Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

Auvapiko EeKivnua p1ag Xpovidg YEMATNG TTPOKANCEIG

KYPIOTEPA ZTOIXEIA NMPQTOY TPIMHNOY

o Oyko¢ TwAAoewyv: 311 ekatoppupia unit kKIBWTIA, avgnon 4% évavti Tou 2004 61Twg
dnuooigvovTal, (augnon 6% €vavt Tou 2004 o€ BAON CUYKPICIHWY NUEPWY TTWANCEWY),

o >T1aBepr) BeATiwon Tou AcitoupyikoU képdoug avagopdg (EBIT) oe EURmM 48 (6mmwg
onuooisvovtal: EURmM 43), aténon 9% atrd 1o mponyoupevo £T0G,

o  KaBapd képdn avagopdg EURmM 15 (6mmwg dnpooictovral EURm 13), augnon 19% atrd
TO TTPONYOUUEVO £TOG,

o  Képdn avagopdg avd petoxr) EUR 0,06 (611wg dnuooievovtal: EUR 0.06), aug¢non 19%
aTrd 10 TTPOoNyoUuEvo £T0G,

o H Tapeioky pofy ammd dpaoTnpIOTNTEG EKPETAAAEUONG, HEIOV KEQAAAIOKEG OATTAVEG,
augnbnke oe EURm 33 évavti EURm 6 1o TpwTo Tpiunvo tou 2004.

O kog Awpog KwvaoTtavTivou, Aleubuvwyv Zuupoulog Tng Coca-Cola Tpia 'EyiAov, avépepe:

«Ta amoreAéouara aurd avravakAoUv dUVAUIK opyavikn) auénaon tou oykou, BeATiwon Tou
Qpdouarog TPOIOVTWY, EASyxO TOU KOOTOUS, Kal EUVOIKEC OCUVETTEIEC OuvaAAayuarikwyv
eéediCewv. H ouvexi{ouevn mpooiAwan pag atnv eEUTTNPETNON THS AYOPAS UAS EXEI ETTITPEWEI
va EmMTUXOUUE QUVAUIKA QTToTEAéouATa OThV TTAEIOVOTNTA TWV XWPWV Kal O OAEC TIC
KQTnyopiec QVvaWUKTIKWY, O& OUyKpIon lE To T1ponyouuevo €ro¢. EmimAéov, n
ATTOTEAEOLIQTIKOTNTA UAS KAl O QUVAUIKES TTEPIKOTTEC KOOTOUC QvTIoTABuIoav &v UEPEl TIC
UWNAOTEPECS TILUEC TTPWTWYV UAWV.

Me ueyaAn xapd cidaue auvénon tou Oykou TwANOewvY Kai BeAtiwan oro pepidio ayopds oTic
avaTITUCGOOUEVES ayOpPES LAC, UETG amrd TIC TTPOKANCEIC TOU TTPONYyoUuEvoU €Toug. Exel
UEYaAn onuacia or auénoaue tnv amrodoTIKOTNTA Uac arnv ayopd g Italiag, kai emToxaue
éava e€aipetikd kaAn avamruén orn Pwaia kai tn Poupuavia. Mag ouvaprraler 1o yeyovog Ot
dleupuvaye tnv mapouadia uag orn Pwaia ue tnv eéayopd g eraipeiac Multon, kai giuaorte
a101060&01 yia TIS TTPOOTITIKES EEAIENG TTOU EXEL »

12 Mdiou 2005
* O1 olkovouikoi O¢iKTEC avapopdc (AIToupyikG KEPOOS, KEPOOC avd UEToxXn KATT.) Oev
epiAauBavouv TNV avayvwpion @OPOAOYIKWY LApWV TTPO CUYXWVEUCEWS Kal OATTAVES

avadiapBpwong ouuewva Ue TIS CNUEIWTEIS 4 Kal & avrioToixa, Kal TNV arrooBeon NS eAunNg
Kal TreAareiag ouupwva e tn onugiwon 1.
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Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

H Eraipsia Coca-Cola Tpia EwiAov (CCHBC) sival amd Toug ueyaAUTepous EUPIQAWTES
Twv mpoiovrwy tn¢ sraipsiac The Coca-Cola Company oTov KOO0, le SpacTnpIOTNTES
og 26 xwpseg, mou &urrnpeTrouv mTANBUOUO psyaAurepo amdé 500 skarouuupia. Oi
peroxéc 1n¢ Coca-Cola Tpia ‘Ewidov civar sionyuéves oro Xpnuariorpio Anvwv
(XA:EEEK), ue mapdAAnAn siocaywyn ora xpnuarioripia Aovdivou (LSE:CCB) kai
Auortpaldiagc (ASX:CHB). TitAoir Auepikavikwv Amo@stnpiwv tn¢ Coca-Cola Tpia
‘EwiAov gival emriong sionypévol oro Xpnuariorrpio tng Néag Yopkng (NYSE:CCH).

O1 OIKOVOUIKES TTANPOPOpPIEG OTNV TTAPOUCA AVAKOIVWOoN TTapousidfovTal cUh@wva
pe Ta Aig@viy AoyioTikd MpoéTtutra IFRS. H Coca-Cola Tpia ‘EyiAov ouvrdoosl emiong
OIKOVOUIKEG KOATAOTAOEIG CUN@WVA ME TIG Mevikd ArodekTég AoyIoTIKEG ApXEG TWV
HIMA (US GAAP), Tig otroieg ytropeite va deite oTn dIKTUOGKNA Hag Béon:
www.coca-colahbc.com

NAHPO®OPIEZ:

Coca-Cola Tpia ‘EyiAov:

MeAiva AvdpoutootrouAou Tel: +30 210 618 3229
Investor Relations Director email: melina.androutsopoulou@cchbc.com
OdAsia Xatlidpa Tel: +30 210 618 3124
Investor Relations Analyst email: thalia.chantziara@cchbc.com

ExmpéowTrog TUTTOU Eupotrng:
FD Greece Tel: +30 210 725 8194
Alastair Hetherington email: alastair.hetherington@fd.com

Exmrpéocwirog Tutrou HIMA: :
FD US Tel: +1 212 850 5600
Jim Olecki email: jolecki@fd-us.com
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Emokémnon

H Etaipeia Coca-Cola Tpia ‘EwiAov (CCHBC) métuxe onuavTikr aluénon Tou AEIToupyikou
képdoug (EBIT) kai Tou képdoug avd petoxn (EPS), kabBwg kal aténon TG TAPEIOKNAG PONAS
KAtd 1o TTPWTO TPiunvo Tou 2005, Kupiwg £CaITiag 1I0XUPAG OPYAVIKAG augnong Tou OyKou
TTwAACEWV, BeEATIWPEVOU QAOUATOG TTPOIOVTWY, TTEPIOPICHOU TOU AEITOUPYIKOU KOOTOUG Kal
EUVOIKWY oUVAAAQYUaTIKWV £EEAIEEWV.

O 6ykog TTwAAoewv augnbnke katd 4% otnv utmo egéraon TePiodo. Av a@aIpECOUNE TO
ATTOTEAECHA dUO AIYOTEPWY NUEPWYV TTWANONG GTO TTPWTO TPiNvo Tou 2005 o€ ouykpIon WE
TO TTPWTO TPiNNVo Tou 2004, 0 OyKog TTWANCEWV auéABNKe akOUa TTEPICOOTEPO, KATd 6%.
Eival onpavTikd o011 GAEG 01 KATNYOPIEG TTPOIOVTWY ETTETUXAV AUENON TOU OYKOU TTWANCEWV.
Ta avBpakouya avaywukTiké (CSD) onueiwoav auénon 2% Tepitrou, Evw Ta PN avepakoUuya
QVAYUKTIKA onueiwoav diyneia augnon. O1 e€ayopég dev eTTnpéacav TO TTPWTO TPIUNVO Tou
2005.

AkoAlouBwvtag mOoTd Ta oxédia Kaivotodiag yia 1o 2005, pyéca oOTO TPWTO TPIKNNVO
Aavodpape véa TTPOIOVTA, ETTEKTEIVOUE UTTAPYXOUOEG OEIPEG, KAl €yKAIVIAOAPE €EQIPETIKA
evdlapépouoeg véeg ouokeuaoieg. O1 KaIVOTOPIKEG TTPWTOROUAIEG TTepIAaUBavOUV  VEeg
yeuaoeig atmoé 1o Cappy otnv MNMoAwvia, Tnv Toexia, kal oTI§ XWPeS TNS BaAATIKAG, yia véa yedon
vepou otnv Oukpavia uttd Tnv alyida tng Bonaqua, tnv TTapouciacn evog agpiouyou
QVAWUKTIKOU XapnAou kooTtoug otnv Toexia ammd 1n pdpka Lifter, kar To Aavodpiopa mng
Coke Light oe aonuévio ptmoukdAl otnv EAAGSa, oUu@wva pe Tn oTpATnyIKA HOG va
evioxUooupe Ta TTpoiovTa Light TTou TTpoo@époupe 0TN CUYKEKPIPEVN ayopd.

Ta kaBapd ¢000d pag atrd TMWANoEIG augidnkav xdpn oTn dUVAMIK auénon Tou Oykou
TTwAACEWY, TN BEATIWON TOU QACUATOG TTPOIOVTWY, KOl EUVOIKEG VOUIOUATIKEG £CENIEEIC OTIG
QvaTTITUOOOEVEG ayopES. H TIHOAGYNON BeATILWONKE KATA TN SIAPKEIA TOU TPIUAVOU CUUPWVA
ME Ta TTAAVO POG VIO TIG AVETTTUYUEVEG KAl TIG AVOQUOUEVEG AYOPEG. ZTIC AVATITUOOOUEVEG
QyopEG, Ol TTPWTOROUAIEG TTOU TTAPAME WG TTPOS TNV TIMOAGYNON yia va TTPOCEAKUCOUNE €K
VEOU TOUG KOTAVOAWTEG META TIG MEYAAEG QUEACEIC TIMWY TOU TTEPOACUEVOU €TOUG Eixav
emTUXia, OTTWG €6€1EE N BUVAMIKY AU&non TOU OYKOU TTWANOEWY KAl TOU WPEPIdiou ayopdg
otnv MoAwvia, Tnv Toexia kai Tn ZAoBakia.

O1 ouvteAeoTég TTOU TTEPIYPAYWANE odrynoav oe augnon Tou KaBapou KEPOOUG avapopdg,
Tou éprace Ta EURmM 15 évavri EURm 12 katé tnv avrioTtoixn mepiodo mépuct. Kard 1o
TTPpWTO TPiunvo Tou 2005, Ta auBAupéva kEPdn avagopdg avd petoxn augnbnkav katd 19%
kal €épTacav 1o EUR 0,06 évavr 0,05 mépuol. Ta Acitoupyikd képdn EBITDA* kai EBIT
BeATiwBNnKkav og peydho Babud Evavti TNG avtioToixng TTEPIGSOU TTEPUOTI.

Mia &AAN TTAeupd TG amoédoong Pag gival n JeEyaAUTEPN TAUEIOKA PON TTou dnuioupyRonke
atTd TIG OpacTNPIOTNTEG EKUETAANEUONG [eiov datTdveg ke@alaiou, EURm 33 évavri EURm 6
OTO0 TpWTO Tpignvo Tou 2004. H augnon authi cival otTroTéAeopa Twv BeATIWPEVWYV
QTTOTEAECPATWY EKUETAAAEUONG OAAG KOl TNG ATTOTEAECHPATIKAG DIAXEIPIONG TWV KEQAAQiWV

Kivnong.

* o O¢iktng EBITDA urroAoyiCetal ammd 10 A&ITOUPYIKO KEPOOS TTPO  POPWYV, TOKWY,
arIToOBECEWV EVOWUATWY KAl QOWUATWY QAKIVNTOTTOINCEWY Kal GAAWV Un VOUIOUQATIKWY

OTOIXEIWV
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Agitoupyikn ETiokétTnon avd TuRpara

Oykog TTwANoewv (o€ ekatoppupia unit KIBWTIA)

MpwrTo Tpiunvo

2005 | 2004 peTapoAn % peTapoAn %

20YKPION TTAPOUOIWY NUEPUIV
TTWANCEWV

AVETTTUYUEVEG OYOPEG 125,2 | 1291 -3% -1%
Avatrruoodueveg ayopéc | 57,4 | 54,0 + 6% + 9%
Avadudueveg ayopEg 128,4 | 116,1 +11% +13%
Etaipeia Coca-Cola Tpia | 311,0 | 299,2 + 4% + 6%
‘EWiAov

EBIT avagopd Anuooigudpevo EBIT (EURm)
lpwro 1piunvo | 2005 | 2004 | petaBoAn % 2005 2004 petaBoAf %
AVETTTUYUEVEG OYOPEQ 442 1423 [ +5% 39,1 19,7 + 98%
Avatrtuoodueveg ayopés | (5,8) | (6,8) | +14 % (5,8) (9.0) + 36%
Avadudpeveg ayopég 10,0 | 8,9 +12% 10,0 4,2 + 138%
Etaipeia Coca-Cola Tpia | 48,4 | 44,4 | +9% 43,3 14,9 +191%
‘Eyihov

AVETTTUYUEVES aQyOopEéC

Oykoc¢ NwAnoswv

O 6ykog o€ unit kIBwTia ATav 125 ekatoppupla To TTPWTO TPiunvo Tou 2005, petafoAn — 1%
w¢g ouykpion TTAPOUoIWY NUEPWY TTWANCEWV £vavTl TG avTioToixng Tepidédou tépuat. O
lavoudpiog kai o PeBpoudpiog rTav adUvapol PrVveG o€ autd Tov TOpEA, OAAG O OYyKOG
TTwAAcewv au¢nbnke 10 MdpTio. To KUpPIO aiTI0O TNG MEIWONG ATAV TO YEVIKA adUvAuo
euTTOPIKG TTEPIBAANOV OTIG TTEPICCOTEPEG AYOPEG TTOU £6eTACOUNE. 2TV ITaAIO ouveyiCoupe va
augavoupe To PEPIdIO pag aTnv ayopd €1 BApog Tou avTaywviopoU TTapd TN YEVIKN UPeon
NG ayopdg, TTou o@eileTal o€ peiwpévn d1GBeon KaTavaAwaong.

AsiToupyikd képdn (EBIT

O1 averrTuypéveg ayopég ammédwoav EURmM 44 ota Aciroupyikd képdn EBIT avagopdg Tou
Ouilou katd 10 TTPWTO TPIKNVO Tou 2005, au¢non 5% atrd To TTponyouuevo €1o¢. H ITaAia,
avépepe agloonueiwTtn PeAtiwon Tou TTEPIBWpPiIoU KEPDOUG, atroTéAeopa evdg ouvduaopou
IOXUPNAG TIMOAGYNONG KAl ATTOTEAEGUATIKWYV TTPWTOROUAIWV TTEPIKOTTAG KOGTOUG, KUPIWG aTnV
atmroBnikeuon kai Tn dlavour. EmmAéov, péoa oTto TTpwTo TPiunvo Tou 2005 apyxicaue va
doKIyAaZoupe BIOPOPETIKEG BIAdPOUES TTPOG TNV ayopd o€ TPEIG HEYAAEG TTOAEIG, TTPAYUA TTOU
gixe BeTIKO ammoTéAeapa oTnv Kepdoopia pag. Mapd 1o adlvauo TTepIBAAAOV AIQVIKAG TTOU
emkpatei otnv AucoTtpia kai Tnv EABeTia, o1 ayopég auTég avagépouv onuavTikn BeATiwon
ota Acitoupyikd  képdn EBIT, amotéAeopa  SuvapikAg eKTEAEONG oOTnNV  ayopd  Kal
QTTOTEAECUATIKWY TTEPIKOTTWV KOOTOUG.

AvamTuooouEveS ayopéc

Oyko¢ mwAnoswyv

O 6ykog o€ unit kKIBwTia ATAV 57 €KOTOPPUPIA TO TTPWTO TPiuNvo Tou 2005, peTaBoAn + 9%
WG OUYKPIoN TTOPOUOIWY NUEPWY TTWANCEWV £vavTl TnNG avtiotoixng repiddou Tépual. Mag
eveBappuve TTOAU N arddOCH AUTWY TWV ayopwy, 181aiTepa 6Ttav AdBoupe utTown TNV EvTacn
Toug oTnv Eupwtaik ‘Evwon 10 2004 kai TiIG OUCKOAIEG TTou avTipeTwTTioape TTépual. Ol
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TTPOWBNTIKEG EVEPYEIG TTOU KAVAUE VIO VO EAVAPEPOUE TOUG KATAVAAWTES GTA TTPOIOVTA HAG,
Kal n ouvexi{ouevn TTPOCHAWON Pag oTnv avaTTTuén Tou duvapIKoU TTWARCEwY, BeATiwoav
ME emmiTuXia Tn ¢ATNON yia Ta TTPOIGVTA Pag o€ autd Tov Touéa. 2Tnv MoAwvia, Tn ZAopakia
Kal TN ZAofevia 0 Oykog TTwARCEwv auéfbnke Katd diwn@ia TTooooTd OTNV TTEPiI0dO TTOU
eCeTACOUE, EVW Ol ETTITUXIEG OTN CUCKEUATIa Kal TNV avavéwan TTPoiovIiwy oTa avBpakouxa
KAl Un avBpakouya avayukTika wlnoav TG TTWAAoEIS oTnv Toexia og uynAd povown@io
Too00TO auénong. Ztnv Ouyyapia onueiwbnke dIWAQIa alénon ota Pn avBpakouxa
QVOWUKTIKA, ME TTPWTEG TIC TTWAACEIC ToAyloU, vEPOU Kal XUMwv. MMapd Tn ouvexiCouevn
OXETIKA aduvapia oTIG TTWANCEIG AVAWUKTIKWY JE avBpakiKG € auTr] TNV ayopd, n ToidTnTa
TWV CUVOUAC WYV TTPOIOVTWY JE avOPaKIKG BEATIWBNKE ONUAVTIKA, AVTAOVAKAWVTAG T OXEDIG
MOG.

Asitoupyikd képdn (EBIT)

O1 avaTrTuoooueveG ayopég onueiwoav Asitoupyikny ¢nuia avagopds EURmM 6, évavri
avTioTtoixng ¢nuiac EURmM 7 1nv avrioToixn 1repiodo Tou TTponyoUpevou €Toug, PBeATiwan
14%. To peyaAUTepo péPOG TNG PBeATiwong Tou TpwTou Tpiprvou 2005 ogeiletal oTnv
MoAwvia kal Tnv Toegxia, Tou BeAtiwoav Ta Asitoupyikd képdn avagopdg Toug KaTd diynReia
Too00Td. ETITTAéOV OI VOUIOUATIKES DIAPOPEG aTTEdWOAYV EUVOIKA aTTOTEAETUATA, KABWGS N
agia Tou vopiopatog zloty Tng MoAwviag kai Tou forint Tng Ouyyapiag avéBnkav wg TTPog To
EUR.

AvATTITUCOOUEVES AYOPEC

Oyko¢ TwARoswv

O 6ykog og unit kiBwTia ATav 128 ekatoppupia To TTPWTO TPiunvo Tou 2005, pyetaBoAn + 13%
WG oUYKPIoN TTAPOUOIWY NUEPWY TTWAACEWYV £vavTl TNG AVTIOTOIXNG TTEPIODOU TTEPUOI.

H koA amdédoon NG Pwaoiag ouvexiotnke 1o TpwTo Tpignvo Tou 2005, onueiwvovtag
ouvauik diwneia augnon, he T Ponbeia vEwv TIPOIOVIWY, TOTTOBETNON MEYAAUTEPOU
apIBuol wuyeiwv, kal BeAtiwpévn egutnpétnon ayopds. H augnon otn Poupavia Atav
emmiong OIWAPIa, wBouuevn atmd eEQIPETIKA KOA ATTOd00N OTNV KATNYOPIA QVAWUKTIKWY
XWPIG avBpakiko, evw n diwneia TToooTiKA augnon otn Niynpia atrodidetal oto Aavodpiopa
VEWV TTPOIOVTWVY XUPOU, oTn ouvexi(Ouevn augnon Tou Tohéa vEPOU, Kal OTNnV €I0Qywyn TNG
@IGANG pIoou Aitpou atrd TTAaoTIKO PET yia Ta KUpIOTEPA AVAWUKTIKG PO PE avBpaKIKo.

A&iToupyikd képdn (EBIT)

Méoa oto Tpwrto Tpiunvo Tou 2005 ol avadudueveg ayopés ouveloépepav EURmM 10 ota
AeiTroupyikd kEpdn avagopdg Tou Opilou, évavti EURmM 9 katd tnv avrtioTtoixn mmepiodo Tou
TTponyouuevou €Touc. H Pwaoia kal n Poupavia erétuxav diyn@ieg au€Aoeig Tou AEIToupyikoU
KEPOOUG, KaBWGS n augnaon Tou Oykou TTwAACEwV cuvodeudTav amd aufnuéva TTePIBLPIa
KEPOOUG AOYW BEATIWOEWVY OTIGC CUOKEUAOIEG KAl OTOUG CUVOUACHOUG TTPpoidvTwy. Opwg n
Niynpia mmapouciaoe peiwpévo Asitoupyikd kéEpdog EBIT, kKaBwg o1 euvoikéG CUVETTEIEG TOU
MEYOAUTEPOU OYKOU Kal GUVOUAOHWY TTWANCEWY Ogv PTTOPOUCE va avTIOTABUIoEl OAES TIG
aTTWAEIEG aTTO TTANBWPICTIKEG AUENTEIG TOU AEITOUPYIKOU KOOTOUG KAl TWV TIPWTWVY UAWV.
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OIKOVOMIKR €TTIOKOTTNON 0TO GUVOAO Tou OpiAou

MpwrTo Tpipnvo

2005 2004 MeTaBoAn

EURmM EURmM %
‘Oykog TTWANCEWV € EKATOW. unit KIBWTIA 311,0 299,2 + 4%
KaBapd £€00da atmd TTwANCEIg 9254 885,1 + 5%
K6oT10G TTWANBEVTWV TTPOIOVTWV (566,3) (537,7) + 5%
MeikT6 KEPDOG 359,1 347 .4 + 3%
2UVOAIKEG AgITOUpYIKEG dATTAVES * (315,8) (307,7) + 3%
2UVOAIKEG AEITOUPYIKEG BATTAVES AVAPOPAG (310,7) (303,0) + 3%
Aeitoupyikd képdn EBIT * 43,3 39,7 + 9%
Aeitoupyikd képdn EBIT avagopdg 48,4 444 + 9%
Aeiroupyikd képdn EBITDA 121,3 111,5 + 9%
KaBapod k€pdog (1) Znuid) TTpog Metdyoug * 13,2 12,3 +19%
KaBapod kEpdog avapopds Tpog MeTdxoug 14,6 12,3 +19%
Baoiké kai auBAupévo képdog (EPS) avagopdg
oe EUR 0,06 0,05 +19%

* O1 ipég yia 1o 2004 dev mepIAauUBAvVOUV QOWUATES AKIVITOTTOINCEIS

AAAayég AoyioTiknS TTOAITIKIC

O Oupihog €xel TTpayuaToTTOINCEl PIa oeIpd aAAaywV OTIG AOYIOTIKEG TTOMITIKEG TOU, TTOU
IoxUouv até Tnv 1" lavouapiou 2005, pe oTOXO TN CUUNOPQWON TTPOS OAAAYEC TTOU £XOUV
yiver ota AigBv AoyioTikd Mpdétutta IFRS. O1 aAAayég TTepiypd@ovtal AETTTOPEPWS OTIG
ONUEIWOEIG TTOU OUVOOEUOUV TIG OUVOTITIKEG EVOTTOINUEVEG OIKOVOMIKEG KOTAOTAOEIG.
XpeIaZeTal va OnNUEIWCOUE OTI Ol KATAOTACEIG €000WV Pag dgv diatnpolv TNV amocBeon TNG
PAMNG KAl TTEAQTEIQG KAl TWV QACWHATWY OKIVNTOTIOIRCEWY QOPIOTOU  XPOVOU, EVW
TePINAPBAvoOUV Ta €600 ATTO TTAPAXWENOT SIKAIWHATOS TTPOAIPECNG JETOXWV.

KaBapada éooda amo mwAnoeIig

To mpwTto Tpiynvo Tou 2005 Ta £00da Ao TTWANCEIG augndnkav Katd 5% éEvavt TnNg
avTioTOIXNG TTEPIOdOU TOu TTponyouluevou €toug. Edv dev cuvuttoloyiooupe Tn PETABOARA
OUVAAAQYUOTIKWYV ICOTIHIWY, Ta KaBapd écoda atmd TTwARcEIS avd unit kKIBwTio aTov OpiAo
ATav oxXedov apeTdfAnTa, pe auvgnon Tmepittou 2% kal 1,5% OTIG AVETTTUYUEVEG Kal TIG
avadudpeveg ayopég avtioToixa. AKOAOUBWVTAG Ta OXEDIG HAG VIO TIGC AVOTITUOOOMEVEG
ayopég, va BeAtiwvoupe T B€on POG WG TTPOG TOV AVTAYWVIOWO KAl VA KATOKTOUME
MEYOAUTEPO HEPIDIO TNG ayopdg, Ta KabBapd £000d pag ava unit KIBWTIO €AaTTWONKAV
TEPITTOU 2% 0€ auTd TOV TOMED (XWPIG CUVOAAQYMOTIKEG PETARBOAEG), ETTIQEPOVTAG AUENON
TOoU 6yKOoU TTWAROEWV KaTé 6%, ue OUVOAIKA augnon ec6dwv 4% OTIG £V AOYW aYOpPEG.

Koéoro¢ mwAnoswyv

To mpwTo TPiMNVo Tou 2005 TO KOOTOG TTWANBEVTWY TTPOIGVTWY aUENOnke Katd 5%, Aiyo
TTEPIOOOTEPO ATTO TNV augnon Tou Oykou TTwAAcEwvV (4%). To k6OTOG avd unit KIBWTIO
auénonke 1% kai éyive EUR 1,82, évavri EUR 1,80 oto mrpwTo Tpiunvo Tou 2004, 61Twg
ONUOOCIEUTNKE, KAl XWPIG ouvalayuaTikéG HETABOAEG. O1 TTPWTOROUAIEG HAG VO BEATIWOOUE
TNV ATTOTEAECPATIKOTATA TWV TTPOoNNBeIwY pag Bondnoav va PETPIACOUPE TIG QUENTEIS OTIG
TIUEG TTPWTWYV UAWY, OTTwG METAtU GAAwvV TNV onuavtikh avatiynon tng {axapng OTIC
QVATITUCOOWEVEG QYyOopéG PETA TNV évragn otnv Eupwtraiki ‘Evwon TToAWV Xwpwv Tng
Kevtpikig Eupwtrng tov Mdio 2004.

Page 6 of 20



Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

Meikra képdn

Katé 1o mpwTo Tpiunvo Tou 2005 1O TTEPIBWPIO PEIKTOU KEPOOUG UTTEDTN WIKPN TITWON oTTd
39,2% Ttou Trponyouuevou étoug o€ 38,8%, wg ATTOTEAECHA TOou uWPNnAGTEPOU KOOTOUG Yid
TTPWTEG UAEG TTOU AVOUEVETAI VA ETTNPEACEI TO TTPWTO HIcU Tou 2005.

A&giToupyikéc damaveg

O1 ouvolikég Acitoupyikég datrdveg avagopds augndnkav PoOANG 2,5%, yeyovog TTou
avtavakAd Tn ouvexi(opevn TpoonAwon pag oTtn dlaxeipion KOOTOUG, eV TAUuTOXPOVa
divouue TTPOTEPAIOTNTA OTNV  TTEPAITEPW EVIOXUON TOU TIPOCWTTIKOU TTWANCEWY, KOl
augnuévo TTPoUTTOAOYIOHO VIO HAPKETIVYK.

AN&iroupyiko Képdog EBIT

To Asitoupyikd KEPDOG avagopds EBIT augnbnke katd 9%, amé EURmM 44,4 10 TTponyouuevo
é10¢ o EURmM 48,4 1o mrpwTto Tpignvo Tou 2005. AutA n 1600 £vBOPPUVTIKA augnon eival
OTTOTEAEG A TNG OTABEPNG alEnang Tou OYKoU TTWANCEWY, VW TauToxpova dlaTnpAoauE Ta
TEPIBWPIO HEIKTWYV KEPDWV, OIAXEIPIOTAKAUE HE QTTOTEAECHATIKO TPOTTIO TIG AEITOUPYIKEG
OATTAVEG, KAl WPEANBRKAPE aTTO EUVOIKEG CUVOANQYHOTIKEG HETABOAEG.

®opoi

O T1eNIKOG QOPOAOYIKOG OUVTEAEOTAG ava@Qopdg, Xwpic Tnv améoBeon r avaudpewaon
AOWPATWY akKivnToTToINoEwyY, aviABe ot trepittou 47% €vavTl 42% Ttnv avrtioToixn TTepiodo
Tou TTponyoupevou £€Toug. O TEAIKOG QOopoAoyikdg cuvTeAeaTrig Tou Opihou diagépel ammod
TPiuNvo O¢ TPIUNVO WG CuVAPTNCN TOU CUVOUACHOU POPOAOYNTEOU KEPOOUG Kal SATTAVWV
TTOU EKTTITITOUV, Ot OAeg TIG ayopég pag. YTroAoyiCoupe OTI 0 TEAIKOG @QOPOAOYIKOG
OUVTEAEOTAG HAG, XWPIG TNV aTTOCRECN OCWHATWY AKIVNTOTTOINCEWY KAl TIG OXETIKEG
TTPOCOPUOYEG, Ba eival TTePITTOU 27% yia OAOKANPO TO €T0G (O €v AOyw OUVTEAEOTNAG Oev
TEPINAPPAVEL TUXOV QOPOAOYIKEG EKTTTWOEIG-ETTIOTPOPESG ATTO AvVAYVWPIOT POPOAOYIKWV
Bapwv TTOU ¢V gixav KaTaAoyIoTel OTO TTAPEABSY).

Kal@apd képdn
Katd 1o Tpwrto Tpiunvo Tou 2005 Ta kaBapd képdn avagopds augndnkav katd 19% atréd
EURm 12,3 o EURm 14,6.

Tausiakég poég

Kard 1o TTpwTo Tpiunvo Tou 2005, oI TOMUEIOKEG POEG TTOU TTPOEPXOVTAl ATTO AEITOUPYIKEG
0paoTnpIoTNTEG auéndnkav katd EURm 34,8, amé EURmM 74,6 10 1TponyoUuevo €T0G O€
EURm 109,4 auté T10 Tpiunvo. EIdIKOTEPA n amdédoon Tou Ke@aAaiou kivnong eivai
evBappuVTIKN, KaBWS auvexiCoupe va BEATILOVOUNE TIG AEITOUPYIKES TAUEIOKEG POEC. MeTA Tnv
aQaipeECN TWV KEQPAAQIOUXIKWY dATTAVWY, Ol TAUEIOKES PoEG avAABav o Trepirou EURmM 33,0
eKaTopuUpla évavt epittou EURmM 5,6 10 TTponyouuevo €106.

KepaAaiouxikég damaveg

H Etaipeia Coca-Cola Tpia ‘Ewihov onpciwoe kabapég datrdveg trepimou EURmM 75 o¢
aToIxeia TTAYIOU EVEPYNTIKOU, TTOU QVTIOTOIXOUV O€ TTEPITToU 8% Twv Kabapwv £06dwv aTTd
TTwAACEIG.  ZuvexiCouhe va KateubBuvoupe TIG €TMevOUCEIS MAg  oOTnv  aoénon Tng
OIABECINOTNTAG TWV TTAYWHEVWY AVAWUKTIKWY O onueia kKatavdAwong e HeyaAUTePO
TEPIBWPIO KEPDOUG, €£TTEVOUOVTAG OIOPKWG O€ VEO €EOTTAIOUO dIdBeong TTaywévwY
QVaYUKTIKWY. ETTiTAéov, ouveyxifoupe va €1TevOUOUNE YIa va auéfjoouue TNV ammédoon Twv
eTTEVOEQUUEVWY KEPAAQIWY, QAVAKATAVEUOVTAG OTOIXEIO evEPYNTIKOU Kol €EOTTAIONO HETAEU
TWV ayopwyv Tou OpiAou, WOTE VA EAAXIOTOTTOIOUUE TIG TAPEIOKEG EKPOEG.
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Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

ESayopd Tng oepPIkAG eTaipeiag vepou Viasinka

Tnv 14" AmrpiAiou 2005 oAokAnpwaape atrd Kolvou We Tnv eTaipeia The Coca-Cola Company
TNV €€ayopd Tou 100% pIag atd TIG KUPIOTEPEG ETAIPIEG METAAAIKOU vepoU OTn Zepfia, TnG
Vlasinka. H e€ayopd tepiAaufavel epyootdoio Trapaywyng otn 8éon Surdulica Tng voTiag
2epBiag, Kal To euTTOPIKO OAUa PETAAAIKOU vepoU Rosa. To ouvoAiké avTiTiyo Tng £¢ayopag
nrav EURmM 18,3 (xwpig Ta é¢€oda eEayopdg kal GAAa ouvaoer), ammd 1o omroio n Coca-Cola
Tpia 'Ewihov €dwoe EURmM 9,2.

ESayopd Tng pwoIkAg eTaipgiag xupwyv Multon

Tnv 20" AtrpiAiou 2005 oAokAnpwaape atrd Kolvou pe Tnv eTaipeia The Coca-Cola Company
TNV €€ayopd TnNG Multon, piag atrd TIG KUPIOTEPES €TAIpiEG TTapaywyng Xupwy otn Pwaia. H
Multon éxel epyooTdoia mapaywyng otn Moéoxa kai otnv Ayia MNeTpoUTToAn, Kal TTapdayel Kai
dlavépel TTPoidvTa XUPoU pE Ta eTTOPIKA ofjpata Rich, Nico, kal Dobry. To oMK avTiTIHo TG
ecayopdc nrav USDm 501,0 (EURmM 382,8) xwpic Ta £€€oda efayopdg kai aAAa cuvaen. H
Coca-Cola Tpia ‘Ewidov ¢dwoe USDm 250,5 (EURm 191,4). H e€ayopd xpnuaTtodoTABNKE
KUPiwG PE TNV €KdOON agIoypaPwy.

ESayopd Tng BouAyapikig eTaipeiag vepou Bankia

Tnv 4" AmpiAiou 2005 avakolvWoaue TNV TTPOOECT) JAG VA QTTOKTAGOUME T BOUAyapIKA
eTaipeia peTaAAIKoU vepou Bankia, atd koivou pe Tnv etaipgia The Coca-Cola Company. H
ecayopd Ba TTepIAaPBAvel pyooTACIO TTapaywyng Aiyo £€w atmo Tn ZO@Ia, Kal TO EUTTOPIKO
onua PeTaAAIkoU vepoU Bankia. H egayopd €AaBe éykpion ammd TIG KPATIKEG APXEG TG
BouAyapiag oTig 10 Maiou. Avapévetalr 611 6a oAokAnpwBei TTpiv 10 TEAOG Tou OeUTEPOU
TPIMAVOU.

Evnuépwon yia Tig damrdveg avadidpdpwong

Omrwg RGN koivotroinoaue 1o 2004, avaAdpaue oplIouEVES TTPWTOROUAIEG TTPOKEINEVOU VA
EVOTTOIOOUNE TO Trapaywylikd pag oOiktuo, €EopBoAoyifoviag Tnv  KATAVOMPN  TwV
EYKATAOTACEWY, HETOPEPOVTAG YPAMMPEG TTOPAYWYNG, KAl €EKouyxpovifovtag Tn Acitoupyia
TWV ammodnkwv Pag. O ev Adyw TTpwToROUAIEG e0TIAOTNKAV KUPiWG oTnv IpAavdia, Tn Bopeia
IpAavdia, Tnv EAAGDa kal TRV AuoTpia.

MeTtd até Tepiodo dlaBouleloewy, Kal TTAAPN agIoAOYNON APKETWY UTTOWH@IWY TOTTOBECIWV
otnv IpAavdia kal Tn Bopeia IpAavdia, atro@acicaue va KATAOKEUAOOUWE WMia povada
mapaywyAs oto Knockmore Hill tng Boépeiag IpAavdiag. Ommwg €ixaue avokovwaoel,
uttoAoyiCoupe 6T n ETtaipeia Ba onueiwoel emmAéov k6oTog avadidpbpwons EURm 15 1po
Qopwy, Ta TTOHMEVA 2 WS 3 xpovia. Auto To emITTAéOV KOOTOG, TO OTToio Ba KaTaxwpendei wg
TaxuTtepn améoBeon, emépepe xpéwon EURmM 1,7 katd 1o TTpwTo Tpiunvo tou 2005.

MpoBA&éyeig yia oAdkAnpn T XpAion 2005

Ta amoteAéouata Tng Etaipeiag Coca-Cola Tpia ‘Ewidov katd 10 TTPWTO TPIMNVO, TTOU
Bewpeital WG TO0 AiydTEPO oNUAVTIKG ATTd OAA Ta TPiUNva, TTPOCYEPOUV 1I0XUPr BAon yia va
OIKOOOUNOOUNE TO UTTOAOITTO €T0G. KaBwg TANCIAlel n KaAokalpivh TTeEPiodog uywnAwv
TTwAACEWYV, €ipaoTe apkeTd BERalol 0TI Ba PTTOPECOUNE va avTATTOKPIBOUNE GTOUG GTOXOUG
amoédoong  yia  oAOkAnpo To 2005 OTwWg Toug  €xoupe nAdOn  avakoivwoel. Ol
XPNHUATOOIKOVOUIKOI 0TéXO! PJag yia To 2005, xwpig atrooBECEIC KAl TTPOCAPUOYES UTTEPAEiAG,
o1 datrdveg avadiapBpwang TTou culnTACAUE TTI0 TTAVW, KAl Ol ETTITITWOEIG aTTd TIG EEAYOPES
TTOU QVAKOIVWOOUE TTPOCPATA £XOUV WG EENG:

AuUgnon dykou TTWARCEWV TTEPITTOU 6%

Augnon Asitoupyikou képdoug EBIT katd 8% ws 9%
Augnon képdoug avda petoxn tepitrou EUR 1,18 wg 1,21,
| ToocooTd 9% wg 11%
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Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

H amrédoon emmevdedupévwy Ke@aAaiwv avapéveTtal va auendei katd 50 wg 60 anueia Baong
Kal va utrepPei 10 ZTabuiopévo Méoo Kéotog Kegpalaiou katd 9%, OTmwg utroAoyifoupe

OnuEPQ.

H pwoikn etaipeiac xugwv Multon 110U  aTmmOKTACOUE TIPOOQPATA, KAl N oToia  Ba
TTEPINAPPBAVETAI OTA OIKOVOUIKG pag atroteAéopaTa atrd TIG 20 AtrpiAiou 2005, avapéveral va
TTapdyel TmepiTTou 65 ekatoppupla unit KIBwTIa Katd 10 utTéAoITTo Tou 2005. H eEayopd
avapéveral va augnoel 1o kabapd kEpdog ava petoxn (EPS) tng Etaipeiag Coca-Cola Tpia
‘Ewidov katd Trepitou EUR 0,06 evidg tou 2005, kai Ba BeATiwoel Tnv amoédoon
ETTEVOEQUHEVWV KEQAAQIWV.

KaBwg ouvexiCoupe va emmevdloupe  OTnv  avdamTuén  Twv  ETTIXEIPNHATIKWY  HOG
0paoTnPIoTATWY, TTPORAETTOUNE OTI 01 KOBapEG kKe@aAalakEég datraveg NG ETaipeiag Ba gival
NG 1ag¢ng Twv EURmM 370 wg 390, mood mou dev Ba treplAaupdavel Ta KeEQAAAla TTou
oxeTiCovTal Ye TIG €TAIPiEG TTOU e€ayopdoape TTPOCPATA, Kal TTou Ba avépxXovTal o€ TTEPITTOU
EURm 20 1o 2005. EmmimrAéov, Ta KEQAAAIQ TTOU OXETICOVTAI PE TNV TTAPAYWYIKA HovAada Tng
IpAavdiag avapévetal va avépxetal o€ EURm 35 wg 45 ta eréueva Tpia xpovia.

AikTuakf TNAed1doKEYN

H Coca-Cola Tpia EwiAov 6a opyavwaoel SIKTUAKR TNAEDIAOKEWN UE OIKOVOUIKOUG aVOAUTEG,
katd Tn O1dpKela TNG otroiag Ba oulnTnBolv Ta aTTOTEAECHUATA TOU TTPWTOU TPIMAVOU TOU
2005, Tnv 12" Maiou 2005 kai wpa 16:00 (wpa Aovdivou 14:00, wpa Néag Yopkng 09:00). O
evOIOQEPOPEVOI  UTTOPOUV VA  CUMPPETAOXouv oTnv (wvTtavh TnAedidokeywn pPEOW TNG
IoTooeAidag NG Coca-Cola Tpia ‘Ewihov (www.coca-colahbc.com).
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Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

EIAIKO YIIOMNHMA I'TA TIZ ANA®OPEX XTO MEAAON

Aut n EKBson evOéxeETal va TTEPIEXEI aQvaAPOPES TTOU aPopouV To UEAAOV Kai GuverTayovral
KIvoOvouc¢ kai afefaidtntec. Kard kavova autoU Tou €idoug of ava@opéC @aivovral amo
xpnon Aééswv OTTwS «TTIOTEUOUUEY», «TTPOOTITIKI», «AVAUEVOUUEY, «EXOUUE TNV TTPOBeon»,
«TTPOLAETTOULEY, «OXEOIAJOUUEY, «TTPOOOOKOUUEY», «OTOXEUOUUE» KABWC Kal dAAeS
TTAPOLOIEC EKPPATEIS.

EKTO¢ a1mo TIC ava@QopEC EKEIVESC TTOU aPOPOUV IGTOPIKA YEYOVOTa, OAEC 01 AAAES, OTTwe ueTaéu
GAMwV ava@popéc OXETIKG lE TN HEAAOVTIK OIKOVOUIKY pag 6éon kal ammoreAéouara,
EMTIXEIPNUATIKY OTPATNYIKA KAl Ta armoTeAéouara mou Ba umropoloav va £XOouV Ol TTPOCQATES
e€ayopéC OTNV EMMIXEIPON HAC Kal TNV OIKOVOUIKY Ua¢ Kardotaon, TIC HEAAOVTIKES pag
ouvalayéc pe v eraipgia The Coca-Cola Company, Tou¢ mpoUtmroAoyiouous, TIC
avauevoueves oTabues karavdAwons kai mTapaywyns, Tic TpoBAsToucves darraves yia
TPWTES UAEC Kal GAAa, TIC TTPORAEWEIS KAT' €KTIUNON Twv Ke@aAaiouyikwy oaravwy, Ta
ox€0Ia Kal TOUG OTOXOUC TnG ETaipikNg 0O10iknong vyia UEAAOVTIKEC OpPATElS, armmoTeAouv
ava@popéS aTo éAAov.

Acv Ba émpere va Baoiorteite o€ utrePBOAIKS BaBud o€ autéC TIC ava@opéS aTo uéAAov. Ao
TNV idla 1N QUON TOUC, O ava@opés aTo WEAAOV auverTayovral KivoUuvous Kai aBeBaiotnreg,
KaBw¢ avravakAouv TIC ONUEPIVES UAS TTETTOIBNOEISC Kal TTPOOOOKIES yia UEAAOVTIKG yeyovoTa
Kal TTEPIOTACEIS, Ol OTTOIEC UTTOPEI va arrodeixBouv avakpiBeic.

Ta mpayuarik@ amoreAéouara ¢ Eraipeiag evdéxerar va diapépouv g€ ouaiaoTikd Babud
amrd TIC ava@opéS aTo UéAAov TTou Trepiéxovial o€ auth Tnv EkBeon, yia dideopous Adyoug,
Ommw¢ peraéu GAAwv givar o1 kivduvol TTou TTEpIypQyaue otnv TeAsuTaia €Tnola éKBson pag
TOU Kararébnke pe ™ popen Evrumou 20-F otnv Emirporh Kegalaiayopds twv HIA
(pdkerog No 1-31466).

lNapor moTevouus 0T O TTPOOOOKIES TTOU avTikaTorrTpiovral OTIC v AOyw ava@opéc aTo
UéAov eivar e0Aoyeg, d¢ev ciuaote oe Béon va oag diaBefaiwoouue o1 Ta UEAAOVTIKG Lag
arroteAéouara, OT40OUn  EMIXEIPNUATIKAS OpaaTnpiotniag, amédoon 1 emrelyuara Ba
avTammokpivovTal TPo¢ auTéS TIC TTPOOOOKIES. EmimmAéov, oUte gueic oute ommoiodrmore dAAo
drouo avaAauBaver eu6avn yia Tnv akpifela Kai TNV TANPOTNTA TW AVA@OPWVY OTO UEAAOV.
Ekto¢ av o1 vouor amaitouv va EMMIKAIPOTTOINOOUUE TIC &V AOyw avaQopég, Oetv eivail
arapaitnTo va Tic EMIKAIPOTTOINTOULIE UETA TNV NUEPOUNVIA TWV EVOTTOINUEVWY OIKOVOUIKWY
KaraoTraoewyv mmou mepiAauBavovrar o aut tnv ‘EkBeon, oUuTeE yia va TIC OUVOEOOUUE LIE
mpayuatikéG e€eAieic, oUTE yia va TIC EVAPUOVIOOUUE LIE TUXOV aAAayéC OTIC TTPOOOOKIES Lag.
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Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

ZUVOTITIKEG EVOTTOINUEVEG KATAOTAOEIG ATTOTEAEOUATWY XPAONG (AVEAEYKTEG)

A' Tpipnvo 2005

A’ Tpiunvo 2004

ZNy. € gKar. € ekar.
KUkAog gpyaciwv (MwARoeig) 3 925.4 885.1
KoéoT1og TwAnBéviwy (566.3) (637.7)
MikTd kK€EPSN 359.1 347.4
AeiToupyikd £€0da (310.7) (303.0)

48.4 443

ATTOOBE£0EIC AOWHPATWY OKIVNTOTTOINOEWV - (24.8)
AvVauopQWOoEIG A0WHATWY OKIVNTOTTOINCEWY 4 (3.4) 4.7)
E¢oda avadiopydvwaong 1.7) -
>UVOAO AEITOUPYIKWY £E6BWV (315.8) (332.5)
Asitoupyikd képdn (EBIT) 3 43.3 14.9
XpNUOTOOIKOVOMIKG £€00a 6 (13.8) (8.7)
Képdn o€ ouyyeveig eTIXEIPATEIG 0.1 0.2
Képdn mpo @6pwv 29.6 6.4
Popol 7 (15.6) (15.2)
Képdn (npiég) Tep16Sou 14.0 (8.8)
Karavépovral o€:
Aikaiwpata Meloyneiag 0.8 3.7
MeToxoug ETaipiag 13.2 (12.5)
Baoikd & aupAupéva kEpdn ava petoxn (Eupw) 8 0.06 (0.05)
Ovykog (o€ gkart. unit KIBwTIA) 3 311.0 299.2
EBITDA (€ ekart.) 3 121.3 111.5
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Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

ZUVOTITIKOG evotroinuévog 1I00AoyIouog (Un eAeyxBeig)

1 AtmrpiAiou 2005 2 AtrpiAiou 2004 31 AekeufBpiou 2004

Note € eKar. € eKkar. € eKkar.
EvepynTiko
AOWUATEG OKIVNTOTTOINOEIG 9 1,679.4 1,779.5 1,683.5
rMmeda, KTipia, eykat. & £5oTA. 9 2,108.5 2,010.7 2,061.1
NAoITTd Tayla oToixEia 64.6 477 77 1
ZyvoAo Trayiou evepynTikou 3,852.5 3,837.9 3,821.7
Amob¢para 349.4 338.7 334.9
MeAATEG KAl AOITTEG ATTAITAOEIG 699.5 675.4 687.7
Xpnuartika diabéoipa 10 247.5 37.3 38.3
ZUvoAo KUKAOQOp. EVEPYNTIKOU 1,296.4 1,051.4 1,060.9
ZovoAo evepynTikoU 5,148.9 4,889.3 4.882.6
MaénTiké
Bpaxumpobeopog daveiouog 10 290.1 394.7 95.0
NoITrég Bpax/opES UTTOXPEWOTEIG 929.5 882.6 900.8
Zovolo Bpax/HwWV UTTOXPEWOEWV 1,219.6 1,277.3 995.8
MakpotpdBeapog davelopog 10 1,482.6 1,357.4 1,454.0
NOITTEG HOKP/OUEG UTTOXPEWOEIG 335.2 290.8 364.8
ZUVOAO POKP/UWV UTTOXPEWOCEWY 1,817.8 1,648.2 1,818.8
KaBapn 8éon 2,022.5 1,877.7 1,980.3
Aikaiwpata peloyneiog 89.0 86.1 87.7
2UvoAo 15iwv ke@aAaiwv 2,111.5 1,963.8 2,068.0
£GvoAo TadnTIKOU 5,148.9 4,889.3 4.882.6
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Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

ZUVOTITIKF) EVOTTOINMEVT KATACTOOT TAMIAKWY powvV (Un eAeyxBeioca)

A' Tpiunvo 2005 A' Tpiunvo 2004 Xprion 2004
Znu. € eKkar. € exar. € eKkar.
N\eIroupyIka aTroTeAéouaTa 43.3 14.9 254.5
ATIOORECEIG KTIPIWY, EYKATAOTACEWY & EEOTTAIGOU 9 73.7 66.8 289.4
ATTOOBE0EIG AOWHPOTWY OKIVATOTTOINOEWY - 24.8 106.6
AVAUOPPUWOEIG ACWHATWY OKIVNTOTIOINOEWY 4 34 4.7 246
MpoypaupaTa HETOXWV UTTAAAAAWY 0.9 0.3 14
AN N VOUIOUOTIKG OTOIXEIO - - 3.6
121.3 111.5 680.1
ZnuiEG (k€PSN) aTrd TIWANCN TTaYiWv OToIXEIWV 0.1 0.2 6.1)
AUENon ammoBepdTwy (7.3) (34.0) (34.5)
Meiwon (augnon) TrEAATWV Kal AOITTWV aTTAITACEWY 5.2 9.1) (27.1)
AUENON o€ MOTWTEG Kal AOITTEG UTTOXPEWOEIG 0.2 18.5 47.0
MANpwBEVTEG POpPOI (10.1) (12.5) (106.1)
Tapiokég pog Ao AEITOUPYIKEG SPACTNPIOTNTES 109.4 74.6 553.3
EmrevduTikég SpaoTnpioTnTEG:
MAnpwA yia ayopd yntrédwy, KTipiwv & eE0TTAIoNOU (76.4) (69.0) (362.0)
Ecoda atré ekmroinon ynmeédwy, KTipiwv & E0TTAICOU 6.0 2.8 21.2
KaBapd £é00da arrd TiwANon eTevoUoEwWY 0.1 6.0 6.0
Ecoda atroé ekTroinon oApoTog 2.6 - 8.6
KaBapég TTANPwES yia EayopEg BuyaTpikwv (0.2) (2.1) (3.1)
KaBapég poég yia Xprion ETTEVOUTIKWY SpacTnpIOTATWV (67.9) (62.3) (329.3)
XpnuaToSoTIKEG SPAOTNPIOTNTES:
EmoTpopn kepaAdiou aToug JETOXOUG - 0.4) 0.4)
Ecoda atré £€kdoan PETOXWV TTPOG UTTAAANAOUG £EQ0KOUVTEG
SIKaIWPATa TTPOAIPEONG - - 19.2
KaBapr adgnon (Meiwon) oto daveloud 191.1 3.9 (125.6)
ATTOTTANPWHA KEPAAQIOU OTTO UTTOXP/CEIG XPNHAT/KWY MICBWOEWY (4.6) (2.9) (11.7)
KaBapoi 1okol TTANpwBévTEG (19.4) (13.0) (55.3)
Mepiopara TTANpwOEVTa aTOUG PETOXOUG OMIAOU KaI EloWNnPiag - - (53.1)
KaBapég poég atrd XpnuaTodoTikEg dpaoTnpIoTNTEG 167.1 (12.4) (226.9)
Augnon (peiwon) xpnHaTIKWV Si08eoiuwyv 208.6 (0.1) (2.9)
Kivnon ota xpnuatikd dia8éoipa:
Xpnuatikd diabéaipa 1ng lavouapiou 38.3 394 394
AUENon (Meiwon) xpnUaTIKwy dIaBeaipwy 208.6 (0.1) (2.9)
ETidpacn cuvoAAQyHOTIKWY PETATPOTTWV 0.6 (2.0) 1.8
YTroAoItro XpnuaTikwy d1a8eciwy 247.5 37.3 38.3
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Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.

AtroteAéopara A’ Tpiyfvou 2005 (AMXA)

ZUTTOTITIKA EVOTTOINHEVN KATAOTOON HETARBOAWY IGiwV KeQaAaiwyv (Un eAeyxBeioa)

YmroAoitro 31 AekeuBpiou 2003

A6 aAAay£g aTn AOYIOTIKH TTPOKTIKA
Avapop@wuévo uttéAoITio

MeTaBoAég oTa idia kKe@AAaia yia TO
2004
Képdn tepidédou
Képdn atrotipnong d1a8éoiywy Tpog
TIWANON CupY. oTn KaBapn Béon
AvTIOTABUIOEIG KIVOUVWY TAPIOKWY POWV:
Znuiég on kabapn Béon
Znuiég YeTagepBeioeg oTa atot/Ta
TTEPIGdOU Kal {nuia TTepIGdoU
2UVOAAQYUATIKEG DIOPOPEG METATPOTTNG
Dopol ae aToixeia amr'eubeiag TPog
i amd Tnv kKabapr| Béon
Ecoda avayvwpifoy. oTa idia Ke@aAaia
MeTox£g TTpog uTTaAAfAoug TTou dokn-
ogav dikaiwpa TTpoaipeang (stock option)
ApoIBég BATEl PETOXWV
Aikaiwparta rpoaipgong (options)
Mpoéypaupa ayopag HETOXWV
E&ayopd peToXwyv atmod pepidia
peloyneiog
Etravetmévouon PeEToxwv
HEPISiWY peIown@iog
Al16Beon aTmoBePaTIKWV
Mepiopara
YmoAoitro 31 AekeuBpiov 2004

MeTafoAég oTa idia kKe@dAaia yia To 2005

Képdn tepidédou
Képdn atrotipnong d1a8éoiywy TTpog
TTWANGCN CUPMPETOXWYV OTN KaBapr Béan
AvTIOTaBUIoEIG KIVOUVWY TAPIOKWY POWV:
Znuiég on kabapn Béon
Znuiég YeTagepBeioeg oTa atroT/Ta
TTEPIGdOU Kal {nuia TTepIGdou
2UVOAANQYUATIKEG DIOPOPEG METATPOTTNG
Ddopol ae aToixeia am'eubeiag TPog
i amd Tnv kKabapr) Béon
Ecoda avayvwpidou. oTa idia KE@aAaia
ApoIBég BAael PETOXWV
Aikaiwpara rpoaipeong (options)
Mpdypappa ayopds HETOXWV
E&ayopd peToxwy atmod pepidia
Heloyn@iag
A1GBeon atrobePaTIKWV
Mepiopara
YmoéAoitro 1 AmpiAiou 2005

'OTTWG KATAVEPOVTAI GTOUG HETOXOUG Tou Opidou AIKQIOPATY  55v0M0

Heloyneiag 15wV

KEPaAaiwv
ATTOBEATIKO
Alogpopd amoé
MeTtoxiké uTTép TO Ouvah/kég Aot Znuigg
KEPAAQIO aptio dloQopég  ammoBepatik@  €ig véo  XUvoAo

118.5 1,621.7 23.0 295.6 (187.0) 1,871.8 80.8 1,952.6
- - - (0.5) (2.6) (3.1) - (3.1)
118.5 1,621.7 23.0 295.1 (189.6) 1,868.7 80.8 1,949.5
- - - - 106.7 106.7 14.3 121.0
- - - 0.6 - 0.6 - 0.6
- - - (12.0) - (12.0) - (12.0)
- - - 6.3 - 6.3 - 6.3
- - 36.7 - - 36.7 (2.0) 34.7
- - - (0.2) - (0.2) - (0.2)
- - 36.7 (5.3) 106.7 138.1 12.3 150.4
0.6 18.6 - - - 19.2 - 19.2
- - - 14 - 1.4 - 1.4
- - - 0.3 - 0.3 - 0.3
- - - - - - 0.1 0.1
- - - - - - (0.2) (0.2)

- - - 15.0 (15.0) - - -
- - - - (47.4) (47.4) (5.3) (52.7)
119.1 1,640.3 59.7 306.5 (145.3) 1,980.3 87.7 2,068.0
- - - - 13.2 13.2 0.8 14.0
- - - 0.2 - 0.2 - 0.2
- - - (0.4) - (0.4) - (0.4)
- - - 24 - 24 - 24
- - 26.3 - - 26.3 1.7 28.0
- - - 0.1 - 0.1 0.1
- - 26.3 23 13.2 41.8 25 44.3
- - - 0.9 - 0.9 - 0.9
- - - (0.5) - (0.5) - (0.5)
- - - - - - (0.1) (0.1)

- - - 1.4 (1.4) - - -
- - - - - - (1.1) (1.1)
119.1 1,640.3 86.0 310.6 (133.5) 2,022.5 89.0 2,111.5
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Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

ZNUEIWOEIG ETTI TWV CUVOTITIKWYV EVOTTOINHEVWYV OIKOVOMIKWYV KATOAOTACEWV (UN eAeyxBeioeg)

1.  NAOYIOTIKEG TTPOKTIKEG

O1 AoYIOTIKEG TTPAKTIKEG TTOU XPNOIMOTTOINONKAY yia T GUVTAEN QUTWV TWV OIKOVOMIKWY
KATAOTACEWV Eival CUPQWVES PE QUTEG TTOU XPENOIYOTToOIRBNKav yia Tn oUvTagn Twv £TACIWV
OIKOVOUIKWYV KATaOTACEWY TNG Xprnong tmou éAnge 31 AekeuBpiou 2004.

‘E€oda TTou TTPOKUTITOUV GvOUOoIOJop®a Katd Tn didpkKeia TG XPHong cuutrepiAapBavovtai n
OXI OTIG eVOIAUETEG OIKOVOUIKEG KaTaoTdoelg pévo av Ba Atav opBd va cuptrePIAN®Bolv A
OxI auTtd Ta ££00a OTO TEAOG TNG XPrONG.

O1 evoTTOINUEVEG OUVOTITIKEG AUTEG OIKOVOUIKEG KATAOTACEIG £XOUV OUVTAXOEi CUPQWVA JE TO
AieBvég NoyioTikd MpdTutro (“AAM”) 34 “EvOidueoes 0IKOVOUIKES KATAOTAOEIS” KAl Ba TTPETTE
va dlofacTouv 0og ouvduaoud UE TIG ETACIEG OIKOVOUIKEG KaTaoTdoelg Tou 2004, ol oTToieg
TePIAAPBAvVOUV Hia TTARPN TTEPIYPAPA TWV AOYIOTIKWYV TTPAKTIKWY Tou OpiAou.

AAAayég otnv AoyioTikA MpakTIKA

Tov MdpTtio 2004, 1o ZupBoUAio AieBvwv AoyioTikwy Mpotimmwy (IASB), €¢édwoe To AMXI
3, “Emixeipnuarikés 2uvevwoels” (Business Combinations), kal avaBswpnoe 1a AAMM 36,
“Armouciwon Zroixeiwv EvepyntikoU” (Impairment of Assets) kai AN 38, “AlAa Zroixeia
Evepynrikou” (Intangible Assets). H kUpia emidpacon otov OuiAo ival 611 n améoBeon Tng
uTTEPOEIag Kal Twv AUAWY OTOIXEIWV evepYNTIKOU HPE OTTEPIOPIOTN WQEAINN {wh OTAUATNOE.
AvTi auToU, Ta oToIXEia evepynTIKOU EAEYXOVTAI YIa ATTOMEIWON o€ TACIA BAon 1 ouxvoTEpa
€av yeyovota f aAAayég oTIc ouvBnkeg uttodeikvUiouy pia meavr) atroueiworn. H Coca-Cola
Tpia Ewihov éxel epapudoel To AMNXIT 3 kai TI avaBewpnuéveg TTpoBAEwelg Twv AAI 36 Kkal
AAIM 38 amdé mv 1 lavouapiou 2005. KaBwg 10 TPOTUTTO €ival €QaPUOCIUO POVO IO
MEAAOVTIKN) XpAon, Oev €XOuv avapop@pwBei Tal GUYKPITIKA OTOIXEId TNG TTPONYOUMEVNG

XpPnong.

Ao v 1 lavouapiou 2005 o ‘Ouihog epdpupoce 1o AMXIM (IFRS) 2, “lNMAnpwués Bdoer
Meroxwv” (Share-Based Payments) Tiou ammaitei Ta £€§0da atrolnuiwaong TTou oxeTiCovTal e
TTANPWHEG BAOEI JETOXWV VA AVAYVWPICOVTAI OTIG OIKOVOUIKEG KATAOTACEIG. ZUNPWVA HE TO
TPOTUTTIO, TO KOOTOG atronuiwong kaBopiletal, Bacel Tng dikaING agiag Tou €kdOBEVTOQ
gpyaAgiou 18IV KEQAAQiWY ] UTTOXPWOEWY, TNG NUEPOMNVIag TTou dideTal. To TTPOTUTTO €ival
EQAPUOOIUO OE TTOPOXEG METOXWY, OIKAIWUATA TTPOAIpECNS Ayopdag HETOXWV A 0€ KABE
TTapoxn epyaAciou 16iwv Ke@alaiwv TTou 860nke peTd TIGC 7 NoeguBpiou 2002 kal dev £xel
OKOMUN TOTTOBeTNOBEi OTNnV TEAIKA NUEPOPNViIa €@appoyAg Tou TTpoTtutrou. H uioBétnon Tou
AMNXIT 2 éxel wg oTTOTEAETUA TO KOOTOG TwV TTapoxwv Bdoel petoxwv yia tov OpiAo va
avayvwploBei otnv katdoTaon atmoteAeopdtwy Xpriong. EmmpocBeta, £xel aAAGEEl 0 XpOvog
avayvwpIiong Tou KOOTOUG TWV TTPOYPAUUATWY bonus o€ ouvapTnon HE TNV auénon Tng
TIUAG Twv peToXwv (stock appreciation rights). Q¢ ek ToUTOU, T CUYKpPICIYG OTOIXEIQ TNG
Tponyouuevng XpRong éxouv avaBewpnBei. H emidpaon ota ouykpimikd  KabBapd
atmroTeAéopaTa Tou TTpwTou TpINAvou 2004 eival pia uyeiwon €0.3 ekart. Kal n emidpacn oTa
KaBapd atroTeAéouaTa TOU OUVOAOU TNG GUYKPIVOUEVNG XPAONG eival pia peiwan €1.4 ekar.
H xpéwaon yia tov ‘Opido yia 10 TTpwTo Tpiunvo 2005 yia Ta uttdpxovia TTPOYPANUaTa
MeTOXWY gival €0.9 ekar.

Tov AekéuBpio Tou 2003, 1o ZupPBouAio AieBvwyv AoyioTikwy MpotiTtwy (IASB), dnuocicuoe
avaBewpnroeig oto AAI 39, “Xonuarooikovouika Epyaigia: Avayvwpion kai Emiuérpnon”. To
avaBewpnuéVo TTPOTUTTO £pappocBnke atmd Tnv 1 lavouapiou 2005 kar dieukpivifel 6poug
OXETIKA ME TNV ATTOAVAYVWPEICH XPNHUATOOIKOVOUIKWY OTOIXEIWV EVEPYNTIKOU, ETTINETPNON
dikaing aiag, ammouciwon, avTiIoTaBUIOTIKA AOYIOTIKA KOl EVOWNATWHEVA TTOPAYWYA € Un
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AtroteAéoparta A’ Tpipvou 2005 (AMXA)

ZNUEIWOEIG ETTI TWV CUVOTITIKWYV EVOTTOINHEVWYV OIKOVOMIKWYV KATOAOTACEWV (UN eAeyxBeioeg)

XPNHATOOIKOVOUIKEG oUUBGoelg. To avaBewpnuévo TTPOTUTTIO €iXE WG ATTOTEAECHO PEPIKA
EVOWHATWHEVA TTapdywya va pnv avayvwpifovral yia diaxwpiopd. Q¢ €k ToUTOU T
OUYKPITIKA OToIxEia TNG TrponyoUdevnG Trepidodou  avaupopwenkav. H emidpaon oTa
OUYKPITIKA atToTEAETUATA TOU TTPWTOU TpIdAvou 2004 cival acAuavtn JE JIa JEiwon oTnv
kKaBapr B£on kal Ta idia kKe@aAaia €0.4 ekar. H emidpaon ota amoTeAéouaTa TOU OUVOAOU
TNG OUYKPIVOPEVNG XProng eival pia peiwon €4.2 ekaTt. Kal pia peiwon otn kabapry 8éon Kai
Ta id1a KeQAAaia €4.7 ekar.

A6 Vv 1 lavouapiou 2004, o ‘Opihog GANAEE TNV TTPOKTIKY) TOU YIO QvATTPOCOPUOYN TNG
TIMAG TWV yNTTEdWYV KAl TWV KTIPIWV CUPPWVA PE TNV ETTITPETTOUEVN EVAAAAKTIKI) AOYIOTIKA
peTaxeipion Tou AAMN 16 “Evowpateg AKIVATOTIOIACEIC”, yIA TNV KATAYpaA®r Twy ynmédwy Kal
KTIpiwv oTo K6OTOG KTRoNG. Mpiv amd Tnv 1 lavouapiou 2004, n adia Twv ynmmédwv Kal Twv
KTIPIWV avatTpooapuoleTo atrd aveEApTnToug eKTINNTEG KABE TTéVTE £Tn. OI auéAoelg atTd Tnv
avaTTpocappoyn oTnv agia Twv ynmédwy Kal TWV KTIPIwY KATaXWwPEOUVTO w¢ TTioTwaon oTo
aTTOBEUATIKO aTTd avatmpooapuoyr ota idla ke@dAaia. O PEIWoEIG TToU avTIoTABuIav
TTPONYOUUEVEG QUEAOEIS TWV I8IWV TTAYiWY OTOIXEIWY KATAXWPOUVTO WG XPEwaon OTo
a1roBeaTIKO. OAEG 01 GAAEG PEIWOEIG EXPEWVOVTO OTNV KATAOTACN ATTOTEAEGUATWV XProng.
To atmoBeuaTikO TTAeOVaoua oTa idla Ke@AAala petagepdTav atm eubeiag oTa kEPdN €IS VEO
QUECWG HOAIG ETTPAYHATOTTOIEITO.

H aAAayr) 0’ auTtA TNV AOYIOTIKA TTPAKTIKA £YIVE yIO va TTapéXETal KAAUTEPN TTapoudiacn Twv
aTTOTEAECPATWY Tou OpiAOU WOTE va UTTAPXEI TTEPICCOTEPN CUVETTEIO UE AANEG ETQIPEIEG TOU
I0iou ] TTAPEPPEPOUG TOUEX, O TTEPICOOTEPES EK TWV OTTOIWY BEV avVaTTPOCAPHALoUV TNV agia
TwV Trayiwv oToixeiwv Toug. EIDIKOTEPA O OJOEIdEIC TTPOG €EUAC ETAIPIEG OUVTAOOOUV
OIKOVOMIKEG KaTaoTdoelg oUupwva pe TIG NoyioTikég Apxéc HIMA (US GAAP) o6tou n
QvaTTPOCapHOYr TwV TTayiwv oToIxeiwv dev emTpémetal. EmimTAéov, n alhayri autig Tng
TTPOKTIKAG OUVAdEl PE TNV GUVTAEN aTTd JEPOUG HOAG OIKOVOUIKWY KATAOTACEWV OUPNPWVA HE
T AJEPIKAVIKA TTPOTUTTA.

Ta OuyKpITIKA OToIXEia TOU TTPWTOU TPIPAvou Tou 2004 éxouv avapopewBei. H emidpaon oTa
ouypITIKA KaBapd atroTeAéoUATA TWV TPIMAVWY gival pia aténon €0.1 ekaT. Kal yia uyeiwaon
oTnv KaBapr) B€an kal Ta GUVOAIKA id1a KepdAaia €49.7 ekar.

2. ZuvaAAaypaTikég looTipieg

MNa v Coca-Cola Tpia ‘EwiAov, mioTeloupe OTI TO €Upw €ival TO TTO KATAGAANAO VOUIGUO
avagopag, OIOTI gival OTEVA CUVOEDEUEVO HE TA AEITOUPYIKA VOUIOWATO TWV XWPWV TTOU
atrapTi¢ouv Tov 6uIAo. H Coca-Cola Tpia ‘EWIAOV PETATPETTEI TIG KATOOTACEIG ATTOTEAECHATWV
TWV BUYATPIKWY ETAIPEIDY OE EUPW OTN PECT TIUA KOl TOV I00AOYIOUO 0TV TIUA KAEIGIUATOG
TNG CUVAAAQYMATIKAG I00TIYIOG YIa TV EKACTOTE TTEPIODO.

O1 kupIOTEPEG TINEG OUVOAAAAYUATOG TTOU XPNOIYOTTOINBnkav yia cuvaAAayég Kal yia Tn
METATPOTTI) TOUG O€ EUPW E€ival:

Méon niyn TiyA KAeiciparog

A' Tpipnvo A’ Tpiunvo 1 Amrpihiou 31 Aekepfpiou

2005 2004 2005 2004

AoAAdapio HMNA 1.30 1.25 1.29 1.36
>tepAiva AyyAiog 0.69 0.68 0.69 0.71
ZMAoTU MoAwviag 4.05 4.79 412 4.06
Ndipa Niynpiag 173.07 168.10 171.97 180.95
diopivi Ouyyapiag 244.84 257.15 247.28 245.89
EABeTIKO Ppdyko 1.55 1.57 1.55 1.54
Pwaoikd PouAi 36.47 35.40 36.03 37.81
Poupaviké Aéi 37,055 40,620 36,418 39,370

Page 16 of 20



Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)
ZNHEIWOEIG ETTI TWV CUVOTITIKWY EVOTTOINHEVWYV OIKOVOMIKWY KATAOTACEWV (N eAeyxBeioeg)
3. Mewypa@ikn AvaAuon
O Opidog éxel WG HPOVOOIKO AVTIKEIUEVO €pyaciwv TNV eP@IGAWon Kal Slavour un

aAkooAoUxwv TToTWV. O OpIAog dpaoTnpPIOTTIoIEITAI O 26 XWPEEG, KAl TA OIKOVOMIKA TOu
OaTTOTEAEGUATA avagEpovTal KaTé Toug aKOAOUBOUG TOWEIG:

AvaTTTuypéveg AuoTpia, EAAGDQ, ITaAia, Bopeia IpAavdia, Anuokpartia Tng IpAavdiag kai
qvopég: EABeTia.
AvatrTuooOpEVEG Kpoartia, Anuokpatia Tng Toexiag, Eotovia, Ouyyapia, Aetovia,
ayopég: NiBouavia, MNMoAwvia, ZAofakia kar ZAoBevia.
Avaduobpeveg Apuevia, Aeukopwaia, Boovia kai Epleyofivn, BouAyapia, ZepBia kai
ayopég: Maupopouvio, TIAM, MoAdaBia, Niynpia, Poupavia, Pwaoia kai
Oukpavia.
Oykog o€ KukAog
unit KIBwWTIA Epyaci®V EBITDA EBIT
€KAT. € eKarT. € eKarT. € eKarT.
AvaTrTuypéveg ayopég
A' Tpipnvo 2005 125.2 502.4 72.5 391
A' 1piunvo 2004 129.1 507.3 70.5 19.7
Xpnon 2004 563.5 2,245.9 332.8 106.1
AVATTTUOOOMEVEG ayOopEg
A’ Tpiunvo 2005 57.4 154.7 11.3 (5.8)
A’ 1piunvo 2004 54.0 136.6 7.8 (9.0)
Xphon 2004 268.3 732.6 102.7 27.7
Avaduopeveg ayopég
A' 1pipynvo 2005 128.4 268.3 37.5 10.0
A’ 1piunvo 2004 116.1 241.2 33.2 4.2
Xpnon 2004 580.9 1,269.0 244.6 120.7
20voAo Coca-Cola 3E
A' 1pipynvo 2005 311.0 925.4 121.3 43.3
A’ 1piunvo 2004 299.2 885.1 111.5 14.9
Xpnon 2004 1,412.7 4,247.5 680.1 254.5
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Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

ZNUEIWOEIG ETTi TWV CUVOTITIKWY EVOTTOINMEVWY OIKOVOMIKWV KATOOTACEWYV (UN eAeyxBeioeg)
4. AVaUOPPWOEIS ACWHATWY OKIVATOTTOINCEWV

Kard ta €tn 2004 kai 2005, n Coca-Cola Tpia ‘Ewidov avayvwpioe avaBaAAOUEVES
POPOAOYIKEG ATTAITACEIS VIO {NUIEG TTPONYOUNEVWY XPROEWYV TTOU eV €iXE avayvwpioel Katd
TNV egayopd NG Coca-Cola Beverages plc ammd tnv EAAnvikA ETaipeia Epglodwosws A.E.
Zupowva pe 10 AATL 12 “@dbpor eicodrhuarog”, 6tav ol avaBoAAOuEVESG POPOAOYIKEG
amraITiioelg Oev €xouv AoyioTikoTToINBei Katd Tnv e€ayopd Kal AOYIOTIKOTTOIOUVTAl €K TWV
UOTEPWY, KAl Ol avaBaANOUEVEG QOPOAOYIKEG OTTAITHOEIS KOl Ol ACWHATEG OKIVNTOTTOINCEIG
(utrepagia) TTpooapudlovTal PE AvANOYEG AOYIOTIKEG eyypa@ég OTa AEITOUPYIKG £60d0a Kal
TOug POPOUG OTNV KaTAoTaon amoTeAeauaTWY Xprnong. ETtol, éyive pia xpéwon €3.4 exar.
oTa Asitoupyikd £€o0da (2004: €4.7 ekat.), yla To TTPWTO TPiKnvo Tou 2005 Kal pia TTioTwon
yia avaBaAliouevoug @opoug €3.4 ekat. (2004: €4.7 ekar.) mTou TTEPINAUPAVETAI OTOUG
POPOUG OTNV KATACTACN ATTOTEAECUATWY XPAONG.

5. E&oda avadiopydvwong
Ta £€0da avadiopydvwong €1.7 €kaT. a@opolV ETTITAXUVONEVN ATTOCRECN O€ £PYO0TATIO Kal

€COTTAIONO TTOU  ATTOBEIKVUETAI OTI €XEl MEIWHEVN WEENIUN Cwh WG aTTOTEAEOUA TNG
oxedlagduevng avadiopydvwong otnv Anuokparia Tng IpAavdiag kai Tn Bopeio IpAavdia.

6. Xpnuarooikovouikd é§oda

A’ Tpipnvo 2005 A’ Tpiunvo 2004

€ eKar. € eKar.

XPeWOTIKOI TOKOI 13.5 15.3
KaBapd k€pdn cuVaAAQYUATIKAG JETATPOTIAG (1.9) (3.8)
Znuigg (k€PdN) dikaing agiag cupBaa. avtaA. emiT. 2.9 (0.2)
MoTwTtiKoi TOKOI (0.7) (2.6)
20VOAO XPNHATOOIKOVOUIKWYV £§63WV 13.8 8.7

7. ®opoloyia

O uTrokeigevog TEAIKOG POPOAOYIKOG CUVTEAECTAC YIa TOV OPIAO Ola@épel aTmd Tov eAANVIKO
ouvTeAeoTr Tou 32% (2004: 35%) WG CUVETTEIA OPICUEVWY TTAPAYOVTWY, O ONUAVTIKOTEPOG
aTTd TOUG OTTOIOUG €ival N PN EKTTTWON £660WV Kal TO YEYovOG OTI Ol POPOAOYIKOI CUVTEAEOTEG
OTIG XWpPEG OTTOU OPACTNPIOTTOIEITAI O OMPIAOG dIaPEPOUV CNUAVTIKA OTTd TOV EAANVIKO
UTTOXPEWTIKO QOPOAOYIKO ocuvTeAeaTr]. O1 @QOPOAOYIKOI OUVTEAECTEG OTIC XWPEG TTOU
opaoTnploTtrolgital o OPIAoG KupaivovTal atté 0% wg 37%.

H kaAutepn Suvath eKTiunon yia TOV QVAPEVOUEVO HECO OTOBUIKO €TACIO QOPOAOYIKO
OUuVTEAEOTH YiveTal 0€ KABE XWpa Kal eQapuoleTal ota KEPDON Kal ¢nUIEG TNG TTEPIODOU OTIG
QVTIOTOIXEG POPOAOYIKEG TTEPIOXEG.

O T1eNIKOG @OopoAoyIkOG ouvTeAeaT G yia Tov OpiAo TToikiAel o€ Tpiunviaia Pdon oav
QATTOTEAECHA TOU OUVOUAOHOU TWV POPOAOYNTEWYV KEPOWV KAl TV QPOPOAOYIKA EKTTECTEWV
€EO0WV O’ OAEC TIC TTEPIOXEC MOG KAl OOV OUVETTEID (POPOAOYIKWY QAVAUOPPUWOEWY KATA TN
O1dpKeIa TOU £€TOUG, XWPIG KAT avAaykn va agopouyv Tnv TpéXouoa TTepiodo.
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O T1eMIKOG @OopoAoyIKOG cuvTeAeoTNG, (eCaipoupévng TNG aTTOOREONG KOl TWV  AOITTWV
QVAUOPPWOEWY TWV ACWHATWY OKIVNTOTIOINCEWY) yia To oUvoAo Tou 2005, avauévetal va
gival mepiTou 27%. AUTOG O OUVTEAEOTAG UTTOAOYideTal TTPO TNG AOYICTIKOTTOINONG MN
TTPONYOUHEVWG AVAYVWPICOEVTWY CUCCWPEUPEVWV QOPOAOYIKWY WPEANUATWYV.

8. Képdn avd peToxn
Ta Baoika kEpdN avd petoxh uttoAoyiovTal diaipwvTag Ta KaBapd kEPdn TTou atrodidovral

OTOUG PETOXOUG PE TO OTABUIKO YECO apIBUG PETOXWVY TTOU BpiokovTal o€ KUKAOQOpIa KaTd
TNV €kaoToTe TrEPiodo (2005: 238,260,129 petoxég, 2004: 236,925,277 PETOXEG).

9. Evowpareg kal ACwHATeEG AKIVITOTTOINOEIG
Meda, KTipia, Aocwpareg
EYKATOOTAOEIG, OKIVNTOTTOINOEIG
€§O0TTAIONOG
€ eKar. € exar.
Ymohortro 1 lavouapiou 2005 2,061.1 1,683.5
MpooBrkeg 91.1 -
NoyiaTikoTroinan avaBaAAOUeEVwWY OTOIXEIWV evepynTIKOU
ato Tnv e€ayopd Tng CCB plc - (3.4)
ATTO TNV e€ayopd aTnv TpEXoUca xpron HePIdiwy
MElown®iag - 0.2
MNwAnoeig (6.7) -
AtrooBéoeig (73.7) -
2UVaAAQYUOTIKEG BIOPOPES 36.7 (0.9)
YtréAoiro 1 AtrpiAiou 2005 2108.5 1679.4
10. KaBapdg daveiopog
YtmréAoiro YTtroAoitro YTtroAoitro
1 AmrpiAiou 2005 2 Attpihiou 2004 31 AekepPpiou 2004
€ eKkar. € eKar. € eKar.
MakpoTTrpbéBeouog daveiouog 1,482.6 1,357.4 1,454.0
BpaxutrpdBeouog daveiouog 290.1 394.7 95.0
AoBéaipa (247.5) (37.3) (38.3)
KaBapdg daveiopog 1,525.2 1,714.8 1,510.7

Katd tn didpkela Tou TTpwtou TpiufAvou Tou 2005, ekddoaue €200 ekaT. ogdAoya aTa TTAaioIa
TOU VYeVIKOU Mag TTpoypdpuatog oupoAoywv €1.0 dic. Ta €éooda amd Tnv £€kdoon
XPNOIYOTTOIRBNKAV KUPiwg yia TnNv Xpnuatoddtnon Twv eEayopwy Tou PwaolkoU rapaywyou
XUPWV Multon kai Tou ZepBikou gpgiaAwTnpiou vepou Viasinka. Kai o1 0o auTég egayopég
oAokAnpwBnkav PeTA To TEAOG TOu TTPWTOU TpIuAvou Tou 2005 (BA. onu. 13).
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Coca-Cola EAAnvikn ETaipeia EpgiaAwoewg A.E.
AtroteAéoparta A’ Tpipvou 2005 (AMXA)

ZNHEIWOEIG ETTI TWV CUVOTITIKWYVY EVOTTOINHEVWYV OIKOVOMIKWY KATAOTACEWV (UN eAeyxBeioeg)

11.

Mepiouara

To A.Z. rpoTeive pépiopa €0.28 avd petoxr (ouvoho €66.7 €kart.) yia Tn XpAon 1ou éAnée
oTig 31 Aekepppiou 2004. To uépiopa Ba T1ebei TTpog éykpion otnv EtAoia TakTikn Mevikn
2uvéAeuon Trou Ba yivel oTig 17 louviou 2005.

12.

EvdexOpEVEG UTTOXPEWOEIG

Agv uttdpxouv onPavTikéEG aANayEéG o€ evdeXOUEVEG UTTOXPEWOEIS aTTd TIG 31 Agkeuppiou
2004 (61Twg TTEpIypdgovTal kal oTnv EtTAoia EkBeon Tou 2004).

13.

Q)

Y)

Mpéoareg e§ayopég
Vlasinka

21i¢ 14 Ampidiou 2005, oAokAnpwoaue Tnv ammd koivou pe Tnv TCCC e€ayopd Tou
2epPIKOU ep@laAwTnpiou peTaAAikou vepou, Viasinka. H e€ayopd trepihauBdaver pia
ypauul TapaywyAg otn Surdulica Tng voTIog ZepPiag kal TO ofjua PeTaAAIKOU vepoU
‘Rosa’. To guvoAIké Tignua yia tnv e€ayopd Arav €18.3 ekart. (eaipoupévwv Twv
OXETIKWV €£60wV), ammd Ta otoia 1o pePidio Tng Coca-Cola Tpia ‘Ewihov eival €9.2
€KQT.

Multon

>1ig 20 Atrpidiou 2005, oAokAnpwoape Tnv amd koivou pe Tnv TCCC egayopd NG
Multon, nyéndog eTaipiag Trapaywyns Xupwyv. H Multon €xel eykataoTdoelg
TapaywyAg otn Méoxa kai Tnv Ayia MNeTpoUTroAn Kai TTapdyel Kal dIabETel XUPoUG e
Ta ofjpata ‘Rich’, ‘Nico’ kai ‘Dobry’. To cuvoAIké Tipnua yia Tnv e€ayopd nrav AoA.
HMA 501.0 ekat. (€382.8 ekart.) €§aipoUpéVWV TWV £E00WV £¢ayopdg, atmo Ta oTroid
10 Mepidio TNG Coca-Cola Tpia ‘Ewihov ATav AoA. HIMA 250.5 ekar. (€191.4 ekar.)
€CAIPOUPEVWV TWV £E0BWV eEayopdg.

Bankia

271G 4 AttpiAiou 2005, avakoivwoape TNV TTPOBEcT Jag va EayopAdcoupe atrd Kolvou
pE TNV TCCC 10 BouAyapikd eugpiaAwThpio peTaAAIKoU vepou, Bankia. H e€ayopd re-
pIAauBavel eykaTaoTdoelg TTapaywyns Aiyo 6w atrd Tn ZO@Ia Kal To GAPA JETAAAIKOU
vepou ‘Bankia’. H egayopd eykpiBnke atmd TG apuddieg BouAyapikés apxég Kai
avapéveTal va oAoKANpwEOEi TTpIv To TEAOG Tou deUTEPOU TPIUVOU.
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