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Coca-Cola EAAnvikn Etaipeia EpgiaAwocewc A.E.
AP. M.A.E.13630/06/B/86/49

®paykokkAnoldg 9, Mapouot 15125

ZToIxeia kai TiA

niepiodou amé 1n
ZUpewva e v Andgaon 2/396/31.8.2006 Tou AtonTikou ZupBouAiou g Emutpormg Kepalaiayopag

Ta napakatw oTolxeia kat MANPoPopieq 0TOXEUOUV GE HIA YEVIKT) EVIHEPWON YIa TNV OLKOVOWIKI) KATAoTaoN Kat Ta aroteAéopata tou Opiou "Coca-Cola EAAnvikni ETaipeia Epglaracewg A.E.". ZuvioToUpEe EMOPEVIG OTOV
avayvawaoTn, e npoPei o€ oroloudnmoTe £idoug emevdUTIK erAoyn 1) GAAn cuvaliayn pe v Etaipeia, va avatpéget otnv SledBuvon SLadIKTUou Tng, 6rou avapTVTAL Ol EPIOSIKEG OIKOVOUIKES KATAOTATEIG TWV TIEPLO-

2007 £wg 29 louviou 2007

Bwv 2007 kat 2006 avTioTolxa, rou rpoBAEmnouy Ta Alebvi MpoTurna Xpnpatoolkovopikng MAnpogopnong kabmg Kat n ékBeon emokonmong Tou OpkwTtoU EAeykTh AoyloTr Orou auTr anatteitat.

AweuBuvon dladiktuou: www.coca-colahbe.com
Huepopnvia £ykptong aroé 1o AlOKNTIKO ZUHBOUALO TwV TEPLOBIKAV OIKOVOUIKOV KATAOTACEWY (amnd TIg omoieq avtAnBnkav Ta cuvorTiké otolxeia): 8 AuyouoTtou 2007
Opkwtog EAeykig Aoylotng: Baoihelog X. Moutng (A.M. SOEA: 10411)
EAeyktikn Etaipeia: PriceWaterhouseCoopers

‘ExBeon Emokérmong: Me cUpgpwvn YVoOUn

ZTOIXEIA IZOAOTIEMOY OMIAOZ ETAIPEIA ZTOIXEIA AOFAPIAZMOY ANOTEAEZMATON OMIAOE ETAIPEIA
(Moad oe exar. upm) 29/06/2007 31/12/2006 29/06/2007 | 31/12/2006 | (Mooa ot exar. eup) A’ EEdunvo 2007 A’ EEaunvo 2006 | A’ EEaunvo 2007 | A’ EEaunvo 2006
ENEPTHTIKO S0VOO KUKAOU £QYAOIY 3.0999 26427 338,8 3183
Mayta otolxeia evepynTikoU 4.558,3 44342 2.540,1 25429
AnoBépata 563,0 4193 42,5 37,1 MikTa KépSN 1.262,1 1.067,0 151,2 1414
Anattnoelg anoé neAdteq 881,0 674,2 157,9 109,56
Aouna oToixeia evepynTkou 664,8 555,6 1018 34,0 K&pdn mpo gpopwv, XPNHATOSOTIKAV, EMEVOUTIKOV
ZYNOAO ENEPTHTIKOY 6.667.1 6.0833 28423 27235 QNOTEAEOUATWV KAl ANOOBECEWY 504,8 428,1 62,7 50,6
MAGHTIKO Képdn po popwv, XpnHATOSOTIKOV Kat
MakporpdBeopeg UNOXPEDOEIS 1.989,3 1.934,2 4325 4712 EMEVOUTIKOV anoTEAECHATWV 330,8 2438 44,4 29,1
BpayurpdBeopeg TpanedikéG UMOXPEWOELS 266,2 306,9 79,7 0,2
NonéQ BpaxurpOBETHES UTIOXPEWTELS 1.541,6 1.118,1 2264 97.8 Képdn mpo popwv 2943 209,4 35,7 21,8
SUvoho UnoxpehoewV (a) 3.797.1 3.359.2 738,6 569.2 Meiov gopot _=66.0 =343 =130 82
METOXIKO KEQAAALO 121,0 121,0 121,0 121,0 Keépdn mep1630u peTa amé popous 2283 1754 227 _136
Aoina otolxeia kaBapriq BEong HETOXWV eTapeiag 2.655.7 2.509.3 1.982,7 2.033.3
SUvolo kabapng BEong HETOXWV eTalpeiag (B) 2.776,7 2.630,3 2.103,7 21543 )
Aaiwpara peloyneiag (y) 933 938 - - w
Suvoho KaBapng BEong (5)=(B)+(y) 2.870.0 27241 2.1037 21543 | Meroxoug Eraipeiag 21,7 1734 227 136
SYNOAO MAGHTIKOY (a)+(3) 6.667.1 6.0833 28423 27235 | Akaibpara peioyngiag 6,6 7 - -
ZTOIXEIA KATASTAZHE TAMEIAKON POON OMIAOZ ETAIPEIA Baoika képdn avé petoxr (Eup) 0,92 0,72 - -
(Moot o€ exar. sup) A’ EEaunvo 2007 | A’ EEaunvo 2006 [ A’ EEaunvo 2007 [A'EEaunvo 2006 | ATopeiwpéva képdn ava petoxn (Eupw) 0.91 0.72 - -
AeiToupyikég SpaoTnpIOTNTEG: ZTOIXEIA AOTAPIAZMOY ANOTEAEZMATON OMIAOZ ETAIPEIA
Aettoupyika anoteAéopara ) 3308 2438 444 291 (Moo oe exar. eupa) B’ Tpiunvo 2007 B’ Tpijinvo 2006 B Tpipnvo 2007 | B’ Tpipnvo 2006
AnocB;omq EVOOUaTLY umvn'ronovmuswv 169,9 161,8 16,6 16,6 SOVONO KUKAOU £0YAOIEV 18445 15751 1946 1786
ATOOBECEIG AOMUATWY AKIVTOTIONTEWV 1,0 1,6 - -
AVapoPPOOEIG ACWUATWY AKIVNTOMONOEWY 03 78 - - o
Mpoypapuata petox®v UnaAAAwy 2,8 18 17 12 Mucra képdn 752 6491 89,1 819
Aropeiwon nayiwv MEPLOUCIAK®Y OTOXEIWV - 1.3 - 3.7 A ) . )
504.8 428.1 627 50.6 K&pdn mpo gpoépwv, XPNUATOBOTIKAY, EMEVOUTIKOV
== == == QAMOTEAEOPATWY KAl ArooBECEWY 360,3 305,7 38,3 32,3
ZnuiEg/ (k€pdn) and MoAnon nayiwv 21 -15,6 -0,1 05 . . X
AUENoN 0Ta anoBépaTa ~1422 -90,7 54 15 Kepdn 1po popwy, XPNUATOSOTIKGY Kat
AUENON OTIG EUMOPIKES Kall AOITEG ATMAUTHOEIG —297,9 2212 -53,9 64,3 EMEVBUTIKOV AMOTEAEOHATIV 2706 2130 29,4 235
AUENON OTIG EUMOPIKES KAl AOITEG UMOXPEDTELS 310,8 199,1 46,7 31,9 ) )
6oL MANPWBEVTES -37.5 -30.1 -43 -100 Képdn mipo eopwv 2541 195,7 25,1 20,2
SGVOAO TAPEIAK®V POWV ATO AEITOUPYIKES Meiov popot =534 =216 =84 _=7.0
BpaaTnpIOTNTES 3401 457 72
Képdn mep16dou peTa amo ¢opoug 2007 1681 16.7 132
Enev3utikég 50a0TnpI6TnTEG:
MANPWHES YIa AYOPEG EVOMUATWV KAl ACWHATWV
nayiwv otoixeiwv -218,9 -183,5 -146 -13,2 Karavéyovrai og:
Elonpagelg ano ekmnoinon evohuatmv MeToxoug Etaipeiag 196,3 167,8 16,7 13,2
AKIVNTOTOMOEWY 44 27,0 - 0,5 Akaiwparta peloyniag 44 03 - -
KaBapég elompagelq anod / (MAnpwpeEg yia)
£MeVBUOEIQ 12 -0,1 - - Baoika & anopelwpéva képdn ava petoxn (Eupm) 0,81 0,70 - -
KaBapég MAnpwHEG yia eEayopeg BUYATPIKOV Kat KOVOTPAgLhV -128 —66,6 = B
Z0VOAO TAHEIOKAV PORV aTTO EMEVBUTIKEG ZTOIXEIA KATASTAZHE METABOAQN OMIAOZ ETAIPEIA
dpaoTnpioTnTeg =261 2232 =146 27 KAGAPHS OESHS MEPIOAOY A EE@unvo 2007 AEEGuNv02006 | A'EEGunvo2007 | A EEdunvo 2006
(Moot oe exar. eupm)
XpnuarodoTikEg 3paoTnpIGTNTEG: S0volo kaBapiig BEoNG EvapEng Meplodou 2.7241 24479 2.154,3 2.102,2
KaBapr) (us@cn) / uugncn 010 davelopd -54.8 1152 38,5 64,8 Képdn neptéodou peta amnd gpopoug 2283 175,1 22,7 13,6
AroriAnpwin kegahaiou Unoxp/oewy AavepnBévTa pepiopata 84,1 762 775 —722
XPNUAT/KGV oBdoewy -80 6.7 -0.1 -0.1 KaBapo £1063Nua KaTaxwpniévo ar' eudsiag
Kasup;q n)\npmu{:q TOKWV -39,4 -34,8 -8.8 =77 oV kaBapr BEon -07 24,4 14 1,0
ngupaq n)\npw;{sq psplcua@v ) 2.6 -73.8 02 722 MeTaBONEG OTIG (BlEG HETOXEG 04 02 _ _
Zjvoho TapFluKmv POWV amd XPNHATOBOTIKEG NOINEQ PETABOAES 28 53 28 18
BpaoTnpioTnTes 1048 =01 28 =152 Z0voho kaBaprig B£ong ARENG EPIGBOU 28700 25275 21037 20464
Aléfgg Qoﬁﬁza;:}ﬁgggm;ﬁgmm 92 463 60.9 207 4. Aev umapxouv onuavTikéG aANaYEQ OTIG EVOEXOHEVEG UNOXPEWOELG amd Tnv 31 AekepBpiou 2006 (6nwg AUTEQ MepLypagpovTal
Tapelaka dlabeoipa kat looduvapa Evapgng oto ETnG‘LO 68’\“9 an XPoews ?OOG,) . . . . . . - .
TepIoBoU 3055 182.4 174 212 5. H untpukn eTatpeia £xet eAeyxBel anod Tiq popoAOYIKEG APXES MEXPL KaL TN Xprion 2002, eva n etaipeia TEAEPE= A.E., n oroia
Enidpaon ouvaAAayuaTikev Slapopiv 03 32 _ _ aroppo@idnke o xprion 2006, £xet eAeyxBei pExpL ™ xprion 2003.
Tapsiaka S1a8EcIua Kal 10030vapa 6. O apiBpoOG anacoAOUKEVOU POCWITIKOU Yia TNV Tpéxouaa Nepiodo nrav 44,486 atopa yia Tov Opho kat 2,432 yia Ty Etapeia.
AAENG MEpISBOU 3144 2055 78.0 05 7. TvwoTomoloeiq CUVIESEUEVWV PEPGV:
MNooa oe exar. Eupa
n oTOIYEIa KAl TTA ‘Opihog  Eraipeia
1. STIG EVOMOINUEVES OKOVOUIKEG KATAOTAGELG EPIAALBAVOVTAL Ol AMAES 1 OL EVOTIOINUEVEG OLKOVOUIKEG KATAOTATEIS Q) MNwAfoeig ayaBiov kat umpeoidov 147 175
TV KATWAL BUYATPIKGV: BB) Ayopég ayaBmv Kal Urnpestav 881,8 67,2
Y) Anattioelg 96,5 14,5
Etalpeia Edpa Mogootd| MéBodog evoroinong %) Ynoxpaqutq . X . . ’ 2015 5019
COCA-COLA EAAHNIKH ETAIPEIA EMOIAAQSEQS AE. Mapouot Mo Ol ) BuvahhayEq kol aOIBEG BleuBVIIKY OTEREXDY Kol LERGY TG Biolkrons 64 >3
. " .
EQ:}ZI’;I'QZ BEE x‘;‘;\g‘u,{::] 1880;: gi‘\t;q 8. >1ig 31 Matou 2007, n Etaipeia anéktnae 1o 100% g etaipeiag Eurmatik S.r.l. («Eurmatik») pua torikn povada pnxavnudtwv
COCA-COL A QOﬁLERS (ULSTER) LTD Lisburn B. lohavBiag 100% oMk auTépatg nwAnong omv Itahia. H Eurmatik éxel pia pakpd napadoon otov KAAS0 HnXavnuaTwy autopamg naAnong oty
DUNLOGANLTD Lisburn B' Iohavdiog 100% Ok ITaAia kal eni Tou napdvTog dpactnploroleital oe GAOUG TOUG KAASOUG TNG OUYKEKPILEVNG ayOopdq Onwg oTa unxavipata au-
CLARINAHOLDING S.ar.| /\ouEsﬁBoupvo 100% Ohuci TOUATNG TMWANONG ZEOTMV KAl KPUWV POPNHATWY, VEPOU Kal TIPOXELPWV YEUUAT®Y. To GUVOALKS TiNnpa TG cuvaAAayng avii-
SOFTINVEST HOLDIN.GS.LTD Aeurwoia, Kinpog 100% Ok Be oe €15.8 ekar. (mephappavopévav Twv daveinv kat e&aipoupévev Twv eE63wV TG andkong). Emi Tou napovrog, n aro-
SOFTBEV INVESTMENTS LTD /\sukwumv Korpog 100% Ok KTnon katéAn&e otnv avayvaplon unepagiag uPoug €13.3 ekaT. Kal AOLMMV ACWUATWY MEPIOUCIAKMY OTOLXEIwV Uoug €2.1
BALKANINVEST HOLDINGS LTD A suKmo[a' Kinpog 100% Ohki ekat. QoT600, Ol EUAOYEG AEIEQ TWV MEPLOUCIAKMY OTOLXEIWV MOU AMOKTABNKAV KAt TV UMOXPEMOEWY MTOU avaAngenkav eivat
3E (CYPRUS) LTD AUKO! u[a' Kinpog 100% Ohki TIPOOWPLVES Kal evBEXETAl va AAAGEOUV KATA TNV OPLOTIKOTIONON TWV EPYACLAV AMOTIUNONG.
SOFTBUL INVESTMENTS Ltd /\sumo{av Kanpog 100% Ohky 9. 2118 5 louhiou 2007, n Etaipeia ouppa@vnoe otnv anoktnon nocootou 100% tng Aquavision, eTaipeiag n omoia SlabETel Kat-
MMPOYINBEST AE. Mupéuct 50% Avaloyik voUpYLO0 IBLOKTNTO EpYOOTACIO Mapaywyng otn Pwoia. To GUVOAIkd Tipnpa Tng cuvaAAayng ekTiudtal 6Tt 6a avéABel oe

N

AexepBpiou 2006.

3. Aev upiotavtal epnpdyparta Bapn emi Twv nayiwv ototxeiwv g Etaipeiag kat Tou Opilou.

OMPOEAPOZ TOY A.Z.

FEQPFIOZ A. AAYIA
AP.AIAB. C 034870/95

O AIEYOYNQON ZYMBOYAOZ

AQPOZ . KONZTANTINOY
AAT. P 519139

. OL AOYIOTIKEG TIPAKTIKEG TTOU XPNOLUOTIONBNKAVY Yia Tn GUVTAEN TWV OIKOVOHIKGV KataoTtaoewv Tou A’ e&aunvou 2007 eivat
OUHPWVEG e AUTEG TTOU XPNOLUOTONBNKaV Yia Tn oUVTAEN TwV ETHOLWV OIKOVOUIK®Y KATAoTACEWVY NG Xpnong rnou €Ange 31

€191,5 ekar., mepthapBavopévou Tou XpEoug TG eTalpeiag, arld e&aipoupévav Twv e§6dwv anoktnong. To TEAkd Moodv
UTIOKELTAL OE TIPOCAPHOYES EEAPTOHEVES AMNO TO OGOV GTO OMoio Ba SlapopPwBel TEAKA TO KEPAAALO Kivnong Tng ETAEIAG.
H ouvalAayn unokettal oe £yKpLon and TG apHOBIEG PUBHIOTIKEG APXES.
Ma neploodTepeg MANpopopieg, mapaxkaloupe avatpeEte oty Etriola ExBeon Tou 2006 KAB®G KAl 0TI GUVOMTIKEG OIKOVOUIKES
KATAOTAOEIG TNG KPLVOUEVNG MEPLOdOU 0Tn SleuBuvon dladiktuou Tng Etaipeiag, www.coca-colahbe.com.

O AIEYOYNTHZ

XPHMATOOIKONOMIKHZ MAHPO®OPHZHZ

RICHARD BRASHER
AP.AIAB. 206333547

0 AIEYOYNTHZ XPHMATOOIKONOMIKHZ
MAHPO®OPHSHE AIEONQN MPOTYMNON
EYAITEAOZ ZT. KONTOFIQPTHZ
AAT X 565769




Ceca-Cola Tpia Eyniov

AuaTpia, Apuevia, Bopeia IpAavdia, Boovia Epleyoivn, BouAyapia, EAAGSa, EABeTia, EcBovia, IpAavdia, ITaAia, Kpoaria,
Kutrpog, Aetovia, Acukopwaia, AiBouavia, MaupoBouvio, MoAdaBia, Niynpia, Ouyyapia, Oukpavia, MoAwvia, Mpwnv
MNouykooAaBikr) Anpokparia Tng Makedoviag, Poupavia, Pwoia, ZAofakia, ZAofevia, ZepBia, Toexia

AtroteAéopara A’ egaprivou 2007 (ANXIT)

AvodIKR avabswpnon oTOXWYV yia TO £TOG

KYPIOTEPA ZTOIXEIA EEAMHNOY

“Oykog TwAAcewv 970 ekaT. KIBwTIA, avénon 16% évavti Tou 2006,

o 2T100¢epn) BeATiwon Twv Asitoupyikwyv kKepdwv (EBIT), Owoug €331 ekar., augnuéva katd
19% €vavTi Tou 2006, o€ ouykpioiun Baon,

o KaoBapd képdn €222 ekar., auénuéva katd 16% évavti Tou 2006, o€ cuykpioiun Bdon,

e  Képdn ava petoxn €0.92, augnuéva kata 15% évavti Tou 2006, o€ guykpioiun Baon.

KYPIOTEPA ZTOIXEIA AEYTEPOY TPIMHNOY
e Oykog TwAnoewy 568 ekat. KIPwTIa, augnon 14% Evavti Tou 2006,

e 2nuavTikn BeATiwon Twv Asitoupyikwy kepdwv (EBIT), Uwoug €271 ekar., augnuéva kartd
21% évavti Tou 2006, o€ ouykpioiun Baon,

e KabBapd képdn €196 ekart., augnuéva kata 14% évavti Tou 2006, € guykpioiun Baon,
e  Képdn ava petoxn €0.81, augnuéva kata 14% évavti Tou 2006, o€ Guykpioiun Baon.

2nueiwan: O1 ouykpioluol oikovouikoi OgikTeg Oev auuTtepiAauBavouy 1o 2007 Tnv avayvwpion @opoAoyikwy (nuIwv
mpo eéayopwv Kai Ta amoreAéouara tn¢ Eurmatik mou ammoktiénke eviog ¢ xpnosws kai ro 2006 tnv avayvwpion
@opoAoyikwv {nuiwv TPo e€ayopwyv, TIC ONUavTiKES darraves avadidpBpwaons kai 1a un emavaiauBavousva
KovoUAIa.

O kog Awpog KwvoTtavTivou, AleuBuvwy ZupBoulog Tng Coca-Cola Tpia ‘EwiAov, dRAwWOoE:

«AVaKOIVWVOUUE yia GAAn uia @opd EQIpETIKG ammoTeAéouara ToINAVOU LE onUavTiKn avénon
TOU OyKOU TTWARCEWV Kai TwV TTEPIBwpiwvV KEPOOUS, TTapd 10 auénuévo KOGTOS TwV TTPWTWV
UAWv Kai TIC €mevouoels uag orig mwAnoerg. Xapn ornv duvauiky avamruén  twv
0paaTNPIOTATWY AS KATA TO TTPWTO £EQUNVO TOU £TOUGS, aIolo00E0UUE yia TNV TTOPEIQ ag UEXPI
10 TEAOC TOU XPOVOU Kai avaBewpouue avodIKd TOUS ETHCIOUSC OTOXOUC LIAC.

To deUTEPO TPIUNVO XAPAKTNPIOTNKE amo BeATiwuéva Kai diatnpnoiua mepibwpia KEPOOUS aTIC
QVETTTUYMEVEC ayopéc, ouvexi{ouevn 1I0xuph kepdogopia otnv BouAyapia kai tn Pouuavia uerd
TNV €icodo toug arnv Eupwmaiknn Evwon kabwg emiong kai amd emevOUCEIC O ETTITTAEOV
mapaywyikn duvauikoTnTa orn Pwaia, mou Ba uac emrpéwouv va e6paICOUUE TTEPAITEQW TNV
nyetikn pag 6éon o€ aqutnv TV TaxuTaTa avartTuooouEVn ayopa»

9 AuyouoTou 2007



Coca-Cola EAAnvikA Etaipeia EppraAwoewg A.E.
AtroteAéopara A E¢aprpvou 2007 (AMXIM)

H Eraipeia Coca-Cola EAAnvikn Eraipeia Eugialwosws A.E. («Coca-Cola Tpia EwiAov»
i o «<OuIAog» N «n Eraipgia») gival évag amo 1ous ueyadAUTEPOUS ENPIGAWTES TTPOIOVTWV
1n¢ eraipeiag The Coca-Cola Company («TCCC») orov k6ouo, dpaornpiormroisital o€ 28
Xwpes kai e§umrnperei mepioooTepous amo 540 ekar. avBpwrroug. O1 peroxés tng Coca-
Cola Tpia ‘Ewidov civar eionyuévesc oro Xpnuariorripio Aénvwv (XA:EEEK), pe
mapdAAnAn sicaywyn ora xpnuarioripia tou Aovdivou (LSE:CCB) kai tn¢ Auortpaliag
(ASX:CHB). TitAol Auepikavikwv Amo@stnpiwv 1ng Coca-Cola Tpia EwiAov eival smiong
sianyuévor oro Xpnuariaripio ¢ Néag Yopkng (NYSE:CCH).

Ta OIKOVOUIKA OTOIXEIO TNG TTAPOUCHg AVAKOIVWONG TTapoucidfovTal oUl@wva LE TA
Aigbv Mpoétumra Xpnuatooikovopikng TMAnpoeoépnong (AMXM). H Coca-Cola Tpia
‘EgiAov ouvTdooE€l ETTIONG OIKOVOUIKESG KATAOTAOEIS OCULPWVA LIE TIG YEVIKA OTTOOEKTEG
MoyioTikég apxég Twv HIMA (US GAAP), ol otroieg TrapoucidfovTtal oTnV ICTOo€EAIda pag :
www.coca-colahbc.com

MpoéokAnon Aiktuakig TnAedidokeyng

H Coca-Cola Tpia Ewidov Ba 0Oie€ayel OIKTUOKA TNAEOIGOKEWN WE OIKOVOMIKOUG QVOAUTEG
TTPOKEINEVOU va oulntnBolv Ta OIKOVOUIKA atroTeAéopaTa Tou B’ TpiuAvou Tou 2007 oTig 9
AuyouaTou 2007, kal wpa ABrvag 16:00" (wpa Aovdivou 14:00° kai wpa Néag Yépkng 09:00°).
O1 evdiagepouevol PTmopolv va €xouv TIPOoRacn oTnv atr'eubeiag avauetddoon Tng
ouvavinong péow O1adikTuou, atrd Tnv IoToogAida Tng Coca-Cola Tpia ‘Ewihov (www.coca-
colahbc.com).

NAHPO®OPIEZ:

Coca-Cola Tpia ‘EyiAov:

MeAiva AvdpoutootroUAou TnA.: +30 210 618 3229
Investor Relations Director email: melina.androutsopoulou@cchbc.com
Mwpyog TouAavtag TnA.: +30 210 618 3255
Investor Relations Manager email: george.toulantas@cchbc.com
Anna Konoplianikova TnA.: +30 210 618 3124
Investor Relations Analyst email: anna.konoplianikova@cchbc.com

Exmpéowtrog TOTTOU Eupwrrng:

Financial Dynamics London TnA.: +44 20 7269 7206
Greg Quine email: greg.quine@fd.com
Exmpéowtrog T10mTMOU HVWMEVWY TnA.: +1212 8505600
MoAiteiwv Apepikig: FD US email: jim.olecki@fd.com
Jim Olecki

2el. 2 amd 26



Coca-Cola EAAnvikA Etaipeia EppraAwoewg A.E.
AtroteAéopara A E¢aprpvou 2007 (AMXIM)

Emokotnon

To A’ egtdunvo Tou 2007, n Coca-Cola Tpia 'Ewidov Trapouciace onuavtikhp augnon
Aeimoupyikwv kepdwv (EBIT) kai kepdwv avd petoxn (EPS), kupiwg Adyw Tng 10XUpng
OPYQVIKAG auénong Tou OYKOU TTWANCEWY, TWV OTTOTEAECHUATIKWY TTPWTOROUAILV auénong Twv
€000WYV, KAl TOU OuvexoUg €Aeyxo TOU KOOTOUG Agitoupyiag. Ol OUYKEKPIPMEVOI TTAPAYOVTEG
OUVETEAECQV OTNV €TTITEUEN UWNAOGTEPWYV TTEPIBWPIWY AEITOUPYIKOU KEPDOUG OE OXEON ME TNV
avTioToIXn TTEPIOdO TOU TTPONYOUUEVOU £TOUG.

O oykog TwAoewv aughBnke katd 16% 1o A’ e€aunvo Tou 2007, | katd 13% Trepitrou, €Av
dev ouvuttohoyioBei n ocupBoAn Tng Fonti del Vulture Tnv oTroia dev gixaue akoun e¢ayopdoel
10 A’ €€dunvo Tou 2006. AU¢non Tou OyKou TTWANCEWVY €TTETEUXON PAAIOTa 0€ OAOUG TOUG
TouEig dpaoTnpidTNTag. Ta avBpakoUxa avayuKkTIKA CUVOAIKA KaTéypayav augnon 9%, evw
OTa PN avBpakoUxa OVOAWUKTIKA €TTETEUXON uywnAodg diwnAgIog puBuog avattugng. ZTIig
ONMUAVTIKEG QUTEG QUENOEIG TOU OYKOU TTWAACEWV OUVETEAECOV N OUVAMIKN €KTEAEON TNG
EUTTOPIKAG MAG TTOMNITIKAG, Ol KOIVOTOMIEG OTa TIPOIGVTA, Ol TTPWTOPROUAIEG EUTTOPIKAG
TTpowBlnong, KaBWG Kal TO YEYOVOG OTI O€ OPIOUEVES ATTO TIG AYOPES UAG Ol KAIPIKEG OUVONKEG
ATav 181AITEPA EUVOIKEG.

H emTuxng mmapouciaon tng Coca-Cola Zero o€ oKTw Ao TIG AYOPEG PAG, OTO TTAQICIO TNG
OTPATNYIKAG MOG yIa TNV TTpowbnon Tpiwv €10WV avayukTikwy TutTTou Cola, otpife tTnv
augnon Tou Oykou TTwARoswy Katd 10% trou onpeiwoe 10 ofua 1ng Coca-Cola ouvoAikd 1o A’
e€aunvo Tou 2007. Ta KAIVOTOUO TTPOYPAUUATA TTPOBOANG, 01 EKTETANEVES TTPOTPOPESG DOKIUAG
TTPOIOVTOG, KaBWG Kal oI TTPWTOROUAIEG oTa onueia AlavikAg TTWANONG, TIPOKAAECAV TO £VTOVO
EVOIAQEPOV TWV KATAVOAWTWY, YEYOVOG TTOU ETTEQPEPE AVODO TOU OYKOU TTWANOCEWV TNG
Coca-Cola Zero, uwnAdétepn atmd TG TPOOdOKieg HaG. AuTO €ixe wg OTTOTEAECUA va
QTTOKOMiIoOUUE TTPOCBETO PEPIdIO ayopds, Kal OTNV KATNYOPIO TWV OVOWUKTIKWY HE XAMNAEG
Bepideg, aAAd Kal aTo OUVOAO TwV AvBPAKOUXWV aVAWUKTIKWV.

EmmAéov, yéca ato kahokaipl Tou 2007, TTapoudidoaue véa TTPOIOVTA, Ta OTTOI0 OTNPICAE HE
TOAU evdla@épouaes dlIaPNUIOTIKEG ekoTpaTeieg. EfakoAouBolue va €TTEKTEIVOUOOTE OF
OUVOQEIG KATNYopiEG TTOTWV evépyelag Kal euegiag. Kartd tn didpkeia Tou B’ Tpiurvou, n Multon
TTapouadiace 1o TPoidv Rich Fruit Mix otn Pwaia, éva TToupé @pouTwy TTOU TTPOCQEPETAI WG
EVOANGKTIKO TTPOXEIPO YEUPO, O€ OKTW OIOPOPETIKEG yeuoels. To Trpoidv Rich Fruit Mix
OlaTiBeTal o€ TTPAKTIKO £TTAVAKAEIONEVO oakouAdkl 200 ml. Ztnv IpAavdia TTapoucidcape dUo
VEEG YEUOEIG XUMWYV EUTTAOUTIONEVWY PE BITapiveg uttd To ofjua Tng Fruice Vital: Tov xupo
Fruice Vital TMNoptokdAl pe Quéya-3 kai Tov Yupo Fruice Vital pe Mpofiotikd. AAAa véa
KalvoTOua TTpoidvTa TTou Aavodpape eviog Tou B tpiufvou gival d0o véeg yeuoeig Tng Cappy
Ice Fruit otnv Ouyyapia, dUo €TTOXIOKEG yeUoelS TNG Amita otnv EAAGSa, KaBwg Kal VEES
yeuaoeig Tng Romerquelle Emotion.

Metd Tnv emTuyxia TTOU OnNUEiWOE TO AETTO KAl KOPWO OAOUMIVEVIO KOUTI O€ KATTOIEG
EUPWTTAIKEG XWPES, TTPOWOACAUE QUTAV TNV KOPWN Kal TTPAKTIKA cuoKeuaaoia kal otnv ItaAia.
AAEG KaIVOTOPEG CUOKEUAOieG TTOU €10NXBnoav oTnv ayopd €ival n €mMOTPEPOUEVN YUGAIVN
@IGAn 250 ml yia 10 nui-avBpakouxo vepd Naturaqua otnv Ouyyapia Kal oI TTOAUXPWHEG
ouokevaoieg PET Twv 330 ml yia 10 gu@ioAwpévo vepd Aupa Bloom otnv EAAGDQ, €1BIKd
oxedlaopéveg yia Tmaidid. EmiTAéov, ouvexiCoupe Tn dielpuvan NG Xprong eAa@puTEPWV
YUGAIVWV QIGAWY YIa Ta avBpakoUxa avayuKTIKA OTIG ayopéG OTTOU OpacTNPIOTTOIOUNAOTE.

Katda tn didpkeia Tou B’ tpiufvou, n ETaipgia cupgpuwvnoe atnv §ayopd o€ moocooto 100% Tng
Aquavision, n otroia dl08éTel Kalvoupylo IBI0KTNTO €pyooTdoio oTtn Pwaoia, pe Té00epIg
YPOAMMEG TTapAywyYAGS, KABWG Kal aTTOBNKEUTIKEG EYKATAOTACEIS KOl XWPOUG ypageiwv. H
OUYKEKPIPEVN eEayopd TTPOCPEPEl TIPOCOETN TTAPAYWYIKI OUVAMIKOTNTA, TTOU ETTITPETTEI OTNV
Coca-Cola Tpia ‘Ewidov va emTayxuvel Ta ox€dia avamTtugng mg otn Pwaia. Zuyxpovwg
EMTPETTEI TV €E0IKOVOUNON ONUAVTIKOU PEPOUG TOU KOOTOUG AEITOUpyiag, BEATIOTOTTOILVTAG
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TIG €yKATAOTAOEIS POG Kal Aeiroupyieg dlaxeipiong atmmoBeudtwy (logistics).  Akoun o
OnNUavTIKO €ival TO YEYOVvOG OTI 01 eV AOyw €yKATAOTACEIG TTAPAYWYNAS £Xouv Tn duvatoéTnTa va
TTapdyouv TTAAPN OEIPA PN AAKOOAOUXWY OVOWUKTIKWY YOG Kal, KATA CUVETTEIA, VA EVIOXUOOUV
TN JOKPOTTPOBECUN OTPATNYIKA YIa TTEpAITEPW €0paiwan TNG NYETIKAG pag B€ong o€ auTthyv TNV
TaxuTtata eEeAiIcodpEVn ayopd.
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Aeitoupyikil Emiokomrnon ava Topéa ApaoTnpioTnTag

Oykog TTwANnoewv
(o€ ekar. KIBwTIa)
%

A Egaunvo 2007 2007 2006 MeTaBoAn

Avetrtuypéveg Ayopég 3324 2915 +14%
AvaTrTucoopeveg Ayopég 184.4 159.4 +16%
Avadudpeveg Ayopég 453.2 384.5 +18%
Coca-Cola Tpia ‘EyiAov 970.0 835.4 +16%

2uykpiolga Aeitoupyikd KEpON*

Anpoaoigudpueva AsiToupyikd k€PN

(o€ exar. €) (o€ ekar. €)
% %
A E§aunvo 2007 2007 2006 MeTaBoAR 2007 2006 MeTaBoAn
Avetrtuypéveg Ayopég 151.5 151.8 - 151.2 133.2 +14%
AvaTtrtuoooueveg Ayopég 47.9 26.0 +84% 47.9 20.6 >100%
Avadudpueveg Ayopég 131.7 100.4 +31% 131.7 90.0 +46%
Coca-Cola Tpia EyiAov 331.1 278.2 +19% 330.8 243.8 +36%

Oykog TTwANoEwyv
(o€ ekart. KIBWTIO)
%

B’ Tpipnvo 2007 2006 MeTaBoAn

AvetrTuypéveg Ayopég 188.2 166.4 +13%
AvaTtrtuocooueveg Ayopég 110.3 96.7 +14%
Avaduodpeveg Ayopég 269.2 232.8 +16%
Coca-Cola Tpia ‘EgiAov 567.7 495.9 +14%

2uyKpiolpa Asitoupyikd KEpON*

Anpoaoieudpueva AsiToupyikd kEpPON

(o€ ekar. €) (o€ ekar. €)
% %
B’ Tpipnvo 2007 2006 MeTaBoAR 2007 2006 MeTaBoAn
AvetrTuypéveg Ayopég 112.1 106.5 +5% 111.8 107.4 +4%
Avatrruoodueveg Ayopég 45.1 32.3 +40% 45.1 295 +53%
Avaduodpeveg Ayopég 113.7 85.3 +33% 113.7 76.1 +49%
Coca-Cola Tpia EyiAov 270.9 224.1 +21% 270.6 213.0 +27%

2nueiwan: O1 guykpioluol oIkovouikoi O€ikTeg Oev auuttepiAauBavouv 1o 2007 tnv avayvwpion @opoAoyikwy (nuIwv
mpo eéayopwv Kai Ta amoreAéouara tn¢ Eurmatik mou ammoktiénke eviog ¢ xpnoswg kai ro 2006 tnv avayvwpion
popoAoyikwv {nuiwv TPo e€ayopwv, TIC OnuavrikéS Oarraves avadidpBpwaons kai 1a un emavaiaupBavousva

KovoUAia.
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AVETTTUYEVES AYOPEC

Oykoc MNwAnoewv

O oykog TTwARoewv o¢ KIPwTiIa aviABe oe 332 ekar. 10 A’ eEdunvo Tou 2007,
TTapoucidfovtag augnon 14% oe oUykpIon PE TO TTponyoUpevo €106, Kal o€ 188 exkar. yia
TO Tpiunvo, Trapouadialovriag augnon 13% €vavr Tou TTponyoupévou €toug. Edv dev
ouvuttoAoyiooupe TNV cuveliopopd TnG Fonti del Vulture, Tnv otroia dev gixaue oTnv Katoxn
Mag To A’ €€AUNVOo TOU TTEPACHEVOU £TOUG, O OYKOG TTWANCEwY augnonke katd 5% 10 A’
ggaunvo kai katd 3% T10 B’ 1pipnvo. To Aavodpiopa 1ng Coca-Cola Zero oe IpAavdia,
EANGSa kai EABeTia péoa oto A’ Tpiunvo, kai og AuoTpia kail Itadia péoa oto B’ tpiunvo
QATTETEAECE TOV KUPIO POXAO ETTITEUENG TOU dIYn@Iou puBuol avdaTTuéng TTou onUEIWONKE
OTNV KATAYOPIa TWV QVAWUKTIKWY XapnAwv Beppidwv. Ztnv EAAGdA, 0 dyKog TTWANCEWY
TTapoucsiace péan yovowneia avgénon kartd 1o B’ Tpiunvo, n otroia ogeiAeTal oTnv SUVAUIKN
EKTEAEON TNG EUTTOPIKNAG MOG TTOMITIKAG, Tnv Trapouciacon Tng Coca-Cola Zero kal Tig
EUVOIKEG KAIPIKEG OUVONKeEG. 2TNV ITaAia cuveyiCoupe va evioXUOUME TIG TIPWTOROUAIEG Hag
o€ OX€0On PeE T TENIKA Onpeia TTWANONG WOTE va E€TTAVATOTTOBETACOUUE TA E€UTTOPIKA
ofuata eu@loAwpévou vepou Tng Fonti del Vulture. Xuyxpoévwg otnv ITahik ayopd
Aavadpape v Coca-Cola Zero kai evioxUoape Tnv duvatdtnTa AUECNGS KATAVAAWGCNG TwV
TTPOIOVTWYV PAG €1I0GYOVTAG TO AETITOTEPO KAl KOPWOTEPO aAOUMIVEVIO KouTi. H AuoTpia kai n
EABeTia kaTéypawav BEATIWHPEVOUG OYKOUG TTWANCEWY KATA Tn dIAPKEIa Kal Twv OUO UTTO
etétaan mePIGdwV.

Aeiroupyiké képdn (EBIT)

O1 avemrtuypéveg ayopég auveloépepav €151 ekar. oTa CUYKPIOIUA AEITOUPYIKA KEPDN TTPO
@POpwv Kal TOKwv Tou Opidou yia 10 A’ €€dunvo Tou 2007, ota idla eTTireda pe TO
TTponyouuevo €10G Kal €112 ekar. yia To Tpiunvo, aldgnon 5% €vavTi ToOu TTPONyouuévou
£€1oug. O uwnAGG OyKOG TTWANCEWY Kal N €UVOIKR TIHOAOYIAKN TTONITIKA avTioTaBuicdnkav
atré 10 UYNASTEPO KOOTOG TWV TTPWTWY UAWV Kal atrd TIG ETTEVOUOEIG OTIG TTWANOEIG KOl
TWV TTPWTOBOUAILIV POG OE OXEON ME Ta TEAIKA onueia TTwAnong, Tou ToTelouue OTI Ba
EM@PEPOUV OTO PEANOV PaKpoxXpovia auénon Tou OyKou TTWARCEWY Kal Twv Kepdwv. Katd
10 A’ €€aunvo n kepdogopia atnv EAAGSa TTapépeive aTa idia eTTiTTeda, TTaPA Ta UYPNAOTEPA
KOOTN TwWV TTPWTWV UAWYV, EVW Ol TTPOYPAUMOTIONEVEG €TTEVOUCEIS O TTWAACEIS OTnV
EABeTia 0driynocav o€ apvnTikr TTopeia ota KEPON.

AvVATITUOOOUEVES AYOPES

Oykoc¢ MNwAncswv

O 6ykog TwAnocewv o€ KIBwTIa aviAABe og 184 ekat. povadeg yia 1o A’ e€aunvo Tou 2007,
Tapoucidloviag avénon 16% oe ouykpion PE TO TTponyoUpevo €To¢ Kal o€ 110 ekar.
MOVAdEG TO TPiUNVOo, onUEIWvVOVTAg augnon kata 14% évavti Tou TTponyoupévou £Toug. O
Oykog TTwARoewy onueiwaoe diwneia aug¢non otnv NoAwvia, Tn Anuokparia Tng Togxiag Kai
TNV Kpoartia katd T1ig dUo utrd e&étaon tepiodoug. H Ouyyapia ouvéXioe va KaTaypda@el
KOAEG emMOOOEIG KOl onueiwoe Yéon yovownela augnon Tou oykou TTwARoewv. Kai oTig
0U0 uTrd €&ftaon TEPIODOUG, O OYKOG TTWANCEWV TwWV avOPOAKOUXWVY OVAWUKTIKWY
onueiwoe péon €wg uwnAn povoywneia augnon. O 6ykog TTWANCEWY 0€ OAEG TA KOTNYOPIES
MN avBpaKOUXwWV avAWUKTIKWY onueiwoe diwrn@io pubud avdamruéng katd 1o B’ Tpiunvo kai
10 A’ €€aunvo. O1 e€mddoeIGC auTEG ATAV ATTOTEAEOUO TNG ETITUXOUG €EKTEAEONG TNG
EUTTOPIKAG TTOAITIKAG MAG OTnV ayopd, Twv VEWV KAIVOTOUWV TIPOIOVIWV HOG Kal TNG
UTTOOTAPIENG HECW EVEPYEIWV EUTTOPIKAG TTPOWONONG OAWY TWV KATNYOPIWY avBpaKoUXwV
QVOWUKTIKWY, EMNQIGAWMPEVWY VEPWY, XUMWY, TOAYIOU, TTOTWV €EVEPYEIAG Kal aBAnTIKwvV
moTtwyv. 21NV Ouyyapia dI1EIcdUCAPUE OTNV KATNYOoPIa TwV TTOTWV evEPYEIOG UWnAng agiag
€l0ayovTag aTnv ayopd 1o Burn og aAoupivévia QIAAN Kal o€ AETTTO Kal KOPWO AAOUMIVEVIO
KOUTI.
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Aeiroupyikd k€pdn (EBIT)

2€ Ouykpiolun BAcn, ol avatTTUCOOUEVEG AYOPEG CUVEICEPEPAV OTA AEITOUPYIKA KEPON
ecaunvou Tng Etaipeiag pe €48 ekar., karaypdgovTtag avénon Katd 84% o€ oxEon We TNV
avtioToixn TTepiodo Tou 2006, kal €45 ekar. yia TO TPiNNVO, onuelwvovTag augnon 40% oe
oxéon pe 1o B’ 1piynvo Tou 2006. H eviumwolokn BeATiwon Tou KEPBOUG oPeileTal OTN
onuavTikr dvodo Tou OYKoU TTWANCEWY Kal OTIG ATTOTEAEOUATIKEG TTPWTOROUAIEG augnong
Twv €000wv. H ouvexAg TTpooAAwaon PJag oTn Peiwon Tou KOOTOUG TwV TTPOIOVTWYV Kal N
OTTOTEAEGUATIKN XPNON Twv TTEPIOUCIOKWY MAG OTOoIXEiwvV 0dfynoav oe agloonueiwTn
BeATiwon Tou TTEPIBwpiou KEPDBOUG KaTd TIG dUO UTTO e€€Taon TTePIOdOUG.

Avadudusves ayopéc

Oykoc¢ MNwAncswv

O o6ykog TMwARcewv oe KIBWTIa avAABe ge 453 ekar. katd 10 A’ €€aunvo Tou 2007,
TTapoucidlovTag au¢nan 18% oe oUyKpion YE TO TIPONYOUMEVO £T0G, Kal 0 269 ekaT. KaTd
10 B’ Tpipnvo, Tapoucidlovrag auénon 16% £vavtl Tou Trponyoupévou £toug. H Pwaia, n
Poupavia, n Oukpavia kal n BouAyapia ATav ol XWPES TTOU KATEypaywav TIG UYWNAOGTEPEG
emMOOOEIC KAl 0€ OAeg onuelwdnke diwnRela avénon Tou Oykou TTWARCEwv Katd 10 A’
g¢aunvo. H Pwaoia, TTap’ 6Ao TToU KaTA TNV AVTIOTOIXN TTEPIODO TOU TTEPACUEVOU ETOUG EiXE
€MTUXEI puBuoUg avaTTuéng dvw Tou 20%, €ETUXE XaunAn dIWA@Ia aluénon Tou OyKou
TTwAAcewv Katd 10 A €€dunvo Tou 2007, Kupiwg AOGyw TnNG IOXUPAG QvATITUENG OTIG
KATNYOPIEG TWV XUPWY, TWV EUPIGAWHEVWY VEPWYV Kal TOU £ToIou Toayiou. H alténon Tou
@opou TrpoaTIBEuevng aiag otn Niynpia Tov loUvio TTPOKAAECE ATTEPYIOKES KIVNTOTTOINOEIG
oe OAGKANPN TN XWpPA, ol OTToiEG dINPKNCAV TECOEPIG NUEPEG, DIATAPACCOVTAG TNV OMOAR
eKTEAEON TWV OpacTnPIOTATWY Hag. MNapd 1o yeyovog OTI N augnon Tou OYKoU TTWARCEWV
otn Niynpia Atav oxeTikd guykpatnuévn 1o B’ Tpiunvo, o éykog TTwAAcewv 10 A’ €€aunvo
onueiwoe uwnAnR povoywneia avgnon.

Aeiroupyiké képdn (EBIT)

O1 avadudueveg ayopég ouvelgE@epav €132 ekar. oTa CUYKpPIoIUa AIToupyikd kEpdn TTPo
QOpwv Kal TOKwv Tou Opidou 10 A’ €€dunvo Tou 2007, Aavodog 31% éEvavtl Tou
TTponyouuévou €toug, kal €114 gkart. 1o B’ Tpiunvo, dvodog 33% £vavTl TOU TTPONYOUUEVOU
£€TOUGg, 0O€ Ouykpioun PBaon. H onupavtikg aldénon Tou OyKoUu TIWANCEWY, n
TIPAYHOTOTTOINON TTPWTORBOUAILY BEATIWONG TNG TIMOAOYIAKNG TTONITIKAG KAl TOU PEIYHOTOG
TTPOIOVTWY, KaBWG Kal N BeATiwanN Twv TTEPIBwPIWV KEPOOUG UTTAPEQV N KIVvNTAPIOS dUvapn
yla TN OnuavTik avodo Twv KepdwvV Katd TIG dUo umro e&fétaon Tepiddous. H Pwoia
nynénke Twv ayopwyv QuTwV Wg TTPOG TNV aug¢non tou képdoug Katd Tn OIGPKEID TOU
TPIMAVOU, ETTWQPEAOUUEVN OTTO TNV IC0PPOTINKEVN TIUOAOYIOK POG TTOAITIKA KAl TO €UVOIKO
MEiYHa TTPOoIdVTWY, KaBWG Kal atmd TIG CUVEXEIG TTPWTOROUAIEG EAEyXOU TOU KOOTOUG TTOU
e€akoAouBoupue va avatTioooupe dIaTNPWVTAG TNV £UQacn oTnv avamTuén kepdoeopag
EMXEIPNMATIKAG OpaocTnpiotAtag. H kepdogopia otn Poupavia kar T BouAyapia
TTAPOUCIacE GNUAVTIKI auénon KaBwg ETMITUXNUEVA TTPOCOPUOCANE TIG OPACTNPIOTNTEG
Mag oTo BeTIKO TTEPIBAANOV ayOpdag TTOU TTPOEKUYE OTTO TNV TTPOCQATN €i0000 TWV XWPWV
auTwyv oTtnv Eupwtraikh ‘Evwon.
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OIKOVOUIKA €TIOKOTTNON OoTOoIXEiwv OpiAou

A E¢dunvo

2006 2005 % MeTa-

€ eKar. € &Kar. BoAR
Oykog TwAACEWYV O€ eKAT. KIBWTIA 970.0 835.4 +16%
KaBapd ¢00da atrd TTWANCEIG 3,099.9 2,642.7 +17%
KooTtog TTwAnBévTwy (1,837.8) (1,575.7) +17%
MikT6 KEPDOG 1,262.1 1,067.0 +18%
ZUVOAIKG AgiToupyikd £€0da (931.3) (823.2) +13%
ZUyYKpiolga ouvoAikd Asiroupyikd €€oda* (930.4) (788.8) +18%
Aeiroupyikd képdn (EBIT) 330.8 243.8 +36%
ZuyKpiolpa Aeitoupyika kEpdn (EBIT) * 331.1 278.2 +19%
ATroTeEAEOATA TTPO POPWYV, TOKWYV KAl ATTOORECEWV
(EBITDA) 504.8 428.1 +18%
2UYKpIoIPa atroTEAEGUATA TTPO POPWYV, TOKWY Kal
armooBéocwv (EBITDA)* 504.8 440.1 +15%
KaBapd képdn petdxwv Tou OpiAou 221.7 173.4 +28%
ZuyKpiolpga KaBapd kEpdN PeTOXWV Tou Ouilou * 221.7 191.7 +16%
2uykpiolpa Baoikd kEpdN avd petoxr (EPS) og €* 0.92 0.80 +15%

‘B Tpiynvo
2006 2005 % Meta-
€ eKar. € eKar. BoAR

Oykog TwAACEWYV O€ eKAT. KIBWTIA 567.7 495.9 +14%
KaBapd ¢00da atrd TTWANCEIS 1,844.5 1,575.1 +17%
KooTtog TTwAnBévTwy (1,069.3) (926.0) +15%
MikT6 KEPBOG 775.2 649.1 +19%
ZUVOAIKG AgIToupyikd £€0da (504.6) (436.1) +16%
2UYKpiolga ouvoAikd Aeiroupyikd €¢oda* (503.7) (425.1) +18%
Agiroupyikd képdn (EBIT) 270.6 213.0 +27%
ZuyKpiolpa Aeitoupyika kEpdn (EBIT) * 270.9 224.1 +21%
ATtroTeAéopaTa TTPO POPWY, TOKWV Kal ATTOCRECEWY
(EBITDA) 360.3 305.7 +18%
ZUyKpioIa aTTOTEAEGUATA TTPO POPWYV, TOKWV Kal
armooBéocwv (EBITDA)* 360.3 306.0 +18%
KaBapd kéEpdn petdxwy Tou Opidou 196.3 167.8 +17%
2UyKpiolpa KaBapd kEpdN peTOXwV Tou Ouilou * 196.3 171.5 +14%
2uykpiolpga Baoikd kEpdn avd petoxn (EPS) og €* 0.81 0.71 +14%

2nueiwan: O1 ouyKpioluol oikovouikoi OeikTeg Oev auuTtepiAauBavouy 1o 2007 Tnv avayvwpion @opoAoyikwy NIV
mpo eéayopwv Kai Ta amoreAéouara tn¢ Eurmatik mou ammoktiénke eviog ¢ xpnoswgs kai ro 2006 tnv avayvwpion
@opoAoyikwv {nuiwv TPo e€ayopwyv, TIC OnUavTikéS darraves avadidpBpwaons kai 1a un emavaiauBavousva
KovoUAIa.
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KaBapd égoda amdé mwAnoeic

Ta kaBapd €00da a1rd TTwAACEIS augnbnkav katd Tepitrou 17% katd 10 A’ €¢dunvo kai 1o B’
Tpipnvo Tou 2007, ot oxéon ME TIG avTioToIxeg TrepIddoug Tou 2006. e oudéTepn
ouvaAAaypaTikr) Baon, €dv eEaipéoOUPE TNV ETTITITWON TNG ATTOKTNONG TNG ITOAIKAG €TAIPEIAg
vepou Fonti del Vulture, Ta kaBapd £écoda Tou Opidou a1md TTWAACEIS avd KIBWTIO auénénkav
KaTd 4% Ttrepitrou 10 A’ €€dunvo Tou 2007 €vavti Tou A’ e€aurjvou Tou 2006. ZT0 TUANA TWV
QVETTTUYMEVWYV ayopwyv, €av efaipéooupe Tnv emimTwon Tng Fonti del Vulture, Ta kaBapd
€000a atmd TTwAACcEIg avd KIBWTIO augibnkav Katd 2% TTEPITTOU, EVW TA AVTIOTOIXO TTOCOOTA
auénong OTIG avaTITUGOOWPEVEG Kal OTIG avadUOUEVEG ayopéEéG avepxovtal e 6% kal 7%
TTEPITTOU, AUEAOEIG TTOU ETTETEUXONCAV KATOTTIV TNG UAoTToinoNG S1aPpOpwV TTPWTOROUAILV VIO
augnon Twv €00dwWvV, JE AQUEATEIG TIUWYV Kal BEATILOTEIG TOU PEIYHATOG TTPOIOVTWV.

Kooro¢ mwAnbéviwyv mpoiovrwv

To k60TOG TTWANBEVTWY augnbnke katd 17% 1o A’ €€dunvo kal katd 15% T1o B’ tpiunvo, o¢
oUyKpION ME TIGC QVTIOTOIXEG TTEPIOOOUG TOu TIponyouuévou £Toug. 210 A €€dunvo, TO
OUYKPIOINO KOOTOG TTWANBEVTWY TTPOIOVTWY avd KIBWTIO, €Gv €EQIPECOUNE TNV ETTITITWAON TNG
Fonti del Vulture, au€nbnke katd 2% Adyw TOu PEiyUATOG TTPOIOVTWY KAl TOU KOOTOUG TTPWTWY
UAWV.

Mikra képdn

To TePIBWPIO PIKTWY KEPOWV KaTA To A’ e€dunvo augndnke atrd 40.4% katd TO TTPONYOUEVO
€10 oe 40.7%. To B’ tpiunvo, 10 TTEPIBWPIO MIKTOU KEPOOUG aué¢nbnke ammd 41.2% Tnv
avTioTolxn TEPiIodo Tou TTponyoupévou £Toug, ot 42.0% katd Tnv Tpéxouoa Trepiodo. H
BeATiwon Twv TTEPIBWpPIWY €TTAABE WG ATTOTEAECOUA TTPWTOROUAILOY AUENONG Twv €00dWV,
KaBwg Kal TNG ouvexoUg TTPOCNAWONAG pag oTn BeAtiwon Tng Asitoupyikrg atmédoong Tng
€QOOIAOTIKNG OAUCCIOAG TTOU CUVEICEPEPE OTNV AVTIOTABUION TwV TIECEWY ATTO TA augnuéva
KOOTN TWV TTPWTWV UAWV.

AsiToupyika £é§oda

>€ Ouykpiolun Baon, Ta ouvoAIKa AgiToupyikd £€€0da augrnbnkav katd 18% katd 1o A’ €€aunvo
ka1 To B’ Tpipnvo Tou 2007 o€ oUyKpion WE TIG avTioToixeg epIddoug Tou 2006 (A AiyoTePO aTTd
2% avd KIBwTIo To A €€aunvo kal 4% avd kiBwTio To B’ Tpipnvo tou 2007 og gUyKpIon WE TIG
avTioToixeg TepPIGdoUG Tou 2006). To KUpIo PAPOG TwV ETTEVOUCEWY HAG TTAPOUEVEI GTOV
EMTTOPIKO TOPE Kal OTOV TOPED TNG dlaxeipiong amoBepdTwy (logistics), kabBwg ouveyifoupue va
EVOUVOUWVOUUE TTEPAITEPW TO AVOPWTTIVO OUVANIKO TTWAACEWY KAl TNV OTPOTNYIKI OGS O€
OX€0n ME Ta TEANIKG onueia TTWANONG OTIG AVETTTUYHEVEG AYOPEG.

Acsiroupyikda képdn (EBIT)

Ta ouykpioipga Aeitoupyikd kéEpdn (EBIT) augnbnkav kata 19% 1o A’ €€dunvo Tou £Toug, atro
€278 ekar. mEpuol, oe €331 ekar., kal katd 21% yia 1o B’ Ttpiunvo, amd €224 ekar. 10
QVTIOTOIXO TPiUNVO Tou TTponyoupévou €toug, oe €271 exar. H onuavtiki adgnon tou Oykou
TTwAACEWV, N BeATiwWoN TOu PIKTOU TTEPIBWPIOU ava KIBWTIO Kal N GUVEXAS EUPacn oTov EAEyX0
TOU KOOTOUG HE ETTIAEKTIKEG €TTEVOUOEIC O€ TTPWTOROUANIEG O oxéon HE Ta TEAIKA onueia
TTWANONG, POG ETTETPEWAV VA ETTITUXOUME aUENON TWV AEITOUPYIKWY POG KEPOWY UuYWnAdTEPN
amo Tnv alvénon Tou Oykou TTwARoewv. To ouykpioiuo TTePIBwpPIo AsiToupyikwy kepdwv (EBIT)
auénbnke katd 20 pyovadeg Baong 1o A’ e€dunvo Tou 2007, kal katd 50 povadeg Bdong 1o B’
TPiNVO, évavTl TV avTioTOIXWV TTEPIGdWY Tou 2006.
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®opoi

O mpayuatikdég eopohoyikdg ouvteAeoT g TNG Coca-Cola Tpia ‘EwiAov ATav trepitmou 22%
évavtl 19% Kkatd Tnv avtioTolxn TTEPiIodo Tou TTponyounévou £T0Ug, 0 ouykpiolun Bdon. O
OUYKPITIKOG TTPAYMATIKOG CUVTEAEOTAG TO 2006 gixe PEIWOET atTd TOV aVAPEVOUEVO GUVTEAEDTN
22%, AOyw TNG TTARPNG avayvwpIong TWV CWPEUTIKWY QOPOAOYIKWY {nUIWV TTPo ££ayopds TnG
OpaoTnpIdTNTaG pag oTn Pwaoia. Autdg o ouvTeAeoTAG Oev TTEPIAAUBAvEl TNV OTTOIO WPEAEIT
amdé TNV TPEXOUCO  QvVAYVWPION TIPONYOUHEVWG  HNn  avayvWwPIOHEVWY  QOPOAOYIKWV
emoTpo@wy. O TpaydaTikOG QopoAoyikdg ouvieAeoTg TnG ETaipeiag petafdAAetar avd
TPiuNvo Ww¢ atmoTEAEOUa NG  OIAPOPETIKAG oUvOEoNG @OpoAoyoulEvwyY  KEPOWVY  Kal
EKTTITITOMEVWY OATTAVWV OTIG SIGPOPEG XWPES HOG.

Kal@apd képdn

Ta kaBapd képdn auéndnkav katd 16% yia 1o A’ e¢dunvo Tou 2007, atrd €192 ekat. TTEPUCI O€
€222 eKkar., Kal Katd 14% 1o B’ 1piunvo, atmd €172 ekat. mépual, o€ €196 exar. To 2007.

Tausiakég poég

O1 Tapelakég poEG atrd AEITOUPYIKEG dPaaTNPIOTNTEG augnOnkav KaTd 70 €KAT., AVEPXOMEVEG
ammo €270 ekaT. TNV MEPIodO ava@opdg Tou TTponyouuévou £Toug, ae €340 ekar. TNV TPEXOUCQ
TTePiod0. H BeATIWON TWV TOPEIOKWY POWV ATTO AEITOUPYIKEG dPATTNPIOTNTEG OPEIAETAI EV UEPEI
OTIG EVTATIKEG TIPOOTTIABEIEG pEIWONG Tou Ke@aAaiou Kivnong péoa OTo TAQICIO Twv
TPWTOROUAILIV Pag yia «TeAeldoTnTa 0 OAoUG Toug Topeic». AQaIpOUUEVWY TwV KaBapwyv
KEQAAQIOUXIKWY daTTaVWYV, 01 AEITOUPYIKEG TAMEIOKEG PO avAABav oe €118 ekat. katd 1o A’
e&aunvo Tou 2007, £vavTl Trepittou €106 €kaT. KATA TNV QVTIOTOIXN TTEPIOOO TOU TTPONYOUEVOU
£TOUG.

KegpaAaiouyikéc Aaraveg

O1 kaBapég kepahaiouyikég darmraveg TG Coca-Cola Tpia ‘EwiAov, ouvuTToAOYIOUEVWV TWV
€000wv amd Tnv 0IABecn OTOIXEIWV TTAYIOU EVEPYNTIKOU KAl TTEPIAOUBAVOUEVWV  TWV
ATTOTTANPWHWY KEPAAQioU XPNUATOOOTIKWY PICBwoewy, aviAABav ot €223 k. T0 A’ €dunvo
Tou 2007 (7% Twv KaBapwv €c6dwV atTd TTWANCEIG), 0 OUYKPION PE TO TTOOOV Twv €163 &K.
(6% Twv KaBapwv £06dwWV atmd TTWAACEIG) yIa TNV QVTIOTOIXN TTEPIOBO TOU TTPONYOUNEVOU
£TOUG.

2¢eA. 10 amd 26
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MpoBAéweig yia ro ‘Erog 2007

H 1oxupn Aeiroupyikry amdédoon 1ng Coca-Cola Tpia ‘Ewilov ouvexioTnke Kal Katd 10 B
Tpiunvo Tou €10UG. MMapd TO UWNAOTEPO KOOTOG TTIPWTWV UAWV Kal TIG €TMEVOUCEIS O€
TTPWTOPROUAIEG 0 OXEON HE Ta TEAIKA onueia TTWANONG, N SUVAUIKA TTOPEIa PJOG ETTETPEWE Va
UTTEPPBOUNE TIG APXIKEG MAG TTPOBAEYEIS yia TO eEAuNVO.

Ta kaivoTépa TTPoIdVTA Kal Ol VEEG CUOKEUAOIESG TTOU TTAPOUCIAovTal OTNV ayopd JE ETTITUXIO
KaBwg Kal n UAOTToiNon TNG E€PTTOPIKAG MAG TTOAITIKNAG OTTOQEPEl UWPNAEG aTTOdOCEIS TOU
OUVEXWG BIEUPUVOUEVOU XapTopUAakiou pag. ETTiTAéov, o1 TPEIG OTPATNYIKEG TTPWTOPROUAIEG
MOG — n oTPATNYIKA OE Oxéon PE Ta TEANIKA onueia TTWANCNG, Ol TIEAATOKEVTPIKEG TTOAITIKEG UOG,
Kal n diaxeipion Tou KeQaAaiou Kivnong —evioxUouv Kal BEATILOVOUV TIG OpaoTnPIOTNTES Mag. Q¢
ATTOTEAEOUA, avaBewpoUhe avodIiKA TOUG OIKOVOUIKOUG Hag OTOXoUG yia To £€1oG 2007, o€
Ouykpioiun Baocn, ol otroiol diapop@wWvovTal TTAEOV WG EENG:

) AUEnon Tou 6ykou TTwANoewyY Katd 11-13% (EvavTl 7-8% TTPONYOUNEVWG),

) AUgnon AsitoupyikoU KEPdoUG TTPo POpwv Kal TOkwv (EBIT) katd 18-20% (Evavti 11%-
13% TTPONYOUUEVWG),

o Képdog ava uetoxn €1.85-€1.88, aug¢non kard 17-19% (évavti 1.77-€1.80
TTPONYOUUEVWG),

o BeAtiwaon Tou deiktn atmédoong erevdedupévwy ke@alaiwy (ROIC) katda trepittou 100

Movadeg Baong (Evavtl 75 povadeg BAONG TTPONYOUPEVWIG).

O mpayuatikdg QopoAoyIKOG CUVTEAEOTAG yia To TIANPEG €10G 2007 avapéveral va eival
TepiTIou 22%.

KaBwg cuveyifoupe va €TTevOUOUNE OTNV AQVATITUEN TWV ETTIXEIPNUATIKWY PAG OpacTnPIOTATWY,

EKTIMOUWE OTI 01 KABapEG KeQaAQIOUXIKEG pag datrdveg Ba diapopewbBolv aTo UYog Twv €525
€KQT. TTEPITTOU, YIa TO £TOG.
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ZHMEIQZH IA TIZ MNEIEZ TOY KEIMENOY NMOY A®OPOYN TO MEAAON

H mapouoa EkBson tmepiéxel dnAwaeis mou agopoulv 10 UéAAoV Kai ouverrayovral KivoUvoug
kai afefaidtnteg. Kard kavova, aAAa Ox1 mavrore, ol OnAwWOoEIC autou TOU EIOOUS
mepiAauBavouv TN pveia  Aééewv  OTTWS  «TTIOTEUOUNE», «ITPOOTITIKI», «KATEUBUVTNHPIES
YPAUUES», «QVAUEVOUUE», «KOKOTTEUOUE», <TTPORBAETTOUUE, «TXEDIAJOULE», <TTPOTOOKOUUE,
«oTOXEUOUUE» Kal GAAEC TTAPOLOIEC OIATUTTWOEIC TTOU a@opouv 10 uéAAov. EKTOC amo TiC
ONAWaOeEIC TTOU aPopPoUV yeyovoTa ToU TTAPEABOVTOC, OAEC O UTTOAOITTES, OTTWG, UETAéU AAAwYv,
OnNAWaOeIS yia TN UEAAOVTIKY oiKovouikn Béon Kal Ta armoTeAéouard uag, TNV MPOOTITIKY Uas yia
10 2007 Kai 1a emoueva xpovia, TNV EMIXEIPNUATIKA UAC OTPATNYIKA Kal TIC OUVETTEIEC TWV
mpooparwyv e€ayopwy HAS Kal TwV EVEQYEIWV avadlopydvwaong OTIC ETTIXEIPNUATIKEC HAC
OpaoTnpPIOTNTEC Kai TNV OIKOVOWIKI A¢ Kardotaon, TS MEAAOVTIKEC auvaAAayéc pag ue tnv
eraipeia The Coca-Cola Company, mpodmoAoyiououg, mpoBAsmoueva emimeda karavaAwong
Kal mTapaywyng, TPoOLAEwEIS yia TO KOOTOC TPWTwv UAWV Kai GAAa aToixeia KOGTOUG,
EKTIUAOEIC KEQaAaiouxIKWy darravwy, oxédia kai oToxouc 1N dioiknong tng eTaipgiac o oxéon
uE ueAAoVTIKEC dpdaaeic, armoTeAoUv avapopés aTo uéAdov. Aegv mpémel va Bacileate akpita o€
autég 11 dnAwaeis mou ava@épovral o1o uéAdov. Ek uoswc, TéToiEC dNAWOEIS TTOU apopoUV
TO UéAAOV evéxouv KivOUvoug Kal aBefaiotnieg, €@’ 600V avravakAoUv TIC ONUEPIVES LAS
EKTIUNOEIC Kal TTPOCOOKIEC VIa UEAAOVTIKG yeyovoTa Kai TTEPIOTACEIC TTOU  UTTOPEl  va
amrodeixBouv avakpifeic. Ta mpayuarika amoreAéouara tng Eraipegiac evoéxerar va diapépouv
o€ oua1wdn Babud amd 1ic dnAwaeis yia 1o uéAAov Tou mepiéxovral oTnv mapouvoa ExkBeon yia
o1apopouc Adyoug, ommwe eivai, ueraéu GAAwv, ol Kivduvol TTou TTEPpIYPAWapE atnv TEAEuTaia
ethoia ékBeoan uag aro Evrummo 20-F mou karterédn otnv Emrporry Kepaiaiayopdg twv HIA
(pdakeAog urr ap. 1-31466).

Av kai mioTebouue 0TI o1 TTPOCGOOKIES TToU avTikarorrTpi{ovral OTIC v AOyw OnAWGCEIC yia TO
uéMMov  givar  eUAoyeg, Oev utropoulue va oag OlaBeBaiwoouus O1i 1A UEAAOVTIKG pag
arroreAéouara, 1o EMITESO ETIXEIPNUATIKAS dpaaTnEIOTNTAS, O ETTIOOCEIS N Ta EMITEVYUATA Uag
Ba ikavorroiioouv aQutéS TIC TTPOOOOKIES. EmimAéov, oute euegic oute omoiodnmore dAAo
mpoowto avaiauBadver tnv guBovn yia 1nv akpiBeia Kai TRy mAnNEoTNTA dNAWOEWV TTOU
agopouv 10 puéAAov. Agv OKOTTEUOUNE amapaiTNTwWS va TIC TTPOCAPUOCOULE UWETA TNV
nuepounvia  Twv  EVOTTOINUEVWY  OIKOVOUIKWY KATaoTdoswyv T1ou  mepidauBdvovrar  otnv
Tapouaoaq, EiTe O OXEQN UE TA TTPAYUATIKG QTTOTEAéTUATA, EiTE OE OXEO0N UE TUXOV UETABOAN Twv
TTPOCOOKIWY UAC, EKTOC QV ) ETTIKAIPOTTOINCT TOUS KATAOTEl EMBELANUEVN €K TOU VOLIOU.
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Evotroinpuévn OUuVvOTITIKA KATACTAOT ATTOTEAECHATWYV TTEPIOdWYV

A' E€aunvo 2007 A" E¢daunvo 2006

2Ny. € gKar. € eKar.
KuUkAog epyaciwv (MwARoeig) 3 3,099.9 2.642.7
KéoT1og TTwANBEVTWY (1,837.8) (1,575.7)
MikTd KEPON 1262.1 1,067.0
Aeiroupyikd £€0da (931.0) (788.8)
AVAPOPPWOEIG AOWHATWY AKIVNTOTTOINCEWV 4 (0.3) (7.8)
2NUAVTIKEG dATTAVEG avadlopydvwong _ (37.1)
Mn emavaAapBavoueva KovoUAia ) 10.5
20VOAO AEITOUPYIKWV £§6OWV (931.3) (823.2)
AgiToupyikd képdn (EBIT) 3 330.8 2438
XPNHUATOOIKOVOUIKG £€00a 7 (36.8) (34.9)
Képdn atrd ocuppetoxég kabaprg Béong 0.3 0.5
Képdn mpo @opwv 294.3 209.4
®dépol 8 (66.0) (34.3)
Képdn mepiodou 228.3 175.1
KatavépovTal o€:
MeTdxoug Meloynegiag 6.6 1.7
Metdxoug Opilou 221.7 173.4
228.3 175.1
Baoikd kEpdn ava petoxn (€) 9 0.92 0.72
Amropeiwpéva KEPON avda peroxn (€) 9 0.91 0.72
Oykog (o€ ekaT. KIBWTIA) 3 970.0 835.4
ATmroTteAéopaTa TTPO POPWYV, TOKWYV Kal ATTOORECEWYV
(EBITDA) (o€ € €kart.) 3 504.8 428.1

O1 onpelwoelg oTig aehideg 19 €wg 26 atmoTeAoUV avaTTOGTIAOTO PEPOG Kal Ba TTpéTTel va dlaBadovTal padi he auTég
TIG EVOIAPETEG EVOTTOINUEVEG OUVOTITIKEG OIKOVOUIKEG KATAOTAOEIG.
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Evotroinpuévn OUuVvOTITIKA KATACTAOT ATTOTEAECHATWYV TTEPIOdWYV

B' Tpipnvo 2007

B' Tpiunvo 2006

2Ny. € gKar. € eKar.
KuUkAog epyaciwv (MwARoeig) 3 1.844.5 1,575.1
KéoT1og TTwANBEVTWY (1,069.3) (926.0)
MikTd KEPON 775.2 649.1
Aeiroupyikd £€0da (504.3) (425.1)
AVAPOPPWOEIG AOWHATWY AKIVNTOTTOINCEWV 4 (0.3) (4.2)
2NUAVTIKEG dATTAVEG avadlopydvwong _ (17.3)
Mn emmavaAapBavoueva KovoUAia ) 10.5
20VOAO AeITOUpYIKWV £§60WV (504.6) (436.1)
AgiToupyikda képdn (EBIT) 3 270.6 213.0
XPNHUATOOIKOVOUIKG £€00a 7 (16.9) (17.8)
Képdn atrd cuppueToxég kabapng Béong 0.4 0.5
Képdn mpo pépwv 254.1 195.7
®opol 8 (53.4) (27.6)
Képdn mepiodou 200.7 168.1
KatavépovTal o€:
MeTdxoug Meloynegiag 4.4 0.3
Metdxoug Opilou 196.3 167.8
200.7 168.1
Baoikd Kol atTopEIWPéVA KEPSN avd peToxn (€) 9 0.81 0.7
‘0yKo¢ (O€ £KAT. KIBWTIA) 3 567.7 495.9
ATroTeAéopaTA TTPO POPWYV, TOKWYV KAl ATTOCRECEWYV
(EBITDA) (o€ € €karT.) 3 360.3 305.7

O1 onpelwoelg oTig aehideg 19 €wg 26 atmoTeAoUV avaTTOGTIAOTO PEPOG Kal Ba TTpéTTel va dlaBadovTal padi he auTég
TIG EVOIAPETEG EVOTTOINUEVEG OUVOTITIKEG OIKOVOUIKEG KATAOTAOEIG.
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Evotroinuévog ouvoTITIKOG ICOAOYIOCHOG

29 louviou 2007

30 louviou 2006 31 Aekeuppiou 2006

nu. € eKarT. € eKar. € eKar.
EvepynTtikoé
ACWMATEG AKIVNTOTTOINCEIG 10 1,874.0 1,856.9 1,865.7
EvowpaTeg akivnToTToIROEIG 10 2,607.9 2,368.8 2,497.7
Noitrd pakpoTrpdBecua oTolxEia 76.4 81.0 70.8
ZUvoAo Trayiou evepynTikoU 4,558.3 4,306.7 4,434.2
AtroBéparta 563.0 477.7 419.3
EptTopIkEG KAl AOITTEG aTTAITAOEIG 1,228.8 1,069.0 922.5
ZToIXEia evepynTIKOU TagIvOounuéva
WG KATEXOUEVA TTPOG TTWANON 11 2.6 1.8 1.8
Tapelakd dlaBEoipa kai iIcoduvapa 12 314.4 225.5 305.5
ZUvoAo KUKAOQOPOUVTOG EVEPYNTIKOU 2,108.8 1,774.0 1,649.1
ZUVOAO eveEPYNTIKOU 6,667.1 6,080.7 6,083.3
MNadnTiké
BpaxumpdBeopog davelopog 12 266.2 346.1 306.9
NOITTEG BPaxUTTPOBECUEG UTTOXPEWOEIG 1,541.6 1,280.2 1,118.1
ZUVOAO BPaXUTTPOOECHWYV UTTOXPEWOEWV 1,807.8 1,626.3 1,425.0
MakpotrpdBecpog davelouodg 12 1,596.6 1,592.6 1,597.8
NOITTEG HOKPOTTPOOECUEG UTTOXPEWTEIG 392.7 334.3 336.4
ZUVOAO HOKPOTTPOBECUWY UTTOXPEWOCEWV 1,989.3 1,926.9 1,934.2
1810 KepdaAaia 2,776.7 2,432.8 2,630.3
AlKaiwpata pyeloyneiog 93.3 94.7 93.8
ZUvoAo 15iwv kepaAaiwv 2,870.0 2,527.5 2,724.1
ZUVOoAO I15iwV KEQAAAiWV KAl UTTOXPEWOCEWYV 6,667.1 6,080.7 6,083.3

O1 onpelwoelg oTig aehideg 19 €wg 26 atmoTeAoUV avaTTOGTIAOTO PEPOG Kal Ba TTpéTTel va dlaBadovTal padi he auTég
TIG EVOIAPETEG EVOTTOINUEVEG OUVOTITIKEG OIKOVOUIKEG KATAOTAOEIG.
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EvoTtroinuévn GUVOTITIKI) KATAOTOOT TOPEIOKWY POWV

A" E§aunvo 2007 A’ Egdunvo 2006 Xprion 2006
. € eKarT. € eKar. € €KQT.
AeiIToupyikég SpacTNPIOTNTEG:
NEITOUpPYIKA KEPDN 330.8 243.8 507.1
ATTOOBETEIG EVOWUATWY AKIVNTOTIOINCEWY 10 169.9 161.8 329.1
ATTOOBETEIG ACWHATWY AKIVNTOTTOINOEWY 10 1.0 1.6 2.4
AVOPOPPWOEIG OOWHATWY AKIVNTOTTOINCEWV 4 0.3 7.8 7.8
MpoypdupaTa HETOXWY UTTAAARAWY 2.8 1.8 4.0
ATTOMEIWGCN TTEPIOUCIOKWY OTOIXEIWV - 11.3 24.5
504.8 428.1 874.9
Znuigg / (k€pON) atrd TWANON Trayiwyv oToIXEIWV 2.1 (15.6) (11.1)
AUgnon amobepdtwy (142.2) (90.7) (32.7)
AUENON EPTTOPIKWV Kal ACITIWV ATTAITACEWYV (297.9) (221.2) (66.9)
AUENON o€ ePTTOPIKEG Kal AOITTEG BPAXUTTPOBECHUEG UTTOXPEWOTEIG 310.8 199.1 111.2
®opor TANpwbEVTEG (37.5) (30.1) (102.3)
Tapelokég poég ard AEITOUPYIKEG SPACTNPIOTNTEG 340.1 269.6 773.1
E1revduTikég SpaoTnpIdTNTEG:
MANPWYEG VIO ayOpPEG EVOWNGTWY KAl GOWHPGTWY AKIVNTOTTOIRCEWV (218.9) (183.5) (519.3)
EioTTpdgeig atrod eKTTOINOEIG EVOWNPATWY AKIVNTOTTOINCEWY 4.4 27.0 37.8
KaBapég 10mrpageig atmé / (TTANpwpEG yIa) eTTEVOUTEIG 1.2 0.1) 9.3
KaBapég TANpwHES yia €Eayopég BUYATPIKWV ETAIPEILV KAl
KOIVOTTPagIwV (12.8) (66.6) (78.1)
KaBapég poég amrd emevduTIKEG SpaaTnpPIOTNTEG (226.1) (223.2) (550.3)
XpnuaTodoTikég dpacTNPIOTNTEG:
Eiompdgeig amd ékdoan petoxwv Adyw daknon dIkaiwpdTwy Tpoaipeang - - 225
KaBapry (ueiwon) / avgnon oto daveiopd (54.8) 115.2 44.6
ATTOTTANPWHI KEQAAQIOU UTTOXP/CEWV XPNUAT/KWV HICBWOEWY (8.0) 6.7) (20.4)
KaBapoi Tokor TTAnpwBEvTeG (39.4) (34.8) (68.0)
Mepioparta TTANpwOEVTa 0TOUG PETEXOUG OMIAOU Kal pelown®iag (2.6) (73.8) (78.1)
KaBapég poég amrd XpnuaTodoTIKEG SpacTNPIOTNTEG (104.8) (0.2) (99.4)
Augnon Tapelakwy d100eTipwVY Kal I00dUVApWY 9.2 46.3 123.4
MeTaBoAn oTa Tapelakd Siabéoipa Kal Icoduvaua:
Tapelokd diabéaipa kal IcodUvapa 1ng lavouapiou 305.5 182.4 182.4
AUENON TOPEIOKWY SIOBETiNWY Kal IG0OUVANWY 9.2 46.3 123.4
Emidpaon peTaBoAwv cuvaAAaypaTikwy IG0TIHILY (0.3) (3.2) (0.3)
YTrOAoITTO TAMEIOKWY S100€TiywyV Kal I008UvVApwY 314.4 2255 305.5

O1 onpelwoelg oTig aehideg 19 €wg 26 atmoTeAoUV avaTTOGTIAOTO PEPOG Kal Ba TTpéTTel va dlaBadovTal padi he auTég
TIG EVOIAPETEG EVOTTOINUEVEG OUVOTITIKEG OIKOVOUIKEG KATAOTAOEIG.
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Coca-Cola EAAnvikA Etaipeia EppraAwoewg A.E.
AtroteAéopara A E¢aprpvou 2007 (AMXIM)

Evotroinuévn kardoTtoon JETAROAWY 18iwv Ke@aAaiwv

'O KamavépovTal aToug LeTéxoug Tou Opilou

ATioTEAE- Tivoho
Metoxikd  AoBepamkd  TuvaNkég  Aoimd ouara eig Akaiwpora 1iwv
KEQOAIO  UTIEPTO GIpTIO  BIOOPEG  CTOBEATIKA Vvéo Zovolo  peioyngiog  Kepahaivv
€exar. €exar. €exar. €exar. €exar. € exar. €exar. € exam.

YmoAoritro 31 Aekepfpiou 2005 120.3 1,675.7 144.2 2711 141.3 2,352.6 95.3 2,447.9
KaBapd képdn Trepiddou - - - - 1734 1734 17 175.1
Képdn amotipnong dioBéaiuwv Tipog TwAnon

OTOIXEIWV KaTaXwPNUEVa oTT €uBeiog oTn

kaBapr) Béon - - - 1.2 - 1.2 - 1.2
AVTIOTOBIOEIG KIVOUVWWV TAEIKWV POUV:

Képdn karaywpnuéva arr eubeiag otn kabapr) Béon - - - 2.9 - 29 - 29

ZnuIéG PETOPEPBEITESG OTA OTTOTEAEGATA - - - 0.6 - 0.6 - 0.6
ZuvaAaYHATIKES DIOPOPES PETOTPOTIAG - - (26.3) - - (26.3) (1.8) (28.1)
Popoi ot aToIxEID KATaXWPNUEVD aT'euBeiag oTnv

kaBapr) Béon ) uETaPePBEVTA OTTO TNV KaBapr} Béom - - - (1.0 - (1.0) - (1.0)
ZUvoNKG aTToTeAéopaTa - - (26.3) 37 1734 150.8 0.1) 150.7
ApoIBég Bdoer yeToxuv

AikaiwpoTa Tipoaipeang (options) - - - 18 - 18 - 1.8

Mpdypappa ayopdg JETOXUWV - - - 0.2 - 0.2 - 0.2
AIKQIWPOTA PEIOWNPIOG TIPOEPXOPEVT aTTO EEOYOPES - - - - - - 35 35
SXNUOTIONOG aTTOBEUATIKUV - - - 111 (11.1) - - -
Mepiopara - - - - (72.2) (72.2) (4.0) (76.2)
YmréAortro 30 louviou 2006 120.3 16757 1179 287.5 2314 24328 947 25275
KaBapd képdn TrepidSou - - - - 160.3 160.3 5.8 166.1
Képdn amotipnong dioBéaiuwv Tipog TiwAnon
OTOIXEIWV KOTOXWPNUEVA aTT €UBEiog oTn

kaBopr} Béon - - - 0.9 - 0.9 - 0.9
AVTIOTOBIOEIG KIVOUVWV TAEIKWV POUV:

Znuiég KomaxwpnuEVeS ot eubeiag aTn kaBapr) Béon - - - 3.2 - 3.2 - (3.2

Képdn peTagepBévia oTa amoteAéopara Xprong - - - 0.2 - 0.2 - 0.2
UVaAAaYHOTIKEG DIOPOPES PETOTPOTINAG - - 14.6 - - 14.6 €3) 13.3
Popol ot aToixEinn KaTaxwpnUéva amr'eubeiag oTnv KaBapr

B¢on A peTapepBEvTa ammd TV KaBapr Béon - - - 0.4 - 0.4 - 0.4
>UVOAIKG aTToTEAéOHaTT - - 14.6 (2.1) 160.3 172.8 45 1773
MeToxég exdoBeioeg Tipog UTTAAARAOUG TTou doknaav

Sikaiwpara TTpoaipeong (stock option) 0.7 21.8 - - - 225 - 225
ApoIBég Bdoel pEToXwV -

Aikaipora Trpoaipeang (options) - - - 2.2 - 2.2 - 22
AIKQIWPOTA PEIOWNPIOG TIPOEPXOPEVA aTTO EEOYOPES - - - - - - 0.2 0.2
E&ayopd PETOXWV OTTO TOUG PETOXOUG HEIoWN®iag - - - - - - (3.4) (3.4)
SXNUATIOPOG OTTOBEUOTIKWV - - - 10.1 (10.2) - - -
Mepiopara - - - - - - (2.2 2.2)
YmoAoitro 31 Agkepfpiou 2006 121.0 1,697.5 1325 297.7 3816 2,630.3 93.8 2,724.1

O1 onpelwoelg oTig aehideg 19 €wg 26 atmoTeAoUV avaTTOGTIAOTO PEPOG Kal Ba TTpéTTel va dlaBadovTal padi he auTég
TIG EVOIAPETEG EVOTTOINUEVEG OUVOTITIKEG OIKOVOUIKEG KATAOTAOEIG.
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Coca-Cola EAAnvikA Etaipeia EppraAwoewg A.E.
AtroteAéopara A E¢aprpvou 2007 (AMXIM)

Evotmroinpévn kKatdotaon HETABOAWYV 18iwV Ke@aAaiwv (ouvéxeia)

Zuvolo
Akaipata 15iwv
'OTTwG KatavépovTal oToug HETOXoug Tou Opilou yeioyneiag Ke@aAaiwv
ATroBepaTiko ATTOTEAE-
MeToxIKé uTTép TO Zuvah/kég Noira opaTa €IG
KepaAaio daptio SlapopéG ATTOBEPATIKA véo ZOvoAo
€ eKar. € exar. € eKar. € exar. € eKar. € eKar. € exar. € eKar.

YmoéAoimo 31 Aekepfpiou 2006 121.0 1,697.5 132.5 297.7 381.6 2,630.3 93.8 2,724.1
KaBapda képdn mepiddou - - - 221.7 221.7 6.6 228.3
Képdn amotipnong S1abéaipwy Tpog TwAnon

aToIXEIWV KaTaxwpnuéva ot eubeiag otn

KaBapn Béon - - 2.1 - 2.1 - 2.1
AvTioTaBioEIG KIVOUVWY TOPUEIOKWY POWV:

Znpiég Katayxwpnpéveg am' eubeiag o kabapr Ban - - 1.2) - 1.2) - (1.2)

Znpiég ETaQePOEioEG OTA ATTOTEAETHATA - - 0.3 - 0.3 - 0.3
ZuvaAAaypaTikEG SIaPOoPEG ETATPOTTAG - - (1.0) - - (1.0) (0.5) (1.5)
Popol og oTOIXEIO KATAXWPNUEVA OTT'EUBEiag oTNV

kaBapn Béon 1 peTapepbévTa amo Ty kabapr Béan - - (0.4) - (0.4) - (0.4)
ZuvoAikG atroTeAéopaTta - - (1.0) 0.8 221.7 221.5 6.1 227.6
ApoiBég Baoel peToxwyv

AikaiwpaTa Tpoaipeang (options) - - - 2.8 - 2.8 - 2.8

Mpdypappa ayopdag JETOXWV - - (0.4) - (0.4) - (0.4)
IXNUOTIOPOG OTTOBEUATIKWV - - - 15.6 (15.6) - - -
Mepiopata - - - - (77.5) (77.5) (6.6) (84.1)
YtoéAoimo 29 louviou 2007 121.0 1,697.5 131.5 316.5 510.2 2,776.7 93.3 2,870.0

O1 onpelwoelg oTig aehideg 19 €wg 26 atmoTeAoUV avaTTOGTIAOTO PEPOG Kal Ba TTpéTTel va dlaBadovTal padi he auTég

TIG EVOIAPETEG EVOTTOINUEVEG OUVOTITIKEG OIKOVOUIKEG KATAOTAOEIG.
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Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.
AtroteAéopara A E¢aprpvou 2007 (AMXIM)

EmiAeypéveg eTeENYNUATIKEG ONUEIWTEIG ETTI TWV
OUVOTITIKWV EVOTTOINHEVWY OIKOVOUIKWY KATAGTACEWV

1.  AoyIoTIKEG apXES

O1 AoyIOTIKEG OpXEG TTOU XpnoigoTronénkav yia T olviag¢n ouTWV TWV OIKOVOUIKWY
KATAOTACEWV €ival CUPQPWVEG PE QUTEG TTOU XPNOIYOTTOINONKAv yia Tn oUvTagn Twv €THOIWV
OIKOVOMIKWYV KATOOTACEWV TNG Xpnong mou €Ange 31 AekepPpiou 2006, €kt0g ammd Ta
akOoAouBa AoyIoTIK& TTPOTUTTA KAl dIEPPNVEIES TTOU £QappooTnkav To 2007: AigBvég MNpdTuTTo
Xpnuatooikovouikng MAnpoedpnong (AMXM) 7, Xpnuarooikovouikd Méoa N'vwaTomroinoeic,
EAAMXMN 10, Evdidueon Xpnuarooikovoulkn MAnpoedpnon kai Amouciwon ko EAAMXIT 9,
Emavekrtiunon twv Evowpuarwuévwy lapaywywv. Kavéva amd autd Oev €ixe onuavTiki
emidpaon oTnV TPEXOUCA 1] OTIG TTPONYOUUEVES TTEPIOOOUG.

Ta Aeiroupyikd ammoteAéopaTa TNG €¢apnvng tmepiddou mou €Ange oTig 29 louviou 2007 dev
gival evOEIKTIKA TWV OTTOTEAECUATWY TTOU QVOUPEVOUUE yia Tn Xpron tou Ba ARgel otig 31
AekepBpiou 2007 Adyw TnG ETTOXIKOTNTAG TNG EMIXEIPNUATIKAG OpaocTnpiotntag. H
ETTOXIKOTNTA QUTA TTPOEPXETAI ATTO TO OUVOUACHO UWnAOTEPWY TTWAACEWY TWV TTPOIOVTWY
™G ETaipeiag Toug BepudTEPOUG HRvVEG TOu €TOUug Kal TN PEBOSO AoyioTIKOTTOINONG TWwv
oTaBepwV £E00WY OTTWG Ol ATTOCRETEIG KAl Ol XPEWAOTIKOI TOKOI Ta OTToia dEV TTAPOUCIAlOUY
ETTOXIKOTNTA.

KooTtn Tta otroia dev dlevepyouvTal KATd TPOTTO OMPOIOPOPPO KaTd Tn SIAPKEID TNG XPAONG
KaTaxwpouvTal OTIG VOIGUETEG TUVOTITIKEG EVOTTOINMEVEG OIKOVOMIKEG KATOOTACEIG EQOTOV
givar opB6 va cuptrepIAN@BoUV aTO TEAOG TNG XProNng.

O1 OUVOTITIKEG QUTEG EVOTTOINUEVEG OIKOVOMIKEG KATAOTACEIG £X0UV auvTaxBei cUp@wva e Ta
ATMXIT 110U €Y0UV €KdOBEI aTTd TO ZUPPBoUAI0 Twv AlgBvwyv NAoyioTIKwY MpoTiTrwy («ZAAT»)
kai Ta AIMXI 6Trwg €xouv uioBeTnBei atmd Tnv EupwTraikr ‘Evwaon Kal €Xouv eQapuoyn OTIg
Evdiaueoes oikovouikés karaordoeic («AAM 34»). O1 GUVOTITIKEG QUTEG EVOTTOINUEVEG
OIKOVOUIKEG KATAOTAOEIG Ba TTPETTEl va dIafacTolv o€ ouvOUAOUO WE TIG ETHOIEG OIKOVOUIKEG
KataoTdoelg Tou 2006, ol otroieg TTepIAPBAvVOUV pia TTARPN TTEPIYPAPN TWV AOYIOTIKWV
apxwv Tng Coca-Cola EAAnvIkA ETaipgia Epgiodwoswg A.E. («Coca-Cola Tpia Ewidov» A n
«ETaipeio).

Oplopéva CUYKPITIKA OTOIXEIO avaTagivountnkav yia va gival CUYKPIoIPa JE TNV TTapouciacn
Katd Tnv Tpéxouoa TePiodo.
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Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.
AtroteAéopara A E¢aprpvou 2007 (AMXIM)

EmiAeypéveg eTeENYNUATIKEG ONUEIWTEIG ETTI TWV
OUVOTITIKWV EVOTTOINUEVWYV OIKOVOUIKWY KATAGTACEWV

2. ZuvaAAayuaTikég looTipigg

MNa tv Coca-Cola Tpia 'EwiAov, TTIoOTEUOUNE OTI TO €UPW Egival TO IO KATAAANAO vouiopa
ava@opdg, OI10TI cival oTevA OUVOEDEPEVO PE TA AEITOUPYIKA VOUIOUATA TWV XWPWV TTOoU
amapTiCouv  Tov. Opido. H Coca-Cola Tpia ‘Ewilov  PETATPETTEI TIG KATOOTAOEIG
ATTOTEAEOPATWY TWV BUYATPIKWY ETAIPEIV OE EUPW OTN PECN CUVAAAAYUATIKA ICOTIHIO Kal
TOV I00AOYICHO OTNV TIMA KAEIOIMOTOG TNG OUVAAAQYUOTIKAG 100TIMIAG yia Tnv €KAOTOTE
Tepiodo.

O1 KupIdTEPEG TIMEG GUVOAAAYMOTOG TTOU XPNOIKOTTOINONKAV yia CUVOAAQYEG Kal yia Tn
METATPOTTH) TOUG O€ EUPW Eival:

Méon ocuvaAAaypaTIKA I00TIHIO
mEPI6SOU TTOU £ANSe

ZuvaAAayHOTIKR ICOTIHIO
KAgIoipaTog

A ggaunvo 2007 A g§dunvo 2007 29 louviou 2007 31 AekeppPpiou 2006
AoAdpio HIMA 1.33 1.23 1.34 1.32
>tepAiva AyyAiog 0.67 0.69 0.67 0.67
ZM6TU MoAwviag 3.84 3.92 3.80 3.83
Ndipa Niynpiag 170.71 158.47 171.49 169.00
diopivi Ouyyapiag 249.69 263.30 247.70 253.70
EABeTIKO Dpdayko 1.64 1.56 1.65 1.61
Pwoiké PouBA 34.68 33.98 34.73 34.70
Poupaviké Aéi 3.32 3.54 3.17 3.37

3. MAnpo@dpnon avd Topéa
H Coca-Cola Tpia 'EyiAov €xel WG Hovadikd QVTIKEIMEVO EPYATIWV TNV TTapaywyr, dIavoun
Kal TTWANGN pn aAKooAoUXwv avayukTiKwy. O OuIAog dpacTnploTrolsital o€ 28 XWPES Kail Ta

OIKOVOUIKG TOUu aTToTEAéOUATA VA TOUG AKOAOUBOUG TOUEIG £XOUV WG £EAG:

AvatrTuypéveg AuoTpia, Kumrpog, EAAGBa, Itahia, Bépeia IpAavdia, Anpokpartia Tng

XWPEG: IpAavdiag kai EABeTia.

AvartrTuooopeveg Kpoaria, Anuokpatia tng Toexiag, EobBovia, Ouyyapia, Actovia,

XWPEG: AiBouavia, MoAwvia, ZAoBakia kar XAopevia.

Avaduldpeveg Appevia, Aeukopwoia, Boovia kai EpleyoBivn, BouAyapia, MIAM,

XWPEG: MaupoBouvio, MoAdaBia, Niynpia, Poupavia, Pwoia, ZepBia «al
Oukpavia.

H Aermoupyia Tng Etaipeiag oe kéBe €vav amd Toug TopEic dpaoTnpIdTNTag €XEl TTAPOUOIa
OIKOVOMIKG XOPOKTNPIOTIKA, TTapaywylkég dladikaoieg, eAateia kal pebddoug diavoung. H
TTANPOPOPNCN OXETIKA UE TOUG TOWEIG dpaaTnPIOTNTOG TNG ETaipeiag £xel wg akoAoUBwG:
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Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.
AtroteAéopara A E¢aprpvou 2007 (AMXIM)

EmiAeypéveg eTeENYNUATIKEG ONUEIWTEIG ETTI TWV
OUVOTITIKWV EVOTTOINHEVWY OIKOVOUIKWY KATAGTACEWV

Oykog o€ Kipwria (exar.)
AVaTITUYPEVEG XWPES
AvaTITUOGOUEVEG XWPEG
Avaduodpeveg XWPES

KUkAog Epyaciwv (€ ekar.)
AVOTTITUYPEVEG XWPES
AVOTITUOOOUEVEG XWPES
Avaduodpeveg XWPESG

EBITDA (€ ekar.)
AvVaTITUYPEVEG XWPES
AvaTITUOGOUEVEG XWPEG
AvaduobuEVEG XWPES

EBIT (€ ekar.)
AVATITUYUEVEG XWPES
AVOTITUOOOUEVEG XWPES
AVOOUOUEVEG XWPES

KovouAia ouuuwviag (€ ekar.)
Xpnuatooikovouiké ‘E¢oda
Képdn a1md ouppeToxég KaBapng Béong
dopoloyia
Aikaiwpara Meloynoeiog
Képdn 1repidodou KaTavepoueva

aToug PETOXOUG Tou Opilou

2UvoAo EvepynrikoU (€ ekar.)

AvVaTITUYPEVEG XWPEG
AvaTITUOGOUEVEG XWPEG
Avadudpeveg XWPEG
AloiknTikéEG YTTnpeoieg Opilou /
ATTQITAOEIG HETOEU TOUEWY

Tpipynvo 1Tou éAnge

Egaunvo mou éAnée

29 louviou 30 louviou 29 louviou 30 louviou
2007 2006 2007 2006

188.2 166.4 3324 291.5
110.3 96.7 184.4 159.4
269.2 232.8 453.2 384.5
567.7 495.9 970.0 835.4
749.5 704.7 1,317.4 1,221.3
343.0 269.9 559.4 441.7
752.0 600.5 1,223.1 979.7
1,844.5 1575.1 3,099.9 2,642.7
140.8 144.2 210.3 209.5
63.2 48.4 82.1 56.2
156.3 113.1 212.4 162.4
360.3 305.7 504.8 428.1
111.8 107.4 151.2 133.2
45.1 29.5 47.9 20.6
113.7 76.1 131.7 90.0
270.6 213.0 330.8 243.8
(36.8) (34.9)
0.3 0.5
(66.0) (34.3)
(6.6) 2.7)
221.7 173.4
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Mepiodog mou €Ange

29 louviou 31 Aekepppiou
2007 2006
3,357.3 3,111.2
1,095.3 951.6
2,382.4 1,938.6
(167.9) 81.9
6,667.1 6,083.3




Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.
AtroteAéopara A E¢aprpvou 2007 (AMXIM)

EmiAeypéveg eTeENYNUATIKEG ONUEIWTEIG ETTI TWV
OUVOTITIKWV EVOTTOINHEVWY OIKOVOUIKWY KATAGTACEWV

4,  AVOHOPQWOEIS ACWHATWY AKIVNTOTTOINCEWV

H Coca-Cola Tpia ‘Ewilov avayvwpioe avaBarAOUeVEG QOPOAOYIKEG ATTAITACEIG YIO CnUIEG
TIPONYOUUEVWY XPACEWV 01 OTToieg Oev gixav avayvwploTei katd Tnv e€ayopd tng Coca-Cola
Beverages plc ammé v EAAnvikn Etaipeia EpgiaAwoewg A.E. Z0pgwva pe 10 AAM 12 @dpor
£1000nuarog, 0Tav avaBaAAOUEVES POPOAOYIKEG aTTAITHOEIG OEV £XOUV aVAYVWPIOTEN KATd TNV
ecayopd Kkai ol OToieg avayvwpifovTal PETAYEVECTEPA, QAVATTPOCAPHUOZETAl avaAoya Kal n
utrepadia Pe EYypPaPESG OTO QOPO Kal Ta AEITOUPYIKA atroTeAéopaTa avtioToixa. ‘ETol, To TTpwTo
ggaunvo Tou 2007, Ta Asitoupyikd £€0da Trpooauérnkav katd €0.3 ekat. (2006: €7.8 ekar.)
Kal o1 pOpol €I00dAuaTog pelwbnkav katd €0.2 ekat. (2006: €7.8 gkat.). AvTioToixa n aldgnon
TWV AEITOUPYIKWVY ££60WV yia To deUTEPO TPiuNvo Tou 2007 rtav €0.3 ekaT. (2006: €4.2 ekar.)
Kal N peiwon Twv épwv elcodruatog frav €0.2 ekart. (2006: €4.2 ekar.).

5.  ZInpavTikég Satmrdveg avadiopydvwong

O1 datrdveg avadiopydvwang TTAPOUCIAloVTal XWPIOTA OTNV KATAOTACN ATTOTEAECUATWY OTAV
gival onuavTikég, otnv Tepiodo Tnv otroia agopouv. O1 datrdveg avadliopydvwong aviABav o€
€37.1 ekaT. TTPO POPWV yia TTPWTO eEaunvo Tou 2006. AuTEG amroteAoUvTal ATTO TOMEIOKES
oatrdveg avadiopydvwong Uywoug €225 ekaT.,, OATAVEG OTTOPEIWONG EVOWUATWY
OKIVATOTTOINOEWY UWoug €11.3 ekart. Kal ETMTAXUVOUEVES aTTooBEoelg Uyoug €3.3 ekat. TMa 10
deUTePO Tpiunvo Tou 2006, ol datrdveg avadiopydvwons Uyoug o€ €17.3 ekar atroteAouvTal
amd  TapelakéG datTdveg avadiopydvwong Uwoug €10.7 ekaT., OATAVEG ATTOPEIWONG
EVOWMNATWY OKIVNTOTTOINOEWY UWoug €5.0 ekaT. Kal emTaxuvoueveg amooBéoelg Uyoug €1.6
€KQT.

6. Mn emavaAapBavopeva KovdUuAia

Ta un emavaAapBavopeva kovoUAia, yia TO TTPWTO €EAKNVO Kal To deUTEPO TPiuNvo Tou 2006,
aQopouV o€ KEPON ATTO TNV €KTTOINON TOUu gpyooTaciou oto AouBAivo Tng AnuokpaTiag Tng
IpAavdiag yia €14.8 gkaT. wg aTTOTEAETUA TWV TTPWTOBOUAILWY avadiopydvwaong oTnv IpAavdia
O€ TIPONYOUUEVEG XPNOEIG YIO TNV €VOTIOINGN TNG TTapaywylkng diadikaciag o€ éva eviaio
epyooTdolo TTou Ba eEuttnpeTei TIG avaykeg 0ANG TnG Njoou Kabwg €TTiong Kal aTnv apxIKa
oxnuatioBeioa TPOBAewn yia 10 €mMPBANBEV amd Tnv EAAnvik EmTpot Avraywviopou
TIPOOTINO UYoug €4.3 eKkar.

7. XpnUATOOIKOVOUIKG £§0da

A ggapnvo 2007

A €€aunvo 2006

€ eKkar. € €KaT.
XPEWOTIKOI TOKOI 41.7 37.8
KaBapég ouvaAlayuaTikEG dIapopEG 0.2 1.0
Znpiég oupPBaoewg avralAaynig emmitokiou (SWAP) - 0.2
MoTwTIKOI TOKOI (5.1 (4.1
ZJVOAO XPNMATOOIKOVOUIKWYV £§6BWV 36.8 34.9
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Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.
AtroteAéopara A E¢aprpvou 2007 (AMXIM)

EmiAeypéveg eTeENYNUATIKEG ONUEIWTEIG ETTI TWV
OUVOTITIKWV EVOTTOINHEVWY OIKOVOUIKWY KATAGTACEWV

‘B 1pipnvo 2007

‘B 1pipnvo 2006

€ gKar. € eKkar.
XpewaTIKoi TOKOI 20.9 19.8
KaBapég ouvaAAayuaTikég dIa@opEg 1.2) 0.5
(Képdn) / ¢nuiég oupBdoewg avTaAAayng ETTITOKIOU
(SWAP) 0.1) 0.2
MoTwTIKOI TOKOI 2.7 (2.7
20VOAO XPNHOTOOIKOVOMIKWYV 08wV 16.9 17.8

8. ®opoloyia

9.

O TrpayuaTtikdg @opoAoyikdg ouvTeAeoTAG yia Tnv Etaipeia diapépel ammd Tov €AANVIKO
ouvTeAEOTR OTToU Yia To 2007 cival 25% (2006: 29%) WG CUVETTEIA OPITUEVWV TTAPAYOVTWY,
O ONUOVTIKOTEPOG ATTO TOUG OTTOIOUG €ival N PN EKTTTWON OUYKEKPIMEVWY €66dWV KAl TO
yeyovog OTI oI POPOAOYIKOI OUVTEAEOTEG OTIC XWPES OTTOU dpaoTnplotroigital n ETaipeia
OlapEéPouV  ONUAVTIKG ammd  Tov  €AANVIKO UTTOXPEWTIKO  @opoAoyikd ouvTteAeoTr]. Ol
UTTOXPEWTIKOI  QOPOAOYIKOi OUVTEAEOTEG OTIC XWPES TTou dpacTnpioTroieital n Etaipeia
Kupaivovtal atré 0% wg 37%.

H kaAutepn duvaTth eKTiUnon yia Tov QVOUEVOUEVO €THOI0 PECO POPOAOYIKO CUVTEAEOTN
YiveTal yia KGBe xwpa Kal epapuoletal ota KEPON Kal {NPIEG TNG TTEPIOdOU OTIG AVTIOTOIXEG
XWPEG.

O mpayuatikdg @opoloyikdg ouvTeAeoTAS yia Tnv Etaipeia diagopoTroicital o€ Tpiunviaia
Baon cav amoTéAeopa Tou cuvduaopoU Twv QopoAoynTéwv KEPOWV Kal TwWV QOPOAOYIKA
EKTTITITOVIWY  €§00WV O’ OAeG TIG XWPEG OPACTNPIOTTOINCAG MAG Kal 0gav  CUVETTEID
POPOAOYIKWV AVOUOPPWOEWV KaTé Tn dIdpKeIa ToUu €TOUG, XWPIG KAT avdAykn va a@opouv
TNV TpE€Xouaa TrePiodo.

O TpayuaTiKGG POPOAOYIKOG TUVTEAEDTNG (ECQIPOUPEVWV TWV ATTOORECEWV KAl TWV AOITTWV
AVOHOPPWOEWV TWV ACWHATWY OKIVNTOTTIOINCEWY), AVAPEVETAI va gival TTepiTTou 22% yia TO
TANPeG €10G 2007. O ev Adyw ouvteAeaTrg dev TrepIAauBavel Tnv BeTiIKA €midpaon Tng
avayvwpiong GopoAoyIKWwY Znuiwv TTou dev gixav avayvwpioBei oTo TTapeABov.

Képdn avd peroxn

Ta Baoikd KEPON ava PeToxr uttoAoyifovTal dlaIpwVTag Ta KaBapd KEPDON TTou atrodidovTal
oToUG MeTOXoug Tou Opilou pe TO OTOBUIKGO pECO aplBud PETOXWY TTOoU PBpiokovtal o€
Kukhogopia katd Tnv ekaaTtote Trepiodo (2007: 242,067,916 uetoxég, 2006: 240,692,002
METOXEG). Ta armropeiwpéva KEPON avd PeTOxN uttoAoyiovtal TTPoCcapuOlovIag To PECO
OTOOUICPEVO aPIBUO TWV O KUKAOQOPIQ KOIVWV HETOXWYV, WE TN MEIWTIKA €midpacn Twv
KOIVWV METOXWV TIOU €VOEXETAI va TIPOKUWOUV ammd Tnv AoKNon Twv OIKAIWUATWY
TTPOAIPECNG HETOXWV TWV EPYACONEVWIV.
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EmiAeypéveg eTeENYNUATIKEG ONUEIWTEIG ETTI TWV
OUVOTITIKWV EVOTTOINHEVWY OIKOVOUIKWY KATAGTACEWV

10. Evowpareg kol ACWHATEG AKIVNTOTTOINOEIG

Evowparteg Aocwparteg
OKIVNTOTTOINOEIG  OAKIVNTOTTOINOEIG
€ eKkar. € ekar.
YmoAoimo 1 lavouapiou 2007 2,497.7 1,865.7
MpooBnkeg 315.0 -
NoyioTikoTroinon avaBaAAopevng opoAoyIKAG
amaiTnong oxemgopevng pe Tnv e€ayopd Tng
Coca-Cola Beverages plc - (0.3)
ATTOKTNOEIG TTEPIODOU 15 154
MetaBoAf Adyw Fonti del Vulture (Zny. 16) (30.7) (2.2)
NOITTEG ATTOKTHOEIG TTIPONYOUNEVNG XPHOEWS (2.9) 24
Meiwoeig (5.7) -
MeTagopd o€ aToixeia evepynTiKoU TagIivounuéva wg
KaTEXOUEVA TTPOG TTWANCN (0.8) -
AtrooBéoeig (169.9) (2.0
>ZUuvaAAQYUOTIKEG DIAPOPEG 3.7 (6.0)
YmroéAoitro 29 louviou 2007 2,607.9 1,874.0

11. Zroixeia evepynTIKOU TASIVOUNHUEVO WG KATEXOUEVA TTPOG TTWANCH

H mpo6Beon Tou OpiAou gival va ekTToINBoUv GUYKEKPIYEVA KTIpIa KAl OIKOTTEDA WG UEPOG TOU
TTpoypauuaTog avadiopydvwaong otnv EAAGSa. Z1ig 29 louviou 2007, n AoyioTikA agia Twv
Tayiwv autwv avAABe oe €2.6 ekat. O1 €I0TTPAgEIS atmd TNV TTWANCN TWV TTEPIOUCIOKWV
OTOIXEIWV evEPYNTIKOU TASIVOUNUEVWY WG KATEXOPEVWY TTPOG TTWANCN, agol agaipebouv Ta
€€00a TTWANGONG, avapéveral va utrepBouv Tnv TpEXouca agia Toug.

12. KaBapodg davelopog

YmoAoitro YtréAoiro YTtroAoitro

29 louviou 2007 30 louviou 2006 31 AekepBpiou 2006

€ ekar € ekar € ekar

MakpoT1rpdBecpog daveloudg 1,596.6 1,592.6 1,597.8

Bpayutrp6Beapog daveiouog 266.2 346.1 306.9
Tapeiokd diabéoipa kal

Ic0dUvapa (314.4) (225.5) (305.5)

KaBapog Saveiopog 1,548.4 1,713.2 1,599.2

13. Mepiopara

O1 pétoxorl evékpivav pépiopa €0.32 ava uetoxn (ouvoho €77.5 €kat.) yia Tn xprijon Trou
¢Anée omg 31 Aekepfpiou 2006, otnv Emqoia Taktik Teviki  Zuvéleuon TTOU
TpayuaTtoTroienke oTig 20 louviou 2007. To pépioua KataBAndnke evidg Tou louAiou 2007
KaI oUPTTEPIAQPBAVETAI OTIG AOITTEG BPaXUTTPOBECUEG UTTOXPEWOEIG aTOV [ooAOYIoUO.
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14. EvOegXOMEVEG UTTOXPEWOEIG

Agv UTTAPXOUV ONUAVTIKEG GAAAYEG OTIG EVOEXOUEVEG UTTOXPEWOEIG aTTd TNV 31n Aekeuppiou
2006 (o0TTwG autég TTepiypdgovTal oto ETAcia ‘EkBeon Tng xprioewg 2006 TTou Eivail
dlaBéoiun otnv dIKTUOKN diEUBuvon: www.coca-colahbc.com).

15. MNpoéo@areg ATTOKTAOEIG

2116 31 Maiou 2007, n Etaipeia atréktnoe 1o 100% Tng etaipeiag Eurmatik S.r.l. («Eurmatik»)
MIa TOTTIKI Povada pnxavnuatwy autépatng mwAnong otnv Itahia. H Eurmatik éxer pia
Makpd TTapddoon oTtov KAGdO pnxavnudtwy autopaTtng TwAnong otnv ITaAia kai €TTi Tou
TTapOVTOG OPACTNPIOTTOIEITAI 0E OAOUG TOUG KAADOUG TNG OUYKEKPINEVNG ayopds OTTwG aTa
MNXavAuata autopaTng TWANong CeoTwv Kal KpUwv po@nudatwy, vEPOU Kal TTPOXEIPWV
YEUUATWY. To OUVOAIKO Tiunua TNG ouvaAlayng aviABe oe €15.8 ekar. (TTepIAapBavouEvwy
TwV daveiwv Kal EEAIPOUPEVWY TwV £E0OdWV TNG aTTOKTNONG). ETTi TOU TTOPOVTOG, N ATTOKTNON
KatéAnge otnv  avayvwplion utepagiag Uywoug €13.3 ekaT. KAl AOITTWV ACWUATWV
TTEPIOUCIOKWY OTOIXEiWV Uwoug €2.1 ekat. QoT1éoo, oI €UAoyeG agieg Twv TTEPIOUCIOKWY
OTOIXEIWV TTOU ATTOKTABNKAV KAl TwV UTTOXPEWCEWY TTOU avaAn@onkav gival TTpoocwpPIVES Kal
evOExETal va aAAdgouv Katd Tnv opICTIKOTTOINGT TWV £€PYACIWV OTTOTIMNONG.

16. Amoéktnon Tng Fonti Del Vulture TO TTPpONyOoUpEVO £TOG

H amoéktnon tng Fonti Del Vulture S.r.l., ("Fonti del Vulture™) éyive oTi¢ 5 louAiou 2006, atrd
koivoU pe Tnv The Coca-Cola Company. MeTd Tnv TTpOC@ATN OPICTIKOTTOINGN TwV d1agopwyv
dleuBeToswv avagopikd pe Tn oxéon Tng The Coca-Cola Company kai Tng Coca-Cola Tpia
‘Ewidov pe Tnv Fonti Del Vulture, n amokTtnBeica etaipeia Ba diatnproel Ta oTolxeia Tou
EVEPYNTIKOU Kal Tou TTaBnTikoU (Ta oTroia utrokevTal oTn AoyioTikrl péBodo Tng kaBaprg
B8éong), avti TG diavoung Toug oToug 10I0KTATEG TNG Fonti del Vulture. H ouykekpiyévn
METABOAN avTIKATOTITPICETAI OTIG KATOOTACEIG ATTOTEAEGUATWY KAl TIG KATOOTACEIG TAUEIOKWY
powv yia 1o €§dunvo Kal To Tpiunvo Tou éAngav oTig 29 louviou 2007, KaBwg Kal aTov
I00AOYIOUO TNG €TaIpEiag TNG 29 louviou 2007.

AkoAouBouv AeTrTouépeieg TNG ammOKTNONG, XPNOIMEG yia Tnv Trapouca Onuoaicuon
arrotreAeopdTwy TNG Coca-Cola Tpia ‘EwiAov:

Omrwg Mpoocappoopuéveg

dnuooigiTnKav agieg
oTig 31
Aekepuppiou
2006
€ eKar. € eKar.
Ytmrepadia 2.2 -
EvowpaTteg akivnToTToInoeig 30.6 -
NoITTd pn-KUKAOQopOoUVTa TTEPIOUTIaKE OTOIXEIO 2.4 5.8
KukAo@opouvTa TTEPIOUCIAKA GTOIXEIO 9.0 -
BpaxutrpoBeopog davelopog (11.8)
NOITTEG BPayXUTTPOBECUES UTTOXPEWOEIG (13.8)
MakpoTrpdBeaog daveioudg (11.4)
NOITTEG HAKPOTTPOBETUEG UTTOXPEWOEIG (1.4) -
EuMoyn aia Tou kaBapol evepynTiKoU TTOU OTTOKTABNKE 5.8 5.8
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17. TleyovoTa YETAYEVEOTEPO TNG NUEPOMNVIAG IGOAOYIOUOU

21¢ 5 louhiou 2007, n Etaipgic oupewvnoe oTtnv amoktnon TroocooTtou 100% Tng
Aquavision, etaipgiag n otoia S1a0£Tel Kavoupyio 1810KTATO €PYOCTACIO TTAPAYWYNS OTN
Pwoia. To gpyooTdoio PpiokeTal o€ pikpR ammoéotacon amd Tn Mooxa, KaAUTITEI GUVOAIKN
ékTaon 350 OTPEPPATWY Kal OI0BETEI TECOEPIG YPAUMES TTAPAYWYAS (CUNTTEPIAQUBAVOUEVWY
Kal 600 aonTITIKWY YPAPHWY TTApAywyng), KABwE Kal atmoBnKEUTIKEG €yKATOOTACEIS KOl
Xwpoug ypageiwv. O1 VEEG AUTEG €YKATAOTACEIG TTPOOQEPOUV aGueca oTnv  ETtaipeia
TTPOCOETN eyKATEOTNMEVN IKAVOTNTO TTAPAYwYNG, Kabwg Kal Ol1aBéCIJoug XWwpous yia
MEANOVTIK eyKaTdoTaON ETMITTAEOV YPAPPWY TTapaywyns. To epyooTdoio €xel IKavoTnTa
Tapaywyng TTAAPOUG yKAPAG un aAKOOAOUXWV TTOTWV, OTIWG avBpakoUxa OVAWUKTIKA,
POPAUATA KAl XUUOUG QPOUTWY, EUQIOAWUEVO VEPO, £TOINO TOAI KAl TTOTA evépyelog. H
Aquavision TTapouciace TTPOCEATA TTPOIOVTA XUMWV HPE TO €UTTOPIKO oAua ‘botaniQ’, Ta
otroia TrepIAapBavovTal atn ouvaAliayr]. To ouvoAiké Tiunua TG ocuvaAlaynig ekTipdral 611 Ba
avéNOel og €191.5 exkar., TEPIAAUPBAVOPEVOU TOU XPEOUG TNG €TAIPEIAG, OAAG EEQIpOUPEVIY
Twv €£60WV ammokTnong. To TEAIKO TTOOOV UTTOKEITAI € TTPOCAPUOYEG ECAPTWHEVES ATTO TO
TTOOOV OTO OTT0i0 Ba dlapopPwWOEi TEAIKA TO KEQAAAIO Kivnong Tng eTaipeiag. H auvaliayr
UTTOKEITAI O€ £YKPION OTTO TIG ApPOdIEG PUBUIOTIKEG APXEG.

18.  ApiIBu6g TPpOCWITIKOU

O p€oog 6pog Twv 1I000UVOUWY WE TTANPN atTacxoAnon epyalopévwy otov OuiAo, yia T0
TTPWTO £¢AauNvo Tou 2007 Atav 44,486 (2006: 42,503).
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‘EkBeon emMOKOTTNONG EVSIANEONG OIKOVOMIKAG TTAnpOo@OpNoNg
Mpog Toug peTdyoug TN “Coca-Cola EAANvIKA ETaipeia EpgiaAwoewg A.E.”

Eicaywyn

EmokoTioape TOV CUVNUPEVO CUVOTITIKO EVOTTOINUEVO I00A0YIOUO TN Coca-Cola EAAnvIKNA
ETaipeia EpygioAwoswg A.E. kal Twv Buyatpikwv TG (0 «Ouihog») Tng 29" louviou 2007, Tig
OXETIKEG GUVOTITIKEG EVOTTOINUEVEG KATAOTACEIG ATTOTEAEOUATWYV KAl TAPEIOKWY POWV Kal TNV
evoTroINUéVN KaTAOTOON METAROAWV 10iwV Ke@aAaiwy TnG €€Aunvng TTePIGdOU TTou €Ange
QUTAV TNV nNMEPOMPNVia KaBWG Kal TIG ETTIAEYMEVEG ETTEENYNUATIKEG ONUEIWOEIG, OTTWG
TapatiBevral oTig oehideg 13 éwg 26. H Aloiknon Tng etaipgiag €xel Tnv €ubovn yia Tnv
KATdpTIoONn KAl TTapoudiacn auTrig TNG evOIAPESNG GUVOTITIKNG OIKOVOMIKAG TTANPOQOpNnong,
oupewva pe Ta Aigbvr) MpodTtutta XpnuaTtooikovopikng MAnpo@dpnong OTTwg autd €xouv
uioBetnBei amdé Tnv Eupwtraik ‘Evwon kal g@apudlovial otnv evOIAUEDN OIKOVOMIKA
mTAnpo@oépnon («AAM 34»). AIKAQ pag €ubldvn eivalr n ékQpacn €vog CUUTTEPACHOTOS ETTI
QUTAG TNG €VOIAPEDNG CUVOTITIKNAG OIKOVOMUIKAG TTANPO®OpPNnonG pe BACn Tnv €TMIOKOTINGH
Mag.

EUpog 1n¢ epyaadiag emokoTnonS

AlevepyAoaue TNV €MIOKOTINGT Pag oU@wva pe 170 AigBvég MpoTutto EmiokotTnong 2410,
«Emiokomnon Evdiaueong Oikovouikng [NAnpogopnang mou Aigvepyeitai  amd  Tov
Aveéaprnro EAeykri tng Oikovouikng Movddag» o1o otroio mapatréuttouv 1o EAANVIKG
EAeykTikd [Tpotutra. H emokotTnon ouviotatar otn dievépyeia  dIadikaoiwy  yia Tnv
avagnTnon TTANPOYOPIWY, KUPiwg atmd TTpOoWTTa TTou €ival UTTEUBuva yIa OIKOVOMIKA Kal
AoyioTIKG Ofuata  kai OtV €QApPOyR  KPITIKAG avaAuong Kal  Aoimmwyv  OladIKaciwv
emMOoKOTINONG. To €UPOG HiOG epyaciag €mMOKOTINONG €ival OUCIWAWS PIKPOTEPO ATTO €vav
éAeyxo TTouU digvepyeiTal cUPPwva pe Ta EAANVIKG EAeyKTIKE MPOTUTTO KAl ETTOPEVWG, OEV PaAG
0idel TNV duvaTOTNTA VA OTTOKTACOUME TNV JIac@AAIon OTI £€xouv TTEPIEABEI aTnVv avTiAnwn
Mag OAa Ta onuavTikd Béuata Ta otmoia Ba eixav emonuavlei oe €vav €Aeyxo. Karta
OUVETTEIQ, N TTapouca dev atroTeAEi €KBean eAEyXOu.

2UUTTEPAOUA ETTIOKOTTNONG

Me Bdon tnv dievepynBeica emokOTNON, dev €xel TTEPIEABEI oTNV avTiAnwr Pag OTIOATTOTE
mou Ba pag odnyoloe OTO CUUTTEPACUO OTI N ouvnuuévn €vOIAPEDT OIKOVOUIKN
TTANpo@dépnon dev £xel KatapTIoOEei, atrd KABe ouaiwdn dmown, cUPPwva Pe To AAM 34,

WCWTEMOUSECG)P ERS Abryva, 9 AuyouaTou 2007

MpaigyouwTtepxaougKouTrepg O OpkwTt6g EAeyKTAG AOYIOTAG
Avwvupog EAeykTik ETaipeia

Opkwrtoi EAeykTEG AOYIOTEG

A. Kngioiag 268 BaaoiAelog NouTtng

152 32 XaAavodpl AM ZOEA 10411

AM ZOEA 113



Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.
AtroteAéopara ‘A Eaprpvou 2007 (AMXIT)

ZUVOTITIKN KOTAOTOON OTTOTEAECHATWY TTEPIOS WYV

‘A E§aunvo ‘A Egaunvo

2007 2006

2nu. € ekar. € ekar.

KukAog gpyaociwv (MwAnRoeig) 338.8 318.3
KooTog TTwAnBévTwy (187.6) (176.9)
MikTd KEPSN 151.2 141.4
‘Ecoda atrd uttnpeoieg dIOIKNTIKAG UTTOOTAPIENG 9.4 8.9
A€ITOUPYIKG £600Q (116.2) (121.2)
2UvOAO AeIToupyikwy £E60wWV (106.8) (112.3)
AsiToupyika képdn (EBIT) 44.4 29.1
XpNUATooIKOVOUIKG €600 (8.9) (8.0)
‘Ecoda amd pepiopata 0.2 0.7
Képdn 1po @oépwv 35.7 21.8
®dopol 2 (13.0) (8.2)
Képdn Tepiodou 22.7 13.6

O1 onueiwaoelg oTig oeAideg 6-8 atmoTeAoUv avaTTooTaoTo PEPOG Kal Ba TTpétrel va diaBdlovtal padi Pe auTég TIG
€VOIAUETEG OUVOTITIKEG OIKOVOUIKEG KATAOTATEIG.
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Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.
AtroteAéopara ‘A Eaprpvou 2007 (AMXIT)

ZUVOTITIKN KOTAOTOON OTTOTEAECHATWY TTEPIOS WYV

‘B Tpipnvo ‘B Tpipnvo

2007 2006

2nu. € ekar. € ekar.

KukAog gpyaociwv (MwAnRoeig) 194.6 178.6
KooTog TTwAnBévTwy (105.5) (96.7)
MikTd KEPSN 89.1 81.9
‘Ecoda atrd uttnpeaieg dIOIKNTIKNAG UTTOOTAPIENG 3.8 4.4
A€ITOUPYIKG £600Q (63.5) (62.8)
2UvOAO AeIToupyikwy £E60wWV (59.7) (58.4)
AsiToupyika képdn (EBIT) 29.4 23.5
XpNUATooIKOVOUIKG €600 (4.5) (4.0
‘Ecoda amd pepiopata 0.2 0.7
Képdn 1po @oépwv 25.1 20.2
®dépol 2 (8.4) (7.0)
Képdn Tepiodou 16.7 13.2

O1 onueiwaoelg oTig oeAideg 6-8 atmoTeAoUv avaTTooTaoTo PEPOG Kal Ba TTpétrel va diaBdlovtal padi Pe auTég TIG
€VOIAUETEG OUVOTITIKEG OIKOVOUIKEG KATAOTATEIG.
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Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.
AtroteAéopara ‘A Eaprpvou 2007 (AMXIT)

ZUVOTITIKOG ICOAOYIOHMOG

29 louviou 31 Aekeufpiou

2007 2006
2nu. € eKarT. € ekarT.
EvepynTiko
Ymepadia 4 7.5 7.5
EvowpaTteg akivnToTToInoeig 4 173.6 177.2
ZUPUETOXEG O€ BuyaTpIKEG ETAIPEIEG Kal KOIVOTTPAEieg 2,343.1 2,342.1
NoITé@ pokpoTTpdBeaa aToIxXEia 15.9 16.1
20volo Trayiou evepynTiKoU 2,540.1 2,542.9
AtroBéuaTa 42.5 37.1
Eptropikég Kal AOITTEG ATTAITACEIG 179.1 124.6
ZToIxEia evepyNTIKOU TAEIVOUNUEVA WG KATEXOUEVA TTPOG TTWANGN 5 2.6 1.8
Taueiaka d1abEaipa Kal Ic0dUVaNa 6 78.0 17.1
20VOAO KUKAO@OPOUVTOG EVEPYNTIKOU 302.2 180.6
20voAo evepynTIKOU 2,842.3 2,723.5
MaénTiké
BpaxutrpoBecpog daveiopog 6 79.7 0.2
NOITTEG BPaXUTTPOBECUES UTTOXPEWOEIG 226.4 97.8
20voAo BpaxuUTTPOOEC WYV UTTOXPEWTEWV 306.1 98.0
MakpoT1rpdOea oG daVEITUOG 6 404.0 445.0
NOITTEG HAKPOTTPOBECUEG UTTOXPEWOEIG 28.5 26.2
20VOAO HAKPOTTPOOECHWY UTTOXPEWTEWV 432.5 471.2
1510 KEPaAaua 2,103.7 2,154.3
Z0voAo TadnTikou 2,842.3 2,723.5

O1 onueiwaoelg oTig oeAideg 6-8 atmoTeAoUv avaTTooTaoTo PEPOG Kal Ba TTpétrel va diaBdlovtal padi Pe auTég TIG
€VOIAUETEG OUVOTITIKEG OIKOVOUIKEG KATAOTATEIG.
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Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.

AtroteAéopara ‘A Eaprpvou 2007 (AMXIT)

ZUVOTITIKN] KATAOTOON TOMEIOKWY POWV

‘A E¢aunvo ‘A E§aunvo
2007 2006
€ ekarT. € ekar.
AeiToupyikég SpaoTnPIOTNTEG:
NeIToupyIka KEPON 44.4 29.1
ATTOOBECEIG EVOWNATWY OKIVNTOTIOINCEWY 16.6 16.6
MpoypduuaTta YETOXWVY UTTAAAAAWY 1.7 1.2
ATTopEIWON EVOWUATWY AKIVATOTIOINOEWV - 3.7
62.7 50.6
(K€pdN) / {nuiég atrd TTWANCN TTaYiwV OTOIXEIWY (0.1) 0.5
AUgnon atmoBepdTwy (5.4) (1.5)
AUENON EUTTOPIKWY Kal AOITTWYV aTTAITACEWV (53.9) (64.3)
AUgnon o€ euTTOPIKEG Kal AOITTEG BPayuTTpOBEoUES
UTTOXPEWOEIG 46.7 31.9
®o6por TANpwOEVTEG (4.3) (10.0)
KaBapég Tapelokég poég atrd AEITOUPYIKEG
dpaoTNPIOTNTEG 45.7 7.2
EtrevduTikég SpaoTnpIdTNTEG:
MANPWHEG YIa AyopEG EVOWPATWY AKIVNTOTTOINCEWY (14.6) (13.2)
Eiomrpdéeig amrd eKTTOINCEIG EVOWUATWY
QKIVNTOTIOIOEWV - 0.5
KaBapég TapelokéG pOEG YA ETTEVOUTIKEG
dpaoTNPIOTNTES (14.6) (12.7)
XpnuarodoTikég SPaoTNPIOTNTEG:
KaBapn aug¢non oto daveioud 38.5 64.8
ATTOTTANPWUNA KEPAAQIOU UTTOXPEWTEWV XPNHATOOOTIKWV
MIoBwoewv (0.1) (0.1)
KaBapoi Tokol TTANpwOEvTEG (8.8) (7.7)
Mepiopata siorpaxBévra / (TTANpwOEVTa) 0.2 (72.2)
KaBapég Tapeiakég poég atrd / (yia) XpnHATOdOTIKEG
dpaocTnPIOTNTEG 29.8 (15.2)
AuU¢non / (ueiwon) Tapelakwy SiaBecipwy Kai
1I00duUVApwWY 60.9 (20.7)
MeTaBoAnR oTa Tapglokd Sia0éoipa Kal I0030vaua:
Tapeloka diabéoipa kai iIcoduvaua 1ng lavouapiou 17.1 21.2
Augnon / (ueiwon) Tapelokwy dlaBeaipwy Kal
1000UVANWY 60.9 (20.7)
YT1roAoITro Tauelokwy S100ecipwy Kal I003uvapwv 78.0 0.5

O1 onueiwaoelg oTig oeAideg 6-8 atmoTeAoUv avaTTooTaoTo PEPOG Kal Ba TTpétrel va diaBdlovtal padi Pe auTég TIG

€VOIAUETEG OUVOTITIKEG OIKOVOUIKEG KATAOTATEIG.
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Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.

AtroteAéopara ‘A Eaprpvou 2007 (AMXIT)

KardoTaon peTafoAwyV 15iwv Ke@aAaiwv

'OTTWG KaTavéPovTal 0Toug HETOXOUG TNG ETaipeiag

ATtroBepa- ATtroTeAE-
MeTOoXIKO  TIKO UTTép Noira opara
Ke@daAaio TO GPTIO QATTOOEPATIKA €1G V€O Z0voAo
€ eKar. € eKar. € eKar. € ekar. € eKar.
YmoAoiro 31 AekepBpiou 2005 120.3 1,675.7 220.0 86.2 2,102.2
KaBapa kEpdn ePIGdoU - - - 13.6 13.6
Képdn atrotipnong d1a8£oiywy TTpog TTWwANGN
aToIXEiwv Kataxwpnuéva atr’subeiag atn kabapr) 6€on - - 1.4 ; 1.4
Ddopol o€ kEPDN aTToTiuNGNG S1aBaINWY TTPOG TTWANCN
oToIXEiWV KaTaxwpnuévol atr'eudeiag otn kabapr) B€on - - (0.4) 3 (0.4)
ZUVOAIKA aTTOTEAéT AT - - 1.0 13.6 14.6
Alikaiwpata Tpoaipeong (options) - - 1.8 - 1.8
Mepiopara - - - (72.2) (72.2)
ZXNHATIONOG OTTOBEUATIKWY - - 9.4 (9.4 -
YtréAorro 30 louviou 2006 120.3 1,675.7 232.2 18.2 2,046.4
KaBapd képdn repidodou - - - 775 775
Képdn atrotiynong d1abéoipwy TTpog TTWANGN
aToIXEiwv Karaxwpnuéva atr’subeiag otn kabapr) 6€on - - 1.2 - 1.2
Ddopol o€ kEPDN aTToTiNNONG S1ABCINWY TTPOG TTWANGCN
aToIXEiwy Kataxwpnuévol atr’eubeiag atn kabapr) Béon ) ) (0.2) ) (0.2)
ZUVOAIKA aTToTEAEOHATA - - 1.0 775 78.5
Ekdo0¢ioeg petoxég o€ utraAAnAoug TTou doknoav
SIkaiwpa TTpoaipeong 0.7 21.8 B ) 225
Aikaiwpata Tpoaipeong (options) - R 22 - 22
ATroppo@nan Buyarpikrig - - 4.1 0.6 4.7
ZXNMATIOUOG ATTOBEPATIKWV - R 5.1 (5.1) -
YmoAorro 31 AekepBpiou 2006 121.0 1,697.5 244.6 91.2 2,154.3
KaBapd kEpdn tepiddou - - - 22.7 22.7
Képdn atrotiynong d1a6£aipwy TTpog TTWwANGN
aToIXEiwv Karaxwpnuéva atr’subeiag otn kabapr) B€on ) B 21 ) 21
dopol o€ kEPDN aTToTiNNONG S1ABCINWY TTPOG TTWANGCN
oToIXEiWV KaTaxwpnuévol atr'eubeiag atn kabapr) B€on ) } 0.7) 3 0.7)
ZUVOAIKA aTTOoTEAéT AT - - 1.4 227 24.1
Aikaiwpara Tpoaipeong (options) - R 2.8 ; 28
Mepiouata - - - (77.5) (77.5)
ZXNHATIOPOG ATTOBEPATIKWY . - 12.0 (12.0) -
Ymo6Aoitro 29 louviou 2007 121.0 1,697.5 260.8 24.4 2,103.7

O1 onueiwaoelg oTig oeAideg 6-8 atmoTeAoUv avaTTooTaoTo PEPOG Kal Ba TTpétrel va diaBdlovtal padi Pe auTég TIG
€VOIAUETEG OUVOTITIKEG OIKOVOUIKEG KATAOTATEIG.
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Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.
AtroteAéopara ‘A Eaprpvou 2007 (AMXIT)

EmiAeypéveg eTeENYNUATIKEG CNUEIWOCEIG ETTi TWV CUVOTITIKWYV OIKOVOUIKWV KATAOTACEWYV

1. NoyIoTIKEG apXEg

O1 AoyIOTIKEG QpXEG TTOU XpnoigoTroinénkav yia T olviag¢n ouTWV TWV OIKOVOUIKWY
KATaOTACEWV Eival CUPNQPWVEG PE AUTEG TTOU XPNOIYOTTOIRBNKav yia T oUvTagn Twv £TH0IWV
OIKOVOUIKWYV KATOOTAOEWV TNG Xpnong mou €Ange 31 AekepPpiou 2006, e€kt0g atmd TA
ak6AouBa AoyioTIKG TTPOTUTTA Kl SIEPPNVEIEG TTOU eQapuoaTnkav To 2007: AlgBvég MpdTutro
Xpnuatooikovouikng MAnpoedpnong (AMXM) 7, Xpnuarooikovouikd Méoa N'vwaromroinoeic,
EAAMXI 10, Evéidueon Xpnuarooikovouikh lNAnpoedépnon kai Amrouciwon ko EAAMXI 9,
Emavekriunon twv Evowpuarwuévwy lapaywywv. Kavéva amd autd Oev €ixe onuavTiki
emidpaan 1o A’ e€aunvo Tou 2007 1] OTIG TTIPONYOUUEVEG TTEPIODOUG.

Ta Aeiroupyikd atmmoteAéopaTa TNG €¢apnvng mepiddou tmou €Ange oTig 29 louviou 2007 dev
gival evOEIKTIKA TWV OTTOTEAECUATWY TTOU QVAUEVOUUE yia Tn XprRon mou Ba ARgel otig 31
AekepBpiou 2007 Adyw Tng ETMOXIKOTNTAG TNG ETMIXEIPNUATIKAG OpacTnpiotntag. H
ETTOXIKOTNTA AUTH TTPOEPXETAI ATTO TO OUVOUAOHO UWNASTEPWY TTWANCEWY TWV TTPOIOVTWYV
NG €TAIPEIAG TOUG BePUOTEPOUG WAVEG TOU €TOug Kal T HEBOOO AoyioTIKOTToiNONG Twv
oTafepwv ££6OWV OTTWG OI ATTOORECEIG KAl O XPEWOTIKOI TOKOI Ta oTToia gV TTAPOUCIAlouv
ETTOXIKOTNTA.

KooTtn Tta otroia dev dlevepyouvTal KATA TPOTTO OMPOIOPOPPO KATd Tn OIAPKEID TNG XPAONGS
KataxwpouvTal OTIG eVOIANETEG OUVOTITIKEG OIKOVOMIKEG KATAOTACEIG £QOoov gival opbd va
OUPTTEPIANPBOUY 0TO TEAOG TNG XPRONG.

O1 CUVOTITIKEG QUTEG OIKOVOUIKEG KATAOTACEIG £xouv auvTaxBei oupewva pe Ta AMXI mmou
éxouv €kdoBei ammd 10 ZupfoUAio Twv AleBvwv NoyioTikwy TMpotimmwy («ZAAlM») Kal Ta
AMXIM émwg €xouv uioBetnBei amd v Eupwtraikl ‘Evwon kar é€xouv e@apupoyn oOTIg
Evdidueoeg olkovopikéG KataoTdoels («AAIM 34»). O1 OUVOTITIKEG QUTEG OIKOVOMIKEG
KataoTdoelg Ba TTPETTEl va dIABACTOUV O CUVOUAGCHO WE TIG ETATIEG OIKOVOUIKEG KATAOTACEIG
Tou 2006, ol oTroieg TTEPIAANPBAVOUV HIa TTAPN TTEPIYPAPL TWV AOYIOTIKWV apywv Tng Coca-
Cola EAAnvikA Etaipeia EpgiaAdwocewg A.E. («Coca-Cola Tpia Ewidov» [ n «ETaipgia»).
EmmAéov, Ol OUVOTITIKEG QUTEG OIKOVOMIKEG KaTaoTdoelg Ba Tpétmel va dlafacTouv o€
ouvOUAOUO WE TIG GUVOTITIKEG EVOTTOINUEVES OIKOVOUIKEG KATOOTAOEIG Tou A™ e€aurivou 2007
Kabwg Kal TIG ETACIEG EVOTIOINUEVEG OIKOVOMIKEG KaTaoTdoelg Tou 2006 tou Opidou TTOU
éxouv ouvtax0ei cupewva pe Ta AMNX.

2. dopoloyia

O TTpaypaTIKOG TEAIKOG POPOAOYIKOG OUVTEAEDTAG yia TV ETaipeia dia@épel atmd Tov eAANVIKO
@OpoAoyIKO ouvTeAeoT) Tou 25% vyia 70 2007 (2006: 29%) WG OCUVETTEIQ OPICUEVWV
TTOPAYOVTWY O ONUAVTIKOTEPOG OTTO TOUG OTIOIOUG €ival N PN EKTITWON OUYKEKPIMEVWV
e€OdWV.

O TTpayuaTIKOG POPOAOYIKOG OUVTEAEOTAG yia Tnv ETaipeia diagpopoTtroicital ag Tpiunviaia
Baon cav amoTéAeopa Tou CuvOUACHOU Twv QopoAoynTéwv KEPOWYV Kal TwV QOPOAOYIKA
EKTTITITOVTWV £€00WV Kal oav OUVETTEIA (POPOAOYIKWV AVOAUOPPWOEWY,
CUMTTEPIAAUBAVOUEVWY KOl TWV PUBUICTIKWY KAl VOPOBETIKWY aAAaywv Katd Tn OIGPKEIQ TOU
£TOUG, XWPIG KaT' avaykn va apopouv TNV TpEXOUCa TTEPIndO.

O TTpayuaTIKOG QOPOAOYIKOG GUVTEAEDTHG yia To oUvoAlo Tou 2007, avauéveral va Eivail
TrepitTou 27%.
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Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.
AtroteAéopara ‘A Eaprpvou 2007 (AMXIT)

EmiAeypéveg eTeENYNHATIKEG CNUEIWOCEIG ETTi TWV CUVOTITIKWYV OIKOVOUIKWV KATAOTACEWV

3. '‘E¢oda avadiopydvwong

O1 datrdveg avadiopydvwong TTOU avayvwpeioTnkav oTo TTPWTo €¢dunvo Tou 2006 civai
OuvOAIKG €15 ekar. (Tapelakég kai pn). EidikéTtepa, aTig 24 GeBpouapiou 2006, n TTapaywyn
Tou gpyooTaciou Tng ABrvag diekoTn. EmimAéov, oTig 10 Maprtiou 2006, ol atmmobrikeg oTo
MeooAbyyl, Tnv Képkupa kai 1 Podo ékAeicav. O1 damrdveg avadiopydvwong Trou
avayvwpioTnkav oto deUTEPO TPiUNVo Tou 2006 cival €3.2 ekar.

4. EvOWHATEG AKIVNTOTTOINOEIG KOl UTTEPaSia

Evowpareg

OKIVNTOTIOINOEIG Ymepaia

€ gKar. € gKar.

YmoAoimo 1 lavouapiou 2007 177.2 7.5

MpooOnkeg 14.3 -

MwAnoeig (0.5) -
MeTagpopd o€ oToIxEia evepyNTIKOU TA&IVOUNUEVA WG

KOTEXOUEVA TTPOG TTWANCN (0.8) -

Atrooféoeig (16.6) -

YtroAoitro 29 louviou 2007 173.6 7.5

5. ZTolixeia evepynTiKoU TASIVOUNHUEVA WG KATEXOHEVA TTPOG TTWANCN

H mpbdBeon Tng ETaipeiag cival va ekmoinBouv cuyKekpIyEva KTipla Kal OIKOTTEDA WG PEPOG
TOU TTpoypduuartog avadiopydvwaong otnv EANGda. 11 29 louviou 2007, n AoyioTikr agia
TWV TTayiwv autwv aviABe og €2.6 ekar. O1 eI0TTPAEEIS ATTO TNV TTWANGCN TWV TTEPIOUCIOKWV
OTOIXEIWV EVEPYNTIKOU TALIVOUNUEVWY WG KATEXOUEVWY TTPOG TTWANCN agou agaipebolv Ta
€€00a TTWANGONG, avapéveral va utrepBouv Tnv TpExouca agia Toug.

6. KaBapog davelopog

YmoAoitro YtmoAoitro

29 louviou 31 Askepppiou

2007 2006

€ eKkar. € ekar.

MakpoT1rpdBeapog daveIouog 404.0 445.0
BpaxutrpoBeopog daveiopog 79.7 0.2
Tapeiaka diaBéoipa kal Icoduvaua (78.0) (17.1)
KaBapog Saveiopog 405.7 428.1
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Coca-Cola EAAnvikA Etaipeia EpgraAwoewg A.E.
AtroteAéopara ‘A Eaprpvou 2007 (AMXIT)

EmiAeypéveg eTeENYNHATIKEG CNUEIWOCEIG ETTi TWV CUVOTITIKWYV OIKOVOUIKWV KATAOTACEWV

7. Mepiopata

O1 yétoxol evékpivav pépiopa €0.32 avd petoxr (ocuvoAikou Uyoug €77.5 €kaT.) yia Tn Xprion
mou €An&e Tnv 31 AekepuBpiou 2006, otnv ETAoia TakTikn Ievik ZuvéAeuan trou €yive aTig 20
louviou 2007. To pépiopa kaTapBAnOnke eviog Tou loudiou 2007 kal TTEPIAAPBAVETAI OTIG
«AOITTEG BPaXUTTPOBECUEG UTTOXPEWOEIG» OTIG 29 louviou 2007.

8. EvdeXOMEVEG UTTOXPEWOTEIG

Agv UTTAPXOUV ONUAVTIKEG GAAQYEG OTIG EVOEXONEVEG UTTOXPEWOEIG aTTd TNV 31n Aekeufpiou
2006 (ommwg autég Tepiypdgovtal otnv Etioia ‘EkBeon Tng xprioewg 2006 Ttrou eivai
OlaBéoiun otnv dikTuakn dieuBuvan Tng ETaipeiag www.coca-colahbc.com).

9.  ApiIBu6g TpocwWITIKOU

O pé€oog 6pog Twv I60dUVANWY e TTAAPN atmaoxoAnon epyalouévwy otnv Etaipeia yia 10
TTPWTO £¢dunvo Tou 2007 ATav 2,432 (2006: 2,535).
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‘EkBgon £mIOKOTTNONG EVOIANECNG OIKOVOUIKAG TTANPOPOpnong
Mpog Toug peTdXoUG TNG “Coca-Cola EAANvIKA ETaipeia EpgiaAwoewg A.E”

Eicaywyn

Emokotmoaue Tov ouvnuuévo OuvoTimIKO 1o00Aoyiopud TG Coca-Cola EAAnvikR  Etaipeia
Eppiohwoewg A.E (n etaipeia) ¢ 29n¢ louviou 2007, TIC OXETIKEG OUVOTITIKEG KOTAOTAOCEIG
OTTOTEAECUATWY KAl TOUEIAKWY POWV Kal TNV KataoTaon MeTaBoAwv 18iwv KeQaAaiwv Tng
€EAUNVNG TTEPIOdOU TTOU €ANEE QUTAV TNV NUEPOPNVIA KABWG KAl TIG ETTIAEYUEVEG ETTEENYNMUATIKEG
OonueIWoeIg OTTWG TTapatiBevral oTig ogAideg 1 £wg 8. H Aloiknon Tng eTaipgiag €xel Tnv euBuvn yia
TNV KATAPTION Kal TTapouciacn auTAg TnG evOIANECNG CUVOTITIKAG OIKOVOUIKAG TTANPo®Sdpnong,
olUpgowva e 1o AigBvy Mpdétuma Xpnuartooikovouikrg MAnpo@dpnong OTTwWG autd £Xouv
uloBeTnBei ammd Tnv EupwTtrdikf ‘Evwon kal  epappdfovial oTnv  evOIGUECT OIKOVOUIKA
TANpo@opnaon («AAI 34»). AIKA Jag eubuvn gival n éKQpacn evog CUPTTEPATUATOC ETTI AUTAG TNG
evOIAPEONG CUVOTITIKAG OIKOVOMIKAG TTANpOo@OpNaNng KE BAon TNV TTICKOTTNON HAG.

Edpocg n¢ epyaociag emokomnong

Alevepynoaue Tnv €mMOKOTINON MOG oUu@wva pe To AlgBvég Mpotummo Emokomnong 2410
«Emokotnon Evdidueong Oikovouikig MAnpo@dépnong trou Alevepyeital atmd Tov AveEdpTnTo
EAeyktr) TG O1kovopikAg Movadag» oTo otroio rapatréutrouv Ta EAANVIKG EAeykTika MpdTutra. H
ETTIOKOTINON ouvioTartal aTn dlEvEpyela dIAdIKATIWY YIa TNV avalrTnon TTANPoOPOPIWY, KUPIWG atrd
TPOCWTIA TTOU €ival UTTEUBUVA YIa OIKOVOUIKA KOl AOYIOTIKA BEuaTa Kal TNV €QApUoyh KPITIKAG
avdAuong kal Aoimmwyv S1adIKaoiwy ETIOKOTINONG. To €0pog piag gpyaciag emokéTNoNng eival
oucIWdWG HIKPOTEPO atrd €vav €Aeyxo TTou dlevepyeital oUP@wWva Pe Ta EAANVIKG EAeykTIKG
MpoTuTTa KAl €TTOMEVWG, OeV Pag didel TNV dUVATOTNTA VO ATTOKTICOUHE TNV dIACPAAIoN OTI £X0UV
TePIEABeEl oTnV avTiAnyn pog 6Aa Ta onuavTikd Béuata Ta oTroia Ba eixav emonuavlei og évav
¢éAeyxo. Kard ouvétrela, n Tapouoa Oev atroTeAEl €EKBean eAEyXOuU.

2uutrépacua Emokomnong
Me Baon tnv dievepynBeioa emOKOTINON, OV €xel TTEPIEABEI oTNV avTiAnwnA Pag oTiIdATToTE TTou Ba

Hag odnyouoe OTO CUUTTEPACHA OTI N CUVNUMPEVN €VOIAUEDT OIKOVOUIKN TTANpo®opnon Oev €XEl
KatapTioBei, ammd kKadBe ouaiwdn amown, cUPPwva Pe To AAT 34,

PQICEWL\-’ERHOUSECG)PERS Abnrva, 9 AuyoucTou 2007

MpaigyouwTepxaougKouTTEPG O OpkwTtdg EAeyKTAG AoyIOTNG
Avwvupog EAeykTikA ETaipeia
OpkwrToi EAeykTEG NOYIOTEG

A. Knoioiag 268 Baaoileiog MNouTtng
152 32 XaAavdpl AM ZOEA 10411
AM XOEA 113



