomaoTo pépog autwy Twy Oikovouikwy Kataotdoswy
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Brand-Building Packaging™

ZHMEINQZEIZ ETIT TON OIKONOMIKON KATAZITAZEOQN

1. MENIKEZ TTAHPOZOPIEX lTA TIZ APAZTHPIOTHTEZ TOY OMIAOY

H CROWN Hellas Can Biounxavia Eidwv XZuokeuaciag A.E. (oTo €€Ag avapepdpevn wg «ETaipeia») eivar Avivuun Etaipeia, n
omoia 18pUBNnKke oTic 02 AmpiAiou 1965 (8EK 15/1965), éxer é8pa To Ao XaAavdpiou, EBvikh¢ AvTiotdoswe 57, T.K. 152 31,
ABnva, EAAGSa, pe avTikeigevo epyaoiwv Th Biounxavikh TTapaywyh, Epmopia kar eioaywyf Eidwyv Zuokeuaoiag kdBe Hop@hg Kai
€idouc, ouPTTEPIAAUPAVOUEVWY OXETIKWY TIPWTWY UAWY Kai UnxavoAoyikoU e€omAiouoU.

O1 evomoinpéveg olkovolikéC Kartaotdoelc Tou Opihou CROWN Hellas Can (oto €§Ac avagepdpevoc wg «Opihog»),
mepiAauPpdvovTal oTIC eVOTIOINUEVEG oIKOVOHIKEG KaTtdoTdoeig Tng CROWN HOLDINGS INC., Corporate Headquarters, One
Crown Way Philadelphia, PA 19154-4599, U.S.A.

O Ouihog, ekTog TnG UnTpikAc CROWN Hellas Can, mepiAauPdver Thv akdAoudn Buyarpiki eTdipeid, n omoia evomolgital He TN
HEB0d0 TG OAIKAG evowpdTwaong:

% OUPKETOXAG TNC UNTPIKNAC

wvuia ‘Ed
Ermwvo Edpa €Taipeiag oTo KewdAaio BuyarpikAg

Princesa Street, 1, 'Torre de Madrid’, First Floor,

Madrid - Spain 99.999%

Crown Bevcan Espana S.L.

O ouvnuuévee Oikovopikéc KartaoTdoeic eykpiOnkav amd 1o Aioikntiké ZuppoUAio The «CROWN Hellas Can Biopnxavia
Eidwv Zuokeuaciac A.E» thv 27/03/2009 kai éxouv avaptnBei ato diadiktuo Thv 31 Maptiou 2009, oThv NAEKTPOVIKA
di1cUBuvon www. crownhellascan. gr.

2. ZYNOYH BAZIKON AOTIZTIKOQN APXON

2.1 Baon mpocToipaciag Twv Oikovouikwy Karaotaoswyv

O1 TapoUoeC ETAIPIKEC KAl EVOTIOINUEVEG OIKOVOUIKEC KATAOTAOEIC €xouv ouvTaxOei amd Tn Aloiknon olupwva pe Ta AieBvh
TTpoTuma Xpnuatooikovouikig TTAnpowdpnong (ATTXTT), kai Tic Aiepunveicg Tng Emitpomtac Aigpunveiiv Twv AigBvwy TTpoTUmwy
XpnpatooikovopuikAc TTAnpowdpnong, 6Twe éxouv UI0BeTNBei amd Tnv Eupwmdikh Evwon kai Ta ATTXTT mou éxouv £kdoBci amd To
Zuppouhiio AigBvisy AoyiaTikwyv TTpotUtwy (ZAATT).

O1 0IKOVOUIKEC KATAOTAoEIC yid Th xphoh Tou éAnfe tnv 31/12/08 kataptioThkav pe Pdon TIG idIEC AOYIOTIKEC dpXEC, TOU
akoAoUBRONKav yia Thv €Toldoid KAl Ttdpoudiaon TWV OIKOVOUIKWY kataoTdoswv The Etaipeiac kai Tou OpiAou yia To 2007, pe
e€aipeon Thv aMayh amé 1/1/08 otn péBodo KooTOAOYNONC TWV UAIKWY TtapdywyAC Kdi amoTiunong amoBepdtwy TG UNTPIKAG
etaipeiag amd tnv “FIFO", mou ioxue péxpt kai To 2007, oth péBodo Tou £THOI0U péTou oTaBpIKoU.

Fa Tov uToAoyIopud Tou KOOToUG Tapaywyng AapPdveTtar uméyn To KOOTOC TwV avaAwOEéVTWY UAIKWY amoTipyndévwy pe pdon Tov
€TAOI0 Péoo oTaBuIké evs dev UTAPEE aAAayn oToV AOYIOTIKG XEIPIOHO TWV €QYATIKWY Kal TWV YEVIKWY Prounxavikwy e£odwv. H
amoTiynon Twv amoBOepdTwy YviveTdl, dTWC Kal oTo TapeABdv, oTh XxapnAdTepn TIUA peTAlU KOOTOUC KTAONG Kai KaBdpAg
peuaToToIROIUNG agidag.

AigvepyROnkav avadpopikoi UTTOAOYIOHOI TOU KOOTOUC TapaywyAC Kdi amoTipnong amoBepdtwy, yia TI¢ 800 TponyoUHEVEC
diaxelpioTikég Xphoeic 2006 kai 2007, pe pdon Th véa PéBodo Tou £TAGIOU HECOU OTABUIKOU Kl Yid TIC TPEIC TAPAYWYIKEC HovAdeg
NG UNTPIKAG eTaipeiac. O1 dla@opéc TTou TIPoékuyay amo TNV £@appoyn Twv dUo J1a@opeTIKWY HeBOdwY ATAv U ouaIwWdEIg KAl WG
€k ToUTOU Jev £yivav avapopeWaeic TwWV KOVOUAIWY TWV GUYKPITIKWY aToIXEiwV.

H petdpaon oo véo pnxavoypag@iké olothua é3woe Thv euKdipia emavaioAdynong apxwyv kai ToAITIKWY ThG £TdIpeidg, TTou odAynoe
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Brand-Building Packaging™
oThv amégaon yia Thy TpoavagepOcioa aAAayn, He oTOX0 Thv TTIo akpiPodikain amoTinon Twy amoBepdTWwy.

O1 0IKOVOUIKEG KATAOTAOEIG £X0UV ouvTaxBei We Pdon Thv dpXh Tou 10TopIkoU KOaToug. H aUvtaln Twv 0IKOVOUIKWY KaTadoTdoswy
olppwva pe Ta AieBvi AoyioTikd TTpoTuma, amaitei dokhonh kpiong amé Thv Aioiknon tng Etaipeiac kaBuig emiong kai eKTIHACEIC
othv di1adikacia €@AapHOYAC TWV AOYIGTIKWY apXWV Yid TOV UTTOAOYIOHO Twv 31agopwy AoYIOTIKWY peyeBwy. O1 TeploxEC Tou
XPACouv peyaAUTepou Paduol UTTOKEINEVIKOTNTAC A gival au€nuévng TOAUTTAOKOTNTAG R OTTou o1 UTTOOEOEIC Kal 01 EKTIUACEIC gival
ONUAVTIKEG YIA TIC OIKOVOMIKEC KATAoTdoeic avagépovtal oTh Zhueiwon 3. O1 ekTipAoeic autéc Pagifovtal oThv avtiAngn Twv
veyovoTwy Kai evepyeibv améd tn Aioiknon tng Etaipeiac kai Ta mpaypaTikd yeyovoTa pmopei va diagépouv dmod TIC EKTIMACEIC
auTéc.

2.2 Néa npoTuTa, €pUnveiec Kai Tpomomoinon mpoTUmwy

Néa mpoTuTa, TpOTTOTOINCEIG TTPOTUTIWY Kal JlepUnveieg: ZUYKEKPIPEVA véA TTPOTUTIA, TPOTIOTIOINGEIC TIPOTUTIWY Kal JIEPUNVEIEC
éxouv €kdoBci, Ta omoia cival UTTOXPEWTIKA yid AoyioTIKEC Trepiddoug mou Eekivolv katd Th Sidpkela The Tapoloag XpAohg h
peTayevéoTepd. H ekTipnon Tou OpiAou OXETIKA HE ThY £Tidpacn améd TNV £QApHOYA AUTWY TWV VEWV TTPOTUTIWY, TPOTIOTIOIRCEWY Kal
SieppnveIwWy TTapaTiOeTal TapakdTw.

TTpéTuna uroxpewTika yia Tnv Xpfiion 31 Ackepppiov 2008

e AATT 39 (Tpomomoinon) «Xpnudtooikovopikd péoa: Avayvdipion kai Empétpnon» kar ATIXTT 7 (Tpomomoinon)
«Xpnuartooikovolikd péoa: MvwoTomoifoeig» - Emavaragivopnon xpnuaTooikovopuikwy péowv (epapudleTal peTayevéoTepd
amé Tnv 1n TouAiou 2008)

H tpomromoinon emiTpémel 0€ HId OIKOVOUIKA OVTOTNTA va emtavaTtalivounoel pn mapdywyd XpnHATOOIKOVOUIKA oToixeid (He
e€aipeon 6oa katnhyopiomoinBNkav amd Thv emixeiphon oThv eUAoyn afia péow TWv ATOTEAEOUATWY KATA ThV dpXIKA TOUC
avayvwpion) oc d1d@opeTIKA KaThyopia amd Thv «eUAoyn afia PEow TwV ATTOTEAEOUATWY» O€ OUYKEKPIUEVEC TIEPITTITWOEIC.
H TpoToToinon, emiong, sTITPETIEI OE Hid OIKOVOUIKA OVTOTNTA va HETAPEPEI aTtd Thv KaTnyopia «AiaBéoiua pog TAnon»
oTnv Kathyopia «Adveia kar ATAITAOEIC» éva XPNUATOOIKOVOUIKG aToixEio TTou Ba umopoloe va TTAnpei Tov opiopd «Adveia
kal AttaiThoeic» (eav dev eixe kataraxOei we d1aBéaipo TPo¢ TWANON), OO0V N OIKOVOUIKA ovTOTNTA £XEl ThY TTp6Oean
Kal Thv duvatdTnTta va dIakpdTACE! To €V AOYw XPNHATOOIKOVOUIKO OToIXEio oTo gyyUg HéAAov. H mapamdvw Tpomomoinon
dev Oa éxel kapia eMITTWON OTIC OIKOVOUIKEG KaTaoTdoeig Tou OpiAou.

Aiepunveiec uroxpewtikéc yia Tnv xphon 31 Aekepppiov 2008

e AEEXTT 11 - ATTXTT 2: XuvaAAayéc ISiwv Metoxwv Opihou (epapudleTal yid TIC €TROIEC AOYIOTIKEC TIEPIOBOUC TTOU
gekivoUv Tnv A peTd Thv In MapTtiou 2007)

H Siepunveia diacagnvilel Tov XEIPIOUO 0 TEPIMTWOEIC TTOU o1 UTTAAANAOI Hiag BuyaTpikAg eTaipeiac Aappdvouv HeToXEG
™G UNTPIkAG eTaipeiag. Emiong dicukpivilel €dv opiopévec ouvaAhayéc Tpémel va Aoyilovral w¢ ouvdAAayég pe
d1aKkavovioud e OUPHETOXIKOUC TiTAOUG N ouvaAAayég pe diakavoviopo Toig petpnToic. H diepunveia dev Ba emnpedaoel Tig
0IKOVOUIKEG KaTaoTdoeig Tou OpiAou.

e AEEXTT 12 - Zupgpwvieg TTapaxwpnone (epapudleTal vid Ti¢ £TACIEC AOYIOTIKEC TTEPIOBOUC TTou EekivoUv TNV R PETA ThV
1n Tavouapiou 2008)

H dieppnveia avagépeTtal oTIC £TAIPEIEC TTOU OUHHETEXOUV O OUHQWViec Tapaxwpnong. H diepunveia dev éxel epappoyn
otov Oupiho.

e AEEXTT 14 - Opia TTeprouaiakwyv Ztoixciwv KaBopiopévwy TTapoxwy, EAdxI0To ATtaiToUpevo ZXNUATIONEVO KEQAAAIO Kal
n aAAnAemtidpaoh Toucg (epappdleTtarl yia TIC £TROIEC AoYIOTIKEC Trep16doug Tou Eekivolv Thv A petd Thv 1n Iavouapiou
2008)

H diepunveia avagpépetar oe mapoxéc petd Tnv £€odo amd TNV UTNnpecia Kai 0c dAAA pakpoxXpévia TpoypdupaTd
KaBoplopévwy TapoxXwy mTpo¢ Toug epyaldpevoug. H dicppnveia diacagnvilel TOTE OIKOVOHIKA 0QEAN HE TN HOPYA
ETMIOTPOPWY ATO TO TMPOYPAHUA A HEIWOEWY HEAAOVTIKWY €109OpWY OTO TPOYpauua mpémel va BswpnBolv w¢ diabéoiua,
Tw¢ n Umapgn eAdxioTou amaitoUdevou oxhuaTiopévou Kegahaiou evdexopévwe Oa emnpéale Ta diaBéoipa oikovopikd
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0QEAN HE T HOPPA HEIWOEWY HEAAOVTIKWY £10@opWwv Kal TOTE N UTtdpEn eAdXI10TOU amaiToUHEVOU OXNHATIOUEVOU KEpaAdiou
©a dnuioupyoloe umoxpéwon. Epdoov o Opihog dev éXel TETold TPOYPAUUATA TAPOXWV yid Toug epyaldpevoug, h
digppnveia dev £xel epappoyh atov OpiAo.

TTpéTUTa UTOXPEWTIKG PETA amd Thv Xphon 31 Ackeuppiov 2008

AATT 1 (AvaBewpnuévo) «TTapousiaoh Twv Olkovopikwyv Kataotdoswv» (spappéletal yvia TIC €TAGIEC AOYIOTIKEC
Tep163ouc Trou Eekivolv Thv A petd Tnv 1n Iavouapiou 2009)

To AATT 1 éxer avaBewpnBei yia va avapabyiosr Tn XpnoigéTNTA TwY TTANPOYOPIWV TTOU TTApouaId{ovTdl OTIG OIKOVOHIKEG
karaoTtdoeic. O1 Mo onuavTikéG aAAayég givar: n katdoTaon petaPpoAwy 18iwv KegaAaiwy va mepiAappdvel povo ouvalAayég
HE HETOXOUG, N €10aywyn Hiag Kaivoupylag katdaTtacng ouvoAikoU eigodhparog (“comprehensive income”) mou ouvdudlel
6Aa Ta oToixeia 068wy Kal e€6dwv Ta omoia avayvwpilovTal 0TV KATAoTAON ATOTEAEOUATWY HE TA «AoITtd €100dAuaTa»
("other comprehensive income") ka1 emavadiatunwoeig (“restatements”) oTig oikovoHIKEG KATAOTAOEIG R AVASPOHIKES
EQAPHOYEG VEWV AOYIOTIKWY TOMITIKWY va TtapoucidlovTal amé Thv dpxh ThG VwpiTepNG ouykpITIKAG Tep1ddou. O OpiAog
©a epappdoel TIC Tapamdvw TPOTTOTOINCEIG Kal Ba KAvel TIC amapdiTnTeC aAAay£G aThv TTdpoudiacn TWY OIKOVOUIKWY ToU
karaoTdoswy yia 1o éto¢ 2009.

AATT 23 (Tpomomoinon) «Kéotoc Aaveiopol» (spapudleTai yia TIC ETACIEC AoYIOTIKEC TTEPIOdOUC Trou EekivoUv ThV K HETd
tnv 1n Iavouapiou 2009)

To mpéTUTTO AVTIKABIOTA Thv TTponyoUpevh ékdoon Tou AATT 23. H pacikh Siapopd oc oxéon e Thv TTponyoUpevh ékdoon
agopd oThv KAtdpynhon ThG €TMIAOYAG avayvwpiong wg ££63ou Tou KOOToug davelopoU Tou OXeTi(eTal HE TTEPIOUOIAKA
oTolxeia evepynTikoU, TA OTToid ATAITEITAl £€vd ONHAVTIKO XPOVIKO 81d0TNHA TIPOKEILEVOU va UTTOPECOUV va AEITOUpYRToUV N
va twAnBoUv. O Opihoc Ba epapuéoel To AATT 23 amé tnv 1 Iavouapiou 2009.

AATT 32 (Tpomomoinon) «Xpnuatooikovouikd péoa: Tlapouciaon» kai AATT 1 (Tpomomoinon) «TTapoudiaon Twv
OIKOVOHIKWY KaTagTdoewv» - Xpnpartooikovopikd Méoa d1aBéoipa amé Tov kdrtoxo (fi “puttable” péoo) (epapudlovrar oTig
eTAOIEC AoyioTIKEC TTEp1ddoug Tou EekivoUv Tnv A peTd Thv 1n Iavouapiou 2009)

H Ttpomomoinon oto AATT 32 amaitei opiopéva xpnuatooikovopikd péoa diaBéaipa amé Tov kdtoxo («puttable») kai
UTTOXPEWOEIC TTOU TIPOKUTITOUV KATA TNV peuaToTroinoh, va katataxBolUv w¢ ‘Idia KepdAaia edv mAnpoUvTal OUYKeKpIpéva
kpiThpia. H Tpomomoinon oto AATT 1 amaitei yvwoTomoinon OUYKEKPIHEVWY TTANPoYopIWY avadpopikd pe Ta «puttable»
péoa mou karardooovral w¢ ‘Idia Kepdhaia. O Ouidog avapéver 0TI auTég ol Tpomomoinoelig dev Ba emnpedaouv TIg
0IKOVOUIKEG TOU KATAOTATEIG.

AATT 39 (Tpomomoinuévo) «Xpnuartooikovolikd péoa: Avayvipion kar Emipétpnon» - AvriotaBuiopéva oToixeia Tou
euTimToUV oTOo TEdio £QAPHOYAC TNG AoyIOTIKAC avTioTdOuiong (e@appdletal oTIC €TAOIEG AOYIOTIKEC TEPIGDOUG TTOU
EekivoUv Tnv A peTd Thv 1n TouAiou 2009)

H mapoloa Tpomomoinon amoocagnvilel Tov TPOTO pe Tov omoio Oa Empeme va e@apuolovTdl, O OUYKEKPIUEVEG
TEPITITWOEIC, 01 dpXEéC Tou KaBopilouv katd méoo évag avTioTaOuilopevog Kivduvog A THAMA TWV TAHEIAKWY powv
eUTITITEl 0TO TEdio £PAPHOYAC ThG AoYIOTIKAG avTioTaOuiong. H Tpomomoinon auth dev epappdletal atov OpiAo kabug dev
akoAouBcei AoyIoTIKA avTioTaOuiong oUpgwva pe To AATT 39.

ATTXTT 1 (Tpomomoinon) «TTpwTh epapuoyh Twv ATIXTT» kai AATT 27 (Tpomomoinon) «Evomoinpévee kai Idiaitepeg
Oikovopikéc Karaotdoeic» (epappdlovral yid TIGC €TAOIEC AoYIOTIKEC Tep1ddoug Tou Eekivolv Thv R petd Tnv 1In
Tavouapiou 2009)

H Ttpomomoinon Tou ATIXTT 1 emITpETel OTIC OIKOVOUIKEC OVTOTNTEC TTOU £pdpp6louv yia Tpwtn @opd Ta ATIXTT va
XPNoIHoTToI0UV WC TEKPAIPOUEVO KOOTOC €iTe ThV gUAoyn aia €ite Thv AoyioTikA aia pe PAon TIC TTPONYOUHEVEG AOYIOTIKEC
TPAKTIKEC YId TNV ETIPETPNON TOU dpXIKOU KOOTOUG Twv eTevlUOewv ot OUyaTpiKEC ETIXEIPADEIG, OE aATO KolvoU
eAEYXOUEVEC OIKOVOUIKEC OVTOTNTEC Kal oe ouvdedepéveg emixelphoeic. Emiong, n Tpomomoinon karapyei Tov opiopd ThG
peB6dou KéoToug amd To AATT 27 kai To avTikaBIoTd Ue TNV AmaiThon Td Pepiopyara va mapoudidfovTdl wg £1063nua oTI¢
ATOHIKEG OIKOVOUIKEG KaTAoTAdoeIg Tou eevdUTH. KaBwge n unTpikh eTaipeia kai 0Aeg o1 Buyatpikég TG éxouv AdN peTapei
ota ATIXTT, n Tpomomoinon 8ev Ba éXel AVTIKTUTIO OTIC OIKOVOUIKEC KATAoTdaeI Tou OpiAou.
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ATTIXTT 2 (Tpomomoinon) «TTapoxéc mou E€apTwvTtal amd tnv Alia Twv Metoxuwv» - TTpoUmoBéoeic KatoxUpwong Kai
Akupwoelg (epappdleTar yid TIG TAOIEG AOYIOTIKEG TrEP16d0uUG Trou Eekivouv Thv K HeTd Tnv 1n Tavouapiou 2009)

H Tpomomoinon 8ieukpivi{el Tov opiopd Twv «TpoUmoBéoswy ThG kaToxUpwong (vesting conditions)», pe Thv eloaywyn
Tou 6pou «mpoUToBéaelg pn KatoxUpwang (non-vesting conditions)» yia époug mou dev amoTeAolv 6poug umhpeaiag h
6pouc amoédoong. Emiong, dicukpivileTal 4TI OAEC 01 AKUPWOEIC €iTe TTpoépXovTal amd Thv idia ThY ovToTNTA €iTe ATO TA
ouppaAAdpeva pépn, TTpémel va Exouv Thv idia AoyioTikA avTigeTwmion. O ‘OuiAog dev avapéver 6TI auTh n TpoTroToinon Oa
£xel emidpaon OTIC OIKOVOUIKEG TOU KATAOTAOEIG.

ATIXTT 3 (AvaBewpnuévo) «Zuvevioeig Emixeiphocwys kai AATT 27 (Tpomomoinuévo) «Evomoinpéveg kai Idiaitepeg
Oikovopikéc KataoTdoeig» (epapudletar yia eTAOIEC AoyIOTIKEC Ttep16Boug Trou Eekivolv Thv A HeTd Thv 1n TouAiou 2009)

To avaBewpnuévo ATTXTT 3 eiodyer pia ocipd aAAaywyv oTo AoYIOTIKG XEIPIOUO ouvevoewy emIXEIpAoewy o1 oTroieg Ba
EMNPedoouv To TOOO ThG avayvwplioBeioac umepaliac, Ta amoTeAéoparda ThG avagepddevng Tepiddou OTNV OToid
TPAYHATOTIOIEITAI N ATOKTNON EMIXEIPACEWY Kdl Ta HEAAOVTIKA amoTeAéopara. AuTEG ol aAAayég mepiAauPpdvouv Thv
e€odomoinon damavy mou axeTilovTal He ThY ATTOKTNON Kdl TNV avayvwpion HeTayevéoTepwy HeTaPpoAwy oTthv eVAoynh aia
Tou evdexopevou TipApatog (“contingent consideration”) ota amoteAéopara. To Tpomomoinuévo AATT 27 amaitei
ouvaAAayég TTou odnyoUv o dAAAYEC TTOCOOTWY OUHHETOXAC 0 BuyaTpikA va KataxwpoUvTal oThv kaBaph Béon. EmimAéov,
TO TpOTOTOINUEVO TPOTUTTO UeTAPAAAEI TO AOYIOTIKO Xelplopd yia Ti¢ {nWie¢ Tou TpaypartotoioUvTdl amé OuydTpikn
eTaipeia KaBwg Kair Tng amwAeiag Tou eAéyxou Buyartpikig. ‘OAeg ol aAAayég Twv avwTépw TpoTUTTWY epapupolovTal
HeTayevéoTepa amd TRV NUEPOUNVia €@APHOYAC TOUG Kal Oa emhpedoouv HEAAOVTIKEC ATIOKTAOEIC Kal oUvaAAayég He
peToxoug Heloynepiag. O Ouihog Ba epapudcel auTég TIC aAAayEég amd T nuépa Tou TiBevTal o e@apHoyh.

ATTXTT 8 «KAddor ApaotnpioThtwy» (epapudleTal via €TROIEC AoyIOTIKEC TrepIddouc Tou Eekivolv Thv A peTd Thv 1n
Tavouapiou 2009)

To mpéTUTIO AUTH avTikaBioTd To AATT 14, oUuewva pe To oToio o1 Topgic avayvwpilovrav kai apoucidlovrav pe pdon
pia avdAuon amédoong Kai Kivauvou. Zupewva pe To ATTXTT 8 o1 Topeic amoTeAoUV ouUOTATIKA HIAC OIKOVOUIKAG OVTOTATAG
mou efeTdlovTal TAKTIKA amd Tov AicuBivovra ZUuupouhro / AloiknTiké ZuppoUAio TG oikovopikAc ovtoThTac (Chief
Operating Decision Maker) kai mapoucidlovTal OTIG OIKOVOUIKEG KATAOTACEIS He Pdon auTAV TNV €oWTEPIKA
katnyopiomoinon. O ‘OuiAog 6a spappdoel To ATTXTT 8 amé tnv 1 Iavouapiou 2009.

Aiepunveiec wou epappdélovral perd and tnv Xphion 31 Acekepppiov 2008

AEEXTT 13 - Tlpoypdupara TTiotéTtntac TeAatv (epappélovrar vid TIC ETACIEC AoYIOTIKEG TTEPIOdoUC TTou Eekivouv Thv A
petd thv 1n TouAiou 2008)

H &iepunveia Siacagnvifel Tov XEIPIOUO TWV ETAIPEIWV TIOU XopnyoUv KAmoldg Hopeng emiPpdPpeucn mioToTNTAG OTTWG
"tovroug” R "TaliIdiwTikd piMia” og meAdTeg ou ayopdlouv ayaBd A umnpeoicc. H diepunveia dev éxel epappoyr oTov
‘Ovuiho.

AEEXTT 15 - Tupgwvicg yia Thv KaTdokeuh akivnThg Treplouaiac (epappdletar yia TiIc eTAGIEC AOYIOTIKEG TTEPIGSOUC TTOU
EekivoUv Tnv A peTd Thv 1In Iavouapiou 2009)

H &iepunveia avagépeTal OTOUC UQIOTAUEVOUC d1A@opeTIKOUC AOYIOTIKOUC XEIPIOWoUC via TIC TWAARCEIC akivnTng
Tepiouaiac. MepIkEC OIKOVOUIKEG OVTOTNTEG avayvwpilouv To £00do oUppwva pe To AATT 18 (3nA. éTav peTapépovTal ol
Kivduvol Kdl Ta o@éAn KupldTNTAC ThG akivnTng meplouaiac) Kai dAAe¢ avayvwpilouv To £00do avdAoya pe To oTddio
oAOKARPWONG THC akivhTng meplousiac oUpewva pe To AATT 11. H Sicpunveia Siacapnvilel molo TpoéTUTIO TIPéTEl va
epappooTei oc KAOe mepimTwon. H diepunveia dev éxel epaployh atov OpiAo.

AEEXTT 16 - AvriotaBuioeic wag kaBaphc emévduong oe eKUeTAAAeuon oTo eEwTepikd (epapudleTal vid TIC €TAOIEC
AovioTikég TTep168oug Tou ekivouv Tnv R HeTd Thv 1n OkTwppiou 2008)

H diepunveia éxer epappoyh oc pia oikovopikA ovTdTnTA ToU avTioTaBuilel Tov Kivduvo £Evou vopiopdTog Tou TPoKUTITEI
amd kaBaph emévduon TG oc eKPETAAAEUON oTo e€WTePIKG Kal TTANPEI TOUC poug yYid AoYIOTIKA avTioTdduiong olpgwva
pe To AATT 39. H dicppnveia tapéxel odnyieC OXETIKA PE TOV TPOTIO UE TOV OTTOI0 Wid OIKOVOMIKA OVTOTNTA TIPETEl vd
kaBopioel Ta Tood Tou avaTtafivopoUvTal amd Ta idia KePAAaid oTd aToTEAEOUATA TOOO YId TO HECO AvTIOTAOUIONG 600 Kal
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yia To avTiota®uilépevo otoixeio. H digppnveia dev éxel epappoyh otov OpiAo, kaBuwg o OpiAog dev e@appdlel AoyIoTIKA
avTioTdduiong yia omoiadAmoTe emEVOUON 0 EKUETAAAEUON OTO £EWTEPIKO.

TpomwowoINoeIC o€ mpdTUTA ToU amoTeAoUv éva TuApa Tou wpoypduparog eThoiwv PeAtioswy Tou TAATT (TuppoUAiio AieBviwv
AoyioTikwy TTpoTUnwy)

O1 TapakATWw TPOTOTIOINGEIC TEPIYPAPOUV TIC oNUAVTIKOTEPEC aAAayéc mou umeioépxovtal ota ATIXTT wg emakdéAouBo Twv
amoTeAEoUdTWY Tou £TAGIOU TTpoypdupaTog PeATiwoswy Tou ZAATT mou dnpoaisUThke Tov Mdio 2008. O1 tapakdTw TPOTOTOIRCEIC,
cpdoov dev opileTal S1aPopeTIKA, 10XUOUV YId TIC ETAGIEC AOYIOTIKEC Trep16BouC Trou ekivolv Thv A petd Tnv 1n Iavouapiou 2009.

e AATT 1 (Tpomomoinon) «TTapoucidoh TwWV OIKOVOUIKWY KATAOTACEWV>»

H Ttpomomoinon dicukpivi{el 4TI KATOIA ATTO TA XPNHATOOIKOVOHIKA TTEPIOUCIAKA OTOIXEId Kdl UTTOXPEWOEIC TTOU €XOUV
katataxOei w¢ mMpoopIJOUEVO Yid EUTTOPIKNA EKPETAAAEUON oUpgpwva e To AATT 39 «XphuaTooikovouikd péoa: Avayvipion
kai Empétpnon» amoteAoUv mapadeiydata KUKAOYOPOUVTWY OTOIXEIWY £VEPYNTIKOU Kai PpaxuTpdBeopwy UTOXPEWTEWY
avTtiotoixa. O OupiAog Ba cpappdoel TV Tpomomoinon auth amd Thv 1n Iavouapiou 2009, wotdéco avapével 6T dev Ba
ETNPEACTEI TIC OIKOVOUIKEC TOU KATAGTAOEIG.

e AATT 16 (Tpomomoinon ) «Evowparec axivntomoifoeic» (kai emakéAoudbn Tpomomoinon oto AATT 7  «Kardotaon
Tapelakwy powv»)

H Tpomomoinon auTh amaiTei OTIG OIKOVOUIKEG OVTOTNTEG HE OUVABEIG dpaaTnpldTNTEG OTIG omoieg meplAauPdvovTal n
ekpioBwon Kal ev ouvexeia TWANON TEPIOUAIAKWY OTOIXEIWV va Tapoudidlouv To TPOIOV ThG TWANONG TWV OTOIXEiWV
auTwv oTd £00dd Kal va HETAPEPOUV THV avaméoPeoTh alia Tou oToixXeiou oTd amoBépdra dTav To OTOIXEIO TOU EVEPYNTIKOU
Bewpeitar SiaBéoino Tpo¢ mwAnon. H emakdAoudn Tpomomoinon oto AATT 7 3nAwvel 6T o1 TapeldkéC poég Trou
TPOKUTITOUV amd Thv ayopd, ekHicBwon Kal TWANGN TwWvV €v AOYw TTEPIOUCIAKWY OTOIXEIWY KATATAOOOVTA!l OTIC TAUEIAKEC
poéc amd AsiToupyikéc dpaatnpidTnTeg. H Tpomomoinon dev Ba éxel emimTwaon aTi¢ dpacThp1dTnTeS Tou OpiAou kKabwg ot
Kapia amé Ti¢ eTaipeie¢ Tou OpiAou dev mepiAaupdveTal oTi¢ ouvhBeIg dpacTnPIOTNTEG N eKUioBwan kal HeTayevéaTepn
TIWANON OTOIXEIWY TOU EVEPYNTIKOU.

e AATT 19 (Tpomomoinon) «TTapoxéc oc epyalduevouc»
O1 ahhayég aTo TTPATUTIO AUTO gival o1 akdAouBeg:

o  Mia Tpomomoinon oTo TMPoOypappa ToU KATaAAyel ot pia PETAPOAR oThv éKTaon otnv omoid ol deopeloeic via
Tapoxé¢ emhpedlovral améd HEAAOVTIKEC aufRoeIC Twv HICBWV eival {id TEPIKOTIA, eVl Hid TpoTroTIoinNGNn Trou
peTaPdAAel TiIc Ttapox€EG Tou amodidovTal oTh TpoUmnpecia TPoKaAei éva dpvnTiKO KOOTOC mpolUmnpeciag edv
KkataAfyel o peiwan Tng Tapoloag afiag UToXpeWaoewvY KaBopIoPEVWY TTAPOXWY.

o O oploudég ThG amédoong TEPIOUCIAKWY OTOIXEIWV TOU TPoypdUHaToC €xel TpoToTroin®ei yia va opioel 6TI Ta
£€o0da diaxeipiong Tou TPOYPAUHATOC EKTITITOUV OTOV UTIOAOYIOUS TNG aTto300NC TWV TTEPIOUTIAKWY OTOIXEiWV
TOU TIpoypdupaTog Hovo oThv éKTaoh Tou Ta £€oda autd éxouv e€aipeBei amd Thv €MIPETPNON TNG UTTOXPEWONG
KaBopIoHEVWY TTAPOXWY.

o O diaxwpiopog peTall PppaxumpdOeopwy Kai pakpoTpoOeopwy Tapoxwy oe epyalduevoug Ba pacicBei oto edv
ol Tapox£¢ Oa TakTomoIiNBolv evTog R HETA Toug 12 PAveg TapoxAg ThG UTThpeaiag Twy epyalopévwy.

o To AATT 37 «TTpopAéyeic, Evdexouevee Ymoxpewoeic kai Evdexopeva TTepiouoiakd ZToixeia» amaiTei ol
evdeXOUEVEC UTTOXPEWOEIC va yvwaoToTroloUvTal Kal 0x1 va avayvwpilovTal. To AATT 19 éxel TpoTtomoin®ei yia va
eival ouveméc.

O Opihog Ba spappdoel autég Tig TpomoTolfoeic amd Thv 1n Iavouapiou 2009. O1 TpomoToIRoeic auTég dev avapéveTal va
£xouv emidpaan OTIC OIKOVOUIKEC TOU KATAOTAOEIC

e AATT 20 (Tpomomoinoh) «AoyIGTIKA KpdTIKWY ETTIXOPNYACEWY KAl YVWOTOT0INGN TG KPATIKAC UTTOOTAPIENG»
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H Tpomomoinon amaitei N weéAeia amd Eva KpaTikd ddvelo e eTMITOKIO XAUNAOTEPO ATTO €KEivo TNC ayopdC va eTIUETPEITAl
w¢ n Silapopd peTall Thg AoyioTiKAC aiac Pdoel Tou AATT 39 «XpnuaTooikovopikd péoa: Avayvwpion Kai eTipéTpnon» Kdi
TWV £068WV TTOU TIPOKUTITOUV atd ThV eV Adyw weéAeid He Th AoyioTikA avTipeTwmion Tou AATT 20. H tpomomoinon dev
Oa £xel avTikTuTO OTIC dpacTNPIdTNTEG Tou OpiAou kKaBwg dev £xouv AngOci ddvela amd To KpdTocg.

e AATT 27 (Tpomomoinon) «EvoTroinuéveg Kai dTOPIKEG OIKOVOUIKEC KATAOTAOEIC»

H tpomomoinon opiel 6TI OTIC TEPIMTWOEIC 6TTOU Hia £TévEUOh 0 BUYATPIKA €TAIpEid, N oTToid avTIHETWTI{eTAl AOYIOTIKA
olppwva pe To AATT 39  «XpnuaTtoolkovopikd péod: Avayvdipion Kai emipétphon», éxel TalivounBei w¢ oToixeio
KATeXOUEVO Tpo¢ TwAnon oUugpwva pe To ATTXTT 5 «Mn KukAogopoUvTa oToixeia evepynTikoU SiaBéaipa mpo¢ TwAnon
Kdl SIaGKOTITOHEVEC SpacTnploThTEG» Ba ouvexioel va epappéletar to AATT 39. H Ttpomomoinon dev Ba éxel kapia
EMTTWON OTI OIKOVOUIKEG KATadoTdoelg Tou OpiAou 310TI givar oAITIKA Tou Opidou o1 emevdloeig oe BuyaTpikég va
KaTaxwpoUvTal g€ KOGTOC OTIC ATOHIKEG OIKOVOHIKEG KATAGTAOEIG..

e AATT 28 (Tpomomoinon) «EmevdUoeic oc ouyyeveic emixeiphoeig» (Kai emak6AouBe¢ Tpomomoifoelic aTo AATT 32
«Xpnuatooikovopikd péoa: Fvwotomoinon kai  Tlapousiaon» kai oto ATIXTT 7 «Xpnuatooikovopikd —péoa:
FvwaoTomoINoeIg»)

2 Uhpwva e auThv Thv TPOTOTroinGN, Hid eTévBUon O OUYYEVR eTiXeipnon avTigeTwmileTal w¢ Hovadikd oToixeio yia
oKkoTroUG eAéyxou amopeiwang kai n émoia {nuid amopeiwaong dev KATAVEUETAI O€ GUYKEKPIUEVA OTOIXEIA TOU EVEPYNTIKOU
Tou TepiAappdvovTal oth emévduon. O1 avaoTpopéc Twy CNUIWY aTTopEiwang KaTaxwpouvTdl w¢ TPoodpHoyA oTo AoyIaTIKO
utdAoITo TNG €TEVOUONG OTHV EKTAON TIOU TO AVAKTAGIHO TTood Tng £mévduong oTh ouyyevh auavetai. O OuiAoc Ba
€pappooel TRV Tpomomoinon auth amd Thv 1n Iavouapiou 2009.

e AATT 28 (Tpomomoinon) «EmevdUoeic oc ouyyeveic emixeiphoeic» (Kai emak6AouBe¢ Tpomomoifoelic aTo AATT 32
«Xpnhuarooikovopikd péoa: vwoTomoinon kai Tlapouaiaon» kai oto ATIXTT 7 «XphuaTooikovopikd péoa:
FvwaoTomoInoeIg»)

H Tpomomoinon auth opilel 0TI OTIC TTEPIMTWOEIC OTTIOU Hid £TEVAUON O GUYYEVRA £TTIXEiphan AoyioTIKoTroIEiTAl cUHQWVA He
To AATT 39 «XpnuaTooikovopikd Héod: Avayvwpion Kdi ETIHETPNON® ETITTPOCOETA TWV ATAITOUUEVWY YVWOTOTIOIACEWY
Tou AATT 32 «Xpnuatooikovopikd péoa: MvwoTomoinon kai TTapouaiaon» kai ATTXTT 7 «Xpnuatooikovouikd epyaAcia:
TvwoToToIRoEIC» Bd TPETTEl va YiVOUV OUYKEKPIPEVEC Kdl OXI OAEC oI AmaIToUPEVEC yvwaToTolRoelc Tou AATT 28. H
Tpomomoinon dev Ba éxel kayia emidpaon OTIC 0IKOVOUIKEC KaTaoTdoelg Tou OpiAou 3161 cival ToAITIKA Tou OpiAou ol
emevdUOEIC 08 OUYYEVEIG va evoTroloUvTal e Thy péBodo TNE kaBaphc Béong oTIG EVOTIOINUEVEC OIKOVOUIKEC KATAOTACEIG.

e AATT 29 (Tpomomoinoh) «TTapouasiacn Oikovouikwy ZToixeiwv og YTepmAnOwpioTikEG O1kovopie»

H odnyia ge autd To TPOTUTIO €XEl TPOTIOTIOINOEI WOTE VA ATTEIKOVIOEI TO YEYOVOG OTI KATIOIA TTEPIOUCIAKA OToIXEid Kal
UTTOXPEWOEIC €TIPETPOUVTAI aThv gUAoyn aia avTi oTo 10TopIkd kOoTog. H Tpomomoinon dev Ba éxer emidpach oTIC
dpaoThp1dTnTeg Tou Opihou kaBW¢ Kapia amd TiIc OuyaTtpikéG Kdl OUYYEVEIC Tou emiXeIpAoEIC dpdaThpIoTIoIEiTAl OF
UTTEPTTANBWPIOTIKEG OIKOVOUIEG.

e AATT 31 (Tpomomoinon) «ZuppeToxéc ot Kowvompaliec» (kai emakéAouBe¢ Tpomomoifoelc oto AATT 32
«Xpnuatooikovopikd péoa:  vwoTomoinon kai  Tlapougiaon» kai oto ATIXTT 7 «Xpnuatooikovopikd péoa:
FvwaoTomoINoEIg»)

H Ttpomomoinon autr opilel 4TI OTIC TMEPIMTWOEIC OTIOU {id £TéVAUON 0t KolvoTipalia AoyioTIKOTIOIEiTAI oUMQWYA HE TO
AATT 39 «Xpnuatooikovopikd péoda: Avayvipion Kdi TTIHETPNON® ETITIPOOOETA TWV ATIAITOUPEVWY YVWOTOTIOIRCEWY TOU
AATT 32 «Xpnuatooikovopikd péoa: Mvwotomoinon kai TTapousiaon» kai ATIXTT 7 «Xpnuartooikovopikd epyaAcia:
TVWOTOTOIROEIC» Od TPETEI VA YIVOUV GUYKEKPIHEVEC Kdl OXI OAEC oI amaIToUHEVEG yvwoToTolfoeic Tou AATT 31
«ZupdeToxég oe Koivomtpalieg». H Tpomomoinon dev Ba éxel kapia emidpaoh oTic 3paotnpidThTeg Tou Opidou kaBug dev
€XElI OUPPETOXEC OE KovoTipagieg TTou va AoyioTikoTroloUvTal oUpgpwva pe To AATT 39.

e AATT 36 (Tpomomoinoh) «Amopciwon Afiac TTepioudiakv ZToixeiwvs»

H Tpomomoinon auth amaitei OTI OTIC MEPIMTWOEIC 6TOU N eUAoyn aia peiwpévn Katd To KOOTOC TNG TWANONG
umtoAoyileTal pdoel Twv TPoefoPANUEVWY TAPEIGKWY powv, TIPETTEl vd YivOVTdl YVWOTOTOIRCEIG 1008UVANEG TTPOG EKEIVEG
yia Tov umohoyiopd Tng afiac Adyw xphonc. O Ouihoc Ba epappdost autAv Thv TpoTromoinoh kai Oa mapéxel Thv
amapaiThTn yvwoToToinon 6mou pappoleTal yid Toug eAéyxouc amopeiwong amd tnv 1n Iavouapiou 2009.
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AATT 38 (Tpomomoinon) «AiAa TTepiouoiakd ZToixeia»

H Tpomomoinan auth opiel 0TI Wia TTANPWHA UTTOPEI va avayvwpioTei wWe TPoTANPWURA Hovo edv éxXel TpaydaTomoindei mpiv
Th améKTNon Tou diKkaiwpaTog pdopaong oc ayadd h AAYng umhpeoiwy. H TpoTomoinon auTh TTPakTIKA ohpdivel 0TI 6Tav o
‘Ouihog amokThoel TpdoPacn ota ayabd f Adpel TI¢ uTthpeaieg T6Te N TAnpwUA Tipémel va e€odomroinBei. O Ouihog Ba
epappooel Tnv Tpomomoinon améd Thv 1n Iavouapiou 2009.

AATT 38 (Tpomomoinon) «AiUAa TTepiouoiakd ZToixeia»

H tpomromoinon autr Siaypdgel Thv diatumtwon mou opilel 6T Oa utdpfouv «omdvid, av utdpfouv TtoTé» evdeifeic yia Th
xpAon uiac peBddou Tou KataAfyel oe éva XaAPnAdTepo OUVTEAEOTA amdéaPeong amd autov Tng oTabephc peBodou
amoéoPpeong. H Tpomomoinon dev Oa £xel emi Tou TapdévTog emidpach oTic dpacThpldTNTEG Tou OpiAou KaBW¢ 6Aa Ta dUAa
TepIoUaIakd oToixeia amoapévovral pe TRV Xphon Tng oTaBepng peBodou.

AATT 39 (Tpomomoinon) «XpnuaTooikovopikd péoa: Avayviwpion Kai emipéTphon»
O1 aAAayéc og auTd To TPOTUTIO €ival oI TAPAKATW:

o  Eivai duvarté va urdp&ouv HeTaKIVAOEIC TIPOG Kal amé Thv kathyopia Thg elAoyng afiag Héow Twv amoTeAeoudTWY
otav éva mapdywyo Eekivd R Tavel va TAnpei TI¢ TpoUToBioeIc WG PECO avTIOTABUIONG TAWPEIAKWY powv R
avTioTdduiong kaBaphc emévduang.

o O opIoUOC TOU XPNHATOOIKOVOUIKOU TTEPIOUaIakol aToIXEioU R TG XPNHATOOIKOVOUIKAG UTTOXPEWANG aTnv gUAoyn
afia péow Twv amoTeAcopdTwy d00V AYopd OToIXEId TTOU KATEXOVTAI WC dIaBéoipa yid eUTTOPIKA EKHETAAAEUON
éxel TpotrotroinBei. AicukpivileTal 6TI éva XpNHUATOOIKOVOUIKO TIEPIOUGIAKS OTOIXEIO i UTTOXPEWON TTOU ATTOTEAEI
HEPOG €VOC XAPTOQUAAKIOU XPNHATOOIKOVOUIKWY HEOWY TOU £XOUV KoIVA Siaxeipion e Tekunpiwpévn évdeiln
TpaypaTikoU mpoogartou oxediou PpaxumpdBeoung amokOpiong Kepdwyv, ouptepiAaupdaveTtal oe autoU Tou €idoug
TO XAPTOQUAAKIO KATA TNV apXIKA avayvwpion.

o H 1oxlouoa odnyia yia Tov TPoadiopiond Kal Thv Tekunpiwon avTtiotaBuicewv dnAwvel o1 éva pédo
avTIoTABUIONG TIPETTEl va EUTTAEKEI HEPOC TTOU 3V AVAKEI OTNV AvagéPouad OIKOVOMIKA ovTOTNTA Kdal avagépel
évav Todéa w¢C Tapddelyda HIAg OIKOVOUIKAG ovToTNTAG. AUTO onuaivel OTI yid va €@ApHooTEi N AOYIOTIKA
avTioTdduiong oc emimedo Topéd, o1 ATTAITACEIG Yid TN AOYIOTIKA avTioTdOuiong pEmel va TANPoUVTdl GUYXPOVWG
amé Tov Topéd Tou To epdppoélel. H Tpomomoinon dgaipei authv Tnv amaitnon étal wote To AATT 39 va
ouppadilel pe To ATIXTT 8 «Topeic dpdoTnploTATWY» TO OTT0I0 ATIAITEI h yVWOTOToinoN yia Topeic va pacileTal
oc TAnpowopic¢ Tou TapouacialovTal otov AicuBivovta ZUupouro / AioiknTikd ZUPPOUAIO TG OIKOVOUIKAC
ovtéTnTag (Chief Operating Decision Maker).

o Orav empetpeital €k véou n AoyioTikh afia evdg XpewdTikoU TiTAou Katd Th S1AKOTA TNG  AOYIOTIKAG
avTioTdduiong eUAoyng aiag, n Tpomomoinoh JicuUkpivilel 0TI TIPETEl va XpnaigomolcitTal éva avaBewpnuévo
TpayHaTiké emiTéKIo (UTtoAoyiopévo Thy huépa TnG IdKOTAC TG AoYIOTIKAG avTioTaduiong eUAoyng aiac).

O Ouihog Ba cpappdoel To AATT 39 (Tpomomoinon) amé Tn 1n Iavouapiou 2009. Aev avapévetal va éxel emidpaon oTiC
0IKOVOUIKEG KATAOTAOEIG TOU.

AATT 40 (Tpomomoinon) «EmevdlUoeic ot akivnta» (kai emakoéAouBec Tpomomoificeic oto AATT 16 «Evolpareg
AKIVNTOTIOINOEIC)

H Tpomomoinon opilel 6TI Ta akivhta mou cival uTtd kataokeuh 1 afiomoinon yia HEAAOVTIKA Xphon w¢ eTevBUTIKA akivnTa
eumimTouv oTo medio epappoyhc Tou AATT 40. Emopévwe, o6mou spappdletal n péBodoc¢ Tng eUAoyng aiac Ta akivnra
auTd emipeTpWVYTal oThv eVAoynh aia. Opwg, o TEPIMTWOEIC TTOU h eUAoyn afia evdg emev3UTIKOU AKIVATOU UG KATAOKEUR
dcv pmopei va emipeTpnOei pe aliomioTid, To AKiVNTO ETIPETPATAI OTO KOGTOC HEXP! ThV VwpiTepN HeTAll TNC huepopnviag
0AOKARPWONG TG KATAOKEUAC Kal ThG huepopnviag oTthv omoid h €UAoyn aia kaBiotatar duvard va emigeTpnOei pe
aiomoTia. H Tpomomoinan dev Ba emhpedoel Tig 3paaThp16TNTEG Tou OpiAou kaBwg dev KaTéxel emevdUoeIg OE akivnTa.

AATT 41 (Tpomromoinon) «Iewpyia»

H Ttpomomoinon amaitei Tnv Xphon evog mpoefopAnTikoU €TITOKiOU TNG ayopd¢ 6mou or umoAoyiopoi €UAoyng aliag
paciCovrar oe TpoefopAnuEVEG TaUEIdKEG POEC KAl TRV KATdpynon Tng amayopeuong va Aaupdvovrar uroyn o PioAoyikoi
HETAOXNHATIOHOI KATA Tov uTtoAoyiopd Tne eUAoyng aliac. H Tpomomoinon dev Ba éxer emidpaoh oTIC pAoThpIOTNTEC ToU
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Oupihou kaBuwg dev €xel avaAdPer kapia yewpyikh dpaoTthpldTnra.

e ATIXTT 5 (Tpomomoinon) «Mn KukAogopouvta TTepiouoiakd Ztoixeia mou Katéxovrar mpo¢ TTwAnon kai Alakomeioeg
ApaoTtnpiotntee» (kai emakdAouBeg Tpomomoifoelc oto ATIXTT 1 «Tlpwtn Egappoyh Ttwv Aiebviv TlpoTUmwyv
XpnuarooikovopikAc TTAnpopopnong») (1oxUouv vid TIC €TAOIEC AOYIOTIKEC TrepIOBoUC Tou EekivoUv Thv K peTd Tnv 1n
TouAiou 2009)

H tpomomoinon dicukpivilel 0TI OAd Ta TEPIOUOIAKA OTOIXEI Kal OI UTOXPEWaoeI¢ Wiag BuyatpikAc Ta&ivopolvtal wg
KaTeXOHevVA TPoC TTWANCh €dv éva Tpdypappa TWANONG via HePIKA 1dOeon KATaAAyel age amwAeid Tou eAéyxou The Kai Ba
TPETIEl va YiVOUV OXETIKEC YVWOTOTIOINCGEIC Yid auTh Tn BuydTpikA €pooov TAnpeiTal 0 opIopoG  via Hia diakomeioa
dpaoThp1dTnTa. H eakéAoudn Tpotmomoinon ato ATTXTT 1 opilel 6T auTéc o1 Tpomromoihoeic Oa spapuélovTal HeAAOVTIKA
amé Thv huepopnvia petdpaong oe ATTXTT. O Ouihoc Ba spapudoel Thv TpoTroToinoN AUTA HEAAOVTIKA 0E GAEC TIG HEPIKEC
81aB¢aeig Buyarpikwy améd Thv 1n Iavouapiou 2010.

2.3 Apxéc Evomoinong - Ouyarpikéc

O1 Evomoinuéveg Oikovopikéc Kataotdoeig mepiAduPpdvouv Toug AoydpldopdoUc ThG HNTPIKAG KaBWE Kal Twv BuydTtpikwy Tng
ETAIPEIWY.

Ouyarpikég, gival ol eTaipeieg (TeptAauPpavopévwy kar Twv eTaipeiv Eidikol ZkomouU) oTig omoieg o ‘OpiAog KaTéXel T0o00To
peyaAUTepo Tou 50% Twv JIKAIWPATWY YAYOU K OTIC oTtoieC éXel Th SuvaTOTNTA va KATEUBUVEI ThV OIKOVOUIKA Kdl ETIIXEIPNUATIKA
TOAITIKA £T01 WOTE va TPOKUTITOUV 0@EAN atd Ti¢ dpaotnptoThTég The. O Oikovopikéc KaTtaotdoeic Twy BuyaTtpikwy evomoloUvTai
TAhpw¢ (HEB0dog OAIKAG evoTroinong).

H Umap€n evdexopevwy dikaIwpdTwy YAYoU, Td OTroid ETi ToU TtApdVToG pTopei va e€aoknBolv i va peTatpamolv, Aaupdvovrar ut'
oyiv yia Thv e€akpipwon Tou av o OpIAoC doKei EAeyxo HIAC TaIpEiac.

O1 BuyaTpikég evoTroloUvTal ammd TNV nepopnvia amokThong amd Tov OpiAo Tou gAéyxou Toug Kai rTalouv va evomoloUvTal amd Thv
nyepopnvia ou o éAeyx0g Toug peTaPipaletar ekTog OpiAou.

H e€ayopd Twv Buyatpikwy ameikoviCeTal AoyIoTIKA He TNV epappoyn Tng HeBddou Thg ayopds. KéoTog Ayopdg BewpeiTal To aUvoAo
TWV KATdPaAAdpeVWY TTEQIOUCIAKWY OTOIXEIWY, TWV avaAaupavopevwy UTOXPEWOEWY TOU UgioTavTal R TekWdipovTal, Kai Twv
X0pnynOévTwy amé Tov OpIA0 GUHHETOXIKWY TiTAwv (equity instruments) amoTipwpeva oTig eUAoveg aieg Toug, Katd Tnv
nuepopnvia Tng mpdewg avraAAayng Tou eAéyxou The e€ayopaldpevng kabuwg kai 6T damdaveg oxeTi(ovTal dyeoa We Thv ayopd. Ta
€T HEPOUG TTEPIOUTIAKA OTOIXEId, UTTOXPEWOEIG KAl EVOEXOUEVEG UTTOXPEWOEIG TTOU ATTOKTOUVTAI, ATTOTIHWYTAI dpXIKd aThv gUAoyn
afia Toug Kard Tnv nuepopnvia The mpdfewc avraAAayAg, avedpTnTad ammd To To00oTd Twv TUXOV SiKkaiwpdTwy peloyngiac. H
Siapopd peTall Tou TIPAUATOC e€ayopdg kar Thg eUAoyng afiag Twv kaBapwv Teploudiakwy aToixeiwv Tng efayopacOeiong
BuyaTtpikic kaTtaxwpeital wg Ymepalia. ZTi¢ mepimTwoeig 0mou To KdoTog Ayopdc eivai pikpoTepo Tng eVAoyng afiag Tou ooooToU
Tou Ouihou emi Twv kKaBapwv Teploudiadkwyv oToixeiwv The e€ayopacBeiong Buyarpikic, n dilagopd kaTaxwpceital am' euBceiac ota
amoTeAéopara xpRoswe.

‘OAeg o1 evdoeTaipikég ouvarAayég, umdAoima kaBwg Kar Ta pn dedouAcupéva képdn amo evdoeTAIpIKEG ouvaAAayég amaAeipovTal.
Emiong amaAcipovrai o1 pn dedouAcupéveg TnHieg, EKTOC TWV TTEPITTWOEWY TIOU TO KOOTOC eV UTTOPEI va avakTnOEi.

O1 NovyiaTiKéEC ApXEC TWV BuyaTpIKWyY £XOUV TPOTTOTTOINOEI OTTOU KPiBNnKe amapdiThTo TPOKEIHEVOU va d1acedAIoTEl N GUVETTEId TWV
akoAouBoupevwy améd Tov OpiAo AoYIOTIKWY dpXwyV.

21iIc ATTAéc Oikovopikéc KataoTdoeic Tng UNTPIKAC €TAIpiag, o CUHHETOXEC ag BuyaTpiKEG ETTIXEIPATEIC ATOTIHWYTAI OTO KOOTOG
KTAOEWC auTwy, PEIOUPEVO HE TUXOV amopeiwon The a&iag Twv oUHHETOXWY.

2.4 TTAnpowépnon Katd Topéa dpaoTnPEIOTNTAC

O Ouihoc TapakoAouBei 0IKOVOUIKA OTOIXEId TPWTOYEVWS PAdel Tou Topéd €MIXEIPNUATIKAG 3pdoTNPIOTNTAG Kal dEUTEPEUOVTWE
Pdoel TNG YeEWyYpPAPIKAG TTEPIOXNG.
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Q¢ emixelpnuaTikOG Topéag, opileTal pid opdda oToIXEiWV EVEPYNTIKOU Kal dpdoThPIOTATWY TToU TTApdyouv TTPoidvTd Kdl UTThPETiEC,
Td oToid UTTOKEIVTAI a€ J1apopeTIKOUG KIVOUVOUG Kal amodooelg amd ekeiva dAAwWY ETTIXEIPNUATIKWY TOHEWV.

Q¢ yewypagikog Topédcg, opileTal N YEWYPAWIKA TIEPIOXA OTNV oTroid TdpdyovTdl TIPoidvVTd Kdl UTTNPETIEC EVTOC OUYKEKPIHEVWY
OIKOVOHIKWY GUVONKWY Kal TToU UTTOKEITAI 0 1aopeTIKoUC KIVEUVOUC Kal amodooelc amd dAAEC TTEPIOXEC.

O Ouihog éxer évav Topéa emixXelpnuaTikAg SpacTnpldTNTAG oTov KAGdo ouokeudciag OToU Kai dpacTnploTolgiTdl, auTov ThG
HETAAAIKAC ouokeuaaiag, kail Uo TopEeic yewypagikAg dpaotnpidtnrac, The EAAGSo¢ kai Tng Iomaviag.

2.5 Merarponhi {évwy vopioparwy

AciToupyiké vopiopa kai vopiopa wapoudiaong: O1 oikovopiKéG kaTaoTdoeig Twy ETaipeiiv Tou OpiAou ouvtdooovTal oTo vopiopd
ToU TTpWTEUOVTOC oIKovopikoU TepiPpdArovTog (XWpa dpaoThpidThTacg) oTo omoio KABe eTaipeia AsiToupyei (AiToupyikd vopioua). Ot
Evomoinuéveg oikovopikég kataoTdoeic ekgpdlovrar oe Eupw, Tou gival To AsiToupyikd vOUioua Kai To vOUioua Ttdpouciachg Tou
Ouihou.

ZuvaMhayéc kat YwoAoima: Oi ouvaAhayéc oe éva vopiopdta HETATPETOVTAI OTO AEITOUPYIKG VOUIOUd HE PAon TIC 100TIHIEG TTOU
10xU0UV KaTtd Tnhv nuepopnvia Twyv ouvaAAaywyv. Képdn kai {npiéc amé ouvaAlAayparikég S1a@opécg, o1 0Toie¢ MPOKUTITOUV dmd Thv
ekkaddpion TéTolwv ouvaAAaywyv katd Thv 8idpkeld ThG TePIGdOU Kal amd Thv HETATPOTA, TWV VOUIOUATIKWY ATAITACEWY Kal
uUTtoxpeWwaoewy oe Evo vOpIoUd, He TIC 10XU0UOEC 100TIHIEC KATd Tnv huepopnvia TooAoyiopoU, kataxwpouvTtal ota AToTeAéouara
Xphoewe ekTOC av peTagépovTal otnv KaBaph @éon we avTioTABUIoNn TapIaKWy powv Kal ETEVOUTIKWY KIVEUVWY.

ZuvaAAaylaTIkéG S1aPopEC ATd pn VOUIOUATIKA OToIXEid, OTTWC XpedYpdpd TTou amoTipoUvTdl oc eUAoyeC aliec péow Aoyapiaopou
ATIOTEAEOUATWY, KATAXWPOUVTAlI WG HEPOG Tou kéPdoug A Th Tnuidg Thg eUAoyng afiag. ZuvahAaypaTikég diapopé¢ amd pn
VOUIOUATIKA OToIXEid, OTWG Xpedypapa kataxwphuéva we AiaBéoipa mpo¢ TTwAnoh, TepiAaupdvovtal oTo amoBepaTikd eUAoyng
aiac ota 'Idia KepdAaia.

Etaipeiegc Tou Opidou: H petatpomh Twv Oikovopikwy KataoTdoewy Kai AToTeAeopdTWwY TWy eTdipeiwy Tou Opidou (Kapia ek Twy
omoiwv dev €XEl VOUIOUA UTIEP-TTANBWPIOTIKAC OIKOVOUIAC) oI OToieC £XOUV BIAQOPETIKG AEITOUPYIKG vopiopd amé To vépioud
Ttapouaiaong Tou OpiAou, yiveTal we e€Ac:

e Ta Tepioudiakd OToIXEid KAl O UTTOXPEWOEIC HETATPETIOVTAI HE TIG ETIONUEC 100TIYIEG TOU 10XUOUV KATA ThV ndepopnvia
KAglgipaTog Tou IooAoyiapou.

o Ta é00da Kkai £€0da HeTATPETTOVTAI HE TIG HEOEC 100TIHIEC ThG TTePI6doU (EKTOC av n XpAon Thg péong 1ooTidiag dev divel kartd
TPOCEYYION TO OCUCOWPEUHEVO ATTOTEAEOUA TTOU TIPOKUTITEI ATTd Th XPAON TWV ICOTIHIWY TIOU igxuav Katd TIC hUEPOUNVIEC TwV
ouvaAAaywyv, oTnv oToia TrepimTwon Td £00dd Kal £€0da WHETATPETOVTAI HE TIC ICOTIHIEC TOU ioXuav TIC NUEPOUNVIEC TWV
ouvahAaywv) Kai

e Oi mpokUTTOUOEC oUVAAAAYUATIKEC Dlapopég KaTaxwpouvTal oe {exwpioTh ypauph Twy Idiwv KepaAdiwy.

Katd Tnhv evomoinoh, o1 ouvaAAaypaTikéG S1a@opéC TTOU TPOKUTTOUV aTmd TN WETATPOTA Twv KaBapwv emevdUoewv ot Eéveg
eTalpeieg, Kal Tou davelopol Kai dAAwv TIpoidvTwy op1{dpevwy wW¢ avTioTdduion KivBUvwy Twy emevdUoEwWY auTwy, HeTagépovTal
ota 'Idia KepdAaia. Katd Thv mAnon emixeipnong e€wrepikoU, auTéC ol ouvaAAaypaTikéG S1apopéc HETAQEPOVTAl 0Td amoTeAéopaTa
XPAOEWC W¢ Pépog Tou KEPBoue R The {nuiag amoé Thv TwAnon.

H umepalia kai o1 mpooappoyéc pe Pdon TIc eUAoyeg aicg, mou TpokUTTouv amd Tnv efayopd emixeiphoswy ewTepikoU,
avTigeTwTifovTdl oav OToIXEid EVEPYNTIKOU Kal TTadnTikoU The £Evne eTaipeiag Kal HeTATPETIOVTAI HE TIC 100TIHIEC TNG hepopnviag
KAg1giparog Tou TooAoyiopou.

2.6 Evowpareg akivntomwoInoeIg

O evowpaTeg akivnToToINCEIC aTeIkoVi{ovTdl OTIC OIKOVOMIKEG KATAOTAOEIC, OTO 10TOPIKO KOOTOG KTAONG HEIOV OUGOWPEUHEVEG
amooPéoeic Kal TUXOV amadiwoeig, eKTOC Twv £ddQIKWY EKTACEWY Kdl TWV Tayiwv UTO eKTEAEON, TTou ameikovi{ovTdl oTo KOOTOg
peiov amaiwoeic.

To K6OTOC KTHOEWG TrepIAaUPAVEl TO XPNHUATOOIKOVOUIKO KOOTOG Kal OAEC TIC dUeda emippITTéeC OATAVEG YiId TNV ATOKTNON TWVY
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oToIXEiwv KATA Th SidpKeld Kal HEXP! TNV TIPAKTIKA oAokARpwon The emévduong. Ta KOoTh Tou oxeTiCovTal He Thv e€ayopd evog
TEPIOUaIakoU OToIXEioU KepaAalomoloUvTal Kal amoopévovral Katd Th didpkeld ThG weéAiung JWAC Tou OXETIKOU TrEPIOUCIAKOU
OTOIXEIOU.

MeTayevéoTepeg damdveg, kataxwpolvTtal o emavnon Tng afiag Twv evowpdTwy Tayiwv A we EexwploTé Tdylo pévov av eivai
mOavo va eiopevoouv oTov OpiAo, HEAAOVTIKA 0IKOVOUIKA 0@EAN aTtd TNV XPAONh TOU Ttayiou OTolXEiou, KAl TO KOGTOC TOUG vd UTTOPEi
va empeTpnOci afiémora. O1 MetayevéoTepeg autég damdveg (PeATiWoelg) amooPpévovTal EVTOC ThG UTTOAEITTOUEVNG WPEAIUNG CWAC
TOU OXETIKOU Tayiou N aTnv TEPITTTWON TOU 01 HeTayevéaTepeg damdveg emavaAapPpavovrail, amrooPévovral yid To Xpovikd didoTnua
HéXpl Tnv emopevn PeAtiwon. To KOOTOC EMIOKEUWV Kal OUVTNPACEWY KATAXWPEITAI OTd damoTeAéouaTta OTav auTég
TpayuaroToioUvTal.

O1 amoopéoeic umoAoyiovTar e Thv oTaBeph péBodo amdoPeong WwoTe Ta mdyia va gpggavifovral oThv UTTOAEIMUATIKA Toug afia
KATd To TEAOG TNG eKTIHWHEVNG weéAiung WG Toug wg e€Ng:

Aiapopyuioeic Mrédwv 20 étn
Kripiakéc Eykaraotaosig

Kripia Mpagpeiwv 40 éTn
AVAKAIVIoEIC 17 &
Evkataotdosic Kripiwv 12 ¢tn
AT0ONKEUTIKOI XWpoI 20 étn
MnxavoAoyikog EEomAiopog

MnxavoAoyikég E€omAiopudc 10 étn
MnxavoAoyikég E€omAiopéc DNI 14 é1n
Méoa eowTEPIKWY HETAPOPWY 5¢émn
KaAoUTia 5 ¢érn
Aoina Tlayia

TnAepwvikég eykaTaoTdoeig 10 étn
TTpoypdupara H/Y 5 éwg 10 étn
HAekTpovikoi YToAoyioTég 5 émn
‘EmimAa ypageiwv 5 émn
Méoa peTapopwv

- ®opTnyd & emiParikd autokivnta 4 ¢1n
- MeTaxeipiopéva autokivnta 3 émn

H umtoAcippatikh aia kar n weéAipn Twh Twv evowpdTwy Trayiwv avaBswpolvTal kai TpoadpuélovTal, av KpiBei amapaitnTo, Katd
Tnv nuepopnvia KAeigipatog Tou IooAoyiopou. Otav h avaméopeotn aia evog mayiou umeppaivel Thv avakThoiun alia Téte n alia
ToU Tayiou avampoaapuoleTal aTo UYog TOU avakTAGIHoU TTogou.

Ta képdn K o1 Inuiéc amd Tnv TWwAnon evowpaTtwy mayiwv mpoodiopilovral w¢ h didgopd peTall Tou TIHAUATOC TWANONG Kal TG
UTtoAgIppaTIKAG aiag kal kataxwpoUvTal ota AToTeAéopara.

2.7 AUAa TTepiouoiakd Ztoixeia

Yrnepaia: H umepalia avrimpoowmeler Th diagopd peTall Tou KOaToUuG e€ayopdc kai The gVAoyng afiac Tou pepidiou Tou opiAou
emi Tng KaBaphg Béong Thg e€ayopalduevng BuyaTpikAg, KoivoTipaliag Kal TWV OUYYEVWYV ETIXEIPACEWY KATA Thv nuepopnvia
e€ayopdc. H umepalia mou pokUTITEl amd ayopéC BuyaTpikWy Kal KoIvoTpal iy ameikovi{eTdl OTIC dOWHATEG AKIVATOTIOINOEIC.

H umepaia eAéyxeTal eTnoiwg yia amafiwon kai epgavifetal 0To KOOTOG Heiov TIG ouoowpeupéveg Cnuieg Adyw amaliwong. O
Cnuiéc Adyw amagiwong, emipapUvouv Ta amoTeAéopara TnG Tep1ddou KATd Thv oTroia TpayparoToloUvTal.

Ta képdh Kai o1 Tnuiéc améd TwAnoh eTdipeiag oupmepiAauPpdvouv Thv uTtepalia TTou avTIoTOIXEI 0TV £TAIPEId TTOU TTOUARBNKE.

H umepalia, karavépeTal oTig povddeg dnpioupyidg TaUIAKWY powy, yid oKoToUg UTtoAoyiopoU Tne amaiwong the. Kabe pia amé Tig
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Hovddecg dnyioupyiag Tapiakwy powv, avTiTtpoowTeUel Thv emévduoh Tou OpiAou o KAOe emiXelpnUATIKG Topéa dpaoTnpI6TRTOC Tou,
avd yewypdgIkh Tepioxn.

Amnaliwon umepaliac TekpnpiwveTal €dv h gVAoyn afia Tng povdadog civar pikpdTepn amd Thv Tpéxouod. H ecUAoyn alia yevikd
TipoodiopileTal pe Th HEB0S0 TWV TTPOECOPANUEVWY TAUIAKWY powV.

ApvnTikh uttepalia, avayvwpiletar étav h eUAoyn aia Tou pepidiou Tou Oupidou emi Thg kaBaphc Oéong Tng e€ayopacOeioag
eTalpeiag, umeppaivel To KOOTOC KTAONG TNC Kal HeTApépeTal ameuBeiag ota £0oda.

Ayopao9évra AuAa TTepiouoiakd Zroixeia: H afia Toug mpémer va meplAauPpdvel To KOOTOC ayopdc KaBW¢ Kal dAd Ta oXETIKA HE
Thv ayopd KoaTh, TepiAaupavopévwy Twy agoipuyv cupPoAiaioypdewy Kai cuppoUAwy.

AuAa TTepiovoiaka Ztoixeia avanTuypéva eowTepika: H aia Toug mpémer va mepiopileTal 0To KOOTOC KTAONG, € oUVAUAOHO WE
Tnv ao@dAion Toug TepitAapPpavopévwy kai agoipwy cuppoAaioypdewy.

Moyiopika H/Y: Aamdveg mou oxeTiovrar pe Thv avdmTugn A cuvTAPNon AoyIoHIKOU NAEKTPOVIKWY UTToAOYIOTWY avayvwpilovTadl wg
¢€0da 6Tav mpayparoroioUvTal. Aamdveg Tou oxeTiovTal dusoa pE avayvwpiolud kai Hovadikd TpoidvTa AoyiopikoU, Td oToid
eAéyxovTal amd Tov OpiAo kal Ta omoia MOavov va amoeEPouv oIKOVOUIKA 09éANn HETA TRV KAAUWN TOU KOGTOUG TOUC TTEPAV TOU €VOG
éToug, avayvwpilovtar wg pépog Tou efomAiopol oTic Auda TTeplouaiakd ZToixeia. Ta dueoa k6oTn mepiAauPpdvouv apoiPég
TPOoWTIKOU TNG opddac avamTuEng AoyiopikoU Kal Hid AoyikA avaAoyia yevikwv €63wv.

‘BE€oda mou avapaBuifouv A Tapareivouv Thv amddoon AOYIOHIKWY TIPOYPAUUATWY Tépav TwWv dpXIKWV Toug Tpodiaypaguwyv
avayvwpilovTtal W¢ KEQAAAIaKEC PEATIWOEIC KAl TIPOOTIOeVTAI 0TO dpXIKO KOOTOC Tou AoyiopikoU. To KOOTOC avdmTuEng AoyIoHIKWwyY
avayvwpileTal w¢ acwuato mdylo Kai amoopévetal pe Thv otaBeph PéBodo katd Th didpkeia The weéAiung CWAG Tou, h otoia dev
mpémel va {emepvd mepiodo Twy 10 eTwv.

Awoopéocic: Ta AuAa TTepiouaiakd ZToixeia amoapévovrtal Pe Tn otaBeph HEBodo, He Pdon Tn HIKPOTEPN XPOVIKA Ttepiodo, 6TToIa
givar auth, peTal Tng vopikAc (A ouppatikfc) Twhg Tou otoixeiou K The weéAhiung Twhc Tou. H weéAiun Twh eAéyxeTal
OUOTNUATIKA Kal avampoodpudleTal 6Tav dutd KpiveTdl amapaithto. Ta oToixeia mou ekTipdTar 6T éxouv amafiwBei Adyw véag
TeXvoAoyiac i dAAwv Trapayévtwy, diaypdgovtal 6Ttav autod eakpiPwOei. AuAd TrepIoUTIaKA OToIXEid UTTOPEI va éXouv adpioTn
didpkeia whg, dev amoaPévovTal Kal UTTOKEIVTAI 08 EAEYX0 ATTOHEIWONG EThaIWG.

2.8 Arnopciwon Pn XpNHATOOIKOVOUIKWY TEPIOUCIAKWY OTOIXEIWY
Ta mayia oToixeia ou éxouv adpioTng didpkelac weéAiun {wn dev amoopévovTal Kal UTOKEIVTAl 0 EAEYXO0 ATTOHEIWANG ETNOIWG.

Ta mdyia oToiXcia Tou amooPévovTal, UTTIOKEIVTAI 0 €AEyXO Yid aTopEiwon oTmoTedNTTOTE yeyovdTad A aAAayéc oOTIC OUVORKEG,
uttodeikvUouv 0TI n afia Toug pmopei va pnv civar TAéov avakThoiun. H Inuia Adyw amopeiwong avayvwpiletar wg £é€odo apéowg
otav h afia Twv Tayiwv oToixeiwv umepPpaiver TRV avakTAoipn afia Toug.

H avaktAoiun afia civar 1o peyaAUTepo mood Tou TPOKUTITEI amd Tn oUykpioh The eVAoyng afiac Tou mayiou peiov To KOOTOC
TWwANoNg Kai Thg afiag xpAoewg Tou Trayiou.

lNa Adyoug mpoadiopiopoU TNG dAmopeiwong, Ta Tdyid KAThyoploTroloUvVTdl 0To XdpnAdTepo emimedo, yid To OTOi0 UTApXOUV
EexwploTEC avayvwpioipeg TapakéC poéc (Hovddeg dnpioupyiag TapIaKWy powv)

2.9 XpnuaToolKovouikad wepIoUoiakd oToixXeia

H katnyopiomoinon Twv emevdUoewy Tou Opihou efapTdTal amd Tov okomd The emévduong. H Aloiknon kaBopilel Thv Taivéunon
Twy emevdUoewy KATd Thv dpXIKA Tapadoxn kai emavefetdlel oe kaBe huepopnvia dnpoaicuong auth Thv emidoyn. O1 emevdloeig
Tou OpiAou TagivopoUvTal OTIC TTAPAKATW KATNYOPIEG:

Xpnuatooikovopikd weplouciaka otoixeia ot elUhoyn afia péow AmoTeAsopdTwv: Avdgépovtdl oc  XphUATOOIKOVOUIKA
TTEPIOUCIAKA OTOIXEid TTOU dpXIKA aToKTABNKAV e oKoTtd Thv PpaxutpdBeoun mwAnon i ou TaivoprBnkav étol amé tn Aloiknon.

Edv ta otoixecia autd cite kaTéxovTal yia eumopikoUG okoToUC eiTe avapévetal va TwAnBolv evrég 12 punviv amd Thv hyepopnvia
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TIooAoyiopoU, TafivopoUvTal oTo KUKAowopoUV evepynTikd. Ta mapdywyd, TafivodoUvTdl £miong w¢ KATEXOUEVA YId EPTIOPIKOUC
oKoTroUG, EKTOC €dv TpoopilovTal yia KAAUYEIG KIVOUVWY.

Adveia ciompaktéa kai amaitioeig: TlepihauPpdver pn Tapdywya XPhUATOOIKOVOHIKA TEPIOUOIAKE OTOIXEid HE TAYIEC R
TPo0dIopIOUEVEG TTANPWHEC, TA oTroia dev dlampaylaTteUovTal o evepyeic ayopéc. TTepiAapPpdvovTtal aTo KUKAOQOPoUV eVEPYNTIKG,
EKTOC amd ekeiva pe AReig peyaAUTepeg Twy 12 pnviv améd Thv nuepopnvia kAeigipatog IooAoyiopoU., Ta omoia TagivopolvTal oTd
Hn KukAowopouvTa TTeplouaiakd oToixeia.

EnevdUoeic diakpatoUpevee w¢ Tthv AREN: TTepiAauPdver pn mapdywyd XphHATOOIKOVOMIKA TEPIOUCIAKA OTOIXEid He Tdyiec A
TPoodI0pIOUEVEC TTANPWHEC KAl OUYKEKPIUEVN AREN Kai Ta omoia nh Aioiknon Tou Opidou éxer Thv TpdBeon kai duvaréTnra va
KpaTAoEI WE ThY AREN Toug.

AiaBéoipa wpo¢ wwAnon XpNHATOOIKOVOUIKA weplouotiakd otoixeia: TTepiAapuPpdver un Tapdywya XpnpaToolKoVOUIKA TTEpIoudiakd
oToixeia Ta omoid &iTe mpoopilovrav yid AuTAV Thv Kartnyopid, €iTe dev pmopoUv va evraxBoUv oe kdmoia dAAn KaTnyopid.
TTepiAapupdvovtar ota TTdyia (un KukAowopoUvTa) TTepioudiakd oToixeia ekTdC av n Aloiknon TpoTiBeTal va Ta peucToToIRoE! Héod
oe 12 pAveg améd Thv nuepopnvia kAeigipatog Tou IooAoyiopou.

Ayopéc Kal TTwARoeIG Twy eTrevdUoswy avayvwpilovTal KaTtd Thv nepopnvia Thy otroia o OpiAog deopeveTal yia Tnv ayopd i TTwAnon
Tou TeplouaiakoU atoixeiou. O1 emevdUoeIC dpxIkd avayvwpilovtal oThv gUAoyn afia Ttoug. O emevdUosic diaypdgpovtal dTav Ta
Sikaipara yvia ciompafn Tageiakwy powv améd tTnv emévduon éxouv ARCel R éxouv peTaPipaoTtei kai o Ouidog éxel petapipdoer
ouoIwdW¢ 6Aoug Toug KIVEUVOUG Kal Ta avapevopeva o@éAn TTou guveTtdyeTal h 1I810KTNaid.

Ta 31a8éoipa mpo¢ mWAnon Kai Ta oe gUAoyn afia péow ATOTEAEOPATWY, XPNHATOOIKOVOUIKA TTEPIOUTIAKA OTOIXEid, amoTIHWVTal
oThv gVAoyn aia Touc. TTpayuaTomoin@évra Kai un mpaypatomoinfévra képdn kai {nHi£¢ TTou TTPOoKUTITOUV amd aAAayég oThv eUAoyn
aia Twv «XpNUATOOIKOVOUIKWY TrEpIouoidkwy aToiXeiwv oe UAoyn afia péow amoTeAsopdTwy» KaTtaxwpoUvTal ota ATroTeAéopara
oThv Ttepiodo KATA Thv oTroia TpokUTTouv. Mn TipaypaTtomoin®évra képdn kai InuiéC Tou TTpokUTITOouV améd aAhayéc atnv sUAoyn alia
emevdUocwv Tou Taivounbnkav oav «8iaBéaipeg mpo¢ mWAnon» avayvwpifovrar ota ‘Idia KegpdAaia. Otav emevdloeic Tou
TaivounOnkav oav «diabéaipec mpo¢ mwAnon» mwAoUvtal i amaliwvovTtal h ocucgowpeupévn avampoodppoy The gUAoyng aliac
peTagépeTal ota AmoTeAéopata aav képdn kai Inpiéc amd emevdloeic oc Xpedypagd. O eUAoyeg aiec Twv XPNHATOOIKOVOUIKWY
TEPIOVUTIAKWY OTOIXEiWV Tou eivar Siampaypateloiya oe evepyei¢ ayopég mpoodiopiCovralr pe Pdon TIG €TMiONUEG TIHEG TNG
nuepopnviac KAeioiparo¢ IooAoyiopoU. Edv n ayopd yia éva XpnudTooIKOVOUIKG Treplouaiakd aToixeio dev cival evepyn (Kai yia Ta pn
SiampaypareUoiga xpedypagpa) o Opihog mpoadiopiler Thv gVAoyn afia Tou pe ThV XPAON TEXVIKWY ATOTIUNONG, OTWG TPOOYATEC
ouvaAAayég o ouvOnkeg eAelBepng ayopdc, avagopd oe dAAa Tapdpola TPoiévTa, avaAloeic TPoeo@ANUEVWY TAIAKWY powv Kdal
TPoi6VTa e dikaiwpa €MIAOYAC TIHWY, TTOU avTIKATOTITPICouV TIC €10IKEC OUVONKEC TOU €KAOTH TOUG.

Adveia, anaithoeig kar 31aBéaoipa TPo¢ TWANON XPNUATOOIKOVOUIKA Trepiouaiakd oToixeid ameikovi{ovTal oTo TpéXov KoOaTo¢ Pdoel
TG HeBOdoU Tou TTpaypaTikoU ETTITOKIOU.

O Ouihog, oe kdBe nuepopnvia IooAoyiopoU, ekTiud av uttdpxouv eveifeIc amd TIC OTOIEC va TPOKUTITEI OTI XPNHATOOIKOVOUIKA
TEPIOVUTIAKA oToIXEid B opdda autwy, éxouv amaliwBei. Ze mepimTWoNn Xpeoypdowy mou éxouv TagivounBei w¢ diaBéaipa mpog
TIWANON, oNUavTIKA A TapateTapévn peiwon The eVAoyng afiac Toug KATW Tou KOOToug, ouvioTd évdeifn amaliwong.

Av oToixeloBeTeital anmaliwon, n owpeupévn otd idia kegdAaia Tnuid Tou eival n diagopd HeTAll KOOTOUG KTAOEWC KAl EUAOYNG
aiag, perapépetal ota amoteAéopara. O Cnuég amagiwong Twy CUHHETOXIKWY TiTAWV TOU KATaxwpoUvTal oTd amoTeAéopara dev
avaoTpEéPovTal HEOW TWV ATTOTEAEOHATWY.

2.10 AnoBépara

TToAimikh Tng Etaipeiag ivar va amoTipyd Ta amoBépara ath XapnAdTeph TIUA HETACU KOOTOUC KTAONG Kal KABApAC pEUCTOTIOINGIUNG
aiac xpnopotoiwvTag Th HéBodo amoTipnong eTAcIou péaou oTaBHIKoU o OAOUG TOUG TOUEIC ETIIXEIPNUATIKAC 8paaTnp1dTnTAC.

KaBaph peucTtomoihoiun afia civar n eKTIHWUEVN TIMA TWANONG UTTO OUVORKEG opdAoUG AeiToupyidg ThG e€mixeipnong, Heiov Ta
peTaPAnTd £€0da mwARoswy. H utoTiunon Twy amoBepdTwy améd Tnv AoyioTIKA oTnv kaBdaph peuoTotroifoiun afia kai o1 {nuiéC oTa
amoBépara emipaplvouv Tnv Tepiodo KATd Thv oTroia cuppaivouv.
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2.11 Epmopikéc AmaITROEIC

Oi gumopikég amaiThoelg avayvwpifovtal apXIkd aThv eUAoyn afia Toug Kai PHETAYEVEDTEPA ATTOTIHWYTAI OTO AVATOOPECTO KOOTOG e
™ pHéBodo TOU TPAYHATIKOU ETITOKIOU, EKTOC €AV TO ATOTEAEoHd TG Tipoefd@AnoNng Sev eival onUAvTIKO, HEIWHEVO HE TUXOV
TpdPAcyn amopciwong. O1 TpoPAéYeIC amopsiwong avayvwpilovTdl 6Tav UTApXEl avTIKEIHEVIKA évdeiln 0TI o 'Opihog dev cival oe
©¢éon va ciompdlel 6Aa Ta opeIAdpeva Toad pe PAon Toug apxIkoUg dpoug TG oUHPWVIAG.

ZNUavTIKEG TApEIakEC BUOKOAIEC Tou TTEAATR, PePpaidTnTa 0TI 0 TTeAATNG Bd KNPUEel TTTWXEUON  XPNHATOOIKOVOUIKA avadiopydvwan,
aBétnon h TapdAnyn The KaTaPoARc Twv TAnpwpwy (via Xpoviké didoThua pn amodekTd amd Toug umeUBUVoUC yid Tov KaBopiopd
TWV TOTWTIKWY opiwv Twv TTeAATWV) BewpolvTarl ev3eifeig 6T o1 EPTTOPIKEG ATAITACEIG €ival ATTOPEIWHEVEG.

To 1006 The TTPAPAsYNC civar h dilagopd HeTall Tng AoyioTikAG afiac Twv amaIThcewy Kai TG avakThoiung afiac.

H avakthoiun aia, epdoov To o@elAdEVO TTO0O e€KKpeUEi yia Trepiodo PeyaAUTepn Tou evog £Toug, eivar n mapoloa afia Twv
TPOCOOKWHEVWY TAUEIAKWY powv TTPoefo@AoUHEVWY KATA To TPEXOV ETIITOKIO TO oTroio cival diaBéaipo yia Tov Opiho. To ood Tng
TPOPAcYnc kaTaxwpeital we £€0d0 oThv KatdoTaoh amoTeAcoddTWY XPAONG.

MeTayevéoTepeg AVAKTACEIG TTOOWY Td OTTOid TTPONYOUHEVWG gixav diaypdyei TIOTWVoVTdl 0TNV KATAoTAoN ATToTEAEOUATWY XPAONG.

2.12 Tamaka AiaBéoipa kar Iooduvapa

Ta Tawakd AiaBéoipa & IoodUvapa mepiAaupdvouv Ta PETPNTA, TIC KATABioelC 6Yewg oTIg Tpdmeleg, AAAEC PpaxumpoOeopeg
dueoa peUOTOTTOINCINEG €TTeVUOEIC e ouUPaTIKA didpKeld HEXP! TPEIC HAVEG Kal Tpamelikég umepavaAfyelc. O1 umepavaAqyelg
euTeEpIEXOVTAl aTa PpaxumpdOeopa ddveia oto TTadnTiké.

2.13 MeToxIké KepdaAaio

O1 Koivég peToxéc Tng Etaipeiag kataxwpolvtar ota ‘Idia KepdAaia. E€oda dueoa ouvdedpeva pe tnv ékdoon vEwWvV HETOXWY
epoavifovral agaipeTikd ota ‘Idia KepdAaia, kaBapd améd gopoug.

Orav n Etaipeia K o1 Buyarpikéc ThG ayopdoouv HEPOC ToU HETOXIKOU TOUG KEpaAdiou, To KataPAnBév Tipnga oupmepiAaupavopévwy
OAWV TWv oXeTIKWY £€6dwv KaBapwv améd gdpoug, eppaviletal apaipeTikd and Ta ‘Idia KepdAaia we «idieg peTox£C», wg dTou
autéc akupwBolv. Otav TéToleC WeETOXEG 0OTn ouvéxela TwAnBoUv R emavekdoOoUv To 0100ATTOTE eloTtpaxOév  Tipnua
mepiAappdveTail ota ‘Idia KepdAaia.

2.14 Aaveiopdg

O daveiopdg avayvwpileTtal apxikd otnv eUAoyn afia, peiwpévog Katd Ta £€oda Thg ouvaAAayng. Ze PeTayevEéOTEPEG TTEPIODOUG O
davelopdc amoTipdTtar oe Tpéxouoa afia pdoel Tng HeOOSou Tou TPAyHATIKOU AEIToUupyikoU emiToKiou. Tuxov diagopd petall Tou
ciotpaxOévrog moool (kaBapd amd oxeTikd £€0da) kai Tn¢ afiac e€épAnong, eppavileTal oTta AToTeAéopaTa KaTd Thv SidpKeld Tou
daveiapou.

O Aaveiopéc Talivopcsitar oTiC PpaxuTpoOeoles UTOXPEWOEIC EKTOC av o OpiAog éxel To dveu 6pwv dikdiwpd va avaPdAel Thv
£€6pAnon Tou, yia TouAdxioTov 12 pAveg, HeTd TV nuepopnvia KAsioipatog Tou IooAoyiopouU.

2.15 AvapaAAépevoc Fépoc Eioodrparog

O avapaAAdpevoc @dpo¢ €100dApaTog umoAoyileTal TARPWG He Th Xphon TG HEOOdOU UTTOXPEWOEWY, €T TWV TPOOWPIVWY
Siagopwyv peTall Tng opoAoyIKAC PAong Kai ThG AoyioTiIKAG afiag Twv emi pépoug oToixeiwv Tou EvepynTikoU kai TTaOntikou. O
avapaAAdpevoc 9opog e100dhpaToc dev AoyileTal €dv TTPOKUTITEl ATd ThV APXIKA Avayvwpioh OToIXEIOU EVEPYNTIKOU A TadnTikoU o€
ouvaAAayn, €KTOG TNG ETIXEIPNUATIKAG ouvévwong, N omoia oTav éyive n ouvaAAayn dev emnpéace oUTe To AoyioTIKG oUTE TO
popoAoyikd képdog A Cnpia.

O1 avaPaAAdpevec popohoyikéC amaiThoelg avayvwpilovrar pévo oto Pabué mou civar mBavov 6T Ba umdpfouv peAhovTikd
@opohoynTéa Képdn Tou Ba xpnaipomoIinBouv yid ToV CUPYNPIOHO auTWyV TWY TPOowPIVWY 81apopuv.
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O1 avaPaAAopeveg @opoAoyIKEC UTTOXpeWoelg, avayvwpilovTal yid @opoAoynTéEC TPOOWPIVEC J1AQOPEC TTOU TIPOKUTITOUV atd
emevdUoeIc 0 BuyaTpikEG Kal ouyyeveig eTaipeieg pe e€aipeon Thv TepiMTWON TOU N AVTIOTPOYR TWV TPOCWPIVWY Blagopwv
eAéyxeTal améd Tov OpiAo Kai sival TBavé 611 o1 Tpoowpivég diagopéc dev Ba avTioTpaYoUv oTo TPOPAETITO HEAAOV.

O avapaArdpevog @opoc €1003AUATOC TPoadiopileTal He TN XPAON QOPOAOYIKWY CUVTEAEOTWY ToU €Xouv OcamioTei péxpl Thv
nuepopnvia kAeioigato¢ Tou IooAoyiopoU Kai avapéveTal va 1oXUouv OTav ol OXETIKEC avaPaAAopeves @OpoAoYIKEC ATIAITACEIG
TpaypaToToinBoUv A o1 OXETIKEC avaPaAAdUeEVEC popohoyikéC uTtoxpewoeic e£opAnBolv. O avaPaAAdpevoC @opoC XpewveTdl R
TOTWVETAI 0Ta ATToTEAEOUATA, EKTOC av oxeTileTal Pe KovdUAIa TTou xpewvovTal R mioTwvovTal ameuBeiac ota ‘Idia KegpdAaia, oe
auTh Tnv TtepiTTwon o avapaArAopevog popog eptAaupdavetar emiong ota ‘Idia KepdAaia.

2.16 Tlapoxéc oTo mMPoowmiKO

Zuvraeic kai dAAeg ouvraflodoTikéc umoxpewoelg: O1 eTaipeieg Tou Opidou éxouv didpopa ocuvTaliodoTikd Tpoypduuara
avdAoya He TIG OUVOAKEG TNC TOTIIKAG ayopd¢ Kal TPAKTIKEC TWV XWpPWy 0TIC omoie¢ dpaoThplomoloUvTal. AUTd Ta TpoypdupaTa
YEVIKA XpnUaTodoToUvTal HE TTANPWHEG € ACYAMOTIKEG £TAIPEIEG, 01 0Troieg KaBopilovTal amd Tmep1odikéG avaroyioTikéG HeAéTeg. O
‘Ouihog ouvelopépel TOGO 0TA TTPOYPAUHATA KABoPIoUEVWY TTAPOXWY 000 Kal g€ auTd TwWV KaBopIopuévwy €10QOopWwV.

Tpéypappa kaBopiopévwy Ttapoxwy civai éva ouvtaliodoTikd B Ttapdpolo TPdypAppa To oToio opilel Thv XopAynoh evog Toool oav
ouvtagn h amolnuiwon, cuVABWG 0€ ouVAPTNON EVOG h TIEPICOOTEPWY TTAPAYOVTWY, OTTWG h NAIKid, Ta Xpovid UTthpeaiag o HiIoB6g.
Tpéypappa kaBopiopévwy clopopv eivar éva ouvtaliodoTikd Tpdypappa oUgwva He To oTroio o OpiAo¢ kataPdAer oTaBepéc
clopopéc oe kdmola EexwploTh ovrdTnTa (TAUEio) XWPIC va Exel TepaITépw VOMIKEC R OUPPATIKEC UTTOXPEWOEIC Yid KATAPOAR
TPOCOETWY €I0QOPWY €dv To Tapeio Jev KATEXEI ETMAPKA TEPIOUCIAKA OTOIXEid Yid va KATaPAAel OAeC TIC TAPOXEG OTOUC
epyaldpevoug avdAoyeg e Thy UTtNpEdia Toug aThv Tpéxouaa R TponyoUUEVEG TTEPIOSOUG.

H umoxpéwon oxeTikd He Ta Tpoypdupata KaBopiopévwy TdpoXwv ouvtdfewv R oikeloBeAoUc amoxuwpnong epyalopévwy
TePIAQUPAVOUEVWY  Kdl OPIOHEVWY  HN-XPNHATOSOTOUHEVWY TApOoXWV TepuaTiodoU amacxoAnong, eivar n mapoUoa afia Tng
utoxpéwong katd Thv nuepopnvia KAeioipato¢ IooAoyiopoU, yia Thv kaBopiopévn Tapoxh Heiov Thv UAoyn afia Twv TrepiovoIakwy
oTOIXEiWV Tou TtpoypdppaTog (6Tav cival xphpatodoToUpevo), pali Ue TIC avampoodppoyEG yid avaAoyioTikd képdn kal Inpisg kaBuig
Kal To KOaTo¢ The TpoUmnpeciag. H déopeuon tng kaBopiopévng mapoxhg umoAoyileTal eTnoiwg amé avedpTnToug avaAoyioTég
Xphoigotoivtag tn péBodo mpoPePAnuévng moTWTIKAG povadag. H mapoloa aia The umoxpéwong yid Thv kaBopiopévn TtapoxH,
TPoadIopileTal ATO TIG EKTIHWHEVEG TAUIAKEG EKPOEG XPNOIHOTIOIWVTAG TA ETMITOKIA KPATIKWY R ETAIPIKWY OHOAOYWV UYNAAG
afiomioTiag, Twv omoiwv N AKEN Tpooeyyilel AUTAV TNG OXETIKAG UTTOXPEWANC.

Ta avahoyioTikd KEpSN Kal o1 NUIiEC TToU TTPOKUTITOUV aTtd TIC TipoodpHoyEC e Pdon Ta 1oTopikd dedopéva Kai urtepPaivouv 1o 10%
TNG CWPEUUEVNC UTTOXPEWONG, KATaXwpoUvTal 0Td amoTeAEoUATa PHEOA OTOV AVAUEVOUEVO HETO £0YATIAKO XPOVO TWV GUUHETEXOVTWY
oTo pdypappa. To kKGaTog TpoUTTNpEdiag KaTaxwpeiTal dueoa ota amoteAéopara e e€aipeon T TepITTWON TTOU o1 HETAPOAEC TOU
TipoypdppaToc efdpTwvTal amd TOV EVATOHEVOVTA XPOVO UThpeoid¢ Twv epyalopévwy. ZTnV TEPITTWON AUTA To KOOTOC
TpoUTnpeaiac kataxwpeital ota amoTeAéopara pe Tnv otaBepn HéBodo péoa oThv Tepiodo wpinavang.

Ta Ta Tpoypdupara kaBopiopévwy TTapoxWwy, h eTdipeia Ba TANpWVE! €109opéc o€ EEXWPIOTO TAUEIO UTTOXPEWTIKA Pdoel oUUPATIKAG
umoxpéwaong R TpoaipeTikd. Me Thv KataPoAn Twv ciopopwv n eTaipeia dev éxel TepaiTépw UToxpewoelg. O1 TAKTIKEC €10POPEC
amoteAoUv kaBapd mepiodikd £€oda yia To £Tog OTO oToio gival kataPAnTéa kai oav TETold TepiAaupdvovTal aTo KOOTOG
TPOCWTIIKOU.

Tlapoxéc Teppatiopol ThG aracxoAnong: O1 mapoxéc Adyw ARENC TN epyaciakhc oxéong katapdAAovtar 6Tav h amaoX6Anon evog
epyaldpevou AAYEl, TIpIV ThV KAVoVIKA huepopnvia cuvtaliodéTthong f 6mote évag epyalopevog amodéxetal eBgAouaia £€0d0 wg
avTdAAayud yia autég Tig Tapox£G.

H umoxpéwon oTto mpoowmikd Adyw ARENG ThC €pydoidkAC oxéong TepiAduPavopévwy Kdi opiopévwY UN-XpnHaTodoToUHEVWY
Tlapoxwv, civar n mapovoa afia TG uToxpéwong Katd Tnv huepopnvia kAsioipatoc IooAoyiopoU, yia Thv kaBopiopévn Ttapoxh Heiov
Tnv €UAoyn afia Twv TEPIOUTIAKWY OTOIXEIWY Tou Ttpoypdupatog (6Tav eivar xpnpatodoToUpevo), padi Ue TIC avampoodpHoyEC yid
avaAoyioTiKd Képdn kai {npieg kaBug kai To KGOTo¢ TN TtpoUThpeaiag. H umoxpéwaon yia amolnuiwoeig Adyw ARENG TG £pyaciakig
ox£ong, umoAoyileTal eTnoiwg amd avefdpTnToug avaroyioTéC XpnoidoToiwvtac Th HéBodo TnG TpoPePANUEVNG TIOTWTIKAG Hovdddg.
H mapoUoa aia Tng umoxpéwaong, mpoadiopileTdl amd TIC EKTIHWHEVEG TAMIAKEG EKPOEC XPNOIKOTIOIWVTAG Td ETITOKIA KPATIKWY R
ETAIPIKWY OHOAOYWV UYNARG allomtioTiag, Twy omoiwv n AN TTpooeyyilel AUTAV TG OXETIKAC UTTOXPEWONC.
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AvaAoyioTIKA KéPBN Kal {NUIEC TTOU TPOKUTITOUV amd UQIOTAHEVEC avampoodpHoyEéG, aAAayéC OTIC avaAoyioTiKEG TapadoxEC Kal
TPOTIOTIOINCEIG TWV OUVTAEI030TIKWY TIPOYPAUUATWY XPEWVOVTAl A TIOTWVOVTAl 0Td AToTeAéopaTa avdAoya He To HEGO 6pO TNG
UTTOAEITTOHEVNG UTThpEdiag TwV pyalopéVwy TToU d@opouv.

Bpaxunp6Ocopec mapoxéc, mpoypdappara diavoung Kepdwv Kai emidopdtwv andédoong: O1 PpaxunpdOeopec TApoxEC TPOC TO
TPOOWTIKO o€ XpAKA Kai o €idog kaTtaxwpoUvTal wg é€odo 6Tav kaBioTavral dedouAcupéveg. O ‘OuiAog kaTaxwpei Thv uToxpéwan
KaTaPoAnG TpIl amodoTIKOTNTAG £¢' 600V AUTA £XOUV EMICANWC eYKPIOei amd Ta avtata KAIdKIa d1oiknong Tou OpiAou.

2.17 Kparikég Emixopnynoeig

O Ouihoc avayvwpilel TIC KPATIKEC £TIXOPNYATEIC 01 OTroieC IkavoToloUv aBpoloTikd Ta eEAC KpIThpia: a) YTdpxel Tekpaipduevn
PepaidTnTa 0TI N eMiIXeipnon £xel oUPHOPPWOE R TTPOKEITAI va GUMHOPPWOEi e TOUG OPOUC TG ETIXOPAYNONG Kal P) To 006 TNG
emixopAynong éxel eiompaxBei h miBavoAoyeital 611 Ba ciompaxBei. KataxwpouvTtar athv eUAoyn afia kai avayvwpilovTtal pe TpoTo
OUOTNHATIKO oTad £€00da, pe PAon TNV dpxXh TOU GUGXETIOUOU TWYV ETTIXOPNYACEWY HE TA AVTIOTOIXA KOGTN TA OTTOid KAl ETTIX0PNYOUV.

Kpatikég Emixopnyhoeic mou dagopoUv damdveg, avapdAAovTtal kair avayvwpilovtal oTa AToTeAéopdrd, Katd Th Tepiodo mou
AamaiTeiTal yid ThY OUGXETIONA TOUC, HE Ta avTioToixa £€0da Ta oToid Kai £TiIX0opnyouv.

O1 Kpatikég Emixopnyhoeic ou oxetiovTal ge Thv dyopd Trayiwv TEPIOUOIAKWY OToIXEiWY TtepiAduPdvovTdl oTIC HAKPOTIPOOETUES
UTTOXPEWOEIG KAl TIOTWVOVTAl oTa AToTeAéouaTta pe Th otaBeph PéBodo, otn didpkeia Tng avapevopevng weéAiung wAg Twv
OXETIKWY Trayiwv.

2.18 TTpopAéyeig

O1 ipopAéyeic avayvwpilovral 6Tav n Etaipeia / OpiAog éxel pia Tpéxouoa VOUIKA A TEKHAIPOUEVN UTTOXPEWON WG ATTOTEAEOHA EVOC
veyovdTog Tou TapeABévTOC, cival TBavdv va anaitnOcei ekpofi TTopwy yia e£6pAnon ThG UTToxpEwaoNg Kai OTI gival duvaTov va yivel
pia afidmotn ektipnon Tou moooU. Otav n Etaipeia / Owihoc avapéver pia mpoPAsyn va kaAugOei, yia mapddeiyya améd éva
ao@aAoTiké ouppoAaio, n amolnuiwon auth avayvwpileTal wWe XWPIOTA amaiThon Pévo otav civar améAuta PéPain.

O Ouihoc avayvwpilel pia TpoPAeyn via emaxOn cuppoAaia étav Ta TPoodoKWUeVa 0QEAN TTOU avapéveTal va TPoKUYouv atmod éva
ouppoAaio gival HIKpOTEPA ATTé TA AVATTOYEUKTA KOOTN ATt ThY THENON Twy 6pwV Tou oupPoAdiou.

O1 pakpoTp6Ocopeg TpoPAéweic mpoadiopilovTal He TPoefdPAnon TWV avapevOHeEVWY HEAAOVTIKWY Tapidkwy powv agol AngBolv
UTTOYN o1 Kivduvol TTou aXeTICovTal HE TN CUYKEKPIPEVN UTTOXPEWDN.

TTpoPAeyn yia ogelAdpeveg adeieg mpoowmikoU: O Opihog dnuioupyei TpoPAewn via Tic SikaioUPeveg aAAd Un XpnoipomoinBeioeg,
HEXP! To TEAOC Tou éToug / Tep1ddou, nuépeg adeiac TPoowTikoU yid TIC OTIOIEC UTIAPXE! UTTOXPEWON Tou £pyodoTh yid TANPWHA
oUhewWva HE To epyaTiko dikaio TG Xwpedg.

TTpopAeyn @opwv yia avéAeykreg Xphoeig: O Opihog dnpioupyei TPOPAEYN yia TTPOaBETOUC POPOUC TTOU avapéveTal vd emipAnBolv
0t TEPITTWON YOPOAOYIKOU €AEYXOU TWV avéAeykTwy Xphoewv. H TpdPAcyn paciletal atnv yvwon UTAapXovTwy @opoAoyIKwy
OeudTwy Kal 0Ta amoTeAEOHATA TWY TTPONYOUHEVWY GOPOAOYIKWY EAEYXWV.

2.19 Avayvuwpion £0édwv & £€6dwv
‘Eooda

Ta é00da mepiAaupdvouv Thv gUAoyn alia Twv TwWAARcEwv ayaBwv Kai umnpeoiwy, kaBapd amé ddpo TlpooTiBéuevng Afiac,
EKTITWOEIC KAl ETIOTPOYEG Kal HETA ThV ammdAsIyn Twy TWARoEWY HeTall Twy eTaipeiwv Tou Opidou (evBoeTaipikéG ouvaAAayég).

Ta é¢00da amé MwAARceI¢ ayaBwy avayvwpilovral 6Tav onpavTikoi Kivduvol Kal Ta o@éAn TToU TTPOKUTITOUV aTtd ThV KUPIOTNTA TWV
ayaBwv éxouv petapiPpactei otov ayopdoTh (ouvABwWC pe TV Tapddoon kai Thv amodoxf amd Tov MeAATN) Kal n ciompalnh Twv
anaiThoewy civar oxedov efacpahiopévn. Ta £0oda amd TapoxA UTNpeciwv avayvwpilovrdl aThv Tepiodo ToOU TaApEXOVTAl Ol
uTthpeaieg, He Pdon To oTAdI0 OAOKARPWONG TNG OUYKEKPIUEVNG UTNPECIAC WC TO0OOTO TWV OUVOAIKWY UThpediwy Trou Oa
TapaoxOouv.

Ta ¢00da améd Tokoug avayvwpilovTtal Pdoel XpoVvIKAG avaAoyiag Kai He TRV XpNRon Tou TpaypdaTikoU AEITOUpYIKoU ETTITOKIOU.
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Ta pepiopara, avayvwpilovral we é0o0dda, 6Tav BepeAilbveTal To dikaiwpa giotpalAc Touc.

‘E€oda

Ta £€0da avayvwpilovTail oTa amoteAéopara oe dedouAcupévn pdon.

2.20 MicBwoseig

O1 pioBwoeic mayiwv 6mou o ‘OpiAog diatnpei ouaidoTIKd 6AoUC Toug KIVAUVOUC Kdl Ta o@EAN TIOU TTPOKUTITOUV aTrd ThV KupldThTa
€vog oToixeiou, BewpolvTtal we XpnpaTodoTikéC pioBwoeig. O1 xphuaTodoTIKEG HIoBWOoEIC KepaAdiomoloUvTal KaTd Tnv évapfn The
pioBwong oth xaunAdtepn afia petal Tng eVAoyng afiac Tou Tayiou oToixeiou Kai ThG TadpoUoa¢ afiac Twv eAdxioTwv
pioBwpdTtwy. KaBe pioBwpa emipepiletal petal TG UTTOXPEWONG Kal TWV XPNHATOOIKOVOUIKWY e€63WYV £TOI WOTE va ETMITUYXAVETAI
éva oTaOepd EMITOKIO OTO UTTOAOITIO TNG XPNHATOOIKOVOUIKAG UTtoxpéwang. O1 avTioTolXeC UTTOXPEWOEIC amd HioBwpuara, YeTd Thv
agaipeon  XpnUATOOIKOVOUIKWY  e£68wv, TepiAauPpdvetal oTIC AoiméC  HakpoTipdOeopeg umoxpewoelg. To HEPOC TG
XPNHATOOIKOVOUIKAG damdvng Tou dgopd Ot TOKoUg emiPpapUvel Ta AmoTeAéopaTta katd Tn HIcBwWTIKA Trepiodo €Tol WOTe va
TPOKUTITEI £éva oTaOepd TePIOdIKG ETITOKIO OTO UTOAOITIO ThG UTToXpéwaong yid KdBe mepiodo. Ta mdyia Tou amoKTWvTal e Th
HEBOBO TNC XphHATodoTIKAC WicBwong amooPévovrtal otn HikpdTepn Tepiodo peTall Tng weéAiung (WAC Twv Tayiwv kai ThG
S1dpkelag Tng HicBwong.

MioBwoeic tayiwv 4TToU oucidcTIKA dAotl o1 Kivduvol Kal Td o@éAN TToU TPOKUTITOUV aTrd TNV KUPIOTNTA £vOG oToixXEiou diatnpouvTal
amd Tov ekpIoBwWTH, BcwpolvTal We AsIToupyikéG pioBwaoeig. O TAnpwEC TToU yivovTdl yid AsiToupyikéG pioBwoeig (Helwpéveg atmd
TUXOV KivnTpd ToU Tpoo@épOnkav améd Tov ekpioBwTh) PapUvouv Ta amoTeAéoparta pe otaBeph WEBodo katd Th didpkeld TNG
HicBwonc.

2.21 Aiavopn Mepiopatwy

H &diavoun pepioydtwy Kataxwpeitar oTic Oikovopikéc Kartaotdoeic w¢ umoxpéwon otnv mepiodo katd thv omoia n Tevikh
2 uvéAeuon Twyv MeTdOXWV eyKpivel Th diavopn.

2.22 Tlapaywya XpnuaTtooikovopika TTpoidvra

Ta mapdywya xapaktnpilovTal katd Tnv huepopnvia ocuvayng Tng ouvaAiaync amd tov Opiho we avtiotadpioeig cite ebAoyng afiag
anaiIThoewg, umoxpéwong h OSéopeuong (avmiotdBpion elhoyng aiag), eite moAU mOavwv TPoPAETOpEVWY  ouvaAAaywy
(avTioTd®uion Tapelakwy powv).

AoyioTiki yia Ta Tlapaywya Xpnpatooikovopika TTpoiévra: Ta mapdywyd XpnHATOOIKOVOUIKA TIPOIOVTA KaTaxwpoUvTdl apXikd
otov TooAoyiopé oTo KOGTOG Kal OTh OUvVEXEld amoTigoUvTal aThv eUAoyn afia Toug. AAAayég otnv eUAoyn afia omolioudnmoTe
Tapdywyou TPoidvToC Tou 8ev UTTAYETAl OTHV avTIoTAOUIOTIKA AOYIOTIKA KaTaxwpolvTal oTad amoTeAéouard.

O Ouihoc Kkataypdgel katd Tnv olvayn Twv ouvaAlhayyv tnv oxéon petall oToixeiwv avTioTddOuiong kair avrtioTabuiopévwy
oToIXeiwv KaBW¢ Kal Tnv oTpaTnyikn diaxeipiong Tou oxeTikoU KivdUvou. Katd Ttnv oUvayn Tng oluupacnhg Kair o ouvexn
geTayevéoTepn Pdon KaATaypd@eTdl N eKTIMNON OXETIKA HE TNV UYNAR aTOTEAEOHATIKOTNTA ThG aAvTIOTAOWIoNg TOOO vyid TIG
avTioTaByioeig eUAoyng agiac 60o Kai yid TIC avTIoTAOUIoEIg TAUEIAKWY pouv.

YroAoyiopég EUAoyng A€iac: O1 petapoAég oTo amoBeparikd avrioTdBuiong ota idia kegdAaia avagépovtal oTnv Znueiwon 13.

e AvTiotdOpion elhoync afiac: O1 petaPoAéc othv elhoyn aia Twv Tapdywywv TPOTOVTWY Td oTroid TpoodiopilovTdl wg
avTiotaduioeic peTaPoAwyv othv eUAoyn alia avTioTaBpiopévwy oToIXEiwy, KATaxwpoUvTdl oTd amoTeAéopara OTwWC Kdai ol
peTaPoAéc athv eUAoyn alia Twv avTioTaBuIoPéVWY aToIXEiwv o1 oTroie¢ amodidovTal aTov KivBuvo Tou avTioTaByileTal.

e AvTioTaOuIon Tapelakwyv powv: H amoTeAsopdtikh avahoyia ThG HETAPOARC oThv eUAoyn afia Twv Tapaywywv Tou
mpoadiopifovTal wg péoa avTioTdOUIong HeTAPOAWY OTIC TAUEIAKEG POEC, KATAXWPEITAI 08 amoOepaTikd Twy 18iwv Kepaiaiwy.
To képdoc W h {npia ThG PN ATOTEAEOUATIKAC avaloyiag kataxwpeital ota amoteAéopara. Ta mood Tou KaTaxwpouvTtal w¢
amoBepariké ota idia KepdAaia, HETAPEPOVTAI OTA ATOTEAEOUATA OTIC TTEPIGAOUG TTOU TO AVTIOTABUIOUEVO aToIXEio eThpedlel Ta
KéPdN A TIG {NnUieC. ZTIC MEPITITWOEIC aAVTIOTAOUIONG TpoPAeToOdeVWY UEAAOVTIKWY ouvaAAaywv, ol oTroie¢ KATaAfyouv atnv
avayvupion evo¢ pn vopiopdaTikoU atoixeiou (T.x. amdBepa) A umoxpéwong, Ta képdn R o1 TnHIEC TTou eixav KataxwpnBei oTta
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idla Ke@dAaia HETAQEPOVTAl OTO KOOTOC KTAOEWG TOU TIPOKUTITOVTOG N XPNHATOOIKOVOUIKOU TTEPIOUAIAKOU OTOIXEIOU.

Otav éva péoo avtioTdOuiong AAyel h TwAeital, A o0Tav pia oxéon avTiotdOuiong dev TAnpei, TAéov, Ta KpITApIA ThG
avTioTaBUIOTIKAG AOYIOTIKAG, T cuoowpeupéva oTa idia kepdAaia képdn A CnUIEC TTApAPEVOUY W aTToBEUATIKG Kal HeTagépovTal
oTa amoTeAéopara, 6Tav To avTioTaBuIouévo aToixeio emhpedlel Ta kEPAN A TIG TNHIEC. Z TNV TEPITTTWAN ThG AvTIOTABUIONG HIag
TpoPAeTOPEVNG HEAMOVTIKAG cuvaAAayng, n omoia dev avapéverar TAéov va TpaypatomoinBei, Ta ouoowpeudéva orta idia
Kke@dAaia kEpdn K CnuIEC HeTA@épovTal oTa amoTeAéopara.

3. ZHMANTIKEZ AOTIZTIKEZ EKTIMHZIEIZ KAI KPIZEIX THZ AIOIKHIENZ

O1 ekTIgAoeIg Kal o1 Kpioeic TG dioiknong emavefetdlovrar diapkwe Kai Pacifovral oc 10Topikd dedopéva kal TPoodokicg yid
HeAAOVTIKA yeyovoTa, TTou KpivovTal eUAoyeg aUp@wva e Ta 1oxUovTa.

O Ouihoc mpopaivel 0c eKTIUAOEIC Kal TAPAdBdoxXEC OXETIKA pe TRV e€EAIEN Twv peAAovTIKWY yeyovoTwy. O1 €KTIUACEIC Kal
TapadoxEG TOU €VEXOUV ONUAVTIKO KivBUVO va TIPOKAAEOOUV OUCIWSEIC TPOOAPHOYEG OTIC AOYIOTIKEG afieg Twv TEPIOUTIAKWY
OTOIXEIWV KAl TWV UTTOXPEWOEWY 0Toug emdpevouc 12 pAveg éxouv we eEAC:

o  Ekmipwpevn amopciwon Tng umepaiag: O éAcyxog amopciwong Thg afiac Tng umepaliag yivetar oe eThAoia Pdon olpdgwva pe
TN AOYIOTIKA TOMITIKA Tou TrepiypdgeTtal othv Znpeiwon 7. O1 avakTAoieg afiec Twv povddwy dnyioupyidg TAUEIAKWY powv
TipoadiopiovTtal pe Pdon tTnv afia xphoswg autv. O uohoyiopoi The afiag xphong amaiTolv Thv XpAoh eKTIHACEWY. AKOua
Kal av n avaBswphuévn eKTipnon Tou HIKToU TrepiBwpiou katd Thv 31 Ackepppiou 2008 Atav katd 10% xaunAétepn f To
avaBewpnpévo eKTIHWHEVO TIPo Popou TPoefoPANTIKS eTiTéKIO ATav KaTd 10% uynAdTepo atd auTo Tou ekTiud o OpiAog, de Ba
xpelaloTav va yivel amopeiwon The umepaiac.

o  Fopog eioodnparoc: O OuiAog UTIOKEITAI 0 opoAdynan oe JiIdPopeg XWPEC KAl ATAITEITAI Kpioh Yid ToV TPoadiopiodd TG
TPOPAEYNC yia gopo eigodnuatoc. Ymdpxouv ToAAEC ouvaAAay€éG Kal UTTOAOYIOHOI YId TOUC OTT0ioUG 0 TEAIKOG TTPoadIopIoHOG ToU
@opou civar apépaiog. O Ouihog avayvwpilel UTOXPEWOEIC ATO avapevOUEVOUC PopoAoyIkoUC eAEyXoUg, PAoel EKTIHRATEWY Yid
To edv Ba Tou emPAnBolv emimAéov @oépol. Edv To TeAlkd amoTéAeopa Tou eAéyxou cival 31AQOPETIKO ATO To dPXIKWE
avayvwp1obév, n diapopd Oa emhpedoe! Tov poOpo £1003AKATOC Kal TNV TTPOPAewn via avaPpaArrdpevn gopoAoyia ThG TTepIddou.

4. ATAXEIPIZH XPHMATOOIKONOMIKOY KINAYNOY

4.1 Tlapayovreg XpNHATOOIKOVOHIKOU KIvEUVOU

O Ouihog ekTiOeTal 08 APKETOUG XPNHATOOIKOVOHIKOUC KIVEUVOUC dTtwe KIvaUvoug ayopdc (HETAPOAEC o ouvaAAaypaTIKEG I00TIHIEG,
EMITOKIA, TIMEG AYOPWYV), TIOTWTIKG Kivduvo, KivBuvo peuaToTNTAG, Kivduvo TApelakwy powv Kai Kivduvo gUAoyng aiag améd
deTaPpoAéc emiTokiwv. To yevikd Tpoypadpa diaxeipiong KivdUvwy Tou Oupihou eomialetal otn pUn TPOPAEYIMOTATA TWV
XPNUATOTIIOTWTIKWY ayopwyv Kal emISIWKEI va €AaXIOTOTIOINCEI TNV eVAEXOHEVN APVNTIKA Toug emidpacn oTh XPNHATOOIKOVOUIKA
anodoon Tou. O OpiAog xphoipoTolei Tapdywya XpNnHAToOIKOVOUIKA TTpoidvTd, 0TTwe TpoBeodiakd cupPoAaia ayopdc aAoupiviou pe
OKOTIO va avTioTaduioel Thv €KOEOR TOU 0€ OUYKEKPIPEVOUG KIVOUVOUG.

H diaxeipion KivBUvwyY JIEKTTEPAIWVETAI ATTO TNV KEVTPIKA UTthpeaia diaxeipiong 31aBediwy, N oTroia ASITOUPYEI HE OUYKEKPIHEVOUG
Kavéveg mou éxouv eykpiBei amd To AloiknTikd ZuppPoUAio. H Kevtpikh untnpecia Siaxeipiong iaBecipwy mpoodiopilel, EKTIUA Kal
avTioTaBilel Toug XpnHATooIKOVOHIKOUG KIVBUVOUG 0€ cuvepydadia He TIC UTThPEdieC TTou avTiHeTwi{ouv auToU¢ Toug Kivduvoug. To
AioiknTikd ZuppoUAio Ttapéx el odnyieg kal KATEUBUVOEIC yid ThV YEVIKA Siaxeipion Tou KIvBUvou KaBw¢ Kai e18IkEC odnyie yia Tnv
dlaxeipion OUYKEKPILEVWY KIVOUVWY OTTWG 0 CUVAAAQyHaTIKOG Kivauvog, o KivBUvog £TITOKIOU Kail 0 TIGTWTIKOG Kiviuvog.

Kivduvog ayopdcg

e YuvaAhaypatikog Kivduvog: O Opihog dpaocTtnplomoicital d1eOVWC Kal KATd ouvéTeld €KTIBeTal g€ ouvaAAayudTiké Kivauvo
évavTi Kupiwg Tou doAapiou ApepIkAC, To oTroio kaBopilel TNV TIPA ayopdc ThG PACIKAC TTPWTNG UANG, TOU dAoUHIViou.

TMa tnv diaxeipion Tou ouvaAAayparikoU KivéUvou Twv emi Wépoug povddwv Tou OpiAou, cuvdmTovTal cupPpoAaia HEAAOVTIKAG
eKTTARpWONG ouvaAAdypaTog, Héow Tou KEVTPIKOU THAUaTog diaxeipiong diaBeaipwy Tou OpiAou, To oToio aTn cuvéxela éxel Thv
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gudlvn Siaxeipiong The kaBaphc Béong oe kdaBe éva amd Ta Eéva vopiopara XpnoIHOTIOIWVTAC OUMPOAdId HEAAOVTIKAC
eKTTARpwONg pe e§wTepikoUG avTiouuParAdpevoug.

INa okomoU¢ TAnpoeopNong katd Topéa dpaoThpidTnTac, KABe povdda Tou Opihou xapakThpilel Ta oupPoAaia Tou yivovTal He To
KeVTPIKO THApa diaxeipiong diaBeoipwv Tou Opidou w¢ avrioTaBuiosic eUAoyng aliac A avTioTaBuiosIC Tapelakwy powyv. Z¢
emimedo Oupidou, Ta oupPpoAaia PEAAOVTIKAC eKTTARPWONG ouvaAAdypartog pe eEwTepikoUg avTioUUPaAAduEvoUG XapakThpilovTal
w¢ avTioTaBuiosic ouvaAAaypaTikoU KiIvOUVoU OUYKEKPIHEVWY HEAAOVTIKWY ayopwyv aAoupiviou.

o  Kivduvoc TigRc: O ‘OpiAog eKTiOeTdl 0 KivOUVO OUVEXWY HETAPOAWY TIHWY TWV TPpWTWY VAWV (péTaAAo). H diaxeipion Twy
KIvOUVWY auTwy yivetal ge cuppoAaia HeAAOVTIKAG eKTTARpWONG.

e  Kivduvoc emitokiou: Ta £00da Tou OpiAou KABWC Kail o1 AEITOUPYIKEG TAUIAKEG PoéC eival oe HeydAo PaBuéd avefdpThTeC amd
TI¢ S1AKUPAVOEIC eTITOKIWY aThV ayopd 810TI o dpiAog dev d1aOETel dAAA €VTOKA TTEPIOUCIAKA OTOIXEId EVEPYNTIKOU EKTOG ATIO
TIG KaTaBéoeIg OYewe Kal TIG PpaxumpdBeaueg TpoBeapiakég kaTaBéaoeig.

o ThioTwTiKOg Kivduvog: O TIOTWTIKOG KivOUVOG amoppéel amd Ta HeTpnTd Kai Tadeiakd diaBéoipa kabwg emiong kai améd
TIOTWTIKA éKOeon g€ TTeAdTEG, oUUTTEPIAAUPAVOVTAG EKKPEUEIC amaITAOEIC Kal DEOUEUNEVEG auvaAAayEég.

Fa Tpdmelec Kar Aoimtd xpnuaTooikovopikd 13pUparta, yivovral amodekTd povo éoa mpoépxovTtar amd avefdptnrta agioAoynuéva
10pUKaTa UYNAARC TToI6TRTAG TTioTWonN.

Ia Toug meAdTeg, o Opihog €xel Beomioel kal epappdoel apxEG He TIG omoieg diaowaAifel OTI oI TWAACEIG YivovTal Kupiwg o€
TEAATEC HE KAAO TIIOTOANTITIKO 10TOPIKO.

O ciompakTéol eUTTOPIKOi  Aoyapiaopoi TepiAdupdvouv Kupiwg amaithosic amé peydAoug Opihoug etaipiiv. O ‘Opihog
TAPAKoAOUBEi GUVEXWGE TNV OIKOVOUIKA KATAATAGN TWV OPEIAETWY Tou.

Epodoov kpivetal amapaitnto o "OpiAo¢ ouvdanTel dopaAioThpia oupPpoAdia KAAUYNG TIOTWTIKWY KIvaUvwy. H xopfiynon mioTwaong
eAEYXETAl PEOW TIOTWTIKWY OpPiWwV Kal £QAPHOYAG OUYKEKPIMEVWY Opwyv. TEAOG, VI OUYKEKPIHEVOUG TIOTWTIKOUG KIVOUVOUC
vivovTal KatdAAnAeg TTpoPAéweig yia evdexopeveg amwAeieg Adyw amopeiwang. Z1o TéAog TnG mep1ddou n dioiknan Tou OpiAou
EKTIPNOE 0TI dev UTTAPXAV OUCIACTIKOI TIGTWTIKOI Kivduvol, ol oTroiol va pnv £€xouv Adn KaAuwBei amd TpoPAEYEIC via eTTICPAAEiC
amaITAoEIG.

Kavéva mioTwTikG dplo dev EemepdaTnke KaTd T SidpKela ThS Ttdpolodg Xphong Kai n dioiknonh dev avapével {npieg amé tn pn
£MiTEVEN TG ATTOJOTIKOTNTAC AUTWY TWV POPEWY.

O Ouihog €xel oNUAVTIKEC OUYKEVTPWOEIC TIIOTWTIKOU KIvEUVOU avagopikd He Ta Tauiakd umdAoiTta ol oTroieg avaAlovtal oTov
TapakdTw Tivaka:

Tpanelikéc TomoOeTROEIC

TTioToANTITIKA O OMIAOZ H ETAIPEIA
IKavoTNTA 2008 2007 2008 2007
(oe x1A1dde¢ eypw) Tpanelac* 31/12/08 31/12/07 31/12/08 31/12/07
A-2 6.680 10.435 6.680 10.435
A-1+ 92.763 87.188 145 7
A-1 12 3 12 3
Mn 31aBéoiun 1 204 1 204
ZUOvoho 99.456 97.830 6.838 10.649
TpaneQikég Aaveiopdg
TTioToANTITIKA O OMIAOZ H ETAIPEIA
IKavoTNTA 2008 2007 2008 2007
(oe x1A1dde¢ eypw) Tpanelac* 31/12/08 31/12/07 31/12/08 31/12/07
BBVA A-1+ 315 564 - -
ZUvoho 315 564 - -

* Y Uppwva pe Tnv ev 10XV oTig 13/3/09 aioAdynon The Standard & Poor's
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e  Kivduvoc peuotéTnTag: O Kivduvog peuoTdTnTag diathpeital oe XaphAd emimeda, diathpwvtag emapkn diaBéoipa kai dueoa
PEUCTOTIOIRCINA XpEdYPAPa Kal UTTApEn TIOTWTIKWY opiwv yid XxpnuarodoThaon.

H xpovikhA avdAuon Twv TAUEIGKWY E€KPOWV ava@opikd HE TIC XPNHATOOIKOVOUIKEG UTTOXPEWOEIC amelkovi{eTal OTOV TApaKATW
Tivaka:

Tnv 31/12/08 O OMIAOZ H ETAIPEIA

Evrécg MeTagu MeTagu Evrég MeTagu MeTagu

1 étoug 1-2 eTwv 2-5 eTiiv 1 évoug 1-2 eTwv 2-5 eTiiv
TTpounBeuTtég 75.567 - - 33.902 - -
Xpnhuarooikovopikd TTapdywya 8.730 1.924 - 8.730 1.924 -
Tpanelikd Adveia 251 64 - - - -
Aaveakh urtoxpéwon oe Zuvdedepévn Emixeipnon - - - 13.000 - -
Noimtég YToxpewoeig 8.806 - 668 5.062 - 668
Z0voho Ymoxpewaoewv 93.354 1.988 668 60.694 1.924 668
Tnv 31/12/07 O OMIAOZ H ETAIPEIA

Evrég MeTalu MeTalu Evrég MeTalu MeTalu

1 étoug 1-2 eTwv 2-5 eTiiv 1 éroug 1-2 eTwv 2-5 eTiiv
TTpounBeutég 70.961 - - 28.878 - -
Xpnuatooikovouikd TTapdywya 3.304 192 28 3.304 192 28
Tpanelikd Adveia 248 248 67 - - -
Aaveakh urtoxpéwon oe Zuvdedepévn Emixeipnon - - - 23.000 - -
Noimtég YToxpewoeig 9.011 - 651 5.534 - 651
ZUvoho Yrnoxpewoeswv 83.524 440 746 60.716 192 679

4.2 TlpoodiopioHdg Twy cUAdywv a&iwv

H ovopaoTikh afia peiov TPoPAEYEIC Yia ETIIOPAAEIEC TWV EPTIOPIKWY ATTAITACEWY EKTIUATAI 6TI TIPOOEYYIlel TNV TIPAYHATIKA TOUG
afia. O1 paypaTikéC afieC Twv XPNUATOOIKOVOUIKWY UTIOXPEWOEWY yid OKOTIoUG €U@AVIOAC TOUG OTIC OIKOVOUIKEC KATAOTACEIC
umoAoyifovtal pe pdon Tn TapoUca afia Twv HEAAOVTIKWY TAUEIAKWY POWV TIOU TIPOKUTITOUV ATIO OUYKEKPIUEVEG OUUPACEIG
XPNOILOTIOIWVTAC TO TPEXOV ETITOKIO TO 0Troio cival d1aBéaipo yia Tov OpiAo yia Th XpAon TApOHOoIWY XPNHATOTIIOTWTIKWY HECWV.

4.3 Aiaxeipion kepaAaiouxikoU KivdUvou

O1 atéxor Tou Opihou Katd Tn diaxeipion Tou KepaAdiou gival va 81ac@aAigel ThV IKAVOTNTA TOU OWiAOU va ouvexioel va UTTApXEl
OIKOVOUIKA OVTOTNTA Kai oTo WHéAAovV yia va eivar oe Béon va Tpoopépel amodooeiC OTOUG HETOXOUC Kai o@éAn yia 6Aoug Toug
EUTTAEKOHEVOUG Kal va d1aThpNael Hia KatdAAnAn kegaAaiakn Soun yia va HEIWOEl TO KOGTOG ToU KepaAdiou.

TTpokeipévou va diathphoel A va Tpoodppdoel Thv KepaAaiakh dopn, o OuiAog UTropei va TTpoodppdéael To 00O TWV HEPICHATWY TTOU
TANPWYOVTAl OTOUC HETOXOUG, TNV amddoon Tou KE@aAdiou OToUG HETOXOUC, TNV €Kdoan VEWY UETOXWY N ThV TTPOOYUYH oc daveiopd,
kaBuw¢ o Opihog diatnpei xapnAd deiktn évwy tpog Idiwv KepaAdiwy.

5. TIAHPOZOPHZH KATA TOMEA APAZTHPIOTHTAZ

O Ouihog éxer évav Topéa emiXelpnUaTikAG SpacTnpidTNTAG oTov KAGdo ouokeuacdiag OToU Kai dpacTnploToIgiTdl, AUTOV TNhG
HETAAIKAC ouokeuaaiag, kal 3Uo TopEeic yewypa@ikAg dpaotnpidtnrac, The EAAGSoc¢ kai Tng Iomaviag.

Ta amoTeAéopara katd Topéa ATav wg eEAC:
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(moad o€ x1A1dde¢ Eypu) EAAAAA IZTTANIA ZYNOAO
1/1-31/12/08

2 UVOAIKEG HIKTEC TTWAROEIC avd Topéa 148.163 188.852 337.015
EvdocTaipikéc TWARTEIC (1.066) - (1.066)
KaBapé¢ TTwAnoeig 147.097 188.852 335.949
MikTd Képdn 19.030 23.672 42.702
AeiToupyikd Képdn 8.386 15.790 24.176
MIKTd XphpaTooikovopikd (¢€0da)/écoda (1.591) 3.145 1554
EvdoeTaipikd xphuartooikovopikd (£€0da)/écoda 1590 (1.590) -
KaBapd xpnuatooikovopikd (£€0da)/écoda (1) 1.555 1.554
Képdn mpo @opwv 6.795 18.935 25.730
Bopol (1.585) (5.697) (7.282)
KaBapa Képdn 5.210 13.238 18.448

1/1-31/12/07

2 UVOAIKEG HIKTEC TTWARCEIC avd Topéa 149.665 203.483 353.148
EvdocTaipikég TwARoEIG (4.912) - (4.912)
KaBapég TTwAhoeig 144,753 203.483 348.236
MikTd Képdn 14.068 24.427 38.495
AeiToupyikd Képdn 4934 17.206 22.140
MiKTd xphuartooikovopikd (€0da)/écoda (1.961) 2.675 714
EvdocTaipikd xphuatooikovopikd (§€0da)/écoda 1152 (1.152) -
KaBapd xpnuarooikovopikd (£€oda)/éooda (809) 1.523 714
Képdn mpo popwv 2.973 19.881 22.854
®opog Eicodnparog (1.500) (6.562) (8.062)
KaBapa Képdn 1.473 13.319 14,792

MeTapipdosic kai ouvaAAayéc peTall Topéwy TPAyUATOTIOIOUVTAI HE TIPAYHATIKOUC €UTTOpIkoUG Opoug Kal ouvOnKeg, oUpgwva pE
auTd mou 1oxUouv yia cuvaAAayég He TPiToug.

Ta TepIoVOIaKd OTOIXEI Kdl 01 UTTOXPEWOEIC TWV ToHéWY EXOuV we eEAC:

(moad o€ x1A1dde¢ Eypus) EAAAAA IZTTANIA Tlpooaeuovéq Z0voho
Evoroinong

31 Ackepppiov 2008

Z0Ovoho EvepyntikoU 173.504 194.174 (84.257) 283.421
Z0voho YToxpewoswy 76.883 73.640 (13.143) 137.380
31 Ackepppiov 2008

Z0voho EvepynTikoU 177.205 175.951 (94.852) 258.304
Z0voAo Ymoxpewoewv 74.656 68.655 (23.738) 119.573

Ta Teploudiakd oToixeia Twy Topéwyv TTepIAAUPAVOUV KUPIWG evowpdara Trdyid, duAd TEPIOUOIaKd aToixeid, amoBépara, anaiTAoeIg
kai d1aBéaipa.

O1 uTtoxpeWwaeIC TwY ToHEWY TTEPIAAUPAVOUV TIG AEITOUPYIKEC UTTOXPEWOEIG.
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6. ENZOMATA TTArTA TTEPIOYZIAKA ZTOIXEIA

O OMIAOZ H ETAIPEIA
Mneda Mnxavipara E§01rlucu6§: Akivnt/oeig Mneda Mnxavipara E§01rlucu6§: Akivnt/oeig
, . ; MeTagopika , , MeTagopika , ,
(moad oe xi1A1ddeg eyow) & & ) Méoa & u‘1ro Z0voho & & ) Méoa & u‘1ro Z0voAo
Kripia Eykaraordoeig ErimAd ekTéAEON Kripia EykaraoTtdoeig ErimAd ekTéAEON
Tnv 1 Iavouapiov 2007
Agia Kthong 20.133 120.932 24779 575 166.419 13.236 49.823 2.221 488 65.768
TUOOWPEUPEVEG ATTOOPETEIG (6.111) (75.786) (14.016) - (95.913) (3.913) (35.089) (2.097) - (41.099)
KaBapn avaréapeotn afia 14.022 45.146 10.763 575 70.506 9.323 14.734 124 488 24.669
TTepiodoc wg 31 Aekepppiov 2007
AvanéopeoTn afia 01/01/2007 14.022 45.146 10.763 575 70.506 9.323 14,734 124 488 24.669
TTpoaBrikeg 14 1.049 239 3.882 5.184 - 944 14 257 1.215
MeTapopéc - 339 80 (419) - - 339 80 (419) -
Amoopéoeig TTepiddou (618) (7.853) (1.971) - (10.442) (408) (2.562) (60) - (3.030)
Meiwoeig og aia KTAONG - (326) (55) - (381) - (326) (55) - (381)
Mewoeig ouoowpeUpéVWY amooPEcewy - 6 55 - 61 - 6 55 - 61
KaBapn avanéopeotn afia 31/12/07 13.418 38.361 9.111 4.038 64.928 8.915 13.135 158 326 22.534
Tnv 31 Ackepppiov 2007
Agia Kthong 20.147 121.994 25.043 4038 171.222 13.236 50.780 2.260 326 66.602
ZUOOWPEUNEVEG ATTOOPEDEIC (6.729) (83.633) (15.932) - (106.294) (4.321) (37.645) (2.102) - (44.068)
KaBaph avandopeorn afia 13.418 38.361 9.111 4.038 64.928 8.915 13.135 158 326 22.534
TTepiodog wg 31 Aekepppiov 2008
Avanéopeotn afia 01/01/2008 13.418 38.361 9.111 4.038 64.928 8.915 13.135 158 326 22.534
TTpooBhkeg - 18.834 4225 3  23.062 - 336 - 3 339
MeTapopéc - 3.678 360  (4.038) - - 326 - (326) -
Amoopéoceic TTepiddou (618) (7.746) (1.821) - (10.185) (408) (2.460) (56) - (2.924)
Meiwoeig oe afia kThong - - (63) - (63) - - - - -
MeIwoeIC oUTOWPEUNEVWY aTTooPETEWY - - 63 - 63 - - - - -
KaBaph avandopeorn afia 31/12/08 12.800 53.127 11.875 3 77.805 8.507 11.337 102 3 19.949
Tnv 31 Ackepppiov 2008
Agia Kthong 20.147 144 506 29.565 3 194221 13.236 51.442 2.260 3 66.941
ZUOOWPEUNEVEG ATTOOPETEIC (7.347) (91.379) (17.690) - (116.416) (4.729) (40.105) (2.158) - (46.992)
KaBapn avaréapeotn afia 12.800 53.127 11.875 3 77.805 8.507 11.337 102 3 19.949

2tnv katnyopia «EEomAiopudg, Metapopikd Méoa & EmimAa» mepiAauPdvovTal akivhtomoinoeic The Lomavikig GOuyartpikig, ol
omoie¢ amoTeAoUv Tipoidv xphuatodoTikA¢ HicBwong. H avaméoPeoth aia Toug Thv 31/12/08 avépxetar oto ood Twy € 308 xIA.

(2007: €554 XIA.).

Aev vpioTavrar epmpdypara Pdpn i Twy Tayiwv.
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7. AYAA TTEPIOYZIIAKA ZTOIXEIA

(moad oc x1AIdde¢ Eyow)

Tnv 1 Iavouapiov 2007
Atia Kthong
2 UOOWPEUUEVEC ATTOOPETEIG

KaBaph avandopeotn aia

TTepiodog wg 31 Aekepppiov 2007
Avanéopeotn afia 01/01/2006
TTpooBhkec

Amoopéoeig TTepidédou

KaBaph avandopeorn afia 31/12/07

Tnv 31 Ackepppiov 2007
Agia Kthong
2 UOOWPEUUEVEC ATTOOPETEIG

KaBaph avardéopeortn aia

TTepiodoc wg 31 Aekepppiov 2008
Avanéopeotn afia 01/01/2008
TTpooBhkeg

MeTagopég

Amoopéoeig TTepidédou

KaBaph avandopeorn afia 31/12/08

Tnv 31 Ackepppiov 2008
Agia Kthong
ZUOOWPEUNEVEG ATTOOPETEIG
KaBaph avaréopeortn aia

2.Ta aUAa Trepioudiakd oToiXEia TNG UNTPIKAC eTaipeiag TepiAaupdveTtal Aoyiopiké umd avdmTuén moooU gupw 1.291 xIA. Tou agopd
oc damdveg Tou £xXouv TpaypaTotoinBei yia TNV aAAdyR Tou pHnxavoypagikoU cUOTAUATOC TNG £Taipeiag. H amoapeon Twy damavwy
gekivnoe péoa oto 2008 kai Ba oAokAnpwBei oe 5 £tn. H afia Twv amoopéocwy mou éxer emiPpapUvel TR XpAoN AvEPXETAl O EUPW

258 xIA.

‘EAeyxoc¢ amopciwong unepatiac

H umepalia n omoia TpokUTTEI KATA ThV £voTIoiNGON ETIXEIPACEWY TIOU TipoépXovTal amd efayopd, EXel KATAUEPIOOEI OTIC akOAoUBEC

O OMIAOZ H ETAIPEIA
, , Aoyiopikéd , Aoyiopikéd
Tpoypappara  Ynepaicg A , TTpoypappara A ,

H/Y & Aoméa  Ouyatpikiv ™ Zovoko H/Y & Aoma un6 - Zvoko

avanTtugn avanTtugn
364 51.008 467 51.839 364 467 831
(347) (20.403) - (20.750) (347) - (347)
17 30.605 467 31.089 17 467 484
17 30.605 467 31.089 17 467 484
- - 548 548 - 548 548
) - - @ ) - @
10 30.605 1.015 31.630 10 1.015 1.025
364 51.008 1015 52.387 364 1015 1.379
(354) (20.403) - (20.757) (354) - (354)
10 30.605 1.015 31.630 10 1.015 1.025
10 30.605 1.015 31.630 10 1.015 1.025
282 - - 282 282 - 282
1.015 - (1.015) - 1015 (1.015) -
(265) - - (265) (265) - (265)
1.042 30.605 - 31.647 1.042 - 1.042
1.661 51.008 - 52.669 1.661 - 1.661
(619) (20.403) - (21.022) (619) - (619)
1.042 30.605 - 31.647 1.042 - 1.042

povadeg dnuioupyiac Tapiakwy powv (MTP) avd yewypagiki TTepioxXh Kai Topéd ETIXEIPNUATIKAC dpaoThp1dThTAG:

Ynéhoimo unepaliag (avd yewypa@iki meploxn)

(moad oe xi1A1ddeg eyow)

Iomavia
ZUvoho

Ywréhoimo urepafiag (ava dpaotnpiéTnTa)

(moad o€ x1AIdde¢ Eyow)

MeTaAAIKA ouokeuaaia
ZUvoho

2008 2007
30.605 30.605
30.605 30.605

2008 2007
30.605 30.605
30.605 30.605

2 eAida 38



CROWN

Brand-Building Packaging™

H avakthoipn agia piag povddacg dnuioupyiac Tapakwy powv kaBopileTal oUppwva pe umoAoyiopd The aiac xphoewe Tng (value in
use). O umoAoyIOHOG aUTAC XpNnoIHoTIoIEl TIPOPAEWEIC TAMIAKWY POWV TIOU TTPOKUTITOUV aTtd 0IKoVouIKkoUg TTpoUToAoyiopoUg o1 oTroiol

EXoUV eykp1Bei amd Tnv d1oiknon Kal KAAUTITOUV TPIETA Trepiodo.

TTapakdTtw avagépovTal ol KUpIEC TTapadoxic Tou vioBeThBnkav amd tn Aioiknon yia Tov UTTOAOYIOHS TWV HEAAOVTIKWY TAUIAKWY
pouwyv, Ttpokelpévou va dievepynBei éAeyxoc amaliwong umepaiag oTig povddeg dnuioupyiac Tapiakwy powv. H umepalia n omoia
TIPOKUTITEl KATA ThV €voTroinon ETIXEIPAOEWY TIoU TpoépxovTdl améd efayopd, €Xel KATAUepIoBei OTIC aKOAOUBEC {OVAdEC
Snuioupyiac Tapiakwy powv (MTP) avd vewypag@ikh Teploxfi Kal Topéa emixelpnudTikKAG dpaotnpidtntac. Ta mpoiUtmoAoyioBévra
HIKTA Trep1Bwpia képdoug umoAoyilovral oUdpwva He Ta PIKTA TepIBWpia TToU TpaypdTomoindnkav To apéowe TponyoUHEvo €T0G

Tipooaunuéva KaTd Thv Tpoodokwuevn PeATiwon amoédoonc.

KUpieg mapadoxég yia Tov umoAoyiopd The afiag xphoewg (value in use):

EmiTékio avaywyic oe tapovoa afia:

AUEnon TTwARoswy
MikTé TTEPIBWpIO

PuBuéc avdmtugng oto dinvekég

O umtoAoyIopOG TWV HEAAOVTIKWY TAUEIAKWY powV €yIve He Thv Tapadoxh 0TI oTroleadAToTe TANBWPIOTIKEG AUEROEIC ToU KOaToug Ba
avampoodapHooouV TIG TIHEC TTWANONG.

9.6%

10,9%

8. ZYMMETOXEZ E ZYNAEAEMENEZ ETTIXEIPHZEIZ

(moad oc x1AIdde¢ Eyow)

Tnv 1 Iavouapiouv 2007
Agia Emevdloswv

1/1/07-31/12/07

EmnevdUoeic Tnv 1n Iavouapiou 2007
TpooBhkeg / (Meoeig)

Aia Enevdloewv Tnv 31/12/07

1/1/08-31/12/08

EmnevdUoeic Tnv 1n Iavouapiou 2008
TTpooBhkeg / (Meiwoeig)

Aia Emevdloewv Tnv 31/12/08

AvdAuon ZUpHETOXWV:

H ETAIPEIA
CROWN BEVCAN
ESPANA S.L.

101.719

101.719

101.719

101.719

101.719

H ETAIPEIA THN 31/12/08

. . . . , , , TlooooTd
Enwwvupia KéoTog Anopeiwon Atia IooAoyiopol Xuwpa Eykardortaong TuppeToxtic
Crown Bevcan Espana S.L. 101.719 - 101.719 Iomavia 99,9999%
H ETAIPEIA THN 31/12/07
. . . . , , , TlooooTd
Enwwvupia KéoTog Anopeiwon Atia IooAoyiopol Xuwpa Eykardortaong TupmeToxtic
Crown Bevcan Espana S.L. 101.719 - 101.719 Iomavia 99,9999%
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9. ATIOGEMATA

(moad oe xi1A1ddeg eyow)

A 'YAeg & Aoimd AmoOépara
TTpoiévra Etoipa & HuireAn
Tapaywyh oe £€EAIEN

Eumopelpara

TTpokataPpoAéc yia ayopd amoBepdTwy
TTpoPAéyeic analiwong

10. TTEAATEZ & AOITIEZ ATTAITHIEIZ

Emitayéc EiompakTéeg
(moad oe xi1A1ddeg eyow)

TTeAdTeg

TTeAdTec o kaBuaTépnon

Meiov: TTpopAéyeic Emopaiwy TTeAaTiv
Emitayéc EiompakTéeg

TTeAdteg & AoiméG eUmoOpIKEC AmMAITROEIC

Xpewoteg Aidpopol

Xpewoteg - Anpdaio

‘Eooda Xphoewc EiompakTéa

Bpax/opa ‘E§oda Emépevwy Xphoswv

Makp/opa EEoda Emépevwy Xphocwy

Noimtéc Makpomp6Oeopeg ATtaiThoeig - Eyyuhoeig
Aoiméc anaiTioeig

AvaAuon Aoiniv AraiThoewv
Noimég MakpoTp6Oeopeg ATAITAOEIG
Noimég Bpaxump6Oeopeg ATaiTRoeIg

O OMIAOZ H ETAIPEIA
2008 2007 2008 2007
31/12/08 31/12/07 31/12/08 31/12/07
24.269 18.454 10.701 11511
9.778 11.737 7.515 7.337
4758 5.288 255 165
124 254 124 254
(296) 23) (296) _
38.633 35.710 18.299 19.267
O OMIAOZ H ETAIPEIA
2008 2007 2008 2007
31/12/08 31/12/07 31/12/08 31/12/07
22.854 17.913 20.706 13.151
889 86 889 86
(886) (86) (889) (86)
334 3.563 334 3.563
23.191 21,476 21.040 16.714
694 352 192 220
8.541 1977 1282 1.254
1 218 1 2
92 3.470 60 3.387
- 220 - 220
484 493 205 214
9.812 6.730 1.740 5.297
7.417 713 205 434
2.395 6.017 1535 4.863
9.812 6.730 1.740 5.297

O1 elAoyeg agieg Twv TeAATWY Kal AoIMTWY aTaIThoewy eivar ioeg Ue TIG AoyIOTIKEG Toug agieg.

O Ouihoc mapoudidlel onHAvTIKA OUYKEVTpWON TIWARCEWV o¢ PacikoU¢ TeAdTeg, Tou Opwe dev avTioToixi{eTal avdaAoya oTiIg

anaithoeig ané meAareg otigc 31/12/2008 kar 31/12/2007.

O1 meAdTeg ToU epgavifouv avoixTd umdhoima Thv 31/12/08 kar 31/12/07 8¢ 8iaBétouv dnuociomoinuévo SeikTn TIGTOANTITIKAG

1IKavoTNTAG.

H 3i0iknon dev avapével {nyie¢ amd Tn pn ciompaln Twv UTOAOITWY TWY TEAATWY TéPAV AUTWY Yid TIG OTIoieC £XEl BIEVEPYROE!

TPOPAeYn.
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11. TAMEIAKA ATAQGEZIMA & IZOAYNAMA

O OMIAOZ H ETAIPEIA
2008 2007 2008 2007
(moad oe xi1AIdde¢ Eyow) 31/12/08 31/12/07 31/12/08 31/12/07
AiaBéaipa (oto Tapeio kar oe Tpdmeleg) 92.973 87.635 358 459
Bpaxump6Oeoueg Tpamelikég TomoOeThHOEIG 6.483 10.195 6.480 10.190
99.456 97.830 6.838 10.649

To péoo oraBuiopévo emiITéKIO TWY PpaxumpdBeopwy Tpamelikwy katabéoewv Thg ETaipeiag civar mepimou 4,58% (2007:4,04%)

kai Thg Iomavikfig Ouyatpikhc 4,5% (2007 3,5%)

12. METOXIKO KEZAAAIO

H ETAIPEIA

Ap1Buéc Agia Metoxwv (oe

MeToxwv XIAIGdeC supw)
Tnv 1 Iavouapiou 2007 24.062.500 37.297
AUEnon MeToxikoU Kepahaiou - -
Tnv 31 Aekepppiov 2007 24.062.500 37.297
Tnv 1 Iavouapiou 2008 24.062.500 37.297
AUEnon MeToxikoU Kepahaiou - -
Thv 31 Ackepppiou 2008 24.062.500 37.297

O ouVOAIKOC eYKEKPIUEVOC apiBudc peToxwy civar 24.062.500 koivég ovopadTiKEG peToxEG e ovopaoTikA alia €1,55 ava peToxh.

‘OAeg o1 ekdoBeioeg peTox £ eival mTARpwg katapepAnpéveg.

13. AOITTA ATTOOEMATIKA

‘ ‘ ‘ TakTikd ) Aagopéd Yriép AgopoAdynTa ‘EkTakTa ) Ano'eeuanm'x )
(moad oe xi1A1ddeg eyow) AmoOepaTikoé To ApTio AnoBeparika (B) AmoOeparTika Eu'l\ovnc Zdvoho
(a) () Atiac (3)

Tnv 1n Iavouapiou 2007 7.716 15.649 33.728 76 60 57.229
MeTagopd anéd kaBapd képdog 114 - 63 - 177
ATroTiunon Tdpaywywv oe gUAoyn alia - - - - (60) (60)
Kepahaiomoinan amoBeparikwyv - - (408) - - (408)
Tnv 31n Ackepppiov 2007 7.830 15.649 33.383 76 - 56.938
Tnv 1n Iavouapiouv 2008 7.830 15.649 33.383 76 - 56.938
MeTagopd anéd kaBapd képdog 291 - 366 - - 657
ATroTiunon mapaywywy e VAoyn agia - - - - (8.010) (8.010)
AidBeon amoBeparikwyv - - - - - -
Tnv 31n Ackepppiov 2008 8.121 15.649 33.749 76 (8.010) 49.585
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(a) TakTiké amoOcpatikd

To TakTiké ATtoBOcpatiké oxhuatiletar oUpewva pe Tic diatdeic The EAAnvikAc NopoBeaiac (N.2190/20, dpBpa 44 kai 45) katd
Tnv omoid Tood TouAdxioTov igo pe To 5% Twv eThoiwv kKaBapwv (HeTd 9dpwv) KepdWY, tival UTTOXPEWTIKG vd HETAPePOEi 0TO
TakTikd ATToBepaTIkG pEXP! TO UWoC Tou va ¢Bdoel To éva TpiTo Tou KaTtapAnpévou HeToXikoU Ke@aAdiou. To TaKTIKG amoBOepariko
UTopei va xphaipomoin®ei yia kdAuyn CnUIwy HeTd améd amégaon Thg TakTIKAC MevIKAG ZUVEAEUONG TWY HETOXWY, KAl WG €K ToUTOU
d¢cv pmopei va xpnoipomoin®ci yia omoiodAmToTe dAA0 Adyo.

(P) AgpopoAdynta amoOcparika

Ta agopoAdynta kai Ta £181IKW¢ @opoAoynBévTa amoBepaTikd oxnuatifovrar oUpgwva pe Ti¢ diatdfeic Tng popoAoyikAg vopoBeaiag
amoé apopoAdynTa A e1dIKWEC popoAoyndévra £0oda Kai képdn.

Ta avwTépw amoBeparikd PmopoUv va KegalaiomoinBouv A va diavepnBolv pe amépaon Thg TakTiKAG TevikAC ZuvéAeuang Twv
HETOXWY, apoU AngOoUv UTOYNn o1 TEPIOPIOHOI TTOU UTTopEi va 10XUouv KdaBe @opd. O Opihog dev mpoTiOeTal va diaveipel  va
KEQPAAQIOTIOINGEI TA OUYKEKPINEVA amoOepaTikd Kai emopévwe dev éxel mpoPei oe uToAoyiodd Tou @opou elgodApaToc mou Oa
emiPalAOTay aTNV TTEPITTWON AUTA.

(v) ‘Ektakra amoBeparika

Ta ékTakTa amoBepatikd mepiAaupdvouv TTood amoBepaTikWwy Ta omoia éxouv dhpioupynBei pe amogdoeic TakTikwy Tevikwv
2uveAeUoewy, dev £xouv €181KO TTPoopIopd Kai dUvaral va XpnoigoToin@oUv yid oTmolodATIOTE OKOTTO KATOTIV GXETIKAG aé®acng ThG
TakTiKAC TevikAG ZUVEAEUONC Kal TTood amoBepdTIKWy Ta omoia £xouv oxhuaTioTei Pdoetl diatdfewv The EAAnvikhc NopoBeaiag. Ta
avWTEPW EKTAKTA ATOOEUATIKA £XOUV OXNUATIOTEI amd @opoAoynBévra képdn Kal wW¢ €K ToUToU Jev UTIOKEIVTAI OF TTEPAITEPW
@opoAdynan oc TepimTwon diavoung h KEYaAaioToinong Toug

(3) AmoBeparika sVAoync afiac

To avwTépw amoBeparikd mepihappdvel Tnv untepaia amé Thv ATOTIUNON TWV TAPAYWYWY XPNHATOOIKOVOIKWY HEOWY TG UNTPIKAG
eTaipeiag othv eVAoyn afia moooU € 8.010 xIA.(ueTd @oépou). Ta oToiXeid AUTA ATTOOKOTIOUV 0TV KAAUYN TAUEIGKWY powyv Kai
EUTTITITOUV OTNV KATNYOPid XPNHATOOIKOVOUIKWY TTPOTIOVTWY avTioTdOuiong Kivauvou.

14. TTPOBAEYEIZ

(mood o€ x1A1dde¢ ypus) O OMIAOX H ETAIPEIA

Tnv 31n Aekepppiov 2007 8.780 1357
Kivioeig mepio6dou (152) (152)
Tnv 31n Ackepppiov 2008 8.628 1.205

H avdAuon tng Kivhong Twy tpoPpAéwewy yia To 2008 éxel wg eEAG:

(moad o€ x1A1dde¢ eypu) O OMIAOZ H ETAIPEIA

Aidpopec TpoPAEYEIC TTPOOWTIIKOU 68 68
TTpopAéyeic Siagopwv TILWY 130 130
TTpopAéyeig yia AoimtoUg KivBUvoug (350) (350)
Zivoho (152) (152)

AikaoTikég umoBéoeig

Toppwva pe Thv yvwpn Tng Aloiknong, Kai Katomiv ARYNG Twv amapdiTATWV VOHIKWY oupPouAv, Bswpceital 6TI Ta amoTeAéopatd
Twv SIKAGTIKWY UToBéocwy dev TTPOKEITAl va eTIPapUvouv onpavTtikd Tov OpiAo.

2 cAida 42



CROWN

Brand-Building Packaging™

15. ANABAAOMENOZ $0POz EIZOAHMATOX

O1 avaParAopeveG YopoAoYIKEG ATTAITAOEIC KAl UTTOXPEWOEIC oupyhilovTal 0Tav UTApXEl VOHIKA To dikdiwpa va oupyngioTolv ol
avaPaAAOpEVEG amaITAGEIC HE TIC avaPaAAOUEVEC UTTOXPEWOTEIC Kal 6Tav ol avaPaAAdpevol gopol apopolv Thy idia popoAoyikA apxh.

(moad oc x1AIdde¢ Eyow)

AvapaAropeveg Popoloyikéc ATTAITAOEIC
AvapaAriopeveg Popoloyikég YTTOXpEeWaeIg

H petapoAl Twv avaPpaAropevwy popoAoyikwy anaiThoswy avaAleTal w¢ eEAG:

AvapaAAdpeveg EopoAoyikég AmalTRoEIg

Tnv 1n Iavouapiouv 2007

TlioTwon (xpéwon) ota kaBapd képdn

Tnv 31n Ackepppiov 2007

TlioTwon (xpéwon) ota kaBapd Képdn

Emidpaon amé aAAayh gopoA. Zuvt/aTh/TIpooappoyéc
TTiotwon (xpéwon) ota ‘Id1a KepdAaia

Tnv 31n Ackepppiov 2008

AvapaAArdpeveg EopoAoyikég Ymoxpewaeig

Thv 1n Iavouapiou 2007

Enidpaon amé aAAayr gopoA. Zuvt/aTh/TIpoaappoyéc
TTiotwon (xpéwon) ota kaBapd képdn

Tliotwon (xpéwon) ota ‘I8ia KepdAaia

TTwAnon Buyatpikhg

Tnv 31n Ackepppiov 2007

TlioTwon (xpéwon) ota kaBapd képdn

Enidpaon amé ahAayr gopoA. Zuvt/aTh/TIpooappoyég
TTiotwon (xpéwon) ota ‘Id1a KepdAaia

Tnv 31n Ackepppiov 2008

O OMIAOZ H ETAIPEIA
31/12/08 31/12/07 31/12/08 31/12/07
5.833 3.592 4.889 2.542
(9.809) (12.534) (2.012) (3.128)
(3.976) (8.942) 2.877 (586)
O OMIAOZ
Aragopéc Adyw Atacpop:'g and Alaq)?peg and )
oPAEYEWY AnyOcioeg anoTtiynon oc Z0voho
s v Emixopnyhoeig eUAoyn afia
2.624 807 - 3.431
14 147 - 161
2.638 954 - 3.592
231 (118) - 113
(516) - - (516)
- - 2.644 2.644
2.353 836 2.644 5.833
O OMIAOZ
Aiagopéc Adyw Aiagopéc and
anoopéoewv arotiynon oc Aoinég Zdvoho
Tayiwv eUAoyn afia

(13.854) (20) (149) (14.023)
1523 - (54) 1.469
- 20 - 20
(12.331) - (203) (12.534)
2.563 - (32) 2.531
151 - 43 194
(9.617) - (192) (9.809)
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AvapaAAdpeveg BopoAoyikég AmalTRoEIg

Tnv 1n Iavouapiov 2007

TlioTwon (xpéwon) ota kaBapd képdn

Tnv 31n Ackepppiov 2007

TTiotwon (xpéwon) ota kaBapd képdn

Enidpaon amé ahAayh gopoA. Zuvt/aTh/TIpooappoyéc
TTiotwon (xpéwon) ota ‘Id1a KepdAaia

Tnv 31n Ackepppiov 2008

AvaPpaArdueveg Fopohoyikég Ymoxpewaoeig

Tnv 1n Iavouapiou 2007

Emidpach amé ahAayh gopoA. Zuvt/oTh/TTpooappovég
TlioTwon (xpéwon) ota kaBapd képdn

Tiotwon (xpéwon) ota 'I8ia KepdAaia

TTWwAnon Buyarpikic

Tnv 31n Ackepppiov 2007

TlioTwon (xpéwon) ota kaBapd képdn

Emidpaonh ané ahAayh gopoA. Zuvt/oTh/TTpooappovég
Tliotwon (xpéwon) ota 'I8ia KepdAaia

Tnv 31n Ackepppiov 2008

H ETAIPEIA

Aiapopéc Adyw

Aiagopéc and

, anoTigynon ot Aoinég Z0voho
mpopAEyewy eUAoyn afia
2.372 - - 2.372
170 - - 170
2.542 - - 2.542
219 - - 219
(516) - - (516)
- 2.644 - 2.644
2.245 2.644 - 4.889
H ETAIPEIA
Aiapopéc Adyw Aiagopéc and
anoopéoewv arotiynon oe Aoimég Zuvoho
TTayiwv eUAoyn afia
(3.021) (20) (220) (3.261)
108 - 5 113
- 20 - 20
(2.913) - (215) (3.128)
922 - - 922
151 - 43 194
(1.840) - (172) (2.012)

AvaPaAAdpevog ©opoc €1000AUATOC TIPOPAETTETAI OTO OUVOAO TOU OTIC TIPOOWPIVEG d1d@opéc He Th HEO0do Thg evdexoOpevng
uToxpéwaong, XphoidomoiwvTtag yvia Tnv EAAGSa didgopoug ouvteAeotéc (20-25%), avdhoya pe To £ToC Tou avapévetar va
avayvwpioToUv @opoAoyikd oi Siagopéc , kai yia Tnv Iomavikh Buyatpikh 30% . Tnv mponyoUuevn Xphon ol XpnoidoToloUUEvol

ouvteAeaTéc Atav 25% kai 30% avrioToixa..

O1 KIVAoEIC Tou AoyapiaopoU avaPpaAAdpevou @opou €1003AKATOC ATTOTUTIWONKAY WG XPEWOEIC A TIOTWOEIC 0TAd amoTeAéouara

XPACEWG.

O1 avaPpaAAdueveg popohoyikéC amtaiThoelg / utoxpewoei¢ Tne ETaipeiac avapéveTal va ival avakTAoideg / TAnpwTEEC WG eEAC:

O OMIAOZ
Méoa oe 12 piveg MeTd and 12 pRveg ZUvoAo
AmaITROEIG 716 5.117 5.833
Yroxpewoeig (390) (9.419) (9.809)
H ETAIPEIA
Méoa oe 12 pnveg MeTd and 12 prveg ZuUvoAo
AnaITROEIC 716 4172 4.888
Yroxpewoeig (390) (1.622) (2.012)

Aev éxel uTohoyioBei avaPparidpevn popoAoyikh uToxpéwon yia Ta AToBepartikd Thg KaBaphc Oéong kaBoTi dev umtdpxel mpdBeon

yia diavopn Toug aTo péAAoOV.
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16. AANEIA
O OMIAOZ H ETAIPEIA
2008 2007 2008 2007
(moad oe xi1AIdde¢ Eyow) 31/12/08 31/12/07 31/12/08 31/12/07
TpaneQikog Aaveiopdc - - - -
XpnuatodoTikég MioBuaoeig 64 315 - -
MakponpdéOeopa Aaveia 64 315 - -
TpaneQik6g Aavelopdg - - - -
XpnuatodoTikég MioBwaeig 251 248 - -
BpaxunpéBeopa Adveia 251 248 - -
Huepopnvieg AK€ ewe Tou ouvoAou Twy daveiwv:
O OMIAOZ H ETAIPEIA
2008 2007 2008 2007
31/12/08 31/12/07 31/12/08 31/12/07
‘Bwg 1 £Tog 251 248 - -
MeTagl 2 kai 5 eTwv 64 315 - -
Avw Twv 5 eTWv - - - -
Zovoho Aaveiwv 315 563 - -

To péoo oTtaBuiopévo emiTéKIO Tou TpamelikoU Aaveiopol Tou Opihou To 2007 civar mrepitou 5,60% (2007: 5.33%).

O1 eOhoyeg aliec Twv daveiwv TG eTdIpeidg cival TEPITOU i0eC HE TIC AOYIOTIKEG TOUC, yidTi Td emTOKIA Twy daveiwv tiva
HeTapAnTd kai avampooappélovrar avd Tpipnvo.

O davelauog Tou Opihou eivar og eupw.

17. AHZOEIZEZ ETTIAOTHZEIZ - ETTIXOPHIHIEIZ

(moad o€ x1A1dde¢ Eypus)

YrnéAoimo 01 Iavouapiov 2007 3.551
Emixopriynon mou AigOnke To 2007 -
Améopeon emixophynong 1/1-31/12/07 (374)
Noimég Kivioeig 3)
AvaréoPeoto umdAoimo Tnv 31 Ackepppiov 2007 3.174
Emixopriynon mou eykpiBnke To 2008 6.391

AméoPpeon emixophiynong 1/1-31/12/08 (366)
Noimtég Kivioeig -
AvanoéoPeoTto umdAoimo Tnv 31 Ackepppiov 2008 9.199

O1 avwTépw KpdTIKEC emixopnyhoeic moool supw 9,199 xiAiddec otic 31/12/2008, apopolv oThv BuydTpikA pa¢ eTaipeia otnv
Iomavia yia ayopd evowpaTtwv Tayiwv kair mepiAaupdvovTal oTIC HakpoTpdBeoueg umoxpewoelc wg AngOeioeg EmdoThoeig -
Emixopnyhoeic.

H améapeon Toug dicvepyeital e TN 0TaOeph PEB0Jo, aUppwva He Thy avapevopevn weéAidn {wh Twy £md0TNOEVTWY TTEPIOUCIAKWY
oToixeiwv Kai egpaviletar ato KovdUAI Aoimtd Eooda-EEoda EkpetdAAcuong Tng Katdotaong AmoteAeopdTwy Xphong.
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18. TTPOMHOEYTEZ & AOITIEZ YTIOXPENQIEIX

O OMIAOZ H ETAIPEIA
2008 2007 2008 2007

(mood oe xIMddec eupd)) 31/12/08 31/12/07 31/12/08 31/12/07
TTpounBeutéc 75.567 70.961 33.902 28.878
TTpounBeutég 75.567 70.961 33.902 28.878
AopahioTikoi Opyaviopoi 1.804 1593 927 904
Ymoxpewoeig and Aoimoug ddpoug 1833 3.298 860 1471
Noimtég Ymoxpewoeig 1.852 830 1271 830
Aaveiaknh Ymoxpéwon mpog Zuvdedepévn Emixeipnon - - 13.000 23.000
Mepiopata TTAnpwtéa 16 17 16 17
‘E€0da Xpriong AedouAcupéva 3.301 3.234 1988 2.273
Bpax/oua Eooda Emépevwy Xphocwv 8.730 3.343 8.730 3.343
Makp/opa Eooda Emépevwy Xphoswv 1924 220 1924 220
MakpoTtpdBeapoc un Tpamelikog Aavelopdc 668 651 668 651
Noinéc Yroxpewoeig 20.128 13.186 29.384 32.709
AvdAuon Aoimwv Yroxpewoewv:
MakpoTmp6Oeopeg Ymoxpewaoeig 2.690 871 2.592 871
Noimég Bpaxump6Oeopeg Ymoxpewoeig 17.438 12.315 26.792 31.838

20.128 13.186 29.384 32.709

H Aaveiakh oUppaon petalt tTng CROWN Hellas Can A.E. kai Thg Buyatpikig Tng CROWN Bevcan Espana SL, Oyoug eups 13
€Kart. Kai emitokiou EURIBOR mAéov mepiBuwpiou 0.25% emi Tou ekdoToTe uttoAoimou, Ahyer oTig 31/12/2009.

O1 gUAoyeg aicg Twv TPoUNOEUTWY Kal AOITIWY UTTOXPEWOEWY Eival I0£C HE TIC AOYIOTIKEC TOUC aliec.

19. YTToxPEQZEIZ TTAPOXNQN TTPOZQTTIKOY

O OMIAOZ H ETAIPEIA
2008 2007 2008 2007

(mood oe xIMddec upd)) 31/12/08 31/12/07 31/12/08 31/12/07
TTapouoa agia pn xpnHaTod0TOUHEVWY UTTOXPEWOEWY 12.264 12.719 11.822 11.865
Mn avayvwpiopévn HeTaPpaTiki uTtoxpéwan - - - -
Apeon avayvpion HeTaPpaTikAG UTTOXpEwWaong - - - -
Mn avayvwpiopéva avahoyioTikd képdn / (Tnpieg) (165) (949) (36) 277)
Mn avayvwpiopévo KGoTOC TTpoUThpeaiag (1.566) (1.796) (1.566) (1.796)
KaBaph umoxpéwon avayvwpiopévn atov LooAoyiopd 10.533 9.974 10.220 9.792
TTOZA ANATNQPIZMENA ZTO AOTAPTIAZMO ATTOTEAEZMATON

KéaTog Tpéxouaag AmaocxoAnong 621 540 535 518
Tokog aTnv umoxpéwan 683 598 640 584
Avayvwpion JeTapaTikAg utoxpéwaong - - - -
Avayvipion avahoyioTiKA¢ Cnuiag / (képdoug) - 4) - -
Avayviwpion kdéoToug poUmhpeaidg 230 230 230 230
Kavoviké €§030 oTo Aoyaplaopd amoTeAEoHATWY 1.534 1.364 1.405 1.332
KéaTog emimAéov weeAnudTwy - - - -
KéaTog avadiopydvwaong - - - -
AAho £€0d0 / (£00d0) 2 (365) - (56)
ZuvoAiko €§0d0 oTo Aoy/opd amoTeAeopaTWY 1.536 999 1.405 1.276
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METABOAEZ ZTHN KAGAPH YTTOXPEQZH ANATNOPIZMENH ZTON IZOAOITZMO

KaBaph umoxpéwon kartd Tnv évapgn Tou £Toug

Eiopopéc epyoddTh

Tlapoxéc mou TAnpWwONKav amd Tov epyodoTn

ZOvoho avayvwpioBeioag damavng oto Aoy/douéd amoTeA/Twv
KaBaph uroxpéwon oto TéAog Tou éToug

TTpooappovh

KaBaph umoxpéwon oto TéAog Tou éToug

METABOAH ZTHN TTAPOYXA A=IA THX YTTOXPEQTHZ

Tlapouoa alia uoxpéwong oTnv apxh The Tep1ddou
KéaTog Tpéxouaag amaocxo6Anong

KéoTog Tokou

Eiopopég epyalopévwy

Tlapoxéc mou TAnpWwONKav amd Tov epyodoTn
‘E€oda

EmimAéov TAnpwyéc 1 é€odo / (ooda)

KéaTog mpoUmnpeaiag kartd Tnv mepiodo
AvahoyioTikh nuia /(képdog)

TlapoUoa afia umoxpéwong TéAOUg mepI6dou

9.974 9.847 9.792 9.388
(977) (872) 977) (872)
1536 999 1.405 1.276
10.533 9.974 10.220 9.792
10.533 9.974 10.220 9.792
12.719 13.008 11.865 12.580
621 540 535 518
683 598 640 584
(977) (872) 977) (872)
2 (365) - (56)
(784) (190) (241) (889)
12.264 12.719 11.822 11.865

To XxpnoipoToloUpevo TPoeCoPANTIKG eTiTOKIO Eival 5,75% (2007:5,5%) yia Tn untpikh kai 5,94% (2007: 4,9%) yia thv Lomavikh

Ouyarpiknh.

20. AormA ‘EzoAA/ ((EZ0AA) EKMETAAAEYZHE

(moad oe xi1A1ddeg eyow)

Emdothoeig

Amoopéoeig Emixopnyhoswv

Tuvahhaypatikég Alagopéc

Aoimtd Eooda / (E€oda)

Z0voho Aoimisv Ecddwv/(EE63wv) Eky/Acuong

O OMIAOZ H ETAIPEIA
2008 2007 2008 2007
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
85 2 85 2
367 374 0 0
(510) (151) (340) (236)
(658) 62 (592) 68
(716) 287 (847) (166)
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21. ANAAYZH AATTANON

(moad oe xi1AIdde¢ Eyow)

KéoTog avaAwOEvTwy UAIKWY Kai HeTaPpoAn
anoBéparog eToipwy & EUTOPEUNATWY
Aamaveg TTpoowmikoU (Zhy. 22)
Amoapéoeig

Royalties & E€oda AioiknTikiig YmooThpi§ng
MeTagopikd ‘E§oda TTwAhoewv

Noimtd E€oda

ZOvoho Aamaviv

O1 Aarndaveg karavéyovrai oc:
KéoTtog TTwAnBévTWY

‘E€o0da AciToupyiag AidBeong
‘E€o0da AioiknTikAC AciToupyiag

ZOvoho Aamaviv

22. AATTANEZ TTPOZQTIIKOY

(moad oe xi1A1ddeg eyow)

‘E€0da MicBodoaiag

‘E€08a mapoxuv Adyw £§63ou améd Tnv utthpeaia
‘E€oda aopahioTikwyv Tapeiwv

Noimtég TTapoxég TTpoowmikoU

Z0voho Aaravisv TTpoowmikoU

23. ANAAYZH XPHMATOOIKONOMIKON ATTOTEAEZIMATON

(moad oe xi1A1ddeg eyow)

Xpnuartooikovouikd ‘E€oda

Toékor OpohoyiakoU Aaveiou

Tékol Bpaxump6Oeopwy Tpamelikwv Aaveiwv

Tékol Aoty pn Tpameikwv Aaveiakwv Zuppdoswy
Téko! XpNUATOdOTIKWY HIoOWoEWY

Aoimd Xpnpatooikovopikd EEoda

ZuvaMhaypatikég Aiagopéc

ZuUvoAo Xpnuartooikovopikwv EE63wv

Xpnuartooikovouikd ‘Ecoda
ThiotwTikoi TéKo!I Kal Zuvagph Eooda

ZUvoAo Xpnuartooikovopikiwyv Ecédwv

Z0voAo Xpnpat/pikiv AmoTeAsopdTwy

0 OMIAOZ H ETAIPEIA
2008 2007 2008 2007
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
214.280 227.139 101.556 101.149
42.452 38.555 25725 24516
10.450 10.449 3.189 3.037
10.762 11.077 4322 4182
10.678 13.621 2579 5.336
22.435 25542 1559 6.345
311.057 326.383 138.930 144.565
293.247 309.740 129.133 135.596
12.993 12.615 5.922 5.655
4817 4028 3.875 3.314
311.057 326.383 138.930 144.565
O OMIAOZ H ETAIPEIA
2008 2007 2008 2007
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
31636 29.353 18.617 18.143
1535 981 1.405 1276
7.728 7.228 4150 4104
1553 993 1553 993
42.452 38.555 25.725 24.516
O OMIAOZ H ETAIPEIA
2008 2007 2008 2007
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
- (648) - (648)
(305) (398) 0] (45)
(32) (36) (1.622) (1.188)
- ) - -
(273) (360) (246) (316)
(610) (1.451) (1.870) (2.197)
2.164 2.165 279 236
2.164 2.165 279 236
1.554 714 (1.591) (1.961)
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24. $oPOx EIZOAHMATOX

O OMIAOZ H ETAIPEIA
2008 2007 2008 2007
(moad oe xi1A1ddeg eyow) 1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12
®6pog TTepiddou (9.372) (9.309) (2.172) (1.400)
Avapariopevog ®opog Eicodhparog TTepi6dou 2.321 1.629 818 282
Aoimoi pépol (231) (382) (231) (382)
$opog Eicodnparog (7.282) (8.062) (1.585) (1.500)

O1 ovopdoTIKoi PoPoAoYIKOi OUVTEAEOTEC OTIC XWPEC Trou dpaaTnploTrolcital o OpiAog éxouv w¢ eEAC:

e EAMGda: 25% (2007: 25%)
e Iomavia: 30% (2007: 32,5%)

O1 avwTépw ouvTeAeoTéC SiapopPwvouv péco oTABUIKO ovopaaTIKO PopoAoyiké ouvTeAEoTh Tou OpiAou oc TtoocooTéd 28,7% (2007:

315%).

H pn ékmTwon opiopévwy damavuiv, n U eopoAdynon Kamoiwy gddwy & amoBepaTikwy KabBwe, N Xphaon S1aQoPETIKWY GUVTEAECTWY
yld TOV UTTOAOYIOHO TOU HAKpoTpoOeoupou avaPaAAdpevou @Opou yid ThV HNTPIKA S1AHOp@WVOUV TOV TPAYHATIKO QOPOAOYIKO
ouvTeAeaTh via Tov Opiho og 28,3% (2007: 35%) kai yia Thv eTaipeia o 23,3% (2007: 50%). Ta oToixecia Tou diapopewvouv Tov

TpAyHaTIkd eopo éxouv w¢ e€AC:

O OMIAOZ H ETAIPEIA
2008 2007 2008 2007
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12

Képdn mpo pépwv 25.730 22.854 6.795 2.973
AvaAoyoUv 9opo¢ oUl@wvda HE TOUG KATA TOTTOUG

10XUOVTEG POPOAOYIKOUG OUVTEAEOTEC 7.380 7.204 1.699 743
‘Eooda un umtokeipeva oe 9opo (126) 39) (126) (32)
‘E€0da un ekmimTopEVa 473 655 457 547
AgpopoAdynTta amoBepaTikd (194) (90) (194) (90)
Mn evowpaTwpévol 0To AEITOUPYIKO KOOTOG 9dpol 232 332 232 332
Alagopéc XpnoIHoTToI0UHEVOU OUVTEAETTR 323 - 323 -
AvapaAAopevn popoAoyikh amaitnon

amé avampooappoyh afiag mayiwv gop/Kwv vouwv (806) - (806) -
®opog €1003APATOG 7.282 8.062 1.585 1.500
25. KEPAH ANA METOXH

O OMIAOZ H ETAIPEIA
(moad oe xi1A1ddeg eyow) 2008 2007 2008 2007
1/1-31/12 1/1-31/12 1/1-31/12 1/1-31/12

KaBapd Képdn amodoTéa aToug HeTéX0UG (XIA. EUpW) 18.448 14.792 5.210 1473
Méoog oTaBuiouévog apiBudg HETOXWY 0 KUKAo@opia TTANV 18iwv
HeTOXWY (XIA.) 24,0625 24,0625 240625 24,0625
Baoikd & Amopeiwpéva Képdn ava Metoxh (eupw) 0,7667 0,6147 0,2165 0,0612

Ta pacikd képdn avd peToxh umoAoyilovTar didipwvtdg Ta kaBapd képdn Tou amodidovTal aTouC HETOXOUG HE To HETo oTaBuIouévo
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ap1Bué peToXWy ae KUKAopopia Katd Th didpkela The TTep1ddou / Xphoswc.

To AioiknTikd ouppoUAio TrpoTeivel, yia Tnv Xphoh 2008, othv emepxouevn TakTikA Tevik Zuvéhsuon Twv MeTdxwv diavoph
Hepiopatog eupw 0,13 avd petoxh. To ouvoAikd TTpoTelvopevo pépiopa Ba avéABel oto mood Twy € 3.128,13 xIA.

26. ENAEXOMENEZ YTTOXPENQZEIX

Acev untdpxouv emidikeg i utd diaiThoia Siagopéc IKACTIKWY A SIAITATIKWY 0pydvwy Tou evEEXETAI va £XOUV CNUAVTIKA ETTITTWON
oThv OIKOVOIKA KaTdoTaon f AsiToupyia The ETaipeiag.

H untpikh etaipeia éxer eAeyxOci amd TIC popohoyIKEC dpXEC WEXP! Kal Tn Xphon 2006. . Tov Iolvio Tou 2008 éyive évapén
@opoAoyikoU gAéyxou The Tomavikig BuyaTpikAg eTaipeiag, mou kaAUTTel Ta éTh 2004-2006, xwpic va £xouv TTPoadiopIoTei TUXOV
31aPopEC HEXPI KAl ThV huegpopnvia £YKPIONG AUTWV TWY OIKOVOUIKWY KaTtaoTdoswy. O éAeyxog¢ avauévetal va oAokAnpwOei evTog
Tou 2009.

O Ouihog éxer peAhovTikég deapeloelg yia ayopd mayiwv (mou mpokUmTouv améd Tig Buyatpikég othv Iomavia) afiag Thv 31
Acekepppiov 2008 € 1.208 xi1A. ( 31 Iavouapiou 2006 : € 980 xIA.)

27 . ZYNAAAATEZ ME TYNAEAEMENA MEPH

Kopiog pétoxoc: O KUpiog pétoxo¢ the Etaipeiac civai n SOCIETE DE PARTICIPATIONS CARNAUDMETALBOX S.A.S.
(Buyatpikfy Tou Opihou CROWN HOLDINGS INC), o omoio¢ Tnv 31 Askeuppiov 2008 kateixe 10 80,56% TOoUu pETOXIKOU
kepahaiou Tng ETaipeiag. To umdAoiTo avikel oTo eUpUTEPO ETTEVBUTIKO KOIVO.

ZuvaAhayég Kal umdAoima pe ouvdedepéva pépn: O1 cuvaAAayég peTall TG UNTPIKAG €Taipeiag Kal Tng BuyaTpikAg Thg, £Xouv
amahelpBei katd Thv evomoinon. Td Tood Twv TWARCEWY Kdl AYopwV OWPEUTIKA dTtd Thv évapfn TnG oIKOVOUIKAC XpAohG Kai Ta
UTtOAOITIa TWV ATTAITAGEWY Kal UTtoxpewoewv Tng ETaipeiag kai Tou OpiAou aTn AREN Tng Tpéxouoag Tep1ddou, TToU £XOUV TIPOKUYEI
amoé ouvaAAayég pe ouvdedepéva pépn, avaAlovTal aTov TTapakATw Trivakda:

. . , 31/12/2008 31/12/2007
(mood oe xi1A1ddeg eyow)
O OMIAOZ H ETAIPEIA O OMIAOZ H ETAIPEIA
TTwAAceIg ayaBuwv Kai uTtnpeaiwv 13.483 14,549 20.566 25.046
Avopéc ayabuv Kai UTthpeaiwy 82.653 15.905 84.457 10.177
AmtaiThoeic améd ouvdedepéva pépn 1277 1216 1.445 2.163
YToxpewoeig oe ouvdedepéva pépn 2.193 13.484 4.627 23.492

O1 ouvahhayéc & apoipéc d1euBuvTikWy oTeAexwyv & peAwv Tng dioiknong aviABav yia Tn UnTpikA eTaipeia oe eupw 1.291 (2007:
1.101 x1A.) evlb via Tov iAo ot eups 2.197 xiA. (2007: 1.754)

H Eraipeia éxel umoypdyer Sidpopec ouppdosic pe Ti¢ ouyyeveic etaipeieg: "CROWN PACKAGING TECHNOLOGY, INC " mou éxel
v “Tlveupariki 1810kThoia” dnAadn civar kdToxog adeidg eUTOPIKWY ONPATWY, EUPECITEXVIWY, TEXVOYVWaiag Kal Tapouciaong
TEXVIKWY HEBOSWY, xopnyei de othv ETaipeia Tnv ddcia va avantlooe!, va KATAOKEUALEl, vd XpNOILOTIOIET Kal va TIWAEI Ttpoiévta &
UTTNPETIEC OXETIKEC HE TA TPOIOVTA KABWC €Tiong va eKUETAAAEUETAI TA EUTTOPIKA OAKATA, KAVOVTAC XPNON TIPOVOUIWY E18IKWY
peBodwy mapaywyng (Know-How), eupeaitexvilv kai dikaiwpdTtwy TveupdaTikng 181okThaiag Tng. Evavri tng adeiag, n ETaipeia
katapdAAel oTov Xopnyd Tng dikaibpara ioa mpog 1,8% (2007: 1,8%) Twv TWARCEWY TWV TPOIOVTWY yid Td OTIoid XophyeiTal n
axeTikn ddeia kar Tnv "CROWN Europe Group Services”, eTaipeia mou AeiToupyei umd Tn Hopeh EupwmdikoU Opiou OikovopiKwy
ZupgpepovTwy (Groupment Europeen d' Interets Economique), pe okomd Tnv KAAUYN TWV CUVEXWY AVAYKWY Yid OUHPOUAEG Kal
ponBeia oe Topeic OmMwg ayopuv, marketing, Texvikwyv 3pacTnploTATWY, TOI0TIKOU €AEYXOU, XPNHATOOIKOVOUIKAG Blaxeipiang,
diaxeipiong avOpuwmivou duvapikoU, 31€OVWY VOUIKWY OUUPOUAWY Kai emevduTIKoU oxediaopou. EvavTi Twv UThpeoiwv autwy h
Etaipeia katapdAel atnv CEGS, pali pe Ti¢ AMeG eTaipeieg Tou opiAou TTou emiong SEXOVTAlI TTAPOHOIEG UTINPETIEG, TETOIO TTOCO TTIOU
va eaopahiletar n kAAuyn Twy e£OdWv ThG Xwpic 6pwe TepiBwpio Képdoug. O1 damdveg yid Td OXETIKA SIKAIWUATA Kl TIC
S10IKNTIKEG UTThpeaieg TTapaTiBevral oTh ohueiwon 21.
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28. AEZMEYZEIZ AEITOYPIIKNIN MIZONZENN

Ta ouvoAikd eAdxioTa HEAAOVTIKG TANpWTEA HICOBWHATA oUPQWYA HE TIC HN AKUPWOIHEG AEITOUPYIKEG HIoBWoeIC Tou OpiAou €xouv
wg e€Ag:

O OMIAOZ H ETAIPEIA
2008 2007 2008 2007
(moad o€ x1A1dde¢ ypu) 31/12/08 31/12/07 31/12/08 31/12/07
‘BEwg 1 £T0g 2.206 2.096 222 208
AT 1-5 éTn 5.293 6.874 267 314
7.499 8.970 489 522

29. METAMENEZTEPA MEFONOTA

Aev urtdpxouv yeyovaTa peTd Thv nuepopnvia Tou IooAoyiopol Tou va éxouv anpavTikAi emtimTwon oTic Oikovopikég KaTaoTdoeig Tou
Ouihou kai Tn¢ ETaipeiac,

30. ANAMOPENTEIT ZYIKPITIKNN ITOIXEINN

2.Thv KaTdoTaon amoTeAeopdTwy The MNnTpIKAC eTaipeiac moaod eupw 621 xIA. TTou agopd oe Xpewaeig e£6dwv amooToAAC ayaBuwv oe
TEAATEC ATEIKOVIOTNKE HEIWTIKA TOU KOOTOUC TTWANOEVTWY avTi Twy AOITTWY £00dWV EKUETAAAEUONG.

ZThv Katdotach amoTeAeopdtwyv ThG MnTpikAC eTaipeiac mood eupw 1953 xIA. ToU agopd Ot MWAACEIC UTOASIHPdTWY
ATIEIKOVIOTNKE HEIWTIKA TOU KOGTOUG TWANDEVTWY avTi TWV TTWARCEWY.

2Thv Katdotdon amoTeAeopdTwyv TNG MnTpIKAC eTaipeiac Tood eupw 41 xIA. Tou agopd ot TMWAROEIC dxpnoTou UAIKoU
ameIkovioTnKe oTa dAAa é00da eKUeTAAAEUONG avTi Twv TTWARTEWY.

2.Thv KatdoTtaoh amoTeAsapdTwy Tou Opidou Tood supw 389 XIA. TTou apopd oc damdveg AEIToUpYidg TOU KEVTPIKOU AoyIoThpiou Twv
Iomavikwy epyoaTaaiwy ameikovioThke ota £€oda d10IKNTIKAG AciToupyiac avTi Twv ££63wv didBsong.

O1 avakarardfeic autéc dev éxouv Kapia emidpacn oTa képdn TOU KATAVEHOVTAI OTOUG HETOXOUC Kai oTnv kaBaph Béon Tng
Ertaipeiac kai Tou OpiAou.
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CROWN Hellas Can Biopnxavia Eidtiv Zuokeudoiag A.E.
AP. M.A.E. 6499/06/B/86/57
E6vikiic Avriotéocwg 57, 152 31, Xakivdpi

ITOIXEIA KAI TTAHPOZOPIELZ XPHIHI

ATTO 1n TANOYAPIOY 2008 EQX 31n AEKEMBPIOY 2008

(Bnuoorcuspeva peoer Tou kv.2190, dpBpo 135, via Tou

eTfoiec oikovopik ’ Kar i, kard Ta AATT)

T MGpaKATW GTOIXEIG Kal TAIPORORIEG TV TIPOKUTTOUY TS TG OIKOVOMIKEG KATOTAGEIG, GTOXEUOUY GE id VEVIKN EVMEPWO Yia TV OIKOVOHIKN KATAGTaaN Kal Ta amoTeAéawata T CROWN Hellas Can A E. ZuvioTodki €Touévwg Tov avaywiarn, Toiv poe o€ oTolaBATore £iBoug emevduTiki cmikovi 1 GAAN ouvakAayi e Tov ex36Tn, va avatpéEer any SicBuvon
‘BiaBiKriiou Tou eKB6TN, GOV AVARTUNT O OIKOVOIKE KATAOTAOEIG KABWS Kai N EKOEaN EAEYXOU ToU opKWTOU EAEYKTH AoviaT

Apuédia Yunpeoia - Nopapxia:

ZTOIXEIA THE ETIIXEIPHIHI

Ymoupytio AvémTuéng, Mevik Mpayuareia Eymopiou, AiciBuvan Avuvipwy Eraiperiv &
Thiovewg

ZTOIXEIA KATAZTAZHI TAMEIAKOQN POON
0 OMIAOE H ETAIPEIA

1/1-31/12/08  1/1-31/12/07

(m00d o x1hdes cupir) 1/1-31/12/08  1/1-31/12/07

(Acimoupyinic BpaonprsTrres

(nod e yikiddes epis)

| Arcsuvon iaBiroou: www.crownhellascan gr KépBn oo epuy 25730 22854 6795 2973
0vBcon Mool ZupRouiou Kapoor Ashok, Zéykac Bagikciog, Cartwright Terence, Nuttall Peter, Pollen David, Clay | [TTAéov/(Meiov): TTpooappoyéc via
[ Michael - AToOPETEIC (EVOWHATWY & GUAWY TEPIOUOIGK TOIXEIWN) 10083 10075 3.189 3.037|
Hucpounvia évkpiong amé To AtoIknTiké ZkBoUAIo Twy ETHOIWY OIKOVOMIKIY - Tpophtyei 537 658 406 935|
ataordoeuv: 27 Mapriou 2009 - Zwvamayuariks Aiapopc - - - -
Oprureg eheyxric Aoyiotig MixaAdTog Kunotaviivog AM ZOEA 17701 - Anorehtopara (£008a, E50Ba, KépSn kai Jnés) Emevduriig ApaotnpisTrag (2164) (2165) @79) (@36)
Eeycri eraipeia PRICEWATERHOUSECOOPERS - Xpewatikoi Tokor kai Zuvagh Efoda 610 1451 1870 2197]
[Tomog éxBean ehéyxou eheykrav: Me 00pgwvn yviun 34.796 32.873 11.981 '8.906|
MTAéov/(Meiov) Tipoaappovéc via MeTaporéc Kepakaiwy Kivnong
[Meiwan/(Asgnon) AmoBeudruv (2.923) (4664) 968 (1.668)|
[Meiwon/(Augnon) Amaimioswy ®321) 5225 (4293) (643)|
(ciwon)/ Aognon Yroxpeiocwy (miny ToaneZin) 10971 20584 4676 9.006
ZTOIXEIA IZOAOIIIMOY [Mciov: Xpewoikol Toxor & Zwagh E€oda katapebhnuéva (610) (1.451) (1870) (@197)
[Meiov: Katapephnutvor dpor 7.730) (5:650) (1802) @75)|
|Eévoro Evopoin/(Expoin) ané Acrroupyinée e (a) 26.183 46,917 9,660 13.129
H ETATPETA
(oo oe xikides evpur) 31/12/08 31/12/07 31/12/08 31/12/07| [Encvburiés Apaompiémmrcs.
[ Améxrnon @uvatpikiv, ouyveviy, Kowompag i kai Aoimi emevBioEwy - - - -
EnepriTIKO Avopd Evosbpariuy & Aukuy Tiayiwy mepiovaiakiv oromxeiuv (23.344) (65732) (621) 1.763)|
Erompdteic ané Twhtoeic Evownarwy & Aukwy Tlaviuv - 320 - 320|
I8ioxpnoomoi0deva evowara dvia oToixela 77805 64.928 19.949 22534| [EtompaxBévreg Toor 2164 2165 279 236)
Auha mepiouaiaxd oTorxeia 31647 31630 1042 1.025| |Mepiouara Eompaxivia - - B -
[ Aorma un kukAogopaivia neprousiand aTorxeia 10294 713 104801 102153 [Eivoro Ewpoirv/(Enpoin) anb crevburinis sres (6) (21.180) (3.247) G42) 207
AnoBepara 38633 35710 18299 19.267]
Anarmioeig ané Tehdree 23191 21476 21040 16.714| [XpnuaroBorinéc Apaotnpiérnres
[Aoma kuhopopodvia mepiovorand oromcia 101,851 103.847 8373 15.512| [Erompterc ans exBoBivia / avarneBevra Adveia 3 - - 13,000
[ZYNOAO ENEPTHTIKOY 283 421 258.304 173.504 177.205| [E€owhioric Baveiwy - a2 (10.000) (12.000)
Ecoononic Yroxpedocwy ané XenuaroBorikéc wioBdoeic (xocokioia) (@51) (209) - -
KAOAPH OETH KAT YTIOXPEQFETE [Mepiouara MhnpwBtvra (3.129) (127) (3.129) (.127)|
[Eovoho Eroposrv/(Expour) ans £ ores (v) (3377) (15.447) (13.129) (2.127))
Meroxiks Keodhaio 37297 37297 37297 37.297]
[ Aormd oroixeia Kaapric Otong 108744 101434 59324 65.252| [KaBaph Adnan/(Mciwon) Tapciaxiv Atceaipuwy & Toodivayuy wepiédou (aspey) 1626 28223 (3811) 9.795|
Z0voko KaBapric O¢ang peréxwy Eraipeiag (a) 146,041 138731 56621 102549| [Taueia éowa & TooBovaya tvapEng mepi6Sou 97830 69.607 10649 854
Aawipara Meioyngiag (B) - - - -| |Tapeiaxa AiBéoa & Toodivapa AfEng wepibBou 99.456 97.830 6.838 10.649]
[Zivoho KaBapitc Oéong (1)=(a)+(B) 146.041 138.731 96.621 102,549
TTpophéyeic / Aomés MaxpompsBeaties Ymoxpedoeis 37967 32.056 14017 12.606|
[homc Boaxumps@cone Yroxpeioic 59413 w7517 62866 62050 TIPOZORTA ETOIXELA KAT AHPOZOPIEE
Zivoro Yroxpeworwv () 137380 9573 76883 746%6| | @) O Opikog mepikaupaver Tig axéAouBeg erapeicg:
[ZYNOAO KAGAPHE GEZHE KAT YTTOXPEQZEON (1)+(5) 283 421 258.304 173.504 177.205 Enwwyia Erapeiag % Zumeroxfic Epa Bog_Evoroinong
CROWN Hellas Can Biognxavia Eidi Zuokeuaoiag A E Mo EMdda Ohki evowpdrwon
| CROWN BEVCAN ESPANA SL. 99.999% Tomavia ONki evowpdrwon
Bev umdpxe nayia : orow o evowwdTuon; 2 onc cvoTomEveG oovouKE KaTaoTdoTc
B) H unmoiki craipeia éxer eheyxBei amé Tic 90poAoviKEG aPXEG Wéxpl Kai Th xpfion 2006 Tov Touvio Tou 2008 yive vapEn 9opokoyikol ehéyxou e Tomaviniic BuYaTIKiC
ZTOIXEIA KATAZTAZHE METABOAQN KAOAPHE OEEHE XPHEHE eraipeiag, oy KGAGTTE! Ta £ 2004-2006, XWPIG Va EXOUY TROGBIOPIOTEN TUXSY 1GPOPES HEXP! KaI TV MUEPOWINVI EYKPIGTS AUTIY TW OIKOVOMIKIN KATAOTAOEWY.
ETADPEIA ¥)i) Exouv TonBei or 812 Pagikec ACVIOTIKEG APXEG TToU XPNAWOTIOIBNKAY Yid TV GUVTAEN TWY OIKOVOHIK&Y KaTagTdoewy T 31/12/2007, we eEaipean T amayh ams 1/1/08 o

1/1-31/12/08__1/1-31/12/07 1/1-31/12/08__1/1-31/12/07

1E8050 KOTOAGYNONG TWY UAIKWY TIapaywyiic Kai amoTiknanc amoBeudrw TG wnTpIKn erapiag amé "FIFO", Tou iaxue wéxel kai To 2007, o 8080 Tou €TI0y oy
10800, O1 Biagopic Mou mpoEKuyav amé T codppovi Twv BUo Siapoperikiy WeBSBWY ATaV N QUOIUBEIS Kai WG K ToUTOU Bev Evivay aVaopeWOEI TWY KOVBUNIWY WY
QUYKpITIKIY aToIXEiwv. AVaAUTIKGTEpN TANpOgéanoN TapaTiBerar o anpeiwan 2.1 Twv Oikovopikdv Kataordocwy Tng 31/12/08,

ii) Opiowéva ouykpmkd aToixceia éxouv avaragivounBei wote va mapouidlouv KakUTERa TNV cikdva TG eTaipeiag. Or avakataTd€eis autée Bev Exouv Kaia EMiBpaoh oTa képdn Tiou
KaTavéovTan oToug KETX0US Kai TV KaBdph BEan g Eraipeiag Ka Tou Ogikou. H NG GVAAUGR TWV GVAKATATAEEWY QUTWY TapousidTzTar oTn omeiwan 30 Twv OIKOVOHIKIY

(nod o xikiddes evpis)

Kixhog Epyaciiov
[ Mixra Kepbn / (Znuiéc)

KigSn / (Znnic) mpo Tépuv
KigSn / (Znnic) pevd ams Bopoug

[Karavépovrar oc

Metoxous g Eraipeiag

Meréxous Meiouneiag

Képn werd ams Bépous avd Metoxii - Bacikd (0¢ cupd)
TpoTevépevo ppioua avd wetoxh (oc €)

KépSn / (Znunéc) mpd popuy, XPNUQTOBOTIKIN, EmevBUTIKN
aworecoudruy Kar ouvokikirv amoopéotwy

Képdn / (Znwéc) mpo Topuv, XpnuatoBotikiv & EmevBurindr Amot/ruv.

H ETATPETA

Zivoko xaBapic Bian évapEng mepiSou (01/01/2008 xar 01/01/2007) 138731 127127 102549 104264
eoB/ (Znéc) TiepiéBou, e ams Bopouc 18.448 14792 5210 1473
Aavenbévra Mepiouara G.128) (3128) (128) (.128) . x
KaBaps cio65nya Kataxwpnévo an’ cuBeiag oy kaBaph 8tan (8.010) (60) (8.010) (60)| | Keaomdosuv g 31/12/08.
[Zivoko KaBapric Bam igng wepisBou (31/12/2008 wan 31/12/2008) T46.041 38731 56621 T02.5%9
ZTOIXEIA KATAZTAIHI ATTOTEAEZIMATON XPHIHI
0 ommor

1/1-31/12/08_ _1/1-31/12/07 1/1-31/12/08_ _1/1-31/12/07

335.949 348236 148163 149.665|
42702 38.495 19.030 14068
24176 22140 8386 4934
25730 22854 6795 2,973}
18.448 14.792 5.210 1.473]
18.448 14792 5210 1473
07667 06147 02165 00612]

013 013
34626 32589 11575 7971

D) i g ikovopi xphon i eraipeias

) O omovouég Kkataotdoeic Tou opikou CROWN Hellas Can, mepikaubévoviai omic evomoinuéveg oikovopkéc Kataotdoeig g CROWN HOLDINGS INC., Corporate
Headguarters, Philadelphia, U.5.A., Tou Karéxer éieoa péow eupwraikiov Buyarpikiy Tng. To 80.56% Twv WeToxiv Tng,

1) Bev ugioTavran empdyiaTa Pdpn €I TWN TIEPIOVGIGKY GTOIXEIWY ToU ofiA0v.

2) i), Aev undpxouv emidikeg i uTs Biarnoia B1apopéc BIKATTIKEY  SIOIKNTIKIY 0pYAWY Tow eVBEXETAI Va EXOUY ONUAVTIKA ETITTWON OTAY oikovokih KaTdoTaGN Tou opiAGy.
ii). To olvoho avé mepiTTTwan TwV OXNUGTIOHEWWY TpOBAEYEWN ToU Excet BievepyrBEl avaAUETl W €€
- Tia avéheykreg gopohovikd Xphoeic. n eraipeia eupds 260 XiA, kai 0 koG cupt 260 XIA.
- Tia Aormég mpoPhtyeic n craipeia cupd 945 Xk ket o Gpikog 8.368 XiA.

1) O apiBubG Tou ATAOXOAOUHEVOU TIPOOWTIIKOD GTO TEAOG TNC TPEXOUGA KaI TNC TIPONYOUEVTIC XPHOEWS civar
-Ouitou:  31/12/08: 753 & 31/12/07: 758
- Evaipeiag: 31/12/08: 428 & 31/12/07: 461

) Ta mood TWY TWATOEWY Kal YopUY OWPEUTIKA TS TV EVAPEN TG OIKOVOHIKAG XPAOT Kal Ta UTGAOITIA TWY AMaITAgEWY Kai UToxpewaewy Trg ETapeiag Kai Tou Okikou oTn AREN
g TpéXouaag Xpriong, Trou éxouv TpoKGYE! amb ouvakAayég e ouvBeBcpéva jitpn, avakbovar (o XiAidBeg eupib) wg eEAC:

Wera€o MnTpikic pe Aorma ZuvBeBeuéva Mépn: (1) TTwhoeic 14,549 (2) Avopéc/ E€oBa 15.905 (3) Amarrrioeig 1216 (4) Yroxpedoeic 13.484 kar

ueragy Opikou pe Aorma ZuvBeBepéva Mépn: (1) TTwhnoeig 13.483 (2) Avopéc/ E€oa 82.653 (3) Amarrioei 1277 (4) Ymoxpetoeig 2.193

O1 ouvakhayc & ayoiBéc SiEUBUVTIKWY aTeAEX WY & HeAWY TG Sioiknong aviABav Yia Th BTNk Taipeia o upt 1291 XiA. evib via Tov Suiko 0t eupi 2.197 XIA.

1) v Tpéxouoa mepioBo éxer kaTaxwen®ei an’ evciag oTnv kaBaph Béon g Etaipeiag kai Tou Opikou Znpiég 000y cupds 8.010 ex. Tou agopd OTNV AMOTIUNON TWY TapAYWYWY
XPTIHATOOIKOVOWIKUY HEGWY IO N WTPIKN ETaIPEIQ X1 OUVAYE Yia KAAUYN KIVBUVWY TG Th KETaBOAR TG TIHG Tou GAURIViOU Kai TG oXETITHEVIG He QUTIY 10oTikia Tou SoAdpiou.

O TipseBpog Tou Arorwnikol ZuuBoukiou & AieuBivuv ZiPouog

Ashok P.C. Kapoor
AD. E 2961187

Xakivdpi, 27 Maptiou 2009

Bagikeiog K. Zayxag
AAT. X 679950

O AvrimpéeBpog Tou Aramaikod ZusBoukiou

H Mievivipia T Okovopikioy Yrnpeonioy

Avyehi A. Niikn
AAT. AE 048614

2 ehida 52



